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BII^LBOARD ADVERTISING. 



Classified Advertisements. 



BILL FOSTERS' DIRECTOHT. 



7»i» bne Daplaytd Advertisantnts under this 
neiuitt^, fscfar oneinxrtum, 6oc.for three inser- 
lioin. 7sc: for four atsersions, ir.oo for sue inser- 
tumi -Larger cards, locperagalelijie 



January, 1896. 



Classified Adyertisements 



AltmqaeFqae, N. H. Pop. 10.000. 

The Hadson Adv. & Bill PotiUngCo., owu 
and control all bill boards. A.Ibo. do dlstri- 
bntlny, tacfclng,..terice painting, mailing. 



Bomie, lows, Fopulation 8,000 

J.*KlrlSy;t!itrBlirFoster andUlstril 



d6 
lilstribntor 



Betblehem. Pa., poo. 25,123, 

Sontb and West Fa. Groman BW Fostlne 
and OlBtrlbntliig Co. 



DEirVTBB, COLO. 

Tbe Unrraa Bill Posting & DIatribatine Co. 
owns aiid controls all bill boards and ad- 
▼ertialng privileges In Denver, fneblo and 
Colorado springs. Population of Denver, 
165,600; Pneblo, 40,000; Colorado Springs, 
Colorado City and Manltou, 20,000. t( 



DISTRIBUTERS' DIRECTORY. 



We can guarantee that advertisers will re- 
ceive taoneiit, reliable service from any Arm 
or person wliose advertisement appears in 
the following list. 
>lo ad vertlsexnents received from, minors 
References as to bouesty and integrity 
mast accompauy all applications for space 



EXFEBT AD WBITEBS. 



Advertisements under thii head $1^0 per tear, in 
nonpareil. In boldface type, fjjoo per year, bis- 
play advertisements. not exceeding 7 lines, iscper 
Ime. All advertisements amounting to ft so and 
over include a year's subscription free. 



POSTER PRINTERS. 



Soise, Idabo, Spauldmg & Gordon, 

Reliable Distributers and Sign TacKers. 
We >pay rent for our locations and can 

guarantee. 



Boston. Mass. ISOO Washington St. . 
Wm. E. Presoott. Distrlbutoi of advertis- 
ing matter. Advertisers write at once. n6 



Delaware, O. 

a. r>. MoUaire. City BiU Poster, Distributor 



Gloucester, Mass., S. K. frocter, 

BUI Foster and BIstrlbater. Population 
wltb BorronndlDg towns 45,001) Orders 
promptly executed. P. O. Box. 731, d3 



Cincinnati, O. 

Distribnting. Reliable, prompt. Reference 

Population 330,000. Address, 

W. H. Stelnbrenner, 313 Vine, Cincinnati 



Archer, Addison, 706 Girard Bldg., Philadelphia, 



Architiatd, David B, 
City, N. y. 

Ascherfeld, Havre-de-grace, Md. 
Bagley, F. B., 212 South isth st , 
Fa 



73 Nassau St., New York 



Iiexing1»n, Eyr 

Ramsey <fe to.,- Ucensed Bill Posters and 
Distributers, White men do our distri- 
buting. ClrcuIarsSI.SOperlOOO.une In each 
bou8e;if books, satoSSper 1000. Samples 
according to size. Satisfaction guaranteed 

Lima, Olilo. Pop. 20,000, 

W. C Tirrlll, City Bill Poster and Distrl- 
bnter. 'Work promptly done. tf 

Van^liester, N. H. Frank P. Colby, 

CItjc Bill Poster, Distributer and Baggage 
Transfer.- Address 30 Manchester st. 



Hemphis, Tenn. 

VanBenrenACo., Bill Posters and Distri- 
buters, 221 Second street. 

Meridian, Hiss. Pop. 15,000, 

Ii. p. apffer. City Bill Foster «fe Distributer 

NoirthBeld, BUnn. Pop. 4,000. 
H. n 'Ensign, Bill Poster and Distributer 
Board capacity. 800 sheets 

New Hampton, Iowa, 

E. B. iiarver, BiU Poster and Distributer, 
Circulars distributed in Northern Iowa. 
Honest worfc. Keasonable Bates. Reference 

Newport, Ky. G. H. Ottingr & Son, 

Oyra and control all boards. Good Service. 

Palatka, Ha. ne 

W.S. Nugent, Bill Poster and Distributor 

ShelbyvlIIe, Ind. T. F. Cliaffee & Son 

County and City BUI Posters &. O'istributorB 



Chicago, Ills. J. A. Cloa«rb, 

Contracts solicited Ibr the distribution of 
all legitimate advertising matter In Chi- 
cago and suburban towns. 



Cincinnati, O. H. E. Meisnep 

Distribnting, sign tacking. South & Depot 



Carthasre, Mo. Pop. 10,000. 

Joseph Ijarratt, DIstrlbnter; Sampler and 
Qeneral Advertiser. 



W. E. Fatton, Corinth, Mass. 

Bill Poster and Distributer. Reference fur- 
nished. Box 79 



Detroit, Mich., Harry P. MerUe, 

Reliable Distributor and Sign Tacker. 21 W. 
Elizabeth Street. d3 



Dowaglac, Mich. j6 

The Mich. Adv. ureau, Wm. J. Kryder. Pres. 



Easton,Md. 

The Adv. Dlst. Bureau, posts and distri- 
butes bills, signs and clrculats, and all 
clas&es of advertising matter. John R. 
Thompson, Manager. Box 118. d6 



South Framingham, Mass. 
W-H Trowbridge, Bill Poster. Five towns 



Fredonia, W. X. 

John U. Case, Distributor. 



Box 1097. d6 



Grand Rapids, Hieta. 

George M. Leonard, Reliable DIstrlbnter 



Millershtirg, Danphin Co. Fa. 

Roscoe C. Hlnkle, Distributer, S2 per m. 



d3 



Milford, Mass. 

Edwin R. Negus, Distributor. 



Newport. Ky. 

6 H. Ottlng & Son, Bill Posters and Dis- 
tributors, 608 York street. 



'WaizlEegan, HI. 

O. Rnney & «Sou, Distributors. Bill Posters, 
etc. tClrcuit 18 towns.) Pop. 35.000. n6 



Tucson, Arisona, 2,O0O ft. Of boards 
WM. REID. Box, US. " dl2 

Sppingneld. Ohio, H. H. Tynep 

Uceiised City Bill iPoster and Distributer. 

St. Charles, Mo. Fop. 10,000, 

City Bill Posting Co., own and control all 
bill txtards, also do Distributing. Tacking, 
etc.; circulars mailed, or list of names of 
residents of St.' Charles City and County 
furnished. Eestcf reference. 
J.N^Mlttleberger, Manager. o6 



Nashville, Tennessee. 

(HrcnlaiB, etc., distributed, cards nailed 
SI 60 per 1000 up. James t,. Hill, 323 Broad 
street. Nasb-viUe, Tenn.' 



New Orleans, C. H. Young & Co., 

408 Carondelet 81. General Distribatora. 
Unlimited reference. Honest work. dj 



Faterson, K. J., Population 98,000. 

Abram H. Post, Distrlbntor, 48 Hamburgh 



Philadelphia 

Ball, Burt, 314 ITnion Trust Bldg., . St. I^uis, Mo. 

Bates, Charles Austin; 1413-1415 VanderWit Bldg. 

New -K-orfc, N. Y. •'■'•' s 

Earless, C J., Rose, N. Y. 

Busy Bee, 72 Adge. Boston, Mass. 

Brown, H.P Paulsboro, N. J. 
Carleton, R.S., New Haven, Conn. 
Coffrain, I,. D., Adams & Co., Buffalo, N. Y. 
.Cohen, C, 335 Forest Ave., New Yort, N. Y. 
Corbett, E. A., care Post, Boston, Mass. 
Crawford, O. W., Advertising Manager, Masonic 

Temple, Chicago, Ills. 
Curran, H. I,., iii wrest 34th St., New York, N. Y. 
David, C. P., 67 Milk St., Boston, Mass. 
Day, Chas. H., Whitneyville, Conn. 

Decker, P. W.. 155 Chambers st, Newbutgh .N.Y. 
Dixey. Wolstan, 85 World Building, New York 

N, Y. 
Falrtanks, w. I<., Box 857, Philadelphia, Pa. 
Fowler, Nath. C , Tribune Buildizi^, New- York, 

N. Y. 
Fowler, Frank Field, 13 School St., Boston, Mass. 
Gillam, Manley I,., Hilton, Hughes & Co., New 

York, N. Y. 

Herren, Jno. W., Norwich, Conn. 

Holmes, Henry, 17 Beekman St., New York, 
N. Y. 

Hubbard, J. S., Plymouth, Wis. 

Kahrs, Hy, 240 East 33rd st , New York, N. Y. 

Kennedy, J. E , 421 B'd of Trade, Montreal, Can. 

Kirkpatridc, W.-B., 513 So. Shippen St., I.an- 
caster. Par 

I,ewis, W. H., Ill Prospect Ave., Buffalo, F. Y.' 

l.ong, Jas. R., 419 Fiftn St , -Washington, D. C. 

Manning, UlysesG , Soiith Bend, Ind. 

Marsh, Chas. H., gisChamber of Commerce, Chi- 
cago, His. 

Marston,.Geo W., Portsmouth, N. H. 

Mathews & I,ewis, 501 Main St., Kansas City, 
Mo. 

Moses, Bert M., Box 283. Brooklyn, N. Y. 

Newiti, J. C , Stimson Bldg., Los Angeles, Cat 

Quigg, Chas. T., Farmington, Me. 

Patterson, Will J., 125}^ W. 3d Los Angeles, Cal. 

Paine, A. W., Traverse City, Mich. 

Payne, Then, E., 2519 Master st., Philadelphia, 

Pa. 
Scarboro, Jed, 48 Arbuckle Bldg, Brooldyn, N. Y. 
Smith, E. L. Codman Bldg., Boston, Mass. 
Smith, F. M. C, Equitable Bldg., Baltimore, Md. 
Smith, Chas. Rite, Knoxville, Tenn. 
Star Ad. Writing Bureau, Evening Star Bldg., 

Washington, DC 
Spencer, C. H., Advocate Bldg., Newark, Ohio. 
Stewart, W. C, 4114 Elm Ave., Philadelphia, Pa 
Stump, Frank V., Goshen, Ind. 
Subers, j; H., 4 New Chambers st.. New York. 

N. Y. 
The News Press, 114 Nassau st . New York City 
N. Y. ' 

Wady, Clifton S., Room 81, 27 School st , Boston. 
Ward, Artemas, Lincoln Bldg., ITnion Sq., N. Y. 
Wasson, J.B., 270 W. 39th St., New York, N. Y. 
Wheatley, E. A., Effective Advertising, N. Y, 

Life Bldg., New York, N. Y. 
•Wheelock, E. J., 100 So. loth St, Philadelphia. 
Wilder & Co., 621 Market st, San Francisco, Cal. 
Williatns, R. L., Loan & Trust Building, Wash- 
ington, D. C 
Winchester, H. Frank, 162 Ashfordst. Brooklyn, 

N. Y. 



Advertisements under. this head tl so per year in 
year m nonpareil. In boldface type, £.00 Per 
year. Display advertisements not exceeding 7 
lines, twenty-five cents per line; 
Advertisements amounting to frso and over in- 
clude a year's subscription ^ free. 



Calhoun Printing Co, Hartfoid, Conn 
Calvert Litho Co, Detroit Micf 
o2^J^«S?S^ PrmtingCo, 57 Ann, New York 
S-SS} ?S Show Printing Co, Jackson, Mich 
Central Litho and Eng Co, 140 6th ave, New York 
Central Show Printing Co, 143 Monroe, Clucaeo 
Correspondent Show Printing Co, Piqua, Ohio 
Conner Prmting Co, Brantfonl, dntano 
Courier- Journal Job Rooms, Louisville Kv ' 
Courier Show Printing Co. Buffalo N -r 
Cot's Sons, John, Gay and Pratt Baltimore - 

The Donaldson Litho. Co., Cin'tl. 

Eichner & Co, Baltimore . "»i "• 

Empire Show Printing Co., 73-75 Plymouth Place 

Cnicago 
Forbes" Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 

Free Press Show Print., Detroit. 

S"^.^**?*^ ^ Franklin and Dover, New York 

Gnbler Litho Co. Chicago. 

GUlin Show Print, 132 West 14th, New York 

Goes" Litho Co, 140 Monroe, Chicago 

S'" ^^^i^^ ^ Print Co, 57 Beekman, New York- 

Great Western Pnntmg Co, 511 Market StLouis 

Greve Litho Co, The, Milwaukie, Wis 

Haber, F. 1., Fond-du-la-^ Wis 

Hasselman Printing Co., Indianapolis, Ind 

Hatch, C R. & H. H., Nashville, "Tsnn 

Hennegran & Co., Cincinnati, Ohio. 

Jackson, t B., 48 Centre, New York 

Jordan Show Printing Co., 128 Franklin, Chicaeo 

Journal Job Rooms, Columbus, O. 

Ledger Job Office, 605 Sansom, Philadelphia 

Llbbie Show Print, Bosron, Mass. 

Lick Show Print, Fort Smith, Ark 
Liebler & Maass, 224 Centre, New York 
Mauberret's Printing House, New Orleans, La 
Metropolitan Printing Co , 222 W. 26th, New York 

""i?^*" I',**'5?- Co The H. C. 342 west 14th st 

Nevr York, 
Morgan, W. J. & Co., St Clair. Cleveland 
Morrison Show Print, Detroit, Mich 
National Printing & Eng. Co., Chicaeo 
Orcutt Litho. Co. Chica^ 

Pioneer Printing Co., 214 Jefferson, SeatUe,Wash 
Planet Show Print, Chatham, Out, Canada 
Richardson & Foos, 112 4th Ave, New York ' 
Riverside Printing Co.. 216 3rd, Miltraukee, Wis 
United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence R 1 
Winterbnm Show Print, 166 Clark, Chicago ' " 



MURAL SIGNS AND PAINTED BULLETINS 



Advertisements under this head tr.so ter rear 
in nonpareil In bold face type, fjMj ph- year, 
nisplay advertisements not exceeding 7 lines, 2j:r. 
per line. Advertisements amounting to $1 <o and 
overinclude a year's subscription free. 



STREET CAR ADVERTISING. 



Sioiu : City, Iowa, pop. 40.000, 

PosSft Distilbutor and Tackers. We do 
all kie'% of advertising * guarantee -work 
SIonxc^Blll Fostingand AdvertlsingCo. 
Member A. B. p. A. 



Victoria, tfeitish CoL Pop. 20.000. 

The VlctonajBlil Posting Co. own an con- 
trolallbUl boards, palntsigus and bulletins 
and docisrdlstnbnttng. Address ROBERT 
JAMLESON. Manager. P.t>. Drawer 28 

Wilmington, Del.', pop. 70,132, 

Geo. W.Jackson. City BUI Poster a:ndDis- 
tribnter, 907 Orange street 



Western Bill Posting Co., 

Ownecs.of all Advertising Spaces. 

Salt Lake CUy, Utah. 



'WaUace, Idaho, . 

COenrd*Alene Alines. J. C.Campbell. Bill 
Poster and Distributer. References. e6 



Woodland. Cal. 

Dietz and mendenning, BIU Posters. 



When you write, mentlca BUmoara Advertising. 



Fadncah, Kentucky. 

;H. JOSEPH HABTH, 

BIU Poster and Distributor. Member Inter- 
national Distributors Asf 'n of N . A. j6 



Fern, Ind., C. W. Stutesman. 

Licensed City Bill Foster a Distributor. j3 

Fortage, Wis. 

W. H. Batbgate Advertising and Distribn- 
. ting Agency. BIU posting, signs tacked. n6 



Bichmond HiU, Ii. I. 

Clrcnlars distributed honestly In Queens 
County by L. Baugert. ng 



Seranton, Lackawanna Co., Pa. 
John H. Beltz & Sons, General Advertising 
Agents, Write to us, 654 Deacon street 



SelMrk, Ohio. 

C. p. Rol)eris, Reliable Distributor. 



j3 



Williamsport, Fa. 

S. M. Bond. Distributor. 



Western Bill Postingr Co., 

General Distributers. SaltLakeClty, Utah 



Washinirton, D. C. 

^ p. PRINTZ & CO., 730 9th Street, N.E Dis- 
tributers of advertising matter. Write us. 



Advertisements under this heading $1.50 per year, 
in nonpareil. In bold face type, fj.oo per year. 
Display 25 cents per line. 
Advertisements amounting to $1^0 and over, in- 
clude a year's subscription free. 



George Kissam, 50 Bromfield St., Boston, and 
Postal Telegraph Build 'g. New York City. 

Broadway Advertising Co . Hugh J. Grant, pres. 
261 Broadway. New York City. 

Mark D. Batchelder Co.. 38K Ma- 
rietta Street, Atlanta, Ga. 

Also Savannah, Ga., Charleston, S. C, Rich- 
mond, Va., Peoria, IlL, St Joseph, Mo., Dubu- 
que, la'. 

O. J.Mulford, Hammond Building, Detroit Mich. 

■Western Adv. Co., 316 Union Trust Building, 
St Louis, Mo. 

Sam. P. Ferree, 231 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st 
New York City. 

M. Wineburgh ^r. Boston, Mass. 

M. Wineburgh, Jr., 164 Bank st, Cleveland O. 

^yndham Ro1>ertson, Dallas, Tex. 

The Acton-Burrows Co., Toronto, Ont '. 



S reasonable 
Ads that Tell! 
They Talk -While 
You Rest I Send 
Data and I2.00 
Money Order for 
Six Half-Cols. 
Geo. W. Marston, 
Portsmouth. N. H. 



When you write, mention £<I{»oard Advertising 



When you write, mentiOB BiUDoard Advertising. 



Boston, Mass. 
J. Donnelly & Sons, 6 Tamworth St. 
Boston Advertising Co., 8 Bromfield st 

BROOKLYN, N. Y. 

The New York and Brooklyn Adv. Sign Co 
DeKalband Hudson aves. " ' 

Thos. A. Skidmore, 640 Halsey st 
Cincinnati, O,: 

^^1,-'°?? *^''?P."" Sons Co., i9Longwoithst. 
put's Advertising Service. 312 Coleman st. 
Ph- Morton, 333 west Fifth st 
Chicago, Ills. 
R. J. Gunning, WabaA ave., cor. VanBuren st 

Bour at Company, 59 Dearborn st. 

F. M. Lewis & Co., Temple Conrt 

Thos. Cussack, Blue Island ave. and Thnxio st 
Cleveland, O. "^ 

Bryan & Co., High and Middle Sts. 
Denvek, Col. 

The Curran Bill Posting and Advertisinir Co. 
Detroit, Mica. " 

Walker & Co., 43 Rowland St. 
Kalamazoo, Mich.— J. E. McCarthy & Co. 
Lbxincton, Kv. ' 

L H. Ramsey & Co.; 137 east Main st 
Louisville, Ky.— Heverin Bros. 
Newark, N. j.— Newark Bill Postine Co 
New York, n. y. * 

TheO. J. Gude Co.,"3-iiSw. Broadway 

C. S. Houghtaling, No. 3 Park Place 

L- E LaTour, 1718 Broadway 

$am W. Hoke, 87 Nassau st 

Unexcelled Advertising Co., 46 Vesey street 

Colyers System Advertising Service, 113 and 
IIS west Broadwav 
OuASA, Neb. 

Thos. Mulvihill, 1512 Harney st 
OSRKOSH, Wis.— John E WilHams. 

PHILADELPHIA, PA. 

American Advertising Sign Co., 1336 Race st. 
\trni. Johnson, 

PlTTSBUROH,, Pa. 

G. G. O'Brien. 
PRAIRIE City, Iowa,— W. S. Parker 
San Francisco, Cal. 

Arthur M. Plato. 

S. 1. Stone, 506 Commercial st. 
Scranton, Pa.— Reese & Long Adv. Co 
St. Looib, Mo. 

.y-,'^- ''Y*"*^'"^"' "3-"S N. 6th street . 

Hniest & Stout Adv. Sign Co. 

R. J. Gunning, 
Toronto, Can.— Price Advertising Co. 

The Acton Burrows Co. 
Vakcodvbr, Can.— The Acton Burrows Co. - 
WiNmPBG, Can,- The Acton.Burrows Co. 





NoNTiiLY Resume Of Au That b New. Bright And l^^lRE5TlN(iONTHE Boards 



i-VoL. V, No. I. 



CINCINNATI, JANUARY i, 1896. : 



PRICE 10 CENTS. 
PER YEAR, Si .00. 



When you write, mention .BiiiAoord Ad vertMor- 



^TWiXT THE OLD AND NEW. 

tone tmckwird glance, and now we stand 
''^*pon the threshold ; ^eith one hand 
I •,■. :■ hold the latch to close the door 
', Oi the old year ; one glance before. 

(And with the other hand we clasp 
iwith fearful heart nnd trembling crrasp, 
{ The key that shall utilock the fate, 
J .That waits beyond the New Year's gate. 

I We close the door — the threshold door — 
t Have we shut out the painful loss, 
, / The silent grief, the sigh, the tear, 
I That marked and marred the closing year? 

) Or. shall the sorrow of the past 
F Follow, and its dark shadow cast 
On all that we had hoped to gain — 
Of 'song for sighs, and peace for pain. 

'jG. E F. 

jpennsylvania Bill Posters rieet. 

The regu'»r meeting of the Pennsylvania 
kte Bill Poster Association was held at Allen. 
Jwn, Pa.,t)n Moniay Dec. 23. President John D. 
ashler in the chair, at the Hotel Allen parlors, 
hose present Tpere : N. E.^Vorman, Allentovrn 
>hn D. Mishler, Reading ; H. A. Gorman, Beth' 
^)iem ; M. H. Burgunder, Wilkesbarre ; M W- 
|agner, Bradford ; R. H. Hangee, Pittston ; 
' jG.-Reese, Seranton ; -W. J, Silverstone, Hones- 
ale ; SJ H. Robinson, Philadelphia ; Geo. H. 
bbb. Williamsport ; G. W. Hamersly, Hazelton. 
Irfae minutes of the previous meeting were 
lad and approved, after which the Committee 
jtports were received. Committee on Investi- 
btion report Byrne & Mitchell, of Carbondale 
p not reliable, and recommended that they be 
n>pped from the- books of the Association, 
freasurer M. K. Burgtmder reports the treasury 
B not oversowing, but the indications for a 
lealthy increase were good. 
1 1 The following oiBcers were tlected to serve 
t or the ensuing year : President John D. Mish- 
. Vice-President N. E. Wonnan ; Secretary, 
, Reese ; Treasurer, M. H. Burguider. 
The application' of R. E. Hankee, of Pittston, 
bd J. O'Heam, of Carbondale, were received, 
ad both were elected to membeship. 
}n motion it was decided to change the regu- 
[ |r meeting date of the Association to the third 
^^ednesday in May. After a nudlber of remarks 
ir the good of the Association in which it was 
lown that those already in were pleased with 
\c memberships, and had others who in time 
buld come into the fold. Members were 
dvised to look after their commercial work, 
kid make their service something to he', proud 
The meeting then adjourned to meet at 
ilkes Barre, Pa , Wednesday, May 20th Bro. 
i. E. Worman then extended an invitation to 
to partake of luncheon at the Academy of 
|usic Restaurant. The following is what the 
lentown papers say of the banquet 
%.very happy wind-up of the convention of 
[e Pennsylvania Bill Posters' Association was 
le banquet that was given last evening in the 
cademy of Music Restaurant. Manager N. E. 
'ormau vras the host of the evening and all 
[ho sat around the festive board were his 
aests. They included the xnetntiers of the 

ssodation, the members of the Klingler's 
tchestia, the newspaper men of this city and 
ethlehem and South Bethlehem ; L. F. Wat- 
ers, of the Fountain Hill Opera Houge, South 
.iethlehem, and Milton J. Amey, John Fry and 
(rtando Miller, who was connected -with the 
.jcademy of Music. 

jAt one end of the room was a large portrait of 
/ihn D. Mishler, of Reading. It was Worman's 
ihristmas present to Mr. Mishler, and was a 
Jomplete surprise to the latter. Mr. Mishler, 
lae toastmaster, then called on a number of 
ttoA present to respond to toasts and remarks 
ll'ter which they all departed, hoping to meet 
Igais under like circumstances. 



Some Interesting Correspondence. 

San Francisco, Dec. 16, 1895. 

Editor BILLOOARD AD'VERTISIN'O, 

Cincinnati, Ohio. 
Dear Sir— In the subject matter involving the 
Official Organship of your Journal in the inter- 
ests of the Association, as set forth in the Christ- 
mas number, I can see "'the beginning of the 
end " If you will take the trouble to glance 
over the proceedings of the Fourth Annual Con- 
vention of the A. B P. A., session of 1894, pages 
II to 14; also on 31 of printed proceedings of 
that session (also 1893, page 92), you will note 
that the same spirit of foolish individualism in 
relation to affairs of interest to the craft, that 
seems to characterize the proceedings of the 
recent New York convention. 

This course leads them into all sorts of folly, 
and will in the course of the near future tend to 
disrupt the entire system of organization 1 am 
glad to see the stand taken by Billboard Aiv 
VERTisiNG, and I would like to say simply that 
when in conversation with one of -the largest 
advertisers in the -world while East last year, I 
asked as to the effect of the BiU Poster's prices 
and methods. I was told in a most significant 
manner, *' TVc don' t have to post." If Bill Post 
ers and Contractors will work in harmony on 
the plan outlined by Mr Gude, for the attain 
ment of " honest service at a fair and equitable 
rate," the advertisers all the world over -will 
gladly avail themselves of the advantages pre- 
sented by the Bill Poster's medium, to the value 
of which the aforesaid advertisers are not blind. 
. A bill poster is no more fitted to be a success- 
ful obtainer of large business, than an actor is 
capable of being a good business manager for 
himself. There are, of course, some exceptions, 
but as a rule the good actor is popular according 
to the wisdom of his manager. It is Gude's 
business to dig up business for the Bill Posters, 
and it is their business to take it. It pays Gude 
to get the best possible figure consistent with 
the service, and he achieves success only in por- 
portion as he renders good service, and being a 
broad guage man acciutomed to large transac- 
tions he aims to unite the mutual interests of 
all concerned for the sole purpose of inducing 
the advertiser to post bills. I will accept any 
thing Gude does in my name, for the entire 
Pacific Coast States, from Salt Lake to Albuquer- 
que, and will strain a point to give him the best 
possible service through all the bill poSers 
eveiywhere, because I recognize in his position 
the power behind the throne," and I know he 
exerts that power intelligently and for the 
common good 

It seems to me that the four- letters herewith 
make an effective object lesson for the consider- 
ation of the many BiU Fosters in small towns. 
Messrs. Spaulding & Gordon are seemingly new 
infthe business but are keenly alive to whatever 
appears to bffer them proper business. 
Respectfully yours, 

Arthur M. Plato. 

Boise City, Idaho, Sep. 23, 1895. 
Secretary Pacific Coast Posting Ass'n, 

-San Francisco, Cal . 
Z>«ir5ir— Kindly send us any information at 
your command regarding your association, a 
copy of the by-laws, and an application for mem- 
bership. We are interested in anything that 
appertains to the crait and its welfare, and we 
think that no better means exist, of promoting 
the welfare of hill po.stets than lies through thi- 
medium of an association. Our Mr. Spauldine 
IS a member of the Associated Bill Posters' Ass<> 
ciatton, and is au old hand at the business. We 
wish to join the Coast Association as a company, 
and wilt be pleased to hear from you. 
Very truly yours, 

SPAVLDiNG & Gordon, 



San Francisco, Sept. 26, 1S95. 

MESSRS. 'SPAULDINO & GORDON, 

City Bill Posters, 

S^ W ^ Boise, Idaho. 

Gentlemen — ^Herewith please find copy of by- 
laws as requested, ali^o blank Application of 
Membership, which, when filled out, will be 
acted on. and in all probability will result in 
erfviuK you a certificate at an early date. I have 
just sent some " Boraxaid " paper to your city, 
addressed to City Bill Pester, which will doubt- 
less fall into yoiir hands and receive prompt at- 
tention. If you desire me to act for vou here, 
please fill out blank herewith and return same ; 
return it in anv case, \phether signed or not. 
The recently adopted rate of 7 cents tier month, 
as made by the A. B. P, A, at Detroit, will not 
hold eood on this coast, although it may be 
forced in some of the larper cities in the East 
I have been all through that matter before, as 
will be seen by reference-to the Proceedings of 
the National Organization of 1892-3-4. 
Respectfully, 

A. M. Plato. 



Albany, N- Y., Oct. 5, 1895. 
Mr. a. M. Plato, 

206 San-som St , San Francisco, Cal. 

Dear Sir— Vours of the 26th, ultimo, to Spauld- 
ing & Gordon, was referred to me. and I have 
advised them not to take the work for le.ss than 
the^ regular Association rates. Through your 
actions the California State Association w-as 
dropped from membership, and I told Vou then 
we could get along without you, and .I'tell you 
SO now. 

Your President, Mr. G. F. McLaio, of Los 
Angeles; Cal., is a member of our Association in 

good standing, and I dare say vou would not ask 
im to cut prices. Surely the prices adopted by 
usiuDetroit, won't hold good if solicitors like 
yourself, do as you do, in discouraging business. 
You have never tried to make the two Associa- 
tions work together; on the other hand, vou 
have done everything in vour power to widen 
the chasm, and I will make an extra effort to get 
members from your state, and by working with 
your President, we may accomplish the desired 
end by bringing the two Associations together 
once more. 

This I say to you in a friendly manner, there 
is no malice \7hatever intended, only, for the 
good of our craft, whether members or not of 
the Association. With t>est wishes, I remain. 
Respectfully yours, 

J. BALLARD Carroll, 

Secretary. 

Boise City, Idaho, Nov. 27, 1895, 
ArtiIurM. Plato. 

San Francisco, Cal , 

Dear Si> — Since communicating with you 
relative to acting for you in the matter of bill 
posting, we have looked up and after due delilv 
eration, have joined the Inter-State Bill Posters 
Protective Association, wrhose schedule is four 
(4) cents per sheet for a thirty days guaranteed 
display. We have found that where we might 
obtain the Associated price of seven ( 7 ) cents 
from our local merchants, it shut out all foreign 
advertisers, especially from a city of this size. 
We want this advertising, and hence we have 
joined an association whose avowed object is to 
secure work for the smaller poster. 

Now we would like you to act for us in the 
capacity of Solicitor, and will be pleased to allow 
you loper cent for such service. 
Veiy truly yours, 

SPAUI.DINO St GORDON. 



Auburn, N. Y., Dec 13, 1895. 
Editor Billboard Advertising. 

I -want it understood that I vrant no more to do 
with that State Association that throws mud 
into their own eyes. I shall run my business 
independent of them, and all on my own hook. 
I own all billing priviled^es in the city of Au- 
burn, as I see by your Christmas number a party, 
advertises that he has a branch office in Auburn. 
He has not. I have the only Bill Posters ofi5ce 
in Auburn ; they misrepresent it to the public 
I have no_ opposition -whatever. I control all 
billing privileges, and always do good, square 
work for all that comes my way. I established 
the business here in 1865, and have run it ever 
since, and have always done good, square work. 
I shall patronize Billboard Advertising not- 
withstanding Association, and take all work 
that comes my way, I propose to run my own 
business, and when I can't I will quit the busi- 
ness. Yours in Paste. 

L. W. Eaton. 



Denver, Col . Dec. 27, 1895. 
Editor Billboard Advsrtising, 

127 H. 8th St., Cincinnati. O. 

Dear 5i>— Your handsome Christmas number 
came to hand, and all in the office were anxious 
to read it at the same time. It is quite an im- 
provement on the last Christmas number, and I 
hope that it -will grow from time to time. The 
ad of the Curran Company had a very choice 
position, at the top of the poet's page, and the 
paper from front to back, is full of good, newsy 
articles. 

We consider that the Gunning ad was the tiest 
ad in the paper. The ad of our friend Donnel- 
ly -was a good ' one, but he spoiled it by putting 
too much reading matter on each side of it, and 
by the time the reader goes through with this . 
ad he would forget what he was reading about. 
The ad of Ramsey & Co. was also a good one, 
hut the ad of The O. J. Gude Company is right 
to the point and the action and words of the 
cut no doubt -will accomplish the object it is 
intended for. 

I notice in the issue of Printer's Ink, Decemtier 
'3, '895, a very good article on bill posting, from 
McCann, the Bowery hatter, where he expresses 
himself freely that the use of posters has done 
him a great deal of good, and every little while 
he has positive proof of getting direct returns, 
by people coming in and calling for a " Chaun- 
cey Depew ' ' hat, or some other hat that is repre- 
sented on the head of some prominent man 
whose photograph is lithographed on his post- 
ers. He also states that a small amount of his 
trade comes from his neighbors. Ninety per 
cent, of his trade comes from people away out- 
side of his neighborhood, and from the best 
portions of the city of New York, also Brooklyn 
and Jersey. 

Now I think if the local bill posters of the 
different cities would have these articles repro- 
duced in circular form, and solicit their local 
trade from whatever line it may apply to, that 
he would increase his business a great deal. In 
Denver we have some of the largest dry goods 
houses and other first-class business men, doing 
posting, who never did it before, by simply 
arguing the question fairly with them. And the 
most reserved houses in any city of any size, 
will do bill posting if it is properly explained to 
them, 

I think that if Billboard Avertising 
would copy articles that are directly interested 
in out-door advertising, from other journals, it 
would be of great service to the fraternity at 
large. •" - 

There is another article in the same issue of 
Printers Ink in regard to butchers' advertising, 
which we have copied and explained the advan- 
tages to one of our firms here, and secured a 
contract 

Of course, the average bill poster must not 
expect that he can sit in his office or bill-room, 
and wait patiently for anyone to come in and 
ask how much they will charge to post some 
bills for him. but he must get out, draw up 
designs, originate copy, spend a little monev, 
go and see his local merchants personally, or 
have some other intelligent person do so, and by 
so doing he will find in a short ti me a won- 
derful increase in his business. Then when he 
secures a local conttact for bill posting, do it as 

well as possible, throiv in some extra irork 

blank off his merchant's paper nicely and as 
soon as it is out, send him a list or go and see 
him, and drive or walk him over tae city 
(according to the size), and show him his post- 
ing. 

The local bill poster should never talk a one 
month's contract— should always talk a three or 
six monihs, and a year's contract would be a 
-great deal better, because advertising for one 
month on the billboards you simply commence 
to be noticed b^ the average reader or consumer. 
The three or six months advertiser will always 
be more than satisfied with the returns that he 
will receive from bill posting. 
Yours truly, 

Jas. a. Cvkran, 



-^':a4 



..v-„ 



BILLBOARD ADVERTISING. 



January, i8( ?6. 



\ 



i^; 







J. p. FAGAN. 

Perhaps one of the best known and most universally 
popular men in the circus profession is the good-natured 
TohnP Pagan. He is a man of whom one cannot speak in 
terms too flattering, for his experience in all branches 
appertaining to the advance of the " white tents " is almost 
unlimited. He has been ah.ad of everj-thing from a " boat 
show " employing a total force of not more than ten peo- 
ple including musicians, actors and the usual accessories 
who are required to conduct an enterprise of this kind, to 
the greatest amusement institution that any age has e^er 
.seen namely the Bamum show, and he has at all times 
eiveii satisfaction of the highest degree. Last season he 
was the Railroad Contractor for the Walter Main Shows 
and everyone in the lea-t familiar with circus business 
knows how competent he proved himself as a railrc-id 
contractor. He is the oldest child in the "Franklin family' 
and adheres .strictly to the •' Franklin doctern." Rumor , 
has him-signed" with several circuses forthe season of 
1S96 so that it would really be a hard matter to tell what 
manager will he so fortunate as to secure his services 
There is one thing about John that few circus agents can 
boast of saying, and that is that he has never been connect- 
ed with an amusement enterprise that has not made montj 
during his connection with it : as a consequence he has 
become known among his more intimate friends as the 
, " Irish Mascotte. ■ 






J. P. FAQAN. 



n. B.RAY HON D. 

The accompanying likeness is that of an agent of the 
late school, that is, his experience in advance of the " white 
tenU" does not date back twenty years, in fact, about half 
that many years ago he entered the struggling mass of 
agents to make a name that has now placed him among 
the best of them Forthe past two winter seasons he has 
been the business manager and press agent of the Foun- 
tain Square Theatre, in Cincinnati, and the very fact that 
his employer has several times increa.sed his salary is the 
best recommendation that can be given him. During the 
tenting season of last year he was the press agent for the 
Walter Main Shows and did some very effecUve work. 
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; LITHOQRAPHIC ADVERTISING. 

' "IIoiv shall the lithograph manufac- 
turer advertise? If the subject of adver- 
tising we're given a little tuore thought by 
these makers of other people's advertising 
tliere would not be sl. much idle machin- 



he 



Lithographic products are unlimited in 
variety and all are well adapted to adver- 
tising their makers' business. We are 
Strongly tempted to compare the litho- 
graphers to the blacksmith's horses and 
the shoemaker's cliildren. They either 
advertise none at all, or in a lackadaisical, 
don't-care, half-way manner, altogether i 
unworthy of the name of advertising. j 

The very first necessity of all advertis- 
ing is to have the article to advertise, and 
this the lithographer has in abundance. 

He must have a story to tell and must 
tell it often. 

The poster lithographer can best reach 
tie users of his products by emulating 
the e-Kample of these same users. They 
use billboards ; and so should he. His 
posters are effective for them ; Uiey are 
more so for him. He produces them 
himself, and proclaims faith in the efH- 
cacy of his products when he uses them. 
His posters on the wall are examples of 
his work displayed in the best possible 
manner. Advertising of this sort is pro- 
fitable to the manufacturer of lithographic 
posters. 

The manufacturer of lithographic nov- 
elties has a means at his disposal of very 
effectively teUing the prospective us^rs 
of his work "all about it." The facilities 
at his command enable him to produce a 
circular, a folder, or any novelty. He 
produces them for others. He should use 
them himself for his own business. What 
better means can he have of obtaining 
publicity than in an attractive calendar 



in the offices of tlie business men 
desires to reach ? 

A lithographed circular or folder, stating 
facts and illustrated in the particular stj-le 
of the establishment from which it eman- 
ates, is something to attract the attention 
of the users of such articles. 

Thus is the entire range of lithographic 
products susceptible of advertising the 
lithographing business and creating more 
business. To sum it up it is only neces- 
sary to state that the best advertising for 
the lithograph manufacturer is a generous 
use of his own products, and those estab- 
lishments so doing are the ones who are 
getting the business. 



NEW SCHEMES. 

The man who realizes that a broken 
down wagon left in the streets attracts! 
more attention than it would if in good 
shape and moving, has invented a vehicle 
which collapses whenever the driver de- 
sires. The sides are covered with adver- 
tising and at the spot where travel is the 
thickest Mr. Driver throws the combina- 
tion and breaks the axle. The wagon is 
left to be stared at and commented on as 
long as it is a curiosity. When the inter- 
est has abated, or the police get after it, 
"repairs" are made and another spot 
sought. This scheme seems to be con- 
fined to New York at present 

Paris has a novelty in the shape of a 
tricycle with corrugated tires which print 
an advertisement on the pavement. On 
the top of the wheel, is an ink reservoir, 
supplied with a roller which inks the 
type, and at the bottom is a blower 
worked by the pedals, which is constantly 
blowing away the dust from the roadway 
in front of the wheel, so that it has a nice 
clean surface on which to impress its 



advertisement. Of course this novel tri- 
cycle can only print on wood or asphalt ; 
but as most streets of Paris are so paved, 
there is plenty of scope for it, and the 
ink, being of a hrilliant color and very 
permanent, leaves its mark quite readable 
for ^ys. 

Experiments have lately been made in 
Switzerland with a view to putting the 
beautiful lakes of that country to some 
practical account. Hitherto these waters 
have been admired merely because of their 
natural beauty, but now some enterpris- 
ing business men have devised a scheme 
by which they maybe made useful for 
advertising purposes. The plan is to paint 
the words of the advertisement in big 
white letters on a black background. 
When sunk and securely held at the bot- 
tom of the lake the advertisement is per- 
fectly legible, the reflection of the light 
on passing through the water bringing 
the words near the surface. It is an- 
nounced that the experiments have been 
very successful. 



Michigan is nothing, if not unique. 
This time the merchants in Muskegan 
and Kalamazoo have utilized the silver 
dollar as an advertising medium. They 
are not giving away the dollars, but are 
using them as biUboards. They paste 
labels on the big silver cart wheels read- 
ing: " Take ine back to Blank's store and 
get one dollar and five cents' worth of 
groceries for me." Citizens are com- 
plaining that the labels come off and 
stick to their pockets and that the gum 
makes the money unpleasant to handle. 
The United States district attorney was 
appealed to, but he says it is not against 
the law to so use coins, but he thought, 
from experience and from aU he heard,, 
that public opinion would indorse a law 
making such a use of the national coin- 
age a crime. 



FURNITURE DEALERS, 

And How rhey Should Advertise. 

Of all the various 'lines of retail trade 
none will derive more prompt, beneficial 
and perinanent results from posters, 
painted bulletins and distributing matter, 
than the furniture dealer. No matter what 
town or what section of country he may 
be located in, the conditions are practic- 
ally the same. 

In utilizing posters, the pictorial styles . 
printed and carried in stock by various 
printing houses, should be utilized. They 
are bright and catchy, attracting the at- 
tention and holding it until the adver- 
I tisement they carry has been firmly im- 
pressed upon the memory In putting 
them out, bill the town thoroughly, but 
reserve a sufficient amount to cover the 
adjacent country well, and change the 
poster and the advertisement about every 

six weeks. 

Painted bulletins should be used spar- 
ingly, but in prominent locations, and 
they should be of the highest quality o:f 
artistic excellence. They may he rein- 
forced by judicious outlay in fence and 
roadside signs in the country, especially . 
on all roads leading to the city. 

Distributing matter, carefuUy put out 
from house to house, also possesses great 
value, but it must be Ulustrated. This is 
a matter easily accomplished, as all manu- 
facturers and wholesale dealers have cuts 
of the various articles they make or han- 
dle and are only too glad to loan the 
originals or electrotypes of them to re- 
tailers. 



The Wells & Richardson Co., of Bur- 
lington, Vt., are confining their distribut- 
ing to the New England States.. 



Some Criticism and Suggestions. 

BY IAM . W.HOKE. 
"If a man a.sk advice of thee, find out 
the kind wanted, and give it him." This 
is one way to be popular. The man that 
offers honest criticism is more apt to 
make enemies than friends; as an instance 
I will state that I have been advertising 
for several years the cigars made by Mr. 

John Smith. (John Smith is not his 
name, but it will answer ver3' well for this 
matter of comparison.) In the regular 
course of business I securf d the advertis- 
ing also of Mr. John Jones, a competitor 
of Smith's, and placed a considerable 
amount of his business, and incidentally 
smoked a good many of Jones' cigars. 
One day Jones and a number of his asso- 
ciates asked me for a candid opinion of 
his cigars as compared with Smijh^s. 
"You are a fair judge of a cigar," he said, 
"you smoke as many as the average man, 
now tell us candidly what you think of 
the Jones Cigar?" "Well," I replied, "if 
you are in earnest, and want my candid 
opinion, so far as my taste is concerned, I 
must say that your cigars are too heavy 
to suit me; this may be because I have 
smoked Smith's for several . years, and 
that I have become ntore accustomed to 
their taste." Well, I managed to escape 
with my life, but the feeling of good- 
fellowship that had prevailed has disap- 
peared, and now I get such business from 
Jones as I can do cheaper than anyone 
else. 

And now I want to say that anything 
regarding the possible improvement of 
the billboard "and of billboard advertising 
is in the interest of the bill poster, prim- 
arily, and in the interest of the advertiser 
only secondarily, for every improvement 
will result in increased business, and, in 
time, in higher prices. 

Use better lumber; 6-inch tongued-and- 
grooved flooring will cost you a very little 
more than ia-inch fencing, but it will 
forever be free from cracks; .a crack, of an 
inch or even of a fourth of an inch will 
quickly result in torn paper, and the 
minute paper is torn it begins to lose its 
attractiveness. 

Build your boards lo feet high; some 
stands are not lo feet high, but if the 
largest paper is furnished you it will come 
pretty close to covering that amount of 
space. 

Build your boards 6 to 12 inches above 
the ground; this will prevent rains from 
splashing mud and dirt onto the bottom 
sheets. 

Have a supply of clean white paper 
with which, to cover the bottom of your 
boards under the stands; a ^iled table 
cloth will sometimes spoil a good dinner, 
and a dirty fringe of old paper, or a paste- 
besmeared edge of lumber, underneath a 
bright new poster, detracts very much 
from the beauty of the stand. 

And now here comes a suggestion that 
will reduce the capacity of every board 
you have; every advertiser that has con- 
sidered bill posting has remarked that all 
stands on the boards seem to run into 
each other; a very few have guarded 
agaiust this by having their posters 
vAih a wide border all around, which 
when properly posted, separates their 
stand from all the others, and gives it the 
i prominence that all stands should have. 
Careful as this man is, he is frequently 
horrified to find that his beautiful big 



border is ruthlessly covered up by the 
man of paste, and other people's paper is 
jammed right tip close to the lettering in 
his ad. I suggest a strip of white paper, 
say 12 inches wide, placed between all 
stands, wherever the size of the board 
will permit, except in cases where the 
posters furnished have borders. 

When an advertiser furnishes j'ou paper 
for a four-weeks' display, insist upon his 
supplying fifty per cent, additional to 
renew writli — and then do your part by 
using it everywhere necessary. Some 
advertisers contract for a twelve-months' 
showing, and supply paper enough to 
renew not oftener than every two months; 
as a result their stands look shabby about 
half the time, and as a further result 
other advertisers cuss the biUboards, and 
swear they will have nothing to do with 
them. I believe the bill poster would 
make more money by losing the occa- 
sional order that refuses sufficient renewal 
paper, than he makes on the order. 

And now comes the question of cover- 
ing dead paper; many an advertiser gives 
an order for two or three weeks with the 
expectation of securing an additional 



feration, for ragged surroundings never did 
any advertiser any good; and it frequently 
keeps new people off wlu) imagine that 
this ragged paper is .still being paid for, 
and that their paper would be allowed to 
look as bad. 

These improvements will cost some- 
thing; and the advertiser will not be 
willing to pay any more on their account. 
But I believe that the bill poster that 
makes his spaces the most valuable to the 
advertisers will in course of time — and a 
short time at that — have every board he 
controls full of paper ; and then he will 
hustle for more boards; and as soon as 
every vacant lot is covered he will have 
to begin to double-deck, in order to have 
spaces sufficient to accomodate his in- 
creasing business. 

Now, honest-injun, don't you think .so 
too? 



BREWERS' ADVERnsiNG. 

" It is not neceasary to advertise MV 
beer" ; that is what many brewers have 
said. Then they have sat in their offices 
and watched the increasing business of 
their competitors who deemed it necessary 



! with the results. The effect of he posters 
is cunnilalive to a degree far beyond the 
luimerical increase in .stands. .\ thou.s- 
aiul .stands is not only ten fold Iictter 
than a hinidred stands, but a hundre<l fold 
better. 

The brewer who uses posters commands 
the services of the best artists and gets 
the benefit of their genius. The wonder- 
ful effects of form and color are combined 
and brought into use for him. 

The value of properly executed distrib- 
uting matter intelligently pill out is very 
great when used in conjniictioii with a 
thorough poster display. The po.sters tell 
the story in a manner which may be 
likened to an artillery bomb.-irdment. 
The circulars bring forward the argu- 
ment and their effect may be compared ' 
to following up the bonibardnienl by the 
a.ssault of the infantry. Here, again, the 
brewer has it in his own hanils as to quan- 
tity, expense ami territory. The circular 
goes into the homes — all the homes or just 
as few or as many as he desires. 
■ Not the least of the advantages of post- 
ers and distributing is that of economy. 
1-sed lavishly or sparingly they are the 




. Advertising Car No. a of Tlie Greatest Show On Earth. 



week or more without cost. I don't be- 
ieve that any friendships were ever made 
by maliciously covering dead paper, but 
I would suggest that every bill poster 
should have a poster of his own — in fact 
a number of posters in various sizes — to 
promptly cover up all dead paper, pro- 
viding other business is not ready for the 
boards. This also shows the general pub- 
lic that the bill poster believes in his 
method of advertising. If not financially 
able to carry a supply of his own posters, 
the bill poster can cover the dead stands 
with white paper, and have an ad of his 
own lettered upon it. As a general thing a 
bill poster would do well to have a man 

in his employ that can do ordinary letter- 
ing, as frequent orders could be secured 
for short-time displays from some small 
concerns that could not afford to have a 
large number of posters printed. 

But aside from the advisability of cov- 
ering paper that is no longer pa3ring, I 
think that it should be covered as soon as 
it gets shabby. The paying advertisers 
on the boards are entitled to this consid- 



to advertise their, brands of beer. 

That the business methods of to-day 
demand advertising, is, however, so near 
an axiom that argument in favor of adver- 
tising in the abstract is well nigh lost. 
Its wonderful value is conceded on every 
side The methods of advertising are 
what the business man of the present 
considers, no matter what his line, the 
question is " how." For the brewers vast 
possibilities open before those who are 
successful in choosing and using the 
proper mediums. Their product is one of 
universal use. The whole population is 
their audience when it comes to telling 
about beer. 

In considering mediums the billboards 
undoubtedly head the list. They are 
everywhere and everybody sees them. 
The brewer may utilize thousands of feet 
of pictorial display in one location or in 
just as many locations as he chooses. 

There is no arbitrary price beyond the ! 
unit < f one sheet. The brewer may take 
just as many as he is willing to pay for ; 
the more he takes the better satisfied is . 



cheapest advertising that can be bought. 
Compare the price of newspaper space 
with the results it brings. Do likewise 
with po.sters and circulars and see how it 
comes out. 

The purpose of this article is not to 
decry the value of newspapers and maga- 
zines as profitable advertising mediums. 
Quite the contrary, they are valuable. 
Thej- reach a field, contracted though it 
may be, that repays the advertiser hand- 
somely. Right now the Pabst Co. are 
spending large sums, and are doing some 
very effective advertising in the maga- 
zines-. The results have been highly 
satisfactory. 

There arc other channels into which it 
is profitable to divert some portion of 
the advertising approjjriation, and all 
.should be used in proportion to their 
merit. 

After all is said and done, and all other 
mediums have been exjiloited to their 
capacity the fact renains, and is patent 
to those who will see it. that to reach alt 
the people all the time there is no method 
so powerful and effective as the combina- 
tion afforded by posters .and circulars. 
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Advertising rates: 

Advertisements xrill be publislied at the uni- 
form late of twenty-five cents per agate line, 
except In the classified columns, where special 
rates prevail. Our terms are cash. 



Billhocrd Advertising is sold in Jjmdon at Jjow^s 



Brtlano's, 17 Avenue del Opera. TTte Trade sut- 
flted by, all News Companies. 

Remittance should- be made by ckegue, post-oj^e or 
expnss money order, or registered tetter. 

The Editor cannot undertake to return unsolicited 
manuscript. 

IVhen tt is necessary to vrire us the insiruclions 
and copy for advertisements, great saving in the 
matter oftrlrgrapH tolls may be had by recoitrse to 
the OonaUsan Cipher. "^ 

Entered as Second-Class Matter, at the Cincinnati 
Ohio, Jvst Office, June 2glh, j8gs. 



Association is at stake. Let them re- 
membex, that the perpetuation of the 
Association should be the first consider- 
ation of its every member, and that noth- 
ing \rill conduce to this end like harmony. 
No matter what the outcome may be, 
every one should enter into the discus- 
sion with the determination of abiding 
by the voice of the majority. 



A Special Convention. 



JANUAHY I, i8g6. 



The meeting of the Executive Commit- 
tee of the A. B. P. A , called by President 
R. C. Campbell, for Monday, January 6th, 
at the Grand Hotel, Cincinnati, has taken 
on a degree of importance, which was 
scarcely dreamed of by the members of 
the association, when the call was first 
issued. With his . characteristic energy 
and fairness, the president has gone vigor- 
ously to work to secure a large attendance, 
not confining himself to the Executive 
Committee, but inviting all members to 
participate in the discussion and advise 
with the Committee. The outcome ; is of 
grave moment Mr. Campbell has done 
well to secure, as far as possible, an ex 
pression of opinion from the members at 
large. His course will meet with general 
approvaL 

*** 

Behtnd the matters mentioned in the 
circulars of invitation as the object of the 
meeting, the real issue looms up, plainly 
andmostapparently. Ostensibly, the com- 
mittee will consider the advisibility of 
disciplining their official organ. In real- 
ity, they wfll deliberate upon the issue 
which this paper has raised, viz: the re- 
vision or amendment of the constitution, 
with a view to making all bill posters of 
good reputation and established standing, 
eligible for membership, no matter where 
they are located. 

We devoutiy hope that the results of 
their deliberations, wiU lead to the final 
settlement of this question at the annual 
meeting in Cleveland, next July. 



It is seldom, indeed, that we have 
been called upon to note and chronicle 
such rapid progress and development, as 
that made by the Inter-State Bill Posters 
Association. This lusty infant has 
outstripped any trade organization we 
have ever heard of. Though scarcely a 
year old, it numbers over one hundred 
members, including two in Chicago, two 
in New York, two in Boston and one in 
New Orleans. 

It still enjoys a steady and healthy 
gro^vth, and just as we go to press we 
learn that negotiations are now pending 
whereby the entire California .'Association 
will unite with them bodily. 

Here's \vishing the precocious and 
promising youngster a happy and suc- 
cessful New Year. If their is any one 
thing that tends to elevate and dignify 
the calling of the bill posters more than 
another, it is organization. Let the good 
work go on. 



iTis to be hoped, that the discussion 
will be marked with dignity and eamest- 
_ness. The views of many of the mem- 
bers are pronounced and conflicting. 
More or less friction is bound to ensue. 
Therefore, let aU parties, pro or "con, 
bear in mind, that the weU being of the 



OBJECTIONABLE POSTERS. 

THE RIGHT IDEA. 

A correspondent says: We have re- 
vived a very emphatic protest from Col 
K. J. Hendncks, Eastern Manager for the 
R. T Davis Mill Co., because of a num- 
ber of tiieir very striking posters beine 
surrounded with "big G paper " "We 
would rather pay for tiie space and have 
nothing up, than to have our posters 
along side of this paper, and you can 
notify every biU poster tiiat unless they 
can find places for our paper entirely 
isolated from advertisements of this 
nature, that not a sheet is to be posted " 

*i.^"^ ^A \^^ '"^ P^nt- A conce^ 
that spends J6,ooo or |8,ooo in a sinrie 
month with the bill posters of the counmr 
who mean what they say, and will carl 
tainly hve up to their statements. 

The sentiment uttered by Mr Hen- 
dncks only indicates the feelings of 
every oUier legitimate adverti.<«r, and 
calls tor the serious consideration' of 
every one connected with the best inter- 
ests ot biU board advertising. 

May the warning be heeded and the 
bill postere m the different cities watch 
very carefully for similar cases, as not 
one in twenty comes out and speaks his 
mmd on these subjects. The other nine- 

^e'l^^S^SfaUy.^'^' ^^°^^' ^^' ""^ 
We hope that you will use your influ- 
^V.'^J^ *^^ "Sbt direction on this as in 
all other matters. 

This matter has before been mentioned 
in these columns. There is no question 
but numerous advertisers who would 
otherwise be large users of bill boards, 
are satisfied to place their advertising in 
mediums, where they may be certain not 
to be surrounded by advertisements of 
this natiure. Editor. 



The members of the A, B. P. A. have 
been called to attend a special convention 
to be held at the Grand Hotel, Cincinnati, 
January 7th. 

The object of this convention, it is 
stated in the circular, is to consider the 
action of the New York State Association 
in rejecting the application of O. J. Gude 
for membership after they themselves had 
asked it, and to take definite action on 
the question of whether Bii,i,board Ad- 
vertising shall continue to represent the 
association as official organ. 

It seems to us that the only action pos- 
sible is to again apologize to Mr. Gude 
and instruct the New York Association 
what to do in the matter. This is merely 
formal, as the members of the New York 
Association have, almost to a man, repu- 
iated the action of their Association at 
its November meeting. 

The attack made by Bir,i,BOARD Adver- 
T1.SING on the " old fogy," " hide-bound," 
"me-and my-dog" policy of tl:e A.B.P.A. 
will probably cause some discussion and 
argument. 

Bii,i.Bo.\RD Advertising has pursued 
its own course in the face of threatened 
coercion from members of the A. B. P. A. ; 
prominent members too ; and men, who, 
if such methods were tried on them, 
would resent and strike back in a most 
interesting manner. 

There are some members of the A B. 
P. A. however, who are good enough 
business men to realize that every word, 
line and sentence published, and every 
aigument advanced by Bihboard Ad- 
vertising has been in the very best 
interest of the bill-posting business ; and 
not as these "displeased" gentiemen 
would have us believe, inimicable to it. 

For the benefit of members who will 
not be here and the craft at large, we 
emphatically reaffirm that no change of 
policy will be made by Bii,i,boari} Ad- 
vertising. 

To such of the proceedings of this 
special convention as relate directly to us 
we are supremely indifferent What it 
may or may not do cannot have the least 
effect on our course. 

Some of the members of this body have 
expressed themselves in effect that the 
action of the convention will effect our 
business in an adverse manner. On this 
subject we must confess a slight curiosity, 
as we have never yet been able to dis- 
cover any appreciable benefit derived 
from being the official organ of the 
A. B. p. a. 




ITEilS OF INTEREST. 

Harry Munson, the New York bi 
poster, left for an extended visit to Florid 
December 21. The business will be abl 
conducted during his absence by hisrigl 
hand bower, Mr. W. B. Lowden. 

Gude is painting Syrup of Figs in Nel 
York City and Brooklyn. I 

$am W. Hoke is painting Sanador Soa]J 
This concern has a lot of 24-sheet stani^ 
of paper on hand, which will be sent oi 
soon. i 



" What can't be cured may be endured 
if you're insured in the National Acd 
dent Society." This is the wording ot 
a new wall advertisement, one of the firs 
of this style to be placed by an Insurana 
Company. 



The Columbia Bicycle is advertising biJ 
prizes for the best pester designs, whi J 
would indicate that they intend to post! 

The Vim bicycle tire, made in BostoJ 
is investigating the cost of posting the etf 
tire Union. 

JuUus EUinger & Co., of New York at 
Tampa, cigar makers, will post in '96. 

A. Weisenthanner, a Champagne in. 
porter, was fined fooo in a New Yoril 
Court recently, for putting out a f^-f^| 
representing a nude female emerginJ 
from a champagne bottle. The man whl 
pasted the poster on the boards was fine 



The New York Telephone Co. is gettini 
out an 8-sheet stand. It wiU be placed b 
Jam W- Hoke. 

The newspapers, led by the Journal, are 
putting up a great deal of of paper. Fred 
Alder places the Journal business. 

Gude is putting out more "Virgin 
Leaf" in New York aty— probably on 
account of the boycott throughout the 
state. 



THE SHOWMEN'S CONVENTION. 

Among the many bill posters who will 
attend the Third Annual Convention of 
the Protective League of American Show- 
men which takes place at Cincinnati, O., 
January 7, 8 and 9, may be mentioned: 
R. C. Campbell, Presidentof the Associated 
Bill Posters' Association and the American 
Advertising and Bill Posting Co., of Chica- 
go;George M. Leonard, Vice President A 
B. P. A., Grand Rapids, Mich.; J. Ballard 
Carroll, Secretary of the A. B. P. A Al- 
bany, N. Y.; H. H. Tyner, President Ohio 
Bill Posters' Association, of Springfield 
O.; O. P. Fairchild, Covington, Ky.; Mr! 
Otting, of Newport, Ky. and, of course 
the Chapman Brothers, of Cincinnati. 

There will be many more in attendance 
who have not as yet signified their inten- 
tion of being present and a good time is 
assured to aU. 



Bote is painting BatUe Ax Tobacco in 
different sections of the country. 



OBSERVATIONS BY CUgRlAN. 

Cuts in ads " cut no ice ", but ma^ melt 
hard hearts. / 



It's because the world is so big I that a 
smaU ad is of so much importancs'. and 
big ad often a necessity. jj~' 

"Armed for Border Troubles, "(o gaid tb 
Western printer, as he grabbed th^j^hat**? 
—to cut up some brass nde. ' ' 

Smith— Newrich has at last su<i .-eedi 
in dressing sbikingly; wonder h<i jw 
did it? / 

JONES-Oh, I told him to st^ idy 
people on the posters. i- 

— : le' 

One thing is sure, a card thf 'at stifSt 
announces name and address in\ ' a news 
paper is poor advertising compa jred to 
good newsy ciircnlar. How jiaillinen 
could expedite trade, if a few ij of then 
would drop the meaningless cart«ii and nst 
a pretty booklet with good picturfass 1 



January, 1896. 



BILLBOARD ADVERTISING. 



DISTRIBUTORS CHAT. 

The Plymouth Rock Pants Co. are con- 
tracting for the general distribution of 
a new circular. 



The Compound Oxygen Association are 
placing distributing contracts. 

The Brandreth Co., of New York, are 
arranging for . the distribution of their 
circulars in the Southern States. 



The Pre-Digested Food Co. are placing 
contracts for distributing a booklet. 

The Cook Remedy Co., of Chicago, 
commenced using distributing matter in 
large quantities. 

C. I. Hood & Co. have a newspaper 
which they are circulating thoroughly. 

R. H. Johnston, of St. Louis, is to the 
front with a booklet which bears the ear- 
marks of the professional ad writer. " The 
Yaller Dog" is calculated to bring busi- 
ness to Mr. Johnston, and the idea is good. 

The W. H. Bathgate Advertising and 
Distributing Agency, of LaCrosse, have 
issued a card folder and envelope to fit. 
The heading on envelope and folder is 
"War Declared", and inside is a very 
effective declaration of war on fraudulent 
and dishonest methods of distributing. 



The custom of mailing circulars has 
grown exceedingly in the past few years. 
The business of furnishing lists is an im- 
portant and large one. 

Circulars by mail however, except 
. where it is designed to reach the business 
man at his office, fail of their object to a 
large degree through the constant changes 
taking place in any community, thus ren- 
dering it simply impo^ible for lists to be 
correct any length of time after compila- 
tion. 

This difficulty may be avoided by em- 
ploying distributors, and sending the 
work through them. There is scarcely a 
town or village in the country, where 
there is not a reliable and competent dis- 
tributor. 



The dwl Cigar Company are using 
a small circular in an envelope, in large 
quantities for distribution in cities, to 
Oie businessmen only. 



W. H. Steinbrenner, the general agent 
of the International Association of Dis- 
tributors, has just completed a large con- 
trac^forthe Peruna Drug Co. The work 
was confined to Cinciufiati. 



Fischer, of Omaha, has contracts with 
the^ following extensive advertisers, viz: 

One carload of calendars, C. I. Hood & 

Co.; 28,000 envelopes. Dr. Miles Medicine 

Co.; 38,000 Kickapoo books; 38,000 mir- 

" rors, C. I. Hood & Co. ; ioo,oco circulars 

Sterling Remedy Co. 



Qood Service Guaranteed in Lima, O. 

'We have billboards on Main Street, 
where it takes money to buy space ; 
leave paper up fuU length of time ; 
boards of matched lumber; keep boards 
well blanked; here to please advertiser. 
Can post at one billing 3,000 sheets, and 
give same thirty days showing. Put 
Lima on your list * * * 



BOSTON BREVITIES. 

The Bunker Hill Brewery put out a pretty 

placard for their special fall brew; it was neatly 

printed in colors and wreathed in autumii 
leaves. ^ 

In the brewery advertisements here instead of 
saying ask your bartender for it, the ads wind 
up with: "Ask your tapster for it." 

Boston consumed 1,092,379 barrels of malt 
liquors last year, while New York drank 4,648,- 
335. So the Hub succeeded in holding up its end 
pretty well for a staid old Puritan burg. 
' Miss Bostonia got her eye-glasses focused on a 
bock beer sign the other day and wanted to 
know, if that was to indicate that a man could 
getastuU as a goat. Now ladies often offer as 
an^excnse for their red noses, too tight lacing, 
afld men can make the same excuse as they get 
tight from too much so-lacing. 

Bill posters here still use a short-handle brush 
and to poke fun at them, one of the circus bii-. 
gade last summer said it was because the streets 
were too narrow to wield a long handle, but 
where the pinch comes,- they don't try to post 
bills in the streets but mount a ladder to the 
house t(Sp, where stands are erected at nearly 
every turn. 

The dates were carefully pasted across the 

pantalettes on the posters of the Delia' Fox 

Opera Company last week, because, it is sup 

posed, the design of the embroidery thereon did 

not satisfy the artistic sense of a few sensitive 
spinster. 

The lithograph and dead wall theatre passes 
given out every week run up into the hundreds, 
and every Monday the barber shops and boot- 
black stands do a thriving business in hawrking 
them; they buy and sell the passes the same as 
scalpers do railway tickets, and as they are good 
for Monday night only, the competition waxes 
warm as.eight o'clock draws nigh. 

If the school boys of tOKlay could get a chance 
at snowballing the British soldiers on Boston 
Common, the running red coats could eiisily 
take refuge behind the immense barricade Don. 
nelly, the bill poster has just built; he has fenced 
in this historic play ground with a bsUboard one 
and .one-half miles in length, and containing 
over 100,000 feet of lumber. The privilege was 
granted for $25,030, in consequence of the con- 
struction of the new subway, which when com- 
pleted puts all surface street cars underground 
1.1 the city's center. 

Busy Bee. 



Waukegan, 111., Dec. 27th, 1895. 
Editor Bii.i.boakd Advertising, 
Cincinnati, O. 

Dear 5jV.— Please accept thanks for the Christ- 
mas edition of your paper. It is valuable to all 
who are interested in the welfare of the bill 
posting indnstn''. 1 was very much interested 
in your article, ^'To the President and Members 
of the Associated Bill Posters's Association" and 
admire your courage and the manly position 
taken by you in defending your cram rights, as 
well as any and all things which tend to better 
the service of our craft. As to the position the 
Associated has taken in the presumption that 
the Inter-State vras organized simply to oppose 
their Association, and oy cutting prices, as they 
claim, to disorganize the whole fraternity, is a 
most absurd idea, and far from being correct. 

The facts are simply these: The Inter-State 
came into existence to fill a long felt want by all 
who use the billboard as a means of reaching 
the whole people, instead of confining their 
business to a few of the larger cities. People 
owning boards, and being well prepared to give 
to advertisers good service in the smaller cities, 
found it almost impossible to secure paper, es- 
pecially if they were members of the Associated, 
as they then would be compelled to charge such 
high prices that the advertiser could not afford 
to place work with them. They have been kept 
back and in the dark, waiting and hoping that 
some of the promises made would be made good, 
until at last, like the drowning man, they have 
grasped the last straw and pulled out. They 
have begun to feel the bright rays of the pros- 
perous sud shining upon them again. Now, 
what is troubling the Associated brothers? No 
one is treading upon their toes. The Inter-State 
is simply very busy at present attending to its 
own interest, and fulfilling all its obligations 
both to its members and to advertisers vrho have 
entrusted the work to us. I can assure you and 
all interested that we have as good a class of 
members and as vrell-equipped and up to-date 
business organization as I know of, especially in 
this line. I am pleased to report to yon as one 
of its inspectors, that with not one of the mem- 
bers vrhom I have called upon personally and 
examined their boaivls, have I yet found cause 
for complaint, as all are interested and only 
anxlons and ever willing^ to< return value re- 
ceived tp all who-place their work with us. 

Now, my dear Mr. Editor, instead of our little 
Inter-State doing any price cutting or mud 
throwing, ~ we shall simply keep right ahead 
attending to our own contracts, and at our 
prices, as we all know it costs less to maintain 
tioards in the smaller cities. With a sliding 
scale of prices, according to population, it is 
bound to liring more paper into the field than 
ever before. 

We shall ever strive to merit the good will of 
your paper, as vre fuUy believe you are awake 
to every interest of the bill poster or advertiser. 
Fraternally yours, 

ChAs. B. Kittrbdgb. 



THE BEST AD. 
Qude the Winner ; Ramsay Second. 

The best advertisement in the Christmas 
number, according to the votes received, was 
that of The O. J. Gude Co. This entitles them 
to the first prize, which is a gold medal, and the 
same amount of space for one year. The voters 
have awarded the second prize to I,.H. Ramsay 
& Co., of Lexington, Ky. A tabulated report of 
the contest, showing the number of. votes re- 
ceiAed by the successful contestants is given 
below, and it affords us much pleasure to 
announce the result. 

The total amount of votes received was very 
light, owing, doubtless to the fact that -the con- 
test took place in the holidays when every one's 
attention was more or less distracted, and on 
the subject of Christmas. 

We can not refrain from meiitioning that in 
our judgment our readers did not accord the 
Gunning ad and the Donnelly ad the considera- 
tion which they deser\'ed. The usual course 
seems to have been to consider only the subject 
matter and display. We think that "the best 
ad" should be considered from all points of 
view, that size, location and eifectiveness, as 
well as the display should receive due considera 
tion. 

■We are, however, very much gratified by the 
intertst displayed, and in the near future it is 
our purpose to offer a series of prizes on a 
similar basis. The result is as follows : 

The O. J. Gude Co., 64S votes. First Prize; 
Gold Medal. 

Ramsey & Co., 608 votes, Second Prize ; Silver 
Medal. 

W. H. Steinbrenner, 368 votes. Third Prize ; 
$15.00 in Gold. 

Jed Scarboro, 96 votes. Fourth Prize ; Jio.oo in 
Gold. 

Stoops Bill Posting Co., 80 votes. Fifth Prize ; 
$5.00 in Gold. 

G. Runey & Son, 64 votes. Sixth Prize ; Adver- 
tising Space. 



New York, Dec. 23d, 1895. 
Editor Billboard Advertising, 
Cincinnati, O. 

£>ear Sir— Amongst the large number of lists 
of locations that are received in our office from 
various bill posters in all parts of the country, we 
cannot help but commend the list received from 
The American Advertising & Bill Posting Co, 
of Chicago. 

This list contains memoranda of a larg^ num- 
bci of boards covering their holdings in the 
city. Different sections— south, north, west and 
northwest, etc., arranged in systematic order 
give an advertiser a very satisfactory idea of the 
thorough distribution of stands. 

Every board is numbered, and check marks 
indicate the locations that are given to the ad- 
vertiser. 

This very intelligent, clear and satisfactory 
method of showing an advertiser just what dis 
play has been given him, is doubly valuable from 
the fact that in comparison to the entire num- 
ber of holdings, any one billing looks compara- 
tively small, and the advertiser who glances 
over the list saj-s to himself, "Amongst all these 
locations oughtn't we to have more bills ? " 

The effect of this method of submitting lists 
will doubtless be very helpful to the amount of 
paper apportioned for Mr. Campbell's boards in 
the future, and the method is so good that we 
cannot but commend it through the columns of 
Billboard Advertising. 

Yours for Progress, 

The o. J. Gude Co: 



OUR QUIZ DEPARTMENTT. 

The publishers of Billboard Advertising 
have secured the services of C. J. Barless. Writer 
of Business -Advertising, to edit this^department 
of Billboard Advertising for the henefit of 
its subscribers and advcriisiers. He will criticise 
all advertisements and other advertising matter 
submitted to him and give ad\*ice relatiug to the 
same in this department without charge. Write 
him about your difficulties or anything vou want 
light on, relative to advertising .Address all let. 
ters for this department to C. I. liiirless, Kose- 
N. Y. 



ADVERTISING FURNITURE. 

There is no class of goods that are in constant 
demand, that can be advertised with better re- 
sults than house furniture. Some would think 
as there is a constant demand for these goods, 
they would not need to be advertised. But com- 
petition increases faster than the needs of the 
public it becomes necessary for the dealer to ad- 
vertise, to keep pace with his competitors. 

The writer of furniture ads shoulil write them 
so as to command the attention of both husband 
and wife. *• Not forgetting," as sonie one has 
said, ' that the wife is the • better half.' " ■ 

One thing I wish to state emphatically, don't 
make a catalogue of your ads— don't advertise 
too many things at a time. It would be best to 
adverti.sc only one thing at a time. For instance, 
bedroom suits one day ; next day, parlor suits ; 
next day ; extension L-ibles, dining chairs and 
sideboards ; next day, carpets and rugs, etc. 

Go over your stock regularly and find out the 
goods that are going the slowest and boom that 
most. 

I am a great believer in special sales. If the 
public know they can get a certain article 
cheaper if they buy it on a certain day, a great 
many will take advantage of the opportuni^ to 
buy on that occasion. It draws large crowds to 
your store and after they are there they can not 
help seeing your ojher goods, which in iUelt 
will be an excellent ad. I.et me st;ite here that 
attractive price cards on your goods at such a 
time (or any time), is a paying thing. 

1 advise the advertising of prices always, when 
possible. Customers always prefer to know 
whatathingis going to cost before they start 
out to trade, so as not to be embarassed upon 
arriving at your store by not having "the 
pnce." : . .,; 

Above all things, tell the truth in whatever 
you say regarding your g«)Ods. - -Don't say you 
have the best matresses in Fumitureville unless 
yon know (now be sure) you have. If they are 
stuffed with nothing but "excelsior," say so ; if 
with "excelsior" and a moss top (not hair), say 
so ; if they have a hair top, be sure that it is 
hair (examine it yourself) before you say so. 
Don't say " soft top " unless you tell what it is 
made of, moss, cotton, or hair. It is all summed 
up in a brief sentence— tell the Uuth. if you 
gain the public's confidence you can hold their 
trade (money too). 

A large majority of furniture dealers use bills 
and dodgers as an adjunct to their newspaper 
advertising, with good success. It enables them 
to use cuts at a much less expense than they 
could in their newspaper ads. 



L. W. EATON. 



Asa frontispiece this month we present an 
excellent portrait of one of New York States 
oldest bill posters. L. W. Eaton established 
himself in the bill posting business in .Auburn, 
N. Y. in- 1865, and has been there ever since. He 
is known and liked by all the agents and man- 
agers ; and commercial advertisers have a lively 
sense of the benefit of his boards to their busi- 
ness. Mr. Eaton is in addition to his bill post- 
ing business an expert sign painter. ' May 
mercantile houses of Auburn bear visible wit- 
ness to his artistic talent. 




I want to do bill posting and paint advertising for one 
Brewer. I don't know of any method or combination 
of methods that will reach more possible consumers 
of beer. I don't beiieve that' ten times the money 
spent in other methods will give as good results. A 
few people can afford champagne, but the- entire pop- 
ulation drinks beer, or might be induced to do so. 
Every one of theni reads the ads on the billbbaids. 

I design, lithograph, and post for you, in any city' in 
America ; $1 0,000 will post up the 30 leading ciiies for 
one month, and give you aferge showing in each city ; 
'fewer cities less money.;, longer time more moneys 

Your patronage is requested. 

Display 



Telephone Connection. 



Ads. 
87 Nassau St , NEW YORK 
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ANENT THE CHRISTnAS NUMBER 

It u really rarprising 

How much B11.I.BOAKD Advzktisiso 

Crmms into its pages rich and bright ; 
It muit take a deal of thinking. 
Sitting up of nights and blinking 

By the dim uncertain tallow light. 

And if you should be a lover 
Of the stuniyng modem cover. 

Here it is in form and color true ; 
Then the typographic set up, 
And the editorial gel up 

Gives you all that's novel, fresh and new. 
CHAS. H. C1.OUOH.: 



The Best Ad 

In the Christmas Number. 

The "best" ad, in the sense of being 
one which will get the most attention at 
the first quick reading, is, in my opinion, 
the page of The O. J. Gnde Co. 

If I should stop to qualify with ifs and 
ands, and conditions, etc, this might be 
different ; but to state without conditions 
the best ad as above referred to, I say, 
Gude. 

It isn't original in design, but it's large, 
strilcingand appropriate to the business. 

The reader, glancing over your paper, 
can not help seeing this ad, and it con- 
tains nothing which will weaken his first 
impression that Gude is " Good." 

Wady, Writer. 



I enclose herein one vote for the ad of 
Ramsey & Co.; which appears on page 
thirty-five (35). 

The only reason any advertisement has 
for existence, is its ability to put business 
in the way of the advertiser. Ramsey's 
ad certainly should bring business to 
Ramsey. 

He states that his town is the best town 
in the state ; that the people have money 
to spend; that every sheet sent to Ramsey 
^Brill be posted ; posted on good boards ; 
posted in good locations; and not too 
many in a place ; also that the paper will 
not be covered until the time is up. 

He also names his price, which is some- 
thing I believe every advertisement should 
do, whether the price be a high price, a 
low price or a standard price. His price 
is low, and he states further that if you 
do pay the price, you get more for your 
money than you would expect. 

The design of the ad is strong, forceful, 
and up-to-date ; the name, the ^business 
and the town stand out prominently ; no 
state is mentioned anywhere in the ad, 
which is a serious defect, as everybody 
don't lutow which Lexington Mr. Ramsey 
hails £roni 

Mr. Ramsey gives f ac similes of some 
of his painted signs, which are executed 
nicely and which are likely to create the 
impression that such work that may be 
intrusted to him will be done just as well. 
He also names his price on art bulletins, 
which is not prohibitive — in fact it is low, 
but not low enough to be unprofitable. 

He gives his portrait, which, while not 
necessary, is certainly not objectionable, 
as people having dealings with him, no" 
doubt, would like some idea of what the 
man looks like. 

The only improvement I conld suggest 
would be a border surrounding the entire 
ad, to serve to hold it together. If the 
ad were on a page to itself, this would 
be unnecessary, but as it is, it blends into 



the other ads:on the same page, the same 
as the average poster on the billboard 
runs into all the other posters on the 
same board. ( The next poster I get out 
shall have a border a foot wide all around 
even if I have to hypnotise my client to 
get his consent. 

Now in regard to the other good ads in 
the same issue. 

Donnelly's ad is flashy, strong and 
forceful ; but I am inclined to the impres- 
sion that the general advertiser will con- 
clude, that prices on Donnelly's ^25,000 
board are out of his reach. The smart 
things that he says in the marginal 
columns were no doubt worthy of com- 
ment on the billboard, standing alone, 
one of th^n at a time, or say one hundred 
square feet of space each ; but in this ad 
they nm together and lose their force. If 
these columns were devoted to rates for 
advertising on this big board, the result I 
think would be more satisfactory. 

Harry E. Stoops' ad is big, but Jhe 
photos are poorly executed, and he does 
not say an}rtMng that would make an ad- 
vertiser specially desire to advertise with 
him. 

"Uncle Bob," Gimning's ad is bigger 
still, but it seems to be more of a "jolly" 
to the bill poster than a bid for business. 
As the friendship of the bill poster is Val- 
uable to one in " Uncle Bob's " business, 
the ad is no doubt valuable. 

Mr. Gude's ad is a good one, as appeal- 
ing to the bill poster, but the cut could 
be vastly itnproved. 

Jed Scarboro's ad. should result in some 
requests for his ."ounce of evidence," 
but I think that Charles A. Woolfolk's ad 
in the same line of business, is more apt 
to bring orders direct 

The ad. of O. P. jfairchild & Co., is full 
of good, solid convincing argument, giv- 
ing reasons foj advertising in Covington, 
but the arrangemeiit and composition is 
not equal in an artistic sense to' Ramsey's 
ad. 

The ad that will receive the most 
answers, is the one on the sixth page, 
asking for one hundred expert posters for 
the " Greatest Show on Earth." 

I notice that most of the distributers 
that you mention, call themselves "distrib- 
utors." Is this their fault or your proof- 
reader's? or is such spelling according to 
any recognized authority? 

$asi W. Hoke, 
87 Nassau Street, New York, 
December 14th, 1895. 



Advertising space in any periodical of 
recognized merit and a large circulation 
costs the advertiser money. It therefore 
follows that it is to his interest to use that 
space in a way that will command the at- 
tention, and sink into the memory of the 
subscribers and chance readers of the peri' 
odical in question. 

Sometimes advertising space can ' be 
best utilized in being left nearly blank, 
using very few words, but I doubt if it 
can ever be used to advantage by crowd- 
"ing into it as many words as type will 
allow. 

' "Take for instance the Donnelly ad on 
the last page of the cover. It is probable 
that not to exceed three men ever have or 
ever will read that entire ad. The com- 
positor, the proof-reader and the man who 
wrote it, are probably the only persons 



who have had the patience to read it 
through. The two columns of densely 
set matter are positively worthless, a few 
good terse sentences in their place would 
have made the appearance of the whole 
ad better and would have been read by 
many people on account of their superior 
location. 

Words, in advertising, have but one 
use to which they can profitably be put, 
viz., in order to be read. In the Donnelly 
ad words have been prostitutedHo a posi- 
tion they were never intended to fill. 

'H.aw di£Eerently written andigotten up 
is the Stoops ad. The same amount of 
space as occupied by the Donnelly ad yet 
I venture to say that while there is not 
one person who has read the Donnelly ad 
there are ninety-nine per cent -of the 
readers of Bii<i,boari> Advertising who 
have read every word of the Stoops ad 
carefully. In the Stoops ad one finds 
himself intently looking at the attractions 
billed on the minature billboards. It is 
an ad that the mind dwells on. Donnelly 
tells us of his big fence. Stoops' fences 
may not be so large by far, but the aver- 
age reader turns over the page with the 
idea that Stoops has the best bill posting 

outfit, and owns more fence than any firm 
in'the country. 

The ad of the Daugfaerty Visible Type- 
writer is clean cut and well written. 

The No. Conway Keeley Institute has a 
catchy ad. As there is no question but 
that "Heaven & Hell" between them 
command the attention sooner or latter of 
all classes of people. The words even, 
attract the eye more quickly than any 
other 'vrords4n the English language. 

The Gunning ad is planned in an effect- 
ive style but in this ad there is too much 
reading matter in the same style of type. 
The " Gunning Stands Foremost," makes 
up for considerable of this defect. It is 
with much diffidence that I criticise the 
Gunning ad yet to those who have seen 
the masterpieces of advertising executed 
by this -well known firm in behalf of 
others it cannot be denied that they fail 
in this case to do as good work in get- 
ting up an ad for themselves, as they 
usually get out for others. 

The ad of the American Bill Posting 
Co., I consider to stand next to the Stoops 
ad in point of excellence. It is novel 
and. attractive, it attracts the eye and one 
finds his attention riveted on the fine cut 
stud3fing its interesting features. The 
reader finds himself imagining " Display 
Advertising" thrown across the heavens 
by electricity, and admiring the ingenuity 
of the advertiser who is able, through re- 
cent inventions, to paste his bills worded 
in letters of lightning on the stars. 

The ad of J. H. Goodwin is a combina- 
tion of a good cut with poor reading mat- 
ter below it. It is too dense. The name 
of J. H. Goodwin does not stand out prom- 
inently enough. 

The best ad writer's ad is that of Jed 
Scarboro. 

The ad of the HsUeberg Fhoto-Graving 
Co., would carry more weight with it, if 
instead of using the little baby soldier 
boy they would use a cut that had more 
force to it. One looks at the cut and 
thinks lightly of the business. 

Arthur Babbitt, Ass't. Sec 

Wisconsin State Agr. Society 



The December number of Bii,i,BOAiti> 



Advsrtisiitg contains some dozen large 
ads — ads that range from one-half to two 
pages, a goodly number of medium-sized 
ads, and many small ones besides a page 
of classified announcements of a few lines 
each. 

It is hard to find any common measure 
of value for a three or foiu* line ad and 
one of two pages. The little one is, and 
must be, but a bare announcement of 
address and business, while the larger 
one can contain argument, business news, 
illustrations, and serve to create a decided 
impression as to the character of the busi- 
ness of the advertiser. 

The small ads are more nearly alike in 
value than the large ; there is less hazarded 
in them, and the reward of the best is 
comparatively small. Putting the smaller 
ads to one side as relatively uninteresting 
in an examination of the advertising in 
the December number, the larger ads 
fairly claim attention before the medium 
ones. 

Of the big fellows it may be said all are 
good. Donnelly's is, I think, the leader 
of them. It is a bold advertisement. 

Donnelly has a good thing in his big 
fence and has shown his appreciation of 
it by devoting a whole page ad to'it. It 
is a big item of business news and is told 
in a lively, strong way. Anyone who sees 
that page will be likely to remember that 
fence. There is always one feature in 
any gathering, at a fair, a circus, theatre 
or parade, that is a distinct chief attrac- 
tion which everybody is anxious to see 
and know about. It seems to me that 
Donnelly's ad holds some such position 
among those shown in the December 
number. 

It is n(St ias well displayed as the O. J. 
Gude Co. '8, or the Stoops Co.'s ad, for it 
has too much display, and the display' 
lacks a distinctly leading line, nor has it 
the unique, impressive emphasis that 
Gunning knows so well h/ow to put into 
his talk, but it is, nevertheless The ad, 
the big interesting thing among the ads 
of the paper that everyone will be sure to 
note. 

Of the medium-sized ads, those of the 
ad writers are over-dever and sophisti- 
cated, while many of the othefs have too 
much display for their size. The Helle- 
berg Photo-Graving. Co. easily has the 
best ad of less than one-half page, clear, 
short, and to the point, and containing 
what most ads should — prices. The Old 
Colony Bill Posting Co. and G. Runey & 
Son have most excellent illustrations and 
enough display, but might have had 
prices or more definite information, things 
which Ramsey & Co.'s ad possesses, but 
not very clearly arranged and expressed 
in a way way that sounds slightly hack- 
neyed. 

Finally, while I think an ad must be 
bright, must be sketchy to be fetchy, I 
do not think ads as far fetched as those of 
the Hamilton Mfg. Co., the Keeley Cure, 
and the American Bill Posting Co. are, 
are the best People can be attracted 
without resorting to "Heaven and Hell," 
Death, or the Ancient Egyptians, and the 
chances of repulsing them would be much 

less. R L. CUBRAN. 



Lithographers and show printers report 
heavily increased inquiries for estimates 
from commercial advertisers. 



Bill Posters* Qossip. 

The City Council of Toledo, o\ has 
been discussing the bill posting licensein 
that city. As a result, the old ordinance, 
which has worked so well for Mr. Bills, 
was declared illegal, because at the time 
of its passage it was claimed that the 
Council had not the authority to grant or 
impose a license on anything except post- 
ing alone. There is now no question 
about the authority of the Council and a 
new ordinance, containing exactly the 
same provisions, was approved by the 
committee and presented for consideration 
at the_ meeting, December 2. Consider- 
able opposition was developed, and it was 
referred back to the committee. The out- 
come of this matter will possess much 
interest, for it has been supposed that Mr 
Bills had a license that was absolutely 
iron dad. 

The Spokane,\Vashington, City Couudl 
is discussing a measure to prohibit the 
building of any wooden fence more than 
four feet high within the fire limits ; the 
aim being to compel the bill poster to go 
out of business. 



tickets. The authorities there are pro- 
ceeding against the unlicensed dealers in 
them. The principal stock of these un- 
licensed dealers is billboard and lithograph 
tickets and it is to keep such tickets to 
stheir proper use that the prosecutions 
have been made. The theatre managers 
instigated the movement, and bill posters 
should be gratified, because, if there is 
anything which may be termed the "bane 
of the bill poster's business," it is the 
demands for tickets by owners of adver- 
tising space> 



W. H. Bumitt, of Ardmore, Ind. Ter., 
has bought the Opera House boards in 
that city, and now controls all boards in 
Ardmore. Mr. Bumitt has a well equip- 
ped plant. 



One of the last moves in the Salt Lake 
City opposition, has been for the old com- 
pany to extend iron supports from one 
of their, boards, which the new company 
built in front of, and by supporting it 
from the top, to suspend a board exactly 
on the side walk line and completely shut 
in the other board. 

The state of affairs which will permit 
such work as this, is all wrong, and the 
owner of this property certainly cannot 
be a good business man to give both com- 
panies conflicting contracts or leases. 



The Judidary Committee of the Com- 
mon Council at Tacoma, Washington, has 
recommended that the bill posting ordi- 
nance be modified in such a manner as to 
permit the distribution of dodgers for 
charitable purposes and calling political 
meetings by other than licensed bill 
posters. 

Chas. Wilson and Ned Burke, of Marion, 
O., have formed a co-partnership under 
the name of The Marion Advertising Co. 
to do bill posting and distributing in 
Marion and vidnity. 



The Padfic Coast Bill Posters' Associa- 
tion hold thdr annual convention January 
7th, at San Frandscp, Cal. This associa- 
tion is independent and in view of this 
fact, some interestihg developments may 
be looked for. 



The Connecticut State Association is 
made up as follows: 

H, H. Jennings, Bridgeport;. J. L. Un- 
ger, Derby; Geo. Johnson, Southford; 
I. E. Roath, Norwich; John H. Gray, 
Willimantic; Col. Joseph Blakeslee, New 
Haven; John Buxton, Norwalk; E.S. Car- 
penter, Danielson; W.U.. Maguire, Thom- 
aston. 

These gentleman are wise in forming 
their Assodation, but several important 
dties are not'represented. They should 



Ministers In Milwaukee and Hoboken 
riake Themselves Rtdiculoiis. 

Milwaukee had a spasm of virtue Isist 
month and a delegation of ministers and 
members of the W. C. T. U. took a walk 
through the principal streets tearing 
down the lithographs of the Black Crook 
Co. The Kansas City Star aptly says 
that " they are too good in Milwaukee to 
do anything but drink beer. They have- 
q't*U the vices anyway." 

The example set by Milwaukee was fol- 
lowed by the "over-good" people of 
Hoboken. These misguided mortals 
sought to obliterate the advertisement 
announcing the coming of Bob Ingersoll. 
They succeeded in tearing down the bills 
but failed signally to accomplish their 
object. As a result of the crusade Col 
Ingersoll lectured to a crowded house. 



New York City rates go up January ist, 
to 4 cents for first week, and 3;^ cents for 
continued showing. 



Bryan & Co., of Cleveland, O., have 
bought the Akron billboards. The acqui- 
sition of Akron by this enterprising firm 
will be of much benefit to advertisers, 
because Bryan & Co. will put in a plant 
which will be a credit to all concerned. 
Mr. Al. Bryan is at the head of a stock 
company organized to build a theatre in 
Akron. Akron has been slow for a long 
time, but it's different now. 



The Maryland militia on their recent 
visit to the Atlanta Exposition ' played 
havoc with M. J. Dooley's billboards. The 
Baltimore World says: 

"Mr, Dooiey kindly expresses the wish 
that the ' boys ' may never encounter a 
fiercer enemy than they did when they 
captured the billboard. The Mayor said 
he would refer the matter to Captain J. 
Frank Supplee. 

Some of the ' boys ' certainly did ex- 
tract considerable noise and enjoyment 
out of Mr. Dooley's boards." 



The city authorities of Bay City, Mich., 
broke their own laws by posting election 
notices on the fire alarm poles of that 
dty. 



There is a penalty of ^250.00 for pasting 
bills on private property without permis- 
sion from the owner, at Fultonville, N.Y. 




A Denver Bulletin Board, Painted by The Curran Co. 



A special convention of the A. B. P. A. 
has been called for January 6th, at the 
Grand Hotel, Cindnnati, 

Several questions are to be considered, 
the more important of ■which is the action 
of the New York State Assodation in re- 
gard to Gude, and Bii,i,boari> Advertis- 
ing, a:nd the course to be pursued by the 
Assodation toward Billboard Adver- 
tising in the future. 



Chas. M. Whitmier, the senior member 
of the firm of Whitmier & Filbrick is 
laid up with a broken ankle. 



Send in yom- subscription now. 



In Brooklyn, N. Y., a license of jEioo.oo 
is required of all parties selling theatre 



The Mayor of Erie, Pa., has vetoed the 
license ordinance for bill posters in that 
city. The Erie Bill Posting Co. were ar- 
rayed against it on account of the excess- 
ive price contemplated and the doubtful 
nature of the benefit of such a license. 
The Mayor's veto was allowed to stand, 
although much pressure was brought to 
pass it over his head. 



make application to join at once, because 
the advantages of intelligent organization 

are inestimable. 

Col. Joe Blakeslee, of New Haven, is 
conducting his business in accordance 
with a very strict law, and he lets people 
know^ it, by incorporating in his business 
card the section which relates to distribut- 
ing and posting. The idea is worthy of 
emulation. We think that the law is a 
good one and present it 

Section Statutes: " Every person who shall 
deposit, throw or affix any paper or advertise- 
ment in any public highway, or on private prem- 
ises or property, without consent of the owner 
of said premises or property unifss the same be 
left at the door of a residence or place of business, or 
who shall a£Sx to any tree, rock or structure, 
within the limits or a public highway, except 
notices posted in pursuance of law, any paper or 
advertisement, shall be fined nofmore than $ioo 
or imprisoned not more than six months, or 
both." 



A. M. Palmer, the well known New York 
theatrical manager, has been sued for 
money due for bill posting. 



Qeorge Leonard's Pet. 

Mr. Leonard's pet is a little board, 400 
feet long, 10 feet high, located in the very 
center of Grand Rapids. It is built of six 
inch tongued-and-grooved flooring, and is 
constructed just as substantially as any . 
frame house. All the street car lines from 
the hill districts pass it, and it is illumin- 
ated by three electric lights at night 
Col. Burr Robbins says that it is the pret- 
tiest board he ever saw, and the advertis- 
ing agent who does not get a stand on it, 
feels that he has a kick coming. 



SOMETHINQ NEW. 

One feature of the Interstate Assoda- 
is the frequent and unannounced inspec- 
tion of the boards by officers of the Asso- 
ciations, who make statements to the 
advertisers about the condition of the 
hoards and bills as they find them. 



Eugene Vallens & Co., of Chicago, will 
advertise La Flor de Vallens Cigars, on 
the billboards of New York. 
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LIST OF FAIRS. 



I ia&6. 

■Copyright 1896 

UXXITOIS. 

CatUn. VenniUbn Co. Agricultural and Mechan- 
ical Association talr, Aug; i8-«. T A Taylor. 
President; G S Fleming, Secretary; H H 

- Kidd, Treasurer 

Wataelca. Iroquois Co. Agricultural Association 
Fair, Sept 7-17. H C Lovett, Preadent; I, F 
Watson, Secretary 

IinDIANA. 

Kendallville, Sept. 28, Oct. 2. Nathan Roberts' 
Pres. ; John Mitchell, Treas. ; J. S. Conlogue, 

pSt 'Sept. 0-12. A W Brown, Pres't; H F 

Davidson, fecy ; S S Mcintosh, Treas 
lOTWA. 
Columbus Junction, District Fair, Aug. 25-29. 

R. F Mctonnell, Secretary . ^^ - 

National. Clayton Co. Agncnltural Society Fair, 

Sept- 8-11. J C Hempel. Secy, Elkander, la. 
Waokon. Allamkee Fair, Sept. 22-25- C M 

Bowman, Pics't; Capt. 'Wm S Hart, Secy 

]£ASTIiAin>. 

Easton. Talbot Co. Fair Association, Great 
Eastern iSbre Fair, Sept. is-JS. Jos. B Har- 
rington, Pres't; M M Higgiiis, Secv 

MASSACHtrSETTS. 

Amesbuiy. Amesbury and Salisbury Agricul- 
tnial S€)Ciety Fair, Sept 22-24. C W Woods, 
Pres't ; J A Davis, Treas ; A H Fielden. Sec'y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept 8-IO. Henry M Hutchings, Sec y 

South I,ancaster. ^Torcester East Agricultural 
Society Fair, Sept lo-ii. John E Thayer, 
Pres'trlancaster, Mass ; VT A Knboum, Sec'y, 
South I,anca5ter, Mass ; Lucius Field, Treas, 

Clinton, Mass 

.UXSSOtTBI. 

Kahoka. Clatlc Co Agricultural and Mechanical 
Assoaation Fair, Sept 1-3. Vf M Boulware, 
Pres't; Joseph Vandolah, Secy 

HEW YOBK. 

Albion. Orleans Co Fair, Sept 17-19. E A Row- 
ley, Pres't; I, H Beach, Sec'y ; A W Harnett, 
Trais . „ . 

Elmira. Chemung Co Fair, Aug 31, Sept 4. 
Frank Cassada, Prest ; Geo McCann, Sec'y , 
■ B T Young, Treas 

Jamestown. Warren Co Fair, Sept 15-18 _ _ 
lAwnllc. lewis Co Agricultural Association 

Fair, Sept 15-18 . ,„.._„. 

Scbofaarie. Schoharie Agncaltural Society Fair, 
Sept 28.30. Daniel W Jenldns, Pres't; J B 
Becker, Treas ; Frank K Grant, Sec'y 

OHIO. 

Canfield. Mahoning Co Agricultural Society 
Fair, Sept 22-25. B ^ Baldwin, P«s't, Tiger, 
Ohio ; H A Manchester, Treas, Canfielo, Ohio ; 
J H Rnfalman, Sec'y, Youngstown, Ohio 

Kenton. Hardin Co Fair, Oct6-9, A M Reid,Sec'y 

. Urbana. Champaign Co Fair, Aug 18-21, J W 

Crowl, Sec'y 

VEBMONT. 

Waterbniy. Winooski Valley Agricultural As- 
sociation, Sept 8-10, S G Hooker, Sec'y 

WEST VIBGIHIA. 

Wheeling. Brpo^tion and State Fair, Sept 7-17, 
Geo Hook, Sec'y 

WISCOKSHT. 

Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-it ; J J McGeehan, Pres't ; John A Wat- 
son. Treas ; R. F Spencer, Sec'y 

Darirngton, Aug 26-29. James Haskin, Pres't 
David Schreeter, Treas ; Geo F West, Sec y 

Poultry Shows. 

NOTE —Unless given, the secretary's address 
corresponds with that of the show. 

CAiaPOBITIA. 

Oakland. I K Felch, judge, F Mecklem, sec'y, 
417 Sacramento street, San Francisco, Cal, Jan, 

'*"■ COIiOBADO. 

Denver. 1 K. Felch, judge, John Herr, sec'y, 
Jan.6.u. 

DISTBICT or COLUMBIA. 

National Poultry Show, Washington. Geo E 
Howard, sec'y, Feb. 14-18. 

Washington. National Poultry and Pigeon As- 
sociation. Jan.T4-i8. 

6EOBGIA. 

Angusta. Jan. 24-25. 

mjirois. 

Danville. Vermilion Connly Poultry Associa- 
tion, Jan. 6 tO 10. 
Rockford. B. J. Hartwell, sec'y. Jan. 21-25. 
I,anark. Jan. 14-19- 

lOWA. 

Crcston. Creston Poultry and Pet Stock Ass'n, 
Jan. 16.18. 

KENTUCKY, 

Owenaboro, Jan. iS-20. 

KANSAS. 
Topeka. Theo Hewes, judge, D A Wise, sec'y, 

las. 6-xi. 
Staina. Salina Fonltiy and Pet Stock Ass'n, 

Jan. 38-30. W. G. Martin, sec'y, F. M. Hitch- 

cock^jndge^ 



MASSACHUSETTS. 

Northampton. CH Tnttle, sec'y, Jan: 7-10. 
Boston Poultry Association, Boston. C M Weld, 
sec'y, Jan. 14-18. 



MICHIGAN. 

state Show, Jackson. Bridge, Butterfield, Se-w- 

eU, Tucker, Slifer, judges. F W McKenzie, 

sec'y. Concord, Mich., Jan. 7-12. 
Grand Rapids. Hewes and Tucker, judges, Alice 

M. Mason, sec'y, Jan. 20-24, 
Marquette. Bronson, judge, Geo W Freeman, 

sec'y, Jan, 2.V26. 

MIITNESOTA. 

Winona. Winona Poultry Association, Jan. 13 

to 18. • 
Duluth, Jan. 2S-30. 
Minneapolis, Minnesota Poultry Association, 

Jan. 15-22. Jos. Prior, sec'y. 

MISSOUBI. 

Clinton, Henry County Poultry Association, 
Jan. 14-16. 

NEBBASKA.. 
Omaha, Jan. 21-24. 

NEW MEXICO. 

Albuquerque. Snyder, judge, A K Overman, 
sec'y, Jan. 13-19- 

NEW YORK. 

Hamburg, E C'Pease, sec'y, Jan. 6-10. 

Newr Yoi^ Poultry and Pigeon Association, Madi- 
son Square Garden, New York City. H V Craw- 
ford, sec'y, Montdair, N J. Feb. t-6. 

Binghamton. F. B. Zimer, Gloversville. judge. 
Jan. 21-24. 

Troy. John H. Duke, sec'y. Jan. 22-27. 

Utica, Feb. 9-13, D. A. Carter, sec'y. 

OHIO. 

Washington C. H. W R Dalby, sec'y, Jan. 4-8, 
Bloomington. J B Peele, sec'y, Jan. 6-io, 
Toledo Fanciers' Association. John Davidson, 

dog judge ; Sharp Butterfield, poultry judge ; 

A Muemig and A W McClure, pigeon judges; 

A W Bell, sec'y, Jan. 28-31. 

PENNSYLVANIA. 

Erie. N"ortliwestem Pennsylvania Poultry As- 
sociation, Jan. 

Erie. Northwestern Poultry and Pet Stock As- 
sociation. Wm. Gerke, sec'y. Jan. iS-ag* 

West Tennessee Poultry Association, Jackscn. 
C A Emiy, judge, H M Dawson, sec^, Jan. 6-10. 

UTAH. 

Salt I,ake City, J W Haslam, sec'y, Jan. 6.10. 

WASHINGTON. 

Seattle! I K. X^elcb, judse. "W B Goodrich, sec'y, 

Jan. 23-28. 
Spokane. Jan. 

- BBITISH COLUMBIA. 

Vancouver Poultry Association, Vancouver. Cor 
Spice, sec'y, Jan. 7-11. 

Conventions, etc. 

St. Panlj Minn. G. A. R. Reunion, Sept. 2-5. 

St. I«ouis, Mo. National Republican Conven- 
tion, Jane 16. 

Mxddletown. N. Y. lotli Masonic District Con- 
vention, Jan. 6-7. 

Cedar Rapids, la. State Convention of Laundry- 
men, Jan. 8-9. 

Chicago, Ills., Palmer House, Tesctile Manu- 
facturers* Association- Jan. 14. 

Cincinaati, O. Protective League of American 
Showmen, Jan. 8-9. 

Cincinnati, O. Associated Bill Posters' Associ- 
ation, Jan. 6. 

San Antonio, Tex. Texas Xive Sto<Jc Associa- 
tion, Jan. 14 and 15, 

St. I^ouis, Mo. TT^ational League of Com^nission 
Merchants* Tan 6-8. 

Springfield. 111. Farmers* Institute. Jan. 7-9. 

Saginaw, Mich. Farmers' Institute, Jan. x5-x6. 

Diuuth, Minn. Northwestern Curling Associ- 
ation, Bonspiel, Jan. 13-18. 

St, Paul, Minn, Winter Carnival, Jan. 21-30. 

Phoenix, Ariz. Spring Carnival, Feb. 17-22. 

Jacksonville, Fla. National Educational Associ- 
ation convedtionj Feb. 17-20. 

Ionia, Mich. 'Christian Endeavor Union, State 
convention, April 1-3. 

Minneapolis, Minn. K. of P. Convention, Aug. 
31-Sept. 5 

Grand Rapids, Mich. United States Letter Car- 
riers* National convention. Sept. Robert 
Milne, cor. sec'y. 

Santa Cmz, Cal, Water Carnival, June. 

Ionia, Mich. Fanners* Institute, Jan. 22-23. 

Des Moines, la. Iowa Gardeners Association 
Convention, Jan. lo-ii 

Minneapolis, Minn, American Philatelic Asso- 
ciation, Aug. 

New London, Conn. Celebration of New^ Lon- 
don*s 250th Anniversary, May 6-7. 

EUensbur^, Wash. State Dairymen's Associa- 
tion, Jan. 17 and 18. 

Littleton, N. S. 28tb Annual Convention, I«it- 
tleton Musical Association, Jan. 13-17. 

Springfield, ni. Sheep Breeders Association, 
Jan. 7. _ 

VanDy ne. Wis. Farmers Institute, Jan. 7'«. 

St. Augustine, Fla. National Editorial Assoaa- 
tion, Jan, 21-26, 

Johnstown, Pa. Firemen's State Convention, 
October, 1896. 

Pittsburgh,. Pa. National Prohibition Conven- 
tion, May 27. 

Dewitt, la. Farmers Institute, Jan. 14-15. 

Loc^port, N. Y. Firemen*^ State Convention. 
August 

Parma^Mich. Farmers Institute. Jan. 21-22. 

DesMoines. la. Iowa National Guard Associa- 
tion Convention, Jan. 16. 

Detroit, Mich. Mid-Winter Meet Western Canoe 
Association, Jan. zx. 
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Buffalo, N. V. National Educational Associa- 
tion Convention, July 7-11. 

Beloit, Kas. Annual Encampment Kansas 
G. A. R., April 21, 

Buffalo, N. Y. Master Painters and Decorators 
National Convention, Jan. 11-13. 

Pittsburg National Convention Brotherhood of 
St. Andrew, October 15-17. "^ 

Richmond, Va. United Confederate Veterans 
JCeunion, June 30, July 2 

St. Louis, Mo. Fourteenth Annual Meeting 
Street Railway Association cf U. S . Oct. 20, 

-Philadelphia. Wissahickon Heights Horse Show, 
May 26-30. Richard M. Cadwalader, Sec'y, 

Lansing, Mich. High Court Independent Order 
of Foresters, Annual Session, Feb. 25-27. 

Boston. Mass. Bench Show New England Ken- 
nel Club, April 20-23. 

Canandaigua, N. Y. State Convention Knights 
of Pythias, July, 1896. 

Expositions. 

Nashville, Tenn. 1896. Sept. i to Dec. 24. 

St. I/3uis Mo. 1896. Indefinite. 

Baltimore, Md. 1S96. Indefinite 

Dallas, Tex. i8g6. Oct. 12 to Nov. 15, 

Cleveland, O. Centennial Exposition commen- 
ces, July 22. 

Cleveland. O. Pure Food Exposition, Jan. 

City of Mexico. International Exposition, Dedi- 
cation as a National Exhibit, Apr. Opens as 
an International Exposition. Sept. 15. 

Foreign Expositions. 

Paris, France. 1900. April 15 to Dec. 31 Gen- 
eral offices, 26 Avenue de I,a Bourdonnais, 
Champ de Mars, Paris. M. Alfred Picard, 
Commissaire General. M. Henri I hardon. 
Secretaire General. 

Johannesburg, South Africa. 1S96. May 1 to 
June 30. Chas. P. DeGarmo, Director General, 
P, O. Box 1939, Johannesburg, S. A. R., South 
Africa. 



HAeERSTOWN, MD. Population, 14,500. 

CLAYTON E. DOUB, 

Distributor of Circulars and Samples. 
Reference furnished. 



C0ILSPRIN6SHAFTSUPP0RTP 

AND ANTI-RATTLER. ' 



CARROLL, IOWA. Population, 3,000 

BILI, POSTING. DISTRIBUTING. 

TACKING. 

L. L-. XHOTV^KS. 



SPENCER BILL POSTING GO. 

gill Posters aijd 
l^istpibiitops. 

Circuit, 21 Towns. 5,000 Feet Boards: 

E. DOCKSTADER, Mgr. JANESVILLE, WIS. 
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Printer's Ink 
Helps .... 
Advertisers ! 

It's a weekly journal, furnishing 
you ■with practical -advice, and re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences — and adopt the methods 
— of. successful advertisers, as, it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs you — and exemplifies — 
how to write advertisements that 
will sell goods; or the "Ready- 
Made Ads " it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 

Subscription price now $5 a 
year. Sample copy, 10 cents. 

10 Spruce Street, New York. 



When yon write, mention Billboard Advertising. 





n^ake Slgi> Paii^tipg 
gill Postii^g Goi^- 
tracts to GoVer tt^e 
Ei^tipc Pacific Goast. 



: Kefmnce as to Siaii Paintina: 



■im<jmj.ri-i.iiLJL.j 



Bloch Bros. (Mail Pouch Tobacco), Wheeling, 
W. Va.; Centaur Co., (Castoria), N. Y.; Pond's 

^■•■■■•••••••••^•••■••••■•••' Extract Co., N. Y.; B. Brandreth & Sons, N.'Y.; 

S Kerbs, Wertheim & Schiffer, N. Y.; Bovril, 

- Limited N Y • Price Baking Powder Co., Chicego ; Jos. Dixon Crucible Co., 

- Jersey City • Helvetia Condensing Co., Highland, 111.; The W. H. Comstock 
i Co., Morristown, N. Y.; Cudahy Packing Co.. Omaha. TAere Are Others! 

- T H E Y say : " It will be all right if ' PLATO ' does it." 

I ARTHUR M. PLATO, 206 Sansome Street, San Francisco, Gal. 

: _ „ _secretarvandAuthoiiMd Contractor of the Pacific Coast BiU Posters' Ass'n. - 

rilMMllMll""i^"l"" .....■^•••■■•.■•■•••••■■■••■•■■■•••■•••■■••••"""•"••■■"" 



A Poster for Brewers. 



The poster Illustrated below Is an iriTiovatlon. an entire novelty in tt^e advertising ©^ BocK 
Beer for Brewers. It is termed a nine-sheet poster, and Treasures 7 feet ^"9^ fi'd "0^ 
feet long Show cards, hangers, and newspaper space fade into absolute insignificance 
wJ^en contrasted with the efficacy of this potent and powerf ul Poste r. 




It is beautifully lithographed in colors on sized and super-caiendered paper. ^^^'J "}^^^®^ °^ °^ 
tibe prettiest and most effective posters ever printed Prices, witii firm name printed on them . 
^1/. _ <& Q Kft 25 - $22.00 75 - $47.00 150 - $81.00 



10 
15 



$ 9.60 
12.60 



25 
60 



$22.00 
34.00 



100 



58.00 



200 



A Sample will be sent to any address in tl^e United States or Canada on receipt of 75c. 

The Donaldson Litho. Co., Cincinnati, 0. 



99.00 

Address. 



IHIOCT-glLAii lHli^8f»f©if^@ 1IM10»¥D1O. 



SEND 



A good 

Photograph 

and 

Get a 

Good 

Cut 



PRICES: 



2X3, . J2.S0 

2XX3X. • 2.65 
2}ix3}4, . 2.75 




PRICES: 
3x4, . $3-00 

i'A^^'A, . 3.25 
4x5. . 3.50 



SEND 



The 

Money 

With 

The 

Order. 



""^^^^^^^^"■'"^^"^"^"""^^^^^■^"" Wlian yon wrlie.'menHon JSiUOoftra AdTertums. 



Stock B^ZV UabeTs 



n 



We have thie largest and best line of STOCK 
BEER LABELS Ir^ the couT\try. All new designs. 
Prices away dowrj. 

Appropriate for Brewers, Furr^Iture ^Dealers.^ 
Etc. New and Catchy Designs. Write for 
Samples arjd Prices. 

HENNEQAN & CO. 

J 127 East Eighth St. CINCINNATI, 0. ^ 
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BILLBOARD ' ADVERTISING. 



January, 1896. 



January, 1896. 



BILLBOARD ADVERTISING. 



ESTABUSHED IBTQ. 



HARRY E. STOOPS. Manager. 



POPULATION. SO.OOO. 



Cbe Sloops Bill Posting and JldveiHslng Co. 



OWNINQ THE FINEST LINE OF 

-BOARDS IN THE SOUTH. 



CONTROLLING ALL THE 

DEAD WALLS IN THE CITY. 
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BOISE CITY, 
IDAHO, 

POPULATION, 8,000. 



SPAULDING & GORDON, 

City Bill Posters ^'Distributors. 

Members of Interstate Bill Posters' Protective Association, and International Association 
of Distributors of North America. 



We have more billing space tbat 
all other towns in Idaho pat 
together. 

The city is booming. 

Send on your paper. 

Beferences furnished. 



MANCHESTER, N. H. 

FRANK P. 



City:« and • Theatre « Bill • Poster* and • General • Advertising • Agent, 



President of N. H. Bill Posters' Association. 



rRED. S. SCHAEFER. 

CIRCUIT BILL POSTER. Bonded Member Interstate Bill Posters' Association. 

Only Bill Poster and Advertising Agent in Marshall and Putnam Counties. 
Address— HEWRY, ILL. 

THE CALHOUN PRINTING CO. 

HARTFORD, CONN. 

Have the largest variety of Theatrical, Minstrel, Circus, Wild W^est 
and Military Stock Paper in the World. 

Special Athletic Cuts for MTrestling. Jumping, Boxing, &c. Cuts for Horse, Boat and Bicycle 
Racing, Fairs, Picnics, Excursions, &c. 

Design and execute the finest work of any establishment of its kind. 

2Q Union Place, - OppositG Depot, 




CINCINNATI' 



Am Yov Oni OrTniw ? 'mMflBOM % "^f 

ESTABLISHED 1865. 

AUBURN, N. Y.-'^oopposmoN.^Lj 
Sign Painting, Bill Posting and Distriliuting. 

We make a specialty in all these branches, and do nothing except first-class work. 
We guarantee all work satisfactory. 

L. W. EATON. 

Over No. I State Street, AUBURN, N. Y. 

J. T. ELMORE & CO., 
Bill Posters, 



76 Madison Street, 



CHICAGO. 



By appointment Solicitor Interstate Bill Posters' Protective Association, bonded. 



"The Bin Poster" 



The English counterpart of Billboard Advertising. Subscriptions, 
50 cents per, ye^, post free, may be s^nt to No. 127 East Eighth St., 
Cincinnati, O. " 



® 
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STEINBRENNER'S 
CINCINNATI . . . 
DISTRIBUTINQ . . 
SERVICE 



09 



A thorough, efficient and economical means of reaching the buyers of 
Cincinnati, Ohio. We are in a position not only to guarantee honest ser- 
vice but also a reasonable proportion of direct results. 



Address : 

W. H. STEINBRENNER, 
. . 811 Vine street, . . 
.... CINCINNATI, O. 



CO 



<* 



® 
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ELDER, JENKS &^ RABORQ 

'Bixoelsior* 

CiFcas Paste 

ATit> ^ ■ 

BIILPOSTEeS' BRUSHES 

Made of Hard Wood bead, 
best long RniBlan Bristles, 
copper wiied. The moBi 
practical and reliable bmsli 
made. 

Will not come apart. 

Used and recommended 
by Bamum. Forepangb ana 
the leading Circuses and 
BUI Fosters thronghont tht 
United States and Canada. 

Size s» Ineh. 
Price $30.00 per doz. 

$3.25 Eaeh. 
Extra Extra forCiroiisss, 

$40.00 per Doz. $4 00 Eaeh. 

Sent C, O, D. to all parts ot 
the Conntry 

OERJENKSyABORE 

Bfush ManufaciuiTs 

137 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 




Xbe Old Reliable. 




THE 



JOB^.CBAfMAJfk 



JOHN CHAPMAN CD. 

UCENSED cm AND SUBURBAN 

Bill Posters, 

DISTRIBUTORS, 

ART BULLETIN ADVERTISERS, 

PASTE MANUFACTURERS. 
f9 Long worth St, Telephone 23M. 

CINCINNATI, d. 



RUT CHATTANOOGA'. ON YOUR LIST.. 
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BILLBOARD ADVERTISING. 



January, 1896. 



lANUARY, 1896. 



BILLBOARD ADVERTISING. 
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PUT 
AN 
AD 
IN 



1896. 

THE DONALDSON GUIDE 

3d EdiOon now in praoess of compilation. 

win embrace eveiy tmtn of over four hundred 
and fifty inbabitants in the United States and 
rwnHda, with a full and complete description of 
each. 

it gives tlie papulation or tiie town. 

It gives tlie population of the county. 

it gives tiie name of the bill poster. 

It gives his street address. 

It gives the name of the distributer. 

It gives his street address. 

it gives the name of the opera house. 

It gives the name of the local manager. 

It gives the names of the halls. 

It gives the names of their managers. 
- It gives the names of the newspapers. 

K gives the names of the editors. 
' It gives the date of publication. 

It gives the namesofthe dramatic critics 

It gives the names of the dramatic cor- 
respondents. 

It gives the name of a good attorney. 

It ynSX be a m""""! of useful informa- 
tion for advertisers, showmen, and the- 
ab^cal managers and agents. THe Ik>oU 
will consist of over four hundred pages, 
7x10^, handsomely bound in cloth and 
gilt. In addition to the Directory the 
book will embrace the complete 
GET coAs of the Donaldson Cipher, 
VflllR the showman'sencyclopediaand 
TUUlf the International Professional 
NAME Register. The whole work will 

m be carefully revised and brought 

up to date, and wiU be the most 
complete and exhaustive guide ever issued. 
Tlie compilation is a work of pro<Ugious 
labor and: great expense, which is not 
wholly warranted by the sale which the 
book enjoys, consequent^ the 
publisher feels fully justified is 
calling upon bill posters, distri- 
buters and show printers .to pat- 
ionize the advertising columns, 
and render all necessary aid in 
fmmishing data, information, 
etc. Blanks are provided for this purpose 
. by the publisher and can be had upon 
application. 

It is to the Interest of every bill poster and dis- 
tributer to have his town properly represented 
and deacribed. I.etthe advertiser know its re- 
soarcea and the number of people he can reach. 
I^t the showman know the circus license and 
whether their is a desirable lot* Tell the theat- 
rical manager what kind of theatres, opera 
bouses, or halls you have. 

It will briiig you business. 

Because it wiU be consulted almost 
daily by the advertiseis, showmen and 
theatrical managers of the country. If 
yonr town .or city has increased much in 
popnlation since the census of 189a, put 
in an advertisementimmediately following 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. ^Twenty- 
five cents per^agate line for a 
ADS year's -advertiang is in faci: ex- 
ARF ceedinglylow. Atthisratea 

* •■ ~ space of half inch single col- 

QNEAP nmn comes to $i.ys, or an 
inch to $3.50. 

RSMBMBBR, that the DONALDSON 
GUIDE wfll henceforth be published large- 
ly in the interests of bill posters, disttibu- 
teis and advertisers. Heretofore it has 
been given over almost entirely to mana- 
gers of opera houses and showmen, but 
bom. now on this will be changed. Give 
it your endorsement. Talk __,,_ 
it up. Enlist the interest SEND 
of your local managers. In CflR 
fact, aid it in any manner _, JV?„_ 
yoacan. It's agood thing, BLANKS 
and if accorded uie sumiort 
it deserves will be a big thing for all 
parties interested. 

The price of the Donaldson Guide is $3.00 each, 
and it IS worth many times its cost to those who 
neeJ it. To persons, however, who have not yet 
bad an opportunity of examining the work, 01 
agents yrao desire to canvas for subscriptions or 
advertisements, a copy of the current edition, of 
-which a few are $tillon hand. ^viU be sent upon 
receipt of Jixo. Address all commtmications 
or inquiries to the publisher. 

W. H. Donaldson^ 

Cincinnati, Ohio. 



/V\auberretU printinsj Hou-s^, Ljiiii^ 

Printi^ iPOStensJ/wor. 

in /l5~ l'Ti\ -' :: <, THE FINEST. 

' '^^ 4M.r'^^f\i f\M <i\rA€^'=i, TH^ LOWEST. 



all^izes • 
all stvlesv 



Work 

_ THE FINEST. 

Prices : 



THE. l-OWEi>T. 



Branches. 



526 to 532 Poydras Street, 
NEW ORLH 



I WRITE ADS 

THAT SPAf^KLE WITH 

DI^lGINALITy 

^MD f\ING WiTf-H 

convincing common sense 
Let me mail Vou 

J^n OUNCE OF E\/fDENCE. 

JED SMRBORO. 

48 ARBUEKLE bYd'G 



ROOSEN 

InkWorks, 



MANUFACTURERS OF 

PRINTING AND 
LrrHOGRAPHING 

Inks 

AND DRY COLORS. 



66—68 

JOHN STREET. 

BROOKLYN, N. Y. 



my Sideboard 

i will write three of my Soc ads as 
a trial for any Furniture dealer for $1. 
Moneyback if they don't suit. Among 
all my clients I never had to refund 
once. I may discontinue this offer 
after Feb. 1. 

e. 3. Barless, Ko$c, lH. V. 
mriurof Business Jldoertistneats. 



No Cats 



IN 



Leadville. 

The air is too rare for them. 

There are times and places for all things. No 
Kood ads are written in the atmosphere ofa bust- 
ling oflBcetor by the hustling business man. Leave 
ads to the man who is prepared for them, and 
concentrated at that work. 

Ads are $i each from this pflSce, and letters in 
answer to enquiries are gratis and prompt. 

R. L. CURRAN, 

Room 1517, 130 Nassau St., New York. 

4^If yon want good sketches for car signs, ads, 
circnlats, etc., apply here. 



: Wo OJtce Complete Wiikoui It. S 

I Business I 

\ It saves money by discovering the • 
J best way of doing things in the office. • 
: It treats particularly upon ; 

\ ACCOUNTING, OFFICE ROU--\ 
: TINE, BUSINESS MANAGE- \ 
\ MENT and ADVERTISING,\ 
m and incidentallyupon FINANCE, \ 
\ MANUFACTURE, TRANS- \ 
\ PORTATION, COMMERCE z 
\ and ECONOMICS. \ 

; The stated departments of the paper ■ 
; includeOFFicE Mail Bag (being letters s 

• from practical men on office and bus!- : 

; ness topics ; Opficb Record, con- ; 

: taining illustrated.descriptions of new S 

S devices; Business IvITeratdre, ots 

S reviews of new books ; Art ans Prac- S 
■ , ■ 

: tice of ADVERTisiNG.presenting stud^ S 

: ies in successful publicity; INSTITUTES S 

: AND Associations, recording the ! 

: transactions of the organizations among • 

• office men ; and Business Law, pFe- ; 

• senting articles on law topics of spe- ; 

• cial importance to business managers, • 
; The supplement. Practical, Ac- ; 
; counting, contains carefully prepared ; 

• articles on accounting methods, in- • 
I eluding descriptions in detail of the 5 
: accounting practiced in leading estab- : 
: lishments. : 
: Monthly, 40 pages, illustrated, in- S 
: eluding supplement, |2 a year. Sample S 
: copies (mentioningthisadvertisement) S 
: free. E 

j KinREDGE COMPANY, Publishers I 

: 13 Astor Place, NEW YORK. : 




iWe 
Employ 
Young 
Men 

to disttlbiita 
i nn iii n iii nm ii mm ii Mm tqar adveitlsa* 
meats In part pafment Xorablt^ Riada Aon* 
bicycle, wilcli we send them oaapprormL Ko 
work done until me bicycle axrives aiKlpiOTW 
satlstaciair. 

Young Ladles "^Sgr&^S^ 

' If ixvsoFBiris appiTthermnstlieinllneom* 
tnenderl. wHteforpaitlonlan. 

ACME CYCLE COIIPANY, 
ELKHART. IND. 

■ m iii m ii m iiiii iiiiiiiiiii m iiiiiiiii i 



Ft. Worth, Tex., Oct. 10, 1895. 
Acme Cjf:U Co., Elkhart, Ind. 

Db AR Sirs : — My Acme I,ight Roadster arrived 
yesterday morning and not only myselfi but 
everyone tbat lias seen it pronounces it a strictly 
first-dass wheel and a heauty. I am very well 
pleased with tlie same, and will do aU I can to 
get a great many more to buy your wheel. 
Vours truly, 

C. H. CBBA.THAM. 

ALi-tANcB, Ohio, Oct. 13, 1S95. 
Acme Cycle Co., Elkhart, Ind. 

DEAR SIRS :— Having given my wheel a good 
trial, am ready to say I am exceedingly well 
pleased and tnanlc you very kindly for the favor 
and privilege you have given me. I showed the 
wheel to one of our prominent hicycle agents, 
who did his best to seU me a wheel, and he said 
after taking a short ride on it that it was a fine 
wheel ; and 1 know if the material is as good as 
the finish I will never regret my bargain. 
Yours truly, 

SETH BARTON. 

WE HAVE NO ACENT8 

^^~^ bat ship tMm oor Ikcioiy at 
wholesale prices. Sblp any- 
where for ezaailiiaUon: pa» 
trelgbt both wivs If not m£^ 
tUXOTj. 100 Mfia CT 
Caniaaca. wArleacr 
BmmeM. auialat*. 
forlist 



Mo-IKM tSS. 





%VHEN VOt/ 

IBILaI-BOARDS 

.l^yiNCirTON, 



SURE, That it's the best town in the State. 

SURE, That the people have money to spend. 

SURE, That every sheet of paper von send to 
RAMSEY & CO. will be posted in good 
tocatioiiN. on };ood boards, with f;ood 
./ ■ paste, and not too many in a^place. 

SURE, That it will not be covered with other 
paper uutil time is up."- 14 



RE, That if yoti don't pay the 
price you don't post 

SURE, That if you do pay the price 
you get more* for your 
money than you expected. 



c't^XIE 



JT,— T--H *!"" S k-^■'^«;e^^<■ 




oun 

AQT 

BULLEtlNS 
UNEXCEJ^D, 
30 G1 
A FOOT 
MONTH, 



CMAIN. 
NmDOORTO 
POSrOETICC 



The Priee: 7 Cents 30 Dajs. 



G. RUNEV 8c SON 

iA£5q:V/KeGKI>I. ILLINOIS. 




ill F^osters iT lji 

Circuit, 18 Towns.— Population. 35.000. 36.000 Square Feet Billboards. 5,000 Stock Letters always on hand. 

"yS/^E X7SE TISE I301T.a.Ijr)S03Sr a-TJIDB: 



w.KIM^Mh 



H 



BILLBOARD ADVERTISING. 



January, 1896. 



fANUARY, 1896. 



BILLBOARD ADVERTISING. 



1898. 

THE DONALDSON GUIDE 

9i BflOaii Hw to praeen of eoapflatioii. 



PUT 
AN 
AD 
IN 



^nn emlnaee evetr toim of orar fonr hoisdred 
■ml flfty tnlMWf nt» in the TTnited States and 
Canada, wit]i> full and complete description if 
eadi. 

R ihrw tke popaiatioo oT the town. 

It pvn the pepalatioii of the couiriy. 

tt fhrw the name of the bill poster. 

It |ivc» his clreet wMress. 

It #VM the name of the distributer. 
fi ttpves bis street address. 

'* It gives tbe laae of the opera house. 

it gives the iKUie of the local manager. 

It gives the aanes of the halls. 

it gives the sames of their managers. 

It gives the nanes of the newspapers. 

it gives the aanes of the editors^ 
' It gives the date of puMieatlon. 

it gives the nanesofthedranatiedritics 

R gives the names of the .dranatic cor- 
respondents. 

H gives the name of a good attorney. 

It will Iw a mntinnl of useful infdnna- 
tioa for advertisers, bowmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
juoji, handsomely bound in dom and 
gilt. In addition to the Directory the 
_ _ book will embrace the complete 
GET code of the Donaldson Cipher, 
VflilR the showman'sencyclopediaand 
lUlin .Uje Ihtemational Professional 
NAME Roister. The whole work will 
,- III . becarefnllyieTised and brought 
.a '" - tip to date, andwitt be the most 

complete and ezhaustivegiiide ever issued. 
The comtrilation is a work of prodigious 
labor and great expense, winch is not 
wholly ~ warranted by the sale which the 
book: enjoys, consequent^, the 
pnblisher&dia fuUy justified in 
cnlltnig iW>n bilt postersi, distri- 
buters and show printers ,to pat- 
ronize the advertising cclnmns, 
and render all nec^saiy aid in 
furnishing data, information, 
etc Blanks-are provided for this purpose 
by the jpnbli^er and can be had ^upon 
application. '" 

It Is to the inteint of every bill poster and dis- 
tributer to have his town properly lepre^enteJ 
and described. I^the advertiser know iis re- 
aoarces and the number of people he can reacli. 
I.et the ahowmanknow the dTcus license and 
whether their Is a desiiable lot. Ten the theat- 
rical manager what kind of theatxea^ ppeia 
Iwoses, or haUs yon have. 

It will briiig you buslnests. 

Because it will be consulted, almost 
daily by the advertisers, abowmea and 
theatrical managers of the coantry. If 
yoor town.or city has increased 'mndi in 
population since the census of 1890, put 
man adveitisementimmediatelyfollarwuijf 
the description of it^ stating tbe present 
popnlsdicMi, together with such omer ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. _ Twenty' 
^ five cents pa:_agate line for a 
ADS year's advertiang is in £eu± ex- 
ADC . . ceedinglylow. At this rate a 
^iJE space of half inch an^^ col- 

CHEAP iiam comes to ^.75, or an 
inchto|3.sa 
RBBCBMBSR, that the DONALDSON 
GUIDE wQl h^iceforth be published large- 
ly m the interests of biH posters, distribn^ 
-ters and aivertisers. Heretofore it has 
been given orver. almost entirely to mana- 
geis of -opera booses and showmen, but 
nom now on this wiU t>e diasged. Give 
ityoor en^Hsentoit. -Talk 
it ti^. £nlist. the interest 
of yonr local managers. In 
fac^ aid it in. any manner 
yon can. . It^s agood thing, 
andif accorded the stimiort 
it deserves WiH be a big thing f or aU 
parties interested. 

The price of -^e Donaldson Guide is S3X» each, 
and it is worth many times its cost to those who 
neeJ it. To sjeiaons, h owev e r, who have not yet 
hadaa opportmiibr of examining the wbric, 01 
asrents -who desire to canvas for snbscriptidns or 
advertisements, a oopy of the cnrrenl edition, of 
which a f eV are $till on band, will be sent upon 
receipt of Sr.ao. iLddress all communications 
or inqniiies to tbe pnUil&er. , 

W. H. Donaldson, 
Cincinnati', Oiiio. 



SEND 

FOR 

BLANKS 



Mauberret:^ prinliiiii; House, iiiuLl^ 



1 — , ■ 

; " ,, -^V' ..''rnr, ■■: , ^ ■■ ..:^^..-■ THE FINEST. 



all .sizfe i 
all stvles. 



THE FINEST 



Prices 



THE- LOWE £>T. 



Branches. 



•I-.n<j:raviii<>'- ■ • 



.^26 to 532 P6\ d ras 5t reet, 
NKW ORUL 



I WRITE ^DS 

THAT SpXiV^LE with 

DFyCINAlilTy 

^ND fllNG WITI+' 

convincihg common sense 

Let me mail Vou 

>lN ounce of evidence. 

JED SGARBORO. 

48 ARBUGKLB Et&'G 
.^^ffOKLYrt,^^ 



ROOSEN 



Ink Works, 



aUNUFACTURERS OF 

PIRINTINGamd 
LITHOGRAPHING 



Inks 



AHD DRY COLORS. 



66—68 

JOHN STREET, 

BROOKLYN, N. Y. 



my Sideboarl 

I will write three of my 50c ads as 
a trial for any Furniture dealer for $1. 
Money back if they don't suit Among 
all my clients I never had to refund 
once. I may discontinue this offer 
after Feb. 1. 

e. 3. BarlMt, R9te, IL V. 
tPritcrof Bm^mm HtfrntbcatM*. 



No Cats 



IN 



Leadville. 

The air is too rare for them. 

There are times and places for all thins*. No 
good ads are written in the atmosphere of a bust- 
UnKofiScetorby the hustling hnsiness man. Leave 
ads to the man who is prepared for them, and 
"Concentrated at that work. 

Ads are |i each from thiso£Bce. and letters in 
answer to enquiries are gratis and prompt. 

R. L. CURRAN, 

Room 1517, ISO Nassau 8L, New York. 

4^If yon want good sketches for car signs, ads, 
drcnbirg, etc., apply here. 



■tiaaaai»»atiai«as»i»HH»sssB«tMt«ssiaasS 

No Office Compile WUkimtlt. \ 

Business 

It saves money by discovering die 
best way of doing things in the office. 

It treats particularly Hipon 
ACCOUNTING, OFFICE XOO" 
TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incideniaUyupOH FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
include Office Mail BA6,beiiig letters 
from practical men on office and bnsi- 
n^s topics; Officb Rbcobd, con- 
taining illustrated.descriptions of new 
devices ; Business I<iTSRATnR9, ^ 
reviews of new books ; Art and Prac- 
tice OF AovEKTiKlNG.presenting stnd» 
ies in successful publicity; INSIITDTSS 
AND Associations, recording the 
transactions of the organizations among 
office men ; and BUSINESS Law, pre- 
senting articles on law topics of spe> 
cial importance to bunness managers. 

The supplement, Practicai. Ac- 
counting, contains carefully prepared 
articles on accounting methods, .in- 
cluding descriptions in detail of the 
accounting practiced in leading estab- 
lishments. 

Monthly, 40 pages, illustrated, in- 
cluding supplement, j^ a year. Sample 
copies (mentioning this advertisementy 
free. 

KIHREDGE COMPANY, Publislisrs 

13 Astor Place, NEW YORK. 



We 

Bmploy 

Youns 




ACME CYCLB COflPANV. 
BUCHART, IND. 



Ft. WoKTS, Tbz., Oct. 10, 189s. 
AcmeCi'-'eO>.,ElkkartiIml. 

Dear Snui :— My Acme Ught Roadster arrived 
yesterday morning and not only myaelfi tnit 
everyone that has seen it ptononnceS it a strictly 

finMlass wheel and a beanty. I am very wul 
pleased with the same, and will do all I can to 
get a grcat'many more tobny your wbeeL 
Toan truly, 

an. cBBATaAM. 

Ai.i.tAHcs, Ohio, Oct. 13, tSjg. 
Acme Cycle Co., Elkhart, Ind. 

Dbax Sn^ :— Having given my wheel « good 
trial, am' ready to say I am exoeedlngly well 
pleased and thank yon very Undly for tBc faior 
and privilege yon nave given me. I showed the 
wheel to one of our prominent Ucgrde agents, 
who did his best to idl me a wheel, and he lald 
after talcing a short ride on it that it ^rt* a fine 
wheel : and I know if the material is as good as 
the finish I will never regret my bargain. 
Yourstruly, 

SBTB BARTON. 

WE HAYE NO AGENTS 

bat ship fnmi our Cwiaiy ■* 
^^ — . — Bbip any. 




whsrs fbr •xamlBsUoB: paf 
IM(bt both wi^ tf not MU» 



Hawi«M. 

IbMllBtM 



>-t»M«SS. 




m.%.Jtmm,tith 




SURE, That it's the best town in the St»te. 

SURE, That the people have money to spend. 

SURE, That every sheet of paper von send to 
RAMSEY &CO.wiU be posted in eood 
ZocatioiiN. on good boards, with good 
' paste, and not too many in a place. 

SURE. That- it will not be covered with other 
paper until time is up.J- ig 

SURE, That if you'don't pay the 
\, price you don't post 

> .SURE. That if you do pay the price 
you get more for your 
money than you expected. 



E- Bii |)o|rbR5^ 



iliSTRIliDTOR^ 

oil '.umI^^ AnvbK I isi nie^ . 



•-'"5 •■■■ ^\ 







AllT 

^BULIftlNS 
UNEXCi 
30 

AFOOT. 
lMONTI 



EMAIN. 
NEHDOOITO 
PCKSrOfTttt 



ONE OFOVR'dOB^ 



The Price: 7 Cepts 30Da^8. 



G. RUNEIY & SON 

Wy^UKeCKN. ILLINOIS. 












■■^'cSfe", 



^Zi^V"-- «■•■■-- 1 

»!■ ■eH^',(:,-\'k. 

. A '%S« J 
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Circuit. 18 Towns.— Population, 36.000. 36.000 Square Feet Billboards. 5,000 Stoek Letters always on hand. 

-VirJEi TTSE TrSB POXTA.XjX?SOXT O'-crnoB; 
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BILLBOARD ADVERTISING. 



January, 1896. 






s'rN'AVA'A'/'AA'/L\'Alr.V/A'/-A*A'''A/>''\'/Nfr_\-/Nlr\-A'r\-/N»r\'/NV'^ 



vBaJKSiSa/S&JSalBaiSaiBmBSlSSK 






% vU**?, 



'<.'■ \ k'^TJ*?.-: 



#-'fe 



-''e^'''£'''J5l*y»" 



1^ I-fi E 















.'.- 



iff-'^rt#S'= 



lOJljude Co 

IfvDVERTlSVNG 



'..m 



wpt: 



'L Our C/UstornerS spent 
^let>s than 4^ of their entire 

appropriations 

;■'■■'■;■; :,:;i ri'':B rl:l!-;Ppstln ^ .. :r : 

^It iricrv-.ased to cyven 12% 
•,; ;:'rnore;tVvan;;;S;20^0:0'0,0: , 



M 









l^?|^i^-:J ♦A'vrecorfniiei^^^^ --^service a nd i 
"* *- :*-^ ^-^ ; service only '^'^^^^ 

:rma nent and jirofitablc business and 
that-brrfa nidation is effteetiyepnl^a* it 
.„..„^.ies the i rite rest of the advertiser 
as Well as the Bill-- Poster: 



ilf?l 



[dESI&H by" COURTESr OF JAMES PYLE & SONS— PEARLINE 



*»1|fl 



ill Stick thrsiupsaia 
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; W' 



<^1 




BlI<I.BOARD ADVERTISING. 



February, 1896. 



Classified Adyertlsements. 



BILL POSTERS'. DIRECTORY. 



7a«> Une Displayed Advertisements under lUs 
hea<t»<*f, asCyJpr one tMSertunt, 6oc,Jbr three tnser' 
Hot vcjairjimr inseraOHS, Stjoojbr six inser- 
lumi iargtrcgri>iioc,fer agate line- "r- 



Aitmqaeiiqoe, M. M. Pop: 

The HiuM09'*Ady.<t Bill foiiUnKCo., owu 



10.000; 

udMrn'^Adv. A Bill foeOngCo, owii 

and eontroi sit bill boardn. A.<w> do dlstci' 
bntlnt, tanking, fence ptinting, mailing. 



Classified Advertisements 



DISTRIBUTERS' DIRECTORY. 



Boone, lowav Popnlstfoa 8,000 ' <l» 

J J.JElrby.OltT'Bliri'oster andUutrlbator 



Batblflhem. Pal, poo. 25,li3i^ ' ' 

aootb and West Mu aTonuut.BUI Posting 
andlMatribnUngCo- - - " .- 






The CarrsiiBlU Po^ngA Plstrib^tiiig Co^ 
owns aud- eantrola alt bill boards ana ad- 
verttaing prtvtteges ii^'Denver^ PneblO'-and 
Colorado tfiprliiss,. . BoAntetlotii of Denver, 

leSMIO; Pneblo. 40,001^' Uolorado.' Springs, 
C^orado City and Maititoa, 29,00(k '■ ^ ^ 



Delaware, O. a ■ •■ ■ "^^^.'v^;" '/■'■; 

a. 1>. MoOoire, atr BUI Foster. Ototribntor 



OlonoestfX'i^ Mass., J. H. Proctei^v 

Bill Foster and DUnribntn'.' f'4>paiatI6o 
with soRoandlDg. town* 4S,^V Orders 
promptly e»«entcd. ' Fl O Box. 731. • d3 



IJexiii,gtoii, 1^. ■,■■.■-"'"-:- ■.-•'^f'^'. ■■'■ 

Bam'eey & to., Ucensed Bill-- Boaters and- 
DlstrlbateiK) Wlilte mefi'do'onr-dlBtTi'- 
bating. • IrealaTStLSOperlOOO.'Oneineacb 
boose i If books, Ci to fS. per 1000. Samples 
ageowung to sise. aatls&ctlonignaranteed 



We can gaarantre that advertisers will re- 
en ve bonent, reliable service fr"m any firm 
or person wboee adyertlnement appears in 
I be following list. 
Ho advenliKinenta ceoeiv dfrum minnrs 
Beferences as to honesty and integrty 
mnsi. accompany ail appHcaiion* for space 



Boise, Idalto, Spaulding & Gordon, 

Reliable 0iBtrlbatere and Sign Taokers; 
- -We->pay- rent ^ur our locaitlons and can 
.."gaaraatee.''. ■■■ -;\V^ 



Bo8ton.:Ha8s. isoo wuhlngtoh st. 

Wm. E. Presoott. Diatribotoi-of advertis- 
ing matter. Advertisets write at once. n6 



Cincumati, O. fop. 360,000 

Unexcelled DlstribntingService. 

W. H. Stalabrenner. 811 Vine, Uineiniaatt 



EXPEBT AD. WBITEBS. 



Advertisements under tki> Head Slipper inw m 
nonpareii. In btM-Jace type^ ^joo per year, ZHs^ 
ptdy advertisements not exceeatne 7 tines^ ^c. per 
line. AU advertisements amounttH^ to Sr^so and 
over indude a rear's subscription' firee. 



GBleago, Dls. ~ J. A^ Cloofrta, 

Contracts solicited fbr the diRtribntlon of 
all legitimate advertiatngmatter tn-Uhi- 
cage and sabnxbah towns. 



Clnelnnatl, 0. B. E. Helsner 

.- Bistrlbating, sign tacking- Sooth'.A Depot 



CaTtliasre, Mb. Pop. 10,000. 

" ~ Joseptt uairatt, Dlstilboter;. Sampler and 
-Qeneisl Advertiser. . ' - 



Lima, Ohio. Pop. 20_.0Qp,< 
V. tv TIzrtll, City Bill Poiter and Diatri. 
borer. WibTk'promptlydone: --• -■- tf 



■aaeliester, N. H. Frank P. Colby, 

. city Bill Poster. D siribnt^r and Baggage 
TnuMtt-r. ilddress 30 Manchester St. 



UempIiiBt'Temi. 

VanBeqFei^&Uo., Bill Fosters and Dlstrl- 
baten, z& Second street. 

MeFldluil Miss. Pop. t'5,000. 
L. D. Hoaer, city BlU hosier ft DiBUibater 



HilfbixL ICass. 

Popnli^lob,'10,000. W.E. fheney.City Bll 
Posfer,.!)Istribntor. M So. Bow street. Sole 
ooatrotof ail bill boar-lslneltyandadjotn. 
1 ng tnwijjif.^ in years' ezparlence in this city 
Baggage aiid scenery track express. Ja-13 

Hew Hampton, Iowa, 
B. B. cnitTVer, Bill Foster and Distrihater, 
t1ioaIan~*dIstribated In Nortbem Iowa. 
Honest work, Keawinable Bates. Brference 



Newpi^r^yKy. 0. H. Ottintr & Son, 

Own <^n4 control tkU boards. Goo4 Serrlre. 

Falatiu^'^a. ne 

W.S.fHtjgeot, Bill Foster and Distrlbator 

Shelby^lle, Ind. T. F. Chaffee & Sen 

CooB^f^dClty BiU Fosters A Olstrlbntors 



Convent, lA. - * 

Mames of rcMldents.of SLJaiaes County 
f qrnfshed Sit reasonable pnces." F.Tezonx. 



W. E; fatten, Corinth, Hiai.- 

' BUI Foster and Qlstriboter, -Beference tar- 
nished; BoxTft : , -^ . J_ 



Detroit Ibch., Hany P.^OTlde, 

Keliable I>rstrient6randSIgn'Tacrer,21W. 
Elizabeth StrMl. dS 



DowaKiac, Mich. fi 

The Mlcta. Adv. nrean^Wm. J.Kryder.Fres. 



Easton, Md. .:-..,,,. 

Tue Adv^'Dlst. Bareah, posts aiid distri- 
bates bills, signs and cucnlats, and all 
elasi«8 of advertising matter. John R. 
Tbompaon, Manager. Box 118. d6 



Fredonia, ZF. 7. 

John U. Case, Distributor. Box I09T. d6 



Grand Rapids, Mieb. 

OeorgeH. licoiiard, Bellable Distributer 



Ironton, Ohio. <: 

Distrltnitfng Qy 3ameB Haynes & Son. 



Marinette, Wi9: Menominee, MIeh. 

Fop. 13312— ^Adinlning — Pop. ]2,azt 
Wm. H. Karle, Af ar'nette. Wis. Keliable 
Dlstribntor. Your contracts solicited 



MiOfiTShiirg, Danphin Co. Fa. 

BiMroe (iirtttiiKle, Uiatribater, S2 per m. d3 



BonCh Sramingham, Mass. 

W.K:xTswbrtdge, BUI Foster. Five towns 



'Wank^can, III. 

O. Bithey ft' Son, Distrlbntors. Bill Posters, 
ete. (Circuit 18 towns.) Pop. 35.000. n6 



MUTardjUass. - ' 

Edwins. Ne«iis. putcibiitojr, 

Newport, Ky. ~^";~>' ' "" ■, : ~~ 

G S.OtUDg-«'.8atn. Bill Fosters and Dl»- 
tri^tors. 6& Turk street. ' ': 



TnisoniArizona, 2,000 ft. of boards 
wjf.'^ao; Boi, lis. di2 



Springtleld, Onio, H. H. Tyner 

Lleenaed City Bill ,Po8ter and DlKtribnter. 



St. Charles, Mo. Pop. lO,00O, 

City Bill Fosting.i^o., own and control all 
blU boards,' also'^do OlsirlbotiDg. Tacking, 
etCL; cirenlars mailed, or list of names of 
residents' of i't. Charles City and Conuty 
famished. 'Beat cf reference. r '. 

J. N. MJttleberger, >lanager. 06 



Sionx City, Iowa, pop. 40 000, 

Fost«rs, Dlstilbator and'Tackers. We do 

all kioda of advertising ft goarantee wora 

Sionx City Bill l^'ostingand Advertising Co. 

[Ucensed] - Heml>er A. B. P. A. 



Ms shville, Tennessee. 

t'lrcnlars,, et&, distribnted/xards nailed 
SI 50 per 1000 np. ; Jam^Ij. HUl, 323 Broad 
street Niwbvilie, Tenn." 



KewX>rleui8,'^'^:ir6Ting& Co., 

408 asrondelet':8l. General Distributors. 
. Unlimited reterehe'e. . Honest work. di 



Faterson, N. J., Fdpnlation 88,000. 
Abram H. Post. Ulg'trlpntor. 48 Hambnrgh 



Fadncah, Kentncky. 

a. josefh^Sarth. 
Bill Poster and Distrlbator. Member Inter- 
naUooaiDistTlbatorsAgf'noflil. A. ]6 



Fern, Ind., C. W. Statesman. 

Licensed Oty Bill Foster <t Uistribaun'. ]3 



Archer, Addison, ;o6 Oirard Btdg.; Phlladelpliia, 

• •Pa. ■ ■ -; 

Atcbtbald, Xtavid B., - 73 Nassau St., Kew fork 

City, N. Y. 
Ascheifeld, Havre.de.grace. Md. 
Bsgley, F. B., 212 South 15th st , Philadelphia 

Pa^ ■ :- 

Ball, BuTt, 314 Union Trust Bldg., St. Ixiuis, Mo. 
Bates, Chants Austin, i4i3-i4i5Xandert>iit Bldg. 
'New York, N.Y. ~ - . 

Batlesa, C J., Rose, N. Y. 

Bnnr Bee, 72 Adage, Boston, Mass. 

4 ads and 4 cuts for $1. Any line. 4good.ones 

for grocers, witli cuts, for $i. 
Brown, H. P. Faulsboro, N. jf. 
Carleton, R. S., New Baven, Conn. 
Coffrain. I,. D., Adams & Co.. Buffalo, N. V. 
Cohen, C^, 335 Forest Ave., New York, M. Y. 
Cbrbett^ Xi, A., care Post, Boston, Mass. 
Crawford, O. W., Advertising Manager, Masonic 

Temple, Chicago, Ills. 
Cnnan, R. I,., iii West 34th st. New York, N. Y. 
David, C F., 67 Mil k St., Bogton, Mass. 
Day. Ohas. H^l WhitneyVille, Conn. 

Pecker, F.W„ iS5'Cbambeisst.,Newl>nigh.N.Y. 
pixey, Wolstan, ^ Worid Bnildiiig, New ^ork 

• N. Y. ^ 

Fairbanks, W. X., Bax8S7, Philadelphia, Fa. 
Fowler, Nath. C ,' Tribune Building, New. York, 
". N. Y. . . -■ •■ "■"■- : V ■ : ■■. 

Fowler, Frank Field, 13 Sdiool st.'Boston, Msis: 
GillaiB, Manley I,.,' HUton, Hughes & Co.,- New' 

-Yoric, N.Y. ' :-:',.•■• ■ , . ' " ' -■-.•■: 

Herren, Jno. W., Norwich, Conn. 
Holmes, Henry, 17 Beecman St., New. York, 
•^N. .Y. -■■' '.:;■'-■ -^ :■■. ■'■:■-■;.■ ' 

Hubbard. J. S.,Tlyiiioatli, Wis. , 

Kithts; Hy, 240 Bast ssid st , New York,'!!. Y. { 
Kenn'edy.-t^ S^^ipi B*d of Trader Montreal, Can. 
Kirt:patru3c, W. B., 513 So. Sbippcn St:, I«n- 
" caster. Fa. Vi-; . ' v ■'■ '■ 
Iicwis, W. H., «t Prospect Ave4 Buffalo, P Y. 
lAng, Tas..R., ^Qpiftn St , Washington, D. C 
Matming, UtysesG ; Sooth Bend, Ind. 
Marsh, CtinB.H.', 9:sCIiamber of Commerce, Chi- 
cago, His.'' - i , 
Marston,'Geo W-.'Fortsiikontta,-N. H. 
Mathews & Xewis, 501 Main St.. Tfatisat City. 

Mo. 
Moses, BettM-. Box 3^ Brooklyn. N. V. 
Newitt, T. C ,~Stimson Bldg., Ias Angeles, Cal. - 
QaiggjOias. T.rFatiii{ngtott, Me. : 

Patterson. Will J., I2SK W. sd Los Angeles, Cal. 
Faiac, A. W.', 'Traverse City, Mich. 
Payne, Theo, S., 3519 Master st., Phlladelpliia, 

Pa- .■-■•'•■ 
Scarfaoto. led. 48 Atbnekle Bldg, BroOkljni, N. \^. 
Smith, S.X.'Codnian Bldg., Boston, Mus. 
Smith, F. M. O; HqmtaUe Bldg.; B^timore, Md. 
Smith, Ciiaa. Bate, Knoxville, Tenn.: ' „ 
Star Ad. WHting Bureau, Svening Star Bldg., 

Washington, D. C. . . ' 1 
Spencer, & B., Advocate Bldg., Newark, Ohio. 
Stewart, W, C, 4114 Blm Ave., Philadelphia, Fa . 
Stump, Frank V.. Goshen, Ind. 
SubciSi'T. H., 4 New Chamhers St., New York, 

N. Y. -' -■;■■ 
The News Press, 114 Nassau d . New ITork City 

N. Y. ■--■ • - ■• * 

Wady, Clifton S.; Room 81, 27 School st , Boston. 

'Ward, Artemas, I4ncoIn Bldg., tTnion So., N. Y. 

Wassbn, J.'B^ 270 W. 39th St., New York, N. Y. 

"nnieatley, B. A~ BffectiTe Adverti^ng, N. Y, 
life BHg..- New York, N. Y. 

'Wheelock, B.~J-, rod So^ loth St., Philadelphia. 

'Wilder&'Co.:'62lMarketst.. San Francisco. CaL 

WilHams, R. I,., I/jan & Trust Building, Wash- 
ington, p^'C: - '.'■■' 

Winchester, H. Frank, 162 Aslifordst. Brooklyn, 

N. Y. -■=-.-- ■• '' :- 

W^oolfolk,; {3has. A., 446 W. Main 
s&eet, Mnisville, Ky. : 



POSTER PRINTERS 



Advertisements under this head $i.So per year, in 
year tn nonpareil. In bold face. Ixpe, ^m> per 
year. Display advertisements not exceeding 7 
lines, twentihjive cents per line. ' 

AdvertisementsdmountinfJo tijo and ov(r in- 
clnde a year's subscriplidh,fim. 



Calhoun Printing Co, Hartford, Conn 
Calvert Utho Co, Detroit, Mich ' 

Cameron Show PrintinR Co, 57 Ann, New York 
Central City Show Printing Coi Jackson, Mich 
Central Utho and Bng Co. 1406th Kn, New York 
Central Show Printing Co, 143 Monroe,' Ctiicago 
Correspondent Show Ptintihg Co, Mqua, Ohio 
Courier PrinUng Co, Brantford, Ontario 
Couiier-TonmarTob Rooms, Xonisville, Ky. 
Courier Show Printing Co. Buffalo, NY ' 
Cox's Sons, John, Gay and Fntt, Baltimore 

The Donaldson Litho. Co., Clnrti. 6. 

Bichncrft, Co, Baltimore 

Sm^reShow Ftinting'Co., 73-75 Plymouth'FIace, 

CUcago 
Forhea'-Utho Co. 181 Devonshire. Boston 

Francis & Valentine, 517 Clay, San FnndKO 

Free Press Show Print.. Detpoit) 

Fox, Richard K, Franklin and Dover, New York 
Griblei- XithoCo/Chioeo. 
Gillin Show Print, 132 irest 14th, New York - 
Goes! I4thb Co, 140 Monroe, Chioigo - 

Gt^ Am. Sng & Print Co, CTBeekman, Kcw.Yoi^ 
Great Western Printing Co, sii Market, StXouls : 
Greve Xitho Co, The, MUwaiScie, Wis 
Haber, P. <>., Fond.dn-Ia% llVis ' -^ 

Rsssdman. Printing Co.. Indianapolis, Ind 
Hatch, C R.&H.H..NashviUe.'hnDin 

Hennegan ft Co., Clnelnnatl, Ohio. 

Jackson,! B., 48 Centre, New York 

Jordan Show Printing Co., ia8 Franklin, Cliicago 

joumal Job Rooms; Columbus, O. 

I.edger Job Office, 605 Swnsom, Philadelphia ' 

Libble ^how Print. Boston, Mass. 

Lick Show Print, FOit Smith, Aik 

Liebler & Msa^s, 324 Centre, Near York 

Mauberrct's Printing House, New Orleans, La. 

Metropolitan Printing Co , 222 W. 26tli, New York 

Miner Litho Co The B. C. 342 west 14th St. 

- New York. 

Morgan. W. J. & Co.. SL Clair. CleveUnd 

Morrison Show Print, Dettxiit, Mich. 

National Printing & Eng. Co., Chicago 

Orcntt Litho. Co. Chicago 

Pioneer Printing Co., 314 Jefferson, Seattle,Wash 

Planet Show Print, Clatnam, Ont, Canada. 

Richardson & Foos, XI3 4t3i Ave, ifew Yorlc 

Riverside Printing t'o.. 316 std, Milwaukee, 'Wis 

traited States Printing Co., Cincinnati 

What Cheer Show Pitating Co., Providence, R. I. 

Winterbnni Show Print., t66 Clark. Chicago 



MURAL SIGNS: AND PAINTED BULUETINS 



STREET CAR ADVERTISING. 



Advertisements under this heading $1.50 per year, 
in nonpareil.' In bold /ace type, ijjx> per year. 
Display^ 35 cents per line. 
Advertisements amounting to tijo and over, in- 
dude a year's subscription Jree. 



Advertisements under this head tijo per year 
in nonpareil In bold face type. Ihjxt. per year. 
Display advertisements not exceeding 7 lines, is', 
per Une.' ^^Advertisements awwunting to St .30 'snd 
overimclude a year's subscription ;fire. 



Vletorla, British Col. Pop. 20.000. 

The 'Victoria BUI Foatiog Co. own-an con- 
troiaUbill Ixmids, paintsigusand nalletins 
and do^ distrlbating. Address BOBEBT 
JABIlEaON. Manager. P. « >. Drawer 28 

Westera Bill FostIng' Co., 

OwnexB of ail Advertising Spaces. . . 

Bail, Lake City, Utah. 



WaUace, Idaho, 

Ooenrd'Alene Mines. J. C. Campbell. Bill 
Foster and Distributer, References. b6 



Woodland, Cal. 

Dletx and iilendenning, BUI Posiers. 



6nb 



Fortage, W^is. .- 

W. H. Batheate Advertising and Distribu- 
ting Agency. Bill posMng.slgns lacked. n6 



Bichmond Hill,' !■. I. 

_:(nrca1ais dlstri'>ated honestly In Qneens 
County. by L. Bangert. n6 



Seranion, Laekawanna Co., Pa '' 

Jo'-n'H. Bolts ft Sons, General Adver'l«lha 
Agents, Write tons, 651 Deacon s troet ■ 

Selkirk, Ohio. 

C. F. Roberis. Pliable Dlstribu'or. 



j3 , 



'Williamsport, Fa. 

8. M. Bond. Distributor. 



Western Bill Posting Co., 

General Dl8trifanter»;i«aitLaketlty, UUb 



When you write, mention .BOfftoard Advertislog. When yon write, mentloniKIOaanf Advertising. 



Geotee Kissam, a> Bnnnfield St, Boston, and 
Fi^Eil Telegraph BiSld'g, New Yprk City. 

Broadway Advertising Co v Hugh J. Grant, pres. 
261 .BrrMdway. New York City. ' 

Vsti. J>. Batchejder Co.. 38;^ Ma- 
rietta Street, Atlanta, Gkt. 

Also. Savannah, Ga., Charleston, S. C, Rich- 
mond, "Va., Peoria, 111., St. Joseph, Mo., Dubn- 
gue. ta. 

O, J. Mnlford, Hammond Building, Detroit, Mich. 

Western Adv. Co;, 316 Union Trust Building, 
St. Lonis, Mo. 

Sam. P. Fe nce . 331 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st,i 
New York City. ' 

H. Winetrargh -r. Boston, Mass. 

M. WineburgS, Jr., 1S4 Bank St., Cleveland O. 

Wyndham Robertson, Dallas, Tex 

The Acton-Burrows Co., Toronto, Ont. 



When yon write, mentlos Bmftoard Advertising.' 



Send 24 cts. in stamps to Henne- 
gan & Co., 117 East Eighth Street, 
Cinciiiiiati,0., and receive in return 
a ' hanilsoine leather bound Date 
Book Best ever published. 



BosToir, Mass. 

.J. Donnelly & Sons, 6 T^smwortH St. 

Boston Advettisblg Co.-, SBromfield st. 
BKOOlCl.'nt, N.T. 

Tbe New York' and Brooklyn Adv. Sign Co., 

DeKalb and Hudson aves. 

Tbos. A. Slddmore, €40 Halsey st. 
CiNCnJKATI, O. - 

The John Chapmn Sons Co., 19 Longworth st. 

Dili's Advertising Service. 312 Coleman st. 

Fb* Morton, 335 west Fifth St. 
Cbicaoo, I1.1.S. 

R. J. Cunning, Wabash ave., cor. VanBuren st. 

Bour & Comj^ny, 39 Dearborn st. 

F; M. Lewis & Co., Temple Court 

Thos. Cttssack, Blue Island ave. and Throvp st. 
Cl.BVSLA2ffl>, O. 

Bryan & Co., High and Middle Sts. 
Db]cvb>,*Coi.. 

The Curran BiU Posting and Advertising CO.' , 
ObtkOit,* Mich. ' 

Wa)kec & Co.,. 43 Rowland St. 
KAI.A1IAZOO, MiCB.— J. S Mc: arthy & Co. ' 
Lbxihotoh, Kt. 

L B. Ramsqr & Co., r37 cast Main St. , 
LOUISVII.T.B, Kt. — Heverin Bros. 
Newakk, N. J.— Newark Bill Posting Co. 
newvokxun. y. • - ■ f 

TheO. J. Oude Co.,"S- "S w. Broadway 

C. 8. Houghtaling, No. 3 Park Place . 

L S L aTo ur, 171S Broadway 
8am W. Hoke, »? Nassau st. 

TThexcelled Adverthdng Co., 46 Vesey street ' 
Colyera ^stem Advettiring Service, i» and 
IIS west Broadway \ 

OUAHA, Nbb^ 

Tbos. HoIviMIl, ijia Harney st 
Osrkosh; "^m.-r-John B Wiluanis. 

PBILAOBLFRIA, PA. ' 

American Advertising Sign Co., 1336 Race sti 
Wm. Johnson, 

PITTSBOROH,, Pa. 

G. G O'Brien. 
Pkaikib^ City, Iowa,— W, S. Parker 
Sax Pkamcisco, Cal. 
: Arthur M. Plato. 

S. I. Stone, 506 Commercial st. 
ScKAirroif, Pa.— Reese & Long Adv. Co. 
St. Lotna, Ma. ■ «' 

W.F. Williamson, 113-115 N. 6th street 

Hiilest & Stout Adv. Sign Co. 

R. J. Gunning, . . -, 
Toronto, Cam.- Price Advertising Co. 

The Acton Butrowji Co. 
Vakcoitvbb, Caw.— The Acton Barrows Co. 
WiHRiPBO, CAW.f-'rhe Adon Burrows Co. 



When you write, meittion SUlbOjOrd AdvertisliMr 




A Monthly Resime Of Ah That bMBRWHr And ImfRbiiNeONTHE hum 



Vol. V, No. 2. 



CINCINNATI, FEBRUARY i, 1896. 



SECRETARY'S REPORF 

OF A MEETINQ OF THE 

Associated Bill Posters' 
Association. 

At Cincinnati, Ohio, January 6, 1896. 



PMCB 10 CENTS. 
PBR YBAR, Sl.00. 



The following report of the proceedings 
sent us by the secretary for publication is 
reproduced exactly as it appears in the 
folder, without alterations or corrections 
of any sort. 

SPECIAL heETINQ 

of the Associated Bill Posters' Association of the 
United States and Canada, held at the Grand 
Hotel, dndnhati, Ohio, Monday, January 6th, 
1S96, porsbant to caU issued by President R. C. 
CampbcU, 



ton, Ky. St. Louis Bill Posting Co., St. Louis, 
Mo. American Bill Posting Co., Chicago, Ills. 

Delegates for State Associations as follows : 

F. M Grooves, Indiana. F. Fitzgerald, Wis. 
consin. C. F. Bryan, Ohio. P. B. Oliver, Ohio. 
A. Harbnson, Indiana. * 

F. FiUgerald moved that the application of A. 
J. Avery, St. Joseph, Mo., be received and the 
gentlemen be declared elected a member of this 
Association. Carried. 

Mr. Breslauer moved that the application of J. 
E. Mc Carty, Kalamazoo, Mich , be received, and 
the gentleman be declared elected a member of 
this Association. Carried. 

A. Btyan moved th^t the privileges of the floor 
he extended to Mr. J. E. Williams, [representing 
the St. Louis Bill Foisting Co., he having no vote. 
Carried. 

'Wm. Donaldson stated that the stand taken by 
his paper as the official organ of *>ii« Association 
exactly as stated by him in the last issue of the 
same. 



President Campbell announced having dis- 
posed of the BiU Board Advertising matter, the 
next order of business was the matter of the 
position taken by New York State Association 
in the matter of the application of O. J. Gude, 
and caUed upon Secretary Stahlbrodtof the New 
York State Association to state the case and facts 
to the Association. 

Mr. Stahlbrodt took the floor^ and in a concise 
manner explained the maUer freely, just as it 
occured. 

Mr. Shannon moved that the action taken by 
the New York State Association in the applica- 
tion of O. J. Gnde be ratified and approved. 
Carried. 

The next order of harness was the action of 
C. s. Houghtaling in failing to recognize our 
membera at St. Lonis and Chicago as the proper 
parties to do business with. 

Secretary read charges as preferred by St. 
Louis BiU Posting Co, SL Louis, Mo. 



Constitution and By-Laws, referring to "Solicit- 
ing Members" be stricken out in its entirety, 
two-thlrd vote being required. The question 
was put and declared carried by the following 
vote : 14 ayes, s nsys. 

Mr. Breslauer, that all soliciting memben be 
dropped from the roll of membership in this As- 
sociation. Carried. 

Mr. Donaldson then withdrew. 

Mr. Leonard, that the Secretary draw an order 
on the Treasurer for |io.oo each and return same 
to W. H. Donaldson and O. J. Gude upon their 
returning their certificate of membership. Car- 
ried. 

Mr. A. Biyan, that at the regular Association 
prices as adopted by this AssodaUon all tdU 
posters, members of this Association be made 
solictors and allowed a commission of ifijj per 
cent, and that no BiU Foster be permitted to al- 
low any more than 16JS per cent, to any one, 
and that no BUI Foster, member of this Assoda- 
Uon be permitted to pay any biu poster, or iegu- 




HOW AL. WEBER BILLED THE WALLACE SHOWS. 



Meeting called to order at 2 o'clock by Prcs. 
Campbell, who stated the object of the issuance 
of the can as follows : 

The position taken by the New York State As- 
sociation In the matter of the application of O. J. 
Gude. 

The position taken by BiU Board Advertising 
contrary to the Constitution and By-Laws of the 
Association. 

And the acjklon of C. S. Houghtaling In falling 
to recognize our membera at St. Louts, Mo., and 
Chicago, Ills., as the proper parties to do busi- 
nrsswith. 

Secretary Carroll, not having arrived C. F. 
Bryan, Clevchind, Ohio, was appointed Secre- 
tary pro tem. * 

L. H. Ramsey, Lexington, Ky., was appointed 
Sergeant at Arms Roll call showed the following 
to be present : 

President, R. C Campbell. Vice-President, G. 
M. Leonard. Treasurer, J. A. Curran. Indian- 
apolis mil I-osting Co., Indianapolis, Ind. Crenm 
City Bill Posting Co., Milwaukee, Wis. M. Bre.s- 
'aucr, Minneapolis, Minn. Walker & Co , De- 
'roit, Mich. H. II. Tyner, Springfield, Ohio, 
iievcrin 8c Bro., Louisville, Ky. Curran BiU 
I'osUng Co.; Denver, Col. G. M. Leonard, Grand 
Rapids. Mich. John Chapman BIU Posting Co , 
Cincinnati, Ohio. L. F. Ramsey & Co., Lexing- 



Secretary Carroll at this part of the proceedings 
arrived with the following members : 

E. A. Stahlbrodt. Rochester, N. Y. Erie BiU 
Posting Co., Erie. Pa. Whitmire & FUbrick. 
Buflalo, N. Y. w. J. McAllister & Son, Troy, 
N. V. Albany City Bill Posting Co., Albany, 
N. Y. having been detained by train being five 
houra late. 

Mr. Carroll moved that the vote taken at De- 
troit, Mich., at our last' Annual Meeting, nmklng 
Bill Board Advertising the official organ of this 
Association be reconsidered. After a thorough 
discussion, participated in by the majority of 
members present, the question was put, and de- 
clared carried. 

Wm. Donaldson asked that he be allowed to 
withdraw the official organ from the heading of 
his paper. The request was granted after the 
request ^vos put in writing as follows : 

Cincinnati, January 6th, 1S96. 
To the President and Mcmtwra of the A. B. P. A. 
Gentlemen .•—Permit us to surrender the ap- 
pointment by virtue of which we have been rep- 
resenting your Association in the capacity of 
official organ. 
Thanking you for your consideration, we are 
Most respectfully yours, 

BILLBOARD Adv. Co;, 
W. H. Oonnldson, Jas. H. Rennegan, 

Editor. Mg'i 



Cincinnati, January 6th, 1806. 
Secretary The Associated Bill Posters' AxoSbt- 
tion. 
We respectfully call your attention to the mat- 
ter of C S. Houghtaling aiding and abetting 
an opposition in St, I.ouis in the firm of Huiest- 
Stout Co.. against St. Louis Bill Posting Co., and 
ask the "Associated BiU Fosters' AssoaaUon" to 
take action on his membership and drop him 
from the Association as a member. 
Yours truly, 

St. Louis Bill Postino Co.. 
Chas K. Hager, Sec'y & Mgr. 

American Bill Posting Co , Chicago, Ills., 

_. December 1st, 1895 

Secretary The Associated Bill Postera' Associa- 
tion. 
_ We hereby charge C. S. Houghtaling with aid- 
ing and abetting an opposition in Chicago in the 
firm of "Elmore & Co." against the American 
Advertising & Bill Posting Co.. and ask the As- 
sociated Bill Posters' Association to take action 
on his membership and drop him from the Asso- 
ciation as a member. 

Youra truly, 
American Adv. & Bill Posting Co., 

R C. Campbell. Mg'r. 
Mr. Breslauer moved that the name of C. S. 
Houghtaling be dropped from the roll of mem- 
bership in this Association. Carried. 

Mr. Ciroves, that the Secretar}- of New York 
State Association be requested to ask the resig- 
nation of C s. Houghtaling as a member of the 
New York State Association. Carried. 
Mr. Harbinson, that Section s. Article 3, of our I 



lar solicitor of advertising more than 16K per 
cent and no commission to the advertiser. Car- 
ried. 

Mr. shannon offered the foUowing resolntloii. 
which was adopted. ' . 

RESOLVED, that a Committee of Five Cs) be ap^ 
pointed bv the Chair to devise ways and means 
to act in liehalf of the Assodation towards the 
publication of a Journal devoted exdnzively to 
the interesta and welfare of the Associated Bill 
Posters' Association of the I7nited States and 
Canada, to report as soon as possible to thisoOB-' 
vention. 

Applications for membetsUp received from : 
L. M. Crawford, Topeka, rrmisas. L. M. Craw- 
ford, Wichita, Kansas. L. M. Crawford, St. 
Joseph, Mo. A. H. Simonds, Elizabeth, N. J. 
Vine Bros., Jamestown, N. Y. R. G. Spaulding 
Boise City, Idaho. W. C Ttrril & Co., Lima, O, 
w H. Walker, BurUngton, vt. F. C. Zehring, 
Lincoln, Neb. F. P. Colby, Manchester, N". H. 
V. A. Hett, Portsmouth, N. H. City BiU Posting 
Co., Peoria, Ills.' J.T.Condon, 'West Superior. 
Wis. 

- Upon motion applications were laid upon the 
table until evening session. ^ 

President appointed committee on official or- 
gan P. J. Shannon, F. M. Groves, Al. Bryan, 
E. A. Stahlbrodt, J. Ballard Carroll. > 

Upon motion by Mr. Curran adjourned until S ■ 
o'clock. • . 



BILLBOARD ADVERTISING. 



February, 1896. 



eVENINO SBSSION. 

Meeting called to order by- President Campbell 
Qnomm present. 
Committee on official organ reported as follows* 
That it l)e.sense of this Committee to hive a 
paper devoted to the exclusive use of the. Asso- 
ciated Bill Fosten* Association'of United States 
and Canada And tecommended that the name of 
the paper be "The Bill Foster* '; that the same be 
issned monthly and that it be devoted exclusive- 
ly to the inter^ts of general oht door advertis- 
ing, and that it be published under the jurisdic- 
tion of the President and Executive Committee 
of the Associated Bill Posters* Association of the 
United Statjn and Canada. .^ _ 

' P.- J. Srannow, Chairman. ' ~ 
F. M. Gao\ Rs. 
Ar. Brtan. 
J. Baixako Carsoli.. 
S a. Stahlbrodt, Secretary. 
Upon motion the report as read was received, 
accepted and ordered entered in full in themin- 
ntes of the meeting, 

. Mr. Groves moved that the official organ "The 
Bill Poster" be publisbed'in the City of Chicago 
.snder the supervision of the President and the 
jurisdiction of the Sxecutive Committe, up to 
•the date of ournexfe Annual Meeting in July at 
Cleveland, and that the offices of the ssiid official 
organ be in the cities of Chicago and New York. 
Carried. 

Mr. Stahlbrodt, that the members of this Asso- 
ciation withdraw support of any shape or form 
from Bill Board Advertising, Carried* 

Upon motion of Mr. Canrpbeil the applications 
for membership were taken from the table and 
.acted upon as follows : 

The applications of X,, M. Crawford, Topeka, 
g-.n<=««^ £. M. Crawford, Wichita, Kansas, Xf. M. 
Ctawfoid, St. Joseph, Mo., were rejected and 
SecRtaiy directed to draw an order on Treas- 
urer for amount of initation fees and return the' 
same. 

The application of J. T. Condon, West Superior 
Wis., was lafd on the table until our Annual 
Meeting. The applications of City Bill Posting 
Co., Peoria. Ilia.' V. A. Hett, Portsmouth, M. H. 



F. P. Oolliif, Manchester, N, H.- -F. C. Zehringr JSafele. -honest business methods. I am much 



T,»»n.r»i?» , Heb, W. H. Walker, Burlington, Vt, 
R. C Spanlding. Boise City, Idaho.. Wne Bros., 

juteatmni, N..T. W.C.'TiiTil&Ca.l4ma.O. 
A. H.8inionds,Blizabeth, IT.. J., were accepted, 
and the applicants declared elected members of 
tIdsAnociation. ,. 

Hr.'Cunpliell offeted the following ruolntion: 
KeaOtved. that we have printed a poster, and 
shipped to every member of this Association to 
be posted &ee of charge and kept up in good 
shaped and as longashowingas possible, espous- 
ing The Bin Poster as the official organ of this 
Asaodation. Adopted. 

HTv p. Shannon in behalf of the ^Riverside 
Printing and Utho. Ca, Hihrankee, Wis., offered 
to print 5 oqo. posters free of -charge. Accepted 
withOnhks. 
Mr, Campbell offered the foUcJwing resolution : 
BB8m*WDw that the Secretary of -the Associa- 
ted Bill Posters' Assodatlon notifies all advertis- 
ers, aoIicitoTS of advertidng and Circus propriet- 



The .present .Academy of Music was opened 
October, iSSo, and is owned by five gentlemen. 
John Mishler managed it from iS£6 to iSSS,when 
it was leased for two years to H. R. Jacobs. Mr. 
Mishler resumed management October, iSgo. and 
wil|^^nntinup until he retires from business, 
being one of the o-nmers. His .system of theatre 
management is "strictly business," in many re- 
spects unique and effective and much talked 
about. He managed Bartholomew's Equine 
Paradox from iSS^to 1886, and again from iSSS to 
1890. His first experience in the show business 
^hen a boy, -was as the top of the tall iroman. 
Two men in. a long .dress walking around the 
idde show tent at the Reading Fair of Hugh 
I,indsay, a popular entertainer in his time in 
Pennsylvania. 

Mr. Mishler is known by many circus and 
tlieatTical people, as " Uncle John " on account 
of his geniality, good nature and attention to 
everybody. He is one of Reading's best known 
charitable citizens, and for years has done much 
good among tae poor and the charitable socie- 
ties. He -was the first president of the Pennsyl- 
vania State Bill Posters* Association, and was 
unanimously re-elected for another year last 
December. At his direction the Association 
cannot help but be firmly established. He' is 
conservative, impartial, honest and conscien- 
tious. 

SHe says: "To be a successful bill poster tie the 
following 'knots' in' your handkerchief :— Do 
not get drunk ; do not misrepresent ; do not use 
boys because they work -without pay; do not 
-waste time trying to destroy opposition ; do not 
waste paper; do not undertake more than yon 
can successfully carry out ; do not buy liquor, 
cigars or merchandise -with circus ' or theatre 
Uc:kets; do not leave bills unpaid -with indiffer- 
ence; don't have a dirty, careless-looking bill 
room ; do not harbor loafers ; try to be like a 
business man. There are hundreds of good bill 
posters, and it is unfortunate that the many 
must suffer for the weakness and deficiency of 
the few; but such is life. Avoid being one of 
the fe-w. The golden opportunity has arrived 
for those that will embrace it, with active, hon 



just {12,000 short of the amount that they might 
have had and that-Ve think they ought to have 
had. " ■ ' 

Any mercantile business that could show as 
favorable an opportuuity of increasing its gross 
income of X2 per cent would be willing to spend 
fourtimes the amount that would be necessary 
for the bill posters to overcome this unfortunate 
situation. 

Unquestionably the labor necessary to put out 
these renewals would figure as against the cost 

of keeping boards in proper condition. 

The satisfaction that the bill posters would be 
sble to give advertisers is another item that we 
can safely estimate as worth increased business 
to the amount of 35 per cent , on account of Bie 
same satisfactory service that'would be given.' 

All things considered, we believe that this one 
item would easily make a difference of 50 per 
cent, in the amount of mouey spent bj' advertis- 
ers in the coufseof a season with the bill posters. 
, Cannot something bedonetostirupthe repre- 
sentative bill posters to a decided action on this 
most important point. 

Yours very truly. 

The O. J. GcDE Co. 



counted in the presence of witnesses whose 
names I can give, thirty-one books. The A.D.T. 
boys were strewing them in the street so thickly 
that Police Officer No. 38 was about to nrrest 
them but did not on a promise to quit throwing 
them in the streets. The promise lasted until 
he was out of sight. . Yours truly, 

J. A. Clougii. 
There is a moml to this communication which 
neeJii no pointing out. 



benefitted in this direction "by carefully reading 
BnxBOARO AdvsktisikG; each issue is worth 
to me the annual subscription." 



A FEW LETTERS. 



ors'Uie full membership of the Associated Bill 
pos t er s' Association of ifnited States and Canada 
■ad the prices adopted by the Association and 
leqnest that they use the members of the Associ- 
ation in all Cities ivhere there is one, and all 

membera are requested to notify by telegraph 
the President or Secretary of any one not com- 
plying with this request. 

Adopted. ' 

- Mr. A. Bryan, that this Association pay to E. 
A. Stahlbrodt the sum of $^50.00 rent for one year 
tit the New York office, out of the general fund. 
Gaizlea. 

' Mr.. Cttrzan presented a bill for Bill Board Ad- 
vertidng for Jico. 

Mr. Carroll moved that the bill of Bill Board 
Advertising be laid on the table indefinitely. 
Caxiied 

Mr. Williams returned thanks for the privi- 
leges extended him by the Association in a. few- 
-well chosen remarks. 

Mr. Haitnson, that the Secretary return a vote 
of ttnniv» to the newspapers of the City and 
The A. J. Corre Hotel Co^ Grand Hotel, for 
eonrtesies extended- Carried. 

Mr. Cunan,'tliat we now adjourn. Carried. 
J. BAI,I.ASD CARROI,]:n Secretary. 



JOHN MISHLER 

Has lived in Reading. Fa. since his birth, April 
38. 1847- He was in Uie dry goods business from 
1870 to 1S73. His father erected Mishler's Acad- 
cnqr of Mnsic in rSyz and John managed it from 
. then nstil zSSfi, when he converted the building 
to other psvposes and destroyed the theatre. 



Editor Bii,i,BOAKS Astestisikg, 

Cincinnati, Ohio. 

Dear Sir; — On account of the re ce n t -winds 
and storms in the -various parts of the country, 
we have had to send in all directions additional 
renewal paper to fix up the numerous displays 
that we are maintaining. 

Th& again brings np the question of the ex- 
cessive^oss to bill posters, caused by the use of 
poor paste and inferior workmanship.and poor 
boards. 

Everybody knows that paper posted on a board 
of tongued-and-grooved lumber, well braced 
and carefully put together, looks xoo per cent, 
better and lasts very much longer than when 
posted on an old board -with half inch cracks, 

knot holes etc Good honest posting also counts, 
be^des paste and other details. 

The necessity for oill posters taking some ac- 
tion, and getting the -various members of the 
craft to use better paste and take greater care in 
putting up paper, can easily be estimated in dol- 
lars, which particularly comes ont of the bill 
posters pocket, and -when the amount is duly 
appreciated somebody will surely take enough 
interest to give the matter such careful consider- 
:ation as we are sure can result in the abolishing 
'of the necessity for constantly renewing paper 
that is supposed to be kept in good condition on 
the bin posters' boards. 

A rough estimate shonrs that (3ut of $xc»,ooo 
worth of posting done, the cost of the paper is 
about % of the total cost of the display, or about 
$40,000. This includes renewal paper to the 
amount of about f 13,000. 

This $12,000 is a direct loss to the bill poster, as 
all contracting agents, know that when the ques- 
tion of appropriating money to cover a bill post- 
ing display comes np, the estimate necessarily is 
to cover cost of posting and paper required. If 
a less quanity of paper is required, more money 
goes into the posting. Under the present condi- 
tions of affairs the $12,000 is included. If the 
bill posters would put up their paper (as we be- 
lieve it can be put up) so as to need absolutely 
no renewals even in very bad weather, the 
$x2,ooo would be added to the amount of work 
done. This means that the bill posters will be 



New York, Jan. 21, 1S96. 
Editor Bxz.r.xioAiu> Ax>v^&tisx3Tg, 

Cincinnati, Ohio. 

Dear Sir: — Like a ray of sunshine the report 
from Mr. F. M. Groves, of Evansville, Ind , rela- 
tive to "Aunt Jemima," S-sheetsthat he has been 
carrying for us for the past month. He says: 
. "If anyone ever received. a satisfactory dis- 
play, "Aunt Jemima" has got it here. The bill 
is on the -very cream of my boards, and it is the 
loudest and most attractive bill of its size that I 
have ever posted." 

" I have seven more of the stands, and shall 
keep them up in good shape even afterthe expi- 
ration of the thirty days if I am not compelled 
to use the space." 

" I am very thankful to you for favors, and as- 
sure you that anything that comes through your 
hands will at all times receive the very best that 
we can give." 

Mr. Groves' statement is backed np by the ad- 
vertiser's inspection, and the enterprise and at- 
tention that Mr. Groves gives to all his work is 
a lesson that could well be copied in many other 
directions. 

During the last thirty days we have received 
many reports that paper was not in satisfactory 
condition, and the trill poster always said that 
"the storms have been so heavy that they had 
not enough renewal paper to go around." Here 
comes Mr, Groves with a 'Statement that he had 
enough to go around and has some left, and the 
disposition that is evinced by his -willingness to 
give the greatest possible benefit to the adver> 
tiser is bonnd to result in building up of a very 
Ufge business for Evansville. 

Perhaps it might be well for the boys to take 
some lessons from Mr. Groves as to how to post 
paper so.that a little gust of wind won't blow it 
off the boards. 

I.et us hope for more reports of this kind from 
other directions. 

Very truly yours. 

The O. J. GCDE Co. 

Chicago, December 16, '95. 
W. H. STEn«BKENNER, 

■ Gen'l Agent, Int. Ass'n of Distributors. 
Dear Sir — ^I desire to call yourattention to some 
work now being done on the North Side by the 
American District Telegraph Co. for A. J. White 
& Co., 30 Reade street. New York. In all my 
fifteen years' experience I never saw anything 
like it. The A. D. T. boys, not over 14 years of 
age, were leaving from two to thirty-one- books 
in a place. The average seemed to be about 
seven, but at 204 Dearborn avenue I found and 



Chicago, III., Jan. i6lh, 1896, 
Editor B1X.LBOAKD Advbrtisino, 

Dear Sir— 1 was surprised to see in your De- 
cember number, several communications from 
officers and members of the Associated Bill 
Posters' Association, reflecting discredit on the 
Inter-state Bill Posters' Assodation. I cannot 
refrain from repudiating the uniust attaeki, and 
take strenuous exceptions, feeling that when 
any line of business, industry or assodation is 
made the object of uncalled for or on just attacks, 
a vigorous method of defense should be adopted. 
The motive of these attacks has been a selfish, 
domineering, wreck-your-opponent policy, and 
grab-all, regardless of honor or principle. This 
is so thoroughly un-American that it deserves 
and obtains the contempt which it receives from 
a thinking people. It is on the waneand cannot 
prevail. j. 

Why this howl from the Associated clans? 
Possibly because the Inter-State, yet in its in- 
fancy, has attained what older associations would 
be jusUy prund of. 

The Inter-state Association is founded on 
broad, liberal principle. It will protect and 
uphold the personal and civil liberty of its mem- 
bers, so long as the work entrostcd to them is 
properly done. Only so long, however, as they 
conduct their business in a legitimate manner, 
as the constitution and by-laws provide, and as 
they, each and every one, give bonds to do, will 
the Association protect them. 

The Inter-state Assoidation stands ever ready 
to modify rules which hinder the advancement 
and elevation of the craft. The object is not to 
coerce the bill poster into submisdon to the 
nnjnst demands of the few, but to place the 
business up where it belongs, by giving good 
serrice to adversisers in general, and not in a 
few dties only. 

The Inter-state Association, alone of all the 
associations, has ado^e^ a scale of prices which 
is eqidtable and fair for all concerned. The ad- 
vertiser and the bill poster bbth find it satisfac- 
tory. Before it -was promulgated, it was sub- 
mitted to twenty national advertisers, meeting 
-with their unanimous approval, as it bad that of 
the Association. 

The Inter-state Association has at all times 
extended the hand of good fello-wship to all 
craftsmen, whether members or not. Mr. Geo. 
M. I,eonard. of Grand Rapids, Mich., who was 
present at our last convention; at Springfield, 
ni., in September, knows this. . He -was cordially 
welcomed, not humiliated and asked to walk 
out. as was the -writer, when, although gresent 
by invitation by prominent and active members, 
he was excluded from the convention of the A. 
B. P. A., when last held at Rochester, N. Y. 

The same treatment was accorded Mr. Runey, 
SecreUry of our Asaociatioo. when the Illinois 
State Assodation met (without a -quorum) at 
Chicago a few months ago. 

If these, and other uncouth methods, too num- 
erous to mention, are depended on to eause the 
wreck of the Inter-state Association, all I can 
say is that they are deddedly on the wrong 
trolley. 
Thanking you for the space. I am. 
Yours truly. 

P. P. SCHABFEK, 

President of the Inter-state BiU Posters' Pro- 
tective Association, 



February, 1896. 



BILLBOARD ADVERTISING 




My friend, the Kentuckian, says that there is no such 
thing as tiad whiskey, but that some whiskies are better 
than some other whiskies. It's just the same with ad- 
vertising—all advertising is good, but some kinds are 
better than some other kinds. 'A poorly printed poster 
on a poorly selected list of locations is good, better than 
no advertising at all ; but the same money, or a trifle more 
will secure you artistic printing and prominent locations. 

I save my clients money by giving them good advice, 
—advice on Miat not to do, rather than in beating the 
bill poster down in his price; and for this reason my 
clients' paper usually gets the best location that the bill 
poster can give it. 



STAHLBRODT IS BOSS. 



The result is " Results." 



My work is good. 
I know my work is good, 
and I could prove it too 
if Old BUI Jones were alive. 

Ad Agt, 87 Nassau St , NEW YORK. 



He Carried Everything at Cincinnati. 

His Downfall at Detroit only Temporary— float 
of his Adversaries readily whipped into line 
—The Secretary hypnotized, and even the 
President servilely beads the knee and doffs 
his cap to him— The Tall did wag tha Dog. 

From time to time, during the past five 
vears, the so-called leading spirits of the 
.Associated Bill Posters' Association have 
been guilty of errors of a character more 
or less grave, but at the meeting of the 
Executive Committee, January 6th, at 
Cincinnati, they fairly outdid themselves. 
The New York delegation, consisting of 
Messrs. Stahlbrodt, J. Ballard Carroll, W. 
J. McAllister, and Mr. Filbrick, of the 
firm of Whitmier & Filbrick, of BufiFalo, 
were late in reaching their destination, 
ha-ving been delayed enroute, but when 
they finally arrived they got there with 
both feet, as the saying is. In other 
words, under Mr. Stablbrodt's able direc- 
tion and instruction, they carried every- 
thing, in fact had things all their own 
way, and instead of receiving a well- 
merited rebnke and reprimand, they were 
accorded the sanction, approval and en- 
dorsement of the President, for their re- 
bellious attitude toward the superior or- 
ganization. 

Although ridiculous, even farcical in 
their nature, it is meet and proper that 
some brief account of their proceedings 
be chronicled here, if for no other reason 
than to demonstrate the folly of the fool- 
ish individualism which pervades and 
dominates the Association. 

BiLLBOARO ADVERTISING went down 
early in the fight, j-ielding gracefully to 
the inevitable and voluntarily surrender- 
ing the appointment by virtue of which 
it had been representing the organization 
in the capad^ of official organ. 

The action of the New York State -As- 
sociation in refusing membership to O. J. 
Gude waMben brought up for discussion. 
There was no doubt that they had clearly 
exceeded their authority in this matter, 
in fact had been guilty of open rebellion 
against the A. B. P. A., but the real issue 
was adroitly ignored. 

The Secretary's accotmt of the proceed- 
ings, gi-ven in another column, states— 
"Mr. Stahlbrodt then took the fioor, and 
in a concise manner explained the matter 
just as it occtured." He did nothing of 
the sort He cleverly avoided all allusion 
to the undoubted insubordination and 
disrespect of which the New York State 
Association had been guilty, but with 
much -mouthing and many words, pro- 
ceeded to attack Section 5 of Article II, of 
the Constitution, claiming that it was 
uncoristitutioiial. Shades of Cushing! 
Think of that- A portion of the donsti- 
tution is unconstitutional. ' W^at bril- 
liancy, what depth of understanding, is 
here revealed. 

Despite the protests of F. M. Groves, 
of Evansville, and Geo. M. I^eonard, of 
Grand Rapids, he was enabled, with the 
aid and connivance of the President, to 
continue his homily to such length that 
the question under consideration, in the 
minds of most of those present, was for- 
gotten for the time being. This being 
exactly what he was after, he resumed 
his seat. 

Profound silence followed his remarks. 
Nobody seemed equal to the occasion. 



Finally the President, in sheer despera- 
tion, turned to .Stahlbrodt and asked for 
instructions. 

"What mode of procedure shall we pur- 
sue in regard to.the matter? " he asked. 

"Why, repeal that Section," (Section 5, 
Article II) said Stahlbrodt. 

"A motion to that effect -wUl be in 
order, gentlemen," said the President. 
Mr. Harbison, of Indianapolis, made it, 
and without waiting to have it seconded, 
it was put to a vote and carried by 13 yeas 
to 7 nays (not by 14 to 5, as the Secre- 
tary's account of the proceedings has it.) 

Now this remarkable and truly original 
departure in parliamentary procedure 
may suit Mr. Stahlbrodt, but there are 
quite a number of the members who are 
anything but satisfied with it Some of 
the latter are quite busy trying to find out 
just what kind of a meeting it was. They 
are very curious about the matter. 

The announcements sent ont by the 
Secretary said that it was to be a meeting 
of the Executive Committee, while his 
report of the proceedings calls it a special 
meeting. 

If it -was a meeting of the Sxecutive 
Committee, it is patent to the most obtuse 
that it was powerless to reverse the action 
of the Association in convention assem- 
bled, y 

If, on the other hand, it was a special 
meeting, then the attempt to repeal the 
section in question is null and void, for 
Section 3, Article X, of the Constitution, 
distinctly says that "any ainendment or 
alteration to this Constitution must be 
inade at a regular session, of this Associa- 
tion, and if seconded, it shall be put be- 
fore the Convention by the President for 
disposal, and if two-thirds of those pres- 
ent shall vote in favor of said amendment 
it shall become a part of the Constitution." 

Now, the imter was present and knows 
that the nuttion was not seconded, and 
further knows that the vote was 13 ayes 
to 7 nays. 

The President is to be excused for de- 
ciding it carried, despite the fact that it 
did not have the requisite two-thirds 
majority. No one believes that he was 
overly fa m i li a r -with the Constitution, or 
■with Ctishing's Manual either, but most 
of the thinking members are not inclined 
to be so lenient with Stahlbrodt 

They argiie that he framed most of the 
Constitution himself, and therefore knew 
that the meeting' in question was not a 
rr^B/or meeting, for Article VII, Section 
I, plainly states that theatmual (regular) 
meeting shall take place on the second 
Tuesday in Jtdy. 

His course in this matter is therefore 
viewed with distinct disfavor • by the 
thinking men. 

They are outspoken in their opinions, 
too; claiming that either his judgment is 
bad, or that he is unscrupulous. Conse- 
quently they argue that he is anyone but 
the proper person to dominate the Asso- 
ciation. 

Others too, grown weary of the continual 
turmoil dud strife in which he keeps the 
Association, are beginning to ask, "Is the 
Association run in our interest, or is it 
merely a means wherewith Stahlbrodt can 
vent his malice, spleen and envy against 
his more successful and enterprising rival, 
Mr. Gude?" 

"Why,"they ask, "was it necessary for 
us to offer a wanton and deliberate insult 



to Houghtaling — to 'Hote,' who more 
than any other man helped to effect the 
organization, who is a prince of good 
fellows, and whom we all like?" 

"Why, too, have we been compelled to 
affront O. J. Gude, who more than any 
other man has worked upon commercial 
advertisers in our behalf? " v 

"Why should we be compelled to an- 
ts^onize the whole, body of commncial 
advertisers merely to further tUe private 
aims, and selfish ends of this man Stahl- 
brodt?" ; i 

And in the meantime Mr. Stahlbrodt is 
felicitating himself upon the fact that he 
carried the convention. His henchmen 
too, i^joice, but they 'are few, very few. 
The first fury of the meeting is now over, 
and many of the members aix thinking 
quietly and soberly thinking. 



ECHOES. 

The president made a good Trilby. 

Stahlbrodt, in the role of Svengali, 
proved a great success. 

It is rumored that genial Mike O'Neil 
wiU edit The Bill Poster. 

W. C. Tiirill, of Lima, Ohio, reports 
splendid business in the Oil City. 

Al. Bryan in the ranks ofthe Cuckoos, 
was one of the surprises of the convention. 

Louis H. Ramsey, of Lesingtoh, deems 
the whole proceedings Basty^ ill-advised 
and irr^pilar. 

H. H. Tsmer had opinions, but they 
differed fxaim. those held by the boss, and 
he -was promptly silenced. " ;,,: 

F. M. Groves had the courage to voice 
his convictions. Like the rest of the dis- 
senters, however, he was strangled in- 
stanter. 

Allthe bUl posters, save Stahlbrodt, 
remained over until the following day, is 
order to attend the convention of the cir- 
cus men. . 

Seven of the members who -were present 
at the meeting, have since -written this 
paper, totally £savowing the,action of the 
convention. - 

James A. Curran combined business 
with pleasure. The Denver boards -will 
take on new interest as a result of Jim's 
eastern trip. 

Mike Breslauer, of Minneapolis, has 
been in the business for twenty-two years, 
although he does not look to be much 
over twenty five years of age. 

Phil Oliver stands well with the show- 
men He is one of the most popular bill 
posters in the country. As a consequence, 
Findlay, O., always gets its share of the 
circuses. 

r Geo. M. Leonard added Stablbrodt's 
name to the list of those " fired," in a 
special resolution to tlmt effect, but the 
secretary has carefully eliminated all 
mention of it 

L. M. Cra-wfoid's applications for mem- 
bership -were rejected, of course. It was 
Crawford, -we believe, who furnished O.J. 
Gude -with the postal card that caused the 
arrest of the bi^s. 

Common decency shctdd have pre- 
vented the bare-faced steal of that sterling 
English publication's title, TX^^r/Z/bj/ffr. 
Surely there are plenty of others to choose 
from. Even the veriest boors would not 
be guilty of such rank discourtesy. 

Every one who differed with the boss 
-was summarily squelched, except Geo. 
M. Leonard and Bii.i30ARI> AdvbrXis- 
IMC. It seemed for a while that Leonard, 
single-handed and alone, would prove 
more than a match for Svengali and his 
Trilbies. 

The wire-pulling tactics of the ward pol- 
itician, and the methods of the shyster 
la-wyer, may prove successful expedients 
now and then, but there are many mem- 
bers of the Association who b^eve.they 



are out of ^lacein the deliberations of a- 
trade organization. 

Despite the fact that there is not enoi^h 
of the Wisconsin Bill Posters' Asso«ri«tion 
left to wad a shotgun with, F. Fitzgerald 
qualified as a delegate, representing the 
state. It was of comr^, merely a snbter- 
fuge, resorted to in order to give the Cream 
City Bill Posting Co. two votes. 

If jon are capable of fontaiog &-opin- 
ion, if you have views of your o«n^ if yon ^ 
ever do any thinking on yonr^-oim--..^- 
count, beware ! The^are special .p^vi- 
leges which the boss reserves for hjtnylf. 
and an^ one inftinging od hia'paitiailar 
rights, is likely to be smrnnarfly "fired." 

The attitude of the Association toward 
BnABOAXD ADVBsnsiKG, the only paper 
in the twenty thousand pnblicationa of 
the ITnited States and Canada that cham- 
|Uons the. cause of bill posters, ia 'lii^hly 
edifying. It does seem, as one of. the 
membera remarked, that they: conU have 
found more profitable emplcmBent than 
trying to kiU their bestfnend. " - 

FilbiiCkcaptnredaaQn olI^idKst Af- 
rica' and after decorating him pcofuaely 
with rosettes and van-colored tibbona, 
took him the rounds of the hbtda and 
saloons, utilizing him as a sort of cidbr 
bearer for the gang. The poor coon did 
not last long however. In less than two 
hours from the time be was captnred, be 
was loaded to the guards and utterly nn- 
able to navigate. 

Al. Bryan, at least it was rumored it iras 
AL, bought a load of coal from a coal 
driver, whom he met on the street; ^ter 
concluding his purchase, he gravdy made 
a round of the saloons, accompanied by 
about a dozens of bis confreres, swapping 
coal for drinks. When it was all gone, be. 
loaded the cart full of bill posters at the 
Emery Hotel, and -with bis load of loaded 
gentlemen drove to the Grand Higtel in 
state to call on President CampbeU. .7 



"THE BILLPOSTER." •: 

Under the above title a newcomer in 
field of journalism will soon belanndied; 
It -will be devoted exclusively, to the in- 
terests of the Associated Bill Foat^* 
Association, of the ITnited States and 
Canada, and will be published imder the 
auspices and supervision of the ezecntive 
committee of that organization. 

We presume that it will in some meas- 
nre be devoted to the popnlariizing of the 
poster, and upon this presumption we 
.bespeak for it the supprot and endorae- 
ment of bill posters and adveitiaeis 
everywhere. 

Hitherto we have occupied this field 
exdnsi-vely. Alone aoA uaaided among 
twenty thousand publicati9ns, all of wham 
were busy in extolling space in periodic 
cals and openly decrying the Inllbdaids, 
we have battied for the poster. At first 
the unequal contest seemed hopeless. It 
was like the piping vcnce of an infant 
raised against the mighty roar of Ifiagara, 
but slowly and surely we have stemmed 
the current 

Printer's Ink, Profifahle Advertising, 
Art in Advertising, Fame, Business, 
Push, The Echo, ResuUs and Brains, 
all speak in just and fair terms of the 
pictnies on the waU, and not a few of 
them have devoted an entire department 
to this particular class of advertising. 
. We welcome TAf BUT Paster heartily. 
The field is wide and the work is hard. 
We have have much need of its help. If 
there is not room for it saaA. ns, as some 
few people affect to believe, then the 
theory ..of the survival of the fittest will 
soon be demonstrated. We do not antici- 
pate sncb an issue On the contrary, we 
would like to see more, many more, to 
aid us in preaching the gospel of paper, 
paste and push. ' 
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ARTISTIC ADVERTISINQ SIGNS IN 
PITTSBURG. 

It is only recently that the advertising sign 
has appeared in Pittsbni^. Fa^ in the mostards- 
tic form, hot of late the busy thoionghfares of 
that enterprising city have been adorned l>y 



nnmeroos sign-boards that bear the unmistake- | colored fronu. 



lome twenty-two feet, the best disposition to 
make of it is to place the door at one side, and 
make one vrindow. By, all means let the store 
front be a light color, even if the paint has to be 
applied twice a year. It suggests neatness on 
the inside. * A pale cream.with gold lining is 
one of the latest and most tasteful things in 




able marks of the highest development of the 
ngn writer's art, and in fact show, not only let- 
tering of the most advanced tjrpe, but pictorial 
work that gives evidence of the handicraft of 
the trained artist. Those master painters who 
were present at the I^ndsville Convention of the 
ITatlonaX Association and saw the beautiful piece 
of aisB work ezhiUted there by 6. 6. 0'Brieh, 
the wen-known decorator and wall paper dealer 
of Fifth Avenne. Pittsburg, win not be surprised 
to team 'that Us establishment is responsible for 
the most artistic and original of these signs. 
Some of them, of course, are used to advertise 
his own fansiness, for he is one of the boldest 
and most extensive advertisers in the ** Smoky 
dty," nsing newspaper space freely, as well as 
sdTcrtisiiig sign boaid^ to call attention to his 
immen se wan paper bnrineas. 

A agn designed to attract attention at the time 
ottheiJefaider-ralijnie yacht races, reptesents 
two yachts in fan sail, dashing over a wide ex- 
panse of wide swept sea. The foremost boat 
carries on her hnge tita?«««^| an announcement 
of the wall paper, department of G. G. O'Brien, 
typjQnng the fact that he may always be found 
leading the race, when there is a contest for 
supplying the pnblicwith artistic wall coverings. 
Stin another one of Mr. O'Brien'sannonncements 
appears as though painted on the ^de of some 
giant Cliff, against whose base the storm toss«d 
breakers are beating. In neither of these two 
signs does the letteringoccmpy- any considerable 
poxtioirof the space, the greater part of the de- 
sign bdng a marine picture which attracts at. 
tention from the bean^ of its coloring and its 
execution as a work of art; although the c^e is 
necessaiUy carried to the advertisement^ which 
OGcnpies as it were, the focal point, towards 
wUch every portion of the idctnre leads. The 
same thing is tme of an ot her sign, a moonlight 
scene, in which Mr. O'Brien's announcement is 
seen upon the side of a bam, standing by a rail- 
road track. This ^ctare is a remarkably weU 
rendoed ^ece of black and white work.-^ 
PaJnting&OecoratiMg. 



The lettering on the window is a thing worth 
attention. The old style white enameled letters 
is not bad, but one of the new things is a gold 
scri;^ a thick letter some half inch or more 
deep. The lettering should not interfere with 
the display. 

The custom of keeping stores open late in the 
evening is still prevalent, and there is no better 



attention of those who pass'your way must be 
used. The ways by which you can get the peo- 
ple of your town in sympathy with your methods 
are numerous. First of all you must be sincere 
and try to please. Then keep up with local and 
current history. If a new opera or theater 
troupe is coming to town, the event will be 
talked about a -week or so before it comes off. 
Now, if 3'ou could secure portraits of the leading 
members of the troupe and place them in your 
window, people would feel grateful to you. 

The general success which comes from window 
dressing is enough to warrant a merchant in 
going to any expense necessary to make his dis- 
play effective. The display should be made 
first-class in every particular. Nothing should 
be left half-done, and nothing should be left un- 
done. Hven if your window is expensive, it 
will pay for itself twice over if it is properly 
rraie.—Keysbne. 



LICENSE? 



The following communication has been 
received. Some of the aiguinent seems 
far fetched, but we publish it, believing 
that all bill posters are interested in this 
snltject. We should like to have the views 
of others on the same subject. — Editor. 

Editor Bil,i.board Advertising, 

Dear Sir— 1 have noticed that you have advo- 
cated licensing the bill posting business, and in 
support of such a standpoint, yon have advanced 
several reasons, the principal of which is that it 



G.G.O'BRIEN, 

WALLPAPER. 

lOOZFirrH AVE. 
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WINDOW DRESSINd. 



Is there any longer a shadow of donbt as to 
the trade bringing potentiality of a dressed 
window? Those who have tried its efficae^ 
■s a means of drawing trade are enthnsiastia 
We consider the storekeeper's window his 
cheapestadvertisement. In his window he can 
display the goods with or withont prices, as he 
deems best. Is not the dealer's window his 
sign of cleanliness, thrift, taste and business 
enterprise? It stands there^ no ftatter where its 
owner may be, continuaUy enticing the public 
to the spot. Window advertising catches a class 
of custom that is weU worth the baiting. There 
is also a trade caught by attractive window 
advertising that never would materialize were it 
not for the show ; justas the huckster creates an 
appetite fbat never woold have been developed 
were it^not for the polishing of his red-ripe 
apples.: 

The s^Ie of window is the first thing to con- 
sider. In this connection we may say that it is 
one of the requUtes of a good tradevwhere there 
isany aortol intell^ent competition, that there 
be themudmnm of nnbroken window glass In sea^^bieg^^' 



time for a display if the window and store be 
well lighted. If yonr store is situated on a 
prominent Ihoronghfare, where a great many 
persons are likely to pass after after sundown, 
the windows should be well lighted, so that the 
goods in them may be viewed, and so that the 
advertising value of your window may go on 
while 3ronr store is dosed. As bearing on the 
matter of lighting it wonld be well if the backs 
and sides of each window were lined with mir- 
rors. Nothing can be more effective or give 
more light, and at the same time do away with 
aUdum^ draping to hide the wooden backs or 
partitions. For artificial light of course electric 
lamps are fay far the best and safest, but where 
these cannot be had, there are many covered 
lamps that are very effective. 

As a rule, windows are overcrowded and vari- 
ous classes of goods are indiscriminately mixed, 
whereby the eye becomes confused^nd the mind 
is unable to giasp any particular object shown. 
Do not dress too high up and let any special line 
or bargain be as near as possible on a level with 
the eyes of the passer by. AU price tickets and 
descriptions should be plainly written, with as 
little ornamentation as possible and in a color 
to suit the goods. 

The window-dresser must keep in mind the 
object in view and be guided accoidingly. He 
aims to set forth a fair sample of the goods to be 
found within. They most be so displayed as to 
prove an atnaction to the people upon the street, 
most of whom are intent upon going somewhere 
else. Their attention must be diverted from 
their original purpose. To do this the goods 
displayed must be of such a character as wiU 
appeal with force to the pnrchaser at the time. 
In a word, the window most be dressed with 



tends to keep irresponsible people from demoral- 
izing the bnsiness, even temporarily, 

I have had the opportunity of seeing the oper- 
ations of license applied to the bill posting busi- 
ness in several sections of the country, and if 
you will 'giant the space, I wish to say a few 
words on the subject. 

To begin with, it is not a protection to pay a 



on plenty of good service to protect him. The 
town which has the poor boards, is the one 
which the advertiser reduces his appropriation 
for, or else cuts out of his list entirely, and the 
result is that too late the bill poster realizes that 
his "protective" license failed to protect. 

Again no bill posters license can be drawn iu 
such a manner as to give him a monopoly and 
be capable of enforcement. If the agent for 
Jones' pills does not want to use Peter Smith's 
boards in Blankville, there is no law, which per- 
mitting others, can prevent him from doing his 
own advertising. I will admit that Peter Smith 
has in many instances, prevented the Jones' 
pills man from doing his own advertising, but it 
was just by a good bluff. If Jones' pills will 
carry the case into a court where Dogberry is not 
the presiding justice, the verdict can only be one 
way, and that is every man may advertise his 
own business. 

A stringent license law is absurd. If the dls. 
tributlon of circulars should be prohibited ex- 
cept by licensed distributots, it would compel 
every newspaper in the city where such law ob- 
tained to take out a license or pay tribute (black- 
maH I was going to say) to the licensed distribu- 
tor, becausee veiy business announcement in the 
newspaper is in its nature a circular. To go fur- 
ther, the stringent law, which Peter Smith of 
Blankville had passed, must, to be any- good for 
any protection, prohibit the pBlnting, posting 
tacking or nailing of any bill or sign by anyon * 
except the licensed bill poster. Such a law is 
ridiculous ; if Squills wants a new sign on his 
drug-store,he must,underthis law, employ Smith 
The only license law which can be enforced is 
one, leaving people free to do all their own ad- 
vertising if they like, imposing a tax on anyone 
or any company engaging in the bill posting or 
distributing business, and my contention is that 
far more protection -is gained by devoting the 
money which such a license would cost to im- 
proving the service given the advertiser. 

All the license laws in the world will not 
bring business, and withont faulsness there is 
nothing to pay license for. — ^Ko I.ice2«s^ 



A PLEASED PAFRON, ETC. 

. BROOKLTN, N. Y., Jan. II, '96. 
Mr. JASCES H. fiENirEQAK, 

Hgr BILLBOARD ADVEKTISINO, 
Cincinnati, O. 
£>ear Sir — Glad I got there — didn't expect to 
come in first, second, third, and liad my doubts 
about coming in fourth. I'm tickled. The ad 
in the December and January numbers is bring- 
ing in excellent retnrns. Insert enclosed copy 
in my space for Feb. 
W ishing you success, I am, yours tn^ly, 

JBD SCARBOKO. ' 



THINK ABOUT IT. 

In America there are abont $100,000,000 spent 
in advertising evety year. Do you think this 
could be kept up year after year— and not only 
kept up, but constantly increased— if advertis- 
ments were not profitable to the purchasers? It 
costs an immense amount of money to advertise 




heavy license, (and a nominal license keeps out 
no one.} It is a drain and an expense from 
which the bill poster gets no benefit. The man 
who contemplates getting a license ordinance 
passed in his town will benefit his business far 
more if he will devote the amount of the license 
to improving his plant and keeping up the 
standard of his service. 



The man who relies on his license for ptotec- 

the store front. If the front is a single «ie. say I Wverv'le^m^- — .i.~t »„ ^ -., »,. |''"»t'»n"»eapttolethUboardst)ecome"ratty" 

»n«.e<me,say| »very legitimate jnethod for attiacHng the and dilapidated, than is the man who relies 



extensively ; no business concern could or would 
long keep it up unless It pays, and no advettis- 
ment can pay the advertiser unless it also pays 
the reader. 

The mere fact that men continue to advertise 
year after year, 1* suffident proof that the reader 
of advertisements finds such reading profitable. 

No one pretends, however, that the art of ad- 
vertising has yet reached a state of perfection ; 
there is room for Improvement always.— Aintv- 
paperdom, ' •■'''■„-''' 
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problems will be solved, and all « 

Kinds of publicity honestly a 

criticised ^ 



Conducted by W. CHANDLER STEWART. 



SPECIAL NOTICE.— All matters and correspondtnce tntindidfor this department shouldbesent 
dirrcl to W. Chandler Stewart, 4114 Elm Avenue, Fhitadelphia. 



INTRODUCTION. " 

The Object of this department is to answer, to 
the best of my ability, any questions on the sub- 
ject of advertising that readers of Billboard 
ADVSkTisiNO may cbooM to ask me. 

POSTERS, newspaper advertlsemehts,drcularr, 
booklets, and all other printed maUer, will be 
frankly and honestly crit|dzed for those who 
desire it, and any advertising problem will be 
cheerfully solved. 

The publishers of Billboard Advbrtising 
are paying me for this service in order that their 
readers may be served free of any expense ; so 
don't hesitate to call upon me early and often. 

CHANGE COPY. 

H. G. A. writes: I have biied^a build- 
ing, about fifteen by thirty feet, (at a 
small rental) that was formerly used as a 
toll house and is situated on one end of 
the bridge that crosses the river here. 
The electric cars cross this bridge, and I 
want signs painted on the ends and front 
of this house in cider that they may be 
seen from the car windows. What do 
you think of the scheme? Don't you 
think it would draw trade to my store. 
I have also secured the end of a bam on 
the main road that has to be traversed by 
everybody coming into' town from the 
country back of us, I had painted oii it, 
"Why Not go to Blank's Cash Store? He 
Buys Everything; He Sells Everything." 

Answer; Putting your sign en the 
house at the end of the bridge is good 
advertising. If many pedestrians pass 
that way I would fit the interior up as a 
waiting room, with benches, etc.; and 
would paper the walls with your old 
posters and street car cards, each one 
different. But the signs on both house 
and bam should be changed, at the very 
least, every three months, and each time 
the color of the backgrotmd should be 
different, so that people will notice 
you have changed it. The reason that 
sign advertising does not pay certain com- 
plaining people is becatise the wording 
and the colors of their signs are never 
changed, and, as you knowy after you see 
the same thing a great number of times, 
you sie it without seeing it. When you 
next change your signs, you might use 
something on this order: " "The right 
road to economical buying leads directly 
to Blank's Cash Store.' • 

POSTERS PAY M'CANN. 
B. K. writes: 1 have an "up-town" 
store; that is, my place of business is in 
the resident part of the city, so of course, 
I can only cater to a neighborhood trade. 
How can I advertise my store? News- 
papers will not pay me- as only: a very 
small part of their circulation reaches 
people in this one locality. 

Answer: A recent ntmiber of AVifiW?* 
Ink tella of the success of a Bowery hat- 



ter, M'Cann by name, who has success- 
fully built up his business from one 
■catering only to a small locality to a 
metropolitan trade by poster adveitising. 
I would advise you to cover the billboards 
in your neighborhood with attractive 
posters, quoting the price of some special 
shoe bargain. Mr. M'Cann has this to 
say about his method: 

" I've got a monopoly of the hat advertising 
business on the I, stations and have had the con- 
tract now for twelve years. The public don't 
seem to get tired of these' posters. It is a fresh 
face and a fresh hat each season. I think a great 
part of the interest is because it furnishes a 
ready index to the new styles. When I came on 
to the Bowery nineteen years ago, fnllnha.! was 
the only retailer who spent any monqr for ad- 
vertising. One of his favorite methods was to 
employ fellarws in hard luck who struck him for 
a drink to promenade the Bowety and Grand 
street, wtth ■ sandwiches ■ hung on them. That 
was a primitive era for New Yoik advertising, 
and the sandwich man was a great feature of 
Broadway in those days. Callahan was the lead- 
ing advertiser on the Boweiy for years, and left 
a fortune of a million dollars made in retailing 
hats " 

The signs of "M'Cann's Hats," strik- 
ingly live black and white lithographs 
that stare you in the face as you loiter on 
the X, platforms, are well known to every 
New Yorker, and there should be no rea- 
son why you could not make "B. K.'s 
Shoes" just as famous. 

NEWSPAPERS StJPPORT POSTERS. 
' Publisher writes: I am the publisher 
of a "live" weekly in this locality, but 
the merchants patronize my columns but 
lightly; their appropriation being devoted 
to billboard advertising. ' What can I do 
to get their patronage? 

Answer: My advice would be to offer 
extra inducements to - the merchants of 
your tow;n. Set up attractive advertise- 
ments for them, send them proofs, and 
quote your lowest rates for their insertion 
in the- next number of your paper. Pat 
them on the back in your local columns, 
and give their posters a nice reading 
notice in your news columns. Thus you 
will show the business men of your local- 
ity that it takes all methods of advertising 
to build up a successful business. - 

The great trouble is that newspaper 
publishers realize the pulling powers' of 
the circular and the poster, and use them 
to such a great extent to push their own 
business that they teach the general mer- 
chants, by their object lesson, that posters 
are a mighty good thing. Even the large 
city dailies resort exclusively to this 
method to boom circulation. Newspaper 
Maker tells the following story of the 
New York newspaper poster: \. 

There is interesting competition among the 
New York dailies in the matter of billboard 
advertising. For some years the tVortd'y>i^ 



utilized drcular boards on the elevated railroad 
stations, announcing the value of its want col- 
umns, and latterly the features of the succeeding 
Sunday's issue. 

Next the Sun took up the same line of adver- 
tising. Through this means it's "If you see it in 
the Sun, it's so" became familiar to Gothamites 
who had not knowledge of the fact from prac- 
tical examination of the paper. Then "art" 
posteis of the Aubrey Beardsley type made 
themselves conspicuous in the Sun's interest. 
The picture of a sky-blue female walking up a 
scarlet pathway burnt itself into the brain like 
one of Bdgar Saltus's "purple moments." It 
secured its object, however, and at the same 
time was admirable from a "Yellow Book" point 
of view. This has been followed by others less 
"decadent" in their conception but equally ad- 
mirable from an "advanced art" standpoint. 

Then the Times, apparently emulating the 
example of its contemporaries, began putting 
out posters. It contents itself, as a mie, with 
announdng Sunday features in a conservative 
manner. 

The last appearance on the billboards of the 
elevated railroad is the Xritmnf^ whose terra- 
cotta representation of a Roman tribune is at 
once appropriate, artistic and attractive. 

-nx Journal, uiged by its need of living down 
its past reputation, and in which it is succeeding 
and profiting by a knowledge of the work of its 
contemporaries in the same field, has attempted 
to go them all one better. Its projectors have, 
perhaps, "bnilded better than they knew." 
I.arge postera cover the boardings aU over the 
atf. These posters have a myrtle-g[reen back- 
ground on which the words TIte Momtng Journal 
stand out in white letters outlined in red. "A 
modem newspaper at a modem price" runs 
along the bottom of the poster, and "All the 
news for one cent" occupies the left side of it. 
"One cent" is expressed by a beautifully de- 
ggned adaptation of a copper cent of large sLce 
in bronze ink. 

This sign in its simplicity is a model of ex- 
cellence. I.ess ambitious in its artistic aims 
than those of the Sun and Tribune, it strikes the 
attention aggressively without leaving a flavor 
of resentment in the mind. 

In addition to this sign theyovnia/ is using a 
smaller poster on which are represented two 
arms terminating in gloved hands. One of these 
hands is holding a newly bought yoama/, while 
the other is dropping a cent into the ongloved 
hand of the newsdealer of vrhom the arm 
alone is shown in the dramng. This simple 
design implies that the character of the Journal 
is so improved that it is no-w read by the class 
that wears gloves; that its price is one cent; that 
it no longer has the fly-specked appearance 
which it used to bear in keeping with its former 
spotted moral character. In fact, this poster is 
an inspiration, telling its story at a glance. It 
is evident that theyoKtiui/ not ouly knows how 
to be a first-srlass newspaper, but also' knows 
how to inform the public of the fact.— Airw York 
Newspaper Maker. 

The last line tells the story — ^"1/ knows 
how to inform the public of the fact." In 
other words, even the great metropolitan 
papers recognize the poster as the king 
of eye catchers. 

W. Chandler Stbwart. 



Business 

^ ^ ^ A Practical JMcMlat Ik* OOhi 

The Office. Paper 

Including practical accounting and mirror of 
advertising, monthly, 40 to 60 pages. 9 x 13 inches 
handsomely printed and appropriately illustrat- 
ed. $3 a year. 

BusiK£ss indudes in its fidd all Office Sub- 
jects. It treats particularly upon Business Man- 
agement, Office Routine, Accounting and Adver- 
tising, and incidentally upon Finance, Manufact- 
uring, Transportation and Commerce, 
Dkpartmehts. 

Its monthly work is subdivided into conven- 
ient departments, among which are the foUow- 

»»« : - 

Editorial Notes and Comments contains brief 
reviews and discussions of current events, with 
pertinent references to the general outltxik, to 
commercial progress, and to notable business 
affairs. 



Articles by prominent^ writera are presented 
in each monthly issue on subjects of timely 
interest outside of the stated departments. 

Office Mail Bag contains selections from the 
Kditor's mail, and letters from practical men* 
discussing the various questions which arise in 
o£Sce practice. It presents Questions and An. 
swers, together with narratives of experience in 
all the different branches of office work. 

Office Record presents illustrated descriptions 
of new devices of use and convenience in count- 
ing rooms, stores and libraries. 

Badness Uterature contains re views and 
notices of new books on sul^ects having an im. 
mediate interest for business men. 

Gleanings from the PriesS presents short arti- 
cles and extracts from thi' trade, technlcal'and 
general newspaper press on 'current Imsin'ess 
questions. It is in effect the Spirit of the 
Business Press, or a monthly review of what 
different writers in 'various di^iartments' of 
journalism are saying on topics having an im- 
mediate bearing upon business interests. - 

An and Pial±ice of Advertisin'g contains dis- 
cussions of the methods of obtaining profitable 
publicity, and of securing bnycn by appeals to 
the public. It presents chapters from the His- 
tory of Sncccssful Advertising, and through the 
Blirror of Advertising gives numerous examples ' 
of the work whic:h successful advertisers find it 
expedient to employ. Circulara and Catalogues 
are considered, as well as newspaper work. 

Advertising Pointera are brief items relating 
to advertising pracrice, embodying suggestions 
of -ways and means to catch the public eye and 
ear ^nnth brief accounts of successes achieved. 

Institutions and Associations contains accounts 
of what the different organizations among office 
men and pccountants are doing, and occasionally 
presents full reports of their proceedings. 

Business Law contains artides On le^ topics 
of special importance to Imsiness inen, together 
with brief summaries of decisions of the codits 
bearing upon commercial practice. 

Practical Accounting is conducted with the 
immediate co-operation of some of the most 
eminent accountants of the day. Each number 
containsone or more artides carefully prepared 
by accountants of wide experience on -stated 
branches of accounting, and O.ie or more theo- 
retical dissertations. Artides describing in de- 
tail the accounting pracrticed iu representative 
establishments in leading lines of trade are also 
a regular feature. It is in all respects an np-to- 
date exposition of the prindples aad practice of 
accounting. 

Editor and Comtributoss. 

Business is conducted liy A. O. Kittredoe, . 
Fellow of the Institute of Accounts, and numt>eia 
among the contributora to its columns the lead- 
ing accountants of the day, to|^*her with numer- 
ous practical writera on advanced- business 
metimds, and the most eminent advertising ex- 
perts. , . 

Business has gained its unique and'- enviable 
position among publications by its practical use- 
fulness to its readers. Its pages constitute an 
enqrdopedia of the best business practice 
brought down to date. 

Not content with what can be done through 
the pages of Business the publishers have organ- 
ized certain special agencies for the accommo- 
dation of thdr subscribers. One of these is the ' 

* BUREATT OF BCSUnBSS IlIFORaCATXOjr 

an adjunct of the regular Editorial Department, 
through which, for a fee, ranging from |i toSio 
according to the natore of the case and the labor 
involved, a subscriber to Business can obtain. ^ 
mail, with reasonable promptness, an answer to 
any question he has to propose relating to Bad- 
ness Practice, OSct Routine. Bookkeeping. 
Higher Accounting,_or Advertising. 
Bdsisess Book Ci.un. 

Another ageh<7 for the special use of snbscrib- 
era to Business is the Business Bdo^ Club, through 
which works on Accounting, Bnsiness Sdence, 
Finance and Advertising, as wdl as technical 
books in general, are supplied at a discount from 
publishers' prices. Membeiship tickets, good 
for one year, and renewable at expiration, are 
issued entitling the subscriber to 10 per cent, off 
on ordeis of one dollar np to ten dollars, and 15 
per cenL off on ordera of ten doUarsand npwartj. 

Bach Yearly Subscriber 
t<rBusiness isconstituteda member of the Bureau 
of Business Information, without the payment 
of membership fee, and is ehtitled to the use 'of 
its facilities at net cost. 

A memlieishipcard in the Business Book Club 
is issued to each subscriber to Business, good for 
the term for which the subscription is tSid. and 
renewable therewith. 

Each subscriber to Business Is also entitled to 
recdve, without extra charge, the " Mirror of 
Advertising" and "Practical Accounting," 
which are complete papers in themselves. 
Terms 

The subscription price to Business (indudine 
membership in the Burean of Business Informa- 
tion, and Business Book Club,' and induding also 
Mirror of Advertising and Practical Accounting) 
is $7 a year, payable m' advance. Single copies 
accents. 

Postage is prepaid by the publishers for all 
subscription in the Umted States, Canada and 
Mexico. For all other countries in the Postal 
Union snbscribera must add |i a year. 

Remittances shonld'be sent Iqr Check. Draft, 
Express Order, or Postal Order, payable to the 
Kittredge Company. Cash remittances are' at 
the risk of the sender unless transmitted 1^ Ex- 
press or in Registered Letters. 

Address all Commnnications to 
'KmsBDGB COMPAirr, FnbliShiEnaf faunusr. 
-13 Astor Place, New-York.^ . , . . 
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BniLBOAZRDJADVBRTISING. 



PfiBkUARV^ 1896. 



Billboard ftdverti5io4 

CUBUSBBD HOHTHI.'r AT 

137 Bast Biglitli Street, Ciadnoati, O, tT.S.A. 

BY 

BIIXBOARO AOVSRTISIMC CO, . 

JAMES H. HENNEOAN. Manager. 

SnfaKription, fi.00 Per Tear, In Advance. 



ASVSKnSING SATBSi 
Advetttaemenia will be pobliahed at tlie nnl- 
foisi xate of twen^five cents per agate line, 
ricept In the cTaiwificd oolnmna, vrhere special 
TBtesprevail. Onrterms are cash. . - 



BHaoitri Adaa faing ix soldm Lontbmat lotifs 
BxAangt, S7 Otarinf Crua, and at ^swricait 
jtduertismtr ^eaafiafier Agetuy, 7>a/iMipa*' JBuiid' 
imfs, NorBtumberlamd Ave^ W.C. JkBiris,at 
Bnbmtfx,i7AvatMeielQtera. TheTmdesup- 
ftULIiniau Nraa Ompaaia. 
^^uUmrr ikimrdte made iy 

Tte^Bditorcaamaiiaida'taketo rtttarm uasoHciftd 
«Hia Mi f > j M. 

ffibx ttitmee asarj fto viire ms tke Autmctums 
and eopjf/br adurtivwunit, great savme <>• Ou 
imaUer ojUierraph toOs may be had by recourse to 
Ih^Danatdiom talker. "^ 

Emierei ae Seantd-CtaaMatter.atfkeCimeamali, 
• Ohio, j^ai Office, June 29tk,iS^^; 

FEBRUARY I, 1896.: 



ADVSKXIS9KS wbo are now using the 
billboards, and those who contemplate a 
trial of this fonn of paUidfy, will donbt- 
IcM read the proceedings of the Associated 
Bin Posters' Association convention witfi 
no little sntprise. We. wonid gladly have 
suppressed the account of the unwise and 
tactlessaction taken, were it not for the 
fact,-that il! has become plainly evident of 
late that the organization is dominated 
by narrowness amd preji^cetpsach an 
extent that nothing bntthe mostthorongh 
ventilatibn and open discnssion will ever 
act it ftee. It wiU be seen therefore) that 
though the task is far fxasa. inviting, we 
are oompdled, in the inteiest of advettis- 
era and bill posters in general, to give the 
whole matter the widest possiUepublidty. 
Advertising firms, and espedally show- 
men, will do well to make due allowance 
for the fact, that' it wasin no sense b rep. 
xeaentative gailiering of tnll posters, or 
indeed, of the membe rs of the Associated 
Bin Posters' Association, for the otgant- 
zotian boasts of maiqr men of brains and 
ability. These la tter , unfortunately, were 
in the minotity at the Cincinnati meeting, 
otherwise, the hasty, ill-advised and un- 
wise action taken, m^;ht have been 
avoided. It ndg^ be well to suspend ac- 
tion entirely, until the cooler, thinking 



judgment and 'bnaness acumen. His 
strength though, partially due to appre- 
ciation of his splendid efforts in organizing 
the Association, and a deep knowledge 
hi parliamentary proceedings, which he 
affects, stiU, lies mainly in the ingenious 
appeals which he makes to the cupidity 
and fear of his subjects. Riches, npidly 
acquired, and opposition absolutely elim- 
inated, are jnomisedthem through asso- 
dated effort, and despite the fact, that he 
has fed them on this pap for oyer half of 
.a decade, he still finds it an effective bribe. 
The wealth has not materialized, and iiot 
one single opposition firm has been cut 
out, but the boss is established in the 
metropolis, a monoply of all commissions 
is almost within bis gra^. He's all right. 
*'_ •- 



isbybenefittingtbecraftatlaIge. Though 
ypnng, its giowtii has been wonderfuL 
The A B. P. A. had fourteen applications 
JFor membership in six months. The new 
organization had the same number in 
January alone. Furthermore it bids fair 
to have equally as many representatives in 
important cities before the year is out. 



The Boycott. 

This Dastardly Expedient Invoked by the Pres- 
ident M the Assodated BUI Posters' 
Association. 



It is not surprising under these condi- 
tions that the Associated Bill Posters 
A ssoc i a t ion has fmled to accomplish any 
real good. Indeed, the only. wonder is 
that the one or the other, that is, the 
Assbciatipn or the bu^ness of bill posting 
in general,' has not been utterly killed 
long since. : It can only be accounted for 
by the supposition, tlutjon the one hand, 
cool headed and libe^ members of the 
Association have discerned the posabli- 
ties for good which the oiganization 
affords, and are bidingtheir time in hopes 
of ultimntfly shaking off the yoke they 
are now bearing;; or on the other hand, 
that the poster yields such satisfactcny 
and prompt results, that some advertisers 
ar^ willing to put np with discourte^, 
and the many other flagrant evils and 
abuses which they now encounter, rather 
tlutn embrace another medium. However, 
it is promised that at the meeting in 
Cleveland next July, all of the mistakes 
of the recent meeting will be undone, 
and that thenceforth the oiganization 
will be conducted on broad and liberal 
lines. 



men have had an opportunity of express- 
ing themselves. 

»*» 
SXRANGBi,Y enough, the deplorable 
state of afiaiis whidi now obtains in the 
Association, islargely due to the personal 
ambition of one man, who, with the ex- 
ception of a brief interval of some six 
months, has been able to co n trol erery 
movement and action of the organization 
during its entire existence of five years. 
Autocratic as a czar; intolerant as a bigot, 
heyetruleswitharadofiron,a bodyo^ 



tiux failing, however, we are glad to 
inform members of the. craft and Inllboard 
advertisers generally, diat there is great 
promise of relief ftom an entirely different 
source. The Inter-State Bill Posters' 
Association is an otjganization formed 
with an object, and that 'object is the 
elevation and i mprovem ent of bill posting. 
It recognizes that there are interests to 
conserve besides those of the bill poster, 
and its ranlinnl principle is "guaranteed 
service at equitable prices." . Any bill 
poster of good character and recognized 
standing is^ .digible Ua membership, as 
are also poster printers, solicitors and 
advertising agents. Ite efforts will be 
directed toward pcpulariang the poster, 
and not to advancing the private, ambi- 
tions of any one member, or clique of 
members. The broad and liberal men 
who m« pushing i^ believe that the sorest 



men, of whaintlwreB scarcely mo(!e than 

haIfaA]Ks^liat.arenot bit siqerior in] and best means of Iidinng the ^idividiial. 



I<etters are being sent out to members 
of the Associated Bill Pasters' Association 
by the preadent of that organization, call- 
ing attention to a certain resolution, the 
gist of which is a bluff at coercing circus 
men. The letter also contains the fol- 
lowing paragraph. 

" I hereby notify and request you not 
to post Liggett & Meyers' S^sheet "Sweet 
Moments" Cigarette bill (nntil they recog^' 
nize the Associated Bill Posters' Associa- 
tion members,) for the reason that they 
have given tiie pppoation company 
in Chicago the "trill'," and they cannot 
give them a satisfactory showing with- 
out asking the ASsixnation member to 
post part of the billing, which they have 
done' to-day. ■ 

"I enclose you one of our members lists 
and as they have never charged Li^ett 
& M^eis but three cents per sheet per 
wedc, which is regular, and have always 
given them the best of service, our mem- 
ber feels that I4gg^tt & Meyers are wrong 
in ignoring them." 

The oppoation firm referred to in the 
foregoing is The Chicago Bill Posting Co. 
of which P. F. Schaefer, president of the 
new Inter-State Bill Posters' Association, 
is proprietor, l^obably no higher com- 
pliment could be inid the' new organiza- 
tion Voaa. this acknowledgment npon the 
part of Presid^t Campbell, that it has al- 
ready caused Inm'to yell "hdp."' 

The facts in' the case are, however, that 
the Uggett & Meyers Co. are entirely 
right in the matter. . 

They have used the American Bill Post- 
ing Co. in the past, but recently deter- 
mined- that they- were not receiving the 
service that they had contracted and paid 
for, and consequently made the change 
referred to, giving all ~of their Chicago 
work to Mr. Sc h a ef er. 

HeUc^ Mr. ^inpbell, (as president of 
the A. B. P. A:). asks all members to come 
to his aid and-help him to coerce laggett 
& Meyers into acceptinga service which is 
not satisfactory to them. 

It must be bcnne in mind that Mr. Camp- 
bell is also president and manager of the 
company which poses as the aggrieved 
member. 

This company is a wealthy one, amply 
able to fight its own battles, but evidently 
pre f ei's the less expensive plan of having 
the other members of the A. B. P. A. fight 

them. 

It will cost the other members of the 
Association' in rough figures, eighteen 
thousandr^oUars, if they should all refuse 
this work at the president's solicitation, 
for Iiiggett & Meyers have prepared to 
coyer the'whole counfay for six months. 
Bntthat cuts no figure with the president, 
esped^y as long as none of it comes out 
of his pocket 



Now there arenot many members that 
will pay any attention to the communica- 
tion. Most of them aigue that .Liggett 
& Meyers, who for years have- fiaid them 
in full and promptly for services rend- 
ered, are of far more imp(n^ce and 
consideration to them, than the president 
or his private interests. 

Some of them are unkind enough, too, 
to ask when he ever refused 'work under 
similar cireumstauces. It was not the 
Bamum Show work last year, yet they 
patronized non-nswociation members, 
whenever and wherever necessary. 

Some people say, too, that a certain 
high offidal subsdibed five hundred 
dollars to support the New York office, 
and that when called upon to produce, 
that he backed right down. "Hote" 
didn't though. ;' He paid his, possibly 
that's Why the prendent was instrumental 
in having him removed from membership. 

The general- impressibn prevails that 
the president is a great scrapper, so long 
as some one else foots the biUs.- His pre- 
tense of acting on behalf of, snd in the 
interest of the A. B. P. A., is so trans- 
parent that most of the inemb^ are 
quietly langbing in their sleeves. 

{ We have actual knowledge of numer- 
ous occasions upon whiich the American 
Bill Posting Co. itself, has .given work to 
this identical opposition firm. — BonroR.) 



CIRCUS HEN. 



Convention of the Protective League 
of Amerlcaa Showmen. 



The annual meeting <rf the drcns men, which 
occ ur ied at the Hotel Bnteiy, Jannaiy yand 8, 
was uneventfnl. Many of the tdll poatets who 
had attended tha meeting at the Grand Hotel 
the day before xemained over in order to shalce 
bands -with the showmen. On this acconnt the 
preliminaiy sesdon -was given over to the dis- 
cussion of two special subjects of nntnal interest 
to tnU posters and Showmen. ' It had been ntrised 
around that Presideat Cami>beII had offered the 
following resohition at the BUI Fosters' Conven- 
tion, -viz : 

"Xesolved, That the sectetaiy of the Associated 
BUI Fosters' Assodation notify all advertisers, 
solicitors of advertising and Ctrctu Profrieton off 
the full membership of. this Association and re- 
quest that they uae the members of the Associa- 
tion in aU citiea where there is one, and a27 taem- 
benarereqaesUdlonalify byUttgraphtkepretideat 
or secretary of any one not complyint: wtOk this 
rtgatst." 

Consequently the following questions -were 
offered for debate : i— Why should bill posters 
diaTge drcaaes higher than regnlar rate* 1 a— 
What retaliatoiy meaiutea ate eontemplated by 
the Aaaodation in instances where showmen 
patronize independent or ao-caUed opposition 
UU posters? 

Mr. CampbeU spoke iSrat on behalf of the bill 
posters, denying that aiqr measures of retaliation 
-were contemplated >y the Association. He -was 
foUowed by Messrs. Tyner, McAllister and 
Iiconard, the latter meeting the issue fairly and 
squarely and making many f rienda fay his bold, 
fiank and ontspoken remarks. 

A. S. KoMund, Bphiaim Sella and John F. 
RoUnson responded on behalf of the shownten. 

The foUowIng Committee on Ucense was a|>- 
pointed the following day, vis : G'eo.M. I^eottard, 
Barry Stoops, Mike Breslaner, Junius Garlick, 
Jaa. A. Cunan, Ceo. 7. Mcl,aln, Martin Dooley, 
Sd. Heverln. Wm. H. Donaldson waa appointed 
cbairman and Mr. P. F. Schaefer of the Chicago 
BUI Fcsting Co., sectetaiy. 

Mr. J. B. Williams, of the Cunning Co., of 
Chicago, was elected Chairman of the Board of 
DIrecton. 

Mr. W. H. Walker, of Detroit, was elected' 
treasurer, and Mr. Geo. M. Leonard, first vice- 
president 

Mr. Schaefer made many trienda by the seal 
and earnestness he manifested on the license 
<J»ssUw>. .. .. 
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BILLBOARD ADVERTISING. 



Common Sense. 

The ostrich hides his head when pur- 
sued and brought to bay, and thinks that 
by so doing he is protected from all dan- 
gers. 

The course of procedure among bill 
posters seems to be much the same. They 
are constantly pursued by opposition, 
either actual ^or prospective, and ostrich- 
like they have huddled themselves to- 
gether in an association, thinking thereby 
to- protect themselves by concealing thdr 
heads under the doak of the Assodation 
while leaving the most vulnerable part 
exposed to the attack." 

A few reasons will demonstrate the utter 
impossibility of any mere organization 
affording the protection promised. 

First. — ^No boycott ever succeeded. The 
public despise it. as a means and regard 
those employing it as despicable. 

Secondly. — A very laoge proportion of 
any membership, owing to prindple or 
the lack of it (both are potent here) re- 
fuse to obey a boycott order, thus render- 
ing it largely inoperative at the outset. 

Thirdly.— The law guarantees that one 
may, with security, purchase his commod- 
ity where he pleases. That this commod- 
ity happens to be publidty matters not 

Fourthly.— rlf a man sustain damages 
by reason of a-boycott order issued by an 
incorporated assodation, he can sue and 
recover damages from the assodation at 
large. ,, 

Fifthly.— If they are not incorporated 
he can prosecute the members or any 
member thereof for conspiracy. 

Besides all these, the most powerful 
reason of all is that good advertising 
mediums are plentiful, and no advertiser 
is compelled' to use the boards if con- 
fronted with the slightest difficolty. 
: Circuses -will bill a town whether the bill 
poster says they may or not. To quote 
examples which every one knows of is 
almost unnecessiry, but if the protective 
feature of the A. P. B. A. is of the least 
value why were Miller Brothers, of Col- 
umbus left to fight thdr battle alone and 
unaided by the Association after the Bar- 
num Show had instituted opposition 
there last Spring? 'Well this is why : the 
Bamum Show bills, association or no 
assodation. 

If the bill poster is unjust in his de- 
mands, they isi|nply go ahead and bill 
the town <»- dty without him. And if 
the association members were to refuse to 
bill the Bamum Show they realize that 
tbjgr would be'losiug all the money that 
the Bamum Show is willing to pay and in 
addition ' estab^shing a well-developed 
opposition in inost cases 

Unanswerable ' truths must be behind 
him who . opposes his own judgment 
against the many, bnt, having those 
truths, he is a fool and coward if he is 
afraid to own it. " 

Our position in this matter has been far 
from popular. , We have attacked the 
dearest idol of the Assodation, and every 
one knows that we have had the courage 
of our convictions, that we have spoken 
out In spite of popular damor and at- 
tempted coerdpiV"-' 

We have seen the usefulness of the A. 
B. P. A. hampered by the petty jealousies, 
foolish individMi^-, and constant grind- 
ing of axes, which this "protective idea" 
fosters and enco ur a g es. We can see 
plaitdy that the Association will never 



strength, influence or dignity 
until this- false doctrine- is rooted up. 
Under the present regime, meetings are 
largely given over to furthering personal 
ambitions, airing private grievances and 
fostering indi-vidual animosities. There 
is no time left for the discussion of meas- 
ures having in -view the good of the craft 
at large or the good of the Assodation. 

It is high time the members deposed 
the would-be modern Moses, who is 
vainl;- ttying to lead them out of the 
wilderness. True, he has brought them 
within sight of the promised land, but is 
utterly unable to go further. Thank 
hint, gentlemen, and let him down easy, 
but let him down. And then never again 
let any one man dominate the AssodaSon. 



Geo. Trask, Areata, Cal.; Schwartz & Baehr, 
Prescott, A. T. 

On nsotion the above-nanxed applicants were 
duly baUoted on and declared elected to mem- 
bership. 

Report of Sp cial Committees: : 

In matter of application of Leal & Brown, of 
Livermore, Mr. StUwell explained that the origi- 
nal bill poster for that point is Mrl'Spencer, a 
former member of this assodation who desires 
reinstatement as soon as the matter of conflict- 
ing claims between hli^U and Leal & Brown 
is adjusted by this Association. ' 

On motion of AI. Stilwell f hat the money paid 
by Leal & Brown of Livermore, be refunded them 
atid that Mr. Spencer be elected to membership 
as the member from that city. Motion carried, 
and secretary instructed to act in aceordanee 
therewith. 

Applications for membership: 
Chas. Lavansaler, (teinsUtement) Nape, Cal. 
Chris. Ulrich. Jacksonville, Ore. ; f1 Drake, 





SPAULDINQ & aORUON. 

„..,''• &''P^'''"?' Mnjor member of the firm, was bom in Eau CUire, Wisconsin, November 

inu. 1865. He attended the common schools of that place until he was twelve years of aee 

_^ 5* moved with his parents to Bloomington. Illinois. After remaining in the latter place iik 

years he remsved to Chicago and afterwardto San Claire, hislnative city, where he finished hU 

BLn"pVii~*S^v*ft 'S'".?^'""' ?f ""' ?•"£*• *' ff* "K* °^ »'*«'»? •»•= entered the employ of the 
Ban Claire Book & SUtioneiy Co., and afterworking np through various stages of advanwment, 
w»t on the road for than m the Spring of i888._ In the Spring of 1890 he movea to Boise City, Ido.! 
and it washere that he became thoroughly familiar with the art of successful advertising and the 
be^ m^h^s of publicity, as solicitor for the Idaho i*i;7v Statesman. In Octol er iSiJ. he engaged 
*" ?"« S"?"??? «»' bill josttng. distnbuUng and general advertising, instUling into that bn^«F. 
which bad taUierto been_piiated by any impecunious owner of a ten cent brush and paiL striit 
K?"J1^."^°?*- luthis capacity he worked out a nui«ber of advertising scheme^in which 
the merits of Boise City and its surronndiag countty were placed before the people of the Hast 

largely increasing "Is prosperity and population. This business was followed with vlKOr nntil he 
merged it into bis co-partner^ip with Mr. Gordon. He is a prominent member of the local lodee 
Kmghts of mhias. holding the honor of P. C , which station was gained in a little over two yean: 
,.S?"' Gonlon, junior member of the firm, -was bom in Umitilla. Oregon. April ;th, 1874 and is 
a -We^emer of that husthntc.prograssive type which socharacteiizes the region west of the Re. ck- 
les. He received his early education in the common schools in that vldnity.afterwaidcomDletina 
a cinirse in the Fcndleton Academy and Business College at the age of seventten. Shortly after 
giadnatang he accepted a position as reporter for the Pendleton Daily Herald, which positian he 
held tor over a y.ear. Leaving this he engaged with his brother in the stock-buyingbusiness. 
buyingand shipping fat cattle to Eastern tea Acts He continued in this occupation for about twS 
y»n. but in his travel through the country, he noted with keen foresight the possibilities of 
systematic advertising in the West and accordingly came to Boise City, where the bus^n^s. already 
*y J2P**t*^'* promise of a great futare, and after becoming identified as a resident of the SUte 
and City, by purehasine real est te, formed a co-partnership with Mr. SpauldinK to further carrr 
ont his Ideas of prontableadveitisinR ' 

In Augu^ 1895, the firm of SpanVding & Gordon -was formed, with Mr. Spanlding as Blanaeer 
and Mr. Gordon as Secretary and Treasurer. They are members of the Inter-state Bill Posters' 
ST'lS'Hy* Association, the International Association of Distributors of North' America, and tne 
Pacific Coast Bill Posters' Association. They also control the advertising in 'therars of the Boise- 
Rapid Transit Street Railway Co., and are lessees and -managers af -the- Sonna Opera House a 
uvonte house for popular priced attractions. Their motto has been and always will be • "Post 
Plenty Paper, Proved Patrons Period, Produces Profitable Publicity." 



PACIFIC COAST BILL POSTERS. 

The Assoclatloa Holds Us Ninth Ananal Con- 
vention at San Francisco. Janoary 7th. 
Pr oc e e dings of the Meattag. 



Pursuant to call of the President, the Pacific 
Coast Bill Fosters assembled in annual conven- 
tion at t p. H., January 7th, 1896. 

On Roll call the following cities were repre- 
sented by bill posters: 

Cal. Ad-rigns Co., Messrs. Owens & Simpson, 
San Francisco : AL Stilwell. Oakland : Geo. P. 
HcLain. Los Angeles; W.H.Lee. Santa Rosa. 
C. Lavansaler, Napa City; M. D.Neild, Vallejo; 

-W. A. Caswell, Sacramento; S- Deitz, Wood- 
land ; W. S Daunt, Modesto. 

The following officers were noted present: 

President, G. P. McLain ; Vice-Pre^dent, Al. 
stilwell ; Secretary, Arthur M. Plato; Treasurer, 
W.H. Lee. 

Minutes of previous meeting were then read 
and on motion approved and adopted. 

Reports of Standing Committees: 

Executive Committee report having passed on 
the following applications during the year and 
recommend that the appUcanta be declared 
elected to membership: 

A. E. Moore, SanU Clara, CaL; W. Buck, 
Wheatland, CaL; C H. LiUibridge, Auburn, Cal.; 



Pendleton.Ore. Spauldiqg& Gordon, Boise dty, 
Idaho. C. W. BigIiam,Carvallis, Ore. 

On motion, there appearing no good reason 
why these applicants should not be received, on 
ballot being taken all were declared elected to 
membership in this Association. 

Secretary here gave a synopsis of all corres- 
pondence through his office during the year, per- 
taining to the affairs of members, covering com- 
plaints, changes of fimu^ transfers, oppodtion, 
disputes, etc.. detailing his action in the several 
matters, and snbmittting sueh items as call fcir 
the action of this body, to be considered under 
the head of new business. 

Secretary read letters from the managers of 
the Columbia Theatre, Girov^ts' Alcazar and Thi 
Orphenm, extending to the convention, the 
couttedes of admission to thetrrespective hoosa 
during the stay of the membera in the city. Oil 
motion, secretary was instructed to express the 
thanks of this couTentlon to each for the courte • 
sles so cordially extended. 

Secretary submits report as follows : 

Members in good standing last meeting. 50 
Applications approved daring the year. 6 
Treasurer's reports wete^snbmittedto'Finince 
Committee for action, who after careful investi- 
gation found same correct and so reported, and 
on motion the reports were^tecelyedandoadered 
spread in full upon the minutes. 
Resolutions, etc;: . 



Complaint hairing been filed a^inst member 
W. J. Stafford by Mr. Scott, of the Evans Chemi- 
cal Co . relative to unsatisfactory service, on 
motion of AI. Stilwell. the entire matter was re- 
ferred to a committee on investigation, said com- 
mittee to be appointed by the chair. No com- 
mittee wasappointed at that meeting. 

Resolution offered by secretary A. M. Plato, 
that BKLBOAKO AorBB-nsiNto be recognized as 
the Official Organ of this Association. On mo- 
tion, same was unanimously adopted. 

Nominations and election of officers being de- 
clared in order, action thereon resnhed in the 
selection of the following named gentlemen to 
serve the interest of the members for the ensu- 
ing yiar 

President, W. H. Lee. SanU Rosa CaL 
vice-ITes, C. Lavansaler. Nanacitv Cal 
secretary, G. P. McLain, LosAngefiLcai 
1 reasurer. W. A. Caswell. SacranfentS Si 
Advertising Contractor. Arthur M. Plato, of 
San Francisco, Cal. '^•»'«». 01 

On behalf of the Association, Mr. Plato pre- 
sented the retiring President with a handsome 
cane made from the wood of Admiral Farragnfs 
Flagship. "HarU^ord." The cane was suitably 
inscribed in silver monntingi, and was tendered 
as an especial mark of approbation, in recogni. 
tion of President McLain's services to the Asso- 
dation. The cane was donated by Mr. M. D. 
Neild. of VaUejo. who vouches for its authenUcil 
ty, and being himself a mariner In earlier days 
is consdous of the:patriotic reminiscences which 
cluster about the ship from which the cane was 
made. 

The retiring officer duly insUUed the officeis- 
elect, and the business was proceeded with. 

On motion, the association presented the retir- 
ing secretary with the sum of twenty dollais. In 
consideration of services rendered during the 
year and. on motion, warrant was ordered drawn 
for the amount. 

.Several hours were then spent In discussing 
mattera pertaining to the futur\e welfare of the 
members and the betterment of the busineas, 
all present participating. 

There being no further business the conven- 
tion adjourned, subject to;the caU of the presi 
dent. 

Respectfully submitted. 

AaTHDKM.Pi.Aio, 
Acting Secretary for the Session. 



The most remarkable book of iSjj Was the 
collection of advertisements submitted to The 
Inrand Printer in the contest for prizes offered 
by the Riverside Paper Co. for the best adver- 
tisement for thdr Magna Charta Bond. 

This book should be In every printing office in 
the land, and no one interested in advertising 
should be -without it. The price is 50c. Sent on 
recdpt of price by the Inland Printer Company, 
Chicago, 



PUBLISHERS' CORNER. 

This edition of Buxboabd Advbktisiko con- 
sists of 25,000 copies, and we record with pride 
the largest number of paid snbscnpttons for the 
month of January that we have ever eniored 
in any previous month of our existence, ^u^i^ 
BOAKD ADVERTISING is established, firmly and 
solidly established. 

His 

As regards the new publication which is to 
drive us from the field, we can only say that 
while it will probably afford us some little 
amusement a little later on, just at jftesent it 
causes us absolutely no concern. Freed from 
any entangling alliances, we will continue to 
give all the news and cover the entire field. Our 
so-called opposition will concern itself only with - 
the affairs of the' A. B. P. A. As a consequence 
the contest from the veiy outset will be tn un- 
equal one. When a pugili.<<t prepares for a fight 
he usually goes into a rigid course of training; 
not so «rith the publishers of THeSill i^tster how- 
ever. They propose to get ready for the fray by 
cutting off an arm or two, preparatoiy 10 tack- 
lingthelr able-bodied and more experienced ad- 
versary. 

If anyone wants all the news; if theyl want un- 
biased opinionsand fearlesscommenton current 
events, they will buy BnxBOAkn AnvnaTisiKc. 
in preference to The Bill Paster. If they don't 
they won't buy dther, conseqnentiy the relative 
strength of the papers will remain unaffected. 
Of course,, most of the members of the A. B. P. A. 

will siibsciibe, and it is altogether likely that the 
new comer will in the course of time attain a 
diculation of dghty, possibly, ninety odd sub- 
scribers. 

Our issue this month is almost twelve times as 
large as the initial edition which went ont In '94. 
Under the dtcumatances we feel sure that many 
will pardon ns for believing that onr melhou 
and our policy in the conduct of the paper, having 
proved successful, are right and proper. Many 
too, will pardon us for objecting to the attempt 
of Mr. Stablbrodt's henchmen to mn the papm, 
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FAIR NOTEiS 

Secretaries of fairs should at once send 
their date's and rosters for piibh'cation. 

The fair associations are holding meet- 
ings" now. If they will seud in reports of 
these meetings, much benefit will result 

BlIXBOARD Abvertising reaches the 
Secretary of every fair in the United 
States and in many instances the other 
o£Scers as well. 

Secretaries, are you interested in what 
the other fellows did at their meetings? 
They feel as yoa do.. Send along your 
reports. 

The South Dakota Board of Agriculture 
met January 14th to select a location for 
tht State Fair. Mitchell, Yanlcton and 
Aberdeen are candidates. At least $1 ,000 
in. .cash., the neczssary buildings and 
grounds and the printing for the fair 
must be guaranteed by the successful 
caiididate. After serving one year as a 
member of the board, W. D. Russell has 
jnst di^overed that he is not eligible to 
that ofiSce, being also a member of the 
State Legislature. 



LIST OF FAIRS. 

1896. 

0*t*yright jStj6 



The Cllendale, Fair to be held at Cnrds- 
ville, Ky. this year, is in the market for 
new schemes for advertising. They are 
progressive folks out there, and this fair 
last year achieved the distinction of being 
the best fair held in Western Kentucky, 
i I attendance, in interest and financially. 
This very pleasing result was obtained by 
generous and - judicious use of printer's 
ink. They are coming stronger this year, 
and want the latest and best advertising 
that they can secure. 

The secretaiy is R. T, Smith, and may 
be addressed at Sorgho, 'K.y. ■ 

At the meeting of. the Eastern and 
Western Fair Association, in Chicago, the 
dates for holding the fairs of the several 
States were fixed as follows: New York, 
August 19 to 24; Nebraska, August 31 to 
September 5; Iowa. September 7 to 12; 
Michigan, same dates; Minnesota, Sep- 
tember Z4 to -19; Indiana, same dates; 
Wisconsin, September 21 to 26; Illinois, 
September 28 to October 3; St Louis, 
October 5 to 10. 



Sscretary W. C Shepherd, of the But- 
ler County Agricultural Society, has sub- 
mitted his annual report. It shows for 
the last Butler Coun^ Fair, a deficienqr 
of $2,459.69. The Board has received the 
nltimatmn of the County Commissioners, 
which is that they ^nll not be allowed to 
raise any more money on the property of 
the Agnculttiral Society. 

The newly "elected directors of the 6sh- 
kosh Fair" Association held a brief but 
important meeting at Oshkosh,. Wis., 
December ri. All the members' were 
present, as.follows: Gabe Bonck, D. W. 
Rowlands, F. C. Schneider, Jl'AjFroeh- 
liich, Wm. Glatz,.Thos.. Spalding, W.J. 
Hay,' Clyde Buckstaff, Chas. Rundle, J. 
N. HoagUn, John Davis, George; Hilton, 
John -Laabs, C E. Angell, and Daniel 
Witzel., 

-Some miscellaneous business was txans- 
actied and before adjourning the directors 
discussed the.dates for the Summer Race 
Meeting and the Fair for. 1896, and ended 
by fixing upon July i, 2, 3 qnd 4 for the 
Suminer Meeting, and Sept 14 to i& in- 
clusive for the Fair. These dates were 
considered as probably the most desirable, 
and by .-floinonncing their choice early 
other track and fair associations in the 
state- ate likely, to re&ain from selectiue 
the ssime„ .-'-;'. . - 



IZiIiINOIS. 

Catlin. Vermilion Co. Agricultural and Mechan- 
ical Association Fair, Aug 18-21 T A Taylor, 
President; G S Fleming, Secretary; H H 
Kidd. Treasurer 

Champiiien. Aug 2-38 

Farmer CitT. Aug 17-21 . 

Mt. Carroll. Carroll Co Fair, Aug 25-28 Geo F 
Buckner. Pres ; Geo C Kenyon. Sec'y 

Springfield. SeptaS-Octz 

Watseka. Iroquois Co. Agrioiltural Association 
Fair. Sept 7-17. H C Lovett, President ; I, F 
Watson, Secretary 

INDIANA. 

Bainbridge. Aug 3-7 
Bloomington. Aug 10-14 
Cra'WfordsviUe. Sept 7-if 
Pronkfor^ Ang 25-28 
Indianapolis, sept 24-28 

Kendallrille, Sept. 28. Oct x Nathan RoberU' 
Pres. ; John Mitcbell, Treas. f J. S. Conlogue, 
Secy. 

I^ayette. Aug3i-pept4 

Lebanon, Aug 17-21 

Paoli. Sept. 9:12. A W- Brown, Pres't; H F 

Davidson. Secy ; S S Mcintosh, Treas 
Sheridan. Aug 10-14 

^ .IOWA. ' 

Columbus' Junction, District Fair, Aug. 25-20. 

R F Mc ounell, Secretaiy 
National. Clayton Co. Agncultutal Society Fair, 

Sept. 8-11. J C Hempel. Secy, Elkander, la. 
Waukon. " Allamkee Fair, Sept. 22-25. C M 

Bowman, Pres"t'; C^pt. Wm S Hart, sSiy 

MATNB. 

Bridgetoc. .'Farmers and Mechanics' Fair 
Second -^eek in Sept 

/ ^ ,^- ^CAItSXAND. ? 

:Sa^&^ Talbot CO -Fair Association, Great 
E^em Shore Fair. 'Sept. 15-18. Jos. B Har- 
rington, Tljest ; M Bl .Higgins, Seer 

afiussAcpDrsETTs. 

Xmesbnry. Amesbuiy'^nd Salisbniy Agricul- 
tural Society Fair, Sept 22-24. C W Woods, 
Prest J J A Davis, Treas ; A H Fielden, Sec-y 
Barnstable. ~ Barnstable Co 'Agricultural Society 
• Fair, Sept 8-id. Henry M Hntchings, Sec'y 
:?oath lAncaster. Worcester East Agricnltnial 
" Spiaety Fair, Sept 10-11. John K Thayer, 
Pres t, lAncaster, Mass ; W A'Kilbonm, Sec'y, 
South. Xancaster, Mass ; Wcins- Field, Treas. 
Clinton,' Mass "^^~ 

,- MISSOXIBI. 

Kahoka. dark Co Agricultnral and Mechanical 
. Assixnatioti Fair. Sept 1-3. w M Boulware. 
Pres't ; Joseph Vandolah. secy • 

L. N M C A I Ass'n Fail 



Oshkosh. Oshkosh Pair Association Rac* Meet- 
ing. June 25-28 Fairand Exposition. Sept 9-12 
John I.aahs, Pres't ; Geo Hilton. Treas ; C E 

■•.tngell, Sec'y. 

Poultry Shows. 

NOTK —Unless given, the secretaiy's address 
corresponds with that of the show. 

DISTBICT OF COLUMBIA. 

National Poultry Show, Washington. Geo E 
Howard, sec'y, Feb. 14-18. 

NBWYOBK. 

NeWVork Poultry and Pigeon Association, Madi- 
son Square Ganien. New York City. HV Craw- 
ford. • 

Utica, 



BufTalo, N. .V. National Bducationai Associa- 
tion Convention. July 7-it. "~v.n 
Beloit, Kas. Annual Bncampment Kansas 

G. A. R., April 21. 
Council BiufTs, la. Y. P. S. C. B. of Iowa SUte 

Convention. Aug. 25-27. ? 

Milwaukee, Wis. National Republican I.eaeue 
■ Convention in August. ' ...^b-": 

Cbiago, III. National Demouatie Convenlion. 

PitUbutg National Convention Brotherhood of 

St. Andrew. October 15-17. 
Richmond. Va. DiUted Canfedeiate Veterans 

Reunion, June 30, July a ■ 

St^ Louis, Mo. Fourteenth Annual 



ford, sec'y, Montdair, N J. Feb. li. 
Feb. 9-13. D. A. Carter, sec'y. 



Conventions, etc. 



C. A. R. Rennlon. Sept 3-5. 
National Republican Conven- 



St.Faul. Minn. 

St Louis, Mo. 
tion. June 16. 

Phoenix, Ariz. Spring Carnival, Feb. 17-22, 

Jacksonville, Fla. National Educational Associ- 
ation convention. Feb. 17-20. 

Ionia. Mich. Christian Endeavor Union, State 
convention, April 1-3. 4 1, 

Minneapolis, Minn. El. of P. Convention, Aug. 
31-Sept. 5 

Grand Rapids. Mich. United States Letter Car- 
riers' National convention. Sept. Robert 
Milne, cor. scc^. 

Santa Cruz. Cal. Water Carnival, June. 

Minneapolis, Minn. American Philatelic Asso- 

. elation, Aug. 

New London, Conn. Celebration of New Lon- 
don's 250th Anniversary. May 6-7. 

Johnstown, Pa. Firemen's State Convention, 
October, 1896. 

Pittsburgh, Pa. National Prohibition Conven- 
tion. May 27. 

tockport N. V. Firemen'^ State Convention, 
August. 



.StreetRaUway AasodaUonrfU. SjjOct. 20, 






Meeting 

Philadelphia. l^^fUdtonReHghtlB^^^how 
May 26-30. Richard M.CadWiUder, Sec'y. 

Lansing. Mich. High Court Independent Order 
of Foresters, Annual Sesrion, Feb. 25-27 

Boston, Blass. Bench Show New BngUnd Ken- 
nel Club, April 20-23. 

*^of ?^thS?J^yT-4^ •' *=°"«»"°- '^"'s''^* 

Expositions. 

Nashville, Tenn. iSoS. Sept, I to Dec. 2< 
St Louis Ho. i89S.^;idefikite. ^^ ^' . 
Baltimore, Hd. 189S. Indefinite 

E^llas, Tex. i&5. Oct. 12 to Nov. is. 

aeveland, O. CentennUI BicpotiUon commen- 
ces, July 22. . 

City of Mexico. International Exposi'tion. Dedi- 
cation as a NaUonal Exhibit. Apr. Oneuu 
an International Bxporition. Sept. 15. 

Foreign Expositions. 

Paris. Fnnce. 1900. April 15 to Dec. 31 ' Gen- 
eral offices. 26 Avenue de La Bouidonnais. 
Champ de Mara, Paris. M. Alfred Picai£ 
Commissaire General. M. Henri i baidon 
Secretaire General. 

Johannesburg, South Africal 189S. May i to 
i"5.* 2"- **^ ^' OeGarmo, Director General, 
P, O. Box 1939; Johannesburg, S. A, R., South 
Ainca. 
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Ass'n Fair. Sept 15-18 G 
W E Austin. Treas ; Peter H 



Fully 7,000 people passed through the 
gates December ieth, the opening day of 
Oakland's First Jndustrial Exposition, 
^d that in spite of the disagreeable driz- 
.^ing rain that commenced soon after.the 
^c^Ws'were tfaro-wn open and continued 
Jj^l^to-iheiight, and all c-Epresse^ snr- 
'poae and' -pleasure 'at the number and 
^usUty T^ exhibits of home manufactured 
^oods. ' ' ■ ' 



Trenton. 
W Smith, Pres't 
Yak«gr. Sec'y 

jsnsw ■yoEK. 

■*^bionl ^prleans Co Fair, Sept 17-19. E A Row- 

• '^4m^"*' ^ ^ ^<«<*. Setfy ; A W Bamett, 

^^S- P5i^ ^"S- ^P' "-^ SGLupton, 

, Pres't;, J B Wilson, Sec'y 

EImira:.,j;Chemung Co Fair. Aug 31, Sept 4 
Frank.Cassada, Pres't; Geo McCann. Sec'v 

, E J Young, -Treas • J' • 

Jamestown.: Warren Co Fair. Sept 15-18 
LowviUe. Ixwis Co Agricultural Association 
„ ?*?• ^P*i5?8, ^ J MllUgan. Secy and Treas 
SchohariK- Schohane Agricultnral Society Fair. 

: Sept 28r3o. Daniel W Jenkins. Prest: J B 
Becker, Treas ; Frank K Grant, Sec'y; 

OHIO. 

Canfield. Mahoning Co Agricultural Society 
Fair, Sept 22-25. B P Baldwin. Pres'i, Tiger 
Ohio; HA Manchester. Treas, Canfield, Qhio- 
, J H Rnhlman, Sec'y, Yonngstown, Ohio ' 

Kenton. Hardin Co Fair, OcTS-g, A M Reid.Sec'y 
Urbana. Champaign Co Fair, Ang i8-2i7 J W 

• Crowl, Sec'y 

. PENNS YtVANlA. 

Krf^wn. Keystone Co Agl & HorSoc Fair, 
Oct 6-9 JacobRHeffner, Pres't. Monterey. Pa 
J D Warner, Treas ; J P Hines, Sec'y 

Stoneboror Mercer Co Agr Soc Fair. Sept 22-24 
R J McClure, Prest, Sandy Lake, Pa- R p 
Cann Treas; J P Hines. Sec^ 

TENNESSEB. 

Columbia. Columbia Fair Association Fair, Oct 
^^^^ Waldnge. Pres't : J J Fleming.Tieas; 
B s Thomes' Sec'y, Hurricane Switch, Tenn 

VEHMONT. 

Brandon Fair Association Fair, Sept 



Babbitt Entry and Record System 

OCC^C/CVCt^i/. oi~.yti.unr. II 

^ •••• 

Cat Show to« County Fair, §1 



Will interest the 



US* From a 



Because it is UP TO DATE. Designed 1896. 



«•• SE^TD J^OX SAMPL£ LEA l^ES.- 



ARTHUR BABBITT. 



MAOiaoN.WIS. 



t!Sf !**■■**■*■■*■*■■•••*•••■•••••■*•••• ••••••••••••••••••••••••■•asMaaaaaaSSZt 

.*!!!!f !!*••• ••••••••••••••••••••••••••••••••••••••!!'!''!i!S***x'S ••.••!•':!'* 
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Brandon. 

16-17 
Woodstock. . 

J E Montague, Pres't 



Windsor Co Agr Sbc Fair. Sept 22-24 
.iue, Pres't - tt r* - r rt^t.™......* V ^ 

John S Eaton. Sec'y, 
WatCTbuty.Winposki Valley Agricultural As- 
sodation. Sept 8-io,BGHobke?, Sec'y 

WEST VIHGIMIA 

^G? H^k,^S^"°° *"^ ^^^^ ^^"' ^P' 7-"' 

^1, WIseONSIlT. 

A^Iand. Ashland Co Agricnltfftal Sodetv Fair 
Sept 9-n ; J J McGeehan, Pres't ; John A Watl 
son,^reas; KF Spencer,- Sec'y ■'"""■°- "~ 

Da^aschreeter, Treaa ; Geo F 'West. SecV 
MU'rankee. Wisconsin Staie Fair, Sept 2i-i6 
T J FletunK. Sec'y, Hadiipn; Wis , 



Tije Hustler AdYertisiug go. 
Mailers and Distributors, 

OfiSce, 24 N. Miner St., Ft. Wayne, Ind. 
Prompt Service by Reliable Mea. 



Booklets ! 



Have you seen the kind 
I write? 

W. Chandler Stewart. 

41 M Elm Ave., Phila. 



loma Adveptising Co. 

ESTHERVILLE, IOWA. 

All kinds of advertising and distributine. 
Work done honestly and promptly. 



Thibodaux U.- Population, 5,000. 

THE LAFOURCHE ADVERTISING GO. 

City Bill Posters and Distributors, 

Own and control 400 running feef of boards. 
• Best locations. Prompt sendee guaranteed. 



I.oekBoza6S. 



THIBODAUX, I,A. 



• . . A UTTLE JODRITAI. OP . . . 

I^ROFITABLE . 

^DyEiyrisiNG 

Being an exponent of useful 
and unique ideas for those with 
wares to proclaim. Published 
with illustrations each month by 
Kate E. Qriswold, from 13 
School Street, in Boston Town. 
Subscription, |i.oo. 



Saratoga 
City Bill Posters 

We own and control all bill boards 
in our city. 

Commercial Posting and IMstribtiting 
a Specialty. 

For particulars address 

FRAN K EDDY. 

MmnmB*r. 



i^EBRUARY, li^6. 



BltLBOARJD ACVErTISING. 



.1:1 



%VHEN VO%/ 

tJSE Ttie 

iBaNGrTOIN, 

St/WE.'That it's the BcsTtowiTiiniic'siiITc'" 

SURE, That the people have money to spend 

SU/9E, That every sheet of paper von send tc, 
RAMSEY & CO. willbeposteding.iod 
Itx-atiuuN. on good boards, with go 
paste, and not too many in a place. 

SUI9E. That it will not be covered with olhei 
paper until lime is up, • 

SURE, That if you don't pay the 
price you don't fjost , . ^ i 

SURE. That if vou do pav the price 
you get more for your 
money than you eicpected. 





EMAIN. 
NtXIHOHTD 

posromn 



The Price: 7 Cents 30 My&. 



f be fr)hv=sfdiU d 




PUBUhHED BY THE 



Inter-State Bill Posters' Protective 




/S NOW READY FOR DISTRIBUTiON. 



IJ'rite/oy Free Sample Copy. 



CLARENCE E. RUNEY, Secretary, 

WAUKEGAN, /LUNQiS, 
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p. F. SCHAEFEK, President, 

Chicago. Ills. 
P. G. STOCT, ist Vice Pres't, 

St, r^oiiis. Mo. ' 
W.J. HORN, and Vice Pres't. 

Springfielfl, 111. 

P. B. HABEK, jrd Vice Pres't, 

Fon ?a I,ac, Wis. 

CHAS. C. MAXWEtr, Treas. 

J.ineoln, IIL 
CLARENCE E. RUNEY, Sec 

Vraukcgatt, III. 
P. O. STOUT, D. SPENCER, 
G. HSBSR-Ti C B. PERRY. 



Inter-State 
Bill Posters' 

Protective 
Association. 



Scale of Prices Adoptrd 
for Listed, Protected 

and Renewed. 
30 DAYS' DISPI-AY. 

Ihpiitation ' IVr sAeri. 

1,000 to 5.000 ._ 3 cents 

5.000 to 10,000 ' 4 cents 

10,000 to 20,000.... scents 

30,000 to 40.000 — — I — 6 cents 



40,000 to 60,000 Scents 

60,000 to i5o,o96..« 9 cents 

Over 150,000.. la cents 

One Sheets, 15 days...: 3 cents 
A. H. CARNEGIE, F. P. MBVERS, I,. E. TIEMANN, C. STARKf", 
A. D. GOODMANN, A. J. TtritNER, C. H. GRIEBEU, I,. ROtEY, 
TARRANT & KRONSHAGE, Milwaukee.— Attorneys— MAXWELI, & MAXWEtl^ Ijncoln, 
CHAS. B. KITTREDGE, Waakegan— Traveling InspectoTS— C. E RUNEY, Waukegon. 

ADDRESS ALL CORRESPONDENCE TO THE SECRETARY. 




Lmi6 



iV^^ 



AftfYOVONEOfTHEN^ 



IBOMlfS 

Poster Inks 



ONaNNATl' 
NEW YORK' 
CttlCAGO* 



|)ennegan$€o. 1 

127 €a$t €idMI) $t 



ei ncinnati; 0* 



Friat 



Posters 



tbe kina tDat pays. 
JiHy Style. 
JIny Size. 
Any c;olor. 



Prices for Poster Oorlt of any kiad. 

(itlxr eaaraMd or fren type, 

flipea ea appltotioa. 




I |)etittc9an $ €0. 

127 east CigMD SU 



eittcinnati/ 0. 

Priat 



Posters 



ne«9e$t Dnigti$. 
Catcftiest laeas. 
Best OPork. 
towest Prices. 



: Saaiplcs «r seaie of oar Stock Posters, 
StrcaaitrEcttcrt. Borders, etc., seat 
free ea applicatioa. 



February, 1896. 
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■ Say" Poster and Dodger. Red and Black. Copyright, Hennegan & Co. 



ELDER, JENKS & RABORQ 

'ISxcelsior* 

Cipcas Paste 

AND — ; 




BIIL POSTERS' BHOSHES 

Made of Hard Wood head, 
best long Bnulan Brlitles, 
copper wlied. The most 
practical and reliable bmsb 
made. 
Will not come apart. 
Used and recommended 
by Bamnm. Forepangfa and 
the leading Circnses and 
Bill Posters ttaroDgboot tbe 
United States aadl'^nada. 

Size » ineli. 
Priee $30.00 per doz. 

$3.25 Eaeb ' 
Extra Extra for CircBses. 

S40.00 pei; Dot. S4 00 Eacli. 

-tant U, O, U. to all pans of 
the Coaiitry 

ELDERJENKS&RABORG 

Brusk Manufaeiurmr*. 



127 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 



The T\ I V 1 1^ System 



^^ 



Company 



Has the greatest invention of the age for Dressmakers, 
Furriers, Cloakmakers and Iiadies' Tailors. 

PerfectFittingPatterns 

PRODUCED iN 15 MINUTES. 

ANYONE CAN LEARN iT. SEND FOR PRICES. 

WHOLESALE PRICES TO DRESSMAKERS. 

Address for Fartioulars, 

THE DIXIE SYSTEM CO. 



52, 53 and 54 Glenn Block, 



CINCINNATI, OHIO. 



Agents wanted in every city and town in the United States, 

and our terms to Agents are more liberal by half 

than anything else they will find 



BOISE CITY, 
IDAHO, 

POPULATION, 8,000. 



SPAULDING & GORDON, 

L.1CBMSB0 

City Bill Posters:^ Distributors. 

Members of Interstate Bill I>oster8' Protective Association, and International Association 
of Distributors of North America, and Pacific Bill Posters' Association. 



We have more billing space that 
all other towns in Idaho pat 
together. 

The city is booming. 

Send on your paper. 

Beferences Aumished. 




XKS, everywhere adding 
neat little sums to their 
incomes by selling our 
commercial posters. We 
allow a commission of 20 
per cent, on all orders, 
and it amounts to con- 
siderable in the course of 
of a week. 
Many are making fiom ;^20.oo to 5f54o.oo per week. 
J. M. Dishon, of Terre Haute, Ind,, made $47.00 
commission on a single order, and the posting netted 
him $135.00 more. 

Let us send you a set of samples. They are free. 

THE DONALDSON LITHO. CO. 

»■ Cincinnati, O. 



(( 



The Bill Poster" 



The English counterpart of Billboard Advertising. Subscriptions, 
SO cents per year, post free, may be sent to No. 127 East Eighth St, 
Cincinnati, O. 



&{lO0IHl»(SLAii IH]i.!lf°T®n(i ilNiraA¥fli0. 



SEND 

A good 
Photograph 
and 
Get a 
Good 
^ Cut 

PRICES: 
2x3, . $ZSO 

2XX3X. ■ 2.65 
2^X3K, • 2.75 




HRICES: 
3x4, : $3.00 
3KX4K. - 3.25 
4X5. : . 3.50 



O 



SEND 



The 

Atoney 

With 

The 

Order. 



'ir8^®lnl(§llll®k®0'^ |Pl}^®'S®°0IP^^OOf^^ 0® , , (gO(|^@fl|^pj^.^g 



RI-P-A-N-S 

The modem stand- 
ard Family Medi- 
cine : Cures the 
common every-day 
ills of humanity. 




^ MONTANA s 

Bill Posters Association 



C. A. HARNOIS, Helena, 

5TATE CONTRACTOR FOR 

Bill Posting, Distributing, and 
General Advertising. 

Helena, Butte, Great Falls, Missoula, 

Anaconda, Boztman, Livingston, 

Billings, Deer I^ge. 



HAGERSTOWN, MD. Population, 14,500. 

CLAYTON E.DOUB,- 

Distributor of Circulars and Samples. 
Reference famished. 




COILSPRINeSHAFISUPPORTp 

AND ANTI-RATTLER. «" 

» 

!lS",f*,.H2i_ *"* '*'<• *• •"> «"~i~i^or. 

THE DECATUR SHAFT SUPPORT CO." 



: No Office Complete Withont It. 

\ Business 

; It saves money by discovering i the 
S best way of doing things in the office. 
S It treats particularly upon • 
\ ACCOUNTING, OFFICE ROU- 
' TINE, BUSINESS MANAGE- 
_ MENT and ADVERTISING, 
\ and incidentally upon FINANCE, 

• MANUFACTURE, TRANS- 
I PORTATION, COMMERCE 
\ and ECONOMICS. 

: The stated departments of the i^per 
: inclndeOFFicEMAii.BAG,beingletters 
: from practical men on office and bnsi- 
: ness topics ; Office Recokd, con- 
: taining illustrated descriptions of new 
; devices; Business Litebatdre, or 

• reviews of new books ; Art and Prac- 

• TicE OF ADVERTisiNG.presenting stnd- 

• ies in successful publicity; Institutes 
jAND ASSOCIAT10N.S, recording the 

• transactions of the organizations among 
I office men ; and Business I<aw, pre- 
: senting articles on law topics of spe- 
j cial importance to business managers. 
: The supplement, Practicai, Ac- 
: COUNTING, contains carefully prepared 
J articles on accounting methods, in- 
: clading descriptions in detail of the 
: accounting practiced in leading estab- 
; lishments. 

: Mon6ily, 40 pages, illustrated, in- 

• eluding supplement, |2 a year. Sample 

• copies (mentioningthisadvertisemait) 

iKITTREDeE COMPANY, Publishers 

: 13 Astor Place, NEW YORK. 



lend for the Ad-age, Boston. It has 75 Prize 
J Ads in each issue. loc a ■ 



. j-ear. 
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DISTRIBUTINQ . . 
SERVICE ..*,.. 
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A thorough, efficient and economical means of Teaching the buyets of 


Cincinnati, Ohio. We are in a position not only to guarantee honest ser- 


vice but also a reasonable proportion of direct results. 
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Address : ....... 

W. H. 5TEINBRENNER. 
. . 811 Vine Street, . . 
.... CINCINNATI, 0. 
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PUT 
AN 
AD 
IN 



1896. 

THE DONALDSON ^ GUIDE 

3d EdlfioB now in process of eompilatian. 

will eiabiace every town of over four hundred 
and fifty inhabiUnts in the United States and 
ra n adn, with a full and complete description of 
each. 

it gives tiie population of tlie town. 

it gives tlie population of the county. 

it gives tbe name of the bill paster. 

it gives his stareet address. 

It gives the name of the distributer. 

it gives his street address. 
' it gives the name of the opera house. 

it gives the name of the local manager. 

It gives the names of the halls. 

It gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

it gives the date of publication. 

it gives the nataesof the dramatic critics 

It gives tbe names of tbe dramatic cor- 
respondents. 

it gives the name of a good attorney. 

.It -will be a mannal of useful infonna- 
tiba for advertisets, showmen, and the- 
atrical .manageis and agents, "tbe book 
will consist of over four hundred pages, 
7x10^, handsomely bound in clou and 
gilL In addition to the Directory the 
_ __ book ■will embrace the complete 
GET code of the Donaldson Cipher, 
YdllR ^^ showman'sencydopeSiaand 
U it HP *^^ International Professional 
NAME Register. The whole work will 
m be carefullytevised and brought 

"■ up to date, and will be the most 

complete and exhaustzveguideever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
boolc enjoys, conseqnentW the 
publisher feels fully justified in 
calling upon bill posteis, distri- 
buters and show printers to pat- 
ronize the advertising columns, 
and render all necessary aid in 
furnishing data, information, 
etc Blanks are provided for this purpose 
by the j>ublisher and can be had upon 
^iplication. 

It is to the intetest of every bill poster and dis- 
tributer to bave bis town properly represcntej 
and described. I.etthe advertiser know its re- 
- sources and the number of people he can reach. 
l>t the showman icnow the circus license and 
whether their is a desirable lot. Tell the theat- 
rical manager frhat kind of theatres, opera 
houses, or halls you have. 

It will bring you business. 

Because it will be consulted almost 
daily by the advertiseis, showmen and 
theatrit^ manageis of the country. If 
your town or city has increased much in 
poptdation since the census of 1890, put 
in an advertisement immediat^yfollowing 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. Tweuty- 

_ _ five cents per agate line for a 
ADS year's advertising is in fact ex- 
App ' ceedinglylow. At this rate a 
JJ*!" - _ space of half inch single col- 
CHEAP umn comes to f 1.75, or an 
inchtofc.go. 
RBMBMBER, that the DONALDSON 
GUIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been, given over ahnost entirely to mana- 
gers, of opera houses and showmen, but 
from now on this will lie changed. Give 
it your endorsement. Talk 
it up. £nlist the interest 
of 3rour local managers. In 
fact, aid it in any manner 
you can. It's a good thing, 
and if accorded the sumiort 
it deserves will be a big thing for all 
parties interested. 

The price of the Donaldson Guide isSvoo each, 
and it IS worth many times its cost to those who 
nee 1 it. To petTons, however, who have not yet 
had an <raponunity of examining the work.oi 
agentswho desire to canvas for subscriptions or 
aavenisements. a copy of the current edition. o£ 
which a few are stjil on Iiand. will be sent upon 
receipt of $1.00. Address all communications 
or inqmnes to the puhlisher. 

'W. H. Donaldson, 

Cincinnati, Ohio. 



yV\auberret^ printini^ I-Iouse/IJii!i££d 



riiitinn 



ft Posters 



Wi. 



Branches. 



all sizes •• 
all st\ ies^ 



\\^orlv 



Prices 

THE. LOWEST. 



526 to 532 Poydras Street, 

NEW ORLnAN5.) 



I Am 

An Ad Writer 



Because I have a brain trained for the business and 
really- love the work. 

I have no other "irons in the fire." 
I know I turn out good work, because sensible busi- 
ness men who employ me saysoi I want to writeyour 
.ads. because I am positive I can make them effective. 

'I am not boasting— simply claiming what I cin 
prove. Will you put me to the test? 

Two "ads/' two dollars. Money back if I fail to 
suit you. 

JED SCARBORO, 

48 Arbuckle Building, 

Brooklyn, N. Y. 



SEND 

FOR 

BLANKS 



ROOSEN 

Ink Works, 

66-68 



MANUFACTURERS OF 

PRINTING AND 

LITHOGRAPHING 

Inks 

AND DRY COLORS. 



JOHN STREET, 

BROOKLYN, N. Y. 



CAUilW GOOD TOBACCO. 






f SHAKESPEARE! 
/ PLUG TOBACCO \ 



\ 



Is made from the best selected Kentucky • 

Burley Leaf, wrapijed in Cold Koil.-and m 

is just sweet enough to be good 

«• nt by mail in ueat p iper boxes, 

1 lb., $1.00; J^ lb., 50c; % lb., 2jC. 

rx>S KM EI.EGBNX CHBlar. 

FALI.S CITY TOSACrO WORKS, 

H7AI79BialittSt,UNat„ilh,Ks. 



i 



net $ 6et 
Jlcduatmed? 



Send for our 
Specimen Book ; 
that will 
introduce 
us, but 
Don't forget to ask 
about our 

... . , , CHINESE BLACK. 

J nst for fun, you 

know— not business— for, of 
course, you are •perfectly 
suited' and would not change 
your ink for your father." 
Yes, we know; sounds natural. 

Eagle Printing Ink & Color Works 

148-152 Monroe Street, Chicago. 

To the first ten persons sending us orders for 
our inks, resulting from this ad^in "Billboard 
Adjertistng," we will send a handsome present. 
So be sure and mention this paper. 



Printer's Ink 
Helps .... 
Advertisers ! 

It's a weekly journal, fumisliing 
you with practical advice, and^re- 
liable information, about every 
detail of the business of adver- 
tising. 

Knables you to profit by the ex- 
periences — and adopt the methods 
— of successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs you— and exemplifies — 
how to write advertisements that 
will sell goods; or the "Ready- 
Made Ads " it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tendingto aid you in select- 
ing profitable ones to advertise in. 

Subscription price Now J.s a 
year. Sample copy, lo cents. 

10 Spruce Street, New York. 

When 70c write, mention Atlftoonf Advertislns. 

nP* AF"ESS CORE 

ortible; Srlr.l<IuUwu<l l'u«». 8.n»nlk1 
■''«*n other RcmrtlMFAii- Sl«i.Dn>LVbj 
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Men 
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mentsjn part jnyocctforah^ imde ^uami 
bicycle, welch iro send tbem onapnroralrNo 
«D^^mitU tlie bicycle amvea •aaproTM 

Young Ladles •SSHS?" 
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— — •— "TiUeforpaitloalan. 



ACME CYCLE COnPANY, 
ELKHART. IND. 



i n i m iiiiiiiiiiii n 1 1 II II 
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^ J ^ Ft. Worth, Tex., Oct 10,1895. 
Acmt C}^ Co., Elkhart, Ind. 

Dear Sirs :— My Acme Wght Roadster arrived 
yesterday morning and not only myself but 
eveiyone that has seen it pronounces it a strictly 
first-class wheel and a beauty. I am very well 
pleased with the same, and will do all I can to 
get a great many more to buy your wheel 
Yours truly, 

C. H. CHEATHAM. 



_ . i, A1.I.IAKCK, Obio, Oct. «, 1805. 
AcmeCycU Co., Elkhart, Ind. ' „^ • =»■ 

DEAR SIRS :— Having given my wheel ■ good 
tnal. am ready to say I am exceedingly well 
pirased and thank you very kindly for the favor 
and privilege you have given me. I showed the 
wheel to one of our prominent bicycle agents, 
who did his best to sell me a wheel, and he said 
after taking a short ride on It that it was a fine 
wheel ; anJi know if the material is as good as 
the finish I will never regret my baigain. 
Yours truly, 

SBTH BARTON. 

WE HAVE NO AGENTS 

bat ship from oar Ikctoir at 
wholesale prices. Ship any- 
where for ezamlDBtlon: tn 
ttelcht botb ways If not satl» 
^ Ikctory. iw Mylea of 

Carriages, M^lcsof 

Hameaa. Send 4e<s. 

for lu page catalogne; 

nnUKT OMIUMI MD 




in-nm gas. ^^m.%fM, u*t, bumIjU. 



February, 1896. 



BILLBOARD ADVERTISING. 



15- 



ESTABUSHED r8T9. 



HARRY E. STOOPS. Manager. 



POPULATION. SO. 000. 



Cbe Stoops Bill Posiing and JtdveiHsltid €o. 



OWNI.NQ THE FINEST LINE OF 

'BOARDS IN THE SOUTH 



CONTROLLING ALL THE 

■ . DEAD WALLS IN THE CITY. 




RUT CHATTANOOGA ON YOUR LIST. 



I 
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BILLBOARD ADVERTISING. 



February^! ^^S^-" h 
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ADVERTISING 



pur tustomers spcrt 

leiis than 4-% of their entire 

appropriations 
rn Bill -Posting. 



?*-,, 






ff% 
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i'^ It increased to over 12% 
. v...^, *^ more than S2O0.O0O 

^' ■ \";;;,..,- . "••'-vjfC,; '--i^:!.'' ' ;■ I't'will'furV-h'er increase i-f ; 

^ ^^^^ ' « T^'^ J f ~^ recbo'nize that- service and : 
V r *^^ servf^e only >vi_ll brin^ ' 

"^ j^. perma nent a n d prof itable b uSi nes s and I 
> that-orcTa nization is effec-tivie only aa it 



as well as the Bill- Poster. I 



DESIGN BY COURTESY OF JAMES PYLE & SONS— PEABLINE 
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BILLBOARD ADVERTISING. 



March, 1896. 



Classified Adyertisements. 



BILL POSTERS' DIBECTORT. 



7aM> bne Distiaytd Advtrtisementl under this 
heaittnf, iscjbr one instrtum, 6oc.for three tnser- 
lu». 7SC. Jbr yintr znserstans, $ijx> for six imer- 
tiont larger cards , IOC per agate line 

Winoxia, Hiim., Henry 'Wemer, 

tnijy BtH Pcisters d DistTibacor. 



B'anaimo, British Ctol. Fop. 7,000. 

A. 'A. Davla uwns and controls all bill 
boards and spacea P. O. Box 189. 



Classified Adyertiseiiieittis 



DISTRIBUTEES' DIRECTORT. 



We can gnarantpe that advertisers will re- 
oejTe bonest/rellHble service fr"m any Arm 
or person whose adTerti>.enient appeiirs In 
the following list. 
MoadvertlBrments receiv dfn>m niinnrs 
Beferences as to honesty »ud in'legr ty 
mast accompauy all applies' ion** for. space 



Fort Wajme City Bill Posting Co; 

Theatrical and City Bill Fosters, Olstri- 
bating and Advertising Agents. Work 
nroinptly and properly ezeented.! 
FORT WA7N£, IKD. O. B. Woodworth, 
Manager. _ 



Joliet, ni., DeIrf>nK & Biederman, 

Bill Fosters and Distrlbntors. 



AlboqaeFaae. N. M. Pop. lO.QOO. 

The Badsoa Adv. & Bill FoaUnarCo.,'Owu 

' and control all bill boards. &lao dodistrl- 

bntlng, tacking, fence painting, malting. 



Boone^ lows, Popnlatioii 8,O0O as 

J. J. glrby, Clty BllfFoster and Distribntor 

Bettalebem. Pa., pop. 25.123, 

South and West i'a. Groman Bill Fostine 
and Dlstrlbntlng Co. 



Jacksonville, 111., 807 S. Main S.t, 

Wm. Bnrke, niemhei of and recommended 
by XS ■•<■ Dlst. Bnreau ; ". 



Donat .3. IjefelTTre, iUancIiester, 

N. B.,Box48S.- Rellahiel>tslribatbr of all 
Kinds of Advert slag M.alfer."-*" 



Boise, Idaho, Spaiilding & Gordon, 

Beliable Distrlbniers and Sign Tackers. 
We 'pay rent for onr locations and can 
coarantee. 



Boston. Mass. ISOO Washlneton St. 

Wm. -B. l>rescatt.'l>IatVibi:(^i of advertis- 
. Ing matter. 'Advert iseta .write at once.' ne 



EXFEBT AD WBITEBS. 



Adverttitmenis -under tkii head ftjo per year, im 

- nonpareil. In 6old-fau type^ ^joo ptr ytar, Dis- 

" play adverttsewtents not exceeiSng 7 lines, ^cper 

line. ' 'All advertisements amounting to tijo and 

over include a year's subscription Jree. 



POSTER PRHfTEBS. 



Cincinnati, O. .Pbp. 360,000 

Unexcelled Dl8trlbnlfnES»rvlce. 

W.H. Stelnbrenner, 811 :Vine, Cincinnati 



Chicago, Ills. J. A. -Cloneh, 

Contracts -solicited fbrlJi'e^Htrl button of 
-all legitimate advertising matter In tnii- 
cagoandsabnrbantowfas. - - - .^ ..-. . 



SKinrE^ COI.O. 

The Cnrran Bill PoatinK A Distribnting Co. 
owns and controls all bill boards and ad- 
vertising privileges In Denver, Pueblo and 
Colorado springs. Pt>paIation of Denver. 
leS-MX^ Pueblo. 40,000; Cblomdo Springs! 
Colondo City and Maniton, 20,000. . tc 



i Carthage, Mo.- Pop.'lO.OOO. 

Joseph Barratt. I)iitrlbdter;>«ampler and 
General Advertiser. 



Delaware, O. 

O. D. aCoOalre, • Ity Bill P. ster, Distributor 



Lima, Ohio. Pop. 20,OO0, 

W. C'Tlrrill, City Bill Poster and DUtri. 
boter. Worfc promptly done. tf 

■anehestep, N. H. Frank P. Colby, 

city Bill Poster. B strlbnter and Baggage 
Transfer. Address 30 Manchester st. 



Memphis, Tenn. 

Van Benren &CO., BUI Posters and Distrl- 
buters, 22i Second stre et. 

Milford, Mass. 
Fopulatiop, 10,000. W. B. Cheney, City B il 
Poster, Distribntor. MSo. Bow street. Sole 
aontrol of alt bill boar*ls In city and adjoin, 
ing towns, ao years' experience in this city 
Baggage and scenery truck express, ja-12 

Mew Hampton, Iowa, 
R. B. Oarver, BlU Poster and Distiibnter, 
Clrcalara distributed in Nortfaem Iowa. 
Honeat worn, teasonable Bates. Rfference 



Convent, Zia..^r .:: ri: 

Karnes of residents of 'St^Jiames r-o'unty 
f ufnlshed at reason--«ble Pt^es. F.Vi-zonx. 



W. E. Fatton, Cormthr^llGss 1 - ^-r.,.^-,= -ur w rrr t.,,,.^™.,.. »,- T^.ff=i„ » -„ 

Sshfr^B^x^o'''*^""'"'*'"- ««^«™°=«'n'-^^5^^"■ »■' "o^?^^ wS'.^''^^"" " ?■ 



Detroit, Mich., Harry V. Merkle, 

Neliable Uistribntor and Sign Taeker, 21 W. 
Elizabeth Streef. d3 



Dowagiac, Mich. ifi 

TheMlclf.Adv.Bir(aa Wm.J.Kryder.Pre" 



ATcher, Addison, 706 Girard Bldg., Philadelphia, 

Pa. 
Archibald, David B., 73 Nassau St., New York 

City. N. Y. 
Ascherfeld, Havre-de-«race, Md. 
Bagley, F. B., 212 SouUi isth st , Philadelphia 

Pa- 
Ball, Burt, 314 Union Trust Bldg., St. I,ouis, Mo. 
Bates, Charles Austin, 1413-1415 Vanderbiit Bldg* 

NewVorfc,N. Y. 
Barless, C J.. Rose, N. Y. 

Busy Bee, 72 Adage. Boston, Mass. 

4 ads and 4 cuts for Ji, Any line. 4 good ones 

tor grocers, with cuts, for $1. 
Brown, H. P Paulsboro, N. J. 
Carleton, R. S., New Haven, Conn. 
Coffrain. L. D., Adams & Co., Buffalo, N. V. 
Cohen, 0., 335 Forest Ave., New York. N. Y. 
CorbeU, B. A, care Post, Boston, Mass. 
Crawford, O. 'W., Advertising Manager, Masonic 

Temple, Chicago. Ills. 
Curran, R. 1,., iii West 34th st. New York, N. Y. 
David, C. F., 67 Mil k St., Boston, Mass. 

Day, Chas. H., "Whitneyville, Conn. 

Decker, F. 'Wr., 155 Chambers St., Newbuigh.N.Y. 
Dixey, Wolstan, 85 World Building, New York 

■N. Y.: 
Fairbanks, W. I,., Box 857, Philadelphia. Pa. 
Fowler, Nath. C, Tribune Building, New York, 

N. Y. 
Fowler, Frank Field, 13 School St., Boston; Mass. 
Gillam, Manley I,., Hilton, Hughes & Co., New 

York, N. Y. 
Herren, Jno. W., Norwich, Conn. 
Holmes; Henry, 17 Beekman st. New York, 

n; Y. 

Hnbbaid, J. S., Plymoutli, "Wis. 
Kahrs, Hy, 240 East sjrd st , New York, N Y. 
Kennedy, J. E ; 4ai B'd of Trade. Montreal, Can. 
Kilkpatndc, W. B., 513 So. Shippen St., Lan- 
caster, Pa. 



Advertisemunis under this head SssSo per year, in 
year in nonpareil. In helifiu* type, ^m> tn- 
year. Display advertisemtnts mil exceeding 7 
lines, iwenty-Jlue cents per line. 
Advertisements amounting to tr^o and over in- 
clude ayear's subscription, Jree. 



BaBton,JCd. 

Tne Adv. Dlst..Bhrean, posts and distri- 
butes bills,, signs and circniats, and all 
classes' of advertising matter. John R. 
Thompson. Mjt-iager. Box 118. d6 



Fredoiua, Wi T; 

John tii Case, Distributor. Box 1097. 



d6 



Newport. Ky. 6. H. Ottlng & Son, 

Own and control all IxiaTds. GocH Bervire.- 

Salatka, Fla. no 

W.8- Nugent. Bill Poster and Distributor 



SheIbyTill». Ind. T. F. Chafee ft 9en 

County andClty Bill Fosters A Distrlbntors 



Grand'Baplds, Hieh. 

George M. ixonard. Reliable Distributer 



Ironton, Ohio. , ' , 

.iDlsljioutlns by James Haynes <t Son. 



■arlnette. Wis. Menominee, Hieh. 

• Pop.. 15 -AM-^ Adjninlii& Hop. 12.524 

X"?:.!?- ."^arie. Mar nejtS Wis. Keliable 

I'totribntor. Yonr contracts sollclled 



South Framingham, Mass. ^ . 

W.H Trowbridge, Bill Foster. Fivetowna 



^KTaukegan, m. 

O Biiney:&Sou, Distrlbntors. Bill Posters, 
etc.- tCtrcQtt 18 towns) Fop. 33.000. *-n6' 



Tucson, Arizona, 2,000 ft. of hoards 

WM. KEIO. Box. 148. " -- di2 



Sprlngneld, Ohio, H. H. -tyheF- 

Ucensed City Bill .Foster and IHKtribnter. 



St. Charles, Mo. Fop. 10,000, 

City BlU Posting Co.. own and contmlall 
blU boards, also do Dlstrlbntlng. Tacking, 
etcf circalars mailed, or list of names of 
residents of Rt. Charles City and Countv 
famished. Best cf reference. 
J. IT. Mittleberger, Manager. 06 



Milford. Mass.. ~ - 

, Edwin B Neeas. Jlstribntdr. 



Newport. Ky. - 

- iLJ*-^'""I. * ^^^' ^'" fosters and DIs- 
trlbmors. m Yi*rk street- *ii. 



Nashville, Tennessee. 

4rS°'f^!>nS*'^ distributed,' cards nailed 
S,2iP*Jr'''*!?.5P.' James L,. HIU, 323 Broad 
street ITaabyUl^, Tenn. ' ^^ 



_i_ 



.I7ew Orleans, C. ,H irouhg& Co., 

I^ir^""?®'?* ei.- General DKtrlbatora. 
-Ujillnalte«l referepce Honest work. ; d4 



I,ong, Jas. R., 419 Fiftn St , Washington, D. C. ' 
Bianning, tTlysesG , South Bend, Ind. 
Marsh, Chas. H., gisChamber of Commerce, Chi- 
cago, nis. 
Marston, Geo TV., Portsxnontb, N. H. 
Mathews & Lewis, soi Main St., Kansas City, 

Mo. 
Moses, Bert M., Box 283. Brooklyn, N. Y. 
Newitt, X> C ,-Stinison Bldg , X,os Angeles, Cat. 
Quigg, Qias. T., Farmington, Me. 
Patterson, 'Will J., 12554 W. 3d 1,0s Angeles, Cal. 
Paine, A W., Traverse City, Mich. 
Payne, Theo, C, 2519 Master St., Philadelphia, 

Pa. 
Scarboro, Jed, 48 Athuckle Bldg, BroSklyn, N. Y. 
Smith, B. I» Codman Bldg., Boston, Mass. 
Smith, P. M. C, Equitable Bldg., Baltimore, Md. 
Smith, Chas. Hite, Knoxville, Tenn. 
Star Ad. Writing Bureau, Evening Star Bldg., 

'Washington, D. C 
Spencei^ C H., Advocate Bldg., Newark, Ohio. 
Stewart, W. C, 4114 Elm Ave., Philadelphia, Pa 
Stump, -Frank v., Goshen, Ind. 
Subers, J. H., 4 New Chambers St., New Yor^ 

N. Y, 
The News Press, 114 Nassan st . New York City 

N.Y. 
^ady, Clifton S., Room Si. 27 School St., Boston. 
Ward, Artemas, Lincoln Bldg., Union Sq., N. Y. 
^asson, J. B., 270 "W. 39th St., New York, N. Y. 
■Wheatley, E. A., Effective Advertising, N. Y, 
-Life Bldg., New York, N. Y. 
'Wheelock, E. J., 100 So. loth St., Philadelphia. 
Wilder&CD., 621 Marketst., SanFiancisco, Cal. 
'WilHams, R. L., Loan & Trust Building, Wash- 

ington,'D. C^ 
"Winchester, H. Frank, 162 Ashfordst. Brooklyn, 
N. Y. — 

'Woolfolk, Chas. A.. 446 "SfT, Main 
street, Louisville, Ey. 



Calhoun Printing Co, Hartfordi Conn 
Calvert Litho Co, Detroit, Mich 
Cameron Show Printing Co, 57 Ann, New York 
Central City Show PrinUng Co, Jackson, Mich 
Central Litho and Eng Co, 1406111 ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 
Correspondent Show Printing Co, Piqna, Ohio 
Courier Printing Co, BrsnUord. Ontario 
CoutieF-Joumar Job Rooms, Louisville, Ky, 
Courier Show Printing Co. Buffalo. K Y 
Cox's Sons, John, Gay and Piatt, Baltimore 

The Donaldson Litho. Co.. Cln'tl, 0. 

Eichner & Co, Baltimore 

Empire Show Printing Co., 73-75 Plymouth PUice, 

Chicago 
Forbes* Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Fianciaco 

Fpee Press Show Print., Detroit- 
Fox. Richard K. Franklin and Dover, Mew York 
Grihler Litho Co. Chicago. 
Gillin Show Print, i32^vfest 14th, New York 
Goes' I4tho Co, X40 Monroe, Chicago 
Gt. Am. Eng & Print Co, S7 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaulde, Wis 
Uaber, P. "»., Fond-du-la'^ Wis 
Hasselman Printing Co., Indianapolis, Ind 
Hatch, C R. & H. H., NashviUe. Tsnn 

Hennegan & Co., Cincinnati, Ohio. 

Jackson. J B., 48 Centre, New York 

Jordan Show Frintsng Co., v& Franklin, Chicago 

Journal Job Rooms. Columbus, O. 

Ledger Job Office, fos Sansom. Philadelphia 

Libhle Show Print, Bos'on, Bass. 

Lick Show Flint, Fort Smith, Ark 
Liebler & Blaass, 224 Centre, New York 
Mauberret's Printing House, Nevr Orieana, La. 
Metropolitan Printing Co . 22a W. afith. New York 
Miner Litho.. Co The H. C. 342 west 14th SL 

New York, - 

Mor^n, W. J. & Co., St. Clair, rieveland 
Morrison Show Print. Detroit, Mich. 
National Printiiig & Eng. Co., (.bicago 
Orcutt Litho. Co. Chicago 

Pioneer Printing Co., 214 Jefferson,' Seattle,\irash 
Planet Show Print, rhatham. OnL, r^^o't- 
Richardson & Foos. 1124th AVe, New Yotk 
Riverdde Printing < o.. 316 3rd, BUlwaukee, Wis 
United States Printing Co., Cincinnati 
What Cheer Show'Printing Co., Providence, R. I. 
Wlnterbnm Show Print., i£6 Clark, Chicago 



MURAL SIGNS AND PAINTED BUU£TINS 



Advertisements under this Mead Sf^o 'per jrar 
in nonpareil In bold face trpe, ^m> per year. 
Display advertisements not exceetbng 7 lines, ts^. 
per line. Advertisements amounting to tt.so and 
over include a year's subscription Jree. ,. 



STREET CAR ADVERTISING. 



Sioux City, Iowa, pop. 40 000, 

Postas. Dlstilbntor and Tackers. We do 

all kinds of advertising & guarantee work 

Siona nty Bill Postlneand Advertising Co- 

{Ucensed] MemberA. B. P. A. 



^^E^^ ?• ^■.' Population 88,000. 

- Abram, H. Post. UistribntuE..48 Hambnrzh 



Faducah; Eentuchy. "^." 

'xi',, n > "• JOSEPH -HARTH. 
Bill Plaster and Distributor. Member luter- 

natlonal Dlstrlbutorg Asf'n of N. X [e 



Advertisements under this heading St.so per year, 
in nonpareil. In bold face type, fj.oo per year. 
Display ^ cents per line. 
Advertisements amounting to Sr<so and over, in- 
elude a yearns subscription Jree 



Bern, Ind., C. W. Stuteanan, 

Licensed City Bill 1 oster* DlMrlbator. 
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TietbPla, Bpltlsh Col. Pop. 20.000 

The Victoria BUI Posting Co. own an con- 
trol all bill boaitig, paint signs and hnlleti na 
and does dlstrlbntlng. Address ROBERT 
JAMIEBON. Manager. P. i>. Drawer as - 

Western Bill Posting Co., """ 

Owners of all Advertising Spaces. 

Salt Lake City, Utah. 



Wallace, Idaho, 
Coenrd'AIene Mines. J.C.Campbell Bill 

Poster and Distributer, Beferences. s« 



Woodland. Cal. 

DielgandiJIendeimlng. Bill Posters. 



Foirtage, Wis. 

W. H Batneate Advertising and Dlstribu- • 
ting Agency. BUI posting, signs .acked. n6 



Eichmond Hm, I.. L 

circulars distributed honestly in Oneena 
C<?nnty by L. Bangerfc ' ° ^ - Ss 



Seranton, Lackawanna Co., Pa 

i™Sif - %'if.*.*'°»' ««»«»« Adver l-ing 
Agents. WritPtons, 654 Deacon str.Pt 



Selkirk, Ohio. 

«J- P- Rober s. R<-llabl«> Distribii*or. 



Williamsport, Pa. 

S. M. Bond. Distributor. 



George Kissam, fp Bromfield St., Boston, and 

Postal Telegraph Bnild'g, New York City. 
Broadway Advcitising Co , Hugh J. Grant, ores. 

261 Broadway. Nctv York City. 

Mark B. Batchelder Co.. 38;^ Ma« 
rietta Street, Atlanta, Ga. 

Also Savannah, Ga. Charleston, s. C Rich- 
mond, Va., Peoria, 111., St. Joseph, Mo.,- Dubu- 
. que, la. 

O. J. Mnlford, Hammond Building, Detroit. Mich 
Western Adv. Co., 3:6 Union Trust Buildinir. 
St. Louis, Mo. *' 

Sam. P. Ferree, 231 Broadway, New York City 
Manhattan E. R. Advertising Co., 33 Murray st. 
New York City. * 

M. Wineburgh -r. Boston, Mass. 
M. wincburgh, Jr., 164 Bank St., Cleveland O. 
^Vyndham Robertson, Dallas, Tex 
The Acton-Burrows Co., Toronto, Out. 



Western Bill Pos'in^ Co., 

Qeneral plstrlbnter s. i^altLakeiity. Utah 

When you write, mention .BWftoardAdverUsliie. 1 When yon wri te, mention -BWfroarrf AflveAialng 



_6no| 



Send 24 cts. in stamps to Henne- 
gan & Co., il7 East Eighth Street, 
Cinciimati,0., and receive in return 
a handsome leather bound Sate 
Book. Be^t ever published. 



When you write, mentlos BUlboard Advertuiog. 



BOSTON, Mass. 

J. Donnelly & Sons, 6 Tamworth St. 
Boston Advertidsg Co., 8 Bromfield St. 

BSLOOKLim, N. Y. 

The New York and Brooklyn Adv. Sign Co.. 

DcKalband Hudson aves. 

Thos. A Skidmore, 640 Halsey st. 

CiNCIHNATI, O. 

The John Chapmn Sons Co., 19 Lenpworth st. 
Dilt's Advertising Service. 312 Coleman st. 
Ph- Morton, 333 west Fifth st. 
Chicago, I1.1.S. 
R. J. Gunning, Wabash ave., cor. VauBuren st. 
Bour & Company, jo Dearborn St. 
F. M. Lewis & Co., Temple Court 
Thos. Cussack, Blue Island ave. and Throup st. 
Clkvelaki), O. 

Btyan & Co., High and Middle SU. 
Obkvesl. Coi- 

The Curran Bill Posting and Adveitiaing Co. 
Detroit, Mich. 

Walker & Co.. 43 Rowland it. 
KAI.AIIAZOO, Micii. — ^J. s Mc« atthy & Co.. 
Lbxikoton, Kt. 

L H. Ramsey & Co., 137 east Main St. 
L0UISVI1.1.B, Kv.— Heverin Bros. 
NEWARK. N. J.— Newark Bill Posting Co. 
NEWYoaicN. Y. - 

TheO. J. Oude CO.,"3-«»Sw,. Broadway 
C. S. Hougbtatlng, No. 3 Airk Place . 
L B L aTo ur. 1718 Broadway 
8am W. Hoke, 87 Nassau sL 
Unexcelled Advertising Co., 46 Vesey street 
Colyers System Advertising Service, 113 and 
IIS west Broadwav 
Omaha, Neb. 

Thos. Mulvihill, 1512 Harney St. 
OSHKOSH, Wis.— John B William*. 
Fhiladblphia. Pa. 
American Advertising Sign Co., 1336 Race st. 
Wnt. Johnson, 
PiTTSBcaoH,, Pa. 

G. G. O'Brien. 
PsAiBiB City, Iowa,— W. 8. Parker 
SAn FRAifcisco, Cal. 
Arthur M. Plato. 
S. I. Stone, 506 Commercial st. 
SCRAirroir, Pa.— Reese & Long Adv. Co. 
St. Lotm^ Mo. 

W. F. 'Williamson, 113-115 N. 6th street 
Huieit ac Stout Adv. Sign Co. 
R. J. Gunning, 
ToBONTO, Can.— Price Advertising Co. 

The Acton Burrows Co. 
Vancoitvrb. Cam.— The Acton Burrows Co. 

wiNNiPKo, CAw,-*-Tlie Acton Bumwi Co. 



When you write, msntlon JBUIDi^ant Advertlsnw 
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••HOTE" INTERVIEWED. 



A reporter for " BllltMmnI Advertising" cross- 
examines the "King off the Road." An Inter- 
esting talk with the Sign King. The new 
association he Is forming styled the American 
Bill Posters' Unlan. 

Probably no one person in America is 
better known among advertisers and bill 
posters than C. S. Houghtaling, familiarly 
and affectionately termed "Hote," and 
the address of his laige establishment at 
Xo. 3 Park Place is almost equally so. I 
hadlittledifiicnltyin securing an audience 
being ushered into his privateoSGce almost 
immediately upon presenting my card. 

" Hullo! " he said cheerfully as I enter- 
ed, " What can I do for yon? " 

" BiLLBOAKD ADVBRTISING would like 
to know something about the American 
Bill Posters* Union " I replied. 

" Humph," he observed, "you don't let 
the grass grow under your feet. Why, 
I only mailed that ad to them yesterday." 
" That's altogetherprt)bable," I replied, 
" my instructions came by wire, and I re- 
ceived the telegram but half an hour 
since. But about the uew association ? 
How is it ? Arc you serious ? ' ' 

" You bet, I am serious ; in fact, I am 
<1 — d serious. I'll show you an association 
inside of a year that will be a power in 
the land. It will reach from the Atlantic 
to the Pacific, and from Hudson's Bay to 
the Gulf. My lawyers ha-re already taken 
the necessary steps to incorporate it. You 
know it will be a corporation under the 
laws of New Jersey, and will be capital- 
ized at half a million dollars. It's a new 
idea. Only occurred to me last VFcek, 
but it solves all the difficulties that at- 
tempts of this nature have encountered 
tn the past. As soon as the scheme is 
laid before the bill posters of the country 
you will see them fairly falling over one 
another to get a piece of it" 

" It is intimated. Mr. Uoughtaling.that 
this is merely an attempt on your part to 
get even with the Associated Bill Posters' 
Association for depriving you of the rights 
and pri'vileges of memtiership in their 
organization." 

That's a lie, a d— d unequivocal down- 
right lie. Why, the members of the As- 
sociated didn't fire me. It was Campbell 
and Gunning's St Louis representative, 
Ilager, I believe, his name is. Why, I've 
got ten friends to their one among the 
iiicinbers of the Association. Look here," 
lie said, displaying a big stack of letters, 
•' these are all from bill posters, most of 
them members of the * Associated,' all of 
them expressing the most pronounced in- 
dignation at the indignities that have been 
put upon ine." 



" It is said that Stahlbrodt could and 
should have prevented it" 

" I am told that he did put up a lame 
talk in my behalf. I guess it was only a 
feeble protest to square himself though. 
But that's all right Stahlbrodt and 1 are 
square. He has paid me back my five 
hundred dollars, and we are quits." 
"How was that?" 

"Oh, that's an old story. Yon see it 
was a scheme of Stahlbrodt's to milk the 
other members of the Association by es- 
tablishing a New York office and hogging 
all the. commissions. He invited Sam 
Pratt, Campbell and myself to go in on it 
and we each pledged ourselves to give 
five hundred dollars a piece to support it 
until it got on a paying basis. We all put 
up our money except Campbell. He craw- 
fished,backed right out of his agreement" 
" Was the venture successful? " 
" No. I soon made up my mind that 
Stahlbrodt was not the man to handle it" 
"Why?" 

" Oh, that's a leading question. You 
see, the position is one that requires all 
the characteristics of a successful so- 
licitor." 

"And you think Mr. Stahlbrodt does 
not possess them ? " 

' ' I -won't say that. I ■will -merely state 
that an advertiser does not like to be told 
that he has to do a thing, and when he is 
approached in this manner he is very 
likely to develop a prompt and unmistak- 
able case of the ' studs.' " 

Do you expect your new Association to 
break up the Associated Bill Posters' As- 
sociation?" 

" No, not at all. The gang that's now 
running it -will do that." 
"How's that?" 

"Well, yon see, they are using it now 
as a means of getting even -with enemies, 
and it is largely given o'ver to, personal 
squabbles, quarrels, spites. The editor of 
your paper understands the situation. He 
has -wamed the members for months past 
of what would happen if a radical change 
was not instituted. I see he was fired too. 
That's the penalty of being able to think. 
The gang wants to do all the thinking " 
" But they ejected O. J. Gude as well." 
"Of course they did. He is a first-class 
solicitor and gets business, lots of it. 
That, of course, interferes ■with Stahl- 
brodt" 

" Many of the members have 'written 
Billboard Advertising tliat the mis- 
takes of the Cincinnati meeting will all 
be rectified at Cleveland next July." 

" I believe they will if the Association 
holds together that long." 

"Why, you surely fion't anticipate such 
speedy disruption ? " ! 



"It would not surprise me at alL Why, 
their total receipts last year were J980.00, 
and the Association 'was run very econom- 
ically, but their expenses amounted to 
$886.00, which left them only about {93. 00 
on hand. Mind you, not a cent "was ex- 
pended unnecessarily. Nothing but pos- 
tage, printing and bare necessities were 
indulged in. But this year it's different 
The gang have got the reins. The first 
thing they do is to cover up one of their 
own blunders by voting $150.00 to an 
attorney for dra'wing a bond, or some- 
thing. Then they give the secretary 
f 250.00 for a stenographer. Then feoo.oo 
to your paper as a subsidy. Then Stahl- 
brodt gets ^50.00 to pay the rent of the 
New York office. Their incidental exr 
penses 'will be about the same as last year, 
$886.00, which makes a total of $2,130.00 
to be met. Now, their receipts will not 
be as big as last year, because the Inter- 
State Bill Posters' Association is cutting 
down the membership like fun, and every 
time they lose a member, that means jtist 
so much less money received." 

"You think the Inter-State is hurting 
them?" 

"Think ! Why, I know it Why, my 
boy, nearly every member they had in 
Minnesota, Wisconsin, Illinois, and Ken- 
tucky has gone over to the Inter-State. 
There isn't enough of the subordinate 
association in these states left to form a 
corporal's guard. I see, too, that not 
satisfied with the already large indebted- 
ness incurred, they are going to pile np 
some more by publishing a paper." 

"But they expect that that will prove a 
source of revenue." 

"Like h— 1, it will. What does Camp- 
bell know about running a paper ? About 
as much as a hog does about a holiday. I 
tell you, it's expensive, most uncommonly 
so, in fact." 

"You speak as if you had experience." 
"So I have. In 1S68 I organized the 
first bill posters' associatioii that 'was 
ever formed in America. The idea oc- 
curred to me in New Orleans, during a 
conversation with Al. Weber, the bill 
poster of that city. I at once 'went to 
Chicago, and interested Geo. Treyser in 
the idea, and we succeeded in effecting an 
oiganization. Well, to make a long story 
short, the association wanted a paper, 
and they authorized me to go ahead and 
publish it, which I did. It was called 
The Bill Posters' Review, and lasted just 
four months, during which time I received 
just exactly three paid subscriptions of 
one dollar each. Those four issues cost a 
little over $3,200,00. The Association 
wouldn't pay it, so I had to; that's why I 
remember it so well." 



"In the case of Caunpbell, however, 
things 'will be reversed,^because he 'won't 
pay it, so the Association 'will JiAve to; 
and the burden is going to fall pretty' 
hea'vy on the shoulders of the few faith-- 
ful ones who stick by the Association to' 
the last It's on account of this reckless 
extravagance, more than ansrthing else, 
that I predict the early demise of the or- 
ganization. 

"You can say to the boys, though, thaj 
I will soon have The American Bill Pos- 
ters Union in operation, and it will come 
as near to being.a perfect association as 
it is possible to get one. Tell them it's 
what they've beeh trying to get for 
years." ' 

ANOTHER C^VE. 

The Southern BUI Posting Trust. A new or> 
granization projected by M. J. Dooley. of 
Atlanta. Ga. A new niovement of interest 
to the Craft In Dixie. . 



• It never rains but it pours. Following 
dose upon C. S. Houghtaling's announce- ' 
ment of the American BiU Posters' Union, 
comes the news that the popular bill 
poster at Atlanta, Ga, Mr. M. J. 
Dooley, has projected, and is about to 
launch an entirely new and independent 
Association of Bill Posters in the Sontfa- 
em States. Dissatisfied 'with the Associ- 
ated Bill Posters' Associatien, -with vvhich ' 
he has heretofore affiliated, Mr. Dool^' 
has severed his connection 'with "that 
organization, and quietly gone about • 
effecting an association according to his 
own ideas in matters of this kind. 

Rumor has it that it will be operated on 
entirely new lines. The trust goes into 
each and every town of the South' 'aaiA ^ 
buys the boards outright from the bill • 
poster, paying -him in stock of the trust 
for same, and installing him as manager. 

Wherever they caiinot effect this ar- 
rangement, it is presumed they will in- 
stitute opposition. In time, this 'will 
give the trust an absolute monopoly of 
the boards throughout the entire South. 

It is also said that the S. S. S. people 
are interested in the scheme. 



AND STILL ANOTHER. 

The Western Bill Posters' Association, 
covering the states of Montana, Idaho 
and Oregon, is organizing under the 
direction of Messrs. Spaulding & Gordon 
of Boise. They have asked for and re- 
ceived a charter from the Interstate Bill 
Posters' Association and will operate as a 
subordinate organization of that body. 
Messrs. Spaulding & Gordon are hustlers 
and their efforts will undoubtedly result 
in a strong and effective league of the bilj 
posters of the three states named. 
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POSTERS AND PAMPHLETS. 



A. CRESSY MORRISON. 



The question of billboaid advertising 
has annually presented itself, with gradu- 
ally increasing emphasis, daring my en- 
tire experience as an advertiser. I have 
never had a doubt as to the value of this 
class of display advertising as a means of 
immediate local publicity, but I have had 
my mi^vings— and I tbink they have 
been justified — as to the reliability of the 
average bill poster. The fact that adver- 
tising has, during the past, been consid- 
ered other than' a science, that notoriety 
has been mistaken for reputation, and the 
attainment of publicity by flashy methods 
or in any way, has been regarded as the 
goal to which the advertiser was tending, 
has, through the early connection of the 
bill poster with the carcns, indaced the 
bill poster to believe that all advertising 
was a species of circus, a frolic ; and in- 
stead of his bills being carefully put up, 
they have been slapped up. The bill 
posting profession, from my observation, 
has been inore completely imbued with 
this idea than almost any other line of 
advertising thought, and the careful ad- 
vertiser, observing this tendency, has been 
driven away from a profitable field by the 
personnel and the average nntmstworthi- 
ness of this, class of display. It should 
be thoroughly understood and stated with 
emphasis here that for years there have 
been thoroughly reliable bill posters, 
jnst as there have been admittedly thor- 
onghly tinieliable ones, and the advertiser, 
being unable to discriminate, has been 
loathe to see his profits on the reliable 
poster absorbed and turned into a loss by 
the bad business methods of the unre- 
liable: 

Theatres, amusements of all kinds, and 
one or two other lines of business have 
seemed t6 enjoy the bill poster's most 
strenuons-and careful efforts, for the bill 
poster knows that he wonld receive from 
this class of advertisers a certain regular 
nnnnal amount of posting ; and besides, he 
has been under the supervision of the local 
manager of the theater or the careful 
checking of the circus bill poster, who 
was one of the fraternity, so to speak. 
Bat when, the general advertiser, seeking 
publicity, sent his bills to a bill poster a 
thousand miles away, those bills have 
awaited the convenience of the bill poster 
and sort of drifted in, and though it may 
have been the desire of the advertiser to 
make a complete display at one time, 
they have been spread over six or eight 
weeks. The charge may have been right, 
but the lack of attention, the^delays, have 
lost for the advertiser the entire effect. 
By making his shot scattering he has 
failed to penetrate the public mind, al- 
though the work was done conscientiously 
enough, as far as the time of display was 
concerned, by the bill poster, but every 
tliin|r else had been given precedence. It 
therefore became true that although a 
large advertiser might spend more among 
the^btn posters of the nation than any 
one theatrical company, yet his display 
was desultory and ineffective, and the in- 
dividual or local bill poster looked upon it 
as so small a matter that it was scarcely 
worth his attention. 

These methods deterred me for over six 
years from entering into a field which I 



felt would be profitable, provided I could 
get exactly what I paid for. But a change 
has come. The bill posters of the country 
realized that life was' not a continual 
frolic ; that bill posting, if intelligently 
done, became a dignified occupation; that 
there was a science in bill posting, as in 
all things. They learned to call it a pro- 
fession, and to take a. pride in it. Then 
came the formation of a Bill Posters' As- 
sociation, national and inter-state ; then 
local organization ; then a system of edu- 
cation in business ethics by bill posters 
for bill posters. Then came more, rigid 
rules regarding membership. All this re- 
snlted in a pressure of opinion among bill 
posters which either whipped a careless or 
dishonest man into line or excluded him 
from the association. It is needless for 
me to say. that the general advertisers 
were quick to appreciate the value of this 
otganization, the making of a standard 
price, the proper criticism of loose methods 
by bill posters themselves; and the amount 
of conmiercial advertising which is now 
being placed by bill posters attests the 
fact that there were many others who 
Tvere as anxiously a^raiting the dawn of 
the new era as I have been. 

Last year I sent>forth a few little flutter- 
ing doves, amounting to a paltry hundred 
thousand sheets of posting. It was well 
displayed by members of the association, 
and by-andiby the doves returned to me, 
bringing the green little olive-branch 
dollars in sufficient numbers to warrant dollars a thousand, 
me in believing that the postiiig was not | The BUI Posters' 
only well done, but that it was a profit- 
able venture, which could be made more 
so by the display of better designs and in 
larger numbers. The confidence thus 
acquired has made the number of sheets 
arranged for this year nearly foiu: hun- 
dred thousand, and although this is insig- 
nificant from the standpoint of large ad- 
vertisers, it is another of those feelers 
which an advertiser usually, if thoughtful, 
sends out before venturing from his glifll 
Where large stuns are involved, the adver- 
tiser becomes somewhat of a hermit crab, 
venturing^witb caution, keeping his shell 
well over him, preparing to jump ;back 
into it and stay there on the approach of 
danger. His shell is the realm of cer-. 
tainty based upon experience, and his 
ocean is the realm of possible advertising 
mediums around Ttftn , 

There is no question in my mind bnt 
vrhat bill posting as a T»i«-g»ig of publicity 
for the general advertiser will become one 
of the greatest mediums at his command, 
provided ^the bin posters continue to es- 
tablish his confidence by themselves con- 
demning carelessness, lack of attention, 
or dishonesty among the members of their 
own profession, rigidly excluding from 
their ranks men who are unreliable. The 
general advertiser can live without this or 
that city, can live without a dozen cities. 
He is in a position where he does not 
need to do bill posting at all, and will ex- 
ercise his judgment accordingly, and if 
the general advertiser finds that certain 
cities do not respond to the bill posting 
which he has sent there,he will leave that 
city off the list, and no one will be hurt 
more than the local bill posters. 

BiU posters should not forget that ad- 
vertisers Compare notes, that they flock 
together for self -protection, that a maga- 
zine pr newspaper sailing under false 
colore, daiining a larger circulation than 



it possesses, or using unreliable business 
methods, is soon spotted, and the adver- 
tiser will frequently leave a meditun alone 

just because of doubt as to its value. It 
is, therefore, a fundamental _- principle 
that the bill posters should study with Uie 
utmost care, that if they desire to secure 
the patronage of the general; advertiser 
they must inspire him with confidence in 
their methods, which is the keynote of 
success for their profession as well as for 
other lines of business. 

There is one ether subject which I wish 
to discuss here and offer a suggestion. 
During the last eight years it has been my 
privilege to distribute in various ways 
forty-eight million little pamphlets, many 
of them going from door to door by hand, 
many through the medium of .druggists, 
and very large quantities by mail. Nearly 
three million of these pamphlets were 
sent by mail during the month of Febru- 
ary. They were sent two in an envelope, 
and the postage wjis one cent for each 
envelope It costs money for the collect- 
ing of the lists, for the writing of the 
envelopes, for the envelopes themselves 
for filling, and the postage alone was 
$151000. The cost of this distribution, 
aside from the books themselves, was 
between eighteen and twenty thousand 
dollars. The actual distribution was 
1,50 ,000 addresses, and therefore the 
cost per address was a little moie than a 
cent and a quarter, or perhaps thirteen 



Association and its 
members would probably be very glad to 
distribute five or six millions of our little 
pamphlets, on the basis of two dollars 
per thousand, and we, as general adver- 
tisers, would be very glad indeed to have 
Oiem, but we don't dare. This is no 
reflection upon the bill posters individu- 
ally or as a whole, but we are perfectly 
well aware that we with difficulty can 
employ men, pay their traveling expenses 
and a good salary, on whom we can abso- 
lutely rely for the faithful distribution of 
our little books, the placing of them 
squarely under the door, rain or shine, 
in frost and heat, we could not entrust an 
advertising expenditure aggregating ap- 
proximately fifty thousand dollars per 
annum, to any body of men with whose 
methods we are not wholly familiar. 

The questions which con&ont us are: 
these : Whatever may be the reliability of 
the members of your Association, will 
they give this matter for actual distribu- 
tion to men who are intelligent, whose 
sense of duty is such that they value ad- 
vertising matter, and will the poster him- 
self see that they are properly watched? 
Truly, in the distribution of these mil- 
lions of pamphlets, we have learned much 
of the unreliability of man, and we have 
often pinned our faith to a. broken reed. 
It is so much easier for a traveling repre- 
sentative to sit in the hotel and let the 
boys make this distribution; so much 
easier for him to pin his faith to the 
honest countenance of an urchin who 
promises well than to 'walk the weary 
miles behind him to see that his work is 
done properly. It has been our exper- 
ience that the general public and distrib- 
utors in particular do not appreciate the 
value of advertising matter, and we were 
actually at one time sued for damages for 
the stoppage of a city sewer, in which 
were found twelve thousand of our books. 



We are succeeding in our distribution as 
it is, because the U. S. mail is'xompara- 
tively reliable, and the men whom we 
now employ have taught us by experience 
that they can be utterly and absolutely 
relied upon. 

How much better it would-be, how 
much cheaper, and how much simpler, 
if the hundred ..advertisers -who use 
circulars and pamphlets — many of them 
in larger quantities than we have is- 
sued -;-,could send to the Bill Posters' 
Association a sufficient quantity, and feel 
that in every town and hamlet where a 
member of that a.ssociation was located 
the distribution would be done promptly, 
with absolute accuracy, honesty and thor- 
oughness. It would solve one of the 
greatest problems which confront the 
advertiser to-day. It would draw to your 
Association thousands and thousands of 
dollars which are now diverted to publi- 
cations and other methods of publicity, 
because advertisers do not know how to 
distribute their books economically, thor- 
oughly, and everywhere at once. 

Again let me say that the keynote of 
the bill poster's and distributor's profes- 
sion is the establishment of confidence, 
and this can only be done by the most 
rigid criticism of bill posters by bill post- 
ers, by the making of their profession 
dignified, by bringing to the members of 
your Association a realiring senSe of the 
responsibility which they assume when 
they accept the money of an advertiser, 
and besides, they should be made alive to 
the fact that the advertiser, while he may 
be a goose, is still the goose that lays the 
golden egg, and as his business develops 
by the success of his advertising, they, by 
contributing to his success by the thor- 
oughness of their methods, build up for 
themselves increased business from him. 
In conclusion, permit me to express the 
hope that the very modest posting which 
we this year propose to do will further 
convince us of its utility as a means of 
publicity, and that we may some day look 
forward to the time when the distribution 
of our pamphlets may also be entrusted 
to the bill posters, for whose otganization 
I have great respect, and whose individual 
members I felicitate upon their entrance 
into new business possibilities, which I 
hope may be realized beyond their bright- 
est dreams. 



Mb. a. Ckbssv Uobbisok. author of the fore- 
going article is manager of the Advertising De- 
partment of the I>abst Brewing Company, Mil- 
waukee, Wis. 



Any person or firm who is desirous of 
creating a quick demand for his or their 
wares, should use posters in preference to 
all other avenues of publicity. Nothing 
is one-half so prompt Proof of this fact 
is found in the fact that circus and the- 
atrical managers have learned through 
years of experience that they bring a re- 
sponse that is almost instantaneous. For 
this reason itinerant oi^ganizations rely 
upon them almost to the entire exclusion 
of all other forms of advertising save dis- 
tributing matter. 



If you want to advertise anything any- 
where at any time, and desire to procure 
maximum resu ts at- minimum outlay, 
use the billboards. 
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NEW YORK NOTES. 

Ilolbrook's Worcestershire 'Sauce has 
secured from Van Beuren the enormous 
sign on New York Bay, that has been 
occupied for a number of years past by 
Sapolio, This sign is pretty nearly half a 
mile long, and is the first view of New 
Vork seen by incoming ocean passengers, 
and for this reason, if non« other, is 
one of the strongest advertisements in 
America. Holbrook's Sauces are also 
posting upon the New 'Vork billboards. 



Gude is posting Syrup of Figs in the 
Eastern States. 



The William Zeltner Brewing Company 
has a very handsome sS-sheet stand, 
lithographed in a>lors, and is posting it 
throughout New York and New England 
States. 



Johnson & Johnson, who are advertising 
Vino Kalafra very heavily in the news- 
papers and street cars, have given a large 
paint conteact for their Belladonna Plas- 
ter, covering all railroad approaches to 
New York City. Vino Kalafra will prob- 
ably be posted during the sommer months. 



A great deal of paper on the bill boards 
during the past month, as usual during 
the cold spell, is practically unreadable 
on account of the frozen paste on the face 
of the poster. Many a fine piece of lith- 
ography is rained bjr the bill poster's care- 



Tbe posters put up by the California 
Fig Syrup are decidedly weak ; they are 
only three sheets in height, and a half 
sheet blank is placed on the top and bot- 
tom. This would be very good advertis- 
ing if the half-sheets were placed at the 
ends as well, thereby placing a border all 
around the ad. 

Three Cheerful Liars met in the Cafe 
of the Imperial Hotel a few weeks ago, 
and as they had made more money during 
1895 than they knew what to do with, 
they mutually resolved to declare a divi- 
dend amounting to $135,000, and to return 
this amount to their customers, in con- 
sideration of having been allowed to make 
such heavy profits. 

They are doing all they can to prevent 
the general public from learning these 
facts, fearing that every man in the ad- 
vertising business will immediately go 
into paint and bill posting, that they may 
be abletodistribatefT3S,oooayear among 
their customers. 

Four large cigar manufacturers are se- 
curing bids on poster printing in large 
quantities, with the expectation of going 
into this method of advertising^more 
heavily than similar lines have drnte. 
Cigar posting has heretofore been confined^ 
to one-sheet and three-sheets, but manu- 
facturers arc learning that there are larger 
sizes of paper made, and that it will cost 
no more to post the town with large 
stands than it does with small paper, and 
tliat the effect is a thousand per cent, 
better. 




'SEE PL-'VTO ABOUT IT.' 



Advertising is not necessary, neither 
is the telephone, neither is the telegraph, 
nor the limited train, but they are mighty 
convenient when you want to get there 
quick. 



Your grandfather made a fortune in busi- 
ness years ago, aqd never spent a cent in 
advertising in any way ; but conditions 
are somewhat different at present, and 
while you may do the same thing as your 
grandfather did in the same length of 
time, (a quarter of a century, we will say) 
why not get to the front in two or three 
years, instead of waiting ten times as long. 

Wool Soap is a new billboard adver^ 
tiser. Their eight-sheet could be vastiy 
improved by a littie color. 

Bill posters should note the remarkable 
beauty and effectiveness, from an adver- 
tising standpoint, of the bulletin boards 
built and painted by. Lou LaTour, of New 
York. Bvety sign on LaTonr's boards 
no matter how small, stands out clear, 
bold and distinct One reason is that a 
border about a foot in width surrounds 
every ad, the border on evety ad being in 
a color differing from the one adjoining 
it. Another reason is he endeavors to 
have no two adjoining signs with the 
same colored background. The adver- 
tisers pay him for the space iised in these 
borders, and they would be willing to pay 
the bill poster too, if the matter were 
luggested to them properly. 



Hol^xx>k's Sauces have a one- sheet 
and a sixteen-sheet. On going to the 
io5th-streeb~^tation of the Sixth Avenue 
L road the other day, I noticed one of the 
large stands placed where the view was 
very close, so clos^that the one-sheets 
would have been just\as readable. In 
turning the curve at tiotk^treet I noticed 
a bill board, the neatest pMsdhle view to 
which was fully five hundred..^feet, on 
which a great many of the one-sheets 
'ivere placed. I don't believe one person 



in a thousand could haye told what was 
being advertised, and the stand is a mag- 
nificent one for large posters. 



There is a bill x>oster in New York City 
who pastes a piece of paper over the im- 
prints on all posters that are placed on 
his boards, "Nobody is gcnng to get 
any free advertising out of him, by gum.' ' 
■And bis name is neither Van Bemren, nor 
Munson, nor Reagan & Clark, nor Shine. 
This bill poster gets $2 a sheet per month 
for the paper he posts, and he is the Ele- 
vated Railway Advertising Co. 



Sozodont is expecting to invade the 
billboards the coming Summer with a 
novel and striking poster. 

S. F. Meyers & Co., wholesale jewelers, 
50 Maiden I<ane, are going to post Olym- 
pic Bicycles thonghont the Bastem States. 



OLD TIME REMINISCENCES. 

As near as I can remember, it was dur- 
ing the season of 1836-37, Nick {Roberts 
informed me that billboard advertising 
was introduced into America by the agent 
of the Bavarian Feasant Actors, whose 
bill trunk had -a three-sheet on the side 
marked "Steerage." To be historically 
correct, as these papers will be kept on 
file by every bill poster in America, it 
was about July 9th or August of that 
year, when the three-sheet landed, at 
once suggesting the idea to all the bill 
posters who were sunning themselves 
and playing golf in Castie Garden, that 
it would be a corking good idea to have 
some planks permanenUy |daced in prom- 
inent localities, where citizens could ride 
or wsdk by and read the cunningly worded 
printed bills, in place of having the sand- 



wich man do all the walking. The idea 
was not only feasible but made a great 
hit, the first one blowing down on over 
thirty passing spectator^ The expense 
for these boards was trifling, the owner 
of the lot generally taking great pleasure 
putting np a 300 foot board for two 
lithograph passes, good every other 
month. The theatre managers were de- 
lighted with the' scheme, giving up some- 
times as many as ten passes a year to bill 
three shows a week; The only expense 
was the paste, whiA had at that time 
gone up to sixty kreatzers per kilo. The 
duties on paste wer^ so enormous that it 
is said Yank Newell felt called upon to 
invent a substitute made of witt^ hazel ' 
and tobasco sauce, both highly recom- . 
mended for their hot qualities, which 
was all right for use in summer with the 
aid of tacks. Harry Stoops, who after^ 
wards became a famous millionaiie, in 
,thoise days started in a quiet way with 
only thirty wagons, which now, if they 
were loaded with money, would not pay 
his weekly salaries. The first time I was 
discharged from the Cole show by Bob 
Campbell, was for layiag out a 650x5 
stand, on the beach at Galveston, to see 
how it would look. Bnt after that I got 
it down so fine I could tell how the paper 
looked without having it photographed. 
Miqne O'Brien, the celebrated poet who 
composed the following beautiful lines— 

" She is the only girl I love; 
She has ft &ce like a horse and bnggj*, 
I met her while leaning on the lake, 
O, fiieman, save my child." 

was once a bill poster in Texas, and was 
doing well until a fake circus agent came 
along and gave him a sixteen dollar 
order on a basted show, which caused 
Mique to go into bankruptcy. 

Punch Whbsusr. 
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SPRCIAL NOTICE.— All matters and corrnpondmce intended for this department should be sent 
direct to W. Chandler Sleiuart, 4114 Elm Avenue, Fhiladelphia. 



THE GREAT AND ONLY. 

Bll.ui>ABI> ADVBRTisme has evidently: 
awakened in the bieast ofl'mbce than-one 
local advertiser the desire nse billboard 
publicity^ Out of a batch of-twenty-seven 
letters from retail merchants in different 
parts of the country, I select this as being 
the most suitable one on which to hang 
my snbseqnent remarks : 
'W. Cbakdcek Stbwakt : 

Z)«>r5<>^-Ii«adBiLi.BOAS» AsvBRTiSJHGand 
think the poster allright, and decide to try this 
method of advertising; then. I pick up other 
jonmals and papers and read articles on the 

order of the enclosed clippings^ which ma^es nte 
think poster advertising atl wrong. Fer]iaps 
your opinion may help me out. 

' "• ■" Respectfully yonts, 
.,... ''... D.Z.K. 

Here-are. the- clippings D. Zl K. refers 
to. The first one is from the Albany 
y4r^T», while the second hails &om Busi- 
ness, although it has been going the 
rounds of the press for some months past: 

- The daily newspaper is by far the safest and 
most certain method of reaching the public It 
should not he difficult for any intelligent man 
^rho has lived for any time in a commnnity, to 
know- jnst what papers will best serve him as 
advertising mediums^ It isn't at all necessary 
to examine the hooks in the newspaper's count- 
ing room or to get their afSdavits on circulation. 
A paper that yon read yourself and that yon re- 
spect. that your neighhois read and respect and 
that yon know to lie widely read and respected, 
yon can safely rely on as a satis^ctoiy medium 
for reaching people of your own kind. The ad- 
veitiier who sticks to the solid, suhstantisl and 
Influential papers and fills his space jndicioosly, 
is snre of getting returns. 

Cheap ADVER-nsmc.— The biggest mistake I 
ever knew a merchant to. make, says a writer in 
Farm Machinery, was when one of my friends 
concluded to spend $70.00 to have illustrated 
signs painted on fences and bams in the coun- 
try. The pictures were hmnorous and in colors 
to be painted on a white background. One was 
a bull frog reaching out after a bug. Another a 
dog catching a fellow by the seat of his pants, 
and another, a snake and a bird, a sort of take- 
off on the "Early bird catches the first worm." 
Well, the palter used whitewash and cheap 
colon. After the first rain the bull frog picture 
and the words of the advertisement got wonder- 
fully mixed together, and the bull dog was made 
to chew the advertiser's name instead of the fel- 
low's trousers; at least that is the way the rain 
made it appear. After the second rain there 
was only a vague sort of an indication of an ad- 
vertisement, the water having washed ont some 
letters, leaving the othets untouched. For in. 
stance, the Hne " Purchase our bnggies " on the 
sign board read " Chase onr bng." 

Now, newspaper advertising is a mighty 
good thing, bnt poster advertising is jnst 
as good in its place. Newspaper advertis- 
ing, posters, painted bulletin boards, and 
attractiTe booklets should work hand in 
hand, but the trouble is that newspaper 
men recognize the sterling worth of -the 
poster, and, in their anxiety to stop too 
much of the a; ^ iopriation going poster- 
wards, they say unjust things about bill- 
board advertising. 



For years the poster has labored under 
another disadvantage — it has had no one 
to champion its cause, while the news 
paper has had dozens, even thousands, of 
o£Scial mouthpieces..^ To correct this 
state of affairs, BnxBOASXt Advertising 
entered the field, and, while some of the 
very men whose busine^ it is champion- 
ing are too narrow minded to realize the 
fact, the majority of the bill posters realize 
the great work their only representative 
is doing. r 

Already wonderful chahges'have result- 
ed bom BHABOASD AbvBRTisiKCs mis- 
sionary work. Firmg are using posters 
to-day who would not have dreamed of 
such a thing three years ago. Even the 
magazines have long articles on the poster, 
while the ne-wspapers discuss it in their 
news columns. Here are two verses on 
the subject, the first one from the Phila- 
delphia .ffz/^wju^ Bulletin, and the second 
from a magazine : 

In Foster Land the girls are queer. 
And marvelous their predous gear ; 
Their gowns are made of qoirks and quirls, 
A mass of writhing scrolls and swirls, 
"With here a line andthere a smear. 

Their features are not always clear. 
One needs a nose, one lacks an ear ■■ 
But still we love the giddy gills 
In Foster I.and. 



In their high-coloied merry sphere 

Thqr lead a gay though brief career ; 
■With purple feet and carmine curls. 
And yellow scarfs in gauzy twirls, 
A joUy lot the girls appear 
In Poster land. 

Do FosTEKS Post?— 
Do posters post? although they sprawl 

In loud profusion at each st^ ; 
Gibson's pretentions black-and-whites, 

Nankivell's freaks and Bradley's frights. 
And Rbead's red maidens, lean and tall. 

Although we know each artist's scrawl. 

The boott tfuv note we cant recaU • 

And though their wild effect delights. 

Do posters post?' 

Their lines and forms our eyes enthrall. 
Their color schemes onr tastes appalL 

The keen collector glibly c:tes 
Beardsley and alibis satellites. 

They'ie works of art. but after all. 
Do posters post? 

Now, if posters didn't post, and if they 
were not such a good thing, do yon sup- 
pose the paper would devote so much 
space discussing them ? 

I can say to D. Z. K., and the others, 
that poster advertising is allright It came 
with the art of printing, the first poster 
being issued by Capton in 1480. If long 
establishment has anything to do with 
worth, the poster has " come to stay." 



the advertisement cannot possibly do it 
all — that it is only a foreri^ner to dis- 
cover new fields which they, the adver- 
tisers, must cultivate, yet how few busi- 
ness men shake themselves together suf- 
ficiently to follgw up each inquiry from 
their advertising in a determined never- 
give-it-up way. 

Some few adv^tisers, -who ask you, at 
so much an agate line, to send- for their 
printed matter, never pay the least atten- 
tion toyburapplicatioul 'Most advertisers, 
bundle you np their selection of booklets 
and circulars, and send th^ along, but 
beyond that no effort whatever is made 
to securebusiness. 

The sending of your catalogue should 
only constitute the first step. This printed 
matter shoilld be followed up by at least 
three letters, (posted at intervals,) in case 
no reply resulted from the first batch of 
"circulars. 

A customer worth having is worth 
working for, and advertisers who will try 
this plan will be astonished at the remark- 
able "pulling" power 'these subsequent 
letters ■?irill have. 

Some time ago I received a circular let- 
ter btim a dealer in." typewriter supplies 
offering to send me, gratis, on request, 
a sample box of their patent paper fasten- 
ers. X sent for a box, and in reply re- 
ceived another letter stating they had 
stopped giving away sample boxes some 
months ago, but they would be pleased to 
sell me a hox for 25 cents. 

Now, if , this firm had discountinued the 
distribution of samples, why did they mail 
me that circular? 

This kind of " sharp practice "; down- 
right dishonesty, penny-wise-and-pound- 
foolish policy, and lack of persistency in 
following np every inquiry, are causes 
that compel an advertiser to ingloriously 
leave the field, money ont of pocket. 



of a good novelty cannot be appreciated 
until one has seen busy business men stop 
their work for half an hour to examine 
it." 



THE 



' DO THE REST. 

On the surface it seems improt»ble, bnt 
there are thousands of businessmen, who 
when they publish an advertisement, ex- 
pect to sit baiik and twirl their thumbs 
while the advertisement is making them 
a fortune.'' 



COST OF BILLBOARD AD- 
VERTISING. 

A. E. Welles "writes : — Will yoh kindly 
inform me through the March issue of 
BnXBOARD Advsktising how the rates 
are computed and what the standard rates 
are for outdoor painted bulletins; also 
how pri-vileges are generally obtained for 
erecting boards ? ' 

Answer : — As the editor of Bn.i,BOARD 
Ad'vbrtising is better informed on this 
subject than I am, I have referred this 
question to him. 

NOVEL TV ADVERTISING. 

C H. Young writes :— Your opinion on 
the enclosed ads would be appreciated. 
The booklet was distributed to school 
children as they entered school, and- the 
card was distributed among merchants 
and those who advertise. I am a sub- 
scriber to BlI.130AIU> AD"VER*ISING. It 

is an excellent publication and offers 
many valuable suggestions to all who ad- 
vertise or about to advertise. Poster 
advertising is commencing to take bold 
here and it is only a question of a short 
time when all the large advertiseiB vrill 
have adopted it. 

Answer :— The booklet is good ; it is 
always well to reach the "old folks" 
through the children. Yoax own circular 



ADEQUATE SERVICE. 

It has not been our practice to give our readers 
a New "year's Hotto, but if it had been we can- 
not think of one more appropriate than the 
words which head this article. 

Bill posting as a means of publicity never 
stood so high as it does to-day, and the only 
thing needed to enable it to maintain its present 
high position and increase its hold upon all 
large commercial advertisers is the assutance 
that they will secure "Adequate Service." It 
was with the advent of Rented Hoardings and 
security of exhibition that bill posting began to 
grow in favour with advertising firms. It will 
be by the same means that it will maintain its 
hold upon them. Gradually, but surely, the 
Fly-posting method is falling into complete 
desuetude. As posters get more elaborate and 
expenave there is less disposition to place them 
in the hands of any person who cannot guaran- 
tee that they shaU be displayed for the period 
agreed upon and paid for. Many of our bill 
posting firms now take a pride and a pleasure 
in Tendering to their customers a fnU and ade- 
quate service, but there are not lacking those 
who look back upon the old days when plenty 
of paper was supplied, and very few enquiries 
were made as to where it was placed. I>uting 
the past year we have been glad to find at least 
one firm who declared a few years ago that 
"BiU posting was' as rapid a way of sinking 
money as any they knew," taking it up and 
displajring on the hoardings the attractions of 
various publications they issue, thus practically 
demonstrating that they had completely altered 
their mind. To induce other firms to do the 
same and to increase the expenditure of those 
firms who already use the hoardings, it is only 
necessary that the bill posters should so act as to 
give them confidence ; and, if they can be made 
to feel that for any money they may put into 
bin posting they win secure adequate service, 
there will be no falling off in the volume of 
work, but a continuous increase. True, that to 
secure this adequate service there must be an 
adequate price paid for the work. If that ade- 
quate price is not paid, the work cannot be effi- 
denUy pertormed, but the advertiser will not 
grudge the price if he only knows that he gets 
what he pays for. There are letters in our col 
umns last month and this month as to middle- 
men. To our mind it matters not who are the 
middlemen or how numerous they are, if the 
bill poster treats all alike and shows to no one 
of them more favorable tennsthan to another. 
If the firm of middlemen are not of good repute 
the bill poster can insist on such methods of 
payment as -will secure him from loss, but let 
him render to all equal tenus, and adequate 
service, and not take a contract at any price be 
cannbtconscientiously fnlfiiritfor, and he then 
elevates his business, and does all his fellow 
tradesmen good. Every single contractor who, 
in even a small town gives satisfaction to an ad- 
vertiser, does good not only to himself alone, 
but to the entire bill posting trade, because he 
increases that firm's satisfaction with the way 
in which the work has been done, and their 
determination to continue to use the hoardings. 
Every advertiser so satisfied with results is se- 
cured as a' friend to the the trade af large, and as 
the trade needs all the friends it cati' make, it is 
necessary that its interests should be bound up 
irrevocably "With the interests of the commer- 
cial community, and to secure this end, as many 
as possible of the commercial community should 
be made participators in the advanUges which 
will accrue from the publication of their ad- 
vertisement on the hoardings. I.et the eonfi- 
dence of all sections of the community be In- 
creased tiy the conscientious perfotmance on the 
part of the bill poster of obligations entrusted 
to him. This is the great need of the trade this 
year, and if it is met, 1896 will lee the volume of 
business even greater than that of 1895 has been. 

—The Bill Poster, Ixmdon, Eng. 



Papers reach the classes, 
Poster* reach the masses. 
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is well worded and should "touch the This couplet should find a place upon 

Common sense should tell then, fi,=» 2"*'* ^j"* 'v^l advertiser. Yon touch the letter head of every bUl poster in the 
v.uumion sense anowd tell them that | the right spot when you say, " the value J land. 






ADVERTISING BY POSTERS. 

Written especially for B11.1.BOAKD ADvBRTisuro 
by CHARLES AUSTIN BATES. 

Excepting only the town crier, posters 
are the oldest form of advertising. Devel- 
opment in this line has not been as rapid as 
ii has been in the newspaper line, but in 
the last two or three years poster adver- 
tising has taken such rapid strides in ad- 
vance that now almost any scheme of 
advertising is considered incomplete with- 
out its quota of attractive posters. 

The impetus has come from Paris. The 
idea of real art in posters came from Paris. 
In saying these things, I have in mind 
the poster as it is used for advertising com- 
mercial enterprises and publications. In 
the line of show bills high art has been 
apparent for a number of years. 

I doubt if any recent poster advertising 
has equalled, or even approached, the 
work of Matt Morgan, whose beautiful 
productions must be well remembered by 
every one who has seen them. 

In the modem acceptation, the word 
"poster" to the average mind means a 
one-sheet bill — and even more frequently 
a much smaller sheet. 

The French have taught us the use of 
flat colors and the massing of design and 
color. 

If a half-sheet poster contains one 
strong figure, as laige as the space will 
allow, and a full sheet poster contains half 
a dozen figures, the half-sheet poster will 
be the stronger. It "will be more effective 
and less expensive. 

Simplicity and strength must be the 
aim of of the poster artist. The less he 
he goes into detail, the better. It is not 
the mission of the poster to convince. It 
may only suggest It must be strong 
enough to command attention, and artis- 
tic enough to command admiration. 

The poster used in advertising Scrib- 
ner's Magazine for February is one of the 
best I have seen. It is strong, simple and 
effective. It contains five wonls and one 
figure. It is -well conceived and admir- 
ably executed. 

The five words are, " Barriers Sentimen- 
tal Tommy in Scribner's." The one fig- 
ure is a strong, lifelike picture of Barrie, 
which shows him intently reading a paper 
which he holds in his hand. The poster 
says to the casual observer, that " Senti- 
mental Tommy" is a story of absorbing 
interest. The figure expresses this. 

The colors used are black and pale 
green — a noticeable combination. 

On the whole, I believe that the Amer- 
ican poster is more truly artistic than the 
French. We have improved on their 
ideas. 

Nine times in ten the French poster owes 
much of its attractiveness to the use of 
the female figure in varying degrees of 
nudity. They are striking al-ways— gen- 
erally beautiful— -sometimes disgusting in 
their suggestiveness. 

And yet, the idea itself is right. There 
is nothing so attractive to man as a wo- 
man ; andthere is nothing much more 
attractive to a vroman than another wo- 
man. 

The female form is the most beautiful 
thing in nature or in art. Used properly 
it can only exert a beneficial influence on 
observers of all ages. There is every rea- 
son why it should be used in advertising— 



and particularly in posters, if it is used 
in a proper way. 

When Anthony Comstock is taken to 
the realms where we may believe there 
are no posters, there will be some 
chance of development in art in America, 
and every bill board will become an edu- 
cational institution. 

One of the most beautiful posters that 
has been seen in this country was recently 
suppressed by Comstock, because it con- 
tained the nude figure of a woman. 

Of course, artistic posters can be made 
without the use of female figures. The 
Scribner poster which I have been talking 
about is one in point 

One of the peculiar things about poster 
advertising in the United States— particu- 
larly, in New York City— is that its largest 



ought to prove to the advertiser that 
poster advertising is a good thing, it is the 
fact that newspapers use it in preference 
to newspaper .<:pace. Now, I am a be^ 
liever in newspaper advertising, and in 
poster advertising. As a matter of fact, 
I suppose I believe more in newspaper 
space than in poster advertising. Poster 
advertising is like the little girl who had 
a little curl — " When it is good, it is very, 
very gqod ; and when it is bad, it is hor- 
rid." 

I believe that local advertisers do not 
use enough posters ; and when they do 
use posters, they don't use posters that 
are good enough. There is a great lot of 
business that the local bill poster-' can 
develope, if he wants to.- He can undoubt- 
edly have the co-operation of lithograph- 




C. S. HOUGHTALING (HOTE). 
users are newspapers and periodicals, I ing and printing houses, and can secure 



which are themselves purveyors of adver- 
tising space. 

The newspaper advertising solicitor 
says to his prospective customer that the 
newspap^ is the one great and only ad- 
vertising medium ; and that the people 
who use posters are suffering "with paresis. 
At the same time, all the elevated stations 
are plastered with posters advertising his 
own publication. It is a beautiful object 
lesson — for those who like object lessons. 

One who vyrote a certain standard pub- 
lication that appeared long before xx>sters 
were heard of, said consistency was a 
jewel, and made some further remarks 
on the subject which ought to make 
edifying reading for these newspaper 
publishers. 

If there is anything in the world that 



sketches to submit to local advertisers. 
This, of course, is done to some extent 
but not sufficiently. 

If local advertisers generally knew how 
much of a show they could ihake with a 
small amount of money spent in posters, 
they would use a great many more of 
them. 

They could be used to great ad"vantage 
by the dry goods houses at the time of 
special sales, and by other lines of busi- 
ness at different times, of the year. ' 

One or two- of the New York depart- 
ment stores have used twelve sheet stands 
for this purpose. It is not so good for 
them as it would be for stores in smaller 
cities. ' 

'■-■"Of course, small local dealers can't 
afford to pay for original designs for their 



exclusive use, but the same design may 
be very well sold to a dozen different 
people in the same line in a dozen differ- 
ent towns, and so give each one of them 
practically an original design at one- 
twelfth its apparent cost. 

As for the designs themselves, I can see 
no excuse for the grotesque effects that 
are now so popular among a certain gtdiip 
of artists. I can find in my heart no ad- 
miration for Aubrey Beerdsley's style of 
art ; and there are a great many French 
productions which I fail to appreciate. 

There are useful ideas in both styles of 
work — ^ideas that can be applied to post- 
ers representing a much higher order of 
art, and which in their application would 
lose none of their strengtii and effective- , 
ness. 



" 'Big G*— If yon don't know what it is, 
you don't need it" Why should Aunt 
Jemima's Pancakes object to Big G? It 
has been putting money into the bill 
posters' hands for many years before 
Aunt Jemima thought of doing anything 
of the kind. And Aunt Jemima is jnst as 
likely to rub np against it in the news- 
papers as on the billboards. And when 
you come right down to the question as 
to which is the most necessary of the two 
articles, the man who wants Big G "wants 
it mighty bad, and he wants it right away 
-—at least, so I have been told by a man 
who had a friend who once wanted Big 
G. He says that all the Annt Jemimas in 
seven states wouldn't have answered his 
purpose half as well. HotY Smoki;. 



The sooner .certain bill posters learn 
that the object of an Association is not to 
antagonize advertisers and drive ttiptu 
into other mediums, the sooner will their 
billboards find the favor in the public's 
estimation to which they are entitied. 



JNO, E. WILLIAMS. 

The subject of this month's frontispiece is 
Mr. Jno. B. Williams, representative of the R. 
J. Gunning Co. 

Mr. Williams was in Cincinnati recently, show- 
ing the boys that Gunning, the "Sandow of the 
Sign Fainting Arena," had no mean representa- 
tive as a hand-shaker in the redoubtable John B. 
It was a positive revelation to see and experience 
the -vice-like hand-grasp, and the emotional 
warmth of good-feUowship that belongs to the 
Chicago politician who is strong with " the 
boys." The fetching power of that "grip" in 
certain little municipal affairs in Chicago must 
have got abroad somehow, for it evidently 
reached the attention of Uie> Protective League 
of American Showmen, at whose meeting Mr. 
Williams was found on his feet, pointing out 
the niceties of l^nslative proceeding; and appaf 
ently getting the boys all very warm with ap- 
preciation of their urgent need of his participa- 
tion of their ofBcial functions. 

"Without saying that everyone spoke at once, 
his election as Chairmain of the Board of Direc- 
tors was certainly quite sinntaneous, and now 
the broad shonldets of this sturdy manipulator 
of matters of state in regard to advertising loca 
tions in the great city of Chicago will henceforth 
be burdened with a very increased responsi- 
bility, for when they visit Chicago, the boys of 
the Protective I,eague of American Showmen 
are bound to look to him as their fatherly pro- 
tector in aU such matters. 

Mr. Williams was engaged in the services of 
The R. J, Gunning Co. as a solicitor of spaces in 
XSS9, and although he has since that time been 
an officer in the city's services, he now devotes 
himself entirely to the interest^ of that big 
paint concern as Director-General of Locations, 
both walls and bulletins, in their immense '- 
Chicago plant | 
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THE GROCER. 

Profitable Adveitisuig is a problem 
wUch is stiU unsolved by retail grocers. 
They have tried many mediums, and 
much money has been wasted in spasmodic 
attempts at advertising. We say " at- 
tempts," because spasmodic advertising is 
not advertising in any true sense ; it is 
simply an attempt. 

The grocer who would reap any perma- 
nent benefit from his expenditures in the 
advertising line, must carefully consider 
many things. Of course, we know with- 
out being told, that he wants to sell groc- 
eries to anyone who can be induced^ to 
buy. The location of the store to a great 
extent, determines the most likely pat- 
rons and the class of goods they will buy. 
If the location is in the heart of the city 
on a thoroughfare, the very best of trade 
can be sought, and money can be used 
lavishly in obtaining this trade. On the 
other hand, the grocer in a residence sec-. 
tion, depending largely on those who are 
near for support, must confine his adver- 
tising to mediums which are available in 
his neighborhood. 

The down-town grocer may select his 
leaders and bill an entire dty, using the 
boards in every section with profit. &e 
can take a large space in the newspapers, 
and derive benefit. In fact everything 
that reaches the entire population, and 
triUboards come nearer doing it than 
any other medium, is advantageous for 
him to use. The same method may be 
followed on the boards as in the news- 
papers. An appropriation for a certain 
space on a selected list of boards, with 
the advertisement thereon changed week- 
ly or fortnightly, will do more in one year 
to establish the name and fame of the 
grocer nsing it, than four tinies the same 
expenditure in any other channel. 

For the neighborhood grocer the same 
general plan holds good. He would not 
find it profitable to use newsp^>eTS because 
he is paying for a circulation, only a small 
portion of which goes among his support- 
ing patronagre. He can use billboards 
with economy, because, just as soon as he 
gets to what seems to be the limit of his 
territory, there he may stop. House to 
house distribution is a wonderfoHy effect- 
ive way of bringing to the particniar no- 
tice of the famili^ any specialties which 
may be offered from time to time. 



wraps the circular around the knob, 
destroying whatever attractive appear- 
ance the circularmay have had, and hies 
himself on his way. 

These criticisnis, of course, are not' 
meant to apply when the article distri- 
buted is a sample or anything having an 
intrinsic value, although, even in that 
case its wisdom is doubtful, a far more 
effective way is to take it to the back 
door or the one used by the grocer's 
derk in the delivering the family sup- 
plies. This puts the article into the 
hand of the servant, or if no servant is 
employed, into the hand of the house- 
wife without causing an unnecessary trip 
to the front door to answer the bell call. 

Properly performed distributing has no 
equal as a means of thoroughly covering 
a given territory, but advertisers have 
lost faith in its efficacy, because of the 
methods employed. The results of muCh 
of this kind of advertising have been evil. 

• It is only by careful systematic work 
that the distributor can hope to get 
employment in any way remunerative. 
He must study carefully the territory he 
covers and he must intelligently apply 
his knowledge. When this is done the 
results will be apjorent to the advertiser, 
and profitable emplojrment is certain. 



type. They are ready to be convinced 
that poster advertising is what they want; 
and it remains with the bill poster to con- 
vince them. 

They have had it drilled into their 
minds, that every method of advertising, 
aside from newspapers, was disreputable 
and unworthy. They do not come, en 
masse, and say, "Good Mr. Bill Poster, 
please post our paper," but they must be 
sought, early and often. 

In soliciting, it is often the case that a 
sketch of a bill, applicable to his business, 
will do more to convince a doubting man 
than all the aigument in the world. 
Effort should be made to obtain a con 
tract for a display extensive enough and 
long enough continued to make the ad- 
vertiser want more. 

Poster advertising is just like anything 
else in the advertising line. Spasmodic 
efforts are not to best interests of either 
advertiser or biU poster. It is keeping at 
it which brings the elusive and hard-to- 
find success within one's grasp. Keeping 
at poster advertising will bring success to 
those who use it, and keeping at those 
who don't use it will bring success to the 
bill poster. 



SUCCESS. 



DONT. 

It has been customary with many ad- 
vertisers to in^st on having the doorbells 
nmg, and many distributors have had the 
weakness to do distributing in this way. 
Snch a method persistently pursued will 
do more to destroy the industry of dis- 
tributing than any other means which 
could be employed, except absolutely 
throwing the bills away. 

The object of distributing as jrell as aU 
other advertising, is to win friends for the 
article advertised, and to faring the house- 
wife or the servant to answer a door bell 
can, only to receive a circular at an in- 
convenient moment, only antagonizes 
them. Bi most instances where the 
doorbellisriingthe distributori does not 
even accord the householder the respect 
of awaiting the response to the ring, but 
after disturbing the house with his 
inopportune ring at the beU, hastily 



To be a successful bill poster, as well as 
a snccessfol anything else, a man must be 
thoroughly abreast of the times. If he is 
just a trifle in advance, his success is the 
more apparent. 

Of course, the first essential is good 
boards in good locations ; without these 
there is no excuse, not to say reason, for 
poster advertising. 

There are many bill posters who have 
the good locations, but the boards on 
them are dilapidated affairs, on which it 
is worse th^n useless to ^cpect the ad- 
vertiser to post paper and derive any 

benefit from it. Then, on the other 
hand, there are others, with good, sub- 
stantial boards in locations literally "oat 
of sij^t.',' The money they cost was 
wasted, because the advertiser, after using 
them once, comes to the conclusion that 
his inspector is the only man nrho saw 
the paper after it was posted, for the 
reason that he receives no returns, and no 
results are traceable. 

Billboaids must be constructed in lo<»- 
tions where the public will see them. 
Results then will be apparent to the 
advertiser. 

Renewals are the test of merit. A man, 
who, at the expiration of a contract with 
new^iaper, bill poster, > or any other ad- 
vertising medium, is able to see, trace 
appreciable benefits, is sure to renew, 
and the measure of success is accurately 
ganged by the number of renewals. 

The bill poster must look to the local 
advertiser for patronage and support To 
be sure, there are national advertisers, 
whose work in the aggr^ate, runs into 
large amounts annually, hut the propor- 
tion of this business wh^ch goes to the 
individual bill poster, is not larg^ enough 
to be his main dependence. The local 
field is fallow. The merchants are tired 
of the exorbitant prices rates Charged by 
the newspapers. They arc disgusted with 
the pett^ extortions in vogue, snch as 
charging extra for cuts or for dispU^ 



The Wallace Show in Frisco. 

When W. E. Fuller, the general agent 
of The Great Wallace Shows, arrived in 
San Francisco for the purpose of contract- 
ing for the billboards, he found that Mrs. 
Dtmphy and Mr. S. I. Stone, composing 
the Pacific Coast Bill Posting Co., had 
granted a shut-out contract to The Syndi- 
cate Shows. Ai:guinent was futile. Mr. 
Stone refused utterly to bill The Wallace 
Show at any price. 

The only thing Mr. Fuller could do 
under the circumstances, was to start out 
and secure his own locations, which he 
did with commendable promptness. 

The first board he obtained was a pro- 
tection fence, right opposite the Bald\rin 
Hotel It measured three hundred feet 
long and was dx sheets high. The follow- 
ing day he also secured two hundred feet 
at the comer of Market and Fifth streets. 
The rest came easy, and within five days 
he had far more space than he could utilize. 
He had fully determined to pay the bill 
posting license and turn it over to some 
bright, enterprising young men, who were 
amdous to start a rival bill posting plant, 
but upon consulting the authorities, he 
found that if he posted his paper only, 
the license therefor would be nominal, 
hence he decided to follow this course. 

We have had occasion before to mention 
the folly of shut-out contracts, but this 
instance illustrates it so forcibly that we 
quote it in order to again impress upon bill 
posters, the lack of wisdom evinced in 
such a course. The Pacific Coast Bill Post- 
ing Co. just barely escaped all tlK trouble 
and financial loss which follows in the 
wake of a fight with an opposition firm, 
beades losing the revenues which they 
could have derived from billing The Wal- 
lace Show. 

The first duty of a bill posting Sxtais to 
sell space to advertisers, and in order to 
do so, they should always keep themselves 
in such a position as to be able to do it. 
If all the boards arc covered, good and 
well, he who comes after will have to 
build new ones, but let them be covered 
onder the local bill posting company's 
license and authority. 



SIGN WRITING. 

The sign writer who is after business, 
improves every chance whereby he can 
increase his business. ' The present is a 
time when new methods can be studied 
out and developed. Trade is dull and the 
sign writing business is slack. The sign 
writer who will cudgel his brains, and 
think out and show to his trade, some 
new designs, both pictorial and plain 
lettering, is sowing seed in good ground. 
The increasing tendency to artistic 
window display among retail merchants 
offers an inviting field for the sign writers 
who will rise to the- occasion. Dainty 
designs of catchy outline and artistic exe- 
cution, describing the articles shown, 
have a ready sale. There is no class of 
retailers who cannot make use of ^em. 
The printing press is not available because 
one oi- two cards of any one design is all 
that's needed — indeed, the variety is as 
much to be desired as any other quali- 
fication. 

The sign writer who will put in his 
spare time bringing .put some new work 
in his line and putting it in the market, 
is sure of results; perhaps not immedi- 
ately, but the battle is half won when he 
tickles the merchant's fancy with some- 
thing nice. The sample will be put aside 
for reference and future use. 

A good scheme is to take one line of 
business, for instance, the jewelry busi- 
ness, and make one or two samples (all 
different) for every jeweler in toTOi- 
Take a walk and observe the windows of 
the jewelers, then,, with an eye to the 
needs of each, make a sign suited to their 
requirements, and present them with it 
By so doing the jewders have a practical 
illustration of the work offered them. 
They will become customers if it meri- 
torious. The whole category of retailers 
can be gone through with in this manner, 
and we are not at all shy in saying that 
those sign writers who do it will experi- 
ence most gratifying results. 



SAN FRANCISCO MORALS. 

Cidifomta Pradca Protest. 

The Superrisots have at length decided to pro- 
hibit the posting of indecent pictnres and the 
painting of vulgar signs on the dead walls. The 
highly moral city fathers have had their sense 
of delicacy shocked by the appearance of a 
tobacco advertisement, consisting of the repre- 
sentation of a bovine of the miucttUne gender. 
They say that many people have complained to 
them of the indecency of this advertisement. 
These complaints may be accepted as evidence 
of the culture that prevails. The picture of the 
bull is surely not a work of art. for it is almost 
grotesque enough to make a cow laugh or impel 
her male consort to kick it down In a burst of 
righteous indignation. The indecency of the 
picture may be apparent to all cultured people 
of the metropolis, but we doubt whether it 
would be offensive to dwellen in pastoral re- 
gions. They are familiar with the bull and bis 
social qualities and they know that his picture 
never could be half as shocking as himself on 
hta native heath.— Ca/(^)nin> H^orld. 

Probably the Supervisors have never 
taken a walk through Morton and Dupont 
streets and seen the cows trading there 
and openly soliciting business in their 
peculiar Une. San Francisco indeed must 
be easily shocked. Even the denizens of 
Pacific street would blush at the picture 
■of a bull. 



ARCH,. I 



^96/ 



BtLtBOARi): ADVERTISING. 



I 



W.E. Johns & Co., of Cleveland, C, 
are putting out a fine line of commercial 
posters. 



LARGE CONTRACTS CANCELLED. 

Advertiser* Refuse ^o be Sand- 
Bigged. 

A BATCH OP IMPORTANT LE ITERS. 



|, Cp«ci»»ATi, Feb. 24, 1896. 

MKSSRS. J. I..PK^OTT & Co. 

II Jay Street. N. V. 

Gtntlrmen—'We herewith beg to submit, for 
yuur comment, pnwf slips of correspondence 
between. M.Breslauer. of Minneapolis, and The 
o J. Gude Co.. of New York, relative to jrour 
rescinding of an appropriation of $100,000 for 
bill board advertising. 

As this contract is prpiwbly the laisjest Bat 
appropriation ever made for bill posting, would 
be pleased to give publicity to'any comments 
you might desire to make on the matter. 
Very truly yours, 

BILLBOAKD AnVEKTISncO. 



Editor BIU.BOAKD AovsKTismo, 

127 B. Sighth St., ClncinnatL 

Dear Sir— Vte thank you for submitting proof 
of cocrespondence between The O. J. Gude Co. 
and the Breslauer Bill Posting Co., of Minne- 
apolis. 

We have no comments to make and nothing to 
say that is not covered in the communication 
from The O. J. Gude Co. 

We regret the peculiar attitude that the Asso- 
ciation has taken at different times, more for 
tbesakeof the -weU'lntentloiied members than 
ourselves. Ufe ia too short forcontroversy, and 
mediums of publicity too plentif nl for as to en^ 
deaTortbforcebusine»on people who have not 
sufficient business sagaci^ to be contented when 
they receive what they oak. 

Mr. Gude assures us, however, that the clouds 
are breaking, and that bm posters thronghont 
the country are taichSg biudo^s -withaat hind- 
rance. We are glad of this. Shall watch the 
experience of other advertisers -with- interest, 
and if the troubled waters are stiUcd, may make 
another trial of biU posting in 97. If we post at 
all. we shall post largely, and want to be assured 
of a dear track. 

Very truly yonrs, 

J. I.. PKBSCOTT & Co. 
P. VL Berry, Mgr. 



Minneapolis, Minn., Fib. I4th,.i896. 
J. L. Prescott & Co., 

New York; 
Cffl/feswii— Kindly inform your agent here 
that we do card and tin sign tacking. WTe pro- 
tiKtyourslgnsandaUthatweputout. Ourprice 
for signs in Minneapolis, St. Paul and Dulnth 
would be . 

Respectfully yours, 

M. Brbsuubr. 



New Vorfc, Feb. 17th, 1896. 
M. Breslacbr «t Co., 

Minneapolia, Minn. 
Dtar SiVi— We are pleased to receive your 
favor of the 14th Inst, and to acknowledge it. 
All of our outside advertising is placed with The 
O. J. Gude Co., of thU dty, we expecting them 
to work out the detail in a manner which in 
their judgement they think best. * » • How- 
ever, the matter ia with Mr. Gude, to whom we 
will refer your letter. Thanking your for your 
interest, we ate, 

, _ very truly yours, 

J. I,. Prbscott & CO. 



New York, Feb. i8, 1896. 
Hrkslacbr Biu. Postimo CO., 

Minneapolis, Minn. 

Gmilemat—\am; ttmt of Feb. uth, sent to 
Messrs. J. l. Prescntt & Co., of New York, in 
which you request tin sign Ucking and state 
that you wUI pUce and protect their tin signs in 
the cities of Minneapolis, St. Paul and Dnluth 
for per M, has been referred to us. 

We do not know the exact sitnation in St; 
n>ul at the present time; as to the number of 
signs that are now placed, but as we will do ■ 
great deal of work of that nature at regular in- 
tervals, win be pleated to have you place 1.000 
of these signs as an experiment. 

We believe there IsaaUpmentof 350 In Dulnth 
now, bill of lading of which we wUI send you in 



a fewdaySi and- we will instruct our inspector, 
who is in Minneapolis now, to turn over to you 
whatever tin- signs-he has on band; and we will 
have enough shipped from Chicago to make the 
output at least 1,000. 

After ' same are^ placed;- kindly report- to us 
whe^er you* consider the towns thoroughly 
covered with other work that has been done. 

You are probably as well aware as anyoni: in 
the Bill Posters' Association, that the "Knam- 
eline" people were most unjustly treated last 
year. Theirs is a shoit season for boom work, 
and they are very aggressive advertisers. If 
they want to do any line of advertising, they 
want to do It for all it is worth. We started 
them on bill posting last year, with an experi- 
mental appropriation of $20,000. Prepared some 
very handsome 24-sheet stands, gave them a 
spledbid showing in New York, which put about 
$5,000 into the pockets of the biU posters in the 
metropolian district; and a few thousand dollars 
went to Chicago; same to St. I,ouis. ^ 
' We struck the first snag in Milwaukee, (Min- 
neapolis and St. Paul were the next towns on 
list), where our friend Fitzgerald refused to post 
the paper at Association rates because we were 
paying some of the smaUer towns in the State of 
Wiseon^n the price they asked instead of forc- 
ing them to take more than they wanted. 
. But why go into detail on which you are as 
welt posted as ourselves? Suffice it to say that 
the bill posters^ through a mistaken sense of 
loyalty to the Association, refused "Enameline" 
paper at a time last year that was critical to us. 
"Enameline" people take no bluffs. Their in- 
structions to us were, "Advertise the town; 
never mind the bill poster, we can't wait for 
him. Paint, use street cars, lease special loca- 
tions on grocery stores, build' bulletins on rail- 
roads, use the newspapers,— whatever is best 
under existing drcnmstances, but advertise the 
town and never spend a dollar again with any 
bill poster who has wantonly and unjustly ob- 
structed our business." 

Of course this was an assertion inade while the 
gentlemen were warm and indignant over their 
unjust treatment. We had advocated to them 
the merits of bill posting and induced them to 
make a very decent appropriation, and the very 
people that were to get the greatest benefit out 
of it were discouFaginK the ontput. What was 
the result? Within thirty days of the fight every 
bill poster who had refused the paper had writ- 
ten to our office, stating it was a mistake, and 
begging us to send it to them. But it was too 
late; we did not need it then, and other arrange- 
ments had been made. 

At the beginning of this season, when discuss- 
ing the appropriation for '96, biU posting was 
again brought np, and Messrs. Prescott & Co.'s 
prejudice, (which was not against the method, 
but against the treatment their paper received 
from the bill posters), was practically -overcome 
by our showing to them the resolutions of apol- 
ogy passed by your Association at Detroit, by 
our statement to them that the bin posters re- 
eogntxed thdr error, hail manfully acknowl- 
edged it, placed themselves openly oh- record as 
having been mistaken, and pledged themselves 
to give the paper of all our customers the best 
posdble showing that they could, and had 
elected us, without solicitation, members of 
tbeir organixatfon. 

On this assertion, Messrs. J. L. Prescott' & Co" 
authorized us to contract for $100,000 -worth of 
bill posting, the biggest flat appropriation ever 
placed in the history of bill posting business. 
Our instructions were, "Cover every town from 
Maine to California where we are doing business, 
with as effective a shovring as possible for the 
greatest length of time that $100,000 will pro- 
cure. Lay your plans on that baas, and after 
same ate completed, if you find more money is 
needed, do not hesitate to ask for it, but con- 
tract for no more than that amount -without 
further instructions." 

Our books show this contract placed on Nov. 
iSth. Two days later the New Vork State Asso-' 
elation held its convention in New York City. 
You know the result of that convention. You 
know "that we were olBcially invited by their 
secretary to join the Association, only to have 
our application thrown out -in an insniting man- 
ner, and again the Association made the atro- 
cious blunder of delivering themselves up, body 
and soul, into the grasp of one man, to whom all 
members again made obeisance, and your State 
AsKKiation put itself on record as suting that 
no work would be taken from any firm except 
through this individual, and that the work of 
The O. J Gude Co. was to be rejected. 

That did not bother ns much; Membera of the 
State kept writing, "Send us your bitsiness, .we 



don't mind-the Association." But it bothered; J; 
X. Prescott & Co; when it came to their ears. 
Their Mr. Berry said; "What does this mean? 
Shags again? Are bill posters going to refuse 
oiir work ? Have we got to go through the same 
fight -with the Association agaixr? ** 

We assured them that we thought not, and be-^ 
lieved that the rank and file would be glad to 
get the work; It might take a little time and 
delay the work in some towns ; we might have 
to take the paper of all of our customers out of 
given towns until the bill posters got sense, but 
eventually it would be an right. 

Messrs. Prescott & Co. did not like it. -We 
held them in line, however, on our assurance 
that a siiecial meeting would be called in Cin' 
cinnati in the early part of January, for the pur- 
pose of discipUhin{> the' New York State Asso- 
ciation for their revclntionazy tactics, and that 
after that, all would be plain sailing again. 

You know what Cincinnati did; Yon know 
how somebody led you all by the nose, andhow 
your Executive Committee made another blun- 
der. ResuIt^— Prescott & Co.'s hundred thousand 
doUats, anda great many other people's dollars 
going in other directions. 

We would not assume the responsibiUty of 
telling them that we could guarantee to give 
them a showing whenever they desired it and 
where they desired it. -We knew we could give 
them or any other customer a shoiring any^vhere 
in a very short time, but did not feel ourselves 
in the position to make a positive contract. 

We do not blame the members. Not a day 
passes -without our receiving many letters from- 
bill posters, condemning the men who have led 
them into the wilderness of distress and lost 
business, and assuring us of their faith and 
loyalty; and we have great confidence that these 
same leaders will see their error in time, that 
many see it now, (-with the exception of one. in 
whom Bgo is developed to that extent that we 
doubt if he could be induced to look at anything 
except'his own photograph), some are seeing it 
every day, and -we — are standing in the middle 
trying to make peace with the trade for their 
follies. 

"Enameline" has consented to give bill post- 
ers a trial on tin sign tacking. Do the work 
right. Send ns a proper list of locations. Faitb- 
fnl performance of this mmor work may win 
batk the confidence of these people. They may 
be brought in line again. They have plenty of 
money to spend and are willing to spend it your 
-way, but you must -win their confidence by hon- 
est service. You'll never get their business by 
sand-bagging methods. 

This continual controversy is a great nuisance. 
It would have driven us out of the use of bill 
posting long ago if we did not have such an 
abiding faitb in its efficacy when properly 
placed. It is making us spend immense sums 
in -ways other than bill posting. It discourages 
us from initiating any new people into the busi- 
ness. We keep holding on to the people who 
know- its -value, despite the peculiar vagaries of 
the associated bill poster. There -is not a month 
that we do not sign checks for many thousands 
of dollars that go direct to bill pcKters. They 
could be many times greater if the bill posters 
knew that common sense among the leaders 
meant dollars and cents to the fraternity at 
large. 

We have written you at this length because we 
felt the topic of sufficient importance to give this 
letter general publicity. ^ - 

Very-truly yours. 

The O. J. GnoE Co. 
(Dictated by O. J. G.) 



Scianton, Fa., Feb. 6, 1896. 
Thk O. J. GODK Co., 

New York. 
GentUmai—la these days of strife and turmoil 
among the bill posters and solicitors, every 
word of cheer means something to the man -who 
is down. Now, while we do not think that you 
are being-worsted in the affair, we do not think 
that you have been accorded fair treatment by 
the "leaders" (?) of the Association, and would 
like to enter our personal protest in your favor, 
but our word would be like the bark of the yel- 
low dog. who used to think barring would stop 
the moon from coming out. However, we want 
to thank your firm for the support you have 
given us in the way of -work, and we -wish to say 
that while we want to be loyal to the Assoda- 
Uon. and intend to be, we are still ready, at any 
and every time, to give your paper an Ai shoe- 
ing on our boards. ' Let the good -d^ork go on. 
With best wishes for future success, we are. 
Respectfully, 

2tKSSS & l,OHC. 



HARRY nUNSON 
JOINS THE " INTER-STATE." 



The Following Letter Explains Itself. An In- 
teresting Conunonlcatloa from Harry Mnnson 
to Clarence E. Rnoey. 



New Vork, Feb. 24, 1396. 
Mr. Ccareztce E. RiXksy, 

Waukegan. 111. 

My Dear Sir—X beg to acknowledge the receipt 
.of your communication requesting me to repre- 
sent your association in this city, also several 
communications from different members of the' 
association. 

In reply to the same; I am gratified to have the 
same extended, and after thoroughly investigat- 
.ing your principles, -I believe- the associatiotr 
will be a benefit to both the advertiser and its 
members. 

' I enclose herewith a check for dues, -with an 
application for membership in your association, 
provided it is accepted on the following condi- 
tions. 

First: I notice the listed price adopted for 
cities with a population of over 150,000, is 12 
cents a sheet per month, listed and renewed. 
Under an agreement with Messrs. A.Van Benren 
&Co.,Reagan & Clark and myself the listed price 
for New York City is 4 cents per sheet per week, 
for one week's posting, and 35i cents 'per sheet -. 
per week, for two weeks' display or longer. 

This has reference to protected and listed 
billing and renewals when necessary, without 
extra cost; single sheet posting, as Chance may 
offer, not listed and no time guaranteed, $30.00 
per thousand ; stuping, $4.00 per thousand. 

As New York City has a population of nearly 
2,000,000, if it meets with your view, a special 
rate could be established, and if such is the case, 
I would be pleased to become a member of The 
Inter-State.'Bill Posters' Protective Association. 

Second: Idonotknovrw-hetheryonhaveany 
rule or by-lavrs prohibiting your members from 
accepting work from any one. 

lam doing work for Edward A.. Stahlbrodt. 
As he al-ways paid the price asked, I could not 
relnsc to take his business ; nor,' at the same, 
-would I refuse to accept any firm's business whd 
is responsible and pays me my price. 
- '1 believe .your association is conducted on a 
broad basis and good business principles, so no 
doubt in this regard it will also meet with yonr 
approvaL 

I -wish also to add in reference to rule S, re- 
garding "the advertiser having the right to 
place his posting -with any bin posting firm giv- 
ing the best satisfaction, provided he does not 
cut the prices." This I believe is right, as it is 
e<iuaUy just to both the advertiser and blU poster, 
and it gives the advertiser the opportunity to 
place his posting elsewhere, if not satisfied with 
the association members' work, and it does not 
compel the association member to refuse a good 

customer's biteiness, who has alvvays done good 
honest work and given, satisfaction, for the 
reason that some member has not given satis- 
faction. 

It is not an American idea or principle, and 
such cases discourage the advertiser. All such 
cases are detrimental to our interests. 

There is no doubt in my mind that an adver- 
tiser u^ng our medium of out door adverti^ng 
for publics^, will reach the public in a quicker, 
better, and in a mote thorough manner, for 
less'money, thaninany other way, and I still 
further believe that the commerdal partofoiu: . 
business, although increased largely in the past, 
mil still continue to increase beyond conception 
in the' future, provided, the united efforts on 
the part of the bill posters, to work for the 
mutual interest of both the advettisers and 
themselves. 

In making application for membership in 
your association, I use as reference The O. 
J. Gude Co., of this city, for whom I am doing 
considerable business, in fact. I am receiving 
more buaness from this firm than from any one 
party, and use their name as reference, with 
their kind permission. 

Wishing you and your association success and 
with kind regards. I beg to remain. 

Yours truly, 

H. MCNSOX 



NoTB.— Particniar attention is called to the. 
fact that Mr. Stahlbrodt. the representative of 
the Asssociated Bill Fosters' Association, gives 
work to non-association members. Is that the 
reason the"Associated" pays his rent? — ^Ex>rroiu.; 



to 



filtLBOARb ADVBRTlSli^C. 



Billboard Advertijii)^ 

PUBJLISHBD aC02VTHX.V AT 

127 ISast ^ghtb Street, Cindnnati, O^ U. S. A. 

By 

BIIiBOARD ADVERTISING CO, 

JAME5 H. HENNEQAN, MaiMger. 

Subscription, J1.00 rcr Year, In Advance. 

ADVERTISING KATES: 
Advertiseinents will be published at the unl- 
romt late of twenty-five cents per agate linci 
esceept in the cl a ssifi ed columns, where special 
. latesprevan. Our terms ate cash. 

. Bittboard Advertising is sold in London alLim/'i 
■K«*2?'*5'' ■*? Charing Cross, and at American 
Adveriiang Newstafer- Agency, T^Jbbar SuOd- 
tm, Iforthumierland Ave^ JT. C. JriAris, at 
Bntano's, if Avenue del Qpem. lie Thsde sui- 
fUedby CM News Companies. 

XemiHaiue should be made iydieone,iosi^mce or 
extras monerorder, orrtgisleredkUer. 

TteJBditortannotundertaie to return unsoliciled 
muumserift.^ 

me» it it fueessarjf to nire us the natrucOons 
and copy e>r advertisements, great samng in the 
maiter oTtelegraph tolls may le had dy recourse to 
the DoHaUso» Qfher. 



Untered as Secoud-Oass Matter.atthe'CSneinnaii. 
Ohio, Hist Office, June igth, iSss. 



MAJICH T, i8g6. 



Associated effort, when properly con- 
ducted, is one of the greatest boons that 
a trade or a particular craft can possibly 
enjoy. The friendly intercourse which 
always ensues, leads to mutual inter- 
change of ideas and this in turn inevit- 
ably redounds to the individual advantage 
of the members concerned. 

This is the principle on which the Inter- 
State BiU Posters' Protective Association 
i^ organized. It seeks the greatest good 
of the greatest number. .It is not, and 
nevf r will be, operated in the interest of 
a few leading members, because, in the 
first place, it considers opposition a local 
issue, and, secondly, no special legislation 
or executive sessions are tolerated. It has 
nothing to hide, nothing to conceal, 
nothing to suppress, in fine, nothing of 
which it is ashamed. That is why it is 
growing, that is why it is prosperous, that 
is why it is botmd to prevail. ' 
_ * 



March, 1896. 



money out of one particidar method it is 
only natural that they will" devote most 
of their attention to that particular 
method, but any advertiser desiring to 
post can be ably and intelligently accom- 
modated at their hands. Bill posters 
should bear in mind that every time' they 
sell a sign to an advertiser they make a 
convert of him to out-door advertising. 
If he should ever embark in it extensively 
he must then use the bill boards if he 
wants to buy it cheaply. Let it be borne 
in mind, therefoie, that miual signs and 
the bill boards go hand in hand One is 
the natural complement of the other. 



"THE BILL POSTER.' 



Thbsb are cheering signs that the rank 
and file of the bill posters of America sac 
waking up to a realization of the possi- 
bilities of their franchises. Here, there 
and everywhere, evidences of new interest 
are" encountered. On every hand, im- 
provement is the order of the day. New 
and better boards are being erected on 
new and better locations ; new and better 
business methods are bringing about new 
and better service, and, most important of 
all, new and better men ate coming to the 
front with new and better ideas, who are 
, blazing the paths along which the mem- 
bers of the craft in the future will walk 
in ease and prosperity. Narrowness and 
prejudice are slowly but stuely giving way 
to UberaUty and enterprise. The reign of 
the poster has commenced, for the bill 
pasters have finally realized that they, 
and they alone, could enthrone it. 
* _ * 



NowHERB is the revival, the great 
change, more noticeable than in the 
wonderf id progress and marvelous growth 
of Uie Inter-State Bill Posters' Protective 
Association. Though scarcely six months 
old, this splendid organization already 
numbers over one hundred and fifty mem- 
bers, and every day sees the addition of 
several more. The motto of this trade 
league is " guaranteed service at equitable 
rates." a sentiment, by the way, which 
will find a responsive echo in the breast 
of every intelligent bfll poster and adver- 
tiser on the continent. It is an associa- 
tion that is not dominated by any one 
man, nor any clique of men ; neither is it 
organized for the purpose of antagonizing 
advertisers nor fostering petty squabbles. 
FnTtheamone, it is notaso-called " dose " 
association, but, on the contrary, wel- 
comes all bill posters of established repu- 
tatioa and recognized standing no matter 
where they may be located. 



The Associated Bill Posters' Association 
could have been all of this, in fact,would 
have been, had the majority of members 
had their way. But, unfortunately, it is 
ruled by a blnffing, bellowing, belicose 
minority, who have shaped its course 
and dominated its evety action. As a 
result, it is in a bad way. Dissatisfaction 
is rampant. Many members pf its various 
subordinate associations are leavingit and 
going over to the Inter-Staie, and others 
are loudly clamoring for a radical change 
in the administration of its affairs. 

There is evety indication that there 
wiU be a split in the organization, for 
many of those who have its best interests 
at heart have despaired of ever freeing it 
in any other manner frim the bossism 
that is now throtUing it StiU another 
faction is counseling unity, but quieUy 
laying their plans to overthrow the gang 
at aeveland next summer. They have 
selected some splendid men for officers, 
and it is likely that the movement will 
acquire force and strength enough to' 
make it successful. Geo. M. I^nard 
for president, Geo. Rife for vice-president 
H. H. Tyner fear secretaty, and Jas. Cur- 
ran for treasprer, are the candidates de- 
termined on, and as. if elected, they 
weald constitute a majority of the board 
of directors, it goes without saying that 
the Association would be ably handled. 



Advertisers are referred to our Ust of 
Fairs for 1896, which is growing fast from 
month to month. There promises to be 
more than usual despite the fact that this 
is a presidential year. There are few lines 
of goods which will not benefit from the 
advertising accruingfrom a well-displayed 
exhibit. Bear in mind, too, that our lists 
of conventions, conclaves, reunions, etc., 
are valuable pointers. Billboard space in 
the towns in which they take place is 
enhanced many times its ordinal}- value 
during the time they last, by reason of 
the great increase of floating poptUation. 
Watch our lists and bill accordingly. 



This handsome and vigorous you«K 
candidate for honors in the field of 
journalism appeared for the first Ume 
Februaty 22d. It is bright and newsy' 
and the cover and letterpress are fairly 
superb. Several surprises ate encountereil 
in a cursory perusal of its interesting 
pages, not the least of which is the adver- 
tisements of non- Association members 
especially that of the Chicago BiU Posting 
Co., of which Mr. P. F. Schaefer. President 
of the Inter-State Association, is manager 
In view of the fact that it was launched 
m the sole interest of the Associated Bill 
Posters' Association, it' strikes the casual 
observer as strange that the initial num- 
ber should be given over largely to the 
interests of the American BiU Posting & 
Advertising Co. and sundry drcuses. In 
point of advertiang patronage it has fared 
sumptuously, and. as a consequence, the 
first number is produced at a compara- 
tively smaU loss to the Association, (prob- 
ably not much mpre than three hundred 
doUars). We are' assured, however, that 
each succeeding issue wiU be more and 
more elaborate, consequenUy the monthly 
deficits have evety opportunity to grow. 
That catchy motto is liable to undergo an 
alteration in the minds of many members 
before the publication is much older. Will 
it be : "You stick to me and I'U stick 

you"? . 



* * 

One of the most effective arguments 
used by the gang now in control/with 
the biU posters of the conntiy against 
Gnde, Hote, Gunning and Hoke, is that 
they paint signs, the inference being that- 
they would rather seU sign space to ad- 
vertisers than posters. This is mere 
twaddle, pure senseless drivel. AH of 
these gentlemen are in the business to 
seU an advertiser what he wants. If con- 
ditions are such that they can make more 



THE FINANCES 

Of The Associated Bin Posters' Association. 

The reckless course pursued by the 
gang now in control of the affairs of the 
Associated BiU Posters' Association is 
nowhere more plainly discernible than in 
the^ financial condition of that sterlino 
body. * 

The secretaty writes us in regard to the 
revenue which wiU accrue to the organ- 
ization under the scale of dues adopted at 
Detroit, and states that it will amount to 
<I,Il5.oo. The Intimate ordinaty ex 
penses of maintaining the Association 
last year |886.oo. This year they will be 
more, but granting merely for the sake of 
argunient, that they wiU not exceed last 
year's total, we have the following list of 
expenditures to be met at the next anuual 
convention, viz : 

Oidinaiy Expenses- | 886.00 

Drawing a Bond „ •tai.fx) 

Secretary's Stenographer _ 3150.00 

Due Bti.i.BOAftr> Advbktisog 30000 

Donation to Stahlbrodt.. 450.00 

Publishing 7a* 2fjH/»Mfer 6 months 

at deficit of $300.00 per month- 1,800.00 



IN KANSAS. 



Total _ ....43,836.00 

There is little that needs to be said. 
The problem before the members is hoiv 
to meet obligations aggregating nearly 
I4.oo6.oo with $1,115.00. The only possi- 
ble course is either to make an assessment 
of j2,7oo.oo, or to increase the dues four 
fold. Either course will solve the prob- 
lem, but how many members are going to 
"go down in their pockets and put up" 
in order that the personal interests of the 
few may be furthered, is a question which 
wiU be emphatically answered at Cleve- 
land next July. 



The Donaldson Utbographing Co., of 
Cincinnati, recentiy put on the market a 
nine-sheet Bock Beer BiU, and sent, 
among others, some samples to the biU 
posters. Some of the replies are very 
characteristic The following was re- 
ceived during Februaty, and certainly 
expresses the writer's feelings: 

"Yours of Jan. 20th, received, and in 
reply, will say, that you people are cer- 
tainly not read up' on Kansas laws, etc., 
or you would not insist on me forcing on 
the dear people your Ijock beer poster, for 
we live in an age wherein the privileges 
of the ordinary, good German citizen is 
morally deprived of his said lager beer 
unless he goes down some dark aUey, or 
in a secluded attic, or else swears to a 
d— d lie hefore he can get it 

"Hoping my explanation is satisfactoty 
and that we may live to see the day 
wherein a inan can use his own pleasure 
without making a felon or perjurer of 
himself to get his beer, I remain, genUe- 
men, yours to command, " ■ ," 



Februaty Paper and IWss contains a 
vety interesting histoty of type-making, 
from 300 A. D. onward. The article is 
iUustrated by plates, showing the progress 
of this art, and the different machines in 
use at the different epocUo. 

The write-up of the Baltimore and the 
Norfolk and Portsmouth Typothetse is the 
feature article of the number. It is Ulus- 
trated with elaborate half-tone plates, 
giving portraits of the leaders of the trade 
m Baltimore, Norfolk and Portsmouth. . 

The technical articles on Process Work, 
Half-Tone Blocks, Book Binding and 
Blank Book Making aU command a care- 
ful sttidy. ' •• 
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THE GOOD OF THE BILLBOARD 

Written for BiLlboard Aovertisino, 

By NATH'I, C. FOWLER, Jr. 

Doctor of Publicity . 

Billboard advertising pays. 
I know it.pays, because I know it pays. 
Billboard advertising is universal. 
Most of the people who can use bill- 
boards use biUboards. 

Generalities, not exceptions, prove the 
rule of profit 

That nearly all' great business houses, 
and many small ones, have used or do 
use posters, either proves that billboard 
advertising is profitable, or that ninety 
per cent of the advertisers are fools. 

People do not do the same thing over 
and over again, and recommend the 
doing of that thing to others, if there 
isn't something in that thing. 

The success of billboard advertising, 
like the success of every other class of 
advertising depends upon the proper de- 
velopement and handling of the adver- 
tising. 

Bver}'body believes in the magazine 
advertisement 

Half the magazine advertisements don't 
pay, or else don't pay as weU as they 
should pay. 

The reason they don't pay is because 
they are not made to pay. 

In these days nothing pays unless it is 
made to pay. 

Half the billboard advertising doesn't 
pay as well as it should pay. 
It must be made to pay. 
The business man who does his own 
bill sticking, or hires his own men to do 
it, unless those men have been professional 
bill posters, is as big a fool as the man 
who takes one remedy for evety disease. 
The dry goods man is not adapted to 
the selling of steam engines and monkey 
wTenches, nor does he understand the 
mechanical part of any class of advertis- 
ing, including bill posting. , 1- 

The poorest bill poster can post bills 
better, because he is better posted, than 
the most successful buuness man who 
may be posted on evety-thing save bill 
posting. 

These are days of specialties, when the 
horse doctor must doctor horses, and the 
business man mind his own business by 
attending to his own business and letting 
other business men attend to that part of 
his business which is their business. 
First, fiiid your bill poster. 
Second, find something to advertise. 
Third, consult the bill poster. 
Fourth, make your, contract 
Fifth, have your bill poster, or some 
poster printer, set up your advertisement, 
which must be in the extreme of brevity. 
People don't stand close up to a pester; 
they read it at a dbtance, therefore it 
must be readable at a distance. 

Brevity is the one great essential for 
bill poster composition, and the largest 
lype, readable at the greatest possible 
flistance, is the next consideration, almost 
as important .-is the first 

Hetter have your poster of twenty-five 
words, which people will read and can 
'tad, than to have two hundred words 
upon it, which nobody can read without 
carrying opera glasses, and as opera 
glasses are not a common conuno<lity , bill 



poster matter must be adapted to the 
naked eye. 

Pictures are sometimes necessaty to the 
effective poster, but don't use pictures 
that don't mean an3rthing. Better have 
big ty'pe and no pictures, than small type 
and meaningless pictures. 

The poster is nothing more or less than 
a newspaper advertisement stuck up on 
a board or wall, and it should contain sub- 
stantially the same matter, set so as to 
be seen at a distance. 

Colors generally pay the extra cost, for 
people will see color at a distance, and be 
attracted to it, but don't use faint colors, 
let each color throw into relief the other 
colors. 

I know of nothing that cannot be ad- 
vantageously advertised with a poster. 

Evetything from chm-ch services to 
circuses have been properly announced 
on the billboard. 

Evetywhere one sees posters of corsets, 
underwear, food; entertainments, chew- 
ing gum, in fact everything else of nec- 
essity or luxurj-. 

Billboard advertising is simply one 
legitimate method of publicity, to be 
used by all advertisers who can use it, 
and that means all advertisers. 

Billboard advertising must not be used 
exclusively, except in exceptional cases, 
nor has it been found profitable to con- 
fine one's .idvertising to any successful 
method, for the success of advertising is 
in the use of every kind of advertising 
which can be used profitably, not in con- 
fining one's self to any distinct kind to 
the exclusion of others. There has never 
been a case on record where a man who 
advertised to the extent of say a thousand 
dollars, and successfully, who could not 
make more money proportionately by 
increasing his advertising appropriation, 
within reasonable Umits. 

BiUboard advertising pays, and some- 
times pays when you don't tty to make it 
pay- 
Billboard advertising always pays when 
the same attention is given' to it as to the 
conduct of any successfui part of the 
business. ' 

It is your business to make your bill- 
board advertising pay, by giving your 
best judgment to it, and by taking the 
advice of those who make their livelihood 
in this class of advertising. 

The bill poster may be dishonest, there 
are dishonest men even in bill posting, 
but his trained dishonesty is as safe for 
you to follow as your untrained integrity. 
The man who knows how to do some- 
thing is a safer man for you to follow, 
even though he may make more profit 
out of you Uian he ought to, than the 
man of success who knows nothing about 
the particular conditions of the method. 
It w-ould be a mighty good thing for 
progressive advertising if evety advertiser 
read Bili^oard Advertising. I read it 
myself, and I know nothing about any- 
body connected with it It is filled with 
good ideas, any one of which is worth 
more than it costs. Every business man 
who does even the smallest amount of 
advertising should l>e a subscriber and 
reader of evety publication devoted to 
publicity, for all of them together cost 
vety little, and there may be one idea a 
year in one of them, which will put many 
dollars into the money box of the reader. 
I don't care how busy the business man 



laay be, he has no right to be too busy to 
read and study evety publication bearing 
upon his business. 

I have never seen the record of a suc- 
cessful business man who did not read 
trade papers. 

I have never known a minister who did 
not read religious publications. 

There never was a good doctor without 
a good many good medical papers on his 
table. 

There never was a lawyer without a law 
libraty. 

There cannot be a business man of suc- 
cess unless he be surrounded. with the 
periodical and other literatiu-e of his 
trade, which broadens his ideas, and sets 
in motion trains of .thought which never 
would leave the istation of his mind if not 
rung up by the bell of trade journalism. 



Distributors' Ciiat. 

All members of the I. A. of D. should 
keep in touch with W. E. Patton. second 
Assistant Secretaty, reporting frequently 
the naihes of their patrons in order that 
fresh and reliable Usts may be printed 
and kept up to date.. Frauds also should 
be immediately reported to Mr. Patton 
and BnxBOARD Advertisdic. 



W. H. Steinbrenner has just finished a 
75,000 job for Peru, Ind. 

The Von Graef Medical Co., of il^w 
York, are asking prices for distributing 
books and circulajs. 




a. E. FISCHER. 

Mr. G. E. Fischer, Manager of Fischer's Distti- 
butingand Advertising Agency, of Omaha, Neb., 
comes of a sea-faring race on - both sides, and 
was bom on his father's ship, July i6, iSjS. He 
comes of revolutionary stodc, his father being 
descended from the John Hancock family of 
Mass. At the age of ten years he went to sea as 
a cabin boy. At the putbrealc of the civil war he 
was first mate of the Clipper ship Moriting Star, 
but threw up his position and enlisted under his 
brother-in-law in the navy He was one of the 
crew of the "Star of the "West " sent to re-enforce 
Fort Sumpter. In 1S63 he lost his hearing from 
ship fever, and remained on shore until the 
close of the war, when Us brother-in-law re- 
signed and took command of a wrecking vessel. 
Fischerjoined as steward, and in that position, 
or as a diver, he remained until r879, when he 
received injuries that laid him-up In a hospital 
for eight months. In 1881 he went to Texas. 
Not finding the health he hoped for in that 
state he rctamed north, and moved to Ohioi 
In 1SS4 he came to Omaha in search of health, 
found it and a wife. In i88s 1>= was appointed 
local agent for C. I. Hood 8k. Co., and has just 
closed his fifteenth year with that firm. Grad- 
uaUy he obtained work from other firms, nntn 
now, the Fischer Distributing Agency has a 
reputation for doing honest work, and its 
patrons are from Maine to California. Mr, 
Fischer was one of the first charter members of 
the International Assodatiott of Distributors of 
North America, and holds the position of First 
Vice-President, and has always been an active 
worker for the Association. 

Three years ago the agency was reorganized, 
and now consists of G. E. Fischer, Manager; 
A, F. Fischer, O. P. Goodman, Secretary, who is 
also manager of the firm of Goodman Bros., 
wholesale and retail Physician's Supply House. 
In his leisure Mr. Fischer has been a contribu- 
tor, both in prose and verse, to many papers. 
His sea sketches have won him a reputation 
as a writer. 



The foUowing firms contemplate plac- 
ing both distributing and posting in the 
South in the near future. . H. R. AUen, 
Surgical Institute and Sanitorium. In- 
dianapolis. Ind.. California Fig Symp Cou, 
Chicago; C. I. Hood & Co., LoweU, Mass.; 
Brown Chemical Co., Annapolis Junction, 
Md.; Dunlap & WUliams, Druggist, Wau- 
kesha, Wis. 



W. E- Patton. of Corinth, Miss., appre- 
ciates the stand for the right that Bix,t,- 
BOARD Advertising has taken. 



The foUowing firms are' distributing 
samples and other advertising in various 
sections, principaUy East of the Mississ- 
ippi river: Diamond Soap Powder Co., 
PhUadelphia, Pa.; The Nux Phosph Co., 
Pittsbm-g, Pa.; Cheeseman & McICinnie, 
Pittsburg, Pa.; New Jersey Mfg. Co., Jer- 
ssy City, N. J.; Walter Baker Co. 

Col. Haynes, of Ironton, ought to be a 
little more careful what he signs his name 
to. His report of the postponed conven- 
tion of the International Association is 
about as misleading as it possibly conid 
be; 

There are those who are inqoiring and 
desire to know what business it is of the 
Ironton Colonel whether the International 
Association of Distributors met or not 
They sufely did not invite him to be pre- 
sent, because they are particular as to the 
conipany they keep. 



The Novelty Plaster Works, ofl^owell, 
Mass., conducted by C E. Mitchell, is re- 
ceiving considerable adverse criticism on 
acco'mt of the contract used. Several 
distributors have complained also, of be- 
ing unable to obtain payment for wort 
done in the regular way, without the con- 
tract making Mr. Mitchell sole arbiter. 



BSTABI4SHBD tSgi. 

The OREGON Cirenlar HaUlBg, 

idfertlslBg and DistrlbDtlog igenc;, 

X,. W. ROBBINS, Manager. 

Lock Box 50. Central Point, Oregon. 



£IiOIH', HJ.. Population 26,000 

ELGIN BILL POSTING 

Advertising & Distributing Go. 

Only licensed BiU Foster in the city. 

PBEB W. JENCKS. Prop'r. 



TBENTON, NSW JEBSE7. 

The Trenton Bill Posting Co. 

Owrs all BiUboards in the city and suburlis. 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 

WM. R. WIJ.UAMSON, Manager. 









1 



.12 



BlIXBOARB ADVERTISING. 



THE BOYCOT 
WAS AN ENTIRE FAILURE. 

Liggett- ■■* flyers are (erene and umitotariieil. 
. Tbejr have no qnairel whli the Association. 
All of tbe OKoiben of tiw "Afsociated" save 
ihRC, are willing to post tbelr paper 

The boycot will never become a popu- 
lar measnre in the Associated Bill Posters 
Association. The members, nearly all of 
them, too, have spoken. The vast cor- 
respondence of the Liggett & Myers Co. 
tella a story and an eloqnent one. It 
demonstrates that every member of the 
"Associated" to whom the paper was 
offered, save three, are willing and anxious 
to continne the pleasant relations hereto- 
f<Jre existing, and have signified their 
intention of handling the paper, despite 
the president's letter. The three firms 
who refused it were M. Breslaner, of Min- 
ne^olis, L. N. Scott & Co., of St Paul, 
and the Cieam City Bill Posting Co , of 
IVIilwankee^ 

A representative of Bii,i,board ADVER- 
TISING called npon the Liggett & Myers 
Co., February ig, and interviewed Mr. 
\V. H. McAllister and ilr. E. G. Peck. 
Both gentlemen are emphatic in asserting 
• that they have no misunderstanding with 
the members of the Associated BUI Posters 
Association, and point with pride to the 
fact that but three membets of the organ- 
ization have refused their paper. They 
are equally emphatic in stating that there 
will be no further annoyance or friction, 
for the reason that they have cancelled 
all orders ,for paper now in the hands of 
the printers, and will henceforth use other 
mediniii& 

They say frankly that the service that 
they have obtained in Minneapolis, St 
Paul and Milwaukee have always been 
splendid, but they do not intend to allow 
this fact to compel them to accept a ser- 
vicA in another dty which is not satisfac- 
tory. 

. AU paper .which they had on hand is 
placed' to their entire satisfaction, ^and 
they could continne to place aU they 
conld print, did they so desire. They 
have reason to believe, however, that cer- 
tain other medinms, which they have in 
contemplation, will yield them satisfac- 
tory results,, and having neither the time 
nor the. inclination to pursue even a 
slight controversy, they may henceforth 
abandon the boards. 

It is possible that limited editions may 
bemn, in order to accede to the earnest 
and mgent requests of certain of their 
old friends among the bill posters, but 
other avenues of publicity may be gener- 
ally adopted in the near future. 

Messrs. McAllister and Peck extend 
their respects to the Association as a 
whole, and to the members individually 
thor most sincere and cordial regards. 



March, iBgO. 



Associated Bill Posters' Association was 
organized, for .the sole purpose of antago- 
nizing advertisers and driving them oS 
the boards altogether, instead of trying to 
encourage them to adopt the poster to 
the exclusion of other mediums. 



CALIFORNIA FIO SVRUP POSTERS 



Chicago, ni., Feb. 25, 1896. 

Editor BUXBOAKD Advektising, 

/'^ar St'r— In reply to your esteemed favor of 
izth inst., win say that I have no differences 
with thcAssociated BHl Fosters' Association as 
at>ody. J have had some rather spicy corres- 
pondence with three or four of its members in 
regard to prices, but differences are likely to 
aiisein aU well Tcgnlated families. As I am 
not conttacting for posting through any associa- 
tion, but dealing with the biU poster direct, lam 
occasionally quoted prices from small dties that 
I believe are unreasonable, and do not hesitate 
to SO inform the biU poster; saying we do not 
think it irill prove profitable to our company to 
use bis boards at tbe price be qnotes. In three or 
four instances, as I said before, I have received 
replies that were anything but businesslike, 
and in each instance, from a member of the A. 
B. p. A. In two cases, they threaten me with 
dir^ disaster by reporting me to R. C Campbell, 
their president. 

I called on Mr. CampbeU, and took occasion 
to infotmhim-thatldid not, insendingan appli- 
cation to a faill poster for terms, make any in- 
qmries as to what association he vras a member 
of, if any, and if he conld handle our paper, and 
give us good service at a fair price, I booked his 
order 

I see that Mr. Campbell states in TheBiU faster 
that 1 offered him paper Febmaiy jtb, and he 
refused to atapt same. Mr. CampbeU 's assertion 
is not correct. I did not offer him any paper at 
a>rr<»nr, simply because he stated in our inter, 
view, that tbe American Bin Posting and Adver- ' 
tising Co. would handle a/for none. I did not 
sec fit to accept his nnieaaoiiable proposition 
and the consequence is, the Chicago BiU Posting' 
Co. is handling aU our paper and doing the work 
well. . 

I say, give every man a fair price for his work 
dontaakhimto do something for nothing, in 
fact, don't t>e unreasonable, and where an ad- 
vertiser is not disposed to accept a price that he 
considers be can not afford to pay, don't find 
fault with him. If a bill poster's boards are 
worth more to him than they are to the adver- 
tiser, they are his, and that should settle all 
argument. 

We are shipping paper as rapidly as we can 
fill the orders, andsome of the boys have had to 
watt for paper, but we wiu supply them all very 
soon now. We have changed the size of our 
stands, using nothing now but a 4x6, one sheets 
and isnipes. 

. Trusting 1 have not encroached too much on 
your valued space, 1 am. 

Yours very truly, 

». R. Tamert, 
^<t^-Agt.Califomia Fig Syrup Co 



their display ad on page fifteen, January issue 
of Bn.t.BOARi> Advkrtisxno, with no desire to 
hurt their feelings, I. would say, I would prefer 
to have a half inch space in some backwoods 
"weekly," than to have my ad mixed up to such 
a mess, and you all know what we think of 
"wasting your money" that way. 

Block them off, brother, and make every ad- 
vertiser think you have taken the most pains 
with bis work, and you will have to steal the 
time from your business to write letters as I 
have done in this case, r suggest the plan of 
taking ordinary blank white paper, tack on the 
wall eight or ten sheets. Take "Printers' Ink," 
I mean in this case, the kind you print with— 
though I wish to say, it will do you good4o take 
the other one too— thin it with gasoline, 
and a small quantity of this compound will 
black these ten sheets. Then you can cut them 

in strips any width you want, and at a trifling 
expense you'll always have a border. Use these 
in dividing your work; the result will be most 
pleasing to you and your patrons I assure you. 
Another thing, fellowH:raftman : You should 
alwajrs have an eye to the "fitness of things," 
and the artistic - arrangement of your paper. 
Place such styles and colors in juxtaposition, as 
will intensify the other by comparison. Don't 
fill up one comer of your board or of the stand 
with descriptive matter, and the other with dis- 
play type or pictures. Sandwich one between the 
other, the general effect is bettei and it makes 
the reading matter read plainer and makes each 
picture show plainer. 

Now I want to jump on the poster printers and 
lithographers about the old styles in type and 
in stock letters which many of them are still 
using. For love of progress discard ; get some- 
thing new ; it will help your business. 

I^st week only I posted a troupe of Bam 
stormers, who were using the same letter I was 
familiar with on posters twenty years ago. 

I think poster printers should look after the 
stock letter department of their business with as 
much of a desire to excel in good work as they 
do in the Utbographing department, which all 
admit to have made most wonderful progress in 
recent years. 

Yours, 

W. R. BuRNrrr. 



tSditOr piI.I,IIOAaO APVBRTtBIHO, 
Cincinnati, Ohio. ' 
Dear 5/r— Please teU the poster printers of the 
country that the Inter-State BiU Posters Associ 
ation invites them to Join, and desires them to 
participate in all iu procciedings and delibera- 
tions. We recognize that there are other inter- 
ests to serve, besides those of the.biU poster- in 
fact, we bejieve that a printer |rho perauades 
an advertiser to go on the the boards, is of more 
importance to triu posters than l&iey are to one 
another. RespecefuUy, 

P. F. UCHABPER, Pres't 
Clabekcs E. RtmsY, sec'y. 
We could not say it half as well as you 
have yourselves, gentiemen.— Editor. 



There is considerable truth iu the fol- 
lowing extract froin a communication of 
a prominent member of the Associated 
Bill Posters Ass'n, viz: "This rule or ruin 
policy of Stahlbrodt. Campbell, et al,.has 
given many advertisers, the impression 
that the Associated Bill Fosters' Associa- 
tion demands exorlntant prices, and the 
Inter-State.is taking- advantage of the 
^tuation by emphasiziiig the fact that 
they stand for equitable prices. 



C. H. Clongh favois us with a copy of 
The Trademark lot February, and along 
with it he-eends some -other wcircnlars 
which call our attention to certain n>ecial- 
ties which W. G. Johnson & Co. think 
the public needs atthe,present time. 

Clough*.s advertisingis always bright, 
and tells its story in atnanner so interest 
ing that one is compelled to read it all, if 
for no other reason than to see what he 
says about such commonplace iirtieles as 
office fixtures, furnishings and stationery. 



Messrs. Compton & Sons, who have 
heretofore secured aU of the contracts for 
printing the immense quantities of post- 
ers used by the Liggett & Myers Co., are 
not disposed to regard the matter so 
cheerfully.- In fact, they are pronounced 
and outspoken in denouncing the out- 
rageous measure which is proving so 
costly to themselves and to bill posters at 
large. 

They affirm, and with much show of 
truth, that it looks very much as if the 



»^.x » Ardmore, Ind. Ter., Jan. 14, i8g6. 

Editor Brt-uoASi) Auvkktising, ' 

Ztetr&lr.— Iread with pleasure the article of 
*«x w. Hoke, in the January number, headed • 
^^Some Criticism and Suggestions," and think 
y.e majority of bUl posters could put Ws sug«s- 
uons to practical use with great profit to tteir 
business. "-cir 

J,?^3f "i^^"""^ "O" espedally to dlawine 
a dividmg hue' between the advertisers' paper 
I have always done this, and it gives much^Ue; 
satisfaction to an concerned. "wer 

lOiink hisst^gestion of using white paper for 
borders and dividers can be made fortie better 
by u«^g black or dark colored paper on iVght 
stored work, and white only on d^k colora or 
b^dc BiU posters, if you win take the ne^t 
white or light colored paper you have to put ^ 
and put a 4 ro 6 inch black or dark red Wrder 
ar^d it completely, yo^ win see it "I^n^ouf- 
^li^^f?" "i'"™^" "«= ^^" balf ablockaway 
on theotherhand,adarkcoIoredsta„d, bordered' 
-th^ white will "holler at you- a^und tbe 

_ I notice great fault in this line in the work of 
G. Ruuey & Son, of Waukegan Ills., asshown in 




PENNY 
STAMP 



Will" bring you a • 

sample of a "bus- \ 

iness bringer" : 

that will set the : 
whole town to guessing. • 

Cheaper than newspaper advertising: more novel: will I 
draw trade direct. : 

I W. Chandler Stewart. 41I4 Elm Ave.. Philadelphia I 




NEW POSTERS 

oepicTiNa 

SPRING STYLES 

In Hats, Shoes, Clothing Cloaks, Millenery, etc. 

Samples free to agents, bill posters and printers. 

WRITB TO 

Cbe DonaMson litbo. €0. 

GINGINNATI. 
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Personal JViehtion. 

C. R. Hood, who represents W. J. Mor- 
gan & Co., of Cleveland, O., is on the 
staff of The Bill Pbster. 



The Empire BiU Posting Co. , of Indian- 
apolis, Wogan & Co.» of Boston, and 
Seibe & Green, of San Francisco, have 
joined the Inter-State Association. 

C. C Ames, manager of the Old Colony 
Bill Posting Co., at Providence, R. I., is 
an enthusiastic member of the Inter-State 
Association. 



W. C. Tirrill and C. B. Tirrill, operating 
as The World Advertising Service^ at 
Lima, O., have issoed a folder containing 
the provisions of the Jicense applying to 
bill posting at that spoint It is printed 
on- very redicard board, and the inference 
-is that it is intended as a danger signal 
to warn itinerant or tramp posters to 
keep ofiF the grass. 

F. M. Groves, of Evansville, Ind., E. 
Sparrow, Vincennes, Ind., J. M. Dishon, 
Terre Haute,. Ind., and O. M. Tichenor, 
Princeton, Ind., all formerly members of 
•Mr. Stahlbrodt's association have left that 
oisanizatioii and joined the Inter-State 
Bill Posters' Association. 

Al. Bryan is spending considerable time 
at the new Akron office. The Cleveland 
office is ably conducted, in liis absence, 
by Mr. Chas. F. Bryan. 

Detroit, St. I<onis and Kansas City are 
considering the advisability of letting a 
private ccnfipany have the privelege of 
advertising on the street comers, in con- 
sideration of placing the street name at 
the top of their signs. 

The Albany BiU Posting and Advertis- 
ing Co. Jias been incorporated. Capital, 
f 1000. Directors, James H. CarroU, W. 
H. Buck, C. H. Smith. 



Van Camp's Pork and Beans is biUing 
the country with a three sheet and a one 
sheet. 

The Cincinnati Commercial Gazette 
followed close in the Tribune's wake, and 
is advertising with a tasteful poster exe- 
cuted by the Strobridge Litho. Co. 

Boru Marvin, of Aurora, IU., keeps up 
with the band wagon. This spring he 
builds lOQo feet of painted buUetins along 
the line of the C. B. & Q. R. R., at Aurora. 
Forty eight passenger trains a day and all 
the freight trains on the two sysems pa^ 
them. 



announcement to theatre managers, the 
name and character of his next season's 
show. 



The biU poster at Hastings, Neb. is 
licensed, and controls aU display adver- 
tising priveleges there. His work is first- 
class and he is J. S. Craig. 

O. P. Fairchild, while not making 
much urinecessaiy noise about it, has, in 
all probabUity, the best equipped plant in 
Kentucky, and, Louisville barred, he has 
more boards. Mr. FairchUd has recently 
extended his business so as to include 
painted bulletins and mural signs, and 
the display he is getting is surely very 
creditable. 



L. M Crawford, of Topeka'and Wichita, 
Kas., and St Joseph, Mo., has joined the 
Inter-State. .. 

No better witness to the tastes of Chi- 
cago's various divisions can be found 
than the character of the advertising 
which is on the boards in the several 
localities. The North Side seems to lean 
toward the theatres and other amuse- 
ments, while on the South Side, theatre 
advertisements are comparatively raie. 
The windows, when used for -advertising 
at aU, containing a lecture or concert 
notice. ' . 



the advantage of themselves >and aU that 
have dealings with them.' 



J. J. Baker, the enterprising biU poster 
at Johnstown, Pa., has a large local pat- 
ronage. He expects a big boom .during 
the Firemen's State Convention in that 
city in October. ' 



H. B. Smith, of Washington C H.. C, 
keeps four men going aU the time. This 
fact speaks well for Mr. Smith and shows 
that his work is effective for the adver- 
tiseis. 

The Huiest-Stont Sign Co. , of St. Louis, 
have a one sheet poster for themselves, 
which is bound to attract attention. It is 
a calendar of the current month, and is a 
good strong bilL 

E. Dockstader, manager of the old es- 
tablished Spencer BiU Posting Co., of 
JanesviUe, Wis., is making evident his 
abiUty by giving some very effective ser- 
vice. He does not go to sleep afterwards 
either, but gets the knowledge before the 
public 

Artistic biU posting and careful house 
to house distributittg, is what the adver- 
tisers finds in Sioux City, la. This has 
been brought about by A. B. Beall, since 
he came into control of the Sioux City 
Advertising and BiU Posting Co. 

Walter Baker's Cocoa is being adver- 
tised throughout- the middle west by 
Blisha B. Worrell, in a lecturing tour. 

The personal popularity of Mr. Worrell 
is great and his firm will derive much 
good fnnn.taiB work. 



Reese & Long control 7,500 running 
feet of space in Scranton, Pa. alone, and 
they contract for and bill eighteen towns 
within a radius of eighteen miles. This 
territory covers the heart of the Anthra 
cite region, and is an extremely profitable 
field for advertisers. As a result of this 
happy state of affairs, Reese & Long are 
on the crest of the wave of prosperity. 

The bill posting business in Philadel- 
phia has always been profitable. The 
American BUI Posting Co., of that city, 
enjoys the distinction of being the most 
profitable plant of its kind in the country. 
The concern is under the direct control 
of S. H. Robinson, who, although one of 
the yoimg men in the business, has dem- 
onstrated that he knows the best way to 
make a bill posting business profitable to 
its owners and patrons. 



The owner of a building in Port Huron, 
Mich., had the two men who were paint- 
ing "Battle Ax" on his building arrested. 
The painters had the permission of the 
occupant. 

On February 1st, about three hundred 
feet of space in the busiest part of State 
street, Chicago, was made available for 
advertising purposes by removals from 
the stores. The theatres scooped it in. 

Pittsburg's Chief of Police investigated 
the fight which took place over the space 
at the comer of Fifth avenue and Smith- 
field street, and arrested eight of the par- 
ticipants. 



"Hote's Brush Advertising" is going 
the rounds. Those who let "Hote" get 
their name up are among the prosperous 
ones of the earth. 



The Superintendent of Police in Pitts- 
burg, has ruled that in the future no more 
lithograph boards will be allowed on the 
streets. This is a move in the right 
direction. Lithograph boards unfastened 
are not only a nuisance, btit more than 
half their value is lost. 



ST. LOUIS. 

Genial Jack Whelan is in charge of CoL 
R. J. Gunning''s interests in the St Lotus 
BiU Posting Co. 

The Huiest-Stout Sign Co. are posting 
American Lady Corset stands. 

Compton & Sons are running night and 
day. . 

The Great Western -has -already -re- 
sponded to the efforts of Manager Ed 
■wards. The -work now conung from this 
office is splendid. - ' . 

There were just three firms whvrefBsed 
Liggett & Myers' paper as a restdt <rf 
President CampbeU's boycott letter. They 
were Breslaner, of Minneapolis, L. N. 
Scott & Co., of St Paul, and-the Cream 
City BiU Posting Co., of llilwankee. AU 
the rest refused to obey the order, many 
of them writing to Ligjgett & Myers,.and 
assuring them of their intention. 



The Great Western Printing Co., hav- 
joined the Inter-State BiU Posters' Asso- 
ciation. 



"Have you seen 
The olive green 
Sterling Machine? 
1896 Model, -we mean." 
We wonder if the Sterling folks mean 
for the public to consider their wheels in 
same category with 

"Darius Green 
And his flying machine." 



The local merchant who takes a certain 
space on a line of boards by the year, is 
on the right track. 



Joseph Wetter & Co. have sent us some 
advertising for their numbering machine. 
Their catalogue is well-arranged, both as 
to type and illustration. The argument 
is convincing, and it is safe to say that 
any printer wiU think twice about num- 
bering machines before he throws any of 
^his advertising in the waste basket 

Among' the advertising received the 
past month, is a very neat folder from W. 
R. Bumitt, advertising his biU posting 
business in Ardmore, Ind. Ter. The re- 
cipient cannot fail toget a good impression 
of Burnitt and his boards. 



John W. Ishani is advertising his Ori- 
ental America with a card to fit an en- 
velope, lexS inches. The cat! is neatly 
printed, and, to those interested, very 
readable. This card is principally for an 



Chapman, of Cincinnati, is distributing 
samples of Baker's Cocoa, together vrith 
a neat receipt book; also^ Cfaappelear's 
■ 'Bronchini" Cough Cure folder. 

MulvihUl, of Omaha. Is there anyone 
who doesn't know Tom MulvihiU ? WeU, 
for their benefit, let it be said that he has 
in Omaha, South Omaha, and Council 
Bluffs, a line of boards which completely 
cover these three cities. 



Printing House Gossip. 

D. E. RnsseU is with the Greve Litho. 
Co., of Milwaukee. 

Pat Shannon, of the Riverside Show 
Print, of MUwankee, owns a raneh in Cal- 
ifornia, on which he spends his winters. 

W. J. Morgan & Co. wiU probably join 
the Inter-State BiU Posters' Association 
in the near future. 



The officers of the Greve Litho. Co., of 
Milwaukee, are as foUows, viz: Hans- 
Greve. President; J. C Bird, Secretary; 
R. PfeU, Jr., Treasurer. 



Geo. A. Treyser, of Chicago, has asso- 
ciated himself with Arthur M. Plato, of 
San Francisco. The firm to be known as 
The Pacific Advertising Service, Plato & 
Treyser, Experts. 

Mr. Plato has been "on the coast" for 
the past twenty years, and his reputation 
is high among advertisers and bill posters 
alike. 

Mr. Treyser, as everyone in the -world 
kno-ws, was ike bill poster ot Chicago for 
twenty years. 

The immense possibilities in the adver- 
tising field on the coast was maiiifested 
to Mr. Treyser, when he made a trip 
through that beautiful country two years 
ago, and his association -with Mr. Plato 
cannot result otherwise than greatly to 



P. B. Haber, the Show Printer at Fon 
dn Lac, Wis., is a member of the Inter- 
State Bill Posters' Association. 

A. W. Mndge is with Forbes l,ithcgn^h 
Mfg. Co. 



Alfred S. Seer,, president of the AS. 
Seer Printing Co., New York, committed 
suicide Feb. 27, by shooting himself be- 
hind the right ear. He died instantly. 

The Greve Litho. Co. and Compton & 
Sons have joined The Inter-State BUI 
Posters* Association. 



The Donaldson. Lithographing Co., 
of Cincinnati, C, have joined the Inter- 
State. 



TO BE WOUND UP. 
Geo. T. Hollisgsworth was appointed master 
commissioner in the suit of John R. McLean and 
others, to dissolve the Enquirer Job PiintinE 
Co The capital stock was $200,000, of -wbicE 
$25,000 was paid up The master wiU take testi- 
nxony June 1, as to property effects, debts, cred- 
its, etc of the corporation, Alex Murray, Jr., 
attorney.— Cmaiuia/i Times-Star. 
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WHAT THEY SAY. 
Some Very Sisnificant Observations. 

Boiu-flde extracts from letters, most of which 
■re from Members of the A. B. P. A. and Its 
Sabordlmite Associations. 



The folloving extracts from correspon- 
dence with various members of the A. B. 
P. A. are reproduced here without alter- 
ations or eliminations of any kind. 

"I am Tciy glad to see the stand you have 
taken re A. B. P. A. tronbles, and believe you 
have the' best wishes of the majority of the 
Association. We hope to be able to straiKhten 
the whole matter out at Cleveland next July." 

"Pebniaty number has just come to hand. 
Shake. Yonr vigorous denunciations of the 
gang will find an echo in the breast of every 
loyal member of the Association.*' 

"Already they are calling it Campbell's paper, 
and it is perhaps needless for me to say that you 
have five friends among the members of the 
Association to eveiy one of Campbell's." 

"Can von tettme where the constitution says 
there shall be only one member to one town ? I 

cannot find it, and I do not believe any such 
.provision eziats." 

"'I don't suppose I would ever have thought of 
advertising if it had not been for your excellent 
criticism of Stahlbrodt.'* 

' '*We have just received a letter from Chicago, 
SChiner Building, stating that your paper was 
no' longer the organ of the A. B. P. A., and that 
a newspaper would be issued Feb. 15th, known 
as The Bill lister. As we are interested in this 
matter, we take the liberty of writing to you to 
find out why they ask men who arc engaged in 
the tail posting business to withdraw patronage 
from yon. If you areout against the "gang," alt 
we can say is that you will find us on your staif . 
Please send advertising rates, and we ?rill help 
all we can." 

"I am going to post Liggett & Myers' paper 
and California Fig Symp too. When I joined 
the Association, I thought it was formed for the 
purpose of encoutaging the advertisers to post. 
It seems I was mistaken." 

"Last number of Billboakd is a daisy. I 
fully endorse everything jrou say." 

"Where does the president get his authority to 
ask members to refuse paying business? Not in 
the constitution and by-laws, for there is no 
such law theiW If he asks itkOn the score of a 
personal favor, he's got a lovely 'gall.' Wonder 
if he thinks the boys have forgotten the way he 
favored them when he was ahead' of Fore- 
■ pangh?" 

^'Grve them h— 1. "Wc are not banded together 
to kilL biU posting by drivingbnsiness firms into 
the magazines and newspapers." 



"Why can't the A. B. P. A. aiid the Inter-State 
be amalgamated? " 

"I am going to Cleveland next July, and if 
that pig-headed- Dutchman ' runs things, I am 
going to join Runey's Inter-State Association. 

"I, for one, will not pay Stahlbrodt's rent, nor 
any part of it. If the New York office is not 
self-sustaining by this time, I think he ought to 
;go back to Rochester where he belongs." 

"BXI.1.BOARD Advkrtisinc has done more for 
bill posters than the ' gang ' or the Association 
either. If compelled to choose between them, 
^ve shall surely stick by you." 

"I was supposed to be dead, but j voted for 
you and stood up for you. You can count on 
me next July." 

"TTu Bill Paster will not live long. We won't 
suppoK it, and we will support Billboard 
Advertising. It has always been our friend.* 

" is a big, leather-lunged blnif, and most 

of us are onto him. We like you and we are 
going to stand by you and Billboard Adver 

TISINC." 

"Enclosed please-find a dollar for a year's 
subscription. We are not saying much but we 
are doing a heap of thinking." 

"I will advertise where I please, and I will run 
my business to suit myself, and I do not want 
any advice from him or anyone else. I was not 
at the Cincinnati convention, and I do not regard 
myself as bound by its actions, which I think 
were very foolish." 

"Enclosed find one dollar for subscription to 
Billboard Adter-tisixg. i can't do without 
it. 1 am glad to see the honorable stand you do 
in regard to the Association. The right way is 
the only way." 



"You're all right, and we are with you, evety 
time." 

"I cannot find any-where in the laws of the 
Association where I agreed to refuse work, and 
I am not going to do it. I want work. That is 
what I am here for, not fussing and quarrels." 



"We. want a different set of officers next year. 
Men like Geo. Leonard, John Mishler, Mike 
Breslanerand Henry Turner. I think Curran is 
all right too. but he is in bad company. Clean 
the rest out." 

"Go for them. Vonarebound to win." 

"I am sick of Stalnbrodt and Co. I joined the 
Inter-SUte to-day." 

"If Stahlbrodt. Campbell and Carroll want to 
bust the Association, why don't they say so ? " 

"The gang is doing all it can to bust the A B. P. 
A. It looks as if the Inter-State Association will 
"soon be lie one." 

"You advised us to stick together, and let the 
majority rule. lam following your advice, but 
I'm getting awful sick of their funny bu.siness." 



Boise City, Idaho, Feb. 7th, 1S96. 
Editor Billboard Advzrtisccg, 

Cincinnati, O. 

Dear .SVr— Your esteemed favor of the 4th is at 
hand and we are pleased to make you the fol- 
lowing reply; 

Onr Mr. Spanlding made application to the 
A. B. P. A. for xnembezship about the first of 
August of last year. This was after an annual 
meeting of that Association, and consequently it 

could not be acted upon before another meeLing^. 
This so-called meeting was recently held in your 
city, and as Mr. Spaalding had not withdrawn 
his application and his money from the hands of 
the Secretary of the A. B. P. A. he was elected to 
membership. 

However, permit us to say right here, that the 
firm of Spanlding Be. Gordon, through its man 
ager, R. G. Spanlding, wishes to inform yon, as 
editor of the best trades paper in the United 
States, viz: Billboard Advertisixg, that it is 
now, and always will be with and for the Inter- 
State Bill Fosters' Protective A-ssociation, and as 
brother o. J GUde says, " I'll stick this up any- 
way ; it's for the good of the Cause." 

Thanking you for this opportunity of declar- 
ing ourselves, we remain, 

Veiy respectfull and truly yours. 

SPAUr-DlJfO & GOKDOX, 

Per R. G. Spadlding, Mgr. 



of io,coo inhabitants, ten dollars per year. Well, 
it simply shuts'out everything. Of course, once 
in a while, a man slips in, but very few. . I^he 
man, if he is a hustler, will never allow his 
boards to become "ratty." A man of that kind 
will never take the trouble to pay for a license, 
or see that one is paid. That is no argument at 
all against license. If a man has good boards, 
license or no license, his appropriation of paper 
win not be reduced. 

Just what the law is in other states, I do not 
know, but the statutes of Illinois give everj- city 
the right to regulate those matters. Ofcour.se, 
if the town isn't a city, I do notknow the author- 
ity without looking it up, but if Jones' agent 
don't want to use Peter Smith's boards, he must 
go and whack up ten dollars here, just the same. 
The consequences are, his work will not amount 
to that much in the smaller towns, hence he 
saves money by giving it to the bill poster, who 
never would or could have got that job except by 
his license. The only way not to make an ab- 
surdity out of it. is to make a proviso, allowing 
home merchants the privilege of advertising 
their business free. Then they have no kick 
and will stay by you. . We do not have license 
laws simply alone to bring busines.s. but also for 
a protection against foreigners, and who will 
come and give their work to some "scabs." In a 
town under a license law, a man must take out 
a license and do the work himself, or give it to a 
man -who is licensed to do the business, and not 
to anyone he pleases. 

I do not write this article for an argument, 
but just to show that if you work your license 
law right, you can enforce it. 

Keep on the good side of the police. There is 
where your protection lies. 

If anyone cares to have an ordinance drawn 
for their town, and will send me five dollars for 
my trouble, I will draw one that will stick. 

Chas. C. Maxwell. 



bute a circular in his life. I say all license law 
will bring business, and with business there is 
something to pay license for. 
Yours truly, 

George Elston, . 
' Licensed Bill Poster. 



THAT LICENSE QUESTION. 



"Correct. • Rouse mit 'em,' say I.' 



Lincoln, 111., Feb. 7th, 1896. 
Editor Billboard Adtkrtisiso. 

near Sir— In reference to the article, signed 
"No License," the author has some reasons. I 
presume, in writing his article, from his owii 
experience. I, also, have seen licenses issued to 
several bill posters, in towns surrounding me, 
which worked very charmingly. I admit, it is 
no protection to pay a high license, but, never- 
theless, it is some protection to pay a reasonable 
one. In towns of 10,000, ten to fifteen dollars is 
not a high license; yet it is reasonable enough 
for the bUl poster to pay, and far too high for 
the advertiser or distributor who comes to the 
town for the purpose of scattering broadcast, his 
advertisement, thus defrauding the bill poster 
out of his rights. I desire to say that one .ship- 
ment of Dr. Miles' advertisements pays my lic- 
en.se nearly for the tot. I can' not see that if a 
man will spend the|^lunt of his license in im- 
I proving his plantiiheS^n gain more than by 
having a license ordinance. I pay in this city 



Anaconda, Mont., Feb. 8th. 1896. 
Editor Billboard Advbrtisixc. 

Dear Sir — I notice in the February number, a 
communication under the head of "License". I 
cL±ixn that the -writer is wrong, on these grounds, 
first: That a bill poster in any city, townor-vil- 
lage should have some protection from the city, 
town or village, and uiiless he i>ay5 a license, he 
cannot receive that protection against night 
vandaU and the like. Supposing Mr. Smith gives 
Mr. Bond two hundred full-sheets to go and post: 
and Mr. Bills doesn't like it ; so Mr. Bills goes 
and blanks them over, and there you are. The 
printer has been paid for paper and priuting, 
the bill poster has been paid, and in less than 
twenty-four hours the work is covered by some 
one, who has not one cent at stake, only the 
supposed satisfaction of covering over the ad. 
You have him arrested ; then comes the trial ; 
you are informed that the culprit has been re- 
leased without fine or imprisonment. Better 
far license all billposters. The law will then give 
satisfaction. Second: Isay your correspondent 
is wrong again, when he says that where a bill 
poster pays license, he lets his billboard go 
ragged. Well, my opinion is, he never ought to 
go into the business, for he is no bill poster, who 
lets his business ruu down on account of paying 
a license, big or small. Third: No bill poster, 
to my knowledge, ever had a monopoly in any 
<rity, for I think that the Council or Aldermen 
-would not countenance anything of the kind. 
I would infer your correspondent is, or has been 
a proprietor and manager, or a local manager, 
for there is where the city bill postergets all his 
unnecessaiy grumbling from, on accouut of the 
figure charged for posting. In conclusion, I will 
say that "License" is wrong again, and I doubt 
that he ever did post a sheet of paper, or distri- 



A LICENSE ORDINANCE. 

The following is the full text of the 
new license law which has gone into 
effect at Erie, Pa. 

Be it enacted by the Select and Common 
Councils of the City of Erie, Pa. 

Section i. That from and after the passage of 
this ordinance, no person or sersons shall en- 
gage in the business of bill posting in the-X^ty 
of Erie, nor shall distribute in the streets, alleys 
or lanes of the said city, any bill, picture or ad- 
veriisement, announcing the business or place 
of meeting of any skating rink, opera, theatre, 
menagerie, or other exhibition for pay, or any 
other advertising matter, in any manner, except 
as hereinafter specified, unless the said person 
or persons shall have first been duly licensed by 
the Mayor of the City of Erie. 

Sec. 2 Any person of good chamcter, desiring 
a license, shall be licensed' by the Mayor of the 
City of Erie, to engage in the business of bill 
posting and bill advertising for the term of one 
year from the date of said license, upon' the 
payment of fifty ($50.06) dollars and the filing of 
a bond in the sum of five hundred ($500.00) dol- 
lars, with two securities, conditioned that the 
said licensee shall perform the duties of his 
office in good, lawful and proper manner, in 
compliance with the ordinances'of the city gov- 
erning the character of the matter posted or 
distributed, and the mannerof posting and dis- 
tributing the same. 

Sec. 3. The said licensees, their agents, officers 
and employes, while engaged in the act of 
posting, painting or distributing any bills, cards, 
signs, circulars, pamphlets,, advertisements or 
notices in said city, shall wear a badge with the 
following words conspicuously placed thereon: 
"Licensed Advertiser, Erie." 

Sec 4. No person shall scatter or throw upon 
the streets, sidewalks or alleys of the city, hand 
bills, posters, advertisements, or paper, and 
nothing herein shall be construed to authorize 
any person or persons to obstruct the streets, 
sidewalks and alleys of the dty, or create any 
nuisance therein, or prevent the posting of not- 
ices required by law to be p^ted. 

Sec. 5. Nothing herein contained shall be so 
construed as to prevent any. person, firm, asso- 
ciation, or corporation, residing aiid doing Irasi- 
ness in the City of Erie, from distributing circu- 
lars or hand bills, advertising the business in 
which such person, firm, association or corpor- 
ation is diiectly engaged. 

Sec. 6. Any violation of the provisions of this 
ordinance shall be deemed a misdemeanor and 
any person upon conviction thereof, shall be 
punishable by a fine of not less than five ($5.00) 
dollars nor more than twenty-five ($25.00) dollars 
and in default of the payment of siich fine, such 
person so convicted shall be imprisoned in the 
lockup or common jail of the city, one day for 
each dollar of fine and costs so imposed and 
unpaid. 

Sec. 7. That any ordinance or part thereof, 
conflcting herewith, Iw and the same are hereby 
repealed. 



Donnelly, of Boston, is branching out. His 
plant, already very extensive, has been further 
enlarged by purchase from the Old Colony Bill 
Posting Co. of all their privileges in Wobum, 
Winchester, Hyde Park, Dcdham, Weymouth, 
and Nantasket. He is sending a well-executed 
calendar to advertisers all over the country. 
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CONNECTICUT. 

Rockville. Holland Co Fair, Sept 15-17 

ILLINOIS. 

Alledo. Sept 22-25 'W H Graham, secy 
Avon. Sept 15-18 Julian Churchill, secy 
Camp Point, Adams Co Fair, Sept;7-ii E E B 

Sawyer, secy 
Catlin. Vermilion Co. Agricultural and Mechan- 
ical Association Fair, Aug 18-31 T A Taylor, 

President; G S Fleming. Secretary: H K 

Kidd, Treasurer 
Champaigrn.' Aug 3-28 
KI Paso. Sept 14-18 
Farmer Citv. Aug 17-31 
Freeport. Northern Illinois Agricultural Society 

Fair, Sept 8-11 Thos D Osborne, sec'y. 
Mt. Carroll. Carroll Co Fair, Aug 25-28 Geo F 

Buckner, Pres.; GeoC Kenyon. Sec'y 
Paris. Edgar Co. Fair, Aug 31 - Sept 4 Geo H 

McCord, secy 
Springfield. Sept 2S-Oct 3 
Watseka. Iroquois Co. Agricultural Association 

Fair, Sept 7-17. H C Lovett,- President ; L F 

Watson. Secretary 
Woodstock. McHenry Co Fair, Aug 25-28 G B 

Richards, secy 



MISSOUBI. 

Helton, liclton A^icultural Association Aue 

18-12 " 

Kahoka. Clark Co Agricultural and Mechanical 

Association Fair, Sept 1-3. W M Boulware, 

Pres't r Joseph Vandolah. t>ecy 
Trenton. N M C A I Assn Fair. Sept 15-18 G 

W Smith, Pre.s't; WE Austin, Treas; Peter'u 

Vakey. Sec'y 

ITEBBASKA. 

Sept 22-25 

Gage Co Society of Agriculture Fair, 



Auburn. 
Beatrice. 

Sept 15-18 
Blmwood. Sept 15-18 
Omaha Nebraska State Fair 

Robt W Furnas, secy 
Plattsmouth. Oct 6^ 
Syracuse^ Sept2^C>ct 2 



Aug 27-Sept 5 



Iccuraseh. ■ 



Oct 13-itS 

ITEW YOHK. 



Galesville. Trempeleau County Agricultural 
Society Pair Aug 25-28 s E Houghton, prest; 
A J Kellman. treas; F G Davis, secy 

Lancaster. Grant County Agricultural Associa- 
tion Fair. Sept 16-18 Oelos Abrama prest: T.4 
Burr, secy '. 

Menominee.' Dunn' County Agricultural' .Asso- 
ciation Fair. Sept 15^17 Heurv Miller, prest; 
J B Chickering, treas: Geo W.'Galloway. secv 

Milwaukee, Wisconsin State -Fair, ^ept 21-26 
T J Fleming, secy, Madison, Wis 

Oshkosh. Oshkosh Fair Association Race Meet- 
ing. June 2^28 Fair and Exposition. Sept 9-12 
John Laabs, Pics't ; Geo Hilton. Treas ; C E 
Angell, Sec y. 

Phillips. Price Co Agricultural Society Fair. 
Sept 17-19 John T Ruff, secy - 

CANADA. 

London. Ont. Western Fair of 1S96, Sept lo-io 
Thos A Browne, secy 



INDIANA. 

Bainbridge. Aug 3-7 

Bloomington. Aug 10-14 

Crawfordsville. Sept ^-11 

Flora. Carroll Co Fair, Sept 20-25 J T Cillam, 

prest; C E Nobes, treas; J o Ferrier, secy 
Frankfort. Aug 35.28 
Indianapolis. &ept 14-2S 
Kendaltvillc, Sept. 2S. Oct. 2. Nathan Roberts' 

Pres. ; John Mitchell, Treas. ; J. S. Conlogue, 

Secy. 
Lafayette. Aug3i-Sept4 
Lebanon, Aug 17-21 
Paoli, Sept. 9-12. A W Brown, Pres't ; H F 

Davidson, Secy ; S S Mcintosh, Treas 
Shelbyville. Shelby Co Fair, Sept i-s John W 

Vamaoy, prest; Henry Doble, ^/eas; E E 

Stroup, secy 
Sheridan. Aug 10-14 

IOWA. 

Bloomfield. Davis Co Agricultural Society Fair, 

Sept 15-18 J C Brouhard, secy 
Carroll. Aug iS-22 A L Wright, prest; R E 

Cobum, treas; H A Junod, secy 
Columbus Junction, 'District Fair, Aug. 25-29. 

R F Mel 'onnell. Secretary 
Davenport. Davenport Fair and Exposition, 

Sept >ii P W McBIanns, secy 
DcWitt, Clinton CO Fair, Sept 15-lS E.Chris- 
tiansen, secv, 
Eldora. . - Hardin Co Fair, Sept 1-4 J W Prisen, 

secy 
Greenfield. Adair Co Pair Association. Sept 

2S-0ct I Ernest Funke, pres't; A J Gibbs, 

secy * 
Humboldt. Humboldt Agricultural Society Fair, 

Sept 23-25 A M Adams, secy 
Ida Grove. Ida Co. Fair, Sept 22-24 A Preston, 

secy 
Mechanicsville. Mecbanicsville Agricultural 

Society Fair, Sept 15-iS A F Faiiefaild, secy. 
National. Clayton Co Agricultural Society Fair, 

SeptS-ii J C'Hempeli secy, Elkander, Ind 
Rhodes. Eden District Agricultural Society 

Fair, Sept 15-17 H M Weeks, secy 
Ruthven. Lake District Fair Association Fair, 

Sept 14-17 Fremont Teed, secy 
Victor. Victor District Jair Association Fair, 

Sept 15-17 H W Angen secy 
Waukon. AUamkee Fair, Sept 22-25 C M Bow- 
man, prest; Capt Wm S Hart, secy- 
Webster City. Hamilton Co Fair Association 

Fair, Sept 22-25 W G Bale, secy 
Whatcheer. Wfaatchen District Fair Association. 

Sept 28-Oct I T C Lcgoe, secy 



KANSAS. 

Burlington. Coffey Co Agricultural Association, 

Sept 14-18 
Gamelt. Anderson Co -Agricultural Association, 

Sept 1-5 
Ida. Allen Co Agricultoral Association ScptS-12 
Mound City. Lmn Co Agricultural Association, 

Octfr^ 
Olathe. Johnson Co Agricultural Association, 

Aug 25-28 
Ottawa, Franklin Co Agricultural Association, 

Sept 22-26 Chas H Ridgway, secy 
Paola Miami Co Agricultuial Association Sept 

29-Oct 2 

MAINE. 

Bridgcton. Farmers and Mechanics' Fair 
Second week in Sept 

TtTAHYIiAND. 

l'i>.ston. Talbot Co. Fair Association, Great 
fjislem Shore Fair, Sept. 15-18. Jos. B Har- 
rington, Pres't ; M M Higgins, Secv 

MASSACHUSETTS. 

Amesbury. Amesbury and Salisbury Agricul- 
tural Society Fair, Sept 22-24. C W Woods, 
Pres't ; J A Davis. Treas ; A H Fielden. Sec'y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept S-io. Henry M Hutchings, Sec'y 

South Lancaster, Worcester East Agricultural 
'•ociety Fair, Sept lo-n. John E Thayer, 
Pres't, Lancaster, Mass ; W A Kilbourn. Sec'y, 
South Lancaster, Mass ; Lucius Field, Treas, 
Clinton, Mass 

MICHIGAN. 

Coopersville. Sept 22-25 J B Watson, prest; B 

M Parker, treat; C De Vos, secy 
Ionia. Ionia District Fair Association, Sept 15-18 

Luther HaH, prest; Reuben Gould, trcns; Fred 

Cutter, Jr, lecy ■ 

Muskegon. Sept 15-18 



Albion. Orleans Co F».ir, Sept 17-19. E A Row- 
ley, Pres't; L H Beach, Sec'y ; A W Bamett, 
Treas _ /^ 

Dryden. Oryden Fair, Sept 22-24 S G Lupton. 
Pres't ; J B WUson, S^'y ^ »vupiou, 

Elmira. Chemung Co Fair, Aug 31, Sept 4. 
Frank Cassada, Pres't ; Geo McCann, SecV 
E J Young, Treas 

Ithaca. Tompkins Co Agn'icultural Society Sent 
8-11 A G Genung, secy . 

Jamestown. Warren Co Pair, Sepl 15-18 - 

Lowyille Lewis Co Agricultural Association 
Fair, Sept 15-18 W J Milligan. Sec'y and Treas 

Newport. Newport Agricultural Society, ^ept 
^1°, .'Willard Ingham, prest; B F Petrie, secy, 
Middleville, NY -J. 

Schoharie. Schoharie Agricultural Society Fair, 
Sept 28-30. Daniel W Jenkins, Pres t : John 
B Grant, Snpt of Privileges; Frank K Grant. 

sec'y 

Syracuse. State Fair, Aug 31-Sept 5 

Watertown. Jefferson Co Agricultural Associa- 
tion, Sept S-ii J sterling Sill, prest, Adams 
Centre; Prank M Parker, treas, DilUn; W R 
Skeels, secy 

Westport. Essex Co Agricultural Society, Sept 
15-17 W A Tucker, prest; A J Daniels, tre£; 
C E Stevens, secy 

OHIO. 

Boston. Clermont Co Agricultural Association, 

Sept S-ii E D Prather, prest. Felicity, O; John 

Rowan, secy, Blowville, O 
Canfield. Mahoning Co Agricultural Society 

Fair. Sept 3>25. B P Baldwin. Pres't, Tiger, 

Ohio; H A Manchester, Treas, Canfield, Ohio; 

J H Ruhlman, Sec'y. Youngstown, Ohio 
CarroUton. Carroll Co Faff, Sept 22-25 C A 

Tope, secy 
Circleville. Pickaway Breeders' Association 

Fair, July 21-24 ^V E Morris, prest; W S Smith, 

treas; A J Grigsby, secy 
Columbus. State Fair, Aug 31-Sept 4 WW "Mil- 
ler, secy 
Delaware. Delaware Co Eair, Sept i^iS EA 

Fumiss. secy 
Georgetown. Brown Co Agricultural Society 

Fair, Oct 6-9 J w Uederick, secy 
Kenton. Hardin Co Fair, Oct6-9, A M Rice, Sec'y 
Mansfield. Sept. 29-Oct 2 Newton Charles, secy 
Norwalk. Licking Co Agricultural Society Fair, 

-Anp 25-28 Ad C Seymour, secy 
OrrviUe. The Great Central Ohio Fair, Oct 6-0 

Proctor B Leas, secy ^ 

Ottawa. Putnam Co Fair, Ort 6-io B F Seitz I 

prest: A P Sandles, secy ' I 

Urbana. Champaign Co Fair, Aug 1S-21 

Crowl, Sec'v 
Wauseon. Fulton Co Fair, Sept 

Mikesell, secy 
West Union. West Union Fair, Sept S-ii 

Ellison, secy 



Battle Creek, Mich. Running, Trolling. Pacing 
and Bicycle Races, May 29-30 Rod J McDonald 
mgr 

Conventions, etc. 

St::PanL Minn: . G A. R. Reunion. Sept. 3-5. 

St. Louis, Mo. National Republican Conven- 
tion, June .16. 

Ionia; Mich. Christian Endeavor Union, State 
convention, April 1-3. 

Minneapolis, Minn. K. of P. Convention. Ane 
3i-!^pt.s " 

Grand Rapids Mich. United States Letter Car- 
nets' National convention. Sept. Robert 
Milne, cor. sec'y. 

Santa Crux. Cal. Water Carnival. June. 

Minneapolis. Minn. American Philatelic Asso- 
ciation, Ang. 

New London. Conn. Celebration of New Lon- 
don s 250th Anniversaxy, May 6-7. 

Johii.stowu, Pa. Firemen's State Convention 
October, 1896. 

Pittsburgh, Pa. National Prohibition Conven- 
tion, May 27. 

Lockport, N. Y. Firemen's State Convention. 
August 

Buffalo, N. Y. National Educational Associa- 
tion Convention, July 7.11. 

Beloit, Kas. Annual Encauipmeut Kansas 
G. A. R., April 21. 

Council Bluffs, la. Y. P. S. C E- of Iowa State 
Convention, Aug. 25-27. 



Milwaukee. Wli. National Republican League 
: Convention iii-AuguM. 
Chicago, HI. Nutiuual Democratic Convention, 

Pittsburg National Convention Brotherhood of 

_st..Andrew, October 15-17. 
Richmond, Va. Uniled Confederate Veterans 

Reunion, June 30, July 2 
St. Louis, Mo. Fourteenth .'Vnuual Meeting 

Street Railway Association cf U. S , Oct. 20. 
Philadelphia, ^rissahickon Heights Horse show, 
' Hay 26-3P. Richard M. Cadwalader, Sec'y. 
-Boston, Mass.- Bench show New England Ken- 
nel Clnb, April 30-23. ' 
Canandaigua, N. Y. State Convention Knights 

of Pythias. July. 1896. 
Pasadena. Cal. Citrus Fair, March' 3-7 
Topeka, Kay. Free Silver Convei.tion, March 14 
Minneapolis, Uini^. Philatelic Sons of America 

August * .- 
Cedar Rapids, 1b. gtate Bicycle Meet, July 3 & 4 
Cmcinna i,<-0.'.. Jnne 16. Grand Lodge B P O E 
Louisville. Ky.-. t,\AWMeet 

Huron, Sl Dak. State Republican Convention, 
. March 25 

Expositions. 

Milwaukee. Wis. SejA i>Oct 17 John E Hansen, 
secretary and general manager 

Nashville, Tenn. 1896. Sept. i to Dec. 24. 

St Louis Mo. 189&. Indefinite. 

Baltimore, Md. 1896. Indefinite 

Dallas. Tex. 1896. Oct. 12 to Nov. 15, 

Cleveland, O. Centennial Exposition iMimmen- 
ces. Inly 22. 

City of Mexico. International Exposition. Dedi- 
cation as a National Exhibit. Apr. upens as 
an International Exposition. Sept. •.<;. 

Omalia, Neb. Trans-Mississippi and Interna- 
tional Exposition, June i-Nov. 30, 189S 

Toronto, Canada. Canada's Great Exposition 
and Industrial Fair, Aug 31 to Sept 12 H J 
Hill, manager and secy 

Foreign Expositions. 

Paris. France. 1900. April 15 to Dec. 31 Gen- 
eral offices, 26 Avenue de La Bonrdonnais, 
Champ de Mars, Paris. M. Alfred Picatd, 
Commissaire GeneiaL M.Henri ■ hardon. 
Secretaire GeneraL 

Johannesburg. Sbnth Africa. 1896. May i to 
Jnne 30. Chas. P. DeGarmo, Director General, 
P, O. Box 1939, Johannesbnis, S. A. R., South 
Africa. 
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Allentown. Lehigh Co Agricultural Association 

Fair, Sept 21-25 Jeremiah Roth, prest; A W 

Delong, treas; W K Mohr, secy 
Burgettstown. Arion Agricultural Association 

Fair. Oct 6-S Hugh Lee, prest; Wm Melvin, 

secy, Ssuth Burgettstown. Pa 
Kulutown. Keystone Co Agl & Hor Soc Fair, 

Oct 6-9 Jacob R Heffner. Pres't. Monterey, Pa 

J D Warner, Treas ; J P Hines. Sec'y 
Stoneboro. Mercer Co Agr Soc Fair, Sept 22-24 

R J McClnre, Prest, Sandy Lake, Pa; R P 

Cann Treas ; J P Hines. Sec'y 

TENNESSEE. 

Columbia. Columbia Fair Association Fair, Oct 
5-9 W P Waldnge. Pres't : J J Fleming. Treas; 
B S Thomes' Sec'y, Hurricane Switch, Tenn 

TEXAS. 

Beton. Bell Co Fair Association Fair, July 21-25 
Ben D Lee, prest; L K Tarver, secy 

VERMONT. 

Brandon. Brandon Fair Association Fair, Sent 
16-17 

Woodstock. Windsor Co Agr Soc Fair, Sept 22-34 
J E Montague, Pres't ; H C Lockwood, Treas ; 
John S Eaton, Sec'y 

Waterbury; Winooski Valley Agricultural As- 
sociation, Sept 8-10, E G Hooker, Sec'y 

WEST VIBGIMIA. 

Wheeling. Exposition and State Fair, Sept 7-17, 
Ceo Hook, Sec'y '^ ' . " 

WISCONSIN. 

Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-it ; J I McCeehan, Pres't ; John A Wat- 
son, Treas ; R F Spencer, Sec'y 

Bloomington. Blakes Prairie Agricultural So- 
ciety Fair, Sept 9-11 W H Glasfcr, secy 

Chetek. Barron Co Fair, Sept 9-11 JosECart- 
. Wright, sfccy 

Darlington, Aiig 26-29. James Haskin. Pres't; 
David SchTceter, Treas ; Geo F West, Sec'y 



THE. 



Babbitt Entry and Record System 



~>yill interest the 



From a 



CL^i// ofanytliiiiK. 

Cat Show to. CountynFair, 

Because it Is UP TO DATE. Designed 1896. 

Adopted and recommended for use at all Wisconsin Pairs, by the Agricultural 
Fair Association of Wisconsin. Feb. 12, 1S96, at Milwaukee. 



SEJVD FOR SAMPLE LEA VES. 




MADiSON. WIS. 



Attention— Bill Posters and Circulators! 

In order to keep apace with yonr business you need newspapers, magazines 
aud journals from all over the_ country. 

A DIME SENT TO US — -^ 

to pay for inserting your name and address in our Directory will bring tiiem. 
Send at once to Tl»e Southern Weekly News, Roanoke, Va. 







The DAN F. CLINE 
Bi 1 1 Posting: Company, 

DISTRIBUTORS. RAILROAD and 
COMMERCIAL ADVERTISERS. 

417 Third Street, LA SALLE, ILL 

Circuit, 18 towns, with a population of 50^000. 
Distributing, Jijo per 1000." 

Population, LaSalle, 12,000. Onr price pe^sheet is 50, 30 days 
Member Inter-State BiU Posters' Protective Association. 



THE DONALDSON LITHO G&.: 



Cincinnati, 0. 

Write for free esti- 
mates and sketches of 



Hi:-- 
ik--- 



lill'l 



i 

li'l 



Posters and Show Cards for Fairs and Expositions* 



i6 



BILLBOARD ADVERTISING. 
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TABUSHCD \S>79. populaHon 50.000 ^sf^^ 







DistnDim^. 
card lacking, 
3isn5uiiennjind 
i« outdoor* 
TXdvertisins 
in all rl5 branches. 



>& 



'\(/t control an 5iii 5oardsandDcad \cms inflie OMfr 
'Office, 103 Read House Block.'^^ 



To the Readers of Billboard Advertising and Advertisers 



Commercial >Vork 
. . specially -solicited. 

One Mile 320 Lineal 

Feet of - Boards. 

Also Control Suburbs 

: and Hamilton Co., 
Including Boulevards 
leading to - 

Chickamauga, 
. NaUonal Military 
Park, 
Missionary Ridge 

and 
Lookout riount'n 
traversed by 
Thousands of 
Visitors. 

Six Country Routes. 

I. 3, 3. 4, 6 and 8 Staeet 
' Boards always on 
band. 

ArtlsticSigns 

and Bulletins. 



"Black Sheep" 

. Double Deck. 

The Pioest and Best 
Locrt ed loo-Sheet 
Baud IN THB- SOUTH. 

Scuthem Commercial 
Contractors. 

AH Work Given 

Prompt Attention. 

Satisfaction . 

Quaranteed. 



V 



tliroiighoiit the World. 
Gentlemen — 

_ We desire to call your attention to the best city in the entire Southern 

States as an advertising point— Chattanooga, Tenn. —Population 50.OCX), (not 
including suburbs). Greatest Railroad Center of the South. Eleven tiUnk 
hues, with largest tributary- trading territory; more celebrated historically than 
any other point m the United States ; unexcelled as an industrial and manu- 
facturing center; an annual quarter of a million visitors to immediate points 
of interest; over two hundred factories Avith an invested capital of over eight 
million dollars, givmg employment to ten thousand people, and an annual 
product of nearly twenty million dollars. 

We direct your special attention to the fact that a progressive city requires 
.a_ progressive bill posting and general advertising plant, and we claim that 
after seventeen years of toil and making out-door advertising a study, we now 
have as fine a plant as there is in existence, in proportion to the size of the city. 

We have erected in choice locations, the following size boards: Fifty 
8-sheets; five hundred scattering 3-sheets; two hundred 2-sheets; one thousand 
i-sheet^ 200 i-sheet dobs, and one mile 250 lineal feet located on principal 
business andresidence streets; gcx) feet new board recently constructed 

Not having opposition in our city, we can therefore give all work a total 
showing m all locations, and refer you to the December, January and Febmarv 
issues of Billboard Advertising, in which is displayed half-tone cuts of' as 
many locations as space would permit, and showing that we have what we 
claun As to our work, it is a pleasure to be able to give our patrons the full 
benefit of their patronage, and we ask you to place us on your list for future 
advertising, viz: Bill Posting Distributing, Card Tacking, Circular Mailing, 
(of which we have prepared list). Fence, Wall, Mural and Artistic BulletS 

rr^e^L.?^^ T ^ "^^-^Z °""^^^^o^s^gn bulletins on our excellent 
Government Boulevards, which traverse the following points of interest in and 
^T^t- 1 ^ ^"°°^- I-ooko^t; Mountain, Missionary Ridge, Walden's Ridire 
^d Chickamauga Battlefield. These points are annually visited by thou^nls 

Citt of" r^rr ""^ ^'"'^ ?^'f °^ '^'^"^^ Chattanooga, and this'^makes the" 
advertisers ^^^ °°^ """^^ desirable points in the United States for 

■.r.A 1° ^°"*^^^^°°' ^% ^ill state that our rates for advertising are the lowest 
and best, and our reference any Banker or Merchant of this city, or any 
advertiser who has advertised in Chattanooga. y, or any 

Thanking you for the time in noting the above, and wishing to be remem- 
bered as being m the advertising business in all its branches, wf are 

Yours to command, 

The Stoops Bill Posting & Advertising Co., 

Harry E. Stoops, Manager 



March, 1896. 



BILLBOARD ADVERTISING. 



17 




The vexatious problem has been solved - 



An ASSOCIATION which associates. PROTECTION which^protects. 

Sill Fosters' Union! 



A CORPOBATIOK UNDER THE LAWS OP NEW JERSEY. 



-• •♦ CAPITAL STOCK, $500,000. ♦ SHARES, $10.00. 4«-» 

CO-OFXRATIVE, EQUITABLE. PRACTICAL. For prospectuB, general information and full particnlars, address 

. C. S. HOUCHTALINC, No. 3 Park Place, NEW YORK. 




GOiLSPRINB SHAFT support! 

AND ANTI-RATTLER. <■ 



rut atUtnf; K'wa«« tiiM nttetemos. V«^ 
«.llthl .« ban*. WMtk i»kv tb. rrmt tar «annm-xgt 

tedinlw. Pr«a, (1.111. due ilflin te nto. § 



THE DECATUR SHAFT SUPPORT CO.' 
Decatur, III. 




SPECIALTIES 
are what pay. 
Booklets and 
High Orade 
Ada are 
Specialties 
with me; high 
ffrade. original 
drawing with 
my artist -will 
you •write for 
the proof of 
what we say. 

R. L CURRAN, 

ISO Nassau St., 
NEW YORK. 



BILL POSTERS in 

Maine, 

New Hampshire, 

Vermont, 

Massachusetts, 

Rhode Island, 

Connectictit, 

California, 

Iowa, 

Louisiana, 

Nebraska. 

Send us prices for One, Two 
and Tliree Months' Display. 

CALVERT LITHO. CO. 

Lamed and Shelby Streets, 

DETROIT. 



800 Fresh Oummed Addresses of 

AgenU and othera, all over the XT. S. Just the 
thing for those doing m nuilinK business. 
Price JO cents, silver, per copy. Address 

J T.LUMPKIN8. NBVA.VA . 

HATTAPAN, BOSTON, MASS. 

ADV8RTISBRS SSMO WORK TO 

DAN'L Ii. GUSHING, 108 River st. 

Distributor and General Advertiser. 



J end forthe Ad4ge, Boston. It has 15 Prise 
Ads in each iisae. loc a year. 



i869Taunton Bill Posting Co.isse 

BHJ. POSTERS & DISTRIBUTORS, 

Best Boards. Best Stock. Best Workmen 

A. B. WHITB, Mgr. and Treas. 
Offloe, 45 CohaMett St., Tauntoa, Mass. 



CPRINQ 

OPENINGS 



••••••••••• 



advertised MY way pay— and the whole 
outfit, (especially illustrated ntwspaper 
ads and booklets with title-page engrav- 
ing printed in colors) wont cost as much 
as an artist would charge you to make 
plain, every-day cuts. Are samples and 
ftill information worth a penny stamp. 



4114 Elm Avenue, 

Philadelphia. 



W. CHANDLER 5TEWART. 



UCENSED 
BIU. POSTHTG, 

TACKZNO, 
SISTBIBtrriKO. 



J.S.eRAIG. 



SIS LEXINGTON AVENUE, 

HASTIMGS. iSEB. 



BEIiOIT, Population 8,000. 



JANESVIUiE, Population 14,000. 



spencer Bill Posting Co 

Members INTER-STATE Bill Posters' Association and International 
Association of Distributors. 

BILL. POSTING, w.ooo feet of billboards. 

DISTRIBUTING circuit, zs towns. 

GENERAL ADVERTISING. 

E. DOCKSTADER, Manager. Office, No. 4 S. Jackson Street, 

JANESVILLE, WIS. 




MAKE YOUR 
OWN CUTS. 

_ .\lmost ever)' day you see good cuts appear- 
ing in the papers, trade journals, magazines, 
cataln^es, etc, which -would make splendid 
advertising ruts for your business. We have a 
process by which every reader of Biti.BOARD 
Advertising can make his own cuts, whether 
he be an artist or not. No experience or skill 
required. You can reproduce, very quickly, 
any of the pictures you find printed in any kind 
of a paper, or you can take itnom a photograph, 
pen and ink drawine or a liead pencil drawing, 
and the cost will be less than five cents per cut. 
No camera or other outfit needed. Spec^ offey 
to readers of Bxixboard Advertishig. Send 
stamp for particulars. Dept. 4, The Zinc 
Process Co., Goshen, Ind. 



J^o Office Complete Without It. 

Business 

It saves money by discovering the 
best way of doing things in the oflSce. 
It treats particularly upon 

ACCOUNTING, OFFICE ROU- 
TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 
The stated departments of the paper 
; include Office Mail BAG.being letters 
: from practical men on o£5ce and busi- 
I ness topics ; Office Record, con- 
: taining illustrated descriptions of new 
: devices; Business XrrBRATaRB, or 
I reviews of new books ; Art andF&ac- 
I TICE OS- ADVERTisiNG.presentingstnd- 
I ies in successful publicity; InstituTBS 
\ AND Associations, recording the 
I transactions of the organizations among 
I oflSce men ; and BnsiNESS Law, pre- 
I seating articl^ on law topics of spe- 
; cial importance to business managers. 

The supplement, PracTicai. 
COUNTING, contains carefuljiy prepared. 
1 articles, on amounting -methods, iti- 
; eluding descriptions in detail of the 
I accounting practiced in leading estab- 
lishments. 
Monthly, 40 pages, illustrated, in- 
: eluding supplement, |2 a year. Sample 
1 copies (mentioning this advertisemen: 



AC-S 



I free. 



*) = 



IKIHREDGE COMPANY, Publishers! 

' IS.Astar Place, NEW YORK. 



RIPA-N-S 

The modiern stand- 
ard Family Medi- 
cine : Cures the 
common every-day 
ills of humanity. 



^^ 



I In; 
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Money Wasted 



By Attempting to Bill or Advertise New York City Without^JLjiin^ 



Harry 



riunson's 



Bill Boards 



:and: 



Advertising 
opdces**.*... •• 




OFFICES- 1 ^** "** Duane Street, 

*lNo. 228 East lasth Street, 



iv 



Telephone Call, 136 Franklin. 



NEW YORK CITY. 



Wan 



I own and control absolutely all the bill boards on Lower Broadway ; all the 
biU boards at the prominent ferries ; all the prominent bill boards and sign boards 
facing the New York and Brooklyn Bridge, and the majority of prominent loca- 
tions on all the principal thoroughfares. 

All paper listed and kept up the full term of contract, and renewed promptly 
when necessary. 



ir^ 



SATtSPACTtOM IN ALJ. CASES GUARANTEED. 



REFERENCE : The O. J. dude Co., 113 W. Broadway. New York City. 



BOISE CITY, 
IDAHO, 

POPULATION, 8,000. 



SPAULDING & GORDON, 



l:^ICBNSEO 



City BillPosters ^ Distributors. 

Membeis of Inteistate Bill Posters' Protective Association, and Intemationat Auodation 
of Di^nbntors of North America, and Pacific BiU Posters' Association. 



We have more billing space tban 
all other towns in Idaho pat 
together. 

The city is booming. 

Send on your paper. 

Beferences flimished. 



Tiie HUSTLER ADVERTISING CO. 

PRINTERS. POSTERS. MAILERS. 
AND DISTRIBUTORS. 

at North Miner Street, FT. WAYNE, IND. 

Ur. H. CASE. Manager. 

Prompt Service by Beliable Men. 

it% ftp HITS (SUver) pays.for di- 
■ ^^ -%#KI« I 'O , lectoty containine 
the names, addresses and bnsness of firms who 
iMve arcnlars to distrilmte,. bills to post, and 
*'g'»s, etei. to tacfc np. Revised and corrected 
up to date. We guarantee every address to be 
O. K. GEO. F. ROBB. Des Moines, Iowa 



^•8r(X5rjj|f!^j>?r;^?^>J^}^rjr(^J^j^J#,^{rj^Jrj^i^i#^ 



Pqsb 



2f"' ^.^^}'' P^ *' Ws zT lUsKtisfadion 
brings the Ji right Iiack. A M. CHURCH, 
_^ Bassett. Neb. 

WE ARE IN IT. 

Note these Panic' Prices. Good Business En- 
velopes, XX 6H in stock, printed as you want 
them, colors, comical or plain, 1,000 for 11.75, soo 
for 75c «p for 50c, 100 for 250 Sample ordCT ar 
50 printed for igc Note Heads to match. Same 
price. Send us a trial order at once. . Onrprint- 
ing IS almost equal to engraving. Address 

ARTISTIC FBnrTnre co., 

• KENNEDY. ALA. 



ARE 
YOU 
IN 



IT? 



%^l^^^i^<^ 



That's what make business a success — the more 
push, the greater the success-^IF the push is in the 
right direction. 

fU^rl is a Uttle journal "published for pro- 
gressive people." it helps business men push in 
the right' direction. It has enthusiasms, but it 
doesn't go off half.cocked. Let us send you a free 
sample copy. 

PUSH PUBUSHING CO., Springfield, 0. 



It Costs 
Nothing! 




Samples, circtilais. etc., distributed. 
Honest work and best references. Terms 
very reasonable. Write and see. 

' W.I. ROBERTSON, 
- ' Box 297, Roanoke, Va, 



_ Compound Interest and Advertising are very 
similar. . The longer continued the T»etter the 
results. 

A cigar manufacturer that started advertisine 
with me m '93 states that while returns the first 
ax months were satisfactory, from that time on 
they constanUy increased, and are stiU on the grow 

^Jf?"i°9°.^. y^" I ^" post New YorkrChi- 
cago, Philadelphia, Boston, Baltimore and Wash- 
ington, and jplace your goods prominenUy before 

f^^^fV^^^***"*!,. ^"^t °' P^P*^"- 's included. 
(Subsfatute My other towns you care to. ) By no 

other method can you do as well. 

DISPLAY 
ADS. 

87 Nassau St., New York. 



ipcMwW.SG)kef 



Telephone Connection. 



You get a facsimile of ' 
your signature engraved 
and a plate for printing 
with a yearly' subscrip- 
tion for Billboard Ad- 
vertising. $1,00 pays 
for both, and either alone 
would cost $1.00. 

Write name in black ink, and enclose ; 
the amount. 

BIIiLBOABt) ADVEBTIBXNG, 
. Cinoiimatl, O. 



:\[.A.RCH, 1896. 



BILLBOARD ADVERTISING. 



r«j 



19 



3000 RUNNJN6 FEET.OF 
BILL BOARDS 

As follows, in Lake Co., 111. 

75 North Chicago. 

50 Lake Bluff. 

75 Lake Forest. 

75 Fort Sheridan. 
200 Highland Park. 

so Deerfield. 
150 Libertyville. 

50 Rockefeller. 

50 Ivanhoe. 
100 Grays Lake 
100 I^ke Villa. 
350 Antioch. 

25 Milbum. 
250 Russell, 
150 Wadsworth. 
250 Gurnee. 
100 Warrenton. 
icxx> Waukegan. 

3000 Total Running Feet. " 



Chicago. 35 miles. Population, city, 10,000. PopulaUon, county, 40,600. Best Summer Resort Cotrnty 

in the State. Fine Fishing, Government Piers, Steamboat Landings. . 50 .Mim.tes Run to 

Chicago. 2 Special Theatre Tr^in^ Daily.,^ 35 Passenger Trains Daily. 

0^ - ' ' ' 

^ ^ Circular. Addressing Deparlinent^ is udder the„mana|^ment of Cwnton Burnett, who had yeare of 

"^ ^■' experience in this line. 

® ® « 



Q. RUNEY & SON, 

Bill Posters and Distributors, 

WAUKEGAN, ILL. 



G. RUNBY. STANCY M. RUNEY. 

JOE B. RITNEY. , C. B. RUNEY. 



arris 



««<» 



^^^^^^^^^^^^^^1 



Signs, Snipes, Circulars, Pamphlets and all kinds of Advertising Matter distributed. Display Show 

Windows. BUI Boards to Lease. Three Trams on the Road all the time. Contracte taken 

from Waukegan to Chicago. Revised list of 5,000 Tax Payers for sale. " 

5c. per Sheet 30 days Gtiaranteed, Protected and Renewed Showing. 

REFERENCES: — Bradstreet, Dunn and Security Savings Bank. 
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BILIx POSTKRS' PASTE BRUSH KS. 

The two leading^ brands of America, both of which are Hand Made, Copper Bound and Steel Biveted. 



The ''Nonpareil" 

No good bmsh is cheaper than this brush 

PRICES. 

8 Inch, - 82.26 Each 
© " ^ $2.75 " 

10 " - 85.00 " 




The ''Unexcelled" 

No good brush is better than this brush 

PRICES, 

8 Inch, - $2.75 Each 



EVERY BILL POSTER 
,,,,,, ADVERTISER 



9 
10 



$3.00 

$3 25 



THE DONALDSON LITHOGRAPHING CO. 

CINCINNATI, OHIO. 



WANTS AND MSBDS 

PROFITABLE 
ADVERTISING 

The Advertiser's Trade Journal 
of New England. 

Full of ideas and suggestions for 
the Publicity Seeker. 

February issue contains valuable article 

by O. J. aUDE. 
New York's great sign man. Also Illus- 
trated article on Outdoor Advertising. 

Subscription Price, f i.oo per year. 
S; nd for sample copy. 

KATE E. QRISWOLD, 

Editor and PublUber, 
13 School Street, BOSTON MASS. 



® 
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A thorough, efficient and economical means of reaching the buyers < 


)f 


Cincinnati, Ohio. We are in a position not only to guarantee honest ser- 1 


vice but also a reasonable proportion of direct results. 1 
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Address: 
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W. H. STEINBRENNER, 
. . 8ii Vine Street, . . 


C9 


%i 




•* 
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.... CINCINNATI. O. 




®-^ 



i-J /S< '-i-^ -fi^- 
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Poster Inks 



AMYovONtOrlniM? '™Allll6\«l»M^|™ 



■^-'-'— ® 



J. T. ELMORE <& CO. 

BILL. POSTERS, 



"The Bill Poster" 



The English counterpart of Billboard Advertising. Subscriptions 
50 cents per year, post free, may be sent to No. 127 East Eighth St, 
Cincinnati, O. 



IKlieiHl-gLAii Kl^llf°T®n(i EIH10llA¥Di©, 



SEND 

good 
Photograph 
and 
Geta 
Good 
Cut 

PKICES: 

2x3. . $2.50 

2^x3X, - 2.65 
2>^x3K. . 2.75 




PRICES: 
3x4, . $3.00 
VAx^%, . 3.2s 
4x5. - 3.50 



7© MADISON ST. 



CHICAGO. 



By appointment Solicitor Interstate Bill Posters* Protective Association, bonded. 



RilRNITT Ilesigner of DescriptiTe 
DUnnili posters,Theatrioal, Com- 
mercial or otherwiEe,Block stream- 
ers and Stock Iietters.' 
Office, Donaldson Iiitho. Building, 
CINCINNATI, O. 



SEND 



The 

Aioney 

With 

The 

Order. 



U^g IHlg llfl(ife)@li'|J lPl)^®*fe©='0P4^O 0^^ 0® o , O D^d f^f^^i^o 



A. E. BENTLEY, 

Only Iiicensed BZIiIi POSTER in 
GTTTHBIE, Capital of Oklahoma 
Territory. lO,000feetof space, and 
satisfaction guaranteed. ' Bate* 
made known on application. 
A E. Bentley, GUTHBIE, OKLA. 



SPECIAL STANDS. 

Send one ($1 ) dollar an<l reading mat- 
ter for a sample 20-sheet stand, imitation 
litho in colors. New Process. Fine work. 
Great for Special Sales, etc. 

We are also City Bill Posters and Dis- 
tributors. Signs painted and tacked. 

Address, 

MABIOM ADVERTISINe CO., Marion. Ohio. 



B. T. ROBINSON, 

City Bill Poster, 

CUFTON FORGE, VH. 



Correspondence Solicited. 



R. R. WHITE, 

MAPLE VALLEY, IND. 

Distribates Circulars, &o., in five 
counties. Ho Boys. Best Work. 
Best references. Write. 

Fort Wayne City Bill Posting Go. 

THEATRICAL AND CITY BILI. POSTERS, 

Distributing and Advertising Agents. 

Work promptly and properly executed. 

C. B. WOODWOKTH, Mgr. FORT WAYNE, IND. 

I have compiled a list of 1764 names and ad- 
dresses of people living in Spartanburg County, 
S. C, whose tax returns exceed J300. I will mail 
a neptly type-written copy of it 10 any address 
for|3oo. Chas. H. Henry. Hgr. Daily Herald, 
Spartanburg, S. C. 

1000 Circular", size 8x12 or smaller 

bailed in ten days for }i. 100, loc. silver. 
Small papers mailed for aoc. per loo. Satisfac- 
tion guaranteed. Address 

J. T. LUMPKIMS, MEVA. VA. 

Do you collect Art Posters ? 

See "THE POSTER" Magazine. 

Monthly. Illustrated. $1 a year. 
Send 10 cents for sample copy. 
WILL M. CLEMENS, Publisher, 
P. O Box 1716, New York. 

The Best Service, and Testimonials to prove it. 

Control Boards — ^Passaic, 20,000 

Rutherford, 7,000 

Garfield, 3,000 

Contract for Paterson, 100,000 

Distributing in all of the above cities. 

PASSAIC ADVERTISINQ CO. 

M. C. WHITSHSAD. Sec. PASSAIC, N.J. 
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THE DONALDSON GUIDE 

3d Edition now in process of eompllatloa. 

win embrace every town of over four hundred 
nnd fifty inhabitants in the United States and 
Canada, with a full and complete description of 
each. 

It gives the population of the town. 

It gives the population of the county. 

It gives the name of the bill poster. 

It gives his istreet address. 

It gives the name of the distributer. 

It gives his street address. 

It gives the name of the opera house. 

It gives the name of the local manager. 

It gives the names of the halls. 

It gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

It gives the date of publication. 

It gives the names of the dramatic critics 

it gives the names of the dramatic cor- 
respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10?^, handsomely bound in clou and 
gilt. In addition to the Directory the 
book will embrace the complete 
GET code of the Donaldson Cipher, 
VnilR tbeshowman'sencyclopediaand 
• 11 p. '*'** International Professional 
NAME Register. The whole work will 
I U be carefully revised and brought 

"• up to date, and will be the most 

complete and exhaustive guide ever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
book enjoys, consequently th? — ,,«i 
publisher feels fully justified in PUT 
calling upon biU posters, distri- a II 
buters ana show printers to pat- JV? '• 
ronize the advertising columns, AD 
and render all necessary aid in iU 
furnishing data, information, '" 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the interest of every bill poster and dis- 
tributer to have his town properly represeuteJ 
and described. l.ettfae advertiser Icnow its re- 
sources and the numberof people he can reach. 
I.et the showrman Icnoir the circus license and 
whether their is a desirable lot Telt the theat- 
ncal manager what kind of theatres, opera 
houses, or halls you have. 

It will bring you business. 

Because it will be consulted almost | 
daily by the advertisers, showmen and 
theatrical managers of the country. If 
your town or ci^ has increased much in 
population since the census of 1890, put 

I n an advertisement immediately following 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. Tytenty 
_ _ _ five cents per ^agate line for a 
ADS year's adverting is in fact ex- 
ADC ceedinelylow. Atthisratea 
Pur A B space of half inch single col- 
wHcAr umn comes to ^1.75, or an 

inch to $3.50. 
REMEMBER, that the DONALDSON 
6UIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been given over almost entirely to mana- 
gers of opera houses and showmen, but 
from now on this will be changed. Give 
it your endorsement Talk 
>t up. Enlist the interest SEND 

of your local managers. In CnD 

fact, aid it in any manner rUfl 
you can. It's a good thing, BLANKS 
.nnd If accorded Uie support 

II deserves will be a big thing for all 
parties interested. 

The price of the Donaldson Guide istj-ooeach, 
a lid It 1 J worth many times its cost to those who 
iiw 1 u. To perwns, however, who have not yet 
liau '" ««""-. — 1." -.■ 1--1 — ..- '- 



> Inch a few are still on hand will be sent upon 
rri-eipt of $1.00. Address an communications 
or UKiulries to the publisher. 

W. H. DoNALDSOK, 

Cinolnnati, Ohio. 



/V\auberret;s priminsj House.IiiiiiHS 



Prln.imr ; j PoStCnS I Wor. ' ' 

in ' .-^Iw :(;'V: It '. ■ : ^■.' THB FINEST. 

its ■■^'^"'^ fi' -^ all -slyles^, -^ .th^ lovjes^. 



Prices . 

THE. LOWEST. 



Branches.'/ 
••■RiKira 



526 to 532 Poydras Street, 
•• NHW ORI.R, 



ELDER, JENKS & RABORG 



I ^0 



EXTRA _„^„ 
COPPER WIRED S^ 

ALU BRl KYLE'S i * 



tt¥i 



'Gxoelsior* 

Cipcos Paste 

.ASD — : 

BILL POSTERS' BRUSHES 

Hade of Hard Wood head, 
best lone Bnsalan Bristles, 
copper wired. The most 
practical andiellsbla bnub 
made. 

WiU not come apart. 

Daed and recommended 

by Bamnm, Forepangh and 

the leadiUK Clrensea and 

Bill Fosters throngbont the 

I United States and Canada, 

Size y inch. 
I Pplee $80.00 pep doz. 

$3.25 Eaeh. 
j Extra Extra for Cireases. 

J $40.00 per Ooz. t4.00 Each. 
IseatO, O, D. to all parts of 
1 the Country 

ELOER,JENKS& RABORG 

f Brugh Manufaeiurmr: 

137 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 




'.t,m .'if 
: Mr*.. ' 'I 



ROOSEN 

Ink Works. 

66—68 



MANUFACTURERS OF 

,PRiNTlNG AND 
LITHOGRAPHING 

Inks 

AND DRY COLORS. 



JOHN STREET, 

BROOKLYN, N. Y. 



f 



\ 



CHEW 600P TOBACCO. 

SHAKESPEARE 
PLUG TOBACCO 

OHAMRAONK FLAVOR. 

Is made from the best selected Kentucky 
Burley Leaf, wrapped in Gold Foil, and 
is just sweet enough to lie good: 

Sent by in.-iil in neat paper boxes, 
1 lb.. Si.00; >i lb., joc; K lb., 3SC. 

IT'S KN BueanNT chbac. 

PALLS CITY TOBACCO WORKS. 

117 A J 19 Bullitt « . toulmellle, K,. 



I 



Cer$ 6et 
Jlcauaintea? 



Send for our 

Specimen Book ; 
that will 
introduce 
us, but 
Don't forget to ask 
abont oar 
, , CHINESE BLACK. 

"Jnst for fnn, yon 

know— not business— for,.of 
course, you are 'perfectly 
suited* and would not change 
your ink for your father." 
Ves, we know; sounds natural. 

Eagle Printing Ink & Color Works 

i48-i52 Monroe Street, Chicago. 

To the first ten persons sending us orders for 
our inks, resultiug from this ad in "Billboard 
Advertising," we will send a handsome present. 
So be sure and mention this'paper. 



Printer's Ink 
Helps .... 

Advertisers! 

It's a weekly journal, furnishing 
you with practical advice, and.re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences—and adopt the methods 
— of successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs yon— and exemplifies — 
how to write advertisements that 
will sell goods; or the "Ready- 
Made Ada " it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 

Subscription price now $^ a 
year. Sample copy, 10 cents. 

10 Spruce Street, New York. 

When yoE write, mention BUUmtrd Advertising. 



ESS CORED 

AMdKOISISiaiUUD 

•ntlnlTOTereoBa bi 



DEAR 

isj^cars2ji.«ivtfjai,i«jKL"i 

fortoble:Seir>A4MaHUidCMM«. Smm _ 
«>ena]l other Bemedles VAti. Soldomlt 




teuxiu.-DsooKorrsoonLnu.m.uBi3 




Employ 

Youns 
Men 



todlstrfbnto 



satlsfactory. 



Yoiins Ladles "S^T^L^S!" 

ACME CVCLB COJIPANY, 
BUCHART. IND. 



Ft. WORTH, Tex., Oct 10,1895. 
Acme Cj'Je Co., ElJthari, Ind. 

Dbjol Sols :— My Acme Ught Roadsterarrivea 
yesterday morning and not only myself b«<, 
everyone that has seen it pronounzes it a strictlv 
fir5t.«]ass wheel and a beauty. I am veiy well 
pleased with the same, and will do all I can t« 
get a great many more to buy your wheel j 

Yours truly, 

. e H. CHEATHAM. 



Alijancb, Ohio, Oct. u, iSqs. 
AcwteCfcleCo.,EUUiaTt,fn(t. ^^ 

Dkak Suis : — ^Having eiven my wheel a good 
trial, am ready to say I am exceedinely well 

pleased and thank yon very kindly for the favor 
and privilege you have given me. I showed the 
wheel to one of our prominent bicycle agents, 
who did his best to sell me a wheel, and %e said 
after taking a short ride on it that it was a fine 
wheel : and I know if the material is as good as 
the finish I -will never regret my bargain. 
Yours truly, 

SETH BARTON.' 

WE HAVE NO ACENTS 

bat ship from oar Acuiy at 
wholesale prices. Ship any. 

where fbr exunloBtlon: pv 

ftelgbt both ways If not 8atl» - 
Ikctonr. 100 styles of ■- 
CarrU«es. tOs^lesof 
HaneM.8eDd4cta. 
for 112 pace eataldSDe. 

■uoun citauw u* 




N,.n«M S3S. 



W. B. fMt, SMTii nUkarib 



duU. 



111 



■ )n 
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BILLBOARD ADVERTISING. 



March, 1896. 



HENNEGAN & eO. 



PRINT 



POSTERS 



v/\\j_, Fi-^>tr>*^r>-€^ ^5^ 


Please t** [ 


Patron, • 


Poster : 


and tDe • 


People. : 



LOW PRICES. 



127 E. Eighth St. 




PRINT 



POSTERS 



'«»Orf»^s»'i» 



3 



THAT 

COnBINE 



excellent 
execution 

witft ... 

Pleasing 



effects. 



^ 



y 



PROMPT SHIPMENTS. 

Cincinnati, Ohio. 




^X'^'^'-^^'^f^'.^^^j^'.^t^.^i^.^^t^^'^^^j 



♦ 
♦ 



^<^/(^i^!#i#% >^2#»^2^^2^^!ir(^/!^^!^ 



♦ 




Save Your Dollars 

Iiikewise your time and pa'ience. When yon ■want 
Printing Material GET THE BEST. That is the Cheapest and Host Satis&ctbry 
way every time. Our line is unsuTpassed, and contaics everything used in wood 
about a printing office. Write to us and tell us of any Special Furniture you wart 
built and we will be pleased to fUmish figures for first-class work. 

We work in beautifiil hard woods 
and finish all our ftimiture in the 
natural color of the wood. No 
cheap stained furniture leaves our 
plant. Send to us or your dealer 
for our catalogue. 








MAIL LIST CABINET. 

Our line of Wood Type comprises over 600 
dififerent facef>, all made in many difiereid: 
Sizes, It is the largest and most complete 
selection of type faces ever shown in the 
world. We issue seven different catalogues 
all told. One weighs 10 lbs. But it isn't all 
dead weight, tots of good things between the leaves 

THE HAMILTON MANUFACTURING CO. 

-" TWO RIVERS, WISCONSIN, 

♦ ♦Wood Type and Printers' Furniture. ♦♦ 



PRINTERS' STAND. 




SPECIHEN 

CABINET 




March, 1896. 
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LIST OF MEMBERS OF THE 

Tiiter-Sfdte Bill Posters' ?tmim Jlssociaiion 

With their Prices, Facilities, &c. Corrected Monthly. 



Town. 



Alton 

Aurora 

Belleville— 

Bloominetoa..... 
Carlinville ........ 

Carrollton 

Centralia 

Champaig:n- 

Charleston 

Chicago 

Chicago- 

Clinton 

■ Danvillle 

Decatur 

East St. I/JUis-.. 

Kffingham 

Elgin 

Farmer City 

Flora 

Galesburg-.. 

Geneseo. 

Harvard. 

Henry ~ 

Hoopeston 

Jaeluonville — 

Joliet 

Kanlcafcee ...~-. 
Kansas ............ 

La Salle 

Lincoln- 

Marshall .- 

Mattoon- 

McLeansboro 

Mt. Vernon 

Murphysboro — 

Neoga 

Oak Park 

Ottawa 

Pana 

Paris 

Peoria-.... _ 

Peru — 

Petersburg 

Rock Island....... 

Springfield- «... 

Tolona ......: 

Urbana 

Vandalia .- 

Watseka 

Waukegan..- 



Appleton -. 

Baraboo 

Burlington -..„- 

Centralia 

Delavan 

Eau Claire _. 

Elkhom 

Fon du Lac - 

Grand Rapids 

Janesville 

Marinette ..„, 

Marshfield 

Menasha —... — .. 
Menominee.. .».. 

Neenah- 

N'ew London 

Oshkosh 

Feshtigo 

Portage -. 

Racine 

Ripon- 

Stevens roint... 

Waukesha 

West Superior .. 



State 



Ills. 



MEMBEE. 



Temple Bill Posting Co. 

Bom Marvin - «... . 

L. B. Tiemann.... „. 



Albert Lea. . 
Faribault.- .. 

Mankato 

Mapleton-... 



Wis. 



Chas: E. Perry...... „ „, 

A. J. Turner .....—....._ ;....„.... 

W. D. Moore ..-..- ....._ „.. 

Reinhardt & Moore- ...... 

Seldon t. Nye .„ .,„.......„. 

J. A. Parker , 

Chieaifo Bill Posting Co....... 

J. T. Blmore & Co 

Arthurs & Savely 

Prank P. Myers-....._'„ . .... 

Prank W. Hainfs,. __ 

P. G. Stout Sign and Bill Post'g Co. 

Warren & Austin— .._ .:.... 

Fred W. Tencks- 

W. S Young,... i. 

Bdwin E. Lewis 

O. J. Johnson 

Murray Bros 

L. P. Oird- — 

Fred S. Schaefer .„_... ...„ 

R. H. Levin 

Geo. W. Starks & Son .„. 

DeLong & Biederman;!. 

Geo. A. •Webler _ .it.„ ..... 

Gill& Piopst ... . 

O. F. Cline Bill Posting Co..._........ 

Chas. C- Maxwell-....»«....»- 

Victor Janney .....«..,..«» ..-.'........ 

Chav Uogue .. i u. _. 

Claude Robinson .«.:.. 

Col. Malone i .. 

J. J. Friedman.i..._....... 

Simpson & Abercomble :1 

Western Bill Posting Co ~ ».. 

F. A. Sherwood.. .~: 

Lou Roley „,«.«.. 

L A. G. Schoaff-.». .» - 

Chamberlain. Barhydt & Co 

Bemhart Steil — „.™ 

J. C Bishop — . ......u_ 

Steve F. Miller ;.„ 

Horn Bill Posting Co..'. 

A. H. Smith. „ ..... 

Selden Li Nye : 

J. M. Bnck_.„. :... 

Braden Bros.- 



G. Runey & Son (i8 cities). 



.- 17,000 
25.000 
ao,ooo 
28.0C0 
&000 
3.500 
8,000 

10,000 
7,OQO 

1,500,000 
1,500,000 

S-Ooo 
16,000 
37.000 
31,000 

5.000 

25.000 

2,000 

2,000 

20,500 
5.000 

2'SOO 

3.000 
3.500 

15.000 

30,000 

10,000 

1,800 

Z2,O0o 

10.587 
3.000 
10,000 

2,596 

7,000 

10,000 
't.20O 

50,000 

12,000 

7.000 
6,000 

62,000 
9,000 
4,000 

40,000 

3D.OOO 
1,200 

5.000 

■ 3.500 

3.000 

12,000 



Prices 

Listed. 
Protect'd 

and 
Renew'd 



Appleton Bill PostingCo.......... 

J. B. Shumway. 

:ttang Bros.. 



See Grand Rapids, Wis.'.. 
L. B. Richards 



CarlStussy . 

Waterbuiy Bill PostingCo- 

P. B. Haber lJL. 

A. Vf. Rums^ 

Spencer Bill PostingCo.. _ 

See Menominee. Mich 

Sexton Bros-.. ._...... „;.. 

See Neenah, Wis. ......~......... 

W. S. Schmidt. „. 

W. Lansing.» _ 

J. C Hickey. .■..„ 

J. S. WHIIams .... 

Claude Colbert ;i __ 

A. H. Camegie.._.....„.. ...'..„;. 

W. C. Tiede.... .; .. 

T. D.Stone: . ...._ . : 

O. A. Cole.,'. ...„...,.., 

Cad F. Mevis. r-. 

Harry Bmn*ll .... .:.._ 



Minn 



J. A. Fuller 

Jacob Fink 

City Bill PosUng Co.. 
C. H. Brown 



J 2,500 
8.000 
3.600 
S.000 

3.000 

2S000 

1.900 

15.000 

."fcOOO 
12,000 
20,000 

S.OOO 

10,000 
7,000 

10,000 
5,000 

32,836 
7.000 
Sisoo 

25.000 
S.000 

10.000 

10,000 

25.000 



4.800 
7,600 

12,000 

I. 000 



Can handle the 
following 



3Mc 
4C 
3C 
4C 
3= 
30 
3C 

3Mc 
30 
9C 
9C 
4C 

sac 

4C 
6c 
3' 
4C 
3C 
3c 
4C 
30 
3C 
3^ 
3C 

3«c 
4C 

3Hc 
3C 

sac 

3C 
3Kc 

3C 

3C 

3C 

30 

6c 

4C 

.W 

3C 

6c 

3c 

3C 

6c 

4C 

3C 

3C 

3C 

3= 
3iic 



3Kc 
3C 
3C 
3C 
30 
4C 

sSe 

3C 
354c 

4C 

3C 
3«c 

3C 
3Kc 

3C 

4C 

3C 

3C 

4C 

ae 
3MC 

4C 

4C 



3C 

3C 

3Ke 



12 

.15 
100 

5 
6 
30 
20 

4 
6 
5 
4 
.20 



15 



100 

50 

30 

228 
25 
25 
50 

so 

50 

1000 

500 

75 
300 

lOD 

125 
20 
60 

«5 



20 

SO 

15 

100 

75 
30 
25 
35 
100 
.3' 
60 
20 
25 

25 
25 

200 
50 
12 
50 

300 



100 
100 
10 
25 
»5 



35 
SO 

25 

IS 

'30 

75 
>5 
70 
•5 
25 
25 
25 
35 
25 
35 
50 

150 
50 
25 

125 
SO 
« 
SO 
75 



25 

50 

ISO 



500 
200 
800 
300 
200 
100 
ICO 

200 

100 

loooo 
5000 

200 
500 
300 
3000 
100 
400 
100 
100 
200 

200 

100 
300 

.50 
3°° 
300 
200 

75 

lOO 

300 

lOO 

200 

50 

75 
100 

75 
500 
aoo 
200 

100 
500 
so 
100 
600 
500 

50 
100 

75 

75 

300 



Town. 



Northfield ...... 

Owatona ... 

Red Wing... 

St. Peter 

Stillwater...™ 

Waseca. « .. 

Winona ....... 



Bnrlington.... 
Davenport ..... 
Fott Madison. 
Keokuk 



200 

175 
57 
SO 
50 

300 
SO 

22s 
50 

200 
200 
■73 
125 
100 
•25 

200 
Soo 
loo 
loo 
60a 
.300 

100 

300 

200 



lOO 
30a 



Bvansville.«.. 

Fort Wayne 

Indianapolis ... 
Lafayette _....._ 

Peru. 

Princeton .. 

Shelbyville 

Terre Haute™. 
Vinccnnes 



State 



Morehouse Bros. ... 
Geo. Wilkinson. 



Iowa. 



Ind. 



Fort Scott. 

Topeka 

Wichita ..... 



Chattanooga 



Charleston 



San Francisco.. 
NewYortl'.';'."." 



Troy ..__™ 

New Orleans.. 



SL Louis. 

St. Joe 

Puidy 



Menominee.. 
Boise Ci^.... 

Ardmore...... 

Tfrarkana... 



Blarion 

Springfield„ 
Norwalk.... 



Covington...,. 
Faducah «... 

Boston ........ 

Providence 

Brockton .. 

Wobnm ._™. 
Winchester .. 

Hyde Park 

Plymouth..... 
Weymouth — 

Nantasket ... 

Pawtncket _.. 



Charlottesville . 

^stpoTt 

Washington .... 



Mbmbbk, 



H. C Bnsign. 



Henry J. Ludcke. Jr . 
Mrs. V. C Seward... 
D. Goodman....... 



Heniy Werner. 



Chamberlin, Barhydt & Co— 

Chas. T. Kindt . 

Chas. H. Salisbury....;. 

A. A. Bland & Son .......„..„„ 



F. M. Groves 

Ft, Wayne City Bill Posting Co. 

Bmpire Bill Posting Co.....™;.,;... 
C. F. Douglass BiU Posting cSL. 

Chas. W. ntutesman s^^ 

O. M TichenoT ™„™......;....:.' 

T. F. Chafee& Son.. ;. 

J- M. IHsbon 

Ellis N. Sparrow 



Ft. Scott Bin Posting Co. 

L- M. Crowford.... _ 

L. M. Crawford ... .™. . 



Tenn.|Stoops BiU PostingCo.. 



Prices 
Listed. 

PToted'd 
and 

Renew'd 



6,000 
5.187 
9,000 
5.000 

•9.500 
3.500 

25.000 



26,500 
40.000 

12,000 
20,000 



75.000 

50,000 
150,000 

35.000 
8.000 
S.000 
8.000 

40,000 

13.000 



15,000 
40000 
40.00c 



s. c. 



CaL 
sr.'y] 



Mp. 

(I 

Mi^ 
Idaho. 
indT. 



John B. Hebert 

Spanlding & Goi^onZiZ 
W. It Bumiffllll™!!".'.'." 



Ark. 
Ohio' 



Jas.Doy]e-. 



^?^ 



R. 1. 
Mass. 



R. I. 



Va. 



Maine 
Pa!" 



W. T. Keogh. 



Siebe & Green- 
oV'j. Gude^or 



Harry Mnnson ...... 

lam W. Hoke -„ 

C S. Houghtaling .. 
Mrs.M. B Dundon. 
Albert Weber _»._.., 



Huiest-Stout Sign Co. ~_ . 

L. M. Crawford— ~. .......... „ 

S. W. Missouri Bill Posting Co. 



75.000 
300,000 

611,000 

65,000 

45 Towns 



Blarion Advertising Co.. 

Boiooni& Co 

J. M. Harkness -»~ 



O. P, Faiichild 

H. Joa. Harth 



Wogai & Co .„ „ 

Old Colony BiU Posting Co- 
Sec Providence, R. I 



J. B; MacMahon.. 



J. R. Cox. 



T- A. Muldoon.. 
Andy Means... 



50,000 

55.000 

250,000 

1,600.000 



3C 
3C 
3C 
3C 
3«c 
3C 
4C 



4C 
6c 
3KC 
4C 



6c 

5C 
9C 
4C 
3C 
3C 
3C 
5C 
3iic 



Can handle the 
follcxwing 



3Kc 10 
4C 25 
4C 25 



3C 100 
'6c' 



20,000 



8.000 
6,500 
8.000 

12,000 

35.000 
8,000 



40,000 
15000 



150.000 
150.000 
150,000 
150,000 
150,000 
150^000 
150,000 
150.000 
35.000 



12,000 
8,000 
30,000 



4C 

3C 

3C 

3C 

'i'jkc 
4C 
3C 



4C 
3Kc 



354c 

3C 

354c 



200 

32 
1000 



SOO 
20004000 



50 
50 
loo 

so 



300 
loo 

250 
100 
50 

75 
100 

500 
40 



75 
loo 
10 



300 

200 
15DO 

Scoo 



ISO 

200 300 



100 
100 
iCo 
300 
100 
100 
300 



500 
500 
300 
500 



2000 
1000 

lOOO 

500 

300 
100 

300 

2000 

ISO 



lOOD 
1000 



1000 
500 
3500 



9000 



SOO 



500 10000 
300 3000 



100 
SO 
50 

""eH, 

25 
2S 



ISO 

150 



2SO 

250 
250 
250 
250 
250 
250 
350 

75 



100 
350 
100 
100 



SOO 
100 



500 



1500 
1500 
1500 
1500 
1500 
1^00 
1500 
1500 
300 



OFFICERS. 

P. F. SCHAEFER, President, ChicagOflUs. 

P. G. STOUT, First Vice-Preiident, St Louis, Mo. 

W. J. HORN,. Second Vice-President, Springfield, III. 

P. B. HABER, Third Vice-President, Fon du l,ac. Wis. '• ■ 
CHAS. C. MAXWELL. Treasurer, Lincoln, 111. 

CLAREKCE E. RUNEY, Secretary, Waukegan, lU. 



P. O. STOUT, 
L. E. TIEMANN, 
A. D. GOODMANN, 



Board 6/ Directors. 



D. SPENCER, 
C. STARKS, - 
A. J. TURNER, 



A. H. CARXEGIE 
G. HEBERT, 
C. II. GRIEBKL, 



F. P. JIEYERS, 
C. E. PERRY, 
I.. ROLEV. 



Traveling Inspectors. 
CHAS. B. KITTREDGE, Waukegan. C. E. RUNEY, Waukegan. 



AuthorizeiLSolicitors. 
O. J. GUDE Co.. New York City. P. F, Schaefer. Chicago, 111 

P. G. Stoot, St. Louis, Mo. J. T. Elmore, Chicago, 111. 

CHAS. H0UGHTAI.ING, New York City. • Jam W. Hoke, New York City. 

Scale of Prices Adoptrd far Usted, Protected and Renewed 30 Days' Display. 

1,000 to .5,000 Population per sheet 3 cents^ 

S,oooto 10,000 " .- 4 cents. 

10,000 to- 20,000 " «' Scents. 

20,000 to 40,000 " •< e cents. 

40,000 to 60,000 " •• Scents. 

60,0010150,000 " " 9 cents. 

O^er 150,000 . . " 12 cents. 

One Sheets, 15 days .- 3 cents. 

Write for free sample copy Interstate Guide. 

CL-ARENCE E RUNEY, Secy, Waikeg.^n, III. 
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appropriations 
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i^"* the Bill-Postena 
I |"| recognize thflt- service and 
^"^ service only will brin^ 
:nt a nd profitable busi nes3 and 
ii.ai-vv. -anization is effective onlj as it 
conserves the interest of the advertiser 
as weir as the Bill- Poster. 
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Classified Advertisements. 



BILL POSTERS* DIRECTORY. 



7*0 hne Displayed Advertisements under this 
Meait'Hfr 35c. Jbr one insertion, 6oc,/or three inser- 
tion. 7si. for four insenians, $tjOo for six inxr- 
tioni Larger cards^ ipc. per agate line 

Winona, UtDQ., Henry "Werner, 
City Bill Poster a d Distributor. 

ITanaimo, Brltlsli Col. Fop. 7,000. 

A. A. Davis owns and controls ail bill 
boardB and spaces. P. O. Box IW^ 

Port Wayne City Bill BoatiDg Co. 

Tneatrical and City Bill Posters. Oistri- 
bating and Advertising Agents. Work 
nroinptly and prqperiy executed. 
FUBT WATTNE, IND. C. B. Woodworth, 
Manager. 

Joliet, BI., Deliong & Biederman, 

BUll Posters and Oistribotors. 

Allmqoerqne, N. H. Pop. 10.000. 

The Hudson Adv. & Biil Posting Co., own 
and control all bill lioardB. Wvo do dlstrl- 
bntlng, tacking, fence painting, maUiog. f 

Boone, Iowa, Population 9,000 ^6 

J. 3. Kirby,Clty BlU Poster and Distributor 

3>£irVSB, COIiO. 

TbeCnrran Bill POBttnKdcDistrlbntlnKCo. 
owns and controls all bill boards and ad- . 
vertiaing privileges In Denver, Pueblo and 
Colorado aprlngs. Popalatlon of Denver, 
16&(MK Pueblo, 40,0UO; Colorado Springs, 
Colorado city and Manitou, 20,000. tt 

Lima, OMor~PoD. 20,000, 

W^ CTlrrlll, City Bill Poster and DUtrl- 
bater. Woric promptly done. tf 

Hanebestep, N. H. Frank P. Colby, 

City BiU Poster. Distributer and iiaggage 
Transfer. Address 30 Manchester St. 

Slempliis, Tenn. 

Van Beuren & Co., Bill Posters and Distri- 
' bateis, 224 Second street. 

Hilford^ Mass. 

Popolatlon, 10,000. W. B. Cheney, City Bill 
Poster, UiatrlbutoT. 82 So. Bow street. Sole 

aoDtrolof all bill boards In olty and adjoin. 
Ing towns. 20 years' experience In this city 
B^gage and scenery truck express, fe-12 

Newport, Ky. G. H. Ottlng & Son, 

Own and control all boards. Good Service; 

Falatka^ :Fla. no 

W.8. Nngent, Bill Poster and Distributor 

South Pramingham, Mass. aja 

■W.H Trowbridge, Bill Poster. Five towns 

Wankegan, HL 

O -Buney & Son, Distributors. Bill Posters, 
etc. iCircuit 18 towns.) Fop. 35.0QO. n6 

a?aoson, Arizona, 2,000 ft. of boards 

WM. KEID. Box; 148. dl2 

Springneld, Ohio. H. H. Tynep 

Licensed City BUI ^Poster and Distributer. 

St. Charles, Mo. Pop.lO,000, 

city Bill Posting Co., own and contml ail 
bill boards, also do Distributing. Tacking, 
et&; circulars mailed, or list of names of 
residents of nt. Charles City and County 
furnished. Best c( reference. 
J. K. Mittleberger, Manager. o6 

Sioux City. Iowa, pop. 40.000. 

Postors, Distilbutor and Tackers. We do 

all kinds of advertising dc guarantee work 

tjioua City Bill fostingand Advertising Co. 

[Uceused] Member A. B. P. A. 

~ Vietopla. British CoL Fop. 20.000. 

The Victoria BIU Posting Co. own an con- 
trol all biU boards, paint signs and bnUetlns 
and does dlstrlbntlng. Address BOBEBT 
JAMIESOM. Manager, P. o. Drawer 28. _ 

Woodland, Cal. 

Diets and (ilendennlng. Bill Fosters. 6no 

Iiu Verne, Minn. Pop. 3,000. 
Dana M. Baer, BIU Foster and Distributor, 
Box-iSO. a6 

lAconia, DT. H. Pop. 15.000. 

Folsom Opera Souse, Driving Park and 
Show Oroonds. ;j. F. Harriman, Manager. 
Owns aiilioards in the city and suburbs. 

Delaware, O. Qe. B. McGnire, 

City Biil Foster and Distribntor. 
TTIien yen write, mention BoatoarA Advertlalog. 



Classified Advertisements 



BILL POSTERS' DIRECTORY. 



Stavanger, Minn. Ole Holm, 

Coanty&Clty Bill Poster* Distributor t 

Waukon, Iowa. Pop. 3,000. 

Wm. ». Hiirt & Co. control all space, in- 
cluding Opera Hoone and Fair Orounds. 
Good work anywhere in N, E. Iowa. a6 

Sfflngham, 111. H. I. Vanee, 

City Bill Poster and General Distribntor 
Member N.D.A- _«? 

MeadYiUe,Pa. Pop. 12,000. 

Geo. Knox, City Bill Poster, Distributer 
and General Advertiser. 

B. W. 8TOBBS, 

Be Poniak Springs, Pla. 
ran cover all West Florida outside of Peri" 
sacola in any manner desired. tf 



DISTRIBUTERS' DIRECTORY. 



We can gnarantee that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears In 
the foUowing list. - _ ' , 

Ho advertisements receivd from minors 
Beterences as to honesty and integrity 

mnst accompau y all appiicailons for space 

Jacksonville, ILL, 807 S. Main St., 
Wm. Barke. member of and recommended 
by IT. S.Dtst. Bureau. 

Donat J. laofebvre, Manchester, 

N- B., Box 483. Reliable Distributor of all 
Kinds of Advert'sing Matter. 

Boise, Idaho, Spaulding & Gordon, 

Beiiable Distributers and Sign Tackers. 
We -pay rent fur onr locations and can 
gnarantee. 

Boston. Mass. ' ISOO Washington St. 
Wm. E. Prescott. Distributoi of advertis- 
ing matter. Advertisers write at once. n6 

Cincinnati, O. Pop. 3SO,000 

Unexcelled Distributing Service. 

W. H. Steinbrenner, 811 Vine, Cincinnati 

Chicago, Ills. J. A. Clongh, 

Contracts soUcited Ibr the dlstribntion of 
ail legitimate advertising matter In Chi- 
cago and suburban towns. 

W^. B. Patton, Corinth, Miss. 
Bill Poster and Distributer. Reference f nr- 
nlsbed. Box79 n6 

Dowagiac, Mich. '^ 

The Mich. Adv. Bureau Wm.J.Kryder.Pres 

Easton, Md. 

The Adv. Dist.' Bureau, posts and distri- 
butes bills, signs and clrculats, and all 
clas>«8 of advertising matter. John B. 
Thompson, Manager. Box 118. d6 



Classified Advertisements 



Predonia, TS. Y. 

John H. Case, Distributor.. Box 1097. d6 



Grand Bapids, Hieh. 

(Jeorge M. I.eonard, Beiiable Distributer 

Marinette, Wis. Menominee, Mieh. 

Pop. 15,ia2 Adjoining Pop. 12,524 

Wm. U. fiarle, Marinette, Wis. Keliabte 
Distribntor. Your contracts solicited mO 



Newport, Ky. ^ 

6 El. Ottlng .& Son, Bill Posters and Dis- 
tributors, 6% York street. 

"S&m Orleans, C. H. Tonng & Co., 

4118 f^orondelet SI. General Distributors. 
Unlimited reference. Honest work. d6 

Pateison, TS. J., Population 88,000. 

Abram H. Post, Distributor, 48 Hamburgh 

Faducah, Kentucky. 

H. JOSEPH BABTH, 
BiU Poster and Distributor. Meml>er Inter- 
national Distributors Asf 'n of N . A, ]6 

Portage, Wis. 
W. H. Batbgate Advertising and Distribu- 
ting-Agency, Bill posting, signs tacked. nS 

Bichmond Hill, !■. I. 

Circulars distributed honestly in Queens 
County by £>. Baugert. dG 

Seranton, Lackawanna Co.. Pa. 

Jobn H. Beltz A Sons, General Advertising 
Agents, Write to us, 654 Deacon street 

Whsn yon write, mention suanard Advertising. 



DISTRIBUTORS' DIRECTORY. 



Williamsport, Pa. 

S. M. Bond. Distributor. 



Selkirk, Ohio. • 

O. p. Robens, R^-liable Dlstrlbu'or. 13 



Pittsburg, Pa. 

The "Twin Cities" nistributmg .^gency are 
the "areater Pittsburg" Distributors. Pop. 
euboOO Memb-rs Nitl-nal Distriblltors- 
SisTlatlon Office. 6 Sixth Pt. Pittsburg 
Branch. Allegheny. J 'f . Hudson, mgr. tf 



Des Moines, Iowa.. Pop. 70,000. 

Geo F. Kobb. Distribntor of Booklets, Cir- 
culars. Write for prices. Honest service 
at reasonab'e rates. T 

Dicksonbnrg, Pa. I. C. Mclioan, 

Distributing in Craw ford county. aS 

Qreenpoint, L. I. Pop. 160.000. 

F. liOweree, 58 Clay, Reliable Distributor t 



Mattapan, Mass. D. !•- Gushing,. 
Circnlar DlRtributor aiid Gen. Advertiser 



Butler, Ohio. M. M. Spohn, 

Circnlars distributed and signs nailed up In 
Richland and adjacent Co's. Sl.75perm. t 



Menomonie, Wis. 

Flint & Thompson, 

CtrcDlar nlstrlbmots. References fur- 
nished. Bates sent on application. a6 



BXPEBT AD WBITEBS. 



Advertisements under this head tijo per year, m 
nonpareil. In bold-face type, f3/>o per year. Dis- 
play advertisements not exceeding j lines, isc.per 
line. All advertisements amounting to fr^o and 
over include a year's subscription free. 



Bates, Cliarles Austin, 1413-1415 VanderbUt BIdg. 

New York, N. Y. 
Barless, C J., Rose, N- Y. 

Curran, R. I,., iii West 31th St., New York, N. Ti . 

Day, Chas. H., WhitneyviUe, Conn. 

Fowler, ITatn. C, Tribune Building, N. Y. 
Matston. Geo W., Portsmoutli, N. H. 
Moses, BertM., Box 283. Brooklyn, N. Y. 
Newitt, J. C-, Stimson Bldg , Los Angeles, Cal. 
Patterson, WiU J., 13554 W. 3d. Los Angeles, Cal. 

ScarboTO, Jed, 48 Arbnckle Bldg, Btootlyn, N. Y. 
Star Ad. Writing Bureau, Evening Star Bldg., 

Wasliiugton, D. C 
Stewart, W. C, 41U Elm Ave., Philadelphia, Pa. 
Ward, Artemas, Lincoln Bldg., Union S(j., N. Y. 
Wilder & Co., 621 Marlcetst., San Francisco, Cal. 

Woolfolk, Chas. A., 416 W. Main 
street, lK>uiaville, Ey. 

Zingg, Chas. J., Farmington, Me. 



STREET CAR ADVERTISING. 



Advertisements under this heading $r,50 per year, 
in nonpareil. In bold face type, fj.oo per year. 
Display is cmts Pf '«"<• 
Advertisements amounting to t'SO and over, in- 
clude a gear's subscription free. 



Barron G-. Collier, Times Bldg,, N. Y. Cole Bldg, 

Memphis, Tenn. 
George Kissam, 50 Bromfield St., Boston, and 

Postal lelegrapli Bnild'g, New York: City. 
Broadway Advertising Co . Hugh J. Grant, pres. 

26t Broadway, New York City. 

Mark D. Batchelder Co.. 38K Ma- 
rietta Street, Atlanta, Ga. 

Also Savannah, Ga., Charleston, S. C, Rich- 
mond, Va., Peoria, 111.', St. Joseph, Mo., Dubu- 
que, la. 

O. T- Mulford, Hammond Building, Detroit, Mich. 

Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo. 

Sam. P. Ferree, 231 Broadway, New York City 

Manhattan H. R. Advertising Co., 33 Murray St., 

New York City, 
M. Wineburgh, Times Bldg., N. Y. 
M. Wineburgh Hr. Boston, Mass. 
M. wineburgh, Jr., 164 Bank St., Cleveland O. 
Wyndliam Robertson, Dallas, Tex. 
The Acton-Burrows Co., Toronto, Ont 



POSTER PRINTERS. 



Send 24 cts. in stamps to Henne- 
gan & Co., 117 East Eighth Street, 
Cincinnati,0., and receive in return 
a handsome leather bound Date 
Book. Best ever published. 



Advertisements under this head Sr^^o per year, in 
year in nonpareil. In boldface t)^, ij.oo per 
yea*-. Display advertisements not exceeding 7 
lines, twenty-five cents per line. 
Advertisements amounting to ti.so and over in- 
clude a yearns subscription, free. 



Calhoun Printing Co, Hartford, Conn 
Calvert Litho Co, Detroit, Blich 
Cameron Show Printing Co. 57 Ann, New York 
Central City Show Printing Co, Jaclcson. Mich 
Central Litno and Eng Co, 140 6tn ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario ■ 
Courier-Toumal Job Rooms, Louisville, Ky. 
Courier Show Printing Co. Buffalo. NY 
Cox's Sons, John, Gay and Piatt, Baltimore 

The Donaldson Llttao. Co.. Cin'ti, 0. 

Eichner & Co, Baltimore 

Empire Show Printing Co., 73-75 Plymouth Place, 

Forbes' Litho Co, 181 Devonshire, Boston 
Franris & Valentine, 517 Clay, San Francisco 

Free Press Show Print., Detroit. 

Fox, Ricltard K, Franklin and Dover, New York 

Gribler Litho Co. Chicago. 

Gillin Show Print, 132 West Mth, New York 

Goes' Litho Co, 140 Monroe, Chicago 

Gt. Am. Eng & Print Co, 57 Beekman, New York 

Great V^estem Printing Co, 5x1 Maxlcet, St Louis 

Greve litho Co, The, MUwaulde. Wis ~ 

Haber, P. 1., Fond-du-la-:, Wis 

Hasseiman Printing Co., Indianapolis, Ind 

Hatch, C R. & H, H., Nashville, Tsnn 

Hennegan & Co., Cineinnati, Ol^lo. 

Jackson, J B., 48 Centre, New York 

Jordan Show Printing Co., 128 Franklin, Chicago 

Journal Job Rooms, Columbus, O. 

Ledger Job Office, 605 Sansotii, Philadelphia 

Libbie Sbow Print, Boston, Mass. 

Lick Show Print, Fort Smith, Ark 
Liebler & Manss, 224 Centre, New York 
Mautwrret's Printing Rouse, New Orieans, La. 
Metropolitan Printing Co , 323 W. 36th, New York 
Miner Litho. Co The B. C 342 west 14th st. 

New York, 
Morgan, W. J. & Co., St. Clair, Cleveland 
Morrison Show Print, Detroit, Mich. 
National Printing & Eng. Co., Cliicago 
Orcutt Litho. Co. Chicago 

Pioneer Printing Co., 314 Jefferson, Seattle.Wash 
Planet Sbow Pnnt, Chatham, Ont., Canada. 
Ridiardsou & Foos, It3 4th Ave, New York 
Riverside Printing Co.. ai6 3rd, Milwaukee, Wis 

United States Printing Co., Cinrinnati 

What Cheer Show Printing Co.. Providence, R. I. 

Winteriium Show Print., 166 Clark, Chicago 



MURAL SIGNS AND PAINTED BULLETINS 



Advertisements under this head .Sr.so per year 
in nonpareil In bold face type, }t}.oo fir year. 
Display advertisements not exceeding 7 lines, jj:*. 
per line. Advertisements amounting to Si.SO and 
overinclude a year's subscription free. 

BosTOK, Mass. 

J. Donnelly & Sons, 6 Tamworih St. 

Boston Advertising Co., 8 Bromfield sL 
Bkooki-vn, N. Y. 

The New York and Brooklyn Adv. Sign Co., 

DeKalband Hudson aves. 

Thos. A. Skidmore, 640 Halsey st. 
ClKCINHATI, O. 

The John Chapmn Sons Co., 19 Longworth st. 

Dili's Advertising Service. 312 Coleman st. 

Ph* Morton, 333 west Fifth St. 

Chicago, Ills. 

R. J. Gunning, Waba^ ave., cor. VanBuren st. 

Bour & Comtany, 50 Dearborn St. 

F. M. Lewis & Co., Temple Court 
- Thos. Cussack, Blue Island ave. and Throop st. 

Cl.EVKX.AMZ>, O. 

Bryan & Co., High and Middle St*. 
Dknvbb, Col. 

The Curran Bill Posting and Advertising Co. 
Detkoit, Micb, 

'Walker & Co., 43 Rowland st. 
Kalamazoo, Micu.— J. B. McCarthy & Co. 
Lbximotoh, Kt. 

L H. Ramsey & Co., 137 east Main st. 
LomsviLLE, Ky. — Heverin Bros. 
NKWARK, N. J.— Newark Bill Posting Co. 
Nkw York, N. Y. 

TheO. jr. Oude Co.,"3-"SW. BroAdway 

C. S. Houghtaling, No. 3 Park Place 

L. B LaTour, 1718 Broadway 
8am W. Hoke, 87 Nassau St. 

Unexcelled Advertising Co., 46 Vesey street 

Colyers System Advertising Service, 113 and 
X15 west Broadwav 
Omaha, Nsb. 

Thos. Mnlvihill, 1512 Harney at 
OSHKOSB, Wis. — ^john B Williams. 

PHILADELPHIA, PA. 
American Advertising Sign Co., 1336 Race st. 
Wm. Johnson, 

PXTTSBUROH,, PA. 

C C. O'Brien. 
PKAiRiB CiTV, IOWA,— W. 8. Parker 
San Francisco, Cal. 

Arthur M. Plato. 

S. I. Stone, 506 Commercial st. 
Scranton. Pa.— Reese & Long Adv. Co. 
ST. Loun, Mo. 

W. P. Williamson, 113-115 N. 6th street 

Huiest & Stout Adv. Sign Co. 

R. J. Gunning, 
Toronto, Can. — Price Advertising Co. 

The Acton Burrows Co. 
Vancoitvbb, Can.— The Acton Burrows Co. 
. WiNNiPBo, Can, — ^The Acton Burrows Co. 



When you Write, memlos Bttttoord Advertising. 1 Wbeit yon write, mention SiUboard AdTartlslo* 
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The Premium List. 

The premium list is absolutely neces- 
sKiry for the success of the fair or harvest 
home, yet it is rarely even half done. 
The fair managers generally recognizing 
that they must have a printed list of pre- 
miums, farm out the privilege to sonie 
local printing pflSce, and then the adver- 
tisers are worked for all there is in it. A 
thousand or so are printed and promiscu- 
ously distributed through the advertisers, 
handed here and there, or mailed to the 
fifty or so who may ask for them. As a 
rule, the fair premium list is a country 
job, not but that some country offices can 
do a good job of printing, but they rarely 
do make up an effective premium list. 
The attractions and list of premiums are 
so jumbled together with the advertising 
' tliat neitlier the fair nor the advertiser 
. 4jets m ore than hiilf ofthsJtjeaefit;r"i^^ - 
I was particularly impressed with the 
lack of force in premium lists when as 
advertising manager of the Ludlow La- 
goon, I was called upon about the middle 
of .\ugustto advertise a tri-county harvest 
home to be held at that famous Cincinnati 
resort on September 13 and 14, 1895. The 
bill posting and newspaper advertising was 
quickly placed, and startled the farmers 
of Boone, Campbell and Kenton counties 
of Kentucky. The bills were striking 
and advsjitageously posted. One farmer 
said it was "advertised like a circus," and 
yet it would surprise some of our circus 
people if they knew the amount of paper 
used. It was not so much the amount of 
paper as it was the careful way in which 
it was posted. Not a sheet, was wasted 
and ever}- point was covered. The advei^ 
tisements in the county papers were 
miniature billboards, and emphasized witli 
local notices, that read like, and were, 
news items. 

It was my first hand-to-hand experience 
with the premium list though, and secur- 
ing the printed lists of a number of pre- 
vious fairs and harvest homes, I readily 
recognized its value and wondered at its 
abuse. Not one of the lot was well- 
printed nor effectively arranged, and in 
response to inquiries, I was surprised to 
find that the issue rarely exceeded one 
thousand, and that no system was adopted 
in tlieir distribution. In the tltree coun- 
ties are situated the cities of Ludlow, 
Covingtoii, Newport, Bellevue and Day- 
ton. Only a small percentage of this 
population would be interested in the 
premium list, and the Lagoon, being open 
all Summer and already well-known to 
the residents, I published a brief four- 
page programme of the attractions and 



the scope of the exhibitions, and made a 
house to house distribution of them. Of 
the premium lists, I issued ten thousand 
copies, and mailed one to every voter and 
property owner in the districts named. 
The postage alone amounted to nearly 
J^Scoo. The balance, were distributed 
among the advertisers, postmasters, gen- 
eral stores and in the markets. The 



of many and the opposition of the older 
county associatians, were obstacles which 
were only overcome by advertising. The 
same mediums were used, but these were 
used correctly and more effectively. The 
work did not end with simply ordering 
the printing and putting it out haphazard. 
The expense of pasting, distributing and 
mailing was nearly treble the printing 




ARTHUR BABBITT. 



result was that the attendance at the har- 
vest home on those two days aggregated 
35,000 cash admissions and the exhibition 
was the greatest ever- made in Northern 
Kentucky. 

When it is considered the Association 
was only organized thirty-five days previ- 
ous, and all the arrangements completed 
an! advertising done in that five weeks, 
t le showing made beats all records. Of 
course there were cities to draw from, but 
the shortness of the tim^the skepticism 



bill, and every sheet and every premium 
list was placed with care. 

The advertising in the premium list 
paid for the printing of it and its distribu- 
tion. Every advertiser was satisfied, and 
one merchant who insisted on having a 
number of copies to distribute among his 
patrons, returned them with the state- 
ment that his customers all had copies. 
The make-up of the premium list was 
simple but uniform: Eveiy oUier page 
was advertising. One page was devoted 



to the attractions for each day, and fol- 
lowing each day's programme was the 
list for thajt particular day. There were 
other strictly fair pages for list of officers, 
irules and regulations, and spetdal an- 
noucements. 

' The success of any fair or harvest home 
is dependent on the spirit of competion it 
awakens. Every right-minded farmer, 
stock raiser and farmer's family are proud 
of their work, and to win the bine ribbon 
betokening superiority in any line, is an 
honor which they seek. Let the premium 
be of sufficient value to reimburse them 
for the labor and expense of making the 
exhibit But do not end with that. Let 
every possible competitor know beyond a 
doubt what the premium -is and all the 
conditions. To do that, a printed premium 
list should be sent to alL A systematic 
distribution can be made by using the 
polling lists, or better still the assessor's 
lists./ 1 used both, copying names into a. 
book alphabetically arranged, and catch- 
ing the non-voter from the assessor's list. 
I have that list now for use next year, but 
will, of course check it over again next 
summer. In this way you readi every- 
family writh your premimn list, and inter- 
est them all The bills will be a cons&n) 
reminder of the date and place, but the 
premium lists properly printed and dis- 
tributed will oring you the greatest 
returns, though both 'are necessary and 
inseperable. John L Whelait. 



ARTHUR BABBITT. 

On this page w^e produce a fairly accurate 
portrait of this energetic, active and rising 
young gentleman. Though scarcely twenty- 
seven years old. he has held the position of 
assistant secretary of the Wisconsin State As^ri- 
cultural Society, liaving been, appointed thereto 
in 1S94. 

He is a natural systematizer and a parlia- 
mentarian of great promise. Mu<^ interest 
centers on him Just at this time, owing to the 
fact that upon his shoulders will, in all proba- 
bility, fall the task of associating the American 
fairs. 

He was l>om and brought up on his father's 
farm, at Beloit, Wis His father, the Hon. Clin- 
ton Babbitt, who is still hale and hearty, was a 
celebrated breeder of trotting horses and short- 
homed cattle, and who, by the way, too, was a 
member of the Fifty-second Congress, and for 
ten years was secretary of the society of which 
his son is now^ assistant secretary. 

Arthur Babbitt attended school irregularly, 
graduating from Beloit College Academy >n 
XS90. He afterwards studied law at the Wiscon- 
sin s^tate University, and was admitted to the 
bar in that State in 1S93. 

His career has been an active one. He has 
traveled extensively, written considerably and 
worked incessantly. Dunng the time hisfather 
was postmaster at Beloit. during Cleveland's 
first term, Arthur was his right-hand man. He 
has also been in the employ of the Eclipse 
Clutch Co.. of Beloit. and various other concerns. 

Possibly a better idea of bis personality could 
be conveyed by merely stating that during his 
last year at college he took exclusive care of 
thirty head of cattle. He had to rise at 4 a., m.. 
but he never xoi^ed the opening recitation of 
his class, at 7^5 a. m. 

He is a wonderfully genial and pleasant fel- 
low withal, who not only makes friends easily, 
but keeps them. We will hear more, much 
more, of Arthur Babbitt, or the writer is badly 
mistaken. 



4 a 

?"1 



f*=l 



t 



BILLBOARD ADVERTISING. 



April, 1896. 



RAILROAD ADVERTISINQ. 

The passenger- departments of nearly- 
all the trunk lines are extensive adver- 
tisers in the territory they traverse and 
also in all that is tributary thereto. 

The ways and means adopted are many; 
and the methods adopted are varied. 

During the World's Fair nearly all the 
road^ running into Chicago used posters 
extensively. . The posters ranged in' size 
from a half-sheet bill to a thirty-two- 
sheet stand. Some were designed aand 
printed exdusively for one road, and 
otheis were known as " stock." Most of 
the stock posters were representations of 
the plan and layout of Jackson Park, and 
were very effective. The printing estab- 
lishments were careful not to send the 
same, design to roads competing in the 
same territory, but by using the same for 
several roads in different sections, they 
were able to sell them at a price which, 
while giving them a good profit, would 
have caused a loss had only one road used 
them. It is a matter of fact that the 
roads using the "stock" posters were 
just as well billed as those which used 
speditl work, and at much less expense. 

The use of posters by the' railroads 
during the World's Fair year seems to 
have been greater than at any time before 
ordnce. 

Niearly every railroad has some well- 
developed plan of advertising which they 
follow. The New York Central is prob- 
ably the best advertisedroad in the United 
States. TMs is s natural result because it 
has everything that could be advertised — 
road-bed, equipment, service, scenery, 
territory and terminals — and of a char- 
acter to make very interesting advertising. 

In 1893 Geo. H. Daniels, the General 
Passenger Agent, commenced a series of 
copyrighted pamphlets, each devoted to 
the Gcploitation of some seasonable and 
appropriate feature. The excellence of 
these publications was great. The expenle 
inyolyed was manifestly too great to 
admit of the indiscriminate distribution 
of these bro<^ures, so in order to place 
them in the hands of interested parties, 
the plan of advertising them for sale in 
the newspapers was adopted. 

Since the initial number in 1893 nine- 
teen numbers have been issued. All but 
one sold at ten cents ; this one, issued in 
the Spring of 1895, and cataloging the 
summer resorts reached via N. 'V. C. & 
H. R- R- R., sold at a quarter. 

This successful advertising was styled 
" The Four Track Series," and is perhaps 
quite as well known as any of our maga- 
zines. It certainly heads the list of all 
drcnl^ or pamphlet advertising. 

In Florida another very successful sys- 
tem has been employed by H. B. Plant. 
Before he took hold of the railroads of 
that state the climate -was just as perfect 
as it is no^, but comparatively f ew^ people 
knew it, and fewer still of the thousands 
who went to Jacksonville went any fur- 
ther, except when they would take an 
occasional excursion up the St John's 
river. The advent of Mr, Plant changed 
all this. First of all he and his associates 
built several of the most beautiful hotels " 
in the world. They commenced at St. 
Ai^nstine and stopped at Tampa. The 
raOroads which until then had been litQe 
more than "two streaks of rust and a 
right of way," were made to compare 
favorably -with the best. These things he 



advertised extensively, both by letting 
people know that they existed and also by 
the lavish expenditure of money on the 
guests of the hotels and on the patrons of 
his roads, fairly dazzling them -with gran- 
deur and luxury, and commanding the 
admiration of all for the wonderful con- 
ception and successful execution of this 
great enterprise. 

Among the western railroads, or rather 
those of the Middle States, undoubtedly 
the largest advertisers are the rival Chi- 
cago-Cincinnati lines, the C. H. & D. and 
Monon and the Big Four Route. Both 
are verx lavish in their advertising They 
have something to advertise and they 
adopt every method and medium. Mr. 
E. O. McCormick, the Passenger TraflSc 
Manager of the Big Four puts the im- 
press of his ability on the advertising of 
that great system. He is ably assisted in 
his efforts by the effective work of his 
lieutenants, Messrs. Warren J. Lynch and 
Will Lowes. Mr. McCormick has util- 
ized display advertising in all its forms 
largely, and the results are apparent in 
the well-filled trains which the Big Four 
al-ways hauls. 

The C H. & D. is an extensive adver- 
tiser too, but largely in the newspapers 
and magazines. The C H. & D.'s de- 
partment of publicity is in charge of Mr. 
Geo. Cunningham. 

■' Gf the Transcontinental . Roads, the 
leader in advertising is the Northern 
Pacific, a fact not to be wondered at when 
it is remembered that in being the only 
road to the Yellowstone Park it j>ossesses 
the greatest advertising feature of any ; 
raflroad in the country. A recent batch 
of advertising which this road has is a 
series of beautifully illustrated booklets 
and folders from the pen of Mr. Clin D. 
Wheeler, who directs the company's ad- 
vertising. The Northern Pacific uses 
posters to some extent and is also a liberal 
patron of the magazines having a general 
circulation. 

The railroad advertising of the United 

Statesis far too extensive to be. considered 
more than in a passing manner in this 
article, and the roads mentioned may only 
be taken as representative advertisers. 
The methods in -vogue are deserving of 
careful study by mercantile advertisers 
because in aU cases they are thoughtfully 
outlined, careftdly planned, well executed 
and persistently followed by men who 
have made advertising a science. 



The subject of Posters is all-absorbing, 
and endless discussion has been evoked 
as to the merits of the work of the poster 
artists. Even so serious an institution as 
the R. I. Commercial Club recently de- 
voted an entire meeting to the subject of 
Art and Commerce in Modem Posters, 
and the report of the meeting was tele- 
graphed all over the country. 

It seems as if -with one bound poster 
advertising had attained through a pass- 
ing fad more than the years of hard work 
by interested parties could accomplish. 
One thing is certain, that advertising with 
posters has become -vastly more popular 
than heretofore, and it is to the credit of 
the artistic printers and bill posters that 
they have brought it to a stage when, by 
its own strength, it conmianded the at- 
tention of outsiders and made them recog- 
nize it. 



BICYCLES. 

No kind of vehicle has yet been in- 
vented which lends itself so easily to 
advertising as the bicycle. It has come 
to be an article in general use among 
women as well as men, therefore mediums 
which are general in their circulation are 
the most valuable. ;. 

The availability of the billboards for 
bicycle advertising is plainly apparent, 
and the advantages it posseses over any 
other medium are numerous. 

The one great advantage which the 
bicycle manufacturer enjoys when he 
uses billboards is the possibility of using 
a design which will show his wheel " life 
size ' ' or exactly as it looks. He does not 
have to reduce his illustration to a 2x4 
cut or smaller. Another advantage is the 
possibility of utilizing a design emblem- 
atic in character, which -will be readily 
seen and appreciated by bicyclists as they 
roll rapidly past the billboard. He is 
able to reach them -when bicycle is the 
subject uppermost in their minds. 

That poster advertising is already be- 
ginning to agitate the manufacturers is 
the prize contests for designs which was 
recently conducted by the Pope Manu- 
facturing Co., and it is to be presumed 
that the boards -will soon be occupied by 
the Columbia in a modem art poster. 



THE SMALL TOWNS. 

The national advertiser is neglecting 
the country towns, and the piurchases 
which would result from including them 
are lost. 

The farmers constitute a class of pur- 
chasers which have not been appealed to 
by the poster except by the circuses, and 
it is a great field which is worthy of care- 
ful consideration. 

The county seat towns -with a population 
ranging from 1,000 to 10,000 inhabitants 
are visited in the contse of a month by 
one or more representatives from nearly 
every family in the county. In many in- 
stances the farmer who did not go to 
town on Saturday would consider that the 
best part of his week was lost 

The county seat is the market both for 
disposing of their products and for the 
purchase of their supplies of most of the 
inhabitants of the county, and while 
Court is in session these towns are simply 
overrun -with -visitors. 

At present nearly all advertising de- 
signed to reach the farming population is 
confined to the country weeklies, and, 
admirable as they may be, they are not 
equipped -with the facilities which enable 
them to give the advertiser the same 
results for the money as do the newspapers 
in the cities. They have not the income 
which is necessary to maintain a complete 
mechanical equipment-without which the 
best results cannot be had in the adver- 
tising pages. 

With posters this is different. The ad- 
vertiser may use just as good a poster in 
a small to-wn as in the city, and his returns 
therefrom vrill be greater because poster 
advertising in these localities is practically 
unknown when applied to commercisd 
purposes. 

The fact that, in many, very many of 
these places, there is no bill poster is be- 
cause the advertiser has shown no dispo- 
sition to use this form of advertising in 



these towns. •'V.n advertising agent who 
can post bills himself in such a case is 
all that is necessary. A few -visits from 
such and some bright fellow appreciates 
that there is something in it He secures 
wall privileges, erects some boards, and 
the country to-wn has a bill poster. 

The attention of the bill posters who 
have city plants is directed to this con- 
dition in the small towns. They have all 
the facilities at their command, and by 
securing some locations in the surround- 
ing towns, can build up a business vrith 
-wagon routes which -will prove a valuable 
adjunct to their city business. 



THEY DO. 

Do Fosters Post ? Yep ! S' what they do, 
Dear Carrie WeUs, we know Us true 
Jesters post, but " Thing~uin.bobs " 
I,ike Nankevell's and Beardsley*s **dobs** 
Disgust us just as inuch as you. 

But business posters, in good display. 
Posts the public every day. 
And "whoops 'em up" in great big gobs — 
They post ! They do. 

Fosters post — even the Press 
Are using the boards with great success. 
Tix Journal aaA IVorld&rsX led the line. 
And bright on the txiards the Sun did shine. 
And, we opine, the Philistine could fall in line 
'With great success— but we digress. 

Y, Carol-y-n ! 'Where are your "i-s" ? 
Can't see the way to advertise? 
They might not post for Carol-i-ne— 
She's out of date — ^but Carol-y-n 
In the poster "push" should be, if wise. 

We hereby stake a pair of bloomers 
Carrie believes in budneas boomers — 
That mamma spells it Carol-t-ne — 
That Carrie's bag at the knees, behind — 
That we read right between the line 
Of clipping from the "Fhiltstinp," 
See Printers^ Ink, page twenty-nine, 
Last Wednesday |s issue, d'ye mind?. 
She's got the usual ax to grind. 
And wants the "ad" for the magazine. 
You see we're "oit," my dearCalline. 
Don't let that question vez your mind. 
They post.' Adieu! Tm-Iool Theytfo/ 

W. K BURNITT. 
Ardmore, Ind. Ter., March z, i^. 



Decidedly the most popular amusement 
the past winter was the "poster shows." 
They are the fad of the hour, the question 
of art in posters, and one effect has been 
to bring them to the notice of the people 
who never gave them a passing thought 

There is not a collector in the country 
who is not looking out to increase his 
collection. To this end he eagerly scans 
the bill boards wherever they meet his 
eye ; be looks at every bill in the hope of 
seeing something for his collection. The 
advertiser reaps the benefit of this betiause 
the poster must be read to be judged. 



Another advertising novelty has been 
devised by a New York firm. It is a roll- 
top desk, vrith advertisements stampeu 
upon the roll top. - The desk -without 
advertisements would retail for about 
twenty-five dollars, but on condition of 
the purchaser agreeing not to deface or 
remove the advertisements the desk is 
sold to him for ten dollars. So, the busi- 
ness man who does not object to being 
greeted every time he closes his desk with 
such chirpy inscriptions as "See That 
Hump," "Good Morning, Have You 
Used Pear's Soap?" and Hood's Saraa- 
parilla for the Blood," can get the larger 
part of his office furniture " dirt cheap." 
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To Advertisers. BUI Posters and the 
Public Qenerally. 

R. L. James now owns the boards at 
Erie, ni. 

W. L. Mildrum & Co., of North Broad- 
way, Yonkers, N. Y., have issued a neat 
brochm% containing a list of their loca- 
tion^. 

Wm. F. Doty, of 190 East 117th street, 
New York City, is employed by Harry 
Munson, of New York. 

John G. Hastings, of Paltnerston, Out., 
anticipates starting into bill posting at an 
early date. We -wish him success. 



T. J. Bryan, the exceptionally bright 
and able secretary to Mr. P. G. Stout, of 
St. Louis, Mo., is an enthusiastic supporter 
of the Inter-state Association. 



This paper has recently instituted an 
extended and exhaustive inquiry in order 
to determine the exact number of bill 
posters in the United States and Canada. 
The result showed that there were exactly 
1429 entitled to rank as such. 

A careftd comparison of our subscrip- 
tion books with the tables thus prepared 
reveals the fact that out of the whole 
number, 1429, exactly 1271, or over 88 per 
cent are subscribers to BiLtBOARD Ad- 
vertising. 



Mr. Geo. W. Stevenson, of Jackson, 
Mich., has had his poem, "Only a Bill 
Poster, ' ' printed and bound for permanent 

'preservation.' The editor of Bii:.i.boaro 
Advertising acknowledges the receipt 

. of a copy. 

The paste machine manufacturers, J.H. 
Day & Co., of Cincinnati, are offering 

their standard machinery at very attrac- 
tive prices, but Mr. Day says if their 
standard machines do not suit either in 
pattern, capacity or price, they can get 
up a machine to suit any individual pur- 
chaser at any price. The bill poster who 
is looking to operate his plant most econ- 
omically, cannot do better than to open 
correspondence -with J. H. Day & Co., 
Cincinnati. 



Among the pleasant things which the 
newspapers sometimes say about the 
posters is the following from that sterling 
moulder of Connecticut opinion. The 
Hartford Courani ; 

"The poster adds an imaginative and 
picturesque element to street life and also 
adds a zest to the days of the poster en- 
thusiast which justify its existence and 
make'it probable that it has come to stay." 



Local merchants are becoming more 
and more appreciative of the value of 
poster advertising, and the newspapers 
instead of " knocking" are whistling the 
other tune. They realize that molasses 
catches more flies than vinegar, and to 
tell a man that his poster advertising is 
viscious and unprofitable when he knows 
better, is not apt to convince him of the 
value of what they offer. Here is how 
one paper in a little Iowa town uses taffy: 

"Garrison & Haesemeyer have put out 



a large poster this week announcing a 
clearing sale to take place to-morrow. 
The artist of the advertising department 
of this firm has taken up a cudgel and is 

after his business in a way that will be 
appreciated by all consumers of the neces- 
saries of life." 



Mr. A. Cressy Morrison, the brainy man 
who directs the advertising of the Pabs 
Brewing Company, of Milwaukee, Wis. , 
is second 'vice-president of the L. A. W. 



J. G. Clans, of Plattsmouth, Neb., has 
a live little town, and advertisers will do 
well not to miss it if they are covering 
the West 



Prof. W. Chambers, in the New York 
Times devotes three colums to unfavor- 
able comment on the poster work of 
Aubrey Beardsley, and not satisfied 'with 
this, promises more. Surely Beardsley 
has at last done something creditable or 
he -would not come in for so much abuse. 



Chas. O Miller, of Miamisburg, Ohio, 
controls the bill posting privileges in six- 
teen towns and -villages having an aggre- 
gate population of 25,000 people. - 



Geo. Knox rejiorts good business in 
Meadville, Pa. Knox has good boards 
and renders good service. Local work is 
his strong suit. 



Until the advertiser is able to give his 
paper to the bill poster and distributor 
and feel absolutely sure in his o-wn mind 
that the service rendered is exactly what 
is promised him, he -will continue to use 
other mediums in preference. The sole 
aim of bill posters should be to establish 
and maintain the confidence of the adver- 
tiser by service as near perfection as pos- 
sible. When this state of affairs obtains 
then -will the bill poster increase in pros- 
perity to an extent of which there is no 
foretelling. The possibilities of advertis- 
ing by display and distributing are illimit- 
able. 



G. G. O'Brien's bulletins, which have 
made such a hit in Pittsburgh, are receiv- 
ing much notice in the trade magazines 
on account of their great artistic excel- 
lence. 



^ewspaperdom says editorially, "Give 
some time to the study of how to keep an 
advertiser, and make his advertising paj', 
as well as how to get him." 

This paragraph had direct reference to 
newspaper advertising, but it is none the 
less applicable to bill posting and out- 
door advertising. It is a fundamental 
principle which must be applied before 
the bill posters ever attain the great 
position among advertisers ^hich their 
medium deserves. 



The members of the International Asso- 
ssociation of Distributors are indignant at 
the unwarranted attacks made on that 
Association by a Philadelphia publication 
which claims to be the organ of another 
association of distributors. 

They request the statement to be made 
in these columns that the International 
Association is not a back number, but on 
the contrary very much in evidence. By 
strict attention to busineas and doing all 



their work as the advertisers want it done, 
they have established a standing among 
business men that cannot be shaken by 
attacks which are so plainly venom and 
spite as those which are appearing from 
month to month in a publication having 
a character about -which the least said is 
best, and whose circulation is largely 
maintained by lavish use of sample copies. 



If bill posting grows vrith' the same 
rapidity in the next decade as. it has since 
1886, the bill posters -will liteially o-wn the 
earth because they will have it all fenced. 



THAT LICENSE QUESTION. 

-^^itneyville. Conn., Marcb loth, x8g6. 
Editor Bii.r.BOA»i> AdvektisinC: 

I have taken cohsideiable interest in the dis- 
cussion in regard to the licensing of bill posters 
and have been reminded of an experience -which 
I had in 1869 ^th a licensed biU poster a Corry, 
Pa. I was advertising the Arlington Minstrels, 
and as touring companies rented in those days, 
there was no local manager to look out for the 
interests of the attractions. As all advance 
agents did then, I wrote ahead to tbe bill posters 
securing the boards, and duly reaved from the 
bill poster at Corry a commnnication saying that 
the boards were mine as desired. But when I 
arrived in town, the boards were elegantly billed 
for Thayer & Noyes' Circus, and the minstrel 
band was left. X had played the town earlier in 
the season, and it occurred to me that the bill 
poster had told me that he was licensed. There- 
upon I called upon the Mayor, who happened to 
be a sterling business man. and stated my case 
and showed him my letter from the bill sticker. 
The Mayor enquired what would satisfy me. and 
I replied, "A good stand next to the circus board 
at the depot." " Moderate and just." answered 
tbe Mayor; "you shall have it, or that license 
will be revoked." I got a showing, the biU 
poster saved his license and got a lesson. Quite 
frequently, I have found during a quarter cen- 
tury's experience, that the license, when exces- 
sive, has been used to blackmail the unwary 
advertiser or shakedown the showman, but as I 
have stated, sometimes the rule will be found 
like a two-edged sprord — to "ivork-both -ways." 
Chaki-es H. Day. 

Editor BII.I.BOARD ADVER-nS127G. 

Dear S>'r— Your March number contains the 
views of some others on the license question, 
and vrithout meaning to oSTend those -who do 
not believe as I do, it seems necessary to criticise 
them. 

Both Mr. Elston and Mr. Maxwell take the 
position that the man -who does not employ the 
bill poster to do his -work is defrauding the bill 
. poster out of his rights. 

-What rights, may I ask? The man who does 
his ovrn advertising, simply wants to l>e let 
alone. He seeks no quarrel with the bill poster, 
and- so far as I have had experience, it is cus- 
tomary to regard a man's rights as something 
which is his. and that he has accumulated by his 
work. The community would not think of pro- 
hibiting a grocer or otheranerchant from selling 
or deUveiing goods in one vrard simply becranse 
because he lived in another, and by going out of 
the ward, he comes in on what might be con- 
sidered another merchant's territory. Una- 
w-arded business, wherever it exists is not the 
property of any particular concern. It belongs 
to those, who in the judgment of the buyer, can 
give him the best return for his outlay. If in 
his judgment he deems it expedient to employ 
no one. but to do the work himself, what is there 
in justice or common sense which -nill prevent 
him? 

Section 5, of the Erie. Fa. license, which you 
publish, contains the provision mentioned by 
Mr. Maxwell. There is only one thing to say 
regarding it, and it is that the court of compe- 
tent jurisdiction in any state will knock out a 
discriminating law. A fundamental principle 

of all lavr is that it shall not d£scrtminat£. 

The law against the malicious destruction of' 
property takes care of the vandals, and as for 
the local manager being a kicker on account of 
the price charged for posting, let me say right 
here, that no local manager who thinks he can 
bill his shows himself to better advantage (price 
and service considered) will he^Late ; he will 
do it himself. The opposite is also true. He 



-will give his -work to the bill poster if the bill 
poster can do better for him than he can' for 
himself. The only logical excuse for a license 
law is to raise revenne for the dty, and in that 
event the bill poster should pay his proportion- 
ate share in common with all other Industries. 

This idea of a license to be used as a dnb to 
drive boaness into the hands of the bill poster 
is all wrong, and the sooner the bill poster de- 
pends on something else, the sooner will they 
be where they belong and where the merits of 
the poster will put them if they wiU let it. 

No IiICBNSB. 



HOW THEY DO. 

Some- Methods - In vogue among the 
Bill Posters. 



It is safe to say that out of the many 
inquiries made by the O. J. Gnde Co., 
regarding the methods in vogue, none 
were more frank and to the point than 
those given below. They are worthy of 
study and the methods of imitation. 

Lima. Ohio, Feb. zyth, 1896. 
The O. J. GuDE Co.. 

New York. 
Dear Sirs — ^Vours at hand. In r«ply wiU say: 
The reason our paper will always stay up four 
to six weeks, without renewal, is— first, we have 
aU our boards capped ; second, we always strip 
the boards three time a year, and some boards 
oftener; third, we use good fionr pade, well 
made ; fourth, -we cover the entire space ^rhere 
each sheet is to be posted, -with paste ; fifth, and 
last, but not least, we rub it in well, taking out 
all the air blisters,, leaving a bard, smooth sur- 
face. We may add, to set it all off, we use- 
plenty of blank paper for borders. Hoping 3ron 
will put Lima down for more pai>er in your next 
order, we remain. 

-Yours for business. 
C. B. T. W. C. TlKRIL-I. & Co., 

Providence. R. I.. Blarch'sd, 189& 
The O. J. GuoE Co., 

New 'STork. 

Gentlemen — Yours of the zSth received. Am 
glad to know that our efforts in behalf of your 
people are appreciated. 

You ask if I cannot send you something that 
will be of benefit to the craft in general. The 
first thing necessary for good work is that your 
boards shall be in good shape, and not loaded 
with paper; then let every man who takes out a 
stand of paper understand that he has got.any- 
where from fifty cents to one dollar of the ad- 
vertiser's money; if he wastes one sheet he 
spoils the stand, in other words takes so much 
money that does not belong to him, money that 
was entrusted to his care. I find bill posters are 
too careless of this fact. They only look upon it 
as so much paper, which to them means nothing. 

Next, we use starch paste, but we are new in 
the business. Old bill posters tell us it is no 
good, still our paper stays through storms with 
few breaks, (which cannot be avoided by wood 
swelling and drying) where paper put up with 
fiour paste -washes off altogether, but we are 
aware of the fact that it is much more work to 
handle starch paste than flour, because it has to 
be made fresh. -We never use, through the 
winter months, paste that has laid over night. 

Another thing very necessary is that paper 
should be thoroughly rubbed down ; in that lays 
the -whole secret, as paper may be put np with 
ever so good paste, and if not properly rubbed 
down, nothing will save it 

Relative to putting np pasteJMogether paper, 
it is much nicer to handle If |S^b eiI y matched, 
and more quickly posted, the n^ei!.I^^ing and 
over-lapping on paper makes no diffoehce, if it 
is properly pasted. 

I do not Icnow that aU we could -write -would 
be of any benefit to any one; the only thing is to 
let every bill poster work in his own way, with 
the one object in view, that is to make money 
for the advertisers, as that is their sole object 
in advertising. 

-When aU the biU posters work on this prin- 
ciple, there wiU^be no need of associations to 
protect them, and until they do that, all powers 
combined in Heaven and the other place will 
not do them any good, as there is no law in this 
country that will force a man or a corporation 
to throw their money away, which they do when' 
their work is not propeily posted ; they simply 
stop bill posting altogether. 
Yours truly. 
Old Colony Bill Posxixii Co. 
C. C. A>IES. 
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QUNNINQ'S BULLETINS. 



QUNNINQ'5 BULLETINS. 

In this issue we present a conple of 
fairly good reproductions of some of the 
splendid bulletins and mural signs of the 
R J. Gunning Co., of Chicago. 

Illustration No. i, witli the bulletin 
board and large " Arthur" wall, is one of 
the most prominent in Chicago, being 
located .it the comer of Wabash avenue 
and Congress street, directly opposite the 
Auditorium Hotel, and conspicuous to the 
view of a hundred thousand and more of 
Chicago's population, who daily pass and 
re-pass this comer in. their journeying to 
and from their homes and places of busi- 
ness. This fairly well illnstrates their 
regular bulletin board service in Chicago, 
which, covers all the lines of saiface car 
and elevated road travel, as well as the 

boulevards and drives, at park entrances, 
etc, in a way to command the attention 
of the accumulated mass of travelers over 
the lines, and past these other important 
and strategic pt .ints. All of the inost val- 
uable locations of this character in Chi- 
cago, posiCioiis whoselocationmakesthem 
desirable: for: outdoor display, both wall 
and bulletin, are absolutely controlled by 
The Gimmujr Co., being held under long- 
time leases. The large ' 'General Arthur" * 
display over this board is an example of 
their special wall service at prominent 
focal points, on which the highest grade 
of artistic workmanship is executed. 
Illustration No. 2 illustrates the manner 
- in which they make use of the advertis- 
ing space around prominent down-town 

buildings in the course of tearing down, 
erection, etc This particular board is 
around tlie ; new Fischer building, at 
northeast comer Dearborn and Van Buren 
streets, in the heart of the ' ' sky scraper ' ' 
district, it being across the street ficom 
the "Old Colony Building," the "ilonad- 



nock Block," and but one block south of 
the Great Northern Hotel and Govem- 
ment Building. Exorbitant rentals are 
paid for privileges of this character, and 
the length of show is seldom over three 
months, but as the poliqr of this concern 
has alvrays been to give the advertiser 
the greatest " circulation " possible for 
his announcement, nothing is considered 
save that one point, even though it may 
mean a pecvmiary loss to The Gunning 
Co., which is often the case. 



St. Louis Notes. 

The ouUook for an extensive business 
in bill posting and out-door display ad- 
vertising generally, in St Louis and the 
Southwest, is extremely encouraging. 
The inquiries from business men, whom I 
have never been able to reach heretofore, 
is astonishing, convincing me that argu- 
ments of the past, that were at the time 
apparently lost, will be of some avail in 
the future. 

I am not in a position to say just what 
has brought about this change— possibly 
there are many reasons— but would inci- 
dentally mention that street car advertis- 
ing is diminishing in St Louis, and I 
have no doubt but that the bill boards 
win be benefitted thereby. Allnewstreet 
cars for St Louis, with a few exceptions, 
are having the seats placed crossways, 
hence the signs in the cars can not be 
read, while it places the passengers in a 
better position to view the boards. 



incentive to extend the advertising of 
similar industries. 

The bicycle dealers of St Louis are in 
no way slow-in recognizing the efficiency 
of the boards, and the poster of the Hum- 
ber wheel, handled by the International 
"WTieel Co., is considered about the pret- 
tiest poster ever placed in St Louis, while 
the bulletins of the Davidson and Ram- 
bler are very fine, with many others to 
hear from in the near future, as the bright 
weather approaches. 

The boycot failed to connect in St 
Louis The St Louis Bill Posting Co., 
who are members of the A. B. P. A., are 
handling Sweet Moments, and giving the 
paper a great showing 



HERE TO STAY. 



Visitors from the West have commented 
upon the beauty of the art poster, pre- 
pared by the Huiest-Stout Sign Co., of St. 
Louis, for " Kabo Corsets." They have 
been seen on the bill boards in Kansas 
City, St Joseph, Leavenworth, Topeka 
and Wichita, which, I believe, will be an 



REMARKABLE RESULTS. 

S. J. Taylor, secretary and general man- 
ager of the immense Dr. J. H. McLean 
Medicine Co., of St Louis, Mo., in a re- 
cent interview with a representative of 
Bn;i.BOARl> ADVERmsiNO, detailed a re- 
markable experience in poster adver- 
tising. Said he : "I have an extremely 
high opinion of the efficacy of the boards. 
Last year we made an experimental ap- 
propriation, with which we billed two 
different sections of country widely sepa- 
rated. The first included everything 
within a radius of fifty miles of Indian- 
apolis, Ind., and the second everything 
within a radius of fifty miles of Minne- 
apolis Although the cost was much be- 
low what it would have cost us to have 
covered these sections by using the news- 
papers, we found, upon careful inves- 
tigation, that the sales of our remedy in 
Indiana were increased 900 per cent, and 
m Minnesota 1,000 per cent, over any re- 
sults we had ever been able to obtain in 
these sections." 

Was there ever a more glowing tribute 
paid to the potency of the poster? 



BY C. E. SEVERN. 

At intervals there are agitations of va- 
rying degrees of earnestness and persist 
ency against the bill board and the sign 
board. As a rule the movement that has 
for its ultimate aim the abolition of the 
bill board is launched by persons whose 
esthetic tastes are jarred and harried by 
the alleged harshness and homeliness of 
the bill boards. These individuals are, no 
doubt, sincere in their belief that the 
boards deface the avenue, the scenerj-, 
etc., but they are unfortunate in having 
such exquisite faculties. They will have 
to bear the annoyance' caused by the 
signs and bills so long as the vast major- 
ity of people is dominated by the same 
feelings that sway them to day. 

There are a few, comparatively speak 
ing, who dislike the bills and the signs, 
because they give offense to the artistic 
sense which they say they pos-sess, but 
the great mass of people, the common 
people, who rule the country and whose 
will is law, like tlie poster. They like to 
look at the bill poster at work, and to see 
the bills, the pictures ; they watch for 
new advertisements to be painted on the 
sign boards, and they appreciate the 
" ads" that are familiar to them. 

One of tlie pleasantest recollections tliat 
is cherished by the man whose lioyhood 
was spent in the city, is that of the bill 
boards. He remembers how he used to 
stand before the pictures and the adver- 
tisements, and when a circus was billed 
he was in the seventh heaven of .delight 
With senses entranced, he would devour 
every detail of the graphic display of the 
circus. 

Men are children of a larger growth ; 
they do not outgrow the fascination wliicU 
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the bill boards had for them as children, 
nor do they inquire whether the per- 
spective, etc., is ruined by the . paint, 
paste and poster. They feel that interest 
is added to any scene by the bills and the 
signs 

The bill board men tan have the satis- 
faction of knowing that the great mass of 
people have no sympathy with any move- 
ment directed against the boards and the 
signs. The persons who are opposed to 
lli^m should understand that popular 

opinion is at variance with their plans, 
and without the good ^11 and sanction 
of the rank and file the "reformers " can 
do no harm to bill posting interests ; and 
it is not likely that public sentiment will 
ever veer in their favor, for the bill board 
and the sign board have a hold upon the 
interests, if not upon the affections, of 
the great majority. 



BILLBOARD ADVERTISING. 



The prize poster exhibit of the Colum- 
bia bicycle, now being held in New York, 
will make the rounds of the various cities, 
and will show about a week in each place 
The exhibition is drawing great crowds 
everywhere, and should be of great ad- 
vantage to bill posters generally, in edn- 
. eating the people up to the possibilities 
of art on the bill board. The bill poster 
and poster printer who fails to see this 
display will make the mistake of his life. 



^am W. Moke states that he had some 
business refused the other day on the 
ground that the bill poster himself had 
been soliciting the advertiser, and would 
have got the business anyhow. Hoke 
will probably make no further effort to 
secure work for that town. 



Philadelphia Doings. 

The Ledger Job Print, of Philadelphia, 
has a very attractive eight-sheet stand on 
the bill boards of that city, extolling th^ 
merits of bill board advertising, and offer- 
ing to make sketches free for the adver- 
tiser who would like to see how his " ad " 
would look on the boards. The bill poster 
may or may not receive pay for placing 
this paper, on his stands. He could very 
well afford to do it gratis, I should think, 
and I would suggest that bill posters gen- 
erally make. the proposition to their show 
printing house to place any such paper 
free. If the printer gets a hundred out 
of the " ad," the poster gets probably twp 
to five hundred. 



New York Notes. 

About a year and a half ago a news- 
paper advertising agent thought he saw a 
fortune in wall advertising, and he pro- 
ceeded to buy up a few of the walls of the 
New York Advertising Sign Co., and to 
offer them for sale. After keeping them 
for more than a year he succeeded in sell- 
ing his leases to Mrs. Harriet Hubbard 
.\yer, or, rather, to the Recamier Manu- 
facturing Co., who employed the R. J. 
Gunning Co. to paint them for Recamier 
Cream. It seems that Mr. New^spaper 
.\gent, together with numerous others, 
failed to get his pay from Mrs. Ayer, and 
the walls are now being painted for Virgin 
Leaf Tobacco, bj' Gude. 



Barnum's Circus monopolizes the bill 
boards of the entire metropolitan district 
just now, and will continue to do so for 
the next thirty days or more. 



" Warner's Corsets Fit " loom up on the 
bill boards in the towns all along the line 
of the Pennsylvania Railway between 
New York and Philadelphia, but they 
have not yet placed any of the paper in 
either of the cities. 



The two Americans-T^the " American 
Bill Posting Co." and the " American Ad- 
vertising Sign Co." — both of Philadel- 
phia, seem to own the town completely. 
One occasionally sees another name on 
a painted bam, but not often. J. F. 
Johnson and W S. Yerkes, of the Sign 
Company, are great pushers, and . when 
Philadelphia can't keep them busy they 
jump onto a train and hit the New York- 
ers for a change. 



The Hawes Hat Co., of New York, are 
supplying their agents throughout the 
country with a very attractive one-sheet 
poster. |am W. Hoke is placing the 
poster in this city, and is also placing 
their newspaper advertising. In other 
cities the poster will be placed by the 
local agents. 



There is one man in the A. B. P. A. 
whom the New York representative will 
not pull around by the nose next July, 
and that person is Geo. Castner, of Syra- 
cuse, president of the New York Associa- 
tion. Mr. Castner has some very pro- 
nounced ideas about certain actions, and 
is bent upon expressing himself freely in 
open convention. If the boss tries to 
strangle him — well, he'll find he is up 
against a tough proposition, that's all. 



The Wellsbach Light Co. and the 
l.adies^ Home Journal, both of Philadel- 
phia, are considering the poster question. 
They are both great spenders of money 
for advertising in the newspapers, and, if 
they should decide to enter the display 
field, the lumber market would boom for 
a time. 



Liggett & Meyers' Sweet Moments 
Cigarette has a great showing in Phila- 
delphia, where the boycott failed to con- 
nect 



If you depend upon incessant repetition 
for effect, use the bill boards. They are 
tireless repeaters, often creating an indel- 
ible impression in a single day. 



In selecting locations from your bill 
poster's stations, have an eye to the dec 
trie lights. Bill boards within the glare 
of an arc light are efficacious, day and 
night. 



WASTED ADS. 

The article in the November number of 
Bn:.i,BOARi> Advertising concerning the 
negotiations pending between the leading 
circuses and the International .'Association 
of Distributors brought vividly to my 
mind's eye a case in point Last Septem- 
ber while driving from Omaha to a town 
some ten miles Northwest, we saw hun- 
dreds of advertisements of one of the 
most famous circuses strewn along the 
road, the entire distance. Many already 
were half buried in the mud by the horses 

' and vehicles which had passed over them; 
very few were dean enough to read, had 
we or any other traveler along that niuch- 
travded road been sufficiently curious to 
stop and -pick one up — all the balance 
utterly wasted, except that they added to 

■ the distributor's profits. 

When the International Distributors' 
Association becomes known and its prin- 
ciples of business understood, circus man- 
agers and all other advertisers will learn 
that in advertising as in other lines of 
work, "The best is the cheapest," — then 
the cheap distributor who puts out a patt 
of his job lot of ads, and bums up, or in 
any way fraudulently disposes of ads en- 
trusted to him for public distribution , will 

. be forced to find other occupation where 
his talent for cheating can have full scope. 

Possibly the most unique .advertising 
medium ever invented is being exhibited 
by Mr. George H. Hollidge, vice-president 
and general salesman of the American 
Revolving Advertising Wagon Co. The 
device is really a traveling panorama. 
The handsomdy built wagon is filled with 
a canvas l6o to 200 feet long by 7 ft high_ 
A gearing, attached by a sprocket to the 
wheel, serves to keep revolving the can- 
vas on which the " ads" and pictures are 
painted. The remarkable display of 
swiftly moving color shown by the modd 
is a criterion of the attention the full- 
sized wagon will attract on the streets. It 
is something the public will give con- 
sideration. 
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BILLBOARD ADVERTISING. 



Letters to the Editor. 



Wblcb are botb Hertlnent and timely. 

Various Subjects come In for comment, favor- 
able ^d otberwtae. 



Xainaimo, B. C, Jan. 25, 1896. 

. BlI.Z,BOASI> AOTZKTISINO CO., 

Cincinnati, O. 
C7fli/&iKni— Enclosed find one dollar, my sub- 
scription to Bii,r,BOA]U> Asve&tisikg. Send me 
Jannaiy number, and oblige. 
Yours truly, 

A. A. D&vis. 
P- S.— It is the best paper I bave ever bad for 
our business. . A-A-D. 



Wolf City, Tet, Feb. 8th, i8g6. 
Editor BIU.BOAXS APTiraTiBTwo. 

Ifaw Sir— I value your japer quite highly and 
mean exactly what I say. It is my custom to 
<i&cari tell the truth in ad writing— if the truth 
is not de^red, 1 stand aside. Ad w i i liu g and 
ad buildinir Is my business, therefore 1 always 
enjoy good books and papers on the subject. 
Wishing you prosperity, I am. 
Your truly, 

H. S. Bl-us. 



WHO KNOWS? 

t Hamilton, Can., Feb. 27th, 1896. 

BditorBii.r.BOAKi> AovsKnsiNS. 

Dear Str— The writer takes the liberty of ask- 
ingyou fora recipe to keep pastes tliat will not 
eat the brushes, and rust the iron pails, as Blue 
S. and Cor. Sob. does, and oblige. 
Yours truly, 

P.J. CCLHANE. 



Jas. H. HENiiECAir, Ssq., 

Manager BiuBoasD Advertising, 
Cincinnati, Ohio. 
Datr Sir— Fiom the many journals, maga- 
zines, etc, that necessarily fall into our hands, I 
'desire to sty in all candor and with duerespect 
to other publications, that your Bii.i30ai> Ad- 
VKKTisiNG surpasses them all. 

In making this broad statement, I do not wish 
to be misconstrued, as the others unquestionably 
have their advantages, but I am writing from 
the standpoint of our o?ra business, the princi- 
pal features of which, as you know, are Bill 
Posting and Bulletins. 

no one engaged in a similar business, especi- 
ally in the solioting departments, can afford to 
be without a. copy, as the lessons taught therein, 
in judicious argumentto be used in securing busi- 
ness, are well worth the small cost incurred. 

In addition to this, I firmly believe ,tfaat yon 
are doing more to advance the interests of bill 
posters, than any other mediun^that has been 
set forth to bring about that result, and your 
reward should be an inc:reased subscription list. 
T h a nkin g you for the benefits our company 
has obtanied throngb your colnnms, and with 
best wishes, we remain. 

Yours respectfully. ' 

HniBST-STonT Sign Co. 



SHORT. BUT EXPRESSIVE. 

Office of EVENSOIT BKOS., 
Hardware. 

St. Peter, Jlinn., Mar. 10, 1896. 

Editor BIUSOARD ADVEKXlSIirG, 

127 E. 8th, Cincinnati, O. 
Dear Sir— A. copy of your taper was handed 
me by a mutual friend. One paragraph more 
than paid for a year's subscription. Enclosed 
yon will find the dollar. 

Respectfully, 

Geo. M. Evanson. 



Eureka, CaL, Hatch 14, 1S96. 

JAMES H. HE2(ZIEGAII: 

Dectr Si»-— Endosed find Ji-oo for Billboard 
Advertising. Thanking you for the January 
copy, it created an interest for more. It is the 
proper paper for the craft and will do good. We 
are isolated here, having only steamer connec- 
tion, but having lived elsewhere can appreciate 
a good thing when we see it. Hope the A. B. P. 
Association will unite with the Inter-State. 
Yottis truly, 

KctLENft Feltz. 



WHAT COMMISSION CAN YOU PAY? 

The following correspondence is of 
interest to the craft 

As every bill poster is practically a con- 
tracting agent for every other bill poster, 
this subject of commissions appeals to 
them from both sides of the fence. 

There used to be bill posters who said, 
"Hang the solicitor, I don't need him; if 
an advertiser wants my boards, let him 
come to me for them." But these men 
are either out of business or they have 
learned that the solicitor is their best 
friend, and that he is working hard to 
convert "the vast army of newspaper ad- 
vertisers tp the belief and knowledge that 
the billboard is the better medium of the 
, two. 

When the solictor for bill posting ap- 
proai^hes Mr. Scott's Emulsion, or Mr. 
Royal Baking Powder, and asks him for 
a year's contract for posting Baraboo, and 
Kankakee, and Kokomo, and Waukesha, 
Mr. Emulsion or Mr. Powder says, "How 
am r to know that the work has been 
done? With a newspaper I can sit at 
my desk and satisfy myself that I am 
getting what I pay for." 

And the solicitor who is able to convince 
these big advertisers that they will get 
the service, is rendering a lasting benefit 
to every bill poster in the business. 

— COPY. — 

Wankegan, ni., Feb. 11, i8g6. 
$AM W.Hoke, 

87 Nassau Streeet, New York. 
•Oa"" .Sir— You have been accepted as a mem- 
ber and authorized contracting agent of the 
Inter-state BiU Posters' Protective Assooation. 
Enclosed find proof-sheet of our membership 
list to February ist. There wiU be about fifteen 
additional names to go on the list. 

Your commissions will average about as fol- 
lows where paper is listed at following prices: 
3c. per sheet, 10 per cent. 
5C. per sheet, 1254 per cent. 
Scper.sheet, i5percent. 
I2C. per sheet, lejj to 20 per cent. 
As we wish to adopt some scale for the gnid- 
^ce of both biU posters andcontractois,Iwonld 
like to have you make up a scale that you think 
would be satisfactory, and one that you could 
promise to abide by, so far as the members of 
this Association are concerned. 
Yours truly, 
(Signed) Clarence E. Runey, Sec'y. • 

New York, Feb. 21, 1896. 
Mr. Clarence E. R0ney, Sec'y, 

Inter-state Bin Posters' Associatiou, 
\raukegan. 111. 

Dear Sir-— Yours of the nth at hand, in which 
yon suggest a sliding scale of commissions, and 
ask for suggestions as to what would be consid- 
ered a fair rate of commission from various 
posters who charge various prices. On first ex- 
amining your scale, it strudc me as a very fair 
arrangement, as the rate decreased as the price 
charged decreased, thus making the smaU town 
that gets only three cents per month pay a com- 
mission of only ten per cent. 

I understand, however, that one great trouble 
^1» the old Association ^as been to secure work 
for the small towns at the same rate paid for 
large cities; many advertisers would omit such 
places entirely, and confine their appropriation 
to the larger cities. The Inter-State has avoided 
this difficulty by making a rate that wiU allow 
the advertiser to use the small town to advan- 
tage, as weU as the^large cities. 

Now, the solicitor^ are human beings with the 
same love for money thatall other human beings 
possess; the soUcitor secures an appropriation 
of say ten thousand.dollars, to be expended in 
bill posting; the advertiser is going to ptoce this 
money to a certain extent where the Solicitor 
advises him to, and ifthe solicitor can make ten 
percent, from the smalltown, and sixteen- per 
cent, from the larger town, and twenty per cent, 
from the big city, he U naturally going to give 
as UtUe of the paper to the smaU towns, and as 
much to the Urge cities as he can induce the 
advertiser to place. 



As a result, the small town that might be 
given five hundred sheets will be scaled down to 
one hundred sheets, and the large city that 
would have received five thonsand sheets will be 
given ten thousand sheets. 

This is merely one of the possibilities of a 
Sliding scale of commissions; there may be 
nothing in it, and there may be a great deal; the 
Inter-state is young and it must endeavor to pn>. 
fit by the knowledge of the mistakes made by 
others ; the small man is the one that is going to 
suffer in most instances ; there is as much work 
to send out one hundred sheets as to send out 
one thousand ; there is as much letter writing 
necessary; there is as much bookkeeping re- 
quired for that small order, amounting to I3.00, 
with a commission to the solicitor of thirty to 
fifty cents, as for a large order amounting to 
one hundred or one thousand dollars. 

For these reasons, I have come to the con- 
clusion that the commissions should be uniform, 
and as cities are pasring sixteen and two.third to 
twenty percent, I suggest the adoption of this 
rate. 

I have sent a copy of this letter to Billboard 
advertising, in the hope that its publication 
may bring some letters from the bill posters 
themselves, giving their views on the subject. 
Yours very truly, 

$AM w. Hoke. 



HOT SHOT. 



The Inter>State still keep* on its victorious 
course. Expressions of opinion and news 
from many towns. 



The Leland Hotel, Chicago, Ills., offers 
members of the Inter-State a rate of I2.50 
and fe.oo a day. This is far below their 
usual rates, and was secured through the 
efforts of Mr. Clarence E. Runey. 

Mr. Steve DeLong, Vice President of 
the Illinois Bill Posters' Association, (A. 
B. P. A) says: 

I contracted to-day for Uggett & Myets' 
"Sweet Moments," California Fig Syrup, Ham- 
ilton's Carpet Cleaner, and New York Dental 
Parlors, and no inducement from Mr. Campbell 
can change these contracts. I am here for the 
business and I propose to put up I,iggett & 
Myers, Campbell or no Campbell, and any other 
paper that pays Inter-StaU prices. 

Cameo Baking Powder Co., 66- 77 
Michigan Avenue, Chicago, are posting 
paper throughout Illinois, through mem- 
bers of the Inter-State Bill Posters' Pro- 
tective Association. They are getting 
good service. 

P. F. Schaefer, President of the Inter- 
State is a broad-gauged liberal man. He 
is certainly the right man in the right 
place. 

A correspondent writes as follows: 
Thompson Bill Posting Co., Waukesha. Wis., 
has only one board, leaning against a building 
at an angle of about 45O. Firm is composed of 
Thompson himself, and he is about seventeen or 
eighteen years old. 

Clarence E. Runey, of Waukegan, Ills., 
is a natural bom organizer. Much credit 
is due him for the manner in which he has 
worked for the Inter-State B. P. P. A. 



The following members of the Inter- 
State have been appointed Corresponding 
Secretaries : 

F. M. Groves, Evansville, Ind., for 
Indiana. 

R. G. Spaulding, Boise City, Idaho, 
for Idaho, Washington and Oregon. 

G. H. Siebe, San Francisco, Cal., for 
California. 

W. H. Bumitt, Ardmore, Ind. Ter., for 
Indian Territory. 

Other appointments will be made, (one 
for each State) as fast as members show 
their ability to handle same. 
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THE AMERICAN POSTER. 

a correspondent of The New York Times 
makes the statement that " it ii a common 
practice of American poster tiouie* to pub- 
lish in their entirety designs by French and 
English artists, which are reproduced by em- 
ploying a 16| of UthograpMc tncerL" This 
is a piece of mischievous nonsense which scarce, 
ly merits denial. 

During a connection of nearly fifteen years 
with a theatrical poster establishment which 
probably ranks at the head of the field in the 
United States, the writer can safely assert that 
the number of such copies made does not exwed 
the amount of fingers and toes belonging to a 
single person, and also that when such copies 
were made (which was at the demand of those 
placing the order in every instance) the proper 
credit to the original artist was printed, even 
more conspicuously than before. The same state- 
ment applies to the other houses. Furthermore, 
there are not enough foreign poster designs, 
either pictorial or decorative, issued in ten years 
abroad which possess merit of an artistic nature 
or merit of a.business nature t«» supply "copies" 
for merely one of the vast concerns of America, 
even if they were disposed to do that sort of 
thing. The number of "tracers " and imitators 
to be found in the lithogtaphic poster field is 
just about in the same proportion to the men 
who provide the original and high-ordered draw- 
ings as in the field of i>etiodical illustiation. 
The vast amount of stuff, and woisc than stuff, 
written about the poster for two years past ex- 
hibits moie lack of knowledge and paucity of 
undersunding of the subject than any chain of 
comment ever put together. The publication of 
queer criticism by the magazine page, illusttat- 
ed with half-tone copies of the worst work ever 
turned out by the best men, and of a rare good 
thing or two Ijy the worst men, has chaiacterizcd 
the whole long array. The effect of all this 
weary effusion has been to put the United States 
in its wrong position regarding posters, to make 
people who want to know the truth possesat&em- 
selves with the wrong idea atx>ot its production, 
and give the general notion that we are just 
learning the art and the use of it. In this coun- 
try, beginning with Matt Morgan's work, and 
continuing down to the present day, there has 
been produced, year by year, with growingarfis- 
tic quality, such a number of posters and sufh a 
demand foranista of versatility and training to 
provide the designs for them that the work done 
abroad is insignificant in relation to it. The 
United States has toslay something like twenty 
establishments which make posters alone their 
special production, and which show a capital 
invested of nearly }3.aoo,ooo. They provide em- 
ployment for something like xoo drangbtsmcn 
and designers, and perhaps 500 additional artists 
who reproduce theoriginalsof the former. The 
influence of the work of some of these men, both 
in figure and decoration, is strongly shown in 
the tracks left by a good many "black-^nd- 
white " people. In addition to this, they give 
commissions continually to no inconsiderable 
number of painters who draw for the illustration 
of the magazines. 

In all the work annually brought forth there 
is a splendid and increasing proportion of what 
is excellent art. This proptntion will increase 
more rapidly every year by the mere force of 
education it exerts upon those who pay for post- 
era, until the most of it aU will be fairly of « high 
class, it is to be hoped. If we take the whole 
product of the French desigoeraor the Bnglish, 
the number of meritorious pieces' is not one bit 
greater in proportion to the whole as it is here, 
and I doubt, after a recent examination of a 
collection just brought over of nearly too recent 
postera, among them numerous examples by the 
most famous of foreign designers, if we do not 
show four times the percentage of really artistic 
and brilliant drawings in our list for the past 
year of works by native artists. 



A new form of advertising has recently 
appeared in New York. A steady-going 
and somewhat ancient horse is provided 
with two light wooden flaps, each about 
six feet long and three feet wide, and 
these hang on either side, being joined by 
iron rods run through the saddle. Another 
iron rod holds a wooden sign about six 
feet above the horse's fore quarters, and 
on all three boards advertisements are 
displayed in big letters. 



April, 1896. 



BILLBOARD ADVERTISING. 




Conducted by IV. CHANDLER STEWART. 



SPECIAL NOTICE.— AU matters and correspondence intended for this department should be sent 
direct to It^. Chandler SteTvart, 4ii4Etm Avenue^ Fhiladelphia, 



FOLLOW THE PEOPLE. 

The season of out-door life is about to 
begin. From now until the middle of 
October every available moment will be 
spent out in the open air. 

The wise advertiser vrill take the hint ; 
he will remember that the fireside is a 
thing of the past, and that it will be sev- 
eral months before the newspaper is again 
read in the evenings under the ruddy 
glow of the library lamp. 

Don't let your advertisements sit in the 
house waiting for readers, but follow 
your customers out into the open air 
Meet them at every comer; stare them 
in the face at the baseball game; meet 

them on the picnic grounds ; let them 
have you on their excursions; in other 
words, use the bitt boards ; make a grand 
outdoor display, and do it before the same 
idea has struck your competitor. 

Now, I am not advocating dropping the 
newspaper, nor do I want you to discon- 
tinue the use of circulars. 1 want you to 
be progressive enough to recognize and 
use the good of every method of adver- 
tising. 

It makes me tired to read the articles 
of self-called " advertising experts," who 
furnish column after column of space to 
tell yon that to spend money for circulars 
and posters is a sign that you are getting 
"queer" in your "upper story." Of 
course, newspaper advertising is all right, 
but so is poster, and so is circular, and so 
is a band of music and a "grand open- 
ing," and so is any other form of pub- 
licity that gets your name up. It's al- 
ways the narrow neck bottles that make 
the most noise (and who are the most 
generous in the use of the personal pro- 
npun I ) , but it is a pity that such ignorant 
gush should make would-be poster and 
circular advertisers hold off. If Bill- 
board Advertising could give me the 
spi^ce I could recite one thousand cases 
where the advertising and financial suc- 
cess of the business was directly due to 
the circular and the much-despised bill- 
board. 

STICK TO Your Last— .DeWitt H. 
writes : 

Will you kindly inform me where I can find a 
market for new and original advertising de- 
signs ? I work at sign painting, but as billboard 
advertising seems to take the cake, 1 thought it 
might be well to try my hand at all kinds of new 
and original designs for printed matter. I en- 
clo.w samples for cheap cuts, but do not expect 
to give you much of an idea by them. 

Answer : We all know of the man who 
said, "find out what kind of advice is 
wanted, and then give that kind." I feel 
sure DeWitt II. expects me to praise liis 



drawings, but I can't do it It is such 
work as he sent me that is making illus- 
trated advertisements unpopular. Adver- 
tisements with cuts in them such -as 
DeWitt sends me as examplai of "oiiginal 
advertising designs" could never pay, no 
matter how clever the wording. If my 
correspondent can paint signs, and paint 
them well, he had better stick to that 
work. As an illustrator he will make a 
dismal failure. 

Give Reasons— H. Joseph Harth 
writes : 

Please answer the following questions, to-wit : 
I. If an advertiser places a paper or pamphlet 
or circular inside of a paper or pamphlet are 
they counted as one or two? 2. If two papers 
are placed one Inside of the other, are they 
counted as one or two? 3. If a distributor em- 
ploys boys, would the majority of advertisers be 
pleased to be informed of the facts, or would they 
consider that no one's business but theirs? 

.•Vnswer: I should think questions one 
and two could be better decided by yotu: 
State Association ; however, the' editor 
of BiLLBO.utD Advertising may have 
something to say on the subject. As to 
question number three, most decidedly 
you should inform advertisers that your 
competitor is distributing their circulars 
by boys, whether they want to know it 
or not You should take every fair means 
of pushing your business, and it is only 
just that yon should advertise that your 
distribution is done by men, while that 
of your competitor is "undone " by boys. 
Then, if the advertiser receives estimates 
from both parties, he will at once under- 
stand the cause, if your bid is a trifle 
higher ; and, if he is a shrewd advertiser, 
he will give you the work. ^ 

While I am on the subject I want to re- 
produce a circular received from an up- 
to-date distributor and bill poster. It's 
good advertising, but would have been 
much better had it been printed on a good 
book paper instead of a poor newspaper. 
Perhaps clothing doesn't make the man, 
and I don't think paper makes the cir- 
cular, but it has a povrerfuf lot to do with 
creating a good or a bad impression. 
Here's the circular : 

Recognizing you as an extensive advertisetw- 
your attention is called to a few facts, which 
may prove valuable in solving the problem of 
"Successful Advertising and thi Promotion of 
Your Business." 

It has been demonstrated that'placing a well- 
written circular directly in the hands of those 
you desire to reach as possible patrons, is de- 
cidedly the most satisfactory method employed 
at the present time. The heavy expense en- 
tailed in advertising through the press usually 
precludes giving full details, which must be 
supplied through other channels. Mailing cir- 
cutara to addresses obtained for such pur]X>ses 
entails a cost of Jij.oo to $15.00 perthousand, and 



incurs a heavy loss through matter thus mailed 
indiscriminately falling into the hands of chil- 
dren, "postal card fiends" and others who 
could be of no possible benefit to the Advertiser. 
The economy and advantage of local advertisers, 
the employment of which renders "house to 
house," or any form of putting out advertising 
matter possible. 

I am prepared to close contracts for the dis- 
tribution of advertising matter (any kind), en- 
abling you to reach any specified class or sex, in 
my territory, DIRECT, at from |;2.oo to {8.00 per 
thousand, according to the size, quantity and 
method of distribution required. Samples of 
merchandise, periodicals, music, etc., distributed 
in this State and adjoining territory ; also signs 
tacked up, lists of names and addiesses fur- 
nished at reasonable prices consistent with good 
service. 

Any additional information as to prices and 
details not supplied here will be furnished on 
application. All matter sent by either freight 
or express should be fully prepaid and notifica- 
tion of shipment mailed me in advance. Remit- 
tance for work, unless otherwise agreed upon, 
should be one-half cash, balance as soon as work 
contracted for is completed. 



I filled out and returned same, and to-day re- 
ceived the letter, which is enclosed. "We asked 
Mr. Mitchell $4 oo per thousand for distributing. 
Was this mote than we should have asked, 
under the circumstances? What would you ad- 
vise in the matter? 

Yours very respectfully. 

Day & COLVER ADVERTISING Co., 

Per Gordon Culver. 

[Letter from Mr. Mitchell.] 

office of Novelty Plaster Works, 
„ „. „ Lowell Mass., March 3, i&6. 

Day & Culver Advertising Co., 
_ „ Dayton, Wash. 

(nncOonm- Your favor here, me, too. Peter 
Nolan is now doing Philadelphia for $1.00 per 
thotisand, all he asks, and gives the parties who 
are haying the work done the use of his wagon 
for a big sign on the sides as an "ad." 

Lots of bill posters only ask |i.ao. 

In Cleveland, Ohio, bill posters there ask *i.so, 
and no pay UH I get double amount of ordeis 
costs to do the distribnting. 

I will t^ve you my work on same terms. Get 
me an order from a dealer or the lot. for double 
amount costs to do the work, and I am yourinaU: 

Very truly, your most obedient and faithful 
servant, G. E. MiTCBEri, ' 

Novelty Plaster Works. 



W. M. FULFORD. 

AV. M. Fulford, for many years with The 
R. J. Gunning Co., of Chicago, has em- 
barked in business for himself. In ad- 
dition to signs he will handle posters, 
street car space and newspapers. Hand- 
some and commodious offices in the First 
National Bank Building, Chicago, have 
been engaged, and already business has 
commenced to come in. 



A FEW LETTERS. 

Boston, March 23, 1S96. 
Mr. Jas. H. Henneoan, 

Manager Billboard Advertising, 
Cincinnati, O. 
Dear Sir — ^^Te beg to inform yon that we have 
purchased the bill posting interests at Lynn. 
Saugus, Swampscott and Nahant, which has 
been carried on by J. F. Young, bill poster for 
the past twenty years. This plant contains 
many first-^lass, well located bill boards, to 
-which we are now adding many more, which 
will make the business first-class in every par- 
ticular, and we respectfully invite your patron- 
age. Our Lynn office, for the present, will be 
located at No. 15 Johnson street, Mr. Young's 
former office. Thanking you for your many 
past kindnesses, Youra respectfully, 

J. Donnelly & Sons. 



Dayton, Wash., March 10, XS96. 
Billboard Advertising Co , 

Cincinnati, Ohio. 
Gentlemen — In the December issue of your 
paper, under the head of " A Peculiar Contract," 
we note that you ask to hear from other posters, 
who have had any dealings with the JTovelty 
Plaster Works, of Lowell, Mass. We wrote 
them, and, in due time, received a blank con- 
tract, the same form as printed in your paper. 
Although the contract, as I thought, was a little 
overdrawn, and entirely in favorof Mr. Mitchell, 



Alton, IIL, March I9,'IS96; . 
Editor Billboard Advbrtisimo, 

Cincinnati, Ohio. 
Dear Sir— In the course of my existence Ihave 
had to deal quite largely with cranks, but neter 
did I fully realize the meaning of the word until 
1 emtarked in the bill posting - business. Of 
course, as the small boy said, " there are cranks, 
. and then again there are cranks," but of all that 
ever came to my knowledge, the worst was a 
woman. She was the owner of a fence, on which 
we were allowed to post a few bills, in consid- 
eration of passes to the shows. We found he* to 
be quite a kicker, and had no little trouble with 
her, but when she finally came at us with the 
following words, to say that we were completely 
knocked out does not even begin to express it. 

We had posted bills for two shows on her bit 
of fence, and one or two bills of Chicago & Alton 
railroad matter, advertising the great Mil- 
waukee excursion. She came down to the office 
and demanded passes for both shows. Although 
we rather demurred at first, they were given to 
her, and then she came at us like this. 

" There are some Milwaukee excursion bills 
on my fence. Did yon post them there r' M e 
assured her that we did. "WeU," she said, " I 
Want a pass to Milwaukee. " Then we collapsed, 
and in order to brace up sufficiently to get 
through with the day's work, we were com- 
pelled to " go out and see a man." For posting 
this bill we received exactly three cents, and fer 
the privilege of posting it on-iier fence this con- 
siderate woman only asked* for a pass to Mil- 
waukee and return. And then they say that 
women are inconsiderate creatures. 
Youis very truly, 

W^. M. Savage. 
Proprietor Temple BUI Posting Co. 



There is no line of trade to which post- 
ers can not be profitably applied. ■ 



Posters are the promptest, most pow- 
erful and most economical of all forms 
of advertising. 



Posters are economical. 




Dow aim yqu Be 600a? 

And send your display advertising to $am W. Hoke? And 
while we are talking of display advertising. I want to tell 
you that the advertiser who posts New York can supplement 
his display to his financial advantage by using LaTour's 
beautiful Bulletin boards. These magnificent painted dis- 
plays are the pride of New York, and no ad\ertiser should 
be satisfied without a representation. 

I will place your ads here to the best advantage at 
LaTour's lowest rates, and select the locations most suit- 
able for your business. 

Don't forget that I place posters in any city in America. 



^omMcfOL^^^'^si. 



S7 Nassau St., New York. 
Long-distance telephone connection. 
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Billboard fldvertijip^ 

PUBUSHES If OinHI.T AT 

127 East Eighth Street, Cindnnati, O, U. S. A. 

BY 
BHABOAKD AUVBRTISING CO, 

JAMES H. HENNEQAN, Manager. 

Subactiption, $i joo Ter Year, In Advance. 
AI>VS!BXISZNa SATES: 

AdTCitisements -aftl be published at the uni- 
fcna iBtA of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Onr teims are cash. 

■B31board Advertising is sold in Ijmdon at Lmtfs 



BILLBOARD ADVERTISING. 



Brebua's,t7 Avemte dil cfera. The Tirade sup- 
flied bj; alt News Comfanies. 

Semmanee should lie made by eie9ae,fost^jffUx or 
ext;nssmon^order,&r registered leaer, 

Tke Editor cannot-undertate to return, unsolicited 
manuscrift. 

men ti itiueessaty to wire us Hie instrucHotis 
anitjapyjmr advertisements, great samng in tHe 
matter oj^tetegraph tolls may be k, " 
OeDondldso* Cipher. 



HHterei as Secmid-Oass Matter, at the Cindntiati, 
Ohio, i-uit Office, June agth, iS^. 

APRIL I, i8g6. 



Advertisers will do well to follow our 

list of fairs conventions and expositions, 
especially in tlie smaller towns. To use 
the bill boards intelligently is somewhat 
of a science, and the best results are only 
attained after years of experience. The 
merest tyro, however, realizes that the 
more people the boards appeal to, the 
more returns they will yield. This is 
especially true of the smaller towns dur- 
ing fair week. From all the surround- 
ing country, from all the neighboring 
villages, come crowds of pleasnxe seekers. 
For the most pzirt, they are the very best 
class of people in their particnlar-sectioti, 
-possessing both means and intelUgence. 
On these occasions, too, they are easier 
impressed than at any other time. On 
pleasure bent, they have ample leisure 
at their command, and leisure invariably 
produces a receptive state of mind and 
memory. 

**• 
THBreign of the poster has commenced. 
The space devoted to its discussion by 
the press at large is almost incredible. It 
-has been our habit to depend- on certain 
press clippings bureans, in order to gather 
-data from varions parts of the country, 
covering this particular subject. XhuSng 
the month ending March 20, -nre received 
fcom this source alone 6,568 clippings. . 
These were all carefully measured. They 
ranged in size &om asquib of three lines 
in a country weekly to an illustrated 
article, occupying nearly an entire page, 
rin -a metropolitan daily, and the total 
space devoted to them was 46,080 inches. 

* 
* » 

For the most part they were given over 
to the discussion of the freak poster, a la 
Bradley and Beardsl^. Three thousand 
five hundred and thirty-one discussed 
this style of art more or less ably Then 
followed 1,936, describing various poster 
exhibitions, or poster shows, as they 
■ are-, usually termed. Next came 682 in 
r^;ard to poster collectors and their col- 
lections.' The rest were devoted to poster 
luncheons, poster parties, poster teas, 
poster advertising and publications de- 
voted to posters. Of these latter there 



are, at present, foiu-, including Bii,i,board 

Advertising, the others being The 

Poster, Paster Lore and The Bill Poster 

They are devoted exclusively to the poster. 

* 
* » 

An of this has come about since Bii,r,- 
BOARD Advertising entered the field. 
True, there were bill posters, poster print- 
ers, middlemen, and, also, advertisers, 
who realized the possibilities of the poster 
long before we commenced to preach its 
virtues, but they were few and isolated. 
To-day all America talks poster, collects 
posters, and wiU, shortly, use posters. 
These facts are significant, and indicate 
the near approacli of what- may prove a 
complete revolution in methods of adver- 
tising. All that is now needed, is- dis- 
cretion and zeal on the part of those who 
will benefit most from this great tidal 
wave of popular favor — ^the bill posters. 
H they will drop petty personalities and 
factional fights, and devote themselves, 
heart and soul, to the development of the 
art of bill posting, unexampled pros- 
perity is at hand. 

♦ 
* ♦ 

Thb game of tit for tat is seldom grace- 
ful, and' never dignified. And yet, the 
man who "turns the other cheek" has 
not appealed strongly to the robust sen- 
sibilities of any age. There is little like- 
lihood that the rivalry existing between 
the two great associations of bill posters 
will find abatement in the near futiu-e. 
The differences existing between them 
are too marked, too radical for that, but 
there could, and should, be improved 
facilities and better business methods in 
the conduct of individual plants. These 
great desideratums are not dependent 
upon associations or associated effort. 

Though of vital importance to the busi- 
ness in general, they are no less neces 
sary to individual success. 

By improved facilities we mean better 
boards, better locations, better bill posters 
and better offices. 

By better business methods we mean 
better book-keeping, better letter writ- 
ing, better listing and greater courtesy. 



CIRCULATION AND MISREPRE- 
SENTATION. 

Circulation and representation do not 
always keep company; too frequently 
they travel far apart The circulation 
liar of the newspaper whoopeth and 
lyeth in w=it for the advertiser, that he 
may devour his substance. 

We have scriptural authority ttiat all 
men— omitting the girls— are bom with 
an inclination to sin. Probably if Adam 
had been publishing a newspaper in the 
Garden of £den the circulation would 
have been "the largest on earth," and 
Eve woidd have edited a woman's edi- 
tion. 

The advertiser who seeks circulation 
with a big C does not always get it from 
the newspaper, because this is not heaven, 
and a good many people are bom bent, 
if not crooked, and love a dishonest dollar. 

It is a- dangerous thing to write that all 
newspaper publishers are not honest, and 
that all editors do not "know every- 
thing," but never mind, "human nature 
is human nature" the world over, and 
since the ' ' origin of man, ' ' with adknowl- 



edgments to Darwin, some folks have 
been disjointing their arms by over- 
reaching. 

It is to be hoped that these rascals, in 
the end, will find a seat way down in 
front, in the next row to the fire, or that 
they will be forever swimming and float- 
ing in that seething lake of fire and brim- 
stone, of which we read. 

When the advertiser, in his enterprise, 
"scatters his bread upon the waters," 
and puts out his dough therefor, he ex 
pects to, and should, receive circulation 
and representation- fv->r his money. 
Stringent laws in some states make it a 
punishable offense to misrepresent the 
circulation of a newspaper, but some 
publishers "beat the devil around the 
bush" by attributing tlie circulation of 
their entire edition, morning, evening, 
semi weekly and weekly, to their morn- 
ing paper, but this device is so thin that 
they only deceive themselves. Certainly 
no practical and experienced advertiser 
swallows the bait. 

There is a Sunday school moral to this 
tale of woe. In the long rtm it pays best 
for the publisher to give truthfi^l and 
exact ciratlation and representation. 

Ch.\ri,es H. Day. 



ALBUQUERQUE, N. HEX. 

An ordinance, regidating licenses of 
bill posters : 

Sec. 1. Each and every individual, firm or 
corporation, carrying on the business of bill 
po:>ting, shall pay a license therefor, as follows, 
to-wit : For one week, $5.€» ; for one month, 
Jio 00 ; for one year, {40.00. 

Sec. 2. A bill poster, within the meaning of 
this ordinance, shaU be any such person, firm or 
corporation engaged in posting up any adver- 
tisements, or bills, or posters, on bill boards, 
fences and public places in said aty, or ib dis- 
tributing hand bills, dodgers or advertisements 
card tacking, etc, in and about the streets, ad- 
vertising any shows, patent medicines, gift en- 
tertainments ; and any person being so engaged 
without first having procured a license therefor, 
shall be fined in a sum not less than $10.00, nor 
more than $25.00. 

Sec 3. That nothing in this ordinance shall 
be construed so as to prohibit mezYshants doing 
business in the city, and all entertainments not 
liable to license under the ordinance, of the city 
of Albuquerque, from advertising their own 
business or entertainments by the distribution 
of hand bills, cards or.posters, along the streets 
and business houses and residences of said city. 

Sec 4 Ko such license shall authorize any 
one to post, exhibit, sell, circi|late or distribute 
any obscene or immoral pfcbUcation, print, 
picture or illustration, in sa^d city ; and any 
person or persons found posting, exhibiting, 
circulating, distributing or advertising in the 
streets of said city, or selling or offering for sale 
therein, any such publication, print, picture or 
illustration, shall be fined in a sum not less than 
$10.00, nor more than $50.00. 

Sec 5. That ordinance No. 47 be hereby abol- 
ished, and that this ordinance be placed in its 
stead. 



The Inter-State Bill Poster's Associa- 
tion have issued a pamphlet called The 
~Inter-State Guide. It contains a list of 
the members of that association and a 
large amount of advertising. The infor- 
mation embodied in this little book is 
invaluable to advertisers who contem- 
plate using display. Clarence C. Runey, ' 
Waukegan, 111., will send it to any one 
for the asking until the edition is ex- 
hausted. Seven thousand were printed. 



If yon want to get at the value of your 
advertising, advertise one article at a time. 



April, 1896. 

" We challeiiffe Mr. Gude to show letters 
from members saying anything condem- 
natory of the Association. If he can show 
such we will soon show htm sotne expelled 
members." 

The above extract from Mr. Campbell's 
paper plainly shows the attitude of the 
gang. It's rule or ruin with them. Mr. 
Gude could show the letters, but it is not 
his practice to divulge confidential cor- 
respondence. We, too, could show doz- 
ens of similar letters, were it not for simi- 
lar reasons.. We can also assure the 
bosses that if any expulsions take place 
it will be the gang that goes out, and not 
the rank and file, which,' almost to a 
man, are against gang rule. 



One need not read advertisements in 
the paper if disinclined, but how can he 
escape the poster? Go where "he will, 
turn which way he may, on every fence, 
dead wall and comer he finds it staring 
him in the face. Ten, twenty, fifty times 
a day it impresses its legend upon the 
mind of the beholders. They accomplish 
more in a single day than a newspaper 
" ad " will bring in during a year. 



Poster advertising is in its infancy as 
yet Firms that adopt it during the next 
few years will reap the benefits accruing 
to pioneers in every branch of effort 



Under the postal laws admitting news- 
papers and magazines to the pound rate 
privilege, no publisher can legally exclude 
the advertisement of any reputable person 
or firm from his columns. Several maga- 
zines who recently granted exclusive con- 
tracts to the American Fibre Chamois Co., 
have had a most lively and interesting 
time with the postal authorities, and may 
liave further trouble if the R D. Ingram 
Co., The Buckskin Fibre Co. and the 
American Sponge Cloth Co. are disposed 
to press the matter in the Courts. 



The special publications of the United 
States, under which head may be grouped 
class and trade papers, comprise one-fifth 
of all the papers issued. It is a very good 
indication that they are an immense power 
in the industrial world when the figures 
show, as they do, that the percentage of 
failures among trade papers is far less 
than any other class. 



All posters are good, but some are bet- 
ter than others. Choose your poster 
printer with care and discretion. One 
who knows how to produce posters is 
much more economical than one who 
does not. 



FRONTISPIECE. 

Mr. John Rudolph, secretary and general 
manager of the immense Courier /Mho Co., and 
familiarly and affectionately known to a large 
circle of friends as " Jack," is probably the most 
successful man in the world In his particular 
line of business, which he jocosely styles "poster 
peddling." " Jack " has many imitators, but no 
peers He has literally grown up in the Courier 
office, having entered it when a mere lad, and 
knows its every detail thoroughly. Being a per- 
fect prince of good fellows, it naturally follows 
that his circle of acquaintances is a lai^e one. 
It is a fact that he is better known than the 
Courier Co. itself, for many is the showman who 
has heard of "Jack" Rudolph that never 
beard his office mentioned. 



April, 1896. 

Personal riention. 

The Australasian Advertising Co., of 
Melbourne, Australia, has sent us a photo- 
graph of what is said to be the largest 
permanent bill board in the world. It 
will appear in our May issue, together 
with a description and schedule of di- 
mensions. 



"Properly Posted Paper Promotes Pros- 
perity," is the way the letter head of 
Spaulding & Gordon, of Boise City, 
Idaho, has it. 



W. S. McKain, of Greenville, Texas, 
may push some of his specialties on the 
boards. 



W. C. Tirrill enters an emphatic denial 
that there is any opposition in Spring- 
field, Ohio. 



John Chapman, sr., was eighty one 
years of age March 19th. 



G. H. Fisher is thinking of embarking 
in the business at Cotmdl Bluffs, Iowa. 
If he does he -will g^ve a good service, for 
he never does an3rthing by halves. 



The many friends of Tom Mulvihill, of 
Omaha, will be glad to learn of his con- 
valescence. Mrs. Mulvihill has managed 
tlie business during his long illness, and 
managed it well. 



The position of editor of The Bill 
Postet seems to be one of great import- 
ance. We have the editor now threat- 
ening to expel members for daring to 
think. What comfort and joy his high 
opinion of himself must afford him. But 
wait till he commences to expel members. 



Whitmeir, of Buffalo, writes that Biti,- 
BOARD Advertising is a corker, and 
wishes tis all manner of prosperity. 



Vansyckle & Hole, of Indianapolis, 
report a thriving business. 



G. A. Harrison, of Kerrville, Texas, is 
thinking of going into the business in 
that city. 



Wm. M. Cline succeeds Geo. Wilkin- 
son, of Red Wing, Minn., who died last 
week. 



The Inter-SUte Bill Posters' Protective 
Association added fourteen new members 
to its list during the month of March. 



Harry Plumb was arrested in Augusta, 
Ga., and fined Is.oo, for posting and dis- 
tributing without a license. C. R. Row- 
land is the licensed bill poster in .\ugusta. 



The ordinance to license bill posting in 
Tacoma, Wash., was lost on the third 
reading. 



The lamp black miscreant is abroad. 
Huiest & Stout, of St Louis, have had a 
number of stands ruined by unknown 
parties. The word "unknown" is used 
advisedly, but there is a strong suspicion 
pointing toward certain people. 



BILLBOARD ADVERTISING. 



The man who is successful in securing 
a large amount of local advertising is also 
favored with larger apportionments in 
National work, for the reason that the 
National advertisers realize that if the 
bill poster, by good service, has educated 
the local merchant to an appreciation of 
the benefits of the boards for his business, 
it must necessarily follow that they will 
obtain, more benefit than in a town where 
the service is such that local advertisers 
are not on the boards at all. 



More and more attention is being paid 
to posters and display advertising all the 
time. There is only one way to be suc- 
cessful in it, and that is, to give the best 
service, and demonstrate that to the ad- 
vertiser. 



It started recently in Chicago, and now 
church advertising by -posters seems to be 
taking a. firm hold. Milwaukee and 
Rockford have fallen in line. If it keeps 
up we shall soon see more church posters 
than theater posters, because the churches 
are so much more nmnerous. 



The amount of space which newspapers 
are giving to the posters is remarkable, 
from the fact that, until recently, they 
have persistently ignored the poster, or 
else have both openly decried and cov- 
ertly attacked its value as an advertise- 
ment. The principal cause of this change 
of &ont has been the extraordinary inter- 
est taken by the public in the posters. 
Poster shows have been the reigning fad 
of the season, and, instead of occupying 
their boasted position in the lead of pub- 
lic opinion, the newspapers have simply 
taken their position in the rear, and only 
echo the popular sentiment, which is 
overwhelmingly in favor of poster adver- 
tising. 



Kickapoo Indian Sagwa is the only 
patent medicine which enjoys the rare 
distinction of having a town named after 
it. . Sagwa, 111., is the town, as an exam- 
ination of the postal guide or the atlas 
will readily prove. 



C. E. Bentley, of Guthrie, Oklahoma, 
has a line of boards, which compare favor- 
ably with Eastern cities. Guthrie is the 
city which was built in a day, and is the 
capital of the territory. It is situated ex- 
actly in the center of the garden spot of 
Oklahoma, surrounded by a farming ter- 
ritory, which, for productiveness, excels 
Kansas in good seasons, and, unlike 
Kansas, has no bad seasons. 



The police in Cleveland, Ohio, are now . 
arresting persons who post signs on the 
telegraph poles. 



P. G. Stout, of the Huiest-Stout Sign 
Co., has appropriated $axa W. Hoke's 
dollar-mark t^lemark, and $am is 
kicking. 



The Engraver and Printer will issue a 
special number soon, with reproductions 
of some recent American posters. 



R. G. Spaulding, of the bill posting 
firm of Spaulding & Gordon, Boise City,- 
Idaho, has been appointed secretary for 
the states of Idaho, Washington and 
Oregon, to look after the interests of the 
Inter-State Bill Posters' Protective Asso- 
ciation throughout that section. Some 
good results may be expected from that 
portion of the United States in the near 
future. 



The posters of the Kneipp Malt Food 
Co., of Manitowoc, Wis., advertising their 
Kneipp Malt Coffee, are very artistic. 
As they purpose advertising very exten- 
sively, bill posters will do well to write 
them. 



The American Advertising and Sill 
Posting Co., of Chicago, are billing the 
Chicago Record extensively throughout 
Illinois, Iowa and Missouri. 



Chips is responsible fqr a little story, 
which is proving itself a remarkably good 
piece of advertising. The story goes that 
Mr. Bok, editor of The Ladies' Home 
foumal, in reading a serial which RUd- 
yard Kipling wrote for that magazine, 
came across a scene wherein the hero is 
said to have tossed off a glass of " Old 
Madeira." The horrified editor imme- 
diately wired Kipling, asking if "Old 
Madeira " could not be changed, as the 
rules of The Ladies' Home Journal did 
not permit the mention of wine. Mr. 
Kipling, with promptness, replied: "All 
right, make it Mellin's Food." 



Harry E. Stoops, in his March "ad," 
states that his prices are the lowest, and 
then fails to name them. This failure 
may have resulted in making numerous 
advertisers write numerous useless letters 
for information that could just as well 
have been given in the " ad," which was 
excellent in other respects. 



Mr. O. P. Fairchild, of Covington, Ky., 
has adopted a new plan, which is worthy 
of emulation. Every time a bill board 
needs repairing, or has to be removed, it 
is replaced with tongued and grooved 
liunber. His boards, already good, are 
fast becoming better. 



. Wm. Wormald will have charge of the 
eighteen picked bill posters on car No. i 
of The Great John Robinson smd Frank- 
lin Bros.' Shows Combined. 



E. M. Burk may talk to the bill posters 
of the country in the interests of Ring 
ling Bros.' World's Greatest Shows. 



Sweet Moments Cigarettes paper has a 
splendid display in - Covington, Ky. Mr." 
Fairehild has handled this paper splen- 
didly. 

Sweet Moments Cig^arette paper is up 
in Newport, Ky. 



There is no waste in using posters. You 
cover the particular section, city or por- 
tion of a city that you desire, and you 
pay only forwhat yon get.- — 



Potent Posters Retmrn Rapid Results. 



II 



The JAisters of the Poster ( Leo Maitres 
de r Affiche), a monthly publication, con- 
taining reproductions of the best posters 
of the day, is published in Paris, by the 
Chaix Printing Concern, rue Beigeie, 20. 
The first number was issued last De- 
cember. 



The Chapman boys. Burl and John, jr., 
are putting up some beautifid new<boards. 



The Inter-State Bill Posters' Protective 
Association will assemble in con-vention 
July 22d, at the Leland Hotd, Chicago, 
111. 



Michigan is solid for Geo. Leonard, and 
H. H. Tyner will carry Ohio, sure, if the 
rank and' file of the association attend 
the convention. Jim Cunan would go 
through with a whirl if his Rodcy Moun- 
tain boys did not have so far to go. Geo. 
Rife may not be put up. Some of the 
boys want Donnelly, and some Sam 
Robison. 



Chas. C Maxwell, treasurer of the Inter- 
State, is greatly pleased with the progress 
of that association. 



Geo. D. McGnire,-of Delaware, Ohio, 
is doing a good business. 



A misunderstanding between Rogers,, 
of Sidney, Ohio, and the Syrup of Figs. 
Co., will soon be amicably adjusted. 



- Gus Sudbrack, Burl Chapman's prom- 
ising pupil, has the making of a first- 
class solicitor in him. 



Killen & Feltz, of Eurdca, Caliform'a, 
control all the boards in Eureka, Arcato, 
Femdale, Fortuna, Rolmerville, Scotia, 
Blue Lake and Korbel. 



J. W. Huxford is thinking of going 
into the business at Torrington, Conn. 



Theo. E. Payne, of Philadelphia, says : 
"Billboard ADVERTistNC is a journal of ■ 
the times, modem and progressive. May 
it meet with abundant success." 



The Fond-dtt-Lac Yeast Wafer Co., of 
Fond-duLac, Wis., and the Mansfield. 
Stove Co , of Mansfield, Ohio, will short- 
ly be ready to post various localities in 
the Middle States 



Geo. Wilkinson, dty bill poster of Red 
Wing, Minn., and a member of the Inter- 
State Bill Posters' Association, died 
March 19th. He was affable and uni- 
-•rersally esteemed. 



The retailer has it in his power to reach 
any certain class of trade by using a se- 
lected list of boards. The economic ad- 
vantages of paying only for the circula- 
tion which one wants are apparent. 



The purchases of one customer, if con- 
tinued any length of time, wHl repay, 
many fold the cost of the advertisement 
which attracted him. 



m 



I 



12 




An Attractive Out-door Display. 



Exchanges 



The advertisings manager of a Texas 
paper expresses himself in the colnmns 
of his paper as follows : 

" BII,I,BQARI> , AI>VERTISnTG. 

Among the collection of good things 
received by onr ad-smith this week was 
Billboard Advertising, an attractively il- 
Instrated joomal, devoted, as its name in- 
dicates, to bill posting. It has- so many 
novel featores about its advertisings that 
one appreciates reviewing it qnite often. 
There is not a feature about it which one 
can't enjoy if he has the slightest con- 
ception of the 'eternal fitness of things,' 
-something original and out of the or- 
dinary routine. Those interested can get 
a sample copy by addressing Billboard 
Advertiser, Cincinnati, O." 

The personal letter which he writes is 
interesting, too. 

The St. Louis Dry Goods Reporter, 
published weekly in the interests of the 
dry goods trade of the Mississippi Valley, 
maintains a department for the study of 
advertising. "The issue of February 21 
contains a very interesting article by 
Charles Austin Bates on the subject of 
newspaper advertising, which is forceful 
and direct. 

The Inland printer's "Bradley" Cal- 
endar, from, the press of The Henry O. 
Shepard Co:, Chicago, is a beautifully ex- 
ecuted affair in green, red and black. 
The poster announcing the February 
number, ^hich accompanied the calendar, 
is a veritable Bradley gem. Both are good 
examples of Will H. Bradley's work, 
which, although it is open to criticism 
from an art standpoint, no one can say 
that it is not striking. The Inland 
Printer Co., Chicago, will send the cal- 
endar on receipt of 10 cents. 

i 

Another English publication is the 
Stationery Trades Jotimal, which is, as 
its name indicates, the organ of the sta- 
tionery aodajixiliaiy trades. Thejoumal 
has a prosperous appearance and carries 
a creditable amount of advertising. It is 
a very good specimen of the printer's art, 
peing well printed, and the technical 
articles ate- intelligently illustrated. It is 
replete with interesting suggestions to all 
branches -of the printing and stationery 
business, and worthy-a place on the desk 
of every one in these lines. 



BILLBOARD ADVERTISING. 



The frontispiece of February Engraver 
and Printer is a three-color reproduction 
of an oil painting owned by T. W. Good- 
win, of Boston. The subject is a moon- 
light scene of Minot's Ledge Light. It 
is a very difficult subject to reproduce, 
and the perfection with which it is done 
is most creditable. 



The National Printer-Journalist for 
February is largely devoted to the report 
of the N. E. A. Convention, held in Flor- 
ida in January. It contains many por- 
traits of journalists who are prominent in 
their profession. 




Coautundlns IVall Ad. 



Nath. C. Fowler, Jr., promises a great 
book in Fowler's Publicity. Trig pamph- 
let, with the red cover, is distinctly Fow- 
leresque, and ought to be instrumental 
in booking many orders and much adver- 
tising for Doctor Fowler. 



The collectors of posters are numerous, 
and the number is growing rapidly. So 
much interest has been shown that it is 
regarded as much more than a passing 
fad. The extraordinary interest mani- 
fested determined Mr. Will M. Clemens 
to publish The Ihster. This dainty little 
magazine is now in its third month and 
has all the information needed by the 
poster collector in a form which is very 
attractive. The prosperity of Mr. Clem- 
ens' venture is manifest by the remark- 
able improvement which each number 
shows over its predecessor. 
. The illustrations are reproductions of 
all that is best in the poster world, and 
their artistic execution is to be greatly 
admired. 

The subscription is Ji.oo per year, and 
may be sent direct to the publishers, P. O. 
Box 1716, New York. 



A new candidate for favor among poster 
collectors is Poster Lore. To quote the 
title page, it is a journal of enthusiasm, 
devoted to the apbreciation of the modem 
poster; arranged with a few pictures 
and embellishments cribbed from various 
sources by Frederick Thorean Singleton, 
and presented by him in this pleasant 
wise every month at the Red Pale, No. 
ioo Ninth Street, West Kansas City, 
Missouri. It is printed in Jensen Old 
Style type, and' is an attractive little book. 
^ We feel sure it will appeal to those minds 
who h^e made poster collecting a pas- 
time or Ojpcupation. 



Bicycle News is the name of a new 
periodical published by W. D. Boj'ce & 
Co. , Chicago. It is a departure in maga- 
zines as regards size, contents, illustra- 
tions and execution. It bids fair to be 
an advertising medium of merit, as the 
bicyclists are an extremely good purchas- 
ing class, and more than that, they are 
numerous. 



A new comer to onr exchange table this 
month is Business. We mean the English 
publication of which Arthur Reade is 
editor. It is a 16-page magazine, 9^ 
inches by 7 inches. The issue before the 
writer is chiefly devoted to insurance 
topics and should be a welcome visitor at 
all insurance offices. 



"Wedding Secrets" is the title on the 
very dainty little booklet, which the 
Pabst Brewing Company used to inform 
the pubUc of the meriU of The Best 
Tonic. Three millions of these booklets 
were used. The method of distribution 
was by mail. Tbe reasons for using the 
government, in preference to local agen- 
cies, for distribution, are very- plainly and 
forcibly set forth by Air. A. Cressy Mor- 
rison, the advertising rhanager, in an 
article appearing in March Bii,i.board 
.Advertising. 




April, 1896. 



The Fourth Estate is aptly termed a 
newspaper for the makers of -newspapers 
by its publisher, Mr. Ernest F. Birming- 
ham. It is a handsome, twelve-page 
weeklj', and ought to be on file in.everj' 
newspaper office in the country. It does 
not exchange, however, so just send |l2.oo 
for a year's subscription. Send it to 
Ernest F. Birmingham, publisher of The 
Fourth Estate, corner of Broadway and 
Murray Streets, New York. 



The Art Student and Limner, pub- 
lished at 132 W. 23d St., New^ York, is a 
valuable publication for artists and illus- 
trators. The value of the practical sug- 
gestions contained in each number are 
alone worth a year's subscription. It 
only costs $i.co a year. 



Denver Notes. 

Denver's bill boards are .splendidly pat- 
ronized at present, much new and Vau 
tiful commercial paper Iieing in evidence. 
The merchants of Denver evidently have 
a lively appreciation of the 1>enefits to lie 
ilerived from bill Iroard advertising. Sev- 
eral local clothiers, hatters, shoe dealers, 
dentists and a brewery make creditable 
displays, but Sweet Moments Cigarettes 
has, by far, the best showing. The town 
is literallj- covered with it 

The California Ad-Signs Co., of San 
Francisco, has sued Geo. H. Siebe for 
|io,ooo for breach of contract, by which 
Siebe 'assigned his interest in a bill post- 
ing business to the Pacific Coast Posting 
and Advertising Company on March r4, 
1893. A condition of the contract was 
that Siebe should not again engage in the 
same line of business for five years. The 
plaintiff corporation, in August last, suc- 
ceeded to the business and all rights of 
the Pacific Coast Posting and Advertising 
Company. Complaint is now made that 
on December 27 last, Siebe, in violation 
of his agreement, again entered upon the 
bill posting business, as partner of a man 
named Green. 

Col. Burr Bobbins, the principal stock- 
holder of the American Advertising and 
Bill Posting Co., of Chicago, has been 
sued for jioo.ooo damages, for malicious 
prosecution, by John B. Jeffrey, formerly 
president and genera^ manager of the 
Jeffry Show Printing Co., of Chicago. 
The amount is magnificent, but the action 
is not causing C9I. Robbins any anxiety 
or loss of sleep. He is as serene and im- 
perturable as ever, and is still doing bus- 
iness at the old stand. 



A BUI Board Announcemeiit. 



■ Jesse Mitchell, manager Curran's Bill 
Posting Co., at Pueblo, Col., has given 
Liggett & Myers' Sweet Moments a great 
showing. 

Nath. C. Fowler, in the last issue of 
Bii.i.BOARi> Advertising, mentioned the 
fact that no business man should be with- 
out all the advertising journals published. 
We herewith publish a list of journals, 
which are published solely in the inter- 
ests of advertisers, or which maintain 
departments devoted to advertising. 

The figures given in the left-hand col- 
umn are the publisher's subscription 
rates ; the figures in the right hand col- 
umn are those which will secure the pub- 
lication mentioned, in connection with 
B1U.BOARD Advertising, if paid in ad- 
vance. 

Fob- WUh 

lUbsr'a BlUboard 

BILLBOARD AOTBKTISING,- 

Montlhy, Cincinnati Ji 00 

American Advertiser, 

Monthly. Chicago 2 00 J2 jo 

Art in Advertising, 

Monthly, New York i 00 i 25 

Brains, Weekly, New York. 4 00 4 50 

Business, Weekly, New York 2 00 i 25 

Eanie, Monthly, New York _ i 00 .1 25 

Printers Ink, Weekly, New York 5 00 5 50 
Profitable Advertising, ' • . 

Monthly, Boston 1 00 i 25 

Push, Monthly, Springfield, O.... 50 125 
St. lA>ui8 Dry Goods Reporter, 

Weekly, St. Louis _ 2 00 2 .0 

The Bill Poster, 

Monthly, London, Eng... 50 1 25 

The advantages offered by these rates 

are apparent, and are only obteinable 

when the amount requisite accompanies 

the subscription order. 



April, 1896. 
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Is the Cash Value of this 
coupon. Cut it out and 
use it now. This ofiFer is 
void after May ist, 1896. To subscribe sepa- 
rately for Billboard Advertising and Business 
costs $3.00. The publishers of Billboard AD- 
VERTISING offer those who use this coupon both 
publications, one year, for One Dollar and 
Twenty-five Cents. 
Use this blank: 



Billboard Adverlisitig Co.^ 

I2J E. 8th St., Cincinnati^ O. 
Gentlemen — Enclosed please find One Dollar 
and Twenty-five Cents {$1.25) for wkzck send 
Billboard Advertising and ^^Bustness" to 
my address for Otie Year. 



Name, 



Town. 



County,. 



State,. 



No.. 



Street. 



P. O. Box.. 



Printing House Gossip. 

Senefelder's discovery of the art of 
lithography in 1796 is to be celebrated by 
a great exhibition of lithographs in I^aris 
next vear. 



ton. This is the outcome of the immense 
popularity which the secret society button 
has attained. The. result of this scheme 
is dubious, because the common run of 
men have an inherent dislike to carrying 
on the lappel of Uieir coats some one's ad. 



Asa Cassidy, formerly vice-president of 
the Springer Litho Co.. and lately super- 
intendent of artists with the Courier 
Litho. Co., is with the Donaldson Litho. 
Co. Mr. Cassidy draws the highest salary- 
ever paid to a lithographic artist since the 
days of Matt Morgan. 



The Parker Westach Hall Mfg. Co., of 
New Haven, Conn., is the name of a con- 
cern organized for tlie manufacture of 
presses and material for printing from 
Aluminum plates. It is claimed that the 
use of aluminuia is destined to revolu- 
tionize lithography. 



-Advertising Wagons in Buffalo, N. Y., 
are to be restricted to certain streets. An 
ordinance has been introduced in the 
the City Council prohibiting them from 
using Main street, Central street, Wash- 
ington street, Benneseee street, William 
street, Delaware avenue. Eagle street, 
Clinton street, Franklin street, Chippewa 
street and Prospect avenue. If carried, 
it will result in the abolishment of the 
wagons, because without these streets it 
would be a useless expense. 



Bill Posters' Chatter. 

J. F. Otting. the junior member of the 
firm of Otting & Sons, the enterprising 
bill ppsters of Newport, Ky., is a splendid 
example of the new^ school of bill posters. 
He does not believe in sitting about his 
ofiBce waiting for work to come to him. 
During the mouth of February he sold 
14,700 sheets of commercial paper to the 
merchants of Newport, Ky., on which he 
realized, in commissions alone, over ^100. 
The posting of this and his regular line 
of theatrical work prcfljably netted him 
over |;i 200. 



It's Leonard next year, sure, and it's 
a good thing, for he is popular and level- 
headed. 



Among the new schemes which are being 
pushed at present is the advertising but- 



Posters appeal to all the people all tlie 
time. 



Posters bring quick returns. 



The president of the .\. B. P. A. had 
better stop trying to buUdoze members of 
that organization. What he needs, more 
than anyone else, is harmony and sup- 
port, and he will never obtain it by using 
the lash. 



Robert Grant, in Scribners, gives it as 
his opinion that the one influence which, 
more than another, wastes the spare time 
of the modem man, is the reading of 
newspapers; and, further, that the per- 
sistent reading of many newspapers, or 
the whole of almost any newspaper, is 
nearly as detrimental to the economy of 
time as the cigarette habit is to health. 
For these reasons the disuse of the news- 
paper is bound to come. Men can not 
spare the time to wade through so much 
"stuff" to get what they want More 
and more they are turning to publica- 
tions which contain only what interests 
them, and more and more are they learn- 
ing to value the advertisement on the 
wall, which they do not have to read 
unless they want to, and which attracts 
the attention of only those who are inter- 
ested in what it says. 

A collection agency in Biddeford, 
Maine, is using posters, giving the names 
of the debtors and the amotmts owed, and 
offering the bills for sale. 
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SEN. HILL'S LECTURINQ TOUR. 

Some Inside History of tiie Disas- 
trous Venture Racily Told. 



BILLBOARD ADVERTISING. 



'■ The true story of Senator David B. Hill's lec- 
ture, and the mabner in which the senator 
caught cold in Oulnth, has just been told by 
some Minneapolis men, who went to New York 
and imparted the tale to an interviewer. It will 
be remenzbered that one Fred Bzigg; brought 
Senator Hill to Milwau^ee^ He began by writ- 
ing to the senator, who agreed to gi^ the leo 
tnies for Jjoo a night. Briggs went to Mlfce 
Breslaner, the town bill poster of Minneapolis, 
'Who has nioney,.and he became the. financial 
backer of the enterprise. Thus mns the story : 
"It was arranged that Senator Hill should 
open in Milwaukee, and lecture in Minneapolis, 
St. Paul, Dnluth, Chicago, Cincinnati, I^ouis- 
ville, Cleveland and other places. Mike adver- 
tised the lectures freely, and began to count 
profits. Senator Hill opened in Milwaukee to 
$a6o. Mike paid him $400, and stood a loss of 
something more than $350. Then the senator 
came to Minneapolis. There -was only ^240 in 
the house, and Mike began to shiver. 

•_' 'Holy smoke,' Mike said, 'ain't there no good 
democratic blood in this .town? There ain't 
enough patriotism to make a dog bark on the 
Fourth of July. I'm losing my roll because 
these guys don't love liberty.' The senator lec- 
tured on * I,iberty.' 

"The St. Paul lecture was a financial Kuccess. 
but Breslauer did not pay the lecturer imme- 
diately, and that made Senator Hill rather dis- 
contented. Briggs said, however, that Mike 
would surely pay in Duluth. 

"The business in Duluth was worse than it 
was anywhere else, and the lecturer came pretty 
near going on a strike, because his salary wasn't 
paid. Mike kept out of the way until it was 
over. Then the senator's secretary managed to 
find him. 

^ " 'Yon want JSoo?' said Mike to the secretary. 
•Why don't you pull it into the ^onse, then? 
'Why don't you. go out and get people in to bear 
thelectnre3' 

" Then Mike went to the senator. He made a 
proposition that they continue the lectnres and 
divide the profits. Senator Hill agreed, pro- 
vided Mike would pay him for the St. Paul 
lecture. 

"•Not on your life,' said Mike. 'I tell yon 
ivhat I'll do. If we -win out on the circuit I'll 
pay you for St. Paul and Ojiluth.' 

" 'I can not agree to that,' the senator is re- 
ported to have said. ' There was a big house in 
St. Paul, and you made money there. I must 
ask you to keep your contract.' 
" I can't do it,' says Mike. 

" 'Then what are we to do?' the senator asks. 
"•There's only one thing for you to do, 're- ■ 
plied Mike, the bill poster, 'and that is for you 
to go out and catch cold.' 

'• Senator Hill followed Mike's advice, and the 
news was sent out all over the country that the 
lecture tour had been abandoned, because the 
senator had caught such a severe^ cold that he 
couldnt speak. He returned to the East." 

In. this melancholy way did the tour end, in 
spite of the fact that it began with a reception 
in the zooms of the Bdwankee Press Club. 
Breslaner lost about Si,Goo. — From the Milwaukee 
ll^isconsin. 



WHERE LINCOLN DIED. 

A Strange Story Told by a Wasfiing- 
ton City Bill Poster. 



" 1 once came within an ace of being hung," 
was the alarming statement made by l,loyd 
Moxley, the Washington City bill poster, to a 
Post reporter. 

"Yes sir, I firmly believe that I came as near 
to being hung as any condemned criminal with 
the death watch set upon him. It was when 
I.incoln was shot by Booth. I had been in the 
theatrical busi n ess as manager^ and, in this 
way, became acquainted with Booth. On that 
eventful evening I was standing Just outside of 
the president's box, on the right-hand side of the 
door when Booth came by. He stopped, and I 
bad no suspicion of the dreadful deed that he 
was about to commit. He stayed there with me, 
taUdng and chatting in a low tone, for about 



twenty minutes, and, in that time, about a halt 
a dozen persons who knew both of us came by 
and saw us. I knew every one who came by so 
well that they scarcely looked at me, and in that 
lay my safety, for had 1 been recognized by any 
one I would have been arrested as one of the 
conspirators. 

"Another strange thing that happened that 
evening of the crime is one of those coincidences 
which happen 60 often when we least expect 
them. The Peterson House, on Tenth street, 
^vhere Mr. Lincoln died, uras a boarding house 
for actors at the time of the tragedy, and I have 
it on reliable authority that Booth had a room 
in the house during his stay in the city. About 
3 o'clock in the afternoon he came in and went 
direct to his room and tried to sleep on the bed. . 

"Now, here is the strange part. The very 
room that he had was the one that Mr I,incoln 
was carried to after the shot, and the very bed 
on which Booth tried to sleep before the com- 
mission of his crime was the bed upon which 
his victim died So far as I know this has 
never been -made public, but that it is true I have 
not the slightest iax&A."— Washington Post. 



Marietta, Ohio, January 14, 1S96. 
Bi^LBOAKD Advertising Co., 

Cincinnati, Ohio. 

5iVj— I enclose a letter from The Metal Polish 
Co. I wish your advice in the matter. Onring 
yoni- experience in dealing with firms who ad- 
vertise, is it business-like for them to request 
distributers to purchase a quantity of their goods 
and dispose of them, in order to secure contract 
for distributing? 

Your publication is first-class in every respect- 
Yon will receive subscription price soon, also 
orderfor "ad" in February or March number, 
and expect to continue it right along. 

Please return Polish Co.'s letter. 

Very truly yours, 

CM. Keti-i. 

Elmira, New York, January 8, 1896. 

Dear Sir— We shall advertise our Pink Isabel 
Metal Polish extensively in your locality, by 
having matter distributed from house to house, 
and write to know if you are still a circular dis- 
tributer. 

Having matter distributed, especially when 
we printed testimonials, has always paid us 
better than newspaper advertising, and, in 
order to secure a few testimonials from your 
locality, we would like to have you dispose of a 
dozen boxes of the polish to your friends and 
neighbors. 

On receipt of $1.75 we will forward you, by ex- 
press, charges prepaid, one dozen boxes of the 
polish. Call on your friends and neighbors and 
sell it for twenty-five cents a box, which wiU 
leave you $1.25 for your time. Then send ns the 
names and addresses of those people, and we 
will secure a testimonial from each one, which 
we will have printed on the matter that is to be 
distributed in your locality. 

There is a blank space on all our advertising 
matter for testimonials, which makes it neces- 
sary that we secure them before it is distributed. 
We have hundreds of testimonials, but local tes- 
timonials from actual purcharers are, by far, 

the best. 

Wt shall get out some tin signs in the spring, 
size 8x12 inches. What wiU yon charge per 
thousand for tacking them up in conspicuous 
places? 

When you order, give name of your Express 
Company, and state how many counties you can 
cover. Kindly reply at your earliest conven- 
ience, and oblige. Very truly yonrs. 

The Metai. Polish Co. 



Editor Bii.i.BOAKi> Astzrtising: 

Dear iir— Allow me to compliment you upon 
the progress of your journal. There is more 
news and matter of interest on one page of 
Biu^BOAxn ADvEKTisrso than may be found 
in the entire £—i Ji—r. 

Respectfully yours, 

JAS. HOWARTH. 



p. L. Goodwin, of the staff of The 
PlnUips (Maine) Phonograph, sends some 
adyertisiag of his own. Mr. Goodwin 
writes in a readable strain, and his adver- 
tising should bring him business. 



Priiitei's Ink Jonson is circularizing. 
.'V very attractive pamphlet of fifty six 
pages, and enameled paper cover, is the 
circular, and it is a good one. Testi- 
monials of pleased customers, and terse, 
well expressed claims as to the excellence 
of Jonson's inks, together with a price 
list, is a comprehensive summary of its 
contents. It will be preserved by the 

printers who receive it, and, undoubtedly, 
will bring business. 



April, 1896. 

Catalogue No 55, of The M. C. Lilley 
& Co., Columbus, O., is. a model cata- 
logue. It is devoted to band uniforms 
alone, and when we say it contains eighty- 
six pages, a fair idea may Ke had of the 
magnitude of their business. The cata- 
logue contains cuts and lithographed 
plates of every article mentioned. There 
is but one point to criticize, and that is, 
that the prices given are not "net," but 
" subject to a liberal cash discount." 



April 1899. 



BILLBOARD ADVERTISING. 
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Hamilton Manufacturing Co., Two Riv- 
ers, Wis. , sends us a neat little brochtu-e, 
which tells about "Something New in 
Cases." It is j>rinted in colors and illus- 
trated, and, if the writer were a practical 
printer, he surely would be consumed 
with a desire to know tnore about the 



Syrup of Figs paper is up in Cincinnati. 



" Lilienmilch," which is descril^ed as 
the queen of toilet articles, is using a 
four-page folder. The folder is well 
written and attractively printed. We 
think that the ladies will read it," and 
that The New Jersey Manufacturing Co. 
will get good results. 

"A Good Thing, Push It Along," is on 
an envelope, which ought to contain a 
baby carriage ad, but it does not The 
contents are devoted to Chappelar's 
Bronchini, worm powders and headache 
cure. It would be more convincing if the 
money spent on all the contents of the 
envelope had been confined to only one. 



The common council of New Haven, 
Conn., is waging war on the signs and 
bill boards of that city. They have passed 
an ordinance that will clear the thor- 
oughfares and create much indignation. 



W. S. McKain, of Greenville, Texas, 
wishes to dispose of his bill boards. A 
good opportimity for some hustler. 



Otting & Son, of Newport, Ky., and 
O. P. Fairchild, of Covington, Ky., whom 
the A. B. P. A. claim as members, have 
posted Sweet Moments Cigarette paper. 



The Libbie Show Print, Boston, Mass., 
are sending out a cardboard folder, on 
one side of which is a reproduction of The 
Cadet Guards poster, which The Libbie 
Co. printed recently. The design- is by 
G. H. Hallowell, of Boston. Half of the 
folder is devoted to the Hub Et?graving 
Co., of Boston. This feature detracts 
somewhat from the benefit which either 
company alone would have received. 



F. Fitzgerald,: manager of the Cream 
City Bill Posting Co., of Milwaukee, has 
issued a neat twelve-page, illustrated 
brochure, containing a list of their prin- 
cipal protected bill boards. It is cleverly 
put together, and well calculated to in- 
terest the advertiser who gives it even the 
most casual perusal. 



OSWEGO'S OLD RELIABLE LICENSED 

BILL POSTER & DiSTRIBUTOR 

FENCE SIGNS A SPECIALTY 

Address F. E. MUNROE, 

08IVHG0, N. Y. 









Where is the 



Keep Out of'' 



S^CJ'^tai-y ? 



By Using 



nOX WATER 
HOT B00f<S. 



THE 

BaDbin entry and Record $y$m 



THE- 



Solving the Entry Problem. (Designed 1896.) 



fiMitt crcRct mmm Book. 

Solving the Ticket Problem. (Designed 1896.) 

Ass^Sn" ^,"wr""T"i?'K ""■"* -t all Wl«»„,|„ Fairs, by the Agriculture Pair 
Asswiatlon, of Wisconsin, Feb. 12th, 1896, at Milwaukee. 

Send for Sample Leaves. "Tell 'em that you saw me." 




Ass't Sec'y Wis. State Fair. 



MADISON. WIS. 




2^fS^^'°'^ PAINTING and BILL POSTING CON- 
TRACTS to COVER the ENTIRE PACIFIC COAST. 

Reference as to Sign Painting -t- - ^ 

Price Baking Powder Co. , Chicago 



BlochBros., - Wheeling, W.Va. 
Centaur Co., (Castoria) - N.V. 
Pond's Extract Co., - • . N.Y. 
B. Brandreth's Sons, - . N.V. 
Kerbs,Werthelm&Schlffer, N.Y. 
Bovril, Limited, - - . . N.Y. 



J. Dixon Crucible Co., Jersey City 
Helvette Cond. Co., Highland, III. 
W.H.ConistockCa.,nomst'n, NY 
Cudaby Packing Co.. - Omaha 

'rut cs\/ — *" "•'"^'^^ *'*E OTHERS -5— 

THEY say: " It willbe all right if 'PLATO' does It." 
ARTHUR M. PLATO. 206 Sansome St.. San Francisco. Cal. 

... P- S.--Autborized Contractor of the Pacific _ _ _ 
Coast Bill Posters' Association. - — - 



BILL POSTING. 

How This Class of Woric Is Carried On 
In New York City. 

How often one looks out from one's front win- 
dows in the morning at a great blank bill board, 
ugly in the extreme. And then at night, when 
returning from shopping or business, one looks 
again. Xja ! a transformation. The bill board is 
gay with flaunting po.sters. Perhaps a beautiful 
woman in scanty attire greets one's sight ; per- 
haps a huge Hon shaking the bars of his cage ; 
perhaps a pretty child smiles winsomely down ; 
perhaps one of those Aubrey Beardsley nonde- 
scripts rampant startles and amuses one. RcdS| 
yeUows. violets and greens, a phantasmagoria 
of color and shape, a carnival of shapely forms 
in pink or black tights, a melange of weird and 
bizarre effects have taken the place of unadorned 
plain, everyday, commonplace wood. 

How has it alt come about? 

The business of bill posting has come to be 
most important. In New York it is a greater art 
and a more successful occupation than in any 
other city in the country. It is practically con- 
trolled by three firms, A. Van Beuren & Co., 
Reagan & Clark and Harry Munson, the latter 
commanding fully one-half of the trade. 

Munson, who has been in the business nine- 
teen years, vras the first contractor to furnish 
advertisers with a list showing where their 
paper was placed. Before that if advertisers 
presumed to as^ the contractor in what parts of 
the town he had placed their posters, they y/rcrc 
curtly told to go out and hunt them up. But 
Munson adopted a more just plan, and the result 
has shown in the building up of his enormous 
trade. 

His headquarters are on Duane street, and 
here one may learn all sorts of interesting de- 
tails about a_busines5 closely allied to the com- 
mercial and amusement interests of the town ? 

"How do you post New York?" I asked. 

"To properly post New York," replied my in- 
formant, "from the Battery to the, city limits, 
requires 10,000 sheets,' which cost the advertiser 
$350. at 3K cents a sheet to the commercial trade 
and 4 cents to the theatrical customers. About 
J75 a week is the average theatrical expenditure 



for billing. If the contractor gets Jioo a week 
from this class of custom, he thinks himself 
very fortunate. It is the commercial trade on 
which he relies." 

"How is a poster made up?" 

"A poster is made up of sheets 28x42 inches. 
An eight-sheet bill occupies a space on the board 
9^x7 feet full. All bill boards are about the same 
height. Such a display costs the advertiser $28 
per 100, or 28 cents a nreek each." 

"For how long do firms usually contract?" 

"As a rule, firms contract for a run of the 
boards for two months, though many of the lar- 
gest advertisers contract for a much longer 
period. The Franco-American Foods Company, 
one of the largest commercial advertisers, runs 
a contract for seven months. Barnum and 

Buffalo Bill are the largest theatrical advertisers, 
their posting in New York, Brooklyn and Jersey 
City costing $10,000 a season. The tobacco trade 
is eagerly sought by contractors, it being excel- 
lent custom. The liquor trade is not so good, 
possibly because it is not so necessary to adver- 
tise an article which men think they must 
liave." 

"How do you get the contracts?" 

"Contractors have capable canvassers, who 
visit leading firms, to get their ideas about pos- 
ters. Suppose the advertiser has an idea, a 
design, in his head. It is first drawn on heavy 
paper, in black and white, or in colors, as the 
customer may choose. Then, contractor and 
advertiser consult and criticise. Finally, when 
decided upon, it goes to the printer, who en- 
graves it on wood or stone, as demanded, and it 
is reproduced exactly as the artist drew or 
painted it. Often seven or eight different colors 
are used, and there is a method whereby one 
color is laid over another— red on white or red 
on purple Thus, by running red ink over other 
colors several different shades may be obtained." 

"And then?" 

" Fresh from the printer's hands the poster is 
folded in such a tvay that a vrorkman ^rho can 
not read can put it up just as well as one who 
can. All the work is done from the outside in. 
Next it is marked by the foreman of the men, 
who is furnished with a list of the boards on 
which it is to be displayed. The advertiser fur- 
nishes the paper only. All the other expenses 
are borne by the ctmtractor " 



Munson has eight large wagons, furnished 
with ladders, paste cans aud brushes. These 
start out at 8 o'clock every morning, each wagon 
carrying two men. Then there are twelve men 
who do the foot routes. The wages of these 
workmen are $2 00 a day, hours from 8 to 6. 

Then rentaLs for posting space in New Vork 
are very large. Thqr will run from $g to 
$100,000. Some are paid monthly, some quar- 
terly and some yearly, the lower rentals being 
paid monthly. For 8<; feet at Broadway and 
Thirty-sixth street, which is a most desirable 
location, contractors pay $195 quarterly. Forty- 
second and Broadway, also very desirable, 
brings $900 a year. B;x]adway and Sleeker is 
another location coveted by the contractors, and 
which commands a big price. In fact, Broad- 
way all along commands'special rates, running 
from $2 to $12 a stand, 28 sheets, 7 long by 4 high. 
The upper part of town, about Central Park, is 
not nearly so expensive. 

A successful poster must be novel, bold, strik- 
ing, audacious, perhaps — anything which will 
stand out in frank relief and command the at- 
tention of the passerby. The reason of the 
apparent success of The Yellow Book type of 
posters lies simply in their novSty. A promi- 
nent contractor says it is merely a fad like the 
new woman, and, like her, will s^n vanish into 
thin air. 

Hdith Sessions Tupper, 

fn the Saratogian. 



Fair News. 



Black Hills Fair— The Black Hills 
Exposition Company, of Sturgis City, 
S. O., has just put into the hands of the 
printer the premium list of their fair, to 
be held there September 23, 24 and 25, 
when ^1,000 in premiums will be offered. 
The feature of the fair will be a woman's 
building. 

Omaha (is to have a grand expo^tion 
in 1898. Preparations have already com- 
menced, and the indications are that it 
will be a big show, in all that the term 
implies. 

By far the largest and most important 
of all the expositions for the year 1896, 
will be that of Nashville, Tenn., in com- 
memoration of the centennial of that 
thriving city. 

Baltinlore's big show for 1897 has not 
been very much in evidence of late. 
It wonld not surprise the knowing ones 
if the scheme fell through entirely. 



FOR OAIAIIA'S EXPOSITION. 

Letters Sent to Five Hundred Mayors of Cities' 
Asking for Indorsement. 



Secretaries are earnestly requested to 
send in their dates and official rosters at 
the earliest possible moment. We are 
going to make a big effort to have the 
lists complete in our May issue. 



Acting under instmctions of the city council. 
Mayor Broatch, of Omaha, Neb., is sending let- 
ters to 500 mayors of cities in the Mississippi 
Valleyi asking them to present the letter to the 
councils of their respective menicipalities, urg- 
ing the adoption of resolutions favoring the 
exposition that is to be held in Omaha during 
the summer and faU of 2898. The resolutions, 
after being adopted, ^11 be sent tQ Secretary 
Wakefield, and by him sent to the senators and 
representatives in congress. 



Contributions in the way of news ai% 
solicited for this department. 

Those fairs, which also embrace poul- 
try shows and bench shows, should adver- 
tise the fact in Bii,i,boaiid Adv brtisino. 

Bii.i,BOARO Advertising has a larger 
circulation among privilege men than 
any other publication. 




i6 



LIST OF FAIRS. 



1896. 



BILLBOARD ADVERTISING. 



CONNECTICUT, 

Meriden. State Agricnltnial Fair. 
Rockville. Holland Co Fair, Sept 15-17 

HiIiIkois. 

Alledo. Sept 22-25 W H Graham, secy 

Avon. Sept 15-18 Julian Cbnrchill, secy 

Camp Point. Adams Co Fair, Sept > II EEB 
Sawyer, secy " 

Catlin. Tenmlion Co. Agticnltural and Mechan- 
ical Assooation Fair, Aug; 18-21. T A Taylor 
^^dent; G S Fleming; Secretary: H H 
Kidd, Treasurer 

Champaign. Aug 2-28 

El Paso. Sept 14.-1S 

Farmer Citv. Aug 17-21 

Freeport Northern Illinois Agricultural Society 
Fair, Sept 8-it Thos O Osborne, setfy. 

Kankakee. County Fair, Sept 14-18 T C Scho- 
berg. pres'U Len Small, sec'y 

Mt. CarroIL Carroll Co Fair, Aug 25-28 Geo F 
Bnckner, Brest; Geo C Kenyon. Sec'y 

P^^ Edgar Co. Fair, Aug 31 - Sept 4 Geo H 

Springfield. SeptsS-Octi 

Watseka. Iroquois Co. Agricultural Association 

Fair, Sept 7-17. H C I,ovett, President: X, F 

Tiratson. Secretaiy 
Woodstock. McHenry Co Fair, Aug 25-28 G B 

RichaTds, se<7 

htdiana. 

Baintnridgew Putnam County Fair, July 27-31. 

Bloomington.' Aug 10-14 

CrawfoiasvUle. Sept 7-11 

Flora. Carroll Co Fair, Sept 20-25 JTGillam, 

_prest; C E Nobes, treas; J O Ferrier, secy 

Frankfort. Aug 25-28 

Indianapolis. Sept 14-38 

KendaWvine, Sept. 28. Oct. 2. Nathan Roberts* 

Pies. ; John Mitchell, Tieas. ; J. s. Conlogue, 

Secy. 
I^fayette. Ang3i-Sept4 
Lebanon, Aug 17-21 
FaoU. Otange Co. Fair AssodaUoo, Sept. 0-12 

A W Bruner, pres't ; H F Davidson, secy 
Shelbyv^lle. Shelby Co Fair, Sept 1-5 John W 

Vamaoy, prest; Henry Doble^ treas: E B 

. Stionp. secy 
Sheridan. Aug 10-14 

f IOWA. 

Bloomfield. Davis Co Agricultural Society Fair, 

Sept 15-18 J C Brouhard, secy 
Carroll. Aug 18-22 A L -nrnght, prest; R E 

Cobum, treas; H A Junod, secy 
Columbus Junction, District Fair, Aug. 25-20. 

R F Mc onnell. Secretary • - ^ 

Davenport. Davenport Fair ^d Exposition, 

Sept7-ii P W McManus, secy 
Dc Witt Clinton Co Fair, Sept 15-18 B. Chris- 
tiansen, secy. 
BIdoia. Hardin Co Fair, Sept 1-4 J "W Prisen 

secy 
Greenfield. Adair Co Fair Association, Sept 

a8-Oct I Ernest Funke, pres't; A J Cibbs. 

secy 
Humboldt. Humboldt Agricultural Society Fair 

Sept 22-25 A M Adams, secy ' 

Ida Grove. Ida Co. Fair, Sept 22-24 A Preston, 

secy 
MechanicsviUe. Mechanicsville Agricultural 

Society Fair, Sept 15-18 A F Faiichfld, secy. 

NationaL Clayton Co Agricnltnial Society Fair, 
Sept8-ii JCHempel,secy.EUcander,Ind 

Ottnmwa. The Great Ottumwa Faiir, August 
11-14- CO Taylor, pres't ; Ben S Benson, sec'y. 

Rhodes. Eden District Agricultural Society 
Fair, Sept 15-17 H M Weeks, secy 

Rnthven. I.ake District Fair Association Fair, 
Sept 14-17 Fremont Teed, secy 

Victor. Victor District Fair Association Fair 
Sept 15-17 H W Anger, secy 

Wankon. AUamkee Fair, Sept 22-25 C M Bow- 
man, prest; Capt Wm S Hart, secy ^ 

Webster City. Hamilton CO Fair Association 
Fair, Sept 23-25 'W G Bale, secy " 

"Whatcheer. Wliatchen District Fair Association, 
Sept28-Octi T C I,eg6e, secy: 

KANSAS. 

Burlington. Coffey Co Agricultural Association 

Sept 14-18 
Fredonia. Fredonia Agricultural Association 

Fair, Aug. 25-28, inclusive C H Pierce, pres't : 

J H Edwards, sec'y 
Gamett. Anderson Co Agricultural Association. 

Scpti-:S . ^ 

lola.. Allen Co Agricultural Association Sept 8-12 
Mound City. I,inn Co Agricultural Association. 

Oct6-9 . ' 

Olathe. Johnson Co Agricultural Association 

Aug 25-28 
Ottawa. Franklin Co Agricultural Association. 

Sept 22-26 Chas H Ridgway, secy 
PaoI»- Miami Co Agricmltnial Association Sent 

29-Oct 2 : "^ 

MAINE. 

Bridgeton. Farmers and Mechanics' Fair 

Seccmd week in Sept 
Portland. New England Fair, Rigby Park 

Aug. 17-21. F H Appleton. Pres't ; E F Rowell! 

Sec^y; Warren Brown, Treas. 



MABYIiAND. 

Easton. Talbot Co. Fair Association, Great 
Eastern Shore Fair, Sept. 15-18. Jos. B Har- 
-.rington, Pres't; M M Higgins. Secy 

RcxiJCTille. Montgomexy Co Agrtcnltural ScTcietv 

Fair, Sept 1-4 ' 



MASSACHTT8ETTS. 

Amesbury. Amesbuiy and Salisbury Agricul- 
tural Society Fair, Sept 22-24. C W Wcx>ds, 
Prest ; J A Davis; Treas ; A H Fielden, Sec'y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept-8-10. Henry M Hutchings, Sec'y 

South Lancaster. Worcester East Agricultural 

. Society Fair, Sept 10-11. John E Thayer, 

•Pres't, lAucaster, Mass ; W A Kilboum, Sec'y, 

South Xancaster, Mass ; I,ucius Field, Treas, 

Clinton, Mass 

MICHIGAN. 

'^'SI!SPI?""- Sept 22-25 J B Watson, prest; E 

M Parker, treas; C De Vos, secy 
Grand Rapids. State Fair, Sept. 7-11. Henry 

Fralick, Sec'y, Grand Rapids. 
5?J?- J"""" District Fair Association, Sept 15-18 
Midland. Midland Co. Agricultural Society 

?"^5??'- *4- Thos B McCulIough, pres't; 

Jas G Culver, sec'y. 

Luther Hall, prest; Reuben Gould, treas; Fred 

Cutter, Jr, secy 
Mnskegon. Sept 15-18 

MISSOUBI. 

Belton. Belton Amcultnral Association Aue 

18-12 ** 

Kahoka. Clark Co Agricultural and Mechanical 

Assoaafaon Fair, Sept 1-3. w M Boulware, 

Pres't; Joseph Vandolah, Secy 
'^5S?i°'V.. NilCAIAss'n Fair, Sept 15-18 G 

W Smith, Pres't; WE Austin, Treai; Peter H 

Yakey. Sec'y 

NEBBASECA. 

Auburn. Sept 22-25 

B«itrice. Gage Co Society of Agriculture Fair, 

Sept 15-18 
Blmwcx>d. Sept 15-18 
°?f^S?;..^='"^='^ state Fair Aug 27-Sept 5 

RobtW Furnas, secy s / f>- a 

Plattsmouth. Oct 6-9 
&fiacuse. Sept 29-Oct 2 
Tecumseh. 0<* 13-16 

NEW YOEK. 

Albion. Orleans Co Fair, Sept 17-19. E A Row- 
ley. Pres't; L H Beach, Setfy ; A W Bamett, 

' Treas 

Canandaigua. Ontario County Agricultural So- 
°^,F^^' ^^P'- ^> ??• 30. Oct. I. John B Hall, 
pres't ; Wm H Waifield, sec'y ; Jas S Hickey, 

D^en. Dryden Pair, Sept 22-24 S G I,npton. 

Pres't; JB Wilson, Sec'y i- ptou, 

Elmir^ Chemung Co Fair, Aug 31, Sept 4. 

Frank Cassada, Prest ; Geo M<S^nn, SecV . 

B J Young, Treas . '' ' 

Ithaca. Tompkiiis Co Agricultural Society Sept 

8-11 A G Gennng, secy 
Jamestown. Warren Co Fair, Sept 15-18 
l.owyille. Lewis Co Agricultural Association 
T<rS^5*Plr'5-i8 W J MiUigan, Sec'y and Treas 

r'P°5;-,.''*J'P°'^ Agricultural Society, Sept 

??-j.,?^'?JF*J"8:'^»°' P''«st; BFPetrie,secy, 

Middleyille, NY . 

^j;^'"'?'*- Suffolk County Agricultural Society 
^r, Sept. 29-30, Oct. I. Sylvester M. Foster, 

ScOioharie. Schoharie Agricultural Society Fair. 
Sept 28-30.- Daniel W Jenkins, Prest ; John 
BGrant, Supt of Privileges; Frank K Giant, 

Syracuse. State Fair, Aug 31-Sept 5 
Watertown.. Jefferson Co Agricultural Assoda- 

bon^SeptS-ii J. sterling SiU, prest, Adams 

Centre; Frank M Parker, treas, Dillin; W R 

Skeels, secy 
Westport. Essex Co Agricultural Society, Sept 

l^S^y ^ Tucker, prest; A J Daniels, tre^; 
. C E Stevens, secy . 

OHIO. 

Boston. Clermont Co Agricultural Association. 
Sept 8-11 E D Prather. prest. Felicity, O; John 
Rowan, secy, Blowville, C) , j""u 

t^anfield. Mahoning Co Agricultural Sodetv 
Fair, ^pt »-25.^ B P Baldwin, Pres't. Tigef^ 
9?J1i ?.A Manchester, Treas, Canfield, OEo- 
J H Ruhlman, Sec'y, Youngstown, Ohio 

CarioUton. Carroll Co Fafi, Sent 22-2'; C A 
Tope, secy ^ ^ * 

Circleville. Pickaway Breeders' Association 
S!f • ^^K 5'^ y ^ Morris, prest; W S Smith, 
treas; A J Gtigsby, secy 

Columbus. State Fair, Aug 31-Sept 4 WW Mil- 
ler, secy 
Delaware. Delaware Co Fair, Sept 15-18 EA 

Fumiss, secy r j- ^^ 

•ief'jretown. Brown Co Agricultural Societv 

Fair, Oct 6-9 TWUederidS secy 
Hglsl»ro Higfiland County Fair, July 21-24. 

S P Scott, pres't ; H L Wiggins, s<i>y. ^ ^ 
Kenton. Hardin Co Fair, Oct6^, A M Rice, Sec'y 
Wtansfield. Sept. ghOct 2 Newton Charles, sec4 
New I.exingtou. The New Perry County Fair 

Sept. 15-18. James E Curran, sic'y ^ ' 

Norwalk.LickingCo Agricultural Sodetir Fair 

Aug 25-2S Ad C Seymour, secy ' 

°SZ??1^ J*^ Great Central Ohio Fair, Oct &<j 

Proctor E Leas, secy .">-•. ot) 

Ottawa. Putnam Co Fair, Oct 6-10 B F Seitz 

prest; A-F Sandles, secy 
Salem. The Salem Fair and Exposition Co 

AnniMl Fair, Sept. 8, 9, 10. RmT MeeUng 

.Urbana. Champaign Co Fair, Aug 18-21. T W 
CrowL Sec'y ' ■* 

Wauseon Fulton Co Fair, Sept 22-25 Thos 
Mikesell, secy ^ 

W^ Union. West Union Fair, Sept 8-11 T W 
Ellison, secy 



Cambridge. Central Crawford Co. Agricultural 
Scxdety Fair, Sept. 23-25. Chas D Eckles, 
pres't ; Albeit S Faber, sec'y ; John R Cease, 
treas. 

Hartington. Sept. 8-10. S J Young, sec'y. 

Kultztown. Keystone Co Agl & Hor Sex: Fair. 
Oct 6^ Jacol)R Heffner, Fres't, Monterey, Fa 

J D "Warner. Treas ; J P Hines, Sec'y 
Stoneboro. Mercer Co Agr Soc Fair, Sept 22-24 
R J McClure. Prest, Sandy Lake. Pa; R P 
Cann Treas ; J P Hincs, Sec'y 

TENITESSEE. 

Columbia. Columbia Fair Association Fair. Oct 
6-9 W P Waldnge. Pres't : J J Fleming,Treas; 
B S Thomes' Sec'y, Hurricane Switch, Tenn 

TEXAS. 

Beton. Bell Co Fair Assoc:iation Fnir, July 21-25 
Ben D Lee, prest; L K Tarver, secy 

VEBMONT. 

Bane. Washington and Orange Counties Fair 
(open to the world), at Granite City Trotting 
Park, August 18-21 J Dunlop Smith, pres't; 
Herbert A Rugg, sec'y 

Brandon. Brandon Fair Association Fair, Sept 
lS-17 

Woodstock. Windsor Co A gr Soc Fair, Sept 2J-24 
J B Montague, Prest ; H C Lockwood, Treas ; 
John S Eaton, Sec'y 

Waterbury. Winooski Valley Agricultural As- 

soaation. Sept 8-10. K G Hooker, Sec'y 
VIHGINIA. 

Rutland. Rutland Co. Agricultural Society Fair, 
Sept. 8-11. G T Chafley, pres't; F A Field, 
sec'y. 

WEST VIBQIHIA. 

Wheeling. Bxposttion and State Fair. Sept 7-17 

Geo Hook, Sec'y »- /- /. 

WISCONSIN. 

Ashland. Ashland Co Agricultural Society Fair 
Sept 9-II ; J J McGeehan, Pres't ; John A Wat- 
son, Treas ; R F Spencer, Sec'y 

BlcMmington. Blakes Piairie Agricultuial So- 
ciety Fair, Stept 9-ji Vf H Glas^r, secy 

Chetek. Barron- Co Fair. Sept 9-11 TosECart- 
wnghL secy 

Darlington. Aug 26-29. James Haskin. Prest- 
David Schreeter, Treas ; Geo F West. Sec'y 

GalesvUle. Trempeleau County Agricultural 

Grantsbuig. Burnett Co Agricultural Societv 
Fair, Sept 9-ti ■' 

Jonesville. $25,000 Trotting and Pacing Meet- 
ing, July 21-25 

^P^^.F^^- ■^■'■S 25-28 S B Houghton, prest: 
A J Kellman. treas; F G Davis, secy 

Lancaster. Grant County Agricultural Associa- 
tion Fair, Sept 16-1S Delos Abrams, prest: T A 
Burr, secy ■«-,.» 

Menominee. Dunn County Agricultural Asso- 
?*i?"^-^5^'''- ^P' '5-17 Henry Miller, prest; 

„J, ^ Chickenng, treas: Geo W Gallowayrsecy 

Mdwaukee. .Wisconsin State Fair. Sept 21-:^ 
T J Fleming, secy, Madison, Wis 

Oshkosh. Oshkosh Fair Asscxdation Race Meet- 
ing. June 25-28 Fairand Exposition. Sept 9-12 

■ John laabs, Pres't; Geo Hilton. Treas; CB 
Angell, Sec^. . ^ ^^ 

Phillips. Price Co Agricultural Society Fair 
Sept 17-19 John T Ruff, secy ' 

CANADA. 

London, Out Western Fair of 1896. Sept lo-iq 
Thos A Biowne, secy ^ 1- y 



April, 1896. 

Conventions, etc. 

Jackson, Mich. MeeUng of Royal Arcanum 

April 20-21 
Boston. Mass. Worid's Food Fair. Oct s-Nov o 
«~.)^"f ■£'.'"• J"""" of July Celebration 

St. Paul Minn. G. A. R. Reunion. Sept. 2-s 

St.. Louis, Mo. National RepubUcan Conven- 
tion, June 16. V.UU.C11 

Ionia, Mich. Christian Endeavor Union. State 
convention. April 1-3. ^f^'^ 

Minneapolis, Minn. K. of P. Convention Auu 
31-Sept. 5 *" 

Grand Rapids. Mich. United States Letter Car- 



riers' National convention. 
Milne, cor. sec'y. 



Sept. Robert 



Santa Cruz. Cal. Water Carnival, June. 

Minneapolis, Minn. American Philatelic Asso- 
ciation, Aug. ^^ 

New London, Conn. Celebration of New Lon- 
don s lijth Anniversary, May 6-7. 

Johnstown, Pa. Firemen's State Convention 
October, 1895. 

Pituburgh, Pa. National Prohibition Conven- 
tion, May 37. 

I.ockport. N. Y. Firemen'^ State Convention 

August 

Buffalo, N. Y. National EdncaUonal Associa- 
tion Convention. July 7-11. ^"3?^ 

Beloit, Kas. Annual Encampment Kansas 
G. A. R.. Apnl2i. * .. 

council Bluffs, la. Y. P. S. C. K. of Iowa Btate 

Convention. Aug. 25-27. . 

Milwaukee, Wis. National Republican LeaKue 

Convention in August. ~^»u>: 

Chicago. 111. National Democratic Convention 

July 7- 

ittsburg National Convention Brotherhood of 

St. Andrew, October 15-) 7. 
Richmcind, Va. United Confederate Veterans 

Reunion, June 30, July a . 
St. Louis. Mo. Fourteenth Annual Meetinc 

Street Railway Association of U. S . Oct. » 
Philadelphia. Wissahickon Heighta Horse Show 

May 2^-30. Richard M. Cadwalader, Sec'j 



Pitt! 



Battle creek, Mich. Running, Trotting, Pacine 
and Bicycle Races, May 29.30 Rod J McDonald 
Mgr 



Boston. Aiass. Bench Show Slew England Ken- 
nel Club. April ao-23. 

Canandaigua. N. Y. State Convention Knishts 
of Pythias, July, 1896- 

Mmneapolis, Minn. Philatelic Sons of America 
August 

Cedar Rapids. la. State Bicycle Meet, July 1 & 4 

Cmcannati. O., June i«. Grand Lodge B P O E 

Louisville, Ky. LAWMeet 

Expositions. 

Milwaukee. Wis. Sept i»-Oct 17 John E Hansen 
secretary and general manager 

Nashville, Tenn. 1896. Sept. 1 to Dec 24. 

St Louis Mo. 1896. Indefinite. 

Baltimore, Md. 1896. Indefinite 

Dallas. Tex. iSoS. Oct. la to Nov. 15. 

Cleveland, O. Centennial Exposition commen- 
ces, July 22. 

City of Mexico. International Exposition. Dedi- 
cation as a National Exhibit. Apr. Opens as 
an International Exposition. Sept..i5. 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June i-Nov. 30. 1898 

Toronto, Canada. Canada's Great Exposition 
and Industrial Fair, Aug 31 to Sept 12 H J 
Hill, manager and secy 

Foreign Expositions. 

Paris^ France. 1900. April 15 to Dec. 31. Gen- 
eral offices, 26 Avenue de la Bourdonnais. 
Champ de Mais, Paris. M. Alfred Picard. 
Commissaire GeneraL M. Henri » hardon. 
Secretaire GeneraL 

Johannesburg, South Africa. 1890. May 1 to 
June 30. Chas. P. DeCarmo. Director GeneraL 
PjO. Box 1939, Jobannesburg, S. A. R., South 



PENNSYLVANIA. 

Allentown. Lehigh County AgriL^ltural Society 

Fair, Sept. 21-25 W K Mohr. secy 
Burgettstown Arion Agricultural As.wciation 

f^' ? .^ ""S*" '•=^' P^s'; Wm Melvin, 

-"=ecy. South Burgettstown, Pa 



$ 



One bill poster has refused vrork from me oa the ground that he 
was himself soliciting the business and could have got it without any 
assistance from me. Bless his dear heart, he does not realize thatit some 
fames takes a dozen or a hundred different arguments, from as many 
different people, to finally bring some advertisers around. And it 
somefames happens that this bill poster is the last man, and that he 
profits by the labors of the ninety-nine that came before. 

! If there is another bill poster in America that is in the habit of 
refusing business on the above ground, I would be glad to know 
his name. 

My trade mark is the Dollar Mark, and it is dollars that I am 
trying to get for those bill posters of America who want them. And 
If any of them can get an order for some of my 18-karat wall signs 
from some of my old customers, I will be tickled to death to cxjueh 
up full commissions. 

That's right. ; 

( I,ong Distance Telephone Connection.) 87 Nassau sL, NEW YORK. 



$ 
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BILLBOARD ADVERTISING. 



BOISE CITY, 
IDAHO, 

POPULATION, 8,000. 



SPAULDING & GORDON, 



1-.10BNSB0 



City Bill Posters '^^ Distributors. 

Membere of Interstate-Bill Posters' pix>tective Association, and International Association 
of Distributors of North America, and Pacific Bill Posters' Association. 



The HUSTLER ADVERTISING GO. 

PRINTERS, POSTERS. MAILERS, 
AND OlSTRIBirrORS, 

24 North Miner Street, FT. WAYNE, IND. 

W. // CASE, Manaeer. 

Prompt Service by Beliable Men. 

WESTERN BUSINESS is wh'ati most par- 
ticularly desire. I'm western— so are my 
best ads. Good ads — western ads— for western 
men, I write best. $t buys 2. Dissatisfaction 
brings the $1 right back. A M. CHURCH, 
Bassett, Neb. 

Samples, ctrculars, etc., distributed. 
Honest work and best references. Terms 
very reasonable. Write and see. 

W. I,. ROBERTSON, 
Box 297, Roanoke, Va. 



B. T. ROBINSON. 

City Bill Poster, 
GUFTON FORGE, VA. 

I9~ Correspondence Solicited, "^t 

^••••••■•■••••••••■■■■•••■■■■•••■■■■■■■■■■aiaa^ 

: No Office CompUU Without It. \ 

i Business I 

\ It saves money by discovering the ; 
- best way of doing things in the office. ; 
• It treats particularly upon i ; 

\ ACCOUNTING, OFFICE ROU-Z 
\ TINE. BUSINESS MANAGE- \ 
I MENT and ADVERTISING, \ 
\ and incidentally upon FINANCE, ; 
S MANUFACTURE, TRANS- \ 
: PORIATION, COMMERCE \ 
\ and ECONOMICS. i 

: The stated departments of the paper s 
: indudeOFFicB Maii. BAG,being letters S 
: from practical men on office and busi- : 
: ness topics ; Office Record, con- : 
! taining illustrated descriptions of new : 
Sdevicci; Business LrrERATORE, or| 
; reviews of new books ; Art and Prac- ! 
; tice of ADVERTLsiNCpresenting stud- • 
; ies in Successful publicity; Institijtes ; 
;and .Associations, recording thej 
; transactionsoftheorganizations among • 
5 office men ; and Business Law, pre- 5 
: senting articles on law topics of spe- • 
: cial importance to business managers. : 
: The supplement, Practicai. Ac- 5 
: cotnmNG, contains carefully prepared i 
■ articles on accounting methods, in S 
: eluding descriptions in detail of the \ 
: accounting practiced in leading estab- S 

• lishments. : 
2 Monthly, 40 pages, illustrated, in-S 
; eluding supplement, |2 a year. Sample ■ 
! copies (mentioningthisadvertisement) : 

• ft*e. : 

I KIHREDGE COMPANY, Publishers I 

: 13 Astor Place, NEW YORK. : 
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ARE 

you 

IN 



IT? 



That's what make business a succtess — the more 
push, the greater the success— IF the push is in the 
right direction. 

a Uk!>n is a little journal "published for pro- 
gressive people." It helps business men push in 
the right direction. It has enthusiasms, but it 
doesn't go off half-cocked. Let us send i'Ou a free 
sample copy. 

PUSH PUBUSHINe CO., Springfield, 0. 
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CINCINNATI . . . 
DISTRIBUTINQ . . 
SERVICE ..... 
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A thorough, cfiScient and economical means of reaching the buyers of 
Cincinnati, Ohio. "We are in a position not only to guarantee honest ser- 
vice but also a reasonable proportion of direct results. 

Address: 

W. H. STEINBRENNER, 
. . 811 Vine Street, . . 
.... CINCINNATI, O. 
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MAKE YOUR 
OWN CUTS. 

Almost every day you see good cuts appear- 
ing in the papers, trade journals, magazines, 
catalogues, etc., which would make splendid 
advertising ruts for your business. We have a 
process by which every reader of Bii.i,bo.\rd 
.\dvertising can make his own cuts, whether 
he be an artist or not. No experience or skill 
required. You can reproduce, very quickly, 
any of the pictures you find printed in any kind 
of a paper, or you can take it from a photograph, 
pen and ink drawing or a lead pencil drawing, 
and the cost will be less than five, cents per cut. 
No camera or other outfit needed. Specml offer 
to readers of Billboard Advertising. Send 
stamp for particulars. Dept. 4, The Zinc 
Process Co., Goshen, Ind. apl-3t 



UCENSED 
BIIiIi POSTZK^G, 

TACKIIfQ, 
DISTBIBUTING. 



J. S. eRAIG. 



319 IiEXINGTON AVENUE, 

— HASTINGS. NEB. 



J. T: ELMORE <& CO. 

BILL POSTERS, 



76 MADISON ST. 



CHICAGO. 



By appointment Solicitor Interstate Bill Posters' Protective Association, bonded. 
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We have niore billing space than 
all other towns in Idaho put 
together. 

The city is booming. 

Send on your paper. 

Beferences ftimislied. 



If^ 



It Costs 
Nothing:! 




You get a facsimile of 
your signature engraved 
and a plate for printing 
with a yearly subscrip- 
tion for Bii.i,BOARD Ad- 
vertising. $1.00 pays 
for both, and either alone 
would cost $ 1 .00. 

Write name in black ink, and enclose 
the' amount. " 

BHiIiBOABD ABVEBTISIira, 
CSincinnati, O. 

RIIRNITT ^^Bigner of Descriptive 
DUnnii I Poster8,Theatrical, Com- 
mercial or otherwisOiBIock Stream- 
ers and Stock Iietters. 
Office, Donaldson Idtho. Building, 
^ CIKCiy NATI. O. 

A. Ei BENTLEY, 

Only Idcensed BIUi FOSTEB in 
GTTTHBIE. Capital of Oklahoma 
Territory. 10,000 feet of space, and 
satisfaction guaranteed. Bates 
made knovpn on application. 
A E. Bentley, GUTHBIE, OEILA. 



RIPA-N-S 

The modem stand- 
ard Family Medi- 
cine : Cures the 
common every-day , 
ills of humanitj'. 




theatrical and city BILI, 1 C-TI KS, 
Distributing and Advertising Agents. 
Work promptlv and properlv executed. 
C. B. WOODWORTH. Mgr. FORT 'WAYNE, IXD. 




G0ILSPRIN6SHAFTSUPP0RTP 

AND anti-rattuer; ** 



Fait •flhnr: »'«»»■ ewe* ntbfsctioB, STo*^ 
vrieht on borw. Worth t>io tb» mit fercaaf*tt-0s 
i*iio» l« hiH-hine upt .Icmta waoMd. !^uA atmrnp™ 
for eircutar. I'ric*. %\.LH. ?utc >teb» foratlc ^ 



THE DECATUR SHAFTSUPPORT CO. - 
Decatur, III. 
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BILLBOARD ADVERTISING. I 




RUT 



YOUR RORTRAIT 

ON YOUR LETTER HEADS. 




And if you have some 
particularly good loca- 
tions, have pictures 
of them on too — ^put 
these latter on the back. 
If you will send us the 
photographs, we will 
write and let you know 
exactly what it will 
cost you. You will 
find, too, that it does 
not cost much. 



Distributors* Chat. 

Ri'.ciPH FOR Making a Circular.— 
start off witli a catchy heading ; then 
aild a few words of introduction. Now 
.stir in your price.s, and stir them in well. 
.'\dd your name and place of business at 
llie bottom. Don't set away to cool, but 
send the production to the printer in a 
rcil-hot haste, and when it has been mixed 
well with type artistically displayed, and 
liiiished with an attractive ink sauce, it is 
roidy to be served by carefu carriers. — 
II' Chandler Stewart. 

Thk In-tkrnationai, Association ok 
DisTKritUTOi.-s. — Mr. W. H Steinbrenner, 
the aiithoriz.-d contractiuj^ a|;ent of the 
abov.; a-.socia:ion, informs us that at no 
previous time in its history was the I. A. 
of D. .so iirosperou.s as now. Mr. Stein- 
brenner is a very busy man and has no 
time for idle talk, consequently this 
statement should put a quietiLs on the 
efforts of some outsiders who are jealous 
of the success of the I. A. of D. to injure 

it by circulati:!g fi;lsi reports. 



Mr. \. B. BeaM, of Sioux City, Iowa, 
lias filed with the editor of this paper, 
a number of affidavits which ailirm that 
the employes of the .American District 
Telegraph Co., of Sioux City, wantonly 
destroyed large quantities of the adver- 
tising matter for the Shaker Remedies 
and the Chattanooga Medicine Co., which 
was entrusted to them for distribution. 



Sterling Reme<ly Co. are advertising 
No-To-Bac and Cascants with booklets 
and samples all in one envelope. 



The Mayor of Council Bluffs, Iowa, is 
making an attempt to prohibit non-resi- 
dents from posting or distributing bills 
in that city. He will run against a snag 
if he doesn't look out, and will do well to 
remember tltat he does not yet own the 
earth and its approaches. 



The methods of the advertisers whose 
ads are appearing as given below, in some 
paits of the country, has been brought 
into question by several readers of Bill- 
board Advertlsing. The ads are as 
follows : 



P.^SH paid to distribute circulars ; salary and 
v_ expenses to travel; enclose stamp. CoHJper- 
ative Co.. 517 6th ave.. X. Y. 7it>.jani?97 

5t4. AQ '*'?'* '•°°° •^*'' '««■ distributing cir- 
q»-T.l»V culars. Enclose 4C. U. S. DisrBu., 

ChicaKo. iTToojtnar.i-S-is 

and regarding them, Mr. G. E. Fischer, 
of Omaha, writes as follows: 

"Letters sent them, enclosing stamps, 
brought no reply. I have written the 
Co-Operative, so has a friend of mine and 
no reply has yet been received. .\ man 
in Council Bluffs paid the U. S. five dol- 
lars nicnibersbip fee and received fifty 
Cents worth of work a year ago." 



W. H. Steinbrenner, of Cincinnati, who 
h.is ju.st completed the distribution of 
63,000 pamphlets for the Teruna Drug 
Co., of Columbus, O., is now working on 
,so,ooo booklets for the Von Graef Medi 
cal Co., of JMew York, which will be fol- 
lowed, alnuist immediately, by 100,000 
fo'ders for the California Fig Syrup Co., 
of Chicago. Mr. vSleinbrenner's system 
is fast obtaining great favor with adver- 
tisers. 
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AS AN AD WRITER. 



A new York manufacturer said, the 

other day, that his business had increased 
just five-fold since Jed Scarboro began 
writing his ads for him, two years ago, 
and he said most of the increase was di- 
rectly traceable to advertising, too. — 
/iraiiis. 

Inclosed I hand you a check for tw-en- 
ty five ($25) dollars, and advise v6u that 
you are the winner in the contest for the 
series of ads, as per advertisement in 
Brains of recent edition. . Please ac- 
knowledge receipt.— C A. Daniels, Phila- 
delphia, Pa. 

We are well pleased with vour work. 
It sthebest we'vehad.— y-?. P. 'Reed& Co., 
Typewriter Supplies, Chicago. 

We used 3'our ads last winter and were 
well satisfied with them. Name terms for 
two dozen more, with illustrations. — 
Omaha Coal, Coke and Lime Co , Omaha 
iVeb. 



In the matter of w. iting effective adver- 
tising, it seems to us that Jed Scarboro 
strikes a little closer to the heart of his 
subject than any other man in the field. 

—Pacheller, Johnson & Bachellcr, New 
York: 

About a year ago you were one of the 
winners in a prize contest we instituted, 
and your sayings were so clever that we 
write you to make us a dozen short read- 
ers.— G"^o. Benz & Sons. Importers and 
Wholesalers of fVittes and Liauors, St. 
Paul, Minn. n , 

I am glad to enclose herewith the check 
of Mes rs. R. J. Allen, Son & Co., of Phil- 
adelphia, for I25.. <., in payment of prize, 
vrhich has been awarded to you as the 
author of the best series of ads for their 
china. gla.ssware and lamp business, .sub- 
mitted to them. Kindly acknowledge 
receipt and oblige, 

Yours verv sincerelv. 

Willis B.' Ha\vkin.s. 

I have a big envelope, HUed to the Hap with farther evidence. ShaU I send 
it to you ? 



JED SGARBORO, 

Arbuekle Building, BROOKLYN, N. Y. 



Bill Posters! 



You who ha've posted •« Big Four " 
on the "dead walls of London !" 

The Inter-state Assbciation of Bill Posters and 
Distributors, meets in Chicago, July 22d, 1896, 
and the " Big Four" is the " Best Line" to that 
city. It has the best terminal facilities. Solid 
Trains from Cincinnati, Louisville, and Indian- 
apolis, magnificentlj'^ equipped. 



E. O. McCORMICK, 

Pas.wn!^er Traffic Manager. 



D. B. Martin, 

General Passenger and Tkt. Agt 



J Sfi^\H ^ds 



That are bright, pointed and catchy^ads 
that really bring business. 

I am not a theorist, nor a boaster; 
I base nn- words on facts — hard, sound, 
honest facts. 

Send full particulars and a one dollar 
bill for four " Business Builders." Your 
money right back if they don't suit. 

CLEMENT A. DODSON. 

Crutchfield, Ky. 




Lyceum Bureau 

Concert and Lecture Attraction Man- 
aged. Wild West Show and Circus 
Lots to rent. Stenography and Tj^pe 
Writing. Send MSS. by mail and get 
any number of copies desired at cheap 
rates. Distributing. Send circulars 
of j-our attractions or of novelties. 
Write me for any information desired. 

JOHN C. YOUNG, Jr. 

95 Pitcher St., DETROIT, MICH. 

POST THIS IN YOUR HAT! 

THAT THE PUBLISHER'S GUIDE 

Keeps yon fully informed regarding all 
r.:sponsib)e and irresponsible advertisers, 
also presenting each month all new ad- 
vertisers who are entering the field. It 
is of great value to all who are engaged 
in advertising and newspaper work. Sub- 
scription price, 1.50 per per year. Sample 
Copy mailed on application — address 

PUBLISHER'S GUIDE, 
3d floor, American Tract SocBldjr.. New York City 

825 Monadnocic Building, Chicago. IlL 
Builders' Exchanee. St. Paul. Minn. 

Excelsior Building, Pittsburgh, Ftt. 

Angora Kittens 

Finest Breed, with long silky 
fur,- flowing mane, big flat bushy 
tails, large, handsome eyes, fine- 
ly formed and very intelligent. 
Fluffy as puff balls, and pos- 
sessed with a sweet disposition 
that makes them irrisistable. 

Price J5 and upward. 

Circular free. 



1 62- i 64 Vine St. . Cincinnati. 



Boom Your 
Business! 

Advertise in 



Billboard 
Advertising 




It Readies 



Business 



Wlio use 



Men 
Billboards. 
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PUT 
AN 
AD 
IN 



1896. 

THE DONALDSON GUIDE 

3d Edition bow In proeess of corapllation. 

will embrace every town of over four hundred 
and fifty inbabiUnts in the United States and 
Canada, with a full and complete description of 
each. 

It gives the population of the town. 

It gives the population of the county. 

It gives the name of the bill poster. 

It gives his street address. 

It gives the nane of the distributer. 

It gives his street address. 

It gives the name of the opera house. 

It gives the nane of the local manager. 

It gives the names of the halls. 

It gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

it gives the date of publication. 

It gives the munesofthe dramatic critics 

It gives the names of the dramatic cor- 
respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10^, handsomely Ix>und in cloth and 
gilt. In addition to the Directory the 
boolc wnll embrace the complete 
GET code of the Donaldson Cipher, 
VnilR theshowman'sencyclopediaand 
TUUn tjjg International Professional 
NAME Register. The whole work will 

mbe carefully revised and brought 
up to date, and will be the most 
complete and exhaustive guide ever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
book enjoj's, consequently the 
publisher feels fully justified in 
calling upon bill posters, distri- 
buters and show printers .to pat- 
ronize the advertising columns, 
and render all necessary aid in 
furnishing data, information, 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the Interest of every bill poster and dis- 
tributer to have his town properly rcpresentca 
and described. Let the advertiser know its re- 
sources and the number of people he can reach. 
Let the showman know the circus license and 
whether their is a desirable lot. Tell the theat- 
rical manager what kind of theatres, opera 
bouses, or halls you have. 

It will bring you business. 

Because it will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the cx>untiy. If 
your town or dtj has increased much in 
population since the census of 1S90, put 
in an advertisement immediately following 
the description of it, stating the present 
population, together with such otner ad- 
vantages as it may possess. The advertis- 
ing rates are .very reasonable. _ Twenty- 
five cents per agate line for a 
ADS year's advertising is in fact ex- 
ADF ceedingly low. Attliisratea 

JJ'J" «pace of half inch single col- 

UHEAP umn comes to f 1.75, or an 
inch to I3. 50. 

RCMBMBBR, that the DONALDSON 
GUIDE will hencefortlt be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been given over almost entirely to mana- 
gers of opera houses and showmen, but 
from now on this will be changed. Give 
it your endorsement Talk 
it up. Enlist the interest 
of your local managers. In 
fact, aid it in any manner 
you can. It's agood thing, 
and if accorded Uie support 
it deserves will \x a big thing for all 
parties interested. 

The price of the Donaldson Guide isfe.oocach, 
and it IS worth many times its cost to those who 
neei it. To persona, however, who have not yet 
had an opportunity of esamiuing the work, 01 
annts who deaife to canvas for subscriptions or 
advertisementi^ ■ copy of the current edition, of 
which a few are ftlltoo band, wilt be sent upon 
receipt of Sijoo. Address all communications 
or Inquiries to the puhUaher. 

W. H. D0NALO8ON, 

Cincinnati, OhIOs 



SEND 

FOR 

BLANKS 




AftfYovONtOrTHiM? ^"^AWI&WlWMCOl™'' 



'^' CJ\ICA60« 



ELDER, JENKS & RABORQ 

'Excelsior* 
Crcas Paste 

— AND — : 

BIIL POSTERS' BRUSHES 

Made of Hard Wood head, 
best long Russian Bristles, 
copper wired. The most 
practical and reliable bmab 
made. 

Will not come apart. 

Csed. and recommended 
by Bamnm. Porepaagh and 
the leading Clrcases and 
Bill Posters throughont the 
United States and Canada. 

Size u Inch. 
I Price $30.00 per doz. 
I $3.25 Eaeh. 
I Extra Extra for CIrcBses. 

I S40.00 per Doz. $4 00 Eaeh. 

(sent U. O, U. to aU parU of 
the Ck>antry 

ELDER.JE(li(S&RABORG 

Brusk Hanufactunrt. 

137 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 




F^OOSEN 

InkWorks. 



MANUFACTURERS OF 

PRINTING AND 
LITHOGRAPHING 

Inks 

AND DRY COLORS. 



66—68 

JOHN STREET, 

BROOKLYN, N. Y. 



\ 



CHKW GOOP TOBACCO. 

SHAKESPEARE 1 
PLUG TOBACCO \ 



OH»mpAaHm flavok. 

Is made front the best selected Kentucky 
Burlcy Lcaf.'wrapitcd in I'lOld Foil, anil 
is just sweet cnongh to Ik.- BtK>d 

Sent l»v mail in neat ptpcr boxes, 
I lb., I'l.oo; Jj lb., 50c; % lb., ijC 

IT'S KN BUBGRNT CHB3U. 
FALLS CITV TOaaCCO WORKS, 

»7A ll9S>(/JttSt,tiNiwuU<.«k. 



c 

\ 



Send for our 
Specimen Book ; 
that will 
introduce 
us, but 
Don't forget to ask 

about our 
CHINESE BI..\CK. 



Cer$ 6et 
Hcquaittted? 



**Jnst for fun, you 

know — not" business — for, of 
course, you are "perfectly 
suited* and would not change 
your ink for your father." 
Yes, we know; sounds natural. 

Eagle Prinigink&Golor Works 

148-152 Monroe Street, Chicago. 

To the first ten persons sending us orders for 
our inks, resulting frcm this ad in "Billboard 
Advertising," we will send a handsome present. 
So be sure and mention this paper. 



Printer's Ink 
Helps . • • • 
Advertisers! 

It's a weekly journal, furnishing 
you with practical advice, and,re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences — and adopt the methods 
— of successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs yon— and exemplifies — 
how to write advertisements that 
will sell goods; or the "Ready- 
Made Ads " it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 

Sub-scription price NOW Is a 
year. Sample copy, 10 cents. 

10 Spruce Street, New York. 



When yoc write, mention SUlboarti AdTertlains. 



DEAF 

FiMk'BPat. I«»r<« THIOL 

Wblspern, CoaTeRBtloD «na Mule 
fortsbleSetf-A^lBstbffUidiri 



NESS CURED 



aie:: 



'W^e]l »li other Bemedln v*iu 



liiB^^i 



ariuDa.-Diooci 




•rnoon, rau. SO ABorr' 



4*M*a«M*MWi 



We 
Employ 
Youns 
IVIen 



to QtstribBCo 




ments in part payzncct forahljcli icmla , __ 

bicvcle. milch wo send tbem cnaupcOYal. No 
work done vntU tin l}icrelo azztves aadpcorvs 

Youns Ladies "S^'SSSST 

If boysoTBlrls apply they nnstte TOD neaai[> 
nipnilBrt. wHteforpamodlaa. 

ACME CYCLE COriPANY, 
EUCHART. IND. 



Ft. 'Woktb, Tex., Oct. lo, iSgs. 
^cTfte Cj'Je Co., Elkhart, Ind. 

Dear Siks :— My Acme Light Roadster atri vea 
yesterday morning and not only myselfl bak 

everyone that has seen it pidnounzes it a strictly 
first-class wheel and a beauty. I am very well 
pleased -with the same, and- will do all I can to 
get a great many more to bny your -wheeL 
Yours truly, 

C. H. CHEATHAM. 



AxTjAHCB, Ohio, Oct. 12, 1895. 
Acme CycU Co., Etkhart, Ind. 

Dear Sots : — Having given my wheel a good 
trial, am ready to say I am exceedingly well 
pleased and tbank you very Idndly for the favor 
and privilege you have given me. I showed the 
wheel to one of our prominent bicycle agents, 
who'did his best to sell me a wheel, and he said 
after taking a short ride on it that it was a fine 
wheel ; and I know if the material is as good as 
the finish 1 -will never regret my bargain. 
Yours truly, 

SETH BARTOJf. 

WE HAVE NO AGENTS 

bat ship Cram our Utaay at 
wholesale prices. Ship any- 
where for examination; pay 
ftctohc both nays If not latl* 
Ikctoiy. 100 styles of 
OuiiagM. gos^Kaof 
Hameaa. Send tela, 
for 112 pace eatalagns. 



M*.n«i«38, 




■iijnnu«.oB, 

"W.M.T>«ll,B«0.11li«»ii* 



I ' 
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THE 



At Last 



The vexatious problem 
has been solved. 
An Association whlcii 
associates. 

Protection which pro- 
tects. 

Ca-Operatlve, Equitable 
Practical. 






AMERICAN 



• • 



Bttt POSTERS' 



UNION 



{• • • • 



♦ 

♦ 
♦ 

X 



Capital Stock, $500,000. 
Shares, $10.00. 

For prospectus, general 
information and full par- 
ticulars, address 
C. S. HOUQHTALINQ. 
No. 3 Park Place, 
NEW YORK. 



A Corporation under the Laws of New Jersey. 



BILIf POSTERS' PASTE BRUSHES. 

The two leading brands of America, bbth of which are Hand Made, Copper Bound and Steel Riveted. 



<'i 



The "Nonpareir 

No good brush is cheaper than this brush. 

PRICES. 



8 Inch, 


- - $2.26 Each 


8 " 


$2.75 « 


lO " 


83.00 " 




<t I 



The "Unexcelled" 

No good brush is better than this brush. 

PRICES. 



8 Inch, 


$2.75 Each 


9 •' 


- $3.00 « 


lO " 


$3.25 " 



THE DONALDSON LITHOGRAPHING CO. 



CINCINNATI. OHIO. 



1000 Circular', size 8x12 or smaller 

Vailed in ten day* for $1. 100, loc silver. 
Small papers mailed for 20c. per 100. Satisfac- 
tion guaranteed. Address 

J. T. I.TTMPKI1TS. IS EVA, VA. 
Do you collect Art Posters ? 

See "THE POSTER" Magazine. 

« Monthly. Illustrated, ^i a year. 

Send 10 cents for sample copy. 
WILL M. CLEMENS, Publisher, 

P. O Box 1716, New York. 

The Price is not to be considered when yon 
consider locations and service^ SendwoHctO 

PASSAIC AOVERTISINQ CO. 

Control boards in Passaic, 20,000, Rntberfotd. 

T.ono. GariiFld. 1,000. Contract for Patterson - 
. 100,000. Distribute also- for Passaic and 
BetKen Counties. 

Passaic. N. J. H. c. Whitehea d. Mgp 
600 Fresh Gummed Addresses of 

Agents and others, all over the U. S. Just the 
Uing for those doing a mailing business 
Price so cents, silver, per copy. Address 

J T. I.TTMPgriSrs, ITEVA.VA . 

MATTAPAN, BOSTON, MASS. 

ADVERTISERS SEND WORK TO 

DAB 'I. t. CUSHMTG, I08 Biver st. 

Distributor and General J>Ldvertiser. 



Send for the Ad-age, Boston. It haai 25 Prize 
Ads in each, issne. 10c a. year. 



JAITESVII.I.E. Population 14,000. 



BEIiOIT, Population 8,000. 

Spencer Bill Posting Co 

Members INTER-STATE Bill Posters' Association and International 
Associatron of Distributors. . 

BILL POSTING, 'o.ooo ^^^ a,^ s.llboaros. 

DISTRIBUTING, circuit, ss towns. 

GENERAL ADVERTISING. 

E. DOCKSTADER. manager. office. No. 4 S. Jackson Street. 

JANESVILLE, WIS. 



^^The Bttt postei-^^ 



i869Taunton Bill Posting Co.i896 

BILL POSTERS & DISTRIBUTORS, 

Best Boards. Best Stock. Best Workmen 

A. B. WHITE, Mgr. and Treas. 
Office. 45 Cohannett St, Tannton, Mass. 



The EngUsh counterpart of Billboard AdveHising. Subscriptions 
^ cents peryear, post free, may be sent to No. 127 East Eighth St 
Cincinnati, O " , -. & ^ wii„. 



The Second Annual Convention of the Inter- 
State Bill Posters Protective Association will be 
held at the Leland Hotel, Chicago, Ills., commencing" 
Tuesday, July 21, 1896. 



EVERY BILL POSTER 
»»■,,, - ADVERTISER 

WANTS AND NEEDS 

PROFITABLE 
ADVERTISING 

The .Advertiser's Trade Journal 
of New England. 

Full of ideas and suggestions for 
the Publicity Seeker. 

Subscription Price, Ji.oo per year. 
Send for sample copy. 

KATe E. QRISWOLD. 

Editor ■DdPuUlslier, 

13 School Street. BOSTON MASS. 



HSTABUSHED 1891. 

Tbe OREGON CircDlar Maillog, 

AdrertisiDg and DistribntiDg Agenc;, 

L. W. ROBBINS, Manager. 

Lock Box 50. Ce ntral Point. Oregon. 
ELGIN, ILL. Population 25,000 

ELGIN BILL POSTING 
Advertising & Distributing Co. 

Only licensed Bill Poster in the city. 

FBED W. JENCKS, Prop'r. 



THENTON, NEW JERSEY. 

The Trenton Bill Posting Co. 

Owrs all Billboards in the city and suburbs. 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 

WM. R. WIi.LIAM.SON. ManaRcr. 



Saratoga 
City Bill Posters 

We own and control all Bill Boards 
in our city. 

Commercial Posting and Distributing a 

specialty. 
For particulars address 

FRANK K. EDDY, Manager. 



" Will write 3 ads for Ji, and give 
electro of an onttine cut with each to 
ANY PRINTHR sending facts and 
cash (one dollar), before May 10, "96. 
R. X, CURRAN, Ad Writer, 1517, 150 
Nassau St., New York. 
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LIST OF MEMBERS OF THE 

lnier=$iaie Bill Poster $ proiecfipe flssodaiioii. 

With their Prices, Facilities, &c. Corrected Monthly. 



Town. 



Alton 

Aurora «« 

Belleville- 

Bloomington...... 

Cairo .-. 

Carlinville . 

Carrollton 

Centialia «.. 

Champaign _ 

Charleston.....^.. 

Chicago „.«... 

Chicago- 

Clinton . .. 

Uanvillle ... 

Decatur -....-. 

Bast St. Louis — 

Kffingham 

Elgin 

Farmer City ...... 

Flora....... -.. 

Freeport -.. 

Galesburg- — 

Geneseo- 

Harvard .-.. 

Henry - 

lioopcston ».. 

Jacksonville 

Jollct 

Kankakee .. 

Kansas ..««. 

La Salle- 

Lincoln . — ^.. 

Marshall 

Mattoon. 

Morris ..... 

Mt. Vernon- - 
Murphysboro. 

Neoga 

Oak Park - 

Ottawa 

Pana ... — . ... 

Paris 

Peoria-»... —... 

rem 

Petersburg ..« 

Kock Island. 

Springfield . .. 
Tolona .....-..- 

Urbana- 

Vandalta . 

Watseka 

Waukegaiu. — .... 



Appleton _.. 

Baraboo 

Burlington -.. 

Centralim 

Darlington ....»., 

Delavan ;.- 

Kau Claire -.. 

BIkhom 

Bvansville 

Fon du lUic 

Grand Rapids — 

Green Bay ....... 

Janesville...... — 

Kaukanna — 

Lacrosse .......... 

Marinette- 

Marshfield 

Menasha . 

Menominee....... 

MonrDe.-~.» 

Necnah- «... 

New London 

Oconto „ 

Oshkosh 

Peshtigo 

Peshtigo -. 

Portage - 

Racine ........ 

Ripon -... 

Scnallburg 

Sheboygan 

Stevens Point. 

Waukesha 

West Superior ... 



State 



Ills. 



Wis, 



Temple Bill Posting Co.. 

Bom Marvin..... . — -„..... 

L. E. Tiemann 

Chas: B. Perry — ....... 

F; Matiuski- - « -. 

A. J. Turner ..-.. 

W. D. Moore....... 

Reinhardt & Moore. 

Seldon L. Nye 

J. A, Parker -., 

Chicago BlU Posting Co..- — 

J. T. Blmote & Co 

Arthnis & Savely 

Frank P. Myers. 

Prank Vf. Haines- 

P. G. Stout Sign and Bill Post'g Co. 

Warren & Austin- «. 

Fred W, Jencks. 

W. S Yonng 

Bdwin B. Lewis 

Richard Waliler 

0. J. Johnson - —.... 

Murray Bros 

L. P. &rd . 

Fred S. Schaefer 

R. H. Levin- _ 

Geo. W. Starks & Son 

DeLong & Biederman 

Geo. A. Webler - _ 

GiU& Propst-. 

D. F. Cline Bill Posting Co 

Chas. C Maxwell . 

Victor Janney ... 

Chas. Hogue 

Billy Floyd 

Col. Malone .» — . —............ 

. J. Friedman 

jmpson & Abercombie 

Western Bill Posting Co .... 

F. A. Sherwood. 

Lou Rol^. — . . ; — ...— 

L. A. G. Schoaff 

Chamberlain. Barhydt & Co ~. 

Bembatt Stcil 

J. C. Bishop- _ «... 

Steve P. Miller 

Horn Bill Posting Co. 

A. H. Smith - 

Selden L. Nye ~ 

1. M. Buck 

Braden Bros. — 

G. Runey & Son (iS cities) „ 



Appleton Bill Posting Co 

Sauk Co. Bill Posting Co..... 

Stang Bros .... 

See Grand Rapids, Wis 

See Monroe. Wis.. — 

L. B. Richards 

Carl Stussy — — 

Waterbuiy Bill PostingCo— 

P. P. Black 

P. B. Haber - — ...._ -. 

A. "W. Rutnsey ...... 

J. H. Malloty 



Spencer Bill Posting Co 

John D. Lawe — 

Aug. Brickson & Co 

See Menominee. Mich 

Sexton Btos. 

See Neenah, IVis- 

W. S. Schmidt. 

F. W. Payne 

W, Lansing— 

J. C. Hickey. 

See Menominee, Mich 

J. B. Willtams _ 

CUude Cnlbert - 

See Menominee, Mich 

A. H. Carnegie 

W. C. Tiede 

T. D.Stone „ 

See Monroe, "Wis ........ 

The Kempe Bill Posting Co.. 

O. A. Cole. 

Cad F. Mevis 

Harry BniU'rll - 



>7,ooo 
25,000 

20,000 

28,000 

20,000 

5.000 

3.500 

8,000 

10,000 

7,000 

1,500,000 

i.Soo.ooo 

5.000 

16,000 

27,000 

3«,ooo 

5.000 

2S000 
2,000 

3,000 
15,000 
20,500 

S.000 

2'500 

3.000 

3.500 

15.000 
30,006 

10,000 

1,800 
12,000 

10.587 
3.000 

to,ooo 
4,000 
7,000 

10,000 
t,300 

50,000 

13,000 

7,000 
6,000 

62,000 
9,000 
4,000 

40,000 

30,000 
1,200 
5.000 
3.500 
3.000 

12,000 



12,500 
7,000 
3.600 
5.000 
5.000 

3.000 
25.000 

1,900 

2,000 
•5,000 

.s.000 

18,000 

X 2,000 

8,000 

32.000 

30.000 

5.000 

to,ooo 

7,000 
5.000 

io,oao 
5.000 
7.000 

32,836 

7,000 

2.500 

6,500 

25.000 

5,000 
5,000 
21,130 

10,000 

10,000 

25.000 



Prices 
Listed, 

Piotect'd 
and 

Renew'd 



354c 

4C 

3C 

4C 

3C 
3C 
3C 
3}4c 
3C 
9c 
9C 

4C 

3)4c 

4C 

6c 

3<^ 

4C 

3C 

3C 
3Mc 

4C 

3C 

3C 

3C 

3C 
3J4c 

4C 
3Mc 

3C 
35^ 
3Hc 

3C 
354c 

3C 

3= 

3C 

3C 

6c 

4C 

.V 

3C 

6c 

3C 

3C 

€c 

4C 

3C 

3C 

3C 

3C 
3Mc 



3Kc 
3C 
3C 
3= 
3C 
3C 

4C 

3C 
3C 

3«C 

39 
3«c 

3«<: 

3C 

4C 
3«c 

3C 
3>4<: 

3C 

3C 
3Kc 

3C 
3C 
4C 
3= 
3C 
3C 
4C 
3C 
30 
4C 
354c 
4C 
4C 



Can handle the 
following 



loo 
50 
20 

22S 
50 
25 
25 
50 
50 
50 
1000 

500 

75 
300 
lOO 

125 
20 

60 
15 

20 

40 
100 

25 

30 
50 
15 

100 
75 
30 
25 
S-S 

100 

(a 



25 
200 

50 



100 
100 
10 
25 
15 
10 
200 



75 
15 
IS 
70 
15 
50 
25 
25 
100 

25 
25 
35 
25 
100 

35 
SO 
25 
150 
SO 
15 

25 
125 

so 
loo 

75 
25 
SO 
75 



Soo 
200 
800 
300 
220 
200 
100 
100 
200 
100 
loooo 
5000 
200 

500 
300 

3000 
100 

400 

100 

100 
200 
200 
200 
100 
200 

-SO 

300 
300 

300 

75 

100 

300 

100 

200 

50 

75 

50 

75 

soo 

200 

200 

100 

500 

SO 

100 

600 

500 

50 

100 

75 

75 

300 



200 
100 

57 

50 
SOO 

50 
300 

50 

lOO 

22s 
50 
500 
200 
aoo 
500 
200 
73 
125 
100 
500 

125 
200 
.100 
500 
100 
75 
100 
600 
200 
50° 
SOO 
100 

300 

20O 



Town. 



Albert Lea 

Austin 

Faribault 

Mankato 

Mapleton _ 

Northfield 

Owatona 

Red Wing- 

St. Peter 

Stillwater 

Waseca 

Winona - 



Burlington. — . — 

Davenport 

Fort Madison — 
Keokuk 



Bvansville . ._ 

Fort Wayne . 

Indianapolis .... 

Peru 

Princeton _. 

Rushville.- 

Shelbyville 

Terxe Haute 

Vincannes ... 

Wabash -... ... 



Fort Scott 

Leavenworth — 

Topeka 

Wichita 



Chattanooga . 



Charleston.. — ... 
San Francisco... 
New Yo7kZ!!'.~ 



Troy 

New Orleans.. 



St. Louis — 

St. Joe ..... 

Purdy 



Menominee. 
Boise City- .. 
Ardmore...... 

Texarkana... 



Marion 

Springfield — 

Notwalk 



Boston 

Providence 

Brockton 

Wobum 

Winchester 

Hyde Park 

Plymouth .. 

Weymouth. — 
Nantasket — 
Pawtucket .... 
Charlottesville .. 

Hastport 



Minn 



Chamberlin, Barhydt &Co... 

Chas. T. Kindt 

has. H. Salisbury ........... 

.\. A. Bland & Son .... 



Ind.. 



P. M. Groves 

Ft. Wayne City Bill Posting Co.- 

Empire Bill Posting Co-....._ 

Chas. VI. Stutesman 

J. M Tichenor . 

'Stand M. Carr .„ 

T. F. Chafee & Son 

r- M. Dishon.. 



Kas. 



Tenn. 



B.C. 

La. 
Mo" 



Mich. 
Idaho. 
IndT 
Ark'." 
Ohio. 



Ky. 



J. a; Fuller 

P. H. Zenders & Son 

Jacob Fink .. 

City Bill Posting Co 

C. H. Brown 

H. tr. Bnsign- 



Morehouse Bros. 

Wm. M. Cline 

Henry J. Ludcke. f r „. 

Mrs. V. C. Seward'. 

A. D. Goodman- 

Henry Werner. 



Ellis N. Sparrow 

Henry Herff 



Ft. Scott Bill Posting Co . 

L. M. Crawford _ „ 

L. M. Crowford ._ ... 

C M. Crawford .. — « 



Stoops Bill Posting Co.. 



W. T. Keogh 

3iebe & Green ~_. 

6. j. Gnde Co 

Harry Munson 

- Ltn Vr. Hoke - 



C. S. Houghtaling 

Mrs. M. E Dundon 

-Mbert Weber.™... 



Ruiest-Stout Sign Co- .„.. 

L. M. Crawford 

-4. W. Missouri Bill Posting Co- 



John B. Hebert 

^pauIding & Gordon.. 

W. R. Bumitt. 

Jas. Doyle................... 



Marion Advertising Co-. 

8orooni& Co — , 

J. H. Harkness .,.— 



H. Jos. Haith. 



Washington . 
Brown wood * . 



Mass 
R. I. 
Mass. 



R. I. 
Va. 



Fa. 
Texas 



nroga -1 & Co. Liat on application 

Old Colonv Bill PostingCo . — 

See Providence, R. I ..... 



J. B. HacMahon........ 

J. R. Cox — „ 



T. A. Mnldoon ..... 

Andy Means ; 

Hiram H. Thomas ....,-...„,.a 



4.S00 
6,000 
7,600 
X 2,000 
X.000 

6,cxx> 
S,«87 
9,000 
S.000 

19,500 
3.500 

25.000 



26,500 
40.000 

X2,000 
20,000 



75.000 

50,000 
150,000 
8,000 
8,000 
5,000 
8.000 

40,000 

X2.COO 
12,000 



•5,000 
25,000 
40000 
40,000 



50,000 

™55.ooo 

250,000 

1,600.000 



75.000 
300,000 



611,000 

65,000 

45 Towns 



20,000 
8,000 
6,500 

16,000 

12,000 

35,000 

8,000 



150,000 
150.000 
150^000 
150,000 

X50,000 

X5o,aoo 
150,000 
150,000 
35.000 
12,000 



Prices 
Listed, 

Protecl'd 
and 

Renew'd 



5.000 



3C 
3c 
3C 

354c 
3C 
3c 
3C 
3C 
3c 

354c 
3C 
4C 



4C 
6c 
354c 
4C 



6c 

5C 
9C 
3C 
3C 
3C 
3C 
5c 
354c 
3C 

.35S: 
4C 
4C 
4C 



9C 
6c 
4C- 



354c 

4C 
"SC 
"3c' 

354i 

4C 

3C 
354c 



5C 



Can handle the 
following . 



SOO 



9C 
9C 

9C 
9C 
9C 
9C 
9C 
9= 
4C 
354c 

30 

3)4c 

3c" 



4000 



25 
30 
SO 
'.so 
10 
30 
25 
25 
25 

50 

25 

75 



50 
50 
xoo 
SO 



300 
xoo 
250 
50 

7S 
.30 
XOO 
SOO 
40 
25 



75 
100 
100 

10 

300 

200 
XSOO 

5000 



ISO 

300 



ICO 

■fo 
25 
loo 

ISO 



xoo 
250 

200 
500 
50 
xoo 
xoo 
x6o 
200 
too 
xoo 
3PO 



500 
soo 
200 
soo 



2000 
1000 

lOOO 

aoo 

XOO 

•5° 
300 
3000 
X50 
X50 



200 
500 
1000 

lOOO 
XOOO 

500 

2500 
9000 



soo 

2000 



lOOOO 

30OO 



100 

100 

100 



soo 
300 



250 
250 
2S0 
250 
250 
250 
250 
2SO 

7S 
SO 



40 



1500 
1500 
1500 
•9°P 
XSOO 
XSOO 
XSOO 
1300 
300 
100 



aoo 



350 



OFFICERS. 

P. F. SCHAEFER. President, Chicago. Ills. 

-■ P. G. STOUT, First VJce-Pre<adent, St Louis, Mo. 

W. J. HORN, Second Vice-President, Springfield, HI. 

P. B. HABER, third Vice-President, Fon du Lac, Wis. 
CHAS. C. MAXWELL, Treasurer, Lincoln, 111. 

CLARENCE E. RUNEY, Secretary, Waukegan, 111. 



P. O. STOUT, 
L. E. TIEMANN, 
A. D, GOODMANN, 



Board of Directors. 

D. SPENCER, A. H. CARNEGIE 
C. STARKS, G. HEBERT, 

A. J. TURNER, C. H, GRIEBEL, 



F. P. MEYERS, 
C. E. PERRY, 
L. ROLEY. 



Traveling Inspectors. 
CHAS. B..KITTREDGE, Waukegan. C. E. RUNEY, Waukegan. 



Authorized Solicitors. 
O. J. GUDE Co., New York City. P. F. Schabfbr, Chicago, 111. 

P. G. Stout, St. Louis, Mo. J. T. Eui orb, Chicago, 111. 

CHA& HouGHTAUNG, New York City. ^m W. Hokb. New York City. 

Scale of Prices Adopted for Listed, Protected and Renewed 30 Days' Display. 
1,000 to 5,000 Population per sheet 3 cents. 



S.ooo to 10,000 
10,000 to 30,000 
20,000 to 40,000 
40,000 to 60,000 
6o,'oo to 150,000 
Over 150,000. 



4 cents. 

5 cents. 

6 cents. 

8 cents. 

9 cents. 
12 cents. 



One Sheets, 15 days 3 cents. 

Write for free sample copy /«i!er.^S(B/f C»«fe. 

CLARENCE E. RUNEY, Sec'y. Waukbgan. Iix. 
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BILLBOARD ADVERTISING. 



April, 1896. 



pieroRiAL 



POSTERS 



.Some people seem to move forever in one small circle, never 
experimenting, never trying new methods, never looking for any- 
thing better than that to which they have been accustomed all 
their lives. They know nothing about the advaiitages "of adver- 
tising with posters. They will never learn how promptly the bill boards yield 



results ; 




how thoroughly and effectively they reach the 
and how cheap they are. 
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Large; 



Commercial Poster; 



Samples free to Agents . 
and Bill Posters. 
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The Donaldson Litho. Co 

CINCINNATI, O. 
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BILLBOARD ADVERTISING. 



May, 1896. 



ClassiiQed Adyertisements. 



BILL POSTERS' DIRECTOBY. 

Tmn line Displaytd Adiartisemetits under this 
heading, iscfor ortaituartim, 60c. fin- thrteinar- 
liom, Tsc.jbrjburiiuirjions, fi.ooJor six inser- 
Hon*, Larger cards^ ioc per agalehne 

Ashevilie, K. O. 'The Land of the Hky;' 
.Bealdeut-popalacion,^ XSOOO; vislUnir 
popatuion. 7,000. Ashevllle Advertl- Isg 
Agency .TF.Ositoz 17... Ucensed City Bill 
Fostera. Taekera and I>iBtribaton>: Also 
control all Street Car Advertlsins In elty. 



Winona, Minn., Henry Werner^ 
'■.CUy.BlU .Foster and Distributor. . . 

Kanaimo, British CoL' Pop. 7,000. 

A. A.. Davis owns and'.confrdls. all bill 
boards and apaxsea. P. O. Box 189. 



Fort Wayne City Sill Posting Co. 

Tt(eatrlcal and City Bill Fosters. Dlstrl- 
boting and Advertising Agents. Work 
promptly and pronerly ezecnted. ' 

FURirWArN£.lND. - C. B. Woodwortb. 

Manner. 

JoUet, HI., Seliong & Biedermanj 
Blllf osters and Dlstribotors. 



Albaqaerqae, N. 



Pop.- 10.000. 



Tlie Hudson Adv. ft Bill PostinsCO , own 
and control ail bill boards. Alio do dlstrl- 
bating, tacking, fence painting, mailing, t 

Boone, Iowa, Population 9,000 d6 

J. J. Klrby, City BUI Foster and Distributor 

DBNVEB, COIiO. 

The Cnnan Bill Posting & Distributing Co. 
ovns and controls all bill boards and ad- 
' vertising privileges in Denver, Huebio and 
Colorado oprings. Population of Denver, 
.165,<M0; Fneblo. 40,000; Colorado Springs, 
Colorado t;ity and. Manlton, 20,000. tt 

Lima. Ohio. Pop. 20,000, 

W. C. Tlrrill, City Bill Poster and Dtstri- 
baler. Work promptly done. tf 

■ancliester, Nc H. Frank P. Colby, 

City BlItFoster..Di8tribnter and Baggage 
Transier. Address 30 Matichester bi. 

■ — ■ — — . — ■ 

Memphis,' Tenn. 

Van Benren & Co., Bill Fosters and Dlstri- 
■ bnteis, 2Z1 Second street. 

Milfo^ Mass. 

- Fopaiation, 10,000. W. E. Cheney, City Bill 
Foster^ Ulstrlbntor. 82 So. Bow street. Sole 
oontroiof all bill boards in city and adioin. 

. iu^t^iwns. 20 years' experience in Ibis city 
Baggage and scenery truck express, fe-12 

Newport, Ky. 6. H. Ottine & Son, 

Own and control all boards. Goo4 Service. 

Palatka, Pla. no 

W.S.Kngeut, Bill Foster and Distributor 

South grarniTigTiaTp, Mass. aja 

W. H Trowbridge, Bill Poster. Five towns 

Wankegan, HL 

CK Baney & Son, Distributors. Bill Posters, . 
etc. ^Circuit 18 tovrus.) Pop. 35.000. nO 

Tucson,^ Arizona, 2,000 ft. of boards 

- WM. KEID. Box, US. - dl2 



Springneld, Oblb,. H. H. Tyner 

Iiteensed City BUI JPoster and DI.-.tribnter. 

Sioux City, Iowa, pop. 40.000, — 

FOstMB, -Dlstiibntor and Tackers. We do 

all kinds of advertising <fc gnarantee work 

Sioiu Cl^ Bill irostlDgand Advertising Co. 

[Uceused] Member A. B. P. A. 

Vietorla, British Col. Pop. 20.000. 

The Victoria BiU Posting Co. own an con- 
troiallblli boards, paint signs and halletins 
and does dlstrlbnting. Address ROBERT 
JAMIESOM. Manager, F. (J. Drawer 28 

Woodland, Cal. 

Diets and Qlendennlng, BUI Fosters. 6no 

Iiu. Vernei Miirn. Fop. 3,000. 

Dana U. Baer, Bill Foster and Distributor, 
Box 49a a6 

Lacpma,S';H. Pop. 16,000. 

Foisoni. Opera House, Drlylng'Fark and 
Show Grounds. J. F. Harrfman, Manager. 
Owns all boards in the city and snborbs, 

Delaware, O. O. D. McOuire, 

City BUI Poster and Distalbntor. 
Wben yoD write, meonon.AHBoard' Advertising. 



Classified Advertistments 



BILL POSTERS' DIRECTORY. 

Stavanger, Minn. Ole Holm, 

Connty&Clty BUI Foster^ Distributor f 

Waukon,Iowa. Pop. 3,000. 

Wm. S. Hart Sl Co. control all-space, in- 
cluding Opera Mouse and Fair Uronnds. 
Good work anywhere in N, E. Iowa. ' a6 

Efflngham, HL' -H. I. Vance, 

City Bill Poster and General Distributor 
Member S.D. A. ■ h ■ :' ■ - a3 

Mead\rille,Pa: Pop.-12,000. ' 

■ Geo. Knox, City Bill Poster. Distributer 
and General Advertiser. 

B. W. STOBBS, ~~ ~' '~- 
De Poniak Springs, Fla. 
ran coverall West Florida outside of Pen- 
^sacola in any manner desired. - tf 



DISTRIBUTERS' DIRECTORY. 



We can gnarantee that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears in 
the foUowing list. -.'^ 

Mo ad verUsements receive from minnrs 
References as to honesty and integr ty 
must accompany all applications for space 

Jacksonville, III., 807 S. Main St., 
Wm. Burke, memlier of and recommended 
by U. S. Dist. Bureau. . ., 

Donat J. I«fel>vre, ' Manchester, 

If . H.', Box 4!fi<. Reliable Distributor of all 
Klnds'of Advert sing Matter. 

Boise, Idabo, Spatilding & Gordon, 

Reliable Distributers and Sign Tackers. 
We *pay rent Xor our locations and can 
guarantee. 



Boston. Mass.- ISOO Washington St. 
Wm. E. Prescott. Distrlbutoi of advertis- 
ing matter. Advertisers write at once. n6 

Cincinnati, O. Fop. 350,000 

Unexcelled Dlstribnting Service. ~. 

W. H. Steinbrenner. 811 Vine, Ulncinnat: 

Chicago, Ills. i. A. ClooRh, 

(*ontracts soUclted fbr the dlHtrlbntion of . 
all legitimate advertising matter in Chi- 
cago and suburban towns. 

W. B. Patton, Corinth, Miss. 
Bill Poster and Distributer. Beference f ur- 
nisbed. Box 79 n6 

Dowagiac, Mich. ' j 

The Mich. Adv. Bureau Wm.J.Kryder.Pre 

Baston, Md. 

Tue Adv. Dist. Bureau, posts and distri- 
butes bills, Kigus and clTcalats, and all 
classes of advertising matter. John R. 
X nnmpson, Ma-iager. BoTi 118. dO 

Predonia, N. Y. 
John- H. Case; Distributor. . Box I09T. d6 

Grand Rapids, Hleh. 

George M. Leonard, Reliable Distributer 

HaFlnette.tWis. Menominee, fflleh. 

'' Pop. lo.iJlZ— - Adjoiriiiig Pop. 12^ 

Wm. U.; Karle, Mar'uette, Wis. Reliable 
Distribntor. Your contracts solicited mS 

Newport, Ky. -' - 

O H. Ottlng ~& Son, BUI Posters and Dis- 
tributors, m Yurk street. 

S'ew- Orleans, C. :HiYoting& Co., 

41)8 rorondelet St. General Dlrtribntors. 
Unlimited reference. Honest work. dO, 

Paterspn, N. J., Population 98,000/^ 

Abram H. Post. Distribntor. 48' Hamburg^ : 

Faducah, Eentacky. 

H.JOSEPH HARTH, ' 
Bill Poster and Distributor. Memberinter- 
natlonal Distrlbators Asf 'n of N> A. 36 



Portage, Wis. ■ 
W. B. Bathgate Advertising and Distribu- 
ting Agency. Bill posting, signs tacked. n6 

Blchmond ttiIi; x,, \, ~T 

Circulars distributed honestly in Queens 
County by L. Bangert. ' nC 



Scranton, Lackawanna Co., Pa. 

Jo'-n H. Beltz <fc Sons, General Adver' ixlng 
Agents, Write to us, 654 Deacon street 

■ When yon write, mention BiUioara Advertising. 



Classified Advertisements 



DISTRIBUTORS' DIRECTORY. 



Williamsport, Pa. 

S, Mt. Bond. Distributor.' ■• 



Selkirk, Ohio. 

C. p. Roberts; Reliable Distributor. 



13 



Pittsburg, Pa. 

The jTwla Cities" Distributing Agency are 
the "Greater Pltt8burg".Distributor8. Pup. 
600,000. Members llatlonal Distributors' 
Atisociatlon. -Office, 6 Sixth St." Pittsburg 
Brandh, Allegheny. J T.- Hudson, mgr. tf' 

Eerrsville, Tex., Geo. A. Harrison, 

Box 90. (yirculais distributed and sign's 
nailed up InKerrandadJaceutoonuiles 



Dicksonhurg, Fa. I. C. Moliean, 

Dlstrlbntlpg In Crawford coanty. - - aS 

Greenpbint, It. I. Pop. leoiooo. 

F. lioweree, 58 Ciayi Reliable Distributor f 



Mattapan, Mass. D.-Ii. Gushing, 

- Uifcnlar Utstribn'tor and Gen. Advertiser. 

Butler, Ohio. M. M. Spohn, 

-Circulars distributed andsigns nailed ap In 
Richland and adjacent Co's. Sl.Toperm. t 



Menomonie, Wis. - 

' Flint & Thompson, .' 
Circular nlslrU-uiom. -'References fur- 
nished. Ra'tts sent'On application. a6 



Boehester, W. Y. 

The" J, E. stroyer Co., 114 Weld St., handles 
all clas^es-.ot advertising matter, from a 
bahd-bui to a circus program. If u botch 
wjirk. 



E2PEBT AD WBITEBS. 



AdverHsements under Uiii head ft^o per year, in 
nonpareil. Ift bold^faeelype, ts-oo per year. Dis- 
pUty aivartisemenis not exceeding 7,lines,35C.per 

lineZ AU adoertisements asnouniingto il.so and 
osfrindnde avoir's subscription free, .i 



'BaXss, Cbarles Austin, 1413-1415 Vanderinit Bldg. 
New York, N.Y. "* ^ »'^ » 

Barless, a J., .Rose. N. Y. 
Cnrran, R. I,., iii West 34U1 sL, New York, N. Y. 

Day, Chas. H., Whitneyville, Conn. 

Fowler, Nath.-C;, Tribune BuUding, N. Y. 
Marston. Geo W., Portsmonth, N. H. 
Moses, BertM., Box 283. Brpoklyn, N. Y. 
Newitt, J. C , Stimson Bldg., Los Angeles, Cat 
Patterson, wiU J., 125H W. 3d. Los Angeles, Cal. 
ScarboTO, Jed, 48 Arbuckle Bldg, Brooklyn, K. Y. 
Star Ad. Writing Bureau, Evening Star Bide.. 

Washington, D. a 
Stewart, W. C., 4114 Elm Ave., Philadelphia. Pa 
"Ward, Artemas, Lincoln Bldg., Union Sc;.C N. Y 
WHder &Co., 621 Market St., San Francisco, Call 

Woblfolk, Chas. A.. 448 W. Main 
street, Louisville, Ky. 

Zingg, Qhas^J., Farmington. Me. 



STREET CAR ADVERTISING. 



Advertisements under this heading $1.50 per year, 
in nonpareU. In boU face .type, ijM per year. 
Dtsplax IS cents per line. ..;V . ■ 
Advertisements amounting to $T^o and over, in- 
cludeayear^ssubscriplionfree 



Barron G. Collier, Times BMg,, N. Y. Cole Bide 
Memphis, Tenn. . *> 

George Kissam, 50 Bromfield St., Boston, and 
PostalTelegraphBnild'g, New York City. 

Broadway Advertising Co , Hugh J. Grant; t>res 
261 Broadway, New York Ci^r. 

Mark D.Batchelder Co.. 38K Ma- 
rietta Street, Atlanta, Ga. 

; Also Savamtah; "Ga., Charleston, s. C, Sfch- 
•mond,;Va., Peoria, III., St. Joseph, Mo.; Dubai 
, -que, la.. - - '^ • "* . 

?0. J,Mulford, Hammond Building, Detroit, Mich 
.Western Adv. Co., 316 Union Trust Buildin? 
; St.- Louis, Mo. Bi 

=Sam.'P. Ferree, 231 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st.' 
New York City. ' -. 

M. Wineburgh, Times Bldg., N. Y. 

M. Wineburgh .-r. Boston, Mass. 

M; Wineburgh, Jr., 164 Bank st.,' Cleveland O 

Wyndham Robertson, Dallas, Tex. 

The Acton-Burrows Co., Toronto, Ont. 



Send 24 cts. in stamps to Henhe- 
gan & Co., 1X7 Bast Eighth Street, 
Cincinnati.O., and receive in return 
a handsome leather bound Date 
Book. B est ever published. 

When you write, mention BUUioaritAdvertlalog. 



POSTER PRINTERS 

Advertisements under this head tr^S" per rear in 
year in nonpareil. In Mdfaet type, Um> 'per 
yea'. JXsplay advertisements not exceeding 7 
bnes, tweniyfive cents per line. 
Advertisements amounting, to frjo and over in- 
clude a year's suiscnptitm,Jree. • 

Calhoun Printing Co, Hartford, Conn 
: Calvert Lithoi Co, Detroit^.M{ch^ - • 1 
Cameron Show Printing Co. 57 Ann, Ntw York 
Central City Show PrinSng CcyTackaon,-Mich 
. Central Litho and Sag Co, 140 Gtli ave. New York 
Central Show Printing.Co, 143 Monroe, Chioaeo 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brentford, Ontario 
Courier-Tonijial Tobltooma, LouisviUe, Ry. 
Courier Show Printing Co. Buffalo, NY 
Cox's Sons, John, Gay and Pratt, Baltimore 

The Donaldson Llthd. Co..- Cin'tl. 0. 

Bichuer & Co, BalUmore 

Empire Show Printing Co., 73-75 Plymouth Place, 
a Chicago - . .a. 

Forbes' I4tho Co, 181 I>eTDiishlre,'Boirton 
Fiends & Talentinei 517 Clay, San Francisco 

Free Press ShuwPrlnt., Detroit. 

Fox, Richard K, Franklin and Dover, New York 

Gribler Litho Co: Chi<aeo. 

Gillin Show Print, 13a West I4tb, New York 

Goes' LUho Co; 140 Monroe, Chicago 

Gt. Am^ng &Print Co,-s7Xeeknuin,-Ncw York 

Great Western Printing Co, 511 Market, St Louis 

Grcve Litho Co, The, Milnanlde, Wis 

Haber, P. I,, t«ond-du-la':, 'Wis . 

Hasselman Printing Co., Iiiaianapolisrind 

Hatch, C R. & 'U. B., Nashville, i^in 

Hennegan & Co., Clnelnnatl, Ohio. 

Jackson, J B., 48 Centre, New York . 
Jordan Show Printing Co., 128 FrankUn, Chicago 
Joumal'Job Rooms, Columbus, O. 
Ledger Job Office, 605 Sansom, Philadelphia 

Ltbble Show Print, Boston, ftass. 

Lick Shdw Print, Fort Smith, Ark 
Lieblef & Maass, 224 Centre, New York 
Mauberret's Printing House, New Orleans, La. 
Metropolitan Printing Co , 222 W. 26th, New Vork 
Miner Litho Co The Hi C. 342 west 14th st. 

New York, ^ 

Morgan, W. J. & Co.. St. CTair, Cleveland 
Morrison Show Print, Detroit, Mich. 
National Printing & 3{ng. Co., Chicago 
Orcutt Litho. Co. Chicago 

Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chatham, Out., Canada. 
Richardson & Foos, ii2 4th Ave, New York 
Rivefrside Printing Co.. 216 3rd, Milwaukee, Wis 

United States Priiiting Cc Cincinnati 

What Ch?er Show Printing Co., Providence, R. I. 

'f^nterbam Show Print., j66 Clark, Chicago 

MURAL SIGNS AND PAINTED BUUETINS 



Advertiseinents under this head ti,50 per year 
in nonpareil- In bold face type, ^jio per year. 
Display advertisements not exceeding 7 tines, i.ti. 
per line. Advertisements ameiuniinz tofi^o and 
overindude a year's subscription free. 



BOSTON. Mass. t 

J. Donnelly & Sons, 6 Tamworth St. 

Boston Adveitidng Co., S BromSeld St. 
Brooklvs, N. Y. 
'. The New. York and Biookljm Adv. Sign Co., 

DeKalb and Hudson aves. 

Thos. A. Skidmore, 640 Halsey st 

ClUCINNATI, , O. 

The John Chapmn Sons.Co., 19 Longworth St. 

DUt's 'Advertising Service. 312 Coleman st. 

Ph' Morton, J3i west Fifth sL 
CHICAGO, Ills. 

R. J. Gunning, Wabash ave., cor. VanBuren st. 

Bour & Company, 59 Dearborn st. 

F.M. Lewis & Co., Temple Court 

Thos. Cussack, Blue Island ave. and Thraup st. 
Clbveland, Q, 

Bryan & Co.; High and Middle SU. 

1>B2«VER, Cot.. 

The Cunan Bill Posting and Advertising Co. 
Detroit, Mich. 
. Walker & Co., 4; Rowland st. 
Kalamazoo, Mich. — J. B Mci arthy & Co. 
LEXINGTON,. Ky. 

L H. Ramsey & Co., 137 east Main st. ' 
LOUISVILLE, Ky.—Heverin Bros. ., : 

Newakjc, N. J.— Newark Bill Posting Co. ■ 
NEW York. N. Y. 

TheO. J. Oude CO.,"3- nsw. Broadway 

C. S. Hougjitaling', No. 3 Park Place 

L- E LaTour,' 1718 Broadway 
, 8am W. Hoke, «? Nassau st. 

Unexcelled Advertising Co., 46 Vesey slreet 

Colyere System Advertising Service, 113 and 
115 west Broadway 

Omaha, Neb. 

ThOs. Mulvihlll, -i£i2 Harney at. 
OSHKOSH, Wis.— John B Willlattis. ' 
Philadelphia, Pa. *t 

American Advertising Sign Co., 1336 Race st. 

Wm.i Johnson, . 

PlTTSBrROHt, Pa. 

G. G. O'Brien. 
Pkairie CiTV, Iowa,— Wi 8. Parker * 

San Francisco, Cal, 

Arthur M. Plato. 

S. I. Stone, 506 Commercial St. 
Sckanton, pA.~Reese & Long Adv. Co. 
St. Louis, Mo. ' 

W. F. Willlamaoh, 113-115 N. 6th street 

Huiest & Stout Adv. Sign Co. 

R. J. Gunning, 

Toronto, CAN.-rPrice Advertising Co, 

The Acton Burrows Co. 
Vancodvbb, Cam.— The Acton Burrows Co. 
WiHifiPKO,.CAN,— The Acton Burrows Co. 



When yon writ*, mention BWOoard Adverllxiiw 
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ftDYERTISING 

ADVOCATING MODERN METHODS OF ADVERTISING. 



THE CAMPAIGN BANlMEJi. 

Especially written for Billdoard Advertisimo 
BY R. L. CORRAN. 

The year 1896 is not only 'eap year, but 
is also presidential election year. It allows 
opportunities to the politicians as well as 
to the ladies. 

One opportunity tliat'is open to some 
clever politician or some bright political 
club, is to do some effective disp'ay ad- 
vertising. A presidential election is car- 
ried on more out-of-door than any other 
human affiiir to which advertising can be 
applied; it would therefore seem as 
though up-to-date first-class bill board 
work would be particularly applicable and 
telling tliere. 

\Vhntdowefind? \Vliat shall we find, 
judging from the past? 

A campaign banner. 

Stretched across some principal streeti 
this is certainly fairly conspicuous, but, 
as everyone knows, so poorly executed 



CINCINNATI, MAY i, 1896. 



NOW IS THE TIME. 

Commercial advertisers should bear in 
mind that the season is now almost upon 
us when he can obtain the very highest 
results from the bill boards. 

The fifteenth day of May practically 
ends the theatrical season throughout the 
entire countryi Valuable locations, con- 
trolled by the theatres, may then be -had 
in abundance. These locations are almost 
invariably the best of their kind, ample 
proof of which is found by a fair test of 
their power. Then, too, there is another 
condition which favors the commercial 
advertiser at this season of the year, 
namely, tlie very absence of the immense 
amount of theatrical paper itself. This 
gives commercial paper'ten times its usual 
prominence. The weather, also, is better 
and paper lasts longer, and as the days 
are longer tlie display is that much more 
valuable. 

The only untoward influence is felt in 
the half-dozen big circuses wluch go ily- 
iiig here and there as sudden in their 
advent as a meteor and as uncertain and 
erratic in their paths as comets. Even 
they, however, are not altogether baneful 
for they always leave a splendid line of 
tcmporarj' boards in their wake which 
oftentimes can Ije utilized to splendid ad- 
vantage. 

Now is the time. Order your paper 
at once. Get the printer started on it 
before the week is out, and let June 1st 
see it in the hands of the bill poster. 



and so conventional in design, as to be of 
very small value. 

It is a shibboleth rather than an aggres- 
sive action ; something that is expected 
and demanded by custom, rather than an 
intelligent maiieuver. In truth, the 
campaign banner at its best is but one 
poster, (admittedly in a good position,) 
but yet not to be compared in power with 
a town rightly posted as it should and 



Daniels, could devi.se ways of being stir- 
ing and convincing without being offen- 
sive or silly. 

For an aggressive campaign into the 
country districts, where there is no way 
under heaven to wean the voter from his 
regular newspaper and its opinions over to 
any other newspaper, what coiild be more 
tellingly brought into use than the bill 
board ? It would outdo the word pictures 
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PRICE 10. CENTS 
PER YEAR. $1.00 



can bring up more good reasons to support the 
side than the oth^s. 

If the purpose is to draw trade, then why not 
advertise when you need trade the most? Of 
course this rule is subject to the surroundings 
and the circumstances. We realize that in dull 
times it is much harder to bring people to the 
store, hut that is one reason why more advertis- 
ing or better advertisments should' be used, for 
it is not always necessary to extend one's space 
_ where the same result may be accomplished by 
using the same space in making the advertise- 
ment attractive. 

If possible, in dull seasons, more inducements 
should be held out to the customer than in brisk 
seasons. More care should be used in selecting 
articles to l>e advertised and more thought should 
be given to advertisements to bring trade to your 
store. 

Advertising, to a large extent, is cumulative 
in its benefits, for the value of present advertis- 
ing depends largely upon what has been done 
before. If you discontinue advertising entirely 
you are leaving out some of the bricks in the wall 
which yon are constructing, and will lose a laige 
portion of the benefits of accnmulative advertise- 
ments when you begin again, there having been 
a disconnection in what you did liefore and that 
which you now intend to do. 

The benefits to be derived from advertising 
are in the future as well as what you may get at 
the present. Advertising is something like mak- 
ing a snowball— the further you go the bigger it 
grows. If, after you have rolled your snowball 
a little dl<:tance, you stop rolling it and begin 
another one, you are expending an extra labor 
instead of accumulating, while if you had kept 
on romng the old lall it would soon grow to 
much larger proportions than any new one yon 
could start. 

It is a poor policy ever to stop advertising alto- 
gether. In duU times, if the amount expended 
must be decreased, more care than ever should 
be used in the preparation of the advertisements. 
When the fish is harder to catch be more careful 
in selecting your bait. 

The way to advertise is an important point to 
consider. In dull timesmakeyouroITerings just 
as attractive as you know how, and advertise 
seasonable goods, such as will be of immediate 
Use. It is hard enough to sell nnseasonable 
goods when people buy freely, but it is much 
harder to push them in unfavorable times. 



T. R. DAWLEY. 



RENEWING. 



can be with a good assortment of paper 
from up-to-date lithographers. 

We all know how much the colored 
cartoons of the comic weeklies accomplish, 
and when vre stop to think that these 
papers, costing loc, do not penetrate to 
the humbler classes,we can see how much 
free cartoons would do. 

It is true that as much of a comic effect 
might not be adinissable as in a paper — 
might lead to undue comment and excite- 
ment — but it seems .safe-to say that artists 
and lithographers who can find and exe-. 
cute suitable designs for all manner of 
tlieatrical enterprises, from Shakespeare 
and Bernhardt to Hush City, and Frank 



of all the campaign orators of the conti- 
nent and not grow hoarse. 
The poster for '96. 



ValtiaUe Methods of Advertising.] 

How to advertise successfully iu dull times for 
a- general retail store is a di£Bcult subject to de- 
cide. It is at the same time a subject upon which > 
the(« is a great diversity of opinion. 

By duUtimes we mean the seasons of the year 
when trade is not usually so brisk as it is at other 
times. At these times^ sonie, merbhants largely 
increase their advertising expenditures. Others 
continue about the same as on busy times. Busi- 
ness discretion should, of course, be used by all, 
bat as a rule those who do the most advertising 
at these times have the t>cst of the argument, and 



All listed and protected service carries 
with it the proviso that the advertiser 
shall furnish the bill poster with twenty- 
five per cent, of the paper listed, in addi- 
tion, for the renewing. A shrewd adver- 
tiser, in placing an order for five thousand 
stands, will order four thousand of one 
design and one thousand of another. The. 
second design will be sent out marked for 
renewal. This scheme not only yields 
the beneficial results accruing from the 
change of design, but furnishes a icheck -. 
on the amount of paper actuallj- renewed." 
Thebalance, every sheet of it too, can be 
recovered by the inspector and utilized 
elsewhere, instead of being wasted or 
used for blanking, as is now often the 
case 



BILLBOARD ADVERTISING. 



REGARDING SERVICE. 



A Sfky and Intttt^&ag Interview with 
fSt. D. R. Talbeit, Advettistag Agent of 
the great CaHfomia Fig Syrup Co. 



"How are yon, Mr. Talbert? Brti,- 
BOARD Advertising would like to know 

how yon fared at the hands of the bill 
posters thronghont the conntiy, dnring 
your spring campaign of advertising." 

"All right ; sit down, and I'll tell you 
all about it. First, however, let me say 
that I cannot commend too heartily, the 
fair and courageous stand your journal 
has taken in regard to existing evil con- 
ditions and methods in the business. I 
want to say, in all candor, that I believe 
Bn;i30ASD Advertisinc has done more 
to elevate bill posting and extend the use 
of the poster than any other influence \ 



that'has ever been brought to bear upon 
it. ' Your open discussions and fearless 
criticism are working wonders in the 
matter of service." - 

."That being the case, Mr. Talbert, yon 
will probably not be averse to entering 
into particulars." 

"On the contrary, I shall be glad to 
particularize to your entire satisfaction. 
r 'want to warn other, advertisers against 
points where we were badly treated." 

"And we want to- warn decent bill 
posters against those members of the 
craft who are constantly bringing dis- 
credit upon it." 

"Well, how shall I begin? " 
"Suppose we commence at the begin- 
ning. How about the hoycot?" 

"Oh, that was nothing. 'We posted all 
the paper that we ordered from the print- 
ers, withont the slightest inconvenience. 
Bill posters in general are opposed to the 
boycot on principle. You may say that 
it did not keep us out of a single town." 
"How about Minneapolis, SL Paul and 
Milwaukee ? " 

"It was merely a question of price in 
those cities. I am aware that the im- 
pression prevails that we were barred out. 
but it's wrong. Had we been disposed to 
submit to a ' hold-up,' and pay the extor- 
tionate figure demanded, we could have 
billed the towns in question as readily as 
other points. The boycot was instituted 
to cs>mpell us to do this, but it did not 
work. I have letters in my possession 
which will prove this assertion and dem- 
onstrate the truth of my claims." 
"Will you let us have them ? ' ' 
"Certainly not. They were not written 
for publication. I will show them to you, 
but you must not publish them — in fact, 
yon must not even quote from them." 

(The letters were here produced, and 
duly examined by the representative of 

BlUSOARD ADVERlMSrNG.) 

"BnxBOAKS AsvERlismc would like 
very /much to have those letters, Mr. 
Talbert." 

"I believe you ; hut it would not be 
honorable on my |)art to inake them 
public." 

"Well, to busin e s s . Where did you 
get the best service? " 

"In Illinois. Tating the State as a 
whole, the service was the most satisfac- 
tory we obtained. You- must know that 
I depend entirely upon inspectors' re- 
ports, as I have no other means of deter- 
mining the qnalil^- of the service ren- 
dered. I visit all the large cities myself. 



but I cannot find time to taike in the 
smaller places, except in rare instances. 
In Illinois there were only two instances 
where we had any reason to find fault 
with the work." 

"Did you post Michigan ? " 
"Yes." 

"How were you satisfied with Grand 
Rapids?" 

"It was simply splendid. There is not 
a town in the country that has a better 
lot of boards than Grand Rapids. They 
are well made and well placed. Grand 
Rapids -was one point -where we got more 
than we bargained for. Geo. M. Leonard, 
who controls the town, is a credit to the 
craft. If affords me great pleasure to 
give him my unqualified endorsement, 
and to reconunend his service to adver- 
tisers at large." 
■ "How about Detroit? " 
"In Detroit we fared exceedingly well 
\ also. I might say the service, given us 
was At in every particular. Messrs. 
Walker & Co. are conscientions, pains tak- 
ing bill posters. The paper had not been 
up twenty-four hours before we felt its 
effect" 
"Tell.us about Michigan in general." 
"■Well, here's my inspector's report : 
"Allegan, Greenville and Kalamazoo 
are all marked 'At,' showing that in these 
towns our paper -was treated -with the ut- 
most consideration. The inspector has 
added after Kalamazoo : 'The bill poster 
here, named McCarthy, is O.K. This is 
one of the best jobs I have ever seen.' " 
"Was Michigan all satisfactory? '" 
"No, indeed. Benton Harbor was 
'bad,' as were also Sheboygan and Mus- 
kegon, while Battle Creek and Niles were 
oaly 'fair.' All the rest were 'good.' 
They were ' Bay City , Big Rapids, Cadillac, 
Coldwater, Flint, Lansing. Ludington, 
Mainistee, Mt. Clemens, Petoskey, Sag- 
inaw, Ypsilanti, Holland, Menominee, 
Belding and St. Johns. On the whole, 
we fared very well in Michigan." 
' 'How was Indiana ? " 
"Indiana was good. We billed twenty- 
six towns in the State, and only one — 
Huntington — is marked bad. Although 
eight have only proved fair." 
"What eight?" 

"Aurora, Goshen, Kokomo, Madison, 
Vincennes, Wabash, Washington and 
Cra-wfordsville." 

"Did you bill Indianapolis? " 
"Yes ; we used the Empire Bill Posting 
Co. at Indianapolis. Their service, while 
better than fair, was not good. These 
people mean right, and will do better as 
they gain experience in handling com- 
mercial paper. I am sorry I cannot com- 
mend their service. They are members 
of the Inter-state Association, and there 
were only two other members of that or- 
ganization who did not give entire satis- 
faction." 
. "What about EvansvUle ? " 

"There was a good one. P. M. Groves 
has the best boards in Indiana, and knows 
Ms business thoroughly. Evansville is 
marked Ai, so is Groves. If we could 
get service like his everywhers, we would 
drop every other avenue of publicity and 
confine onrsdves to bill posting alone." 
"What other towns were good ? ' ' 
"All of them. Peru, South Bend 
Richmond, Michigan City, Greensburg, 
Marion, Frankfort and Decatur, are all 
marked good; and Columbus, Ft Wayne, 
LaFayette, Lt>gansport, Rushville, Shel- 



byville and Terre Haute are credited witli 
being Ai." 

"How was Ohio? " 

"The poorest State, taken as a whole, 
that we billed. You will see that while 
in other States some towns are marked 
'bad,' in Ohio we have four marked 'very 
bad.' " 

"What were they ? " 
"Bellaire, Cambridge, Fostoria arid 
Kenton ; and Colmnbus was not good, by 
any manner of means. Urbana, Sidney, 
Sandusky, New Philadelphia, Newark, 
Mt. Vernon, Middleto-wn, East Liverpool, 
Dayton and Bncyrus were only fair, but 
Defiance, Chillicothe, Delaware, Eaton, 
Hamilton, Lancaster, Marietta, Marion, 
Portsmouth, Piqua, Washinj.t >n C. H., 
Wilmington, and Wooster were good." 
"How about Cincinnati ? " 
"You can say that Cincinnati was good, 
in fact, first-class. I inspected Cincinnati 
in person, but if I had not, I should 
nevertheless know that our work was 
well done from the returns we have ex- 
perienced. The Chapman boj-s under- 
stand their business. We will bill Cin- 
cinnati again next fall. We also had 
especially fine service in Norwalk, Lima 
and Findlay. They are all marked Al. 
But Van Wert and Delphos were bad." 

The interview was brought to an abrupt 
termination at this point by the entrance 
of a business acquaintance who bad an 
appointment. Mr. Talbert assures us, 
ho-v«-ever, that he -will be glad to take the 
matter up again at some future time and 
we shall probably present our readers 
with another installment in our next issue. 
Matter like this is valuable alike to ad- 
vertisers and bill posters, and we cannot 
get enough of it. 



Poster Printers' Gossip. 

Our first page this month bears a splen- 
did likeness of T. R. Dawley, president 
and general manager of the Great Ameri- 
can Engraving and Printing Co., of New 
York. It is not generally known, but is 
nevertheless a fact, that this concem,since 
the firm of Samuel Booth & Co. have 
■gone out of existence, is the oldest estab- 
lishment of the kind in America. 



Compton & Co., of St. Louis, are get- 
ting their share of business. 



The " Say " poster, printed by Henne- 
gan & Co., of Cincinnati, has just passed 
its one hundred and twenty-fifth thousand 
edition. This is the most remarkable sale . 
ever attained by a poster, or indeed any 
pictorial publication whatever. 



The Empire Show Printing Co., of Chi- 
cago, was sold at auction April 27. 



One of the surprises of the month is 
the resignation of Ed. Neele, manager of 
the show printing department of the 
Russell & Morgan Co. Mr. Neele has 
been identified with this concern for 
years. 



Poster printers should get together and 
settle upon one particular size, which 
shall be the standard whole sheet. We 
think it should be 28x42 inches, that 
being tlie size used by the greater number ' 
of printing houses at the present time. 



May, 1896, 

But in any event, the necessity of a re" 
cognized and standard size is very great. 
We have some houses using 29x43, others 
using 30x40; some 28x42, arid others 
30x44. The danger is exemplified in a 
sheet, 36x50, which has recently come 
out. 



Lithographic and zincbgraphic show 
printers oughl to paste their paper before 
allowing it to leave their offices. lo this 
connection, too, it would be well for all 
parties concerned if the shingle paste 

was generally adopted — ^that is, the lower 
edge of the upper sheet is trimmed, in- 
stead of the upper edge of the lower one. 
In this manner the upper sheet overlaps 
the lower, on the shingle principle, and 
the poster sheds rain perfectly. There is 
not one-tenth part of the washing down 
of paper pasted in this manner, that ob- 
tains among the posters matched in the 
old style. 

Wool Soap has a new poster, a litho- 
graphed sixteen-.<:heet, in colors — a hand- 
some piece of work. Harry Munson has 
the posting for all eastern cities. 



Harbnrger, Roman & Co.,of New. York, 
have an attractive four-color sixteen sheet 
advertising the Geo W. Childs 5c. Cigar. 
This will be posted in all principal cities 
through the agency of Jam W. Hoke. 
This is a new advertiser in the poster line, 
all their past expenditures having been 
through newspapers. They will use 
newspapers this year only in such cities 
as they may be unable to properly post 
Hoke does their newspaper advertising 
also. 

Some of the more enterprising mem- 
bers of the craft in the larger cities are 
putting up boards that are almost perfect- 
A few years ago if a bill poster had used 
tongued and grooved lumber he would 
have been regarded as crazy or at least 
guilty of wholly unnecessary extrava- 
gance. To-day, however, they are made 
-with ornamental hoods, and some have 
ornamental mouldings running around 
the edges, which, when painted, give the 
board the appearance of being framed in 
gold. 

As the poster grows finer and finer with 
each successive advance of the printers' 
art, the necessity of care and skill upon 
the part of the practical bill poster be- 
comes more apparent. The .first step in 
the right direction was the tongue and 
groove board. We hope the next one -will 
be the dry brush for rubbing-in purposes, 
and .after that we would like to see antore 
intelligent use of blanks. 



Mr. Campbell's paper says: "It is with 
feelings of modest pride that we ac- 
knowledge the receipt of nearly a thous- 
and eubscriptions during the last month." 
The editor erred slightly in his calcula- 
tions. Careful investigation discloses the 
fact that it was nearly ten thousand. It 
affords us much pleasure to correct the 
mistake. 



Clarence E. Runcy, the wide-awake 
hustler, is certainly a credit to the craft. 
Bi];i,BOARD Advertising is indebted to 
Mr. Runey for much news. 
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THE INTER-STATE. 

The Inter-state Bill Posters' Protective 
.Association continues its triumphant 
march. Not a day goes by but records 
some progress, some advance. Last week 
nearly every bill poster in the state of 
Minnesota left the A. B. P. A., and went 
over to its young and vigorous rival. 
Thoroughly alarmed, the gang which 
(loniinates the old association is making 
every effort to stem the tide. Despite the 
protests of seceded riiembers they continue 
to claim them and publish their names as 
members in good standing. 

Naught is left them of Minnesota or 
Illinois, precious little of Wisconsin. 
Kentucky has no existence in fact, " and 
the omission from the last number of the 
official organ is an acknowledgement of 
the truth of this assertion. 

But one thing can save them. Theelec 
tion of Leonard, Castner, Tyner and Cur- 
ran, and that means death to gang rule 
and bossism. 

The Capital City Bill Posting Co., Al- 
bany, N. Y., is the style of the letter head 
of a "new one," which reaches us just as 
we go to press. 

Illuminated billboards are among the 
possibilities of the near future. Our next 
issue will contain an able article on the 
practicability and feasibility of this class 
of boards. 

The Inter-state Bill Posters' Protective 
Association invites a/l bill posters to 
attend its Second Annual Convention, at 
the Leland Hotel, Chicago, Ills., com- 
mencing Tuesday, July 7th, next. ^U 
will be made welcome, and none will be 
subjected to insults or affronts. 



All the solicitors will attend the Inter- 
state convention— Hole, Gude, Hoke and 
Plato. Besides, many prominent printers 
and advertisers will be present. 



THE LIBERALS. 



The Ticket Has Been Dzeiied Upon. 

For President, 

GEO. M. LEONARD, 

Of Grand Rapids, Mich. 
For Vice-President, 

GEO. CASTNER, 

Of Syracuse, N. Y. 
For Secretary, 

H. H. TYNER, 

Of Springfield, O. 
For Treasurer, 

JAS. A. CURRAN, 

Of Denver, Colo. 

There is np nilstaking the earnestness 
and determination of the men back of the 
movement to reclaim the A. B. P. A. from 
the pitiable plight of ring-ridden bossism, 
which it is now in. The ticket they have 
decided on is a good one. They are all 
" good men and true, all loyal to the Asso- 
ciation and anxious for its perpetuation. 

It is said that the gang will run Al. 
Bryan for President, Sam Pratt for Vice 
President, J. Ballard Carroll for Secretar>- 
and Frank Fitzgerald foi "Treasurer. What 
measure of trutli tliere may be in this 
report we know not It is merely hearsay 
on our part ; but we do know that if the 
A. B. P. A. is to continue to exist after 
July next, it means the election of the 
entire Liberal ticket These men only 
can save the organization from complete 
disruption. 



BILLBOARD ADVERTISING. 



THE POSTER IN POLITICS. 

That posters can play an important part 
in the success of a political campaign was 
recently illustrated in New Orleans. The 
Citizens, League, an association cohiposed 
of leading business men, advocating 
reform in the municipal government, used 
5000 well printed two sheet posters, and 
on election day their majority was over 
12,000, a result far beyond their expec- 
tation. It was through the efforts of Mr. 
B. B. Myles, a leading salt merchant and 
member of the executive committee, that 
posters were considered. He explained 
the advantages poster advertising offered, 
and soon convinced his brother members 
that that was the one way to advertise 



AMUSING. 

In view of an article in another column, 
the following letter vmtten by Thompson 
to Mr. D. R. Talbert, is very, very funny. 

Waukesha, Wis., Jan. 23, 1896. 
Z>ear SiV— Your of 20 inst At Hand an in Reply 
■win Say that if you give work to Mr. Nevis I 
will Make sore trouble for you through Assi Bill • 
Postig Assi and Wis State Bill PostigAssi as we 
are memljers & if you will give us the work the 
Mater will be drop unless I Hear from you by 
Jan. 2S I wiU drop a I.ine to R. C. CamhBell. 
President of Assi Bill Poster Assl, Chicago, IIU 
telling that you are giving to the outher Agent 
the members of this Assi awaitigan Early Reply 
by Jan 26 96 we remaim 

Respt 
Thompson Biix Posty Co. 
Per W. I,. Thompson, Mgr. 



YDTE! TDTE! YDTE! 

THE CITIZENS' LEAGUE 

TO THE 

CITIZENS OF NEW ORLEANS! 



VOTE 



POB GOOD CITY GOVEHNMENT. 
FOB HONEST and CAPABI.E Officials. 
FOB a SOUND City ADMINISTHTION 
FOB, a Fore and Correct Begistration.- 
FOB a Divorce of City Government from 
Politics by Constitational Amendment 
FOB THE CITIZENS' IiEAGUE Ticket 



Against Corrupt Cotincilmen and All 

who have Supported Them. 
Against the Bing Bule ft Bing Method -. 
Against a Dishonest Begistration, 
Against Favoritism to Contractors and Jobbery. 
Against the Corrupting Control by Ward Bosses. 
A6AINST THE RING iBUNICIPAL TICKET. 
WHiL A SSLF-GOVEBNING PEOPLE PEEPETUATE THIS? 



VOTE 



AN IHFABTIAL QBAND JTJBY UNDEB OATH HAS SAID: 

"Officials of the City have been and are now interested in Contracts with the City." 

"Franchises have been granted under the semblance of competition, when in reality 
competing bidders were shut out-" 

"Contracts have been awarded withont regard to the lowest bidder and the alimony 
of the city has been spoliated by favored contractors with the connivance of its CotmciL 

" Prospective bidders for contracte have been asked by Coundlmen to add to their 
bids an amount sufficient to afford a percentage to them." 

B^'IiET ONLY HONEST VOTES BE CAST.-®1 



<l2irin REWARD 

^^n I m. .# m .ff attemptmg to vote infra 
.^mm ■ ^^ ^i^ in the City of New Orleai 



WiU be paid by the Citizens' I.eagne for the 

arrest and conviction of any person -voting or 

fraud and against the law at the ensuing elecBon 

..ii ,.,. .-r- - — . ■iT-'c--. OrleanSjOrofanyCommissionerof Election for vio- 
lation of the duties imposed upon him by law. 

THE ISSUES ABE PLAIN. DO NOT BE DIVEETED FBOM THEM. 



C H. YOUNG & CO.. 40S CARONDELET STREET. 



their platform. He was elected a com- 
mittee of one to attend to the entire mat- 
ter. Having written the matter, it was 
printed according to his ideas. They 
w^ere posted on nearly every billboard 
and wall in New Orleans and suburbs. 
All day long men stopped to read, and as 
many as thirty people were at one time 
reading the poster. That this poster was 
of great value in ventilating the political 
views of the Citizens League is an indis 
putable fact 

We reproduce the poster, for the bene- 
fit of our political readers and bill posters 

at large. 



I/>rin W. Palmer is the.Jeading 'dis- 
• tributor in Duluth, Minn. .Uteris doing 
the Syrup of Figs work for G. Runey & 
Son, who have charge of that city. 



TWO LETTERS. 

The following correspondence is inter- 
esting just at this time. Some months 
since, H. J. Anderson sent out one-sheets 
advertising the Cincinnati Enquirer. No 
lists were required, and no duration of 
showing specified. When the bills com- 
menced to come in, they were so nn- 
uniform, that Mr. Anderson adopted a 
blanket price of four cents per sheet, and 
paid all of them at this rate. If a bill 
poster had charged more, his bill was 
cut down If less.' he get the four cents - 
just the same. The letters which foUow 
demonstrate conclusively that all courtesy 
is not dead. i 

Springfield, O., Oct. 11, 1895. 
Thb Cincinnati Bnqcirer Co. 

Dear 5irj— Yours, irith check for enclosed, re- 
ceived, and I thank you very much for the extra 
amount sentand willsay, during my twenty'-two 



years' experience as a bill poster here in Spring- 
field this is the first time ever any person or 
firm ever paid me more than my bill called for, 
and I assure you I appreciate it. The only rea- 
son I did not charge you 4c was this : I am presi- 
dent of the Ohio State Bill Fosters' Association, 
and 1 had a talk with a few of the members and 
we all thought it no more than just and right 
that we do the Enpuirer woric as cheap as it 
possibly could he done, as the paper has been 
very kind to us in noticing our conventions, and 
in fact tbe paper has always been very friendly 
to bill posters, and I can assure you I would have 
given you the longest possible showing on my 
boards if you had only given mc what my bill 
called for. 

Again I thank you, and any time the Enguinr 
wants any posting done they can rest assured 
they win receive the best possible caie and the 
longest showing possible on my boards. ~ 

Yours truly, 

H. H. Ttnbk, 
Bill Foster, Sprinfield, O. 
Cincinnati, Oct. 12, 1890. 
H. H. Tyner, Bill Poster, . 

Springfield; O. 
_ .Oeo»- SiV— Yours of the nth inst. to hand, and 
in reply will say that we can return the compli- 
ment. Out of an the bill posters that we have 
sent work to be done, who sent in their bills at 
3C per sheet, and we paid them 4c, same as we 
did you, yon are the only one that has acknowl- 
edged the fact, and we'.take great pleasure in 
saying that any more work we have in that line, 
your name is on Uu list. Would further state' 
that as we are poster printers, and you are bill' 
posters, it is to our mutual advantage that the 
prices of posting should be kept down as low 
as possible, as we find that a great objection to 
merchants in this city, for they say the price of 
the bUl posUng is too high and that it frightens 
them at once, so I think that on the question of 
prices you are on the safe side. I also thaUk. you 
for the Ohio bill posters. 

With kindest regards, we are. 
Respectfully yours. 

The ENQDiREaCo.- 

PerH.A. 



AN EMPHATIC DENIAL. 

Chicago, April 24 isaS. 
BZZ.I.BOAKI> AnvBRTzsmo, 

• Dear Sirs— I noticed a statement in the April 
issue of Campbell's sheet, over the signature of 
F. B. Amend, the western representative of the 
Beeman Chemical Co., in which the sUtemcnt is 
made that the posting done In Chicago for the 
California Fig Syrup Co. and Messrs. Uggett & 
Meyers, was of a very inferior quality, and in 
justice to Mr. Schaefer, president of the Chicago 
Bill Fosting Co., I wish to say that, in so far as 
the sUtement refers to our work, there U no 
foundaUon for any such assertion. K does 
not look reasonable that we would contract for a 
second and third month's service with the Chi- 
cago Bill Posting Co., if on checking up the first 
month's work we had found it unsatisfactoiy. 
1 know from personal observation that the ser- 
vice was excellent, and I did not find occasion to 
cut out but one sUnd in the entire two months' 
showing we have Bad tllns far every stand was 
on a billboard, in a good location, all nicely 
blanked in, and posted in a workmanlike man* 
ner. The fact that the Chicago Bill Posting Co. 
is now posting our third month's billing, does 
notlMarout the statement published In Camp- 
bell's sheet. 

Yours very truly, 

D. R. Tai-bert, 
Advertising Agent California Fig Syrup Co. 



TELEGRAM. 

Chicago, April 25, 1896, 

BzX.I,BOAR]> AnvXRTZSIKO. ~ 

127 East eighth St, Cincinnati. O. 
Arttcle appearing tn April issue of Campbell's 
paper over signature of F. B. Amend, repnsent- 
ing Beeman Chemical Co.. reflecting 'on work 
done by Chicago Bill Fosting Co. for California 
Fig Syrup Co. and Liggett 4 Meyers, is an Infam. 
ons mistatement. 

PAtTX. F. SCHAEPBR, 

Manager Chicago Bill Fosting Co. 



The Grant Bicycle, made in New York, 
and the Fowler, made in Chicago, are 
among the new ones that are expecting 
to enter the posting field. 



BILLBOARD ADVERTISING. 
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FROM ENGLAND. 

The April number of The Bill Poslei; of 
London, England, devotes nearly two 
pages to an exceptiv»nally able account 
of the bill posting situation in America. 
The editor has a wonderfully accurate and 
clear perception of the existing diSeren- 
css and various conflicting issues when it . 
is considered that his impressions must 
needs be imbibed, and his conclusions 
reached, at a distance so remote from the 
seat of, the controversy, as to render his 
information scanty in the extreme. 

Wie reproduce his editorial comment 
intact. It is as follows : 

A Oose. Association. 

We think oor readers will scarcely fail to be 
interested in the. internecine straggle which is 
at the present time waging in America amongst 
the bill posters. It. has indeed being going on 
for some months, and seems likely to continue. 
In another column we give a summary of the 
controversy, as far as we can gather it from the 
reports which come to hand. It is a vigorous 
controversy, and personalities seem to be more 
acxentnated than they were at the beginning of 
it, bnt the whole purport of it is. Can a close asso- 
ciation be maintained? In other words, is it 
possible to compel advertisers to place their work 
in a certain given channel, or to give it to 
certain specified firms to the exclusion of other 
firms who are equally capable of doing it? 
There is no doubt that combination is a mighty 
factor, and knights of labour and employers 
of labour, both alike, have proved that mar- 
vellous things can he accomplished by its power, 
and it seems to us that the members of the Bill 
Posters' Association in America have determined 
to test combination to its utmost, even if in doing 
so they break the thread altogether. The ques- 
tion is. Can they, by organization, force a high 
price for their -work, and by combination with 
each other and boycotting all firms who do not 
come into line with them, compel the advertisers 
to give their workto Assuciatiou men at Associa- 
tion prices, and to none others? This is the line 
taken up by the Associated Bill Posters' Associa- 
tion of the United States and Canada, as we 
understand it. Their rule is to have one mem- 
ber ^n a dty, and one member only, and adver- 
tiseis must send their work to that firm, or if he 
does not, the iword goes round and no member 
will take his work at any price till he has made 
his peace with that firm. "We do not believe sucdx' 
a policy can succeed. The advertiser will go 
where he secures the best results. If the Associa- 
tion man can give them, to the Association man 
he will go. If the opposition man can give them, 
to that man he will go, and he will not go with 
his money in his hand and be a suppliant for 
favours. If be has trouble in getting his work 
placed he will divert his advertising into other' 
cliannels. He can live without the bill poster, 
and probably will do. It seems to us thata close 
association has a tendency to make a man care- 
less with regard to his business, and the method 
with which it is conducted. He looks upon the 
i».,As5°<3ation as likely to stand by him, and see. 
-. him through if he gets into trouble with any of; 
his patrons. We do not think an association 
should ever be under even a suspicion of having 
this tendency. Its aims should he to make a man 
a better tradesman ; to inculcate by every means 
in its power all those business virtues and prac- 
tices which tend to build up and consolidate 
business. A man is in business to do business 
and wants to woo all the business he can. An 
association should assist him. Will it assist him 
by frowning on local opposition and helping him 
tofightit? "We question it. The opposition may 
be vexatious, it may be nnprinapled even,'biiOf 
he has done his duty l>y his clients it will not 
stamp him, out. If he stands against it, it must 
be onhis merits. It may be that he locally will 
have to try the power of the boycot, and refuse 
to share work with his opponent. He knows 
best if he is strong enough. But each man mnst 
himself be the judge of his own circumstances, • 
and as to what course it is best for him to adopt 
in relation thereto. This will be a very different 
thing from a central organization sending out 
an order to the effect that because snch and such 
a firm did such and such a thing, in snch a town, 
every town in this country is to refuse to have 
anything to do with that firm. We say welcome 
business from every source. Increase its volume 
by every means. Use combination for the high- 



est ends and aims. Use it even to secure a fair 
and equitable price, but nothing wilL atone ior 
indifferent service and unbusiness like habits, 
and no combination can for long bolster up any 
man who lacks these primary elements of suc- 
cessful business life. 



ADVERTISING. 

One may insert an advertisement in his local 
paper and the following day estimate how many 
of that article have been sold ; but is that as far 
as advertising goes? Out of 5.000 people who 
sawyourdisplay advertisement, howmany put in 
an appearance at your store in respouse to it? 
Possibly 100. The remainder, 4,900, weren't 
enough interested in your offerings to call upon 
you. But were these 4,900 that didn't call able 
to get away from the influence of your advertis- 
ing? Someimpifcssion of your name has been 
photographed on their minds which will never 
- be erased. It may be that days will pass before 
opportunity will permit the effect of your adver- 
tisement to assert itself, but it will surely do so. 
— Dry Goods Bulletin. 



An adverisement might almost as well be out 
of sight as out of date. 



Writing an effective advertisement is like 
packing a trunk— a good packer will get in half 
as much again as a bad one and still the trunk 
will not seem crowded.— /Vinfers' Int. 



Advertising has become in these latter days a 
science, and a science that has received each year 
• increasing attention. Men are in business for 
business and advertising brings it ; so everybody 
is advertising, and naturally everybody is study- 
ing the subject. • 



The wide-awakemerchant and the wide-awake 
buyer get together by the means of the news- 
papers and posters. 



The advertising solicitor can argue with half 
the effort and twice the effect with an old regu_ 
lar advertiser than he can with a casual buyer of 
space. The one knows advertising judiciously 
done pays, the other is uncertain of the fact. 



Strength, beauty, originality and truth are the 
necessary component parts of an effective adver- 
tisement—one that will hold the reader and con- 
vince Withoutthesequalitiestheadvertisement 
does not fulfill its possibility. 



Des Moines has at last risen to the dignity of 
supporting what New York's Park Row is 
pleased to term the "ad-smith." The modem 
ad-smith is the conjuror of words and phrases 
into such form and function that they sell goods 
for the progressive advertiser and retailer. The 
particnlar local ad-smith, is Mr. EmelSOU Du 
Puy, who has opened offices in the new Manhat- 
tan building, where he will dispense his services 
in the form of business-getting ads to the busy 
retailer who wishes to increase his business from 
so to 75 per cent. 



The custom of buying and selling for cash is 
becoming more prevalent all over the country 
and among all classes of people. It is having iu 
effect in newspaperadvertising as in everything 
else, and the newspaper that sells its space for 
barter is regarded by the shrewd advertiser as 
hardly worth the having. To be sure, the ex- 
change of patronage among commercial institu- 
tions is to be encouraged, but patronize him who 
deserves your patronage from point of meritaud 
deserve his patronage upon the same basis. As 
thejvalne of anything is more accurately appre 
oated from a knowledge of its worth in cash, so 
dealing upon a cash basis makes wise buyers ' A 
business house that buys and sells for cash can 
compute to assets and liabilities at a moment's 
notice and often outflanks its credit compeUtore 
by the suddenness of its change of business policy 
and calculation. So the advertiser that buys his 
space for cash is always the best satisfied. 



In his speech in New York on December 19, at 
theD.O.Haynes' commercial centennial dinner 
General Charles H. Taylor expressed the followl 
ing opinions regarding the Sunday newspaper: 

"Thesizeof newspapers, especially on Sunday 
seems to trouble a great many people. Speak- 



ing in a business sense, the Sunday paper in 
particular is the one bargain at which people 
kick because they get too nuich for their money, 

'^There are various reasons vrhy papers Itavc 
grown larger, and will continue in the future. 
They have been growing in size pretty steadily 
from the beginning, and the man who calls for a 
small newspaper does not realize how limited, 
how coutiacted and how uninterestingthe small, 
compact journal for which he moans was in its 
prime. 

"It is not intended that every reader should 
devote his time to reading the entire contents of 
a Sunday paper any more than he should begin 
with the bill of fare in a popular hotel and eat 
every dish thereon enumerated. There is a con- 
venient table of contents, and he is expected to 
select that which he will enjoy the most and 
devote his time to it, and the paper is now so 
varied outside of the news of the day by contri- ,. 
bution ftom novelists, from scientists, from men 
and women iu every profession and every rank 
of life, that all tastes can be met, and the general 
tendency is to improve and elevate and instruct 
the people who read. 

"The best evidence that the size of papers, 
which cause so many groans, is not a mistake is 
shown by the fact that the largest editions are 
bought in constantly increasing numbers by the 
people of the United States: That their wants 
are met with intelligence and success is best 
shown by the fact that millions more newspapers 
are circulated in every year of our history." 



know of. many tmvelhig men who go llieie and 
distribute by pa.ving a small sum to Ihe bill 
iwster. Others, by keeping outside of police 
limits, have no trouble. 

The judge of the Supreme Criminal Court 
there never convicts anybody for breaking the 
ordinance, but in all cases where arrests are 
made by the police he has always dischargea 
the parlies arrested. 

The police iton't trouble one now. 
Yours truly, 

G, E. Fischer, Mgr. 
Fischer's Distributing Agency, 
Om.iha, Neb. 



Letters to the Editor. 



Editor 3nj.BOARr> Adtkhtising, 
Cincinnati, O. 
Dear Sir— Some months ago we concluded to 
branch out a little this year, and to extend our 
advertising. What we have done in the past has 
been largely in the newspapers, but by the ad- 
vice of our advertising agent, Mr. ^m "W. Hoke, 
we decided to place a large part of this year's 
appropriation iu bill posting. 

A le-sheet stand was designed and litho. 
graphed, advertising our George W. Childs 5c 
Cigar, and a few days after it was received by us 
we had a call from the representative of a bill 
poster of a leading city. He wanted to secure a 
contract for posting in his town, and we referred 
him to Hoke. 

He replied that he would not take the work 
from Hoke ; that he would give us direct a com. 
mission of 20 per cent ; that at the best he would 
pay Hoke no more than 20 per cent., and that we 
could save money by dealing direct. 

If we had to look after each town ourselves we 
certainly should never have considered posting 
for an Instant. Aside from this, however, here 
seems 10 be a case of remarkable business short- 
sightedness. But for Hoke's advice to the con- 
trary, he would now be spending our money in 
the newspapers and on the dead walls through- 
out the country. 

We had known in the past of a number of 
instances where Hoke had piloted some big con- 
cerns through some successful advertising voya- 
ges, and that is why he is now in charge of our 
advertising. And unless the bill poster can show 
some cause for refusing his business we shall 
stick to Hoke, and advertise that town not at all, 
or through some other means. And no matter 
what the means employed, the business will be - 
placed through Hoke's agency. 

Very truly yours, - ■ 

Harburgeh, Homak & Co. 



Editor B11.1.BOARD Advertisikg, 
Cincinnati, O. 
We do not see why in a town of 25,000 people 
that one billposter and distributorcan not make a 
living. . We have sent lettersalloverthecountry 
but received no reply. We advertised in Bili.- 
BOARS Advertising and other magazines but 
it seems that we can not get any work. We are 
well equipped in every way that a bill poster 
ought to be. We have 12,000 poles in thiscity that 
have control of ; also all the billboards. 
Yours truly, 

Bali. & Johnson, 

Key West, Fla. 

Editor Bxi.i.BOARi> Advbrtisxng 

I notice in Bii.i.board Advbktisino for April, 
some comments on the mayor of Council Bluffs, 
and in support of your article I enclose two let- 
ter! from representatives of the two largest firms 
in the country. Comment on them is hardly 
necessary, as they hit the nail on the head. I 



Editor Billboard Advertising-, 
Cincinnati, Ohio. 
Dear Sir— I received the A pril number of Bill- 
board Advertising. 1 think it is the best paper 
for advertisers and hill posters in the United 
States. I am not a member of any association 
yet but I will be in a month or so, and when i do 
join any it will be the "Inter-state" as I think 
it is the best of them. I think. every bill poster 
should join it. "It's a good thirig ; push it along.'. 
My tioards are covered with J, C. Aycr & Co.'s 
paper. They have the finest paper I have posted 
in a day's age. As soon as the snow is gone I will 
put up some new boards. Good luck to Bili.- 
BOARD Advertising. 

Yours truly, 

CiiAS. Garland, 
(Charley, the bill poster.) 



Mgr. Billboard Advertisino, 
Cinannati, O. 
Dear Sir— Today we Receivs a Copy of your 
April Paper and Seem that Motice you put in for 
us, you will Kecieve an orders foe 12 or 24 Copies 
of your Paper for5 years (nit) and we will uke 
I full sheet of your Paper for the Mext s years 
(Mit) I didint theink you Correspondert in this 
City could do it we are wety thankful for, it, 
wish you Haphiniss, thanking j-ou foe the favor 
We Remain 

Reept 
Thompson, Bell Posty Co 
per W. F. Beuten Preas. 

Bx 534 Waukesha wLc 



The notice referred to in the foregoing 
letter was as follows : 

"A correspondent writes as follows : 

Thompson Bill posting Co., Waukesha, Wis. 
has only one board, leaning against a building 
at an angle of about 45°. Firm is composed of 
Thompson himself, and he is about seventeen or 
eighteen years old. 

The Thompson Bill Posting Co., of 
Waukesha, are members of the Wisconsin 
Bill Posters' Association, which is a sub- 
ordinate division of the Associated Bill 
Posters' Association. 



March 6th, 1S96. 
Editor Billboard Advertising. 

Dear Sir— The New York State Bill Posters- 
Association and some of its members are good 
things. Hood's Sarsaparilla had some distribut. 
ing done in Albany last month, and the boys 
employed by Carroll sold their bags of paper 
in a junk shop for twenty cents. One of the 
distributors was Carroll's brother.in-law. 

There was ariothei shipment laying in the 
oflice for two weeks, which the agent came and 
took away. 

This is not the only case. If Dr. Miles, of Elk- 
hart, Ind., would have it looked into in Water- 
ford, he would find a great lot of his paper in a 
earn there, urhich was supposed to l>e put out by 
a member of the Bill Posters' Association. This 
is a fact, and can be proved by 
Vours truly, 



P. S — My name need not be used in print, but 
1 can be relied on if called. 



When the Ohio inspector of the Syrup 
of Figs Co., reached Mt. Vernon iu that 
State, he found thousands of his circulars 
undistributed. Further investigation dis- 
closed the fact that consignments of 
"Paine's Celery" booklets from the 
Wells, Ricliardson Co., of Buriington, 
Vt., and much valuable matter of the Dr. 



May, i8g6. 

Mile.s Medical Co., of Klkhart, Ind., had 
bfcii similarly treated by the local bill 
iiDster, L. N. lleadiiijjtoii. All the parties 
cliielly concerned were immediately noti- 
fied. 

This same inspector found only seven- 
teen stands out of thirty out in Dayton, 
O. ; and in Coshocton not a sheet of tlie 
paper contracted for had been posted. 
After some difScnlty it was recovered and 
.shipped back to headquarters, whereupon 
Frank P. Hagans made a claim for f 3.00 
for storage and space occupied. This is 
the rarest evidence of "nerve" that has 
ever been brought to our notice. 



It is only fair to Mr. Hagans to give his 
side of the story, which we do herewith. 
.■Mthough just how he can figure Talbert 
owes him anything, when he had not 
posted a sheet of the paper, is more than 
we can understand. Thorough ventila- 
tion of these matters however, is always 
a good thing. Mr. Hagans writes as 
follows : 

To Editor Billboard Advertising, 
Cincinnati, Ohio. 
Dear Sir— Some time since I had some dealing 
with Mr. D. K. Talbert, the advertising agent of 
the Syrup of Figs Co., He informed me that he 
would send me work, and asked what we could 
use to advantage. Sent him statement of what 
amount of paper we could use on first class loca- 
tions, and what amount of stuff I could post to 
advantage to him. He kept puttidg me off, from 
time to time in sending the work, and finally 
informed me that, as they had changed the style 
of stands to eights, that all he could send would 
be six by four stands and three sheets. While 
waiting on his work had occasion to use two of 
the locations reserved for him for a (ew days, 
and wrote him informing him what I had done. 
He wrote me a letter stating that under no cir- 
cumstances not to post his work on any old 
bams or fences but to wait and post on the best 
boards. On the arrival of this information, Mr. 
S. E. Crane, the inspector cameto town and I 
showed him the letter, and he told me not to post 
one sheet until I could post the whole amount, 
and I told the gentleman that it would be several 
days before 1 could guarantee him a full thirty 
day's showing. On the day that all my boards 
were clear, and we were getting ready to post 
the Syrup of Figs work, Mr. Crane comes to 
■ town and demands the paper, claiming that the 
company had written to him to pick up all 
paper not posted. This part was alSright on his 
part but they did not give me a chance to give 
them a good showing and I will post no man's 
paper unless I can do him justice. I gave Mr. 
Crane the paper, explaining to him that as the 
boards were just clear and that I could guaran- 
tee him a thirty day's clear showing regardless 
of opera house or circus shows, he was obdurate 
and took the paper. I had reserved several 
Iwards for this week and I think that Mr. D. R. 
Talbert is in my debt, and wrote to him to that 
effect, and hisanswer was that he thought my de- 
mand unreasonable and had sent my letter to the 
Billboard Advertisino as a curiosity. Now, 
my dear sir, in my experience of eighteen years 
of bill posting have never received such a turn 
down as this, and if Mr. D. R. Talbert had sent 
Ills paper as agreed iu his correspondence 
(which is in H. H. Tj'uers hands at present,) the 
work wouldhave been posted promptly and pto- 
tecled for thirty days, to the best of my ability. 
Trusting that you will believe this statement 
from a man who always tlies to do honest work. 
I remain, yours very respectfully, 

Frank p. Hagans, 
City Bill Poster. 
''• S.— Please send your valuable jKiper to my 
address and'will send you money order for same 
ill next letter. Your-s, 

Frank P. Hagans. 



BILLBOARD ADVERTISING. 



Minnesota boys when 1 say the above and with- 
out fear of contradiction. I have already re- 
ceived more bu.siness from the Inter-state 
(which is still in its infancy) tliau I have ever 
received during the three years 1 belonged to 
the A. n. p. A. I have notified them they must 
not use my name again as belonging to the 
Associated. I believe in doing business on busi- 
ness principles but do not believe in being 
bulldozed or ruled by such men as "Breslauer" 
who intend to do us. 

Respectfully yours, 

UENRV J, I,DDCKE, Jr. 



OH, MKE! 



Hillboard Advbrtisino, 

Cincinnati, O. 
Gentlemen— The correspondence contained in 
another column gives my views as one of the 
Mumcsota bill posters. We do not believe in 
the Hoyeoll rule endorsed by "Breslauer" for we 
stand pat for O. J. Gude Co., Uggett & Meyers, 
nnd the interstnte. I think I speak for all the 



HOW COULD YOU DO IT? 

Breslauer wants the general advertiser 
to pay seven cents, but when it comes 
home to himself— well the shoe is on the 
other foot The foUovring letter sent us 
for publication shows Mike in his true 
colors. All that fine solicitude and anx- 
iety for the weUare of his brother crafts- 
men in the small towns is gone ! gone ! ! 
gone ! ! ! The last sentence tells the 
mournful story—" I am interested in the 
show." Listed and protected service for 
three cents ! Think of it ! This is the 
letter: 

BRESI,AtJER BII,!, POSTING CO.- 
Minneapolis, Minn., March 17, 1S96. 
Dear Sir— Shipped you five loH sheet stands 
for the N. w. Cycle Show. Please post at once 
and mail bill to w. E Haskell, proprietor Daily 
7>OT«here, at 3c. per sheet. Please post one at 
depot. I am interested in the show. 
Yours truly, 

Mike Breslauer. 
Their correspondent will check stands in your 
city. 

Note.— They threaten to expel them if 
they post Syrup of Figs at less than seven 
cents, and say they cannot post Liggett 
& Meyer's paper at any price, and then 
send out stand work at 3c. 30 days. 

AND BOB, TOO. 

R. C Campbell, president of the A. B. 
P. A., sent thirty-five 3-sheets to Cad. F. 
Me\-is, at Waukesha, Wis. It was "Chi- 
cago Record" paper, and called for seven 
days display. This paragraph appears 
innocent enough on its face, but disclbses 
a worldof duplicity if carefully consid- 
ered. Cad. F. Mevis, to whom Mr. Camp- 
bell sent the paper, is a member of the 
Inter-state and is also opposition to the 
"Thompson Bill Posting Co., of the same 
city, who are A. B. P. A. people. This 
action on Mr, Campbell's part was not 
the result of a mistake or a misunder- 
standing. On the contrar}', he did it 
deliberately, with a full knowledge of the 
condition of affairs in that city. He did 
it because Mevis could give him the best 
service at the lowest figure, and he was 
actuated by sound business principles 
therein. But he demonstrated at the 
same time that all of, his fine talk about 
loyalty to the A. B. P. A., and all of his 
you slic^ to me, etc., nonsense is pure rot 
and buncombe. 



Miller Bros., of Columbus, O., posted 
Syrup of Figs paper in that city. The 
inspector for the Syrup of Figs Co., after 
describing in detail the miserable manner 
in which the paper was handled, sums 
the situation up in the following words: 
"This is oiie of the worst jobs I have ever 
seen." 



SUCCESS THROUGH POSTERS : HERE AND THERE. 



BV Jam \V. HOKE. 



One of the best arguments that I have 
used lately in favor of billboard advertis- 
ing is the phenomenal success of tlie New 
York Journal during the last few months. 
When this paper was purchased by Mr. 
Hearst its circulation was practically 
nothing. It now exceeds 240,000 daily. 

The new management adopted an ag- 
gressive policy, and pushed the paper in 
every legitimate way. Their first step, 
before advertising widely, was to strength- 
en the paper itself; new talent was se- 
cured in every department, and a news- 
paper was produced that was the equal, if 
not the superior, of anything on the 
newsstands. Thus when a reader was 
secured he was likely to continue. 

As soon as the publication, was just 
about as the publisher wanted it, hebe-- 
gan to use the billboards. The platforms 
on the L roads were also used ; other 
papers were using the L jplatforms, but 
the Journal used two, three, four, half a- 
dozen of the boards instead of a little ' 
measly one. The Journal changed its 
poster frequently, sometimes as often as 
three times a week. 

Three or four lithographic houses are 
constantly keeping a part of their forces 
busy on ths Journal posters. One of their 
very striking displays was a aS-sheet 
btrds-eye- view of Greater New York, 
showing the Journal " covering " it 

Their Easter poster was a most beauti- 
ful conception — in fact it was, if possible, 
too beautiful— too dainty, for a proper 
poster effect But it, or something else, 
sold out the entire Easter edition, and a 
hundred thousand more could have been 
sold if they could have been produced. 

One of the most noticeable effects of 
Oic Journal's wonderful growth was the 
reduction in price of the World. Some 
two months ago its price was reduced to 
la a copy "in Greater New York. The 
Journal sold at " ic. Everywhere," and 
put out howling big posters to that effect 
On April 15 the World, continuing to fol- 
low, announce^ that " now the price of 
the World is I c.. everywhere." 

The advertising of theyt?«r«a/has been 
almost exclusively posters, supplemented 
occasionally by circulars sent through the 
mails, under letter postage. One of the 
circulars enclosed a new one-cent piece, 
and asked the recipient to use it to pur- 
chase a copy of ihejoumat and thus eon- 
^-ince himself that all its claims were well 
founded. The columns of the other 
newspapers were not used, or, if at all, 
very sparingly ; some folks say that the 
newspapers were not used because jealousy 
on their part caused them to refuse the 
business, and thus forced the Journal to 
resort to posters. 

If this statement is correct the Journal 
owes them a debt of gratitude beyond the 
possibility of repayment. 



D. R. Talbert speaks in the highest 
terms of the e-tcellent service rendered 
him by Messrs. F. M. Groves & Co., of 
Evansville, Ind. They are members of the 
Inter-state Bill Posters' Protective Asso- 
ciation. ~ 



We are entirely out of the March issue 
of Bii,i,BOARi> ADVERTISING, and desire 
two for our files, for which we will pay 
t\venty-five cents each.. Mr. M_. J. Dooley 
of .Atlanta, is also very anxious to secure 
a copy. Of 222 copies printed in excess 
of our orders on hand March 1st, not one 
remained unsold April 1st 



P. F. Schaefer, of the Chicago Bill 
Posting Co., now controls Bour & Co.'s 
billboards on the Illinois Central R. R., 
which were formerly controlled by the- 
American Bill Posting and Advertising 
Co. 



Geo. Leonard, of Grand Rapids, Mich., 
and Walker & Co., of Detroit, both posted 
S3TUP of Figs paper, and did it welL 

Wesley Bronston, 71 Sheridan Avenue, 
Toronto, Out., receives subscriptions to 
Bii;x,BOARi> Advertising. 



.\n exceptionally able article on the 
advantages of advertising by means of. 
posters sand distributing matter, by Dana 
M. Baer, manager of the Luveme Advertis- 
ing Co., has been crowded out of this 
issue. We hope to present it in our next. 

The announcement by the President of 
the A- B. P. A. that he would expel mem- 
bers under certain conditions, has only 
provoked a broad smile among the rank 
and file. 

The American Advertising and Bill 
Posting Co. claim to have billed Ringling 
Bros.' Shows in Chicago exclusively. 
Reliable persons inform us that Schaefer's 
boards are loaded with it 



J. F. O'Mealia, of Jfersey City, has issued 
a model location list It is very hand- 
some. 



L. D. Hoeffer, of Meridian, Miss., has 
put out a.noTel brochure advertising his 
bill posting business in that city. It is 
nothing more nor less than a business 
directory of Meridian. It gives its re- 
sources, chief industries, population, sub- 
urbs, and tells the advertiser why he 
ought to put Meridian on his list 

Geo. H. Bubb, the city bill poster and 
distributor at Williainsport, Pa., has just 
added a new seven horse power boiler for 
making paste. He has the dty covered 
with the paper for H. J. Heinz & Co., of 
Pittsburg, the picklers and preservere; 
Philadelphia /V«5 three-sheets, announc- 
ing their ten thousand doUar story, Sons' 
Fathers, Armorside Corset eight-sheets, 
to be followed by Sweet Moments Cigar- 
ettes, and Sugartown Mineral Spring 
Water. 



AMONG THE AD-SMITHS. 

Jed Scarboro, of Brooklyn, N. Y., was 
awarded the $100.00 prize offered by Jos. 
Wetter & Co. for the best sixteen-page 
booklet, advertising their numbering 
machines. As there were forty-seven 
contestants, Mr. Scarboro has occasion 
to feel on particularly gooil tenns with 
himself. He has done much that is 
clever in his line, and what is more to 
tlie point, much that is original and 
novel. We have had occasion in the past 
.to speak oftenly of him, and it affords us 
g^at pleasure to chronicle his most 
recent triumph. 
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Billboard fldvertijiD^ 

' POBLISHED MOinHI.T AT 

127 East Elgbth Street, andnnati, O^ XT. S. A. 

BT 
lailXBOAXO} ADVSRTISINC CO^ 

JAMES H. HENNEQAN, Manager. 

Subscription, $1.00 Per Vear, In Advance. 

ASVSR.'nSENG RATES: 
AdTCitisements -will be published at the uni- 
fona tate of twen^-five cents per agate line, 
except in the classified columns, wbere special 
tales ptevail. Our terms are cash. 

Binboard Advertising u sold in London ai Ltno's 
Exchange^ $7 Chafing Cross^ and at American 
Advertising Newspaper Agency, Tirafalgar Build- 
ings, Iforlkumberland Ave^ W. C. Ik Boris, at 
Bretano''s,iy Avenue del Opera. The TVade sup- 
fHedbjnm News Companies. 

XemiUanee should He made by eihegue,posl-offiee or 
express moneyorder, or registered letter. 

Tke Editor cannotundertaietoretumunsoUcil^ 
manuscript. 

men si it neassary to wire us the indrueUons 
and copy for advertisements, great saving in the 
mailer oj telegraph toBs may be had by recourse to 
the Donaldson, Cipher. 

Entered as Sccmid-OassAfalter.aitheCtncainati, 
Ohio. Jiat Office, June 39th, sSgs- 

MAY, 18^. 

The poster continues to find increasing 
favor in the estimation of advertisers at 
large. Every week brings forth fresh 
and indisputable evidence of this asser- 
tion. Everywhere we see the signs of the 
awakening. Old established honses of 
prestige, standing and conservative meth- 
ods, are one by one discarding the hide 
bound usages which have heretofore gov- 
erned the apportionment of their approp- 
riations for advertistng, and are adopting 
the potent and all-powafnl poster. We 
find nian^r of them speaking of it as the 
new medium of publicity. Others extol 
its promptness. Some few endorse it on 
the score of economy, but all agree that it 
brings more results for less outlay than 
any other means at the command of the . 
advertiser. 

The press devotes more space to it than 
any other one topic of discussion with the 
single exception of politics. It is to be 
regretted that so much wanton twaddle 
• about "poster art" and the "new poster" 
finds publication. Beaidsleyism and Brad- 
leyism, which by the way, is merely 
BeaFdsIe3rism ont-Beardsleyed, is not art, 
nor will it ever be regarded as such. It 
is merely ia bastard freakish fad, the fruit 
of. a brilliant fan<7, prostituted to inuta- 
tive Japanese ideals, impressionistic meth- 
oSs, and an utter abandonment of real 
artistic technique. But while, one regrets 
the waste of so-much valuable space, he 
cannot but rejoice at the widespread 
interest it is evidence of. 
* 

It is a strange fact that the only hind- 
rance to the further progress and final 
triumph of the poster, is offered by bill 
posters or rather by an. association of bill 
posters. ■ ,' . - 

AVhat is true of conventions and asso- 
ciations the world over is also true of 
those of bill posters. The man of audac- 
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ity, he who is egotistical, glib of speech 
and possessed of a ready tongue, takes 
precedence over the careful thoughtful 
men of real depth and discernment, who 
would never even think of indulging in 
misrepresentation, or distorting facts and 
conditions. 

The thoughtless, with open-mouthed 
wonder, drink in the words of the blatant 
ignoramns who dares with Ijold effrontery 
ta assail the capably prepared measures 
and carefully considered statements of 
well-balanced men, founded on sound 
theory and tested by long experience 
. The question is put, the vote is taken, 
and the association is committed to the 
endorsement of men and measures which 
are immediately repudiated by the mem- 
bers individually as soon as they have 
weighed the matter and cooly considered 
its various phases. 

* ♦ 

• 

A TRADES paper is therefore often a 
tower of strength to a craft. If it be 
actuated wholly by loyalty to duty that 
reaches out always toward the betterment 
and uplifting of the interests to which it 
is devoted, if it believes fully in the 
benefits accruing from honest disputation, 
and accords both sides of all important 
questions a fair and full opportunity of 
expressing their views and obtaining a 
hearing from the craft at large, then in- 
deed it is of more importance, more real 
service, than any one or any number of 
conventions. The real merits of a meas- ' 
ure are brought out with greater distinct- 
ness and prominence, by calm and ex- 
haustive argument and reasoning, than 
any other known method. 

This paper has views, radical views, but 
that has never prevented any ■one who 
opposed them from obtaining a hearing 
through its columns, and it never will. 

X ^ ■ *** 

Pure food exhibits and bicycle races 
are going to be strong features at the fairs 
this fall. Many fairs are going to make 
a specially of both. The pure food ex- 
hibit is not a fad or passing fancy, neither 
is the bicycle, and those fairs that devote 
a proper amount of favor to both, will be 
surprised at the popular approval that 
win devolve upon their efforts. Exhibits 
of bicycles will be made at all fairs feat- 
uring bicycle races and applications for 
space will fairly rain in on ' the society 
that conducts a. well ordered pure food 
exhibit on proper lines, if they will make 
their intentions known. 

Taken all in all, the outiook for the fair 
season is especially promising just at this 
time. Indications all point to highly 
profitable and successful outcomes of the 
various ventures already launched. 



Mr. Campbell's paper continues to pub- 
lish Inter-state members in the A. B. p. A. 



While we.recognize that there may be 
honest differences of opinion on all sub- 
jects of inquiry, and that we should be 
tolerant of those who differ from us, it 
does not follow that all opinions are en- 
titled to equal respect. Each is to be 
judged by itself and on its own merits. 
We may, and indeed should; dispute the 
opinion that we believe to be erroneous, 
that out of the debate we may reach the 
truth, whatever it may be. But this does 
not imply intolerance exhibited toward 
those who hold the wrong opinion, espec- 
ially when we know they are conscienti- 
ous and have done some l^onest thinking 
on the subject. We should rather wel- 
come those who dispute with us because 
they honestly disagree with us, than the 
so-called friends who play upon our vanity 
by pretending to agree with all we say. — 
Minneapolis Times. 
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The Henry Zeltner Brewing Co. is hav- 
ing a new poster made. 



I have always believed that it is possible 
to unite success in business with strict 
moral integrity. I am aware that many 
people think that ... a man may do 
things in his public employment which 

he will not think it right to do in his 
domestic or private life. . I do not agree 
with this view ; and if the record of my 
life has any value, it is in showing that 
at least it is not necessary to success in 
business that a man should indulge in 
"sharp" practices. But even if it were 
necessary, still it would not follow that it 
was worth while. We cannot afford to do 
or say a mean thing. There are higher 
satisfactions than the mere getting of 
money, and riches cannot 'compensate a 
man for the consciousness of having lived 
a dishonorable and selfish life. — George 
W. Childs. 



Neither let us be slandered from our 
duty by false accusations against us, nor 
frightened from it by menaces of destruc- 
tion to the Government, nor of dungeons 
to ourselves. Let us have faith that right 
makes might, and in that faith let us to 
the end dare to do our duty as we under- 
stand it. — Abraham Lincoln, i860. 



NEW BUSINESS IN NEW 
YORK. 

The Columbia Bicycle four-sheet and 
Liberty Bicycle 8-sheet are being placed 
by Gude. 

L. E. LaTour & Co. have the sign privi- 
leges in the Polo Grounds Base Ball Park 
this year as in the past, and are filling up 
with some very beautifully painted ads. 



The Cupid Cigarros, made by D. Buch- 
ner, is placing a two-sheet in New York, 
to be followed by larger paper. Other 
cities will be used also. 



Thompson's Glove -Pitting Corsete, 
made by Langdon & Batcheller, are being 
advertised in all large cities by an attrac- 
tive three-sheet, and in all villages by a 
one-sheet. The business goes out for two 
or three months, to be duplicated in the 
Fall. New York City gets five hundred 
of the three-sheets.' 



Hawes Hats will probably use an eight- 
sheet in future, instead of a one-sheet 
The work will be looked after by <am W 
Hoke. 



Some years ago the strongest of the 
New York dailies, including the Herald, 
refused to pay Commissions to agents. 
They all pay commissions now, however. 
Those -that refused found after a time 
that the other papers were getting all the 
business. The bill poster who is busy is 
apt to feel a littie independent too, but 
don't forget there is a to-morrow. 



THE MAN WITH THE DOL- 
LAR MARK. 

|am W. Hoke is shown on the title page 
of this issue of Bn^^BOARS Aovsrtisinc: 
fondly gazing at his dollar mark, and 
figuring as to ways and means of scatter- 
ing lai^ge quantities of the article of which 
this is the symbol, among the advertisers 
and bill posters of America. 

Mr. Hoke — ^beg pardon, jam W. Hoke, 
is one of the few display advertisers who 
has also had a thorough schooling in all 
other branches of the advertising busi- 
ness, his experience beginning when 
scarcely more than a boy, in a nevrapaper 
office in Lonisville, Ky. Since then he 
studied the subject from the inside, as it 
were, in theater programmes, car signs, 
trade papers, magazines, etc., etc. 

Some ten years ago the question of dis- 
play began to interest hiin, since which 
time his efforts have been largely in this 
field ; all this time he has recognized the 
fact that display can never ftdly take the 
place of newspaper advertising, especially 
for unknown articles. Display can make 
the article known, but there is not the 
chance to go into details, offer arguments 
and make long talks, so often necessary 
to convince the skepticaL And for this 
reason he recommends the newspapers as 
an adjunct to display, or display as an 
adjunct to the newspapers, especially for 
an article where argument can be used. 

For a number of years Mr. Hoke was 
with the R. J. Gunning Co., during which 
time he saw that concern grow from a 
Bradstreet rating of |4,ooo to their pres- 
ent eminence of a quarter of a million. 

During the World's Fair y«ar the presi- 
dent of the Admiral Cigarette Co., with a 

force of salesmen, came to Chicago, pre- 
pared to open warfare upon the enemy, 
and the Admiral's advertising vras placed 
in the hands of Mr. Hoke, who. also placed 
it for St. Louis b' littie later. So well 
pleased were the Admiral people that in 
March, 1894, they placed him in charge 
of their entire advertising appropriation. 

And that is how Hoke happened to 
leave the booming West for New York. 

After a littie more than a year's service 
for the Admiral,' Mr. Hoke thought he 
saw an opening in New York City for a 
system of wall sign advertising, and 'he 
now controls more such space in that city 
than all others combined, with one ex- 
ception. 

During the year he has been in business 
" for himself" Mr. Hoke has worked up 
quite a lai;ge bill posting and newspaper 
business in addition to his wall advertis- 
ing, and so strongly is he impressed with 
the value of bill posting that he is now 
seriously considering the advisability of 
doing an exclusive brokerage bill posting 
business, or in any case of making this 
his specialty. 



May, 1896. 
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MINNESOTA FIRES THE FIRST 
VOLLEY. 



Wiscottsin will be Second, with Illi- 
nois to follow — Great victorjr for 
the Inter-state Bill PosteK^ Asso- 
ciation — The Minnesota State 
Association leaves the A. B. P. A. 
and goes oyer in a .hody to the 
Inter-state. 

The following resolutions were sent us 
for publication without solicitation or in- 
ducements of any nature on our part: 
NOTICE TO ADVERTISERS. 
Whereas, a certain paper in Chicago 
continues to publish our names as charg- 
ing no less than seven (7) cents per 
sheet; and. 

Whereas, we believe it to be the cause • 
of our not securing more business; there- 
fore. 

Be It Resolved, that we, the under- 
signed, hereby give notice that we are 
members of the Inter-state Bill Posters' 
Protective Association, and our prices are 
the same as adopted by the said Associ- 
ation, which is as follows : 
POPU1.AT10N, 

1,000 to 5,000, 3cprsht"l 
5,000 to 10,000, 4c " I 30 days 
10,000 to 20,000, 5c " I guaranteed 
20,000 to 40,000, 6c " }• and 
40,000 to 60,000, Sc " protected 

6o,coo to 150,000, 9c " I display. 
150,000 and over, 12c " J 

Signed, 

Jacob Fink, Faribault and tributaries. 

H. N. Ensign, Northfield, Minn. 

E. N. Morehouse, Owatonna, Minn. 

P. H. Zender, Austin, Minn. 

W. S. Elkins, Rochester, Minn. 

J. A. Hutton; Albert Lea, Minn. 
J. T. Owens, Wells, Minn. - 
Henry Werner, Winona, Minn. 
W, M. Cline, Red Wing, Minn. 
H. J. Ludcke, Jr., St. Peter, Minn. 
Sauk Co. B. P. Co., Baiaboo, Wis. 
John D. Lawe, Kaukauna, Wis. 
Appleton B. P. Co., Appleton, Wis. 
P. B. Haber, Fon du Lao, Wis. 
John Mallory, Green Bay, Wis. 
John B. Hebert, Menominee, Mich. 
City B. P. Co., East St. Louis, 111. 
G. M. Stark & Son, Jacksonville, HI. 
G. Runey & Son. 
Chicago Bill Posting Co. 
Chas. C. Maxwell, Lincoln, 111. 
Richard Wahler, Freeport, 111. 
C. E. Perry, Bloomington, ill. 
O. J. Johnson, Galesburg, 111. 
Frank P. Myers, Danville, lU. 
Lou Roley, Pana, 111. 
L. E. Tieman, Belleville, 111. 
H. F. Malinski, Cairo, 111. 
Seldon L. Nye, Champaign, 111. 
A. J. Turner, Carlinville, 111. 
Huiest-Stout Sign Co., St. Louis. 
City Bill Posting Co., Mankato, Min. 
C. H. Brown, Mnpleton, Minn. 
A. D. Goodman, Wasea, Minn. 



A PROTEST. 

Accompanying tlie above resolutions, 
we also receive<l tlie following protest : 

Minnesota BUI Posters' Association. 

I'rices, 30 dnys' .sliowinK, liRted niul protected, 

I " vJ •S"'"'"- ^^''y- *"°P- Trice 

1- N. Scott, St. Paul, 150.000, I2c 

M. Breslauer, Minnea'lis, 190,000, lac 



City 


Pop. 


Price 


Dulnth, 


60,000, 


9c 


Winona, 


25,000. 


7C 


Stillwater, 


18,000, 


7c 


Mankato, 


12,000, 


7C 


Faribault, 


9,000, 


7c 


Aus'in, 


7,000, 


7c 


St. Cloud, 


10,000, 


7C 


Brainerd, 


4,000, 


7C 


Northfield, 


5,000, 


7C 


Rochester, 


6,0:0, 


7C 


St. Peter, 


4,500, 


7c 


Mapleton, 


1.500. 


7c 


Fergus Falls, 


5.ax), 


7C 



Bill Foster 
F.J. Marsh, 
H. Werner, 
Mrs. Seward, 
C. H.,Griebel, 
Jacob Fink, 
P. H. Zender. 
E.T.Davidson, 

do. 
H. W. Ensign, 
W. S. Elkins, 
H. J. Ludke, 
C. H. Brown, 
W. R. Smith, 



NOTICE TO ADVERTISERS. 

The above price of 7c. was published 
without our consent, and we do hot =sk 
such high prices for our work. We 
charge Inter-state prices only. 

Jacob Fink. 

H. N. Ensign, 

P. H. Zender. 

W. S. Elkins. 

Henry Werner. 

Henry Ludcke, Jr. 
Note.— The above shows the methods 
pursued by the A. B. P. A. 



L. N. Scott, -writing to Mr. D. R. Tal- 
bert, in a recent letter which came under 
our notice, uses the following language : 
"If you do any bill posting work in Min- 
nesota, the matter must necessarily pass 
through my hands." In view of this 
assertion the following protest, signed by 
every . member of the Minnesota Bill 
Posters' Association (A. B. P. A.) except 
Scott and Breslauer, is somewhat surpris- 
ing. 

Secretary's OfiBce, \ 

Minnesota State Bill Fosters' >■ 

AssociatioQ. J 

Mankato, Minn., Feb. 26, 1S96. 

To Minnesota Bill Fosters: 

By the REQUEST of Mr. r,. N. Scott, of St 
Paul, President of Minnesota State Bill Posters' 
Association, instructed me to inform you that 
the California Fig Syrup Co. is trying to get 
their paper posted at cheaper rates than our 
regular Association price, (seven cents per 
sheet,] which please bear in mind and stick to 
our regular rates [seven cents] for the benefit of 
[the larger cities] our Association at large. 
Yours very truly, 

C H. Griebel, Jr., 
Scc'y and Treas- Minnesota State Bill Posters' 
Association. 

We, the undersigned, do not lielieve in 
the above manner and way of doing busi- 
ness, and we will post any paper sent out 
by the Inter-state Association if same is 
taken by them. 

J. Fink, Faribault, Minn. 

H. N. Ensign, Northfield, Minn. 

E. M. Morehouse, Owattomie, Minn. 

P. H. Zender, Austin, Minn. 

W. S. Elkins, Rochester, Minn. 

C. M. Friedbeiy, Gen'l Agent A\Tiite 
Navy Tobacco Co. 

Eugene -Reeves. Advertising Agent 
Elastic Starch. 

Allen D. Goodman, Waseca, Minn. 

J. A. Fuller, Albert Lea, Minn. 

W. M. Cline, Red Wing, Minn. 

Henry Werner, Winona, Minn. 

Henry J. Ludcke, St. Peter, Minn. 
N. B, — Please note that the above was 
at the request of L. N. Scott.— Ed. 



If President Campbell is really anxious 
to expel a few members, here i.s his 
chance. In any event advertisers will do 
well to note what thoroughly unmercan- 
tile XacXicssotne biil posters will resort to. 



"COPY." 
Milwaukee, March 27th, 1896. 

Dear Sir— tILx. William H. Stoddard, Janesville 
and Mr. Thompson, Waukesha, inform me that 
Mr. Talbert, advertising agent of the California 
Fig Syrup Co., has given the posting of his 
paper to their opposition. Both txiing members 
of the Wisconsin Bill Posters' Association, would 
respectfully request that you, as a member, re- 
fuse to post said paper 'till satisfactoiy arrange- 
ments are made with these gentlemen. 

The motto of the A. B. p. A. is: "You stick to 
me, I'll stick to you." 

F. Fitzgerald, Secretary. 
E. A. Haxtman, President. 



Camfornia Fig Syrup Co. : 

Gentlemen— ^^, the undersigned, mem- 
bers of the Inter-state Bill Posters' Asso- 
ciation, do not believe in the above method 
of doing business. We believe the adver- 
tiser has the right and privilege to 
place his paper with whom he pleases, so 
long as he gets satisfactory service. 

The motio of the Inter-state is: "Prothpt 
and reliable service at equitable rates." 
Signed: 
S. H. Barnheat, Appleton, Wis. 
P. B. Haber, Fon du Lac, Wis. 
W. Lansing, Neenah, Wis. 
Appleton B. P. Co., Appleton, Wis. 
John C. Lawe, Kaukauna, Wis. 
Spencer B. P. Co., Janesville, Wis. 
Harry Bumell, West Superior, Wis. 
W. s Schmidt, Menominee, Wis. 
Sexton Bros., Marshfield, Wis. 
O. A. Cole, Stevens' Point, Wis. 
Waterbmg B. P. Co., Elkhom, Wis. 
H. F. Malinski, Cairo, lU. 
Chas. C. Maxwell, Lincoln, 111. 
Warren & Austin, Effingham, IlL 
Murray Bros., Geneseo, HI. 
Frank P. Myers, Danville, HL 
A. J. Turner, Calinville, lU. 
O. J. Johnson, Galesburg, 111. 
H. J. Schneider & Co., Oak Park, III. 
Lon Roley, Pana, III. 
L. P. Carl, Harvard, lU. 
Victor Janney, Marshall, III. 
-J. M. Enck, Vandalia, IlL 
Richard Wahler, Freeport, HI. 
Chas. Hogue, Matoon, 111. 
Edwin E. Lewis, Flora, HI. 
Chicago B. P. Co., Chicago IlL 
Miller Bros , Rock Island, 111. 
City BUI Posters, E. St. Louis, HI. 
Huiest-Stout Sign Co.. St. Louis, Mo. 
J. A Fuller, Albert Lea, Minn. 
Jacob Fink, Faribault, Minn. 
Morehouse Bros., Owatona, Minn. 
C H. Brown, Mapleton, Minn. 
H. Zender & Son, .A.ustin, Minn. 
H. U. Ensign,- Northfield, IVKun. 
Wm. M. Cline, Red Wing, Minn. 
H. J. Ludcke, Jr., St. Peter, Minn. 
Mrs. V. C. Seward, Stillwater, Minn. 
K. D Goodman, Waseca, Minn. 
Henry Werner, Winona, Minn. 



Editor Bii.i.BOAsn Aovsktising, 
Cincinnati, Ohio. 

Dear 5ir— Business is humming. Our local 
merchants are thoroughly alive (o the healthful 
resulu to be derived from the biUboar^s. We 
have just completed the erection of several new . 
7x4 stands and 100 one-sheet lithograph boards. 
The stands are an put together with twelve inch 
dressed lumber, with cap and weather strip. 
The one-sheet boards are madeof one inch stuff 
dressed and with three cleats across the back. 
On each of the boards we had stencilled in large 
letters, "This board is owned by Spaulding & 
Gordon, Licensed City BUI Posters. Post No 
BUls." We found it necessary to put up these 
boards to supply our constanUy increasing local 
patronage. 

This month we closed a nice contract for a 
monthly showing of ten stands for the Golden 
Rule Store, a large department concern of this 
ci^. We also had the pleasure of a call from 
Mr. A.S. Kohlund, the genial agent for the 
Walter I,. Main Shows, which plays here June 
22d. Mr. Kohlund was shown about the city and 
before leaving contracted with ns for 15000 feet 
of billing space. 

Take the majority of the bill posters and they 
do not know how profitable they can make their 
local business. Why it is their "staff of life," 
that is if they care to any more than exist. Let 
the bin poster get his boards in shape to make 
a good showing of several local billings at the 
same time, take the utmost pains with his local 
patrons' work, btenk it in well, save out enough 
paper to make the renewals as often as necessary 
and then take a litUe time and show your cus- 
tomer just what you have done for him, give him 
the evidence of work done, and he wUl come 
again. Mr. BUI Poster yon are not working a 
directory or hotel register dodge, but a legitimate 
business; seek to bring yonr business up above 
the level of the fakir, do your share in making 
it legitimate, and in a short time your local pa- 
per-^youronly rival— win be giving you a hand. 
We liave tried it and have succeeded. 

A good way to work the trade is this: Seethe 
different merchants wlth.a good line of commer- 
cial posters at least once a week. Monday or 
Tuesday without falL If the bju poster is not a 
good solicitor get a man to do the work and give 
him the commission on the posters and then do 
the billing at your regular rate. When the post- 
ers arrive from the lithographers make your 
billing promptly, taking particular care that 
some of the posters are whereyour customer will 
not fail to see them. In this way Smith, the 
clothier sees Jones' posters, reads of his wonder- 
ful $10 suit and the result is. Smith takes 200 of 
the 'latest" the next Ume the solicitor calU and 
you Mr. Poster are ; $ $ $ ahead. Another good 
scheme which we use to splice in with, is to 
make your customer a proposition to give him 
say ten stands to be properly blanked in, and in 
the centre or comer of each stand place one of 
those elegant three sheet lithographs, appropri- 
ate to the customer's business,-theu have your 
painter paint in your customers copy, in colors 
using water colors or printers ink thinned with 
benzine. The entire cost win lie about ^.oa per 
stand. Charge your customer $5 00 per stand for 
a 30 days showing and he wiU have to acknowl- 
edge, if yon have done your work well, that it 
is the most value he ever got out of a like amount 
of money spent in advertising. The above are 
only a few of the many ways in which the wide- 
awake billposter can make a winning. 
Very truly yours, 

Spaclding & Gordon. 
Boise, Idaho, April 20th. 




New York Gty Wall Signs. 

My wall ads here at home are the biggest, the brightest 
the most prominent, and in every respect the best advertis- 
ing obtainable for the money. 

1 can give a display of a hundred thousand feet, or 
more, or less, and a search warrant will not be necessarv 
in finding the ads. 

My painters are the highest priced men in the trade, 
and my i»int is good paint. 

1 don t say that you must patronize me, but 1 do say 
that your interests point that way. 

My prices are right. 



Telephone connection. 



S7 Nassau St., New Yorlc. 
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BILLBOARD ADVERTISING. 




Conducted by W. CHANDLER STEWART. 



SPECIAL. NOTICE.— All matters and corrapondence intendtd for this department should be sent 
'. direct to W. Chandler Stewart, 4ZZ4 Elm Avenue, Philadelphia. 



DOING rr RIGHT. 

A circular distributor of St Louis sends 
tne Iiis letter heading for criticisni. The 
printingof this letter headisonly "so so," 
yet it is one of the strongest trade stimu- 
lators I have seen for a long time. Fromo- 
nently displkyed in a cut of a uniformed 
carrier delivering a. circular to the house- 
wife, is the-motto "Do it right, or not at 
all." If the firm lives up to this motto the 
time will come when they will be ' 'doing it 
all," and their page advertisement every 
month in Biixboarb ADVERTistNG will 
draw them trade from all over the country. 



A lecturer' wants to know the best way 
to advertise Ms conise of tturee lectures 
on traveL The Chicago Times-Herald 
recently asked several prominent Chicago 
divines their opinion as to the best meth-\ 
od of advertiang a church. : The general 
trend of opinion appeared to have been 
in favor of the poster. As it is only a step 
from the pnlpit to the lecture platform, 
I would advise the poster as the chief 
mode of publicity ; but, after your posters 
have been well displayed, I would gener- 
ously distribute throughout the city, an 
interesting four-paged folder, artistically 
and entertainly illi3strated. 



A T.TVKWKT ATTFR - 

While the great millionaire department 
store proprietors of the large cities hustle 
day and night in order to make their busi- 
ness a success, the smaller retailers sit 
around and wait for trade to come to them. 
Some of these merchants of the smaller 
cities advertise, it is true, but it is done 
in such a half-hearted way that it really 
don't count. Even those who have their 
advertisements prepared by prominent 
advertisement writers do not back up their 
advantage with personal hustle, and half 
of tli<*TTi don't even follow out their -writ- 
■ er's ideas. Yesterday I received a letter 
from one' of BttCBOAKD-ADVERTiSiNG's 
readers that makes me feel that the smal- 
ler merchants are beginning to appreciate 
the great valne of advertising — ^when it is 
done in the right, way. At any rate, my 
correspondent, Mr. Abner H Graham, 
has "tumbled" to the power of the paint 
brush and type, and they are not going to 
get rusty in his hands He is the proprie- 
tor of Graham's Cash Store, of Milltown, 
Maine. Though only in business two 
years, he has one of the largest stores, and 
is decidedly the most progressive merchant 
in that part of the country. Paint bris- 
tles on every bam on the roads to the 
town with Graham's method and Gra- 
ham's prices ; every street car tells of his 
merchandise; the newspapers get their 



share of his publicity, and the circular 
distributors are even giving his townspeo- 
ple some new advertising novelty of his. 
His latest scheme is worthy of imitation 
in other towns. There is an ice company 
in Milltown whose wagons serve the peo- 
ple of that town as well as those of three 
near-by towns. Every morning those ice 
wagons drive up to Mr. Graham's store 
door, before they start ont on their routes 
for the day, to have large signs tacked on 
either side of them. The signs tell of one 
special bargain Mr. Graham has to offer 
for that day. Do you wonder that the 
people can't get away from such a man ? 

AN AD FOR DRUGGISTS. 
Speaking of good advertising, the Wal- 
ther Printing House, of Philadelphia, 
sends me a copy of the best and most 
economical advertising medium for retail 
druggists I have ever seen. It is a syndi 
cate newspaper, full of information and 
advertisements that should sell goods for 
any druggist. By changing a word here 
and there, each druggist has a paper, 
especially devoted to his store — a paper 
that will be read and kept, where an ordi- 
nary circular would be thrown aside. 



HOW ONE BILLPOSTER STARTED. 

Mr. T. M. Young, of the Southern 
Advertising Co., writes that they started 
the merchants of Manning, S. C, to using 
the billboards by showing them samples 
of commercial posters from one of the 
large lithographers. Now the merchants 
find that the billboard displays pay them, 
and advertise right along. ' 'Papers reach 
the classes ; posters reach the masses," is 
Mr. Young's motto. ICnights of the paste 
brush in other towns could increase their 
business by following the Young broth- 
er's example. 



"BIHBOARD ADVERTlSflSIG" WILL 
HELP. 

To the billposter -who can't see any 
further than a certain facial projection, 
this article may sound like a selfish "puff" 
for BiLLBo.-ucu Advertising. But the 
wide-awake, go-ahead poster will see 
the advantage of introducing this paper 
to the advertisers of his city. The aver- 
age merchant looks upon bill posting as 
only fit to advertise soap, tobacco and the- 
atres. If he could be induced to become 
a reader of Billboard Advertising, he 
would soon become educated to the great 
merits of the boards, and the poster would 
profit accordingly. 



The Campbell Preserves Co.,' of Balti- 
more, are going to post the South. 



T.R.DAWLEY. 

We present to our readers, on the third page of 
this issue, a likeness of Mr. T. R. Dawley, presi- 
dent of the Great American Engraving and 
Printing Co., representing the oldest Show Print- 
ing House now in this country, Mr. Dawley 
having established the business In 1S57 nearly 
where it is now located. The plant managed by 
Mr. Dawley, although, perhaps, not the largest, 
is probably better equipped and adapted for 
promptly executing orders for all kinds of show 
printing than many of much larger pretentions, 
and the trade of the office extends around the 
world, having branch offices in Liverpool and 
London, Bngland, Paris. France, and Berlin 
Germany. A person not familiar with this 
branch of the printing business can hardly real- 
ize the magnitude of some orders executed by 
the Great American Engraving and Printing Co. 
We have been told that this office once secured 
and executed an order for what is called a 144- 
sheet poster in five colors. This poster was 161 
feet long and 9K feet high, and it required 720 
blocks 27}4x39^ inches to make. It required 
more than 7,200 feet of lumber. To print only 
one-thousand copies it required 28S reams of 60 
lb. paper, or a total of 17,280 pounds, and, as it 
had to go through the press 720 times, it required 
728,000 impressions to complete 1000 copies and 
about 10 tons of costly ink. Bach poster cost 
about $15 each, without counting the engraving. 
This company have just printed for the I. N. 
Corset firm an edition of 100,000 mammoth post- 
ers. Some years ago they printed an edition of 
200,000 for another firm at a cost of some $2,000. 
Mr. Dawley is a resident of Griswold, Conn , 
where he owns real estate and is proprietor of a 
large country store. 



An AUSTRALIAN BILLBOARD 

Melbourne, Australia, February 2Stli 1S96. 
Billboard Advektising, 

iJrar jT/rs— Your esteemed favors of I6th and 
25rd December to hand. Delay in ncknowledgin^ 
same caused by absence of undersigned. 

-.Under seperate cover we have much pleasure 
in handing you two copies of the billboard 
referred to, and which, accepting your published 
announcement as correct, miist be the largest 
permanent billboard in World. 

The exact measurements are 23S feet to Victoria 
street by 32 feet to Howard street, and all of a 
uniform height of igj^ feet. The situation is a 
central one, at North Melbourne, a thickly pop- 
ulated suburb of Melbourne, and distant about 
li of a mile from Melbourne Post Office. 

The larger frontage is parallel to a main line 
of cable trains, and is the centre of over half a 
mile of shops and business premises. 

The building showing at back of hoarding 
has been some eight years in progress and likely 
to be several more. It is called St. Mary's Cathe- 
dral. 

We are, dear sirs, 

Yours very truly, 

AUSTRALASIAN ADVERTISING CO. {I,TI>.) 

W. KEMP, M'gr & Secy. 



GOOD FOR YOU. 

Paper for SantalMidy Capsules Remedy 
and Big G has been refused by the Amer- 
ican Advertising & Bill Posting Co., of 
Chicago. We have found so little to 
commend of late in the actions of the 
erratic genius who manages this concern, 
that we eagerly sieze this opportunity of 
tendering oiu: congratulations. We also 
heartily coincide with his observation 
that the sooner all bill jrosters do likewise, 
the better. 



The Chicago Bill Posting Co. is building 
boards as fast as five gangs of carpenters 
can put them up. 



CANADA. 

Canadian Bill Posters have left the A. 
B. P. A., and organized an independent 
association of their own. And the ' 'gang 
played on." 



May, 1896. 
$ain W. Hoke Gets Commissions. 

The April i^ue of Campbell's paper, 
states that Van Beuren, Munsdn, and 
Reagan & Clark refuse to pay com- 
missions to jam W. Hoke on bill posting 
that he may send to them. Of course, 
Mr. Stahlbrodt would like this to be the 
truth, but all the same, Hoke's paper 
goes up right along, and Hoke pays reg- 
ular rates, less regular commissions, 16^ 
per cent, on short orders and 20 per cent, 
on orders of three months or more. 



Harry Munson Home Ag^ain. 

After an absence of a number of months 
Harry Munson "returned to New York, 
looking as robust as ever, and a great 
browner. During his absence the busi- 
ness has been ably conducted by Wm. 
Lowden, who was instrumental in form- 
ing the association of New York's three 
bill posters into a defensive organization. 



Jno. D. Plummer, manager of the street 
car advertising in Asheville, N. C, has 
recently secured control of the billboards 
in that city, and will conduct the two 
together, under the name of the Asheville 
Advertising Agency. 

Asheville is on^ of the most popular 
mountain resorts East of the Rockies, 
and at all times of the year — ^winter and 
summer— it is fiUed with pleasure and . 
health seekers.from all parts of the coun- 
try. It is a busy, growing place, with up- 
to-date ideas, having a population of 
15,000 residents, and half as many visitors 
the year through, and Mr. Plummer 
promises that under his management, 
there will be a billboard business credit- 
able to the place, and a showing hitherto 
unknown there. 



The Chicago Bill Posting Co., of Chi- 
cago, has shipped over 1,000 24-sheet 
stands; 250,000 ^-sheet snipes; 110,000 
one-sheets. 

The service given by the members of 
the Inter-state has invariably been good. 
They have just closed a contract with the 
Moxie Co., Lowell, Mass., 50,000 one- 
sheets for city and country work. 



West Superior Bill Posting Co., West 
Superior Wisconsin, have sold out to The 
Petcher Tri-City Co., and 1000 feet 'of 
new boards have been added to their plant, 
and 2000 feet more will be erected as soon 
as the grounds are favorable; 



Harry Bumell West Superior Wiscon- 
sin, has given the " Sweet Moments " a 
good showing. 

W. C. Teide Racine Wis., Vice Presi- 
dent Wisconsin State Association, is giv- 
ing the Sweet Moments a nice showing. 

Advertisers desiring distributing done, 
can place their contracts for Minneapolis 
and St. Paul, with the Chas. Bartsch Com- 
pany, and rest assured they will get 
honest service. See their advertisement 
on another page. 



E. J. Marsch, manager of the Duluth 
Bill Posting Co., Duluth, Minn., has an 
enormous amount of boards, and they are 
well covered with local and theatrical 
work, no commercial work to speak of. 
He is a nice, congenial fellow, and seems 
ever willing to treat people square. 



May, 1896. 
DISTRIBUTORS' CHAT. 

There is a large sized row on in the 
ranks of the International Association of 
Distributors. One faction has called a 
convention to meet at Springfield. O., in 
June. The other issues a call for Chicago, 
July 23d. 

While internecine strife of this nature 
is deplorable and unseemly, the members 
in general, owing to the lethargy that 
has possessed the Association, and es- 
pecially some of the ofiScers, for the past 
six or seven months, are inclined to wel- 
come anything that promises to bring 
about a change. The outcome will be 
watched with interest. There is certainly 
much need of greater zeal and efficiency 
on the part of those in control of the 

organization. 

Vansyckle & Hole, of Indianapolis, 

have executed the following contracts 
within the two months just passed. Dis- 
tributing : Gt A. & P. Tea Co., 64,000 ; 
C. I. Hood & Co., 60,000 ; Lane's Family 
Med. and Kemp's Balsam, 30,000; Geo. E. 
Mitchell, Novelty Plaster Works, 30,000 ; 
Dr. Williams' Pink Pills, 28,000 ; Paine's 
Celery Compound, 25,000; Syrup of Figs, 
25,000; Peruna, 22,coo; Dr. Chase's Blood 
and Nerve Food, 20,000; Progress Cloth- 
ing Co., 17,000; Crown Baking Powder 
"Purveyors," 10,000; Chicago CAro/ziVfe 
sam. copies, 3,900. Tin signs: Battle Ax 
Plug, 10,000; Quaker Oats, 5,000; Wheel- 
men's Co., Bicycles, 3,000. 



BILLBOARD ADVERTISING. 



A movement looking to the reorganiza- 
tion of the International .Association of 
Distributors has been inaugurated. 



A correspondent writes as follows: The 
announcement that a meeting of the In- 
ternational Association of Distributors 
would be held at the Leland Hotel, Chi- 
cago, commencing July 22d, is met with 
popular favor by all the members who 
have the interests of the Association at 
heart. Although this meeting was not 
called *|r the Board oif Directors, it was 
timely, and judging from the way certain 
officers are inquiring by whose authority 
such a meeting was called, they must 
think something is going to drop — in 
fact, something will drop. 

The members of the I. A D. want and 
vrill have a set of ofiScers that will attend 
to their respective duties as becomes 
efiScient and honest men. They are tired 
of paying dues and not getting anything 
in return. Some of the old officers are 
1 like a mill stone to a man's neck, or like 

a leach sucking the life-blood of this 
Association. It is proposed at this meet- 
ing to adqpt a sliding scale of member- 
ship fees »nd dues, which gives the dis- 
tributor in the small towns and villages 
an equal share of expense to bear in pro- 
portion to the population of the territory 
he works iu. Another improvement of 
this new movement is to establish per- 
manent headquarters, with a paid steno- 
grapher, in charge of the Secretary, the 
Secretary to serve grrtis. With this plan 
members will at all times receive prompt 
attention, and will be kept posted as to 
what is going on in the distributing 
world. Their names will lie kept before 
the advertiser. 

This meeting will undoubtedly be the 
largest gathering of distributors ever 
heard of, and a general invitation should 



be issued to all the reliable men of the 
craft. It would give them a chatice to 
get acquainted, and the result would be a 
benefit to every one. As Chicago is the 
headquarters of many large advertisers, 
the distributors could kill two birds with 
one stone by soliciting business in person. 
Every member should put forth his 
best efforts to make this movement a 
success, both by attending in person and 
getting others to attend. 

Henderson, Minn., Mar. 13, 1896. 

Editor of &IZ'LBOARX> Adtertxsino, 

Cincinnati, Ohio. 
Vou may state through the columns of the 
"Only," that G. Runey & Son, V^aukegan, III., 
have distributed and covered 125.000 pieces of 
advertising tnatter throughout Minnesota,, in- 
cluding Minneapolis and St. Paul, for the Syrup 
of Pigs people ; and 125,000 for the ''Elastic 
Starch" people, for E. Reeves. Gen. Adv. Agent. 
Elastic Starch Co. We also have contracts for 
both of the above firms in all the principal cities 
in Wisconsin, and will complete that state this 
month. G. Runey & Son are enthusiastic Inter- 
national Distributors' Association members, and 
prefer to do the work themselves rather than 
give it to any one not members of the Inter- 
national. Good distributors are as essential as 
good bill posters, and we believe the distributors 
need purifying and classification. 

Clarence E. Runev. 



H01V many of you ever received the money 
back you paid the Circulator for subscription 
and advertising. 

How many of you ever received any informa- 
tion outside of vrhat the two assistant secretaries 
and solicitor gave you ? 

How many of you knew that most of the time 
that said officers were using their own money to 
give said information? 

, How many of you know that the assodation 
advertisements run in Bii.i.BOARi> Az>vzktisxn(^ 
were paid for out of personal funds?; 

How many of you are there that are not dis- 
gusted with the ways Durboraw and Boordni. 
have run or not run things? 

How many of you are foolish enough to pay 
any more daes to the secretary, so he can keep 
it as his imagina jy salary ? 

How many of.you are willing to attend a meet- 
ing, if called by President Boorom? •• - 
* How many of you.blame me for bolting? 

How many of you are going to stand by .vrhat 
.is riglitand just? 

How many of you will attend our meeting at 
Chicago? ! ' ' ■ ' " 

How many of you will attend the other meet- 
ing, if there is one? 

I could ask a thousand more such questions, 
but what is the use? I will let yon ask the rest 
yourself.- 

I must ask you one thing more : Are any of you 
willing to lei this state of affairs exist another 
A ear, or are the members to o^vn this association ? 
I, for one, will not stand it any'longe.r, that is 
why I, and a large diajority of our association 



tl 

OFFICIAL NOTICE. 

f Springfield, O., -April 13th, 1S96 
(" Headquarters, I. A. D. A. 
The officers and members of the Inter- 
national Association of Distributors, of 
North America, are hereby notified that 
the regular annual meeting of the Associ- 
ation will be held in Springfield, Ohio, 
on the first Monday in June, 1896, which 
will be June ist An entirely new set of 
officers will be elected to serve for the 
enstdng year, and other business of vital 
importance will come before the meeting. 
All members are requested to attend. 
Those unable to be present will kindly 
direct their proxies to the President. All 
members who will attend the tneeting 

will.please inform the President by mail 
not later than one week previous to the 
meeting. S M. Boorom, President. 



Superintendent Colbert recently wrote letters 
to Messrs. Dickson & Talbott, the Indianapolis 
Bill Posting Company and the management of 
the Empire Theatre, caUing attention to an or- 
dinance approved April 21, 1S73. making it a 
misdemeanor to exhibit Indecent, disgusting, 
revolting or loathsome prints or pictures, and 
providing a penalty for the violation of the ordi- 
nance. It is the intention of the police depart- 
ment to enforce the ordinance. — Ihdianapolis 
journal. 



W<:k£^/ 




LARGEST BILLBOARD IN THE WORLD. 



■New Orleans, I.a., April 13, 1S96. 
W. H. Steinbkenner, 

Cincinnati, O.: 
Dear Sir— Is the International Association of 
Distributors of Morth America still in existence ? 
Since we sent our dollar for membership we 
have not heard a word except a notification of 
our election to membership. 

We would like to hear from you on the subject. 
We expected to do considerable business through 
them. Awaiting an early reply, we are. 
Yours very truly, 

C. H'. YOUNG & Co. 

To the members of the International 
Association of Distributors: 

How many of you have had the same experi-. 
ence as C. H. Young & Co. ? 

How many of you paid your dues the last six 
months? 

How many of you derived any benefit there 
from? 

How many of you wrote the president, secre- 
tary and treasurer? 

How many of you waited weeks and months 
before you received a reply? 

How many of you ever received a reply at all ? 

How many of you ever received a copy of the 
Constitution and By-laws except what I and the 
two assistant secretaries sent out ? 

How many of you knew that the secretary 
claimed $i.oo per day for his services? 

How many of you found anythiug in our laws 
that entitled said secretary to said |i.oo per day? 

How many of you ever heard from the secre- 
tary except to receives your receipts for dues 
paid? 



called a meeting at Leland House Chicago, July 
22nd, 1S96, and I herewith extend an invitation 
to all the loyal members of the International 
Association of Distributors to attend. 

W. H. Steinbkenker. 



Chicago, Apiil 23rd, 1E96. 
Editor Billboard Advektisixo, 

Dear Sir— 1 would be pleased to vouch for Mr. 
W. H. Steinbrenner of your city, as a reliable 
man to entrust with distributing work. I con- 
sider him -worthy the confidence of advertisers 
generally. 

Very truly yours, 

O. R. TAI.BER.T, 

Advertising agent. 
California, Fig Syrup Co. 



I have secured rates for the Interna- 
tional Association of Distributors, Leland 
Hotel Chicago, same as for Inter-State 
and have assurance of one and one-third 
railroad fare, but nothing definite as yet 
Am working on it and think it will go 
through. 

CI.ARENCB E. Runey. 



INDIANAPOLIS. 

The No. I bill car of the Buffalo Bill 
show was here April 17th, and this local- 
ity is thoroughly billed. The car was in 
charge of H. H. Gunning, same as last 
season. 

Syrup of Figs paper has- been posted 
and distributed here lately, the Empire 
doing the posting andCeo. W. Vansyde 
distributing the 25,000 folders. 
. The Indiana .Bicycle Co., of this city, 
are billing the "Waverly" very heavilj'; 
perhaps it would be well for bill posters 
in cities where they have agencies to cor- 
respond witli them regarding work. 



R. C, CA3fPBE:i.L, Editor, 

Chicago. HI. 
Dear Sir — Please drop my namd. from your 
membership, and discontinue my name as a 
memberofyourassociation. I have not received 
a copy of your publication but am informed you 
are listing me as charging 7 cents for 30 days 
showing, while I am advertising to do 30 day 
work for 5 cents. Am glad to give good service 
at that price. Please acknowledge and slate that 
you comply. Yours truly. 

P. B. Haber, 

3rd Vice President, 
Inter-State B. P. P. Assooation. 



A good auxiliary advertising medium is an 
attractive -window card. I have noticed quite a 
number of clever ones lately — mostly running 
to the clothing business. One of these reads : 

" There is a bond of sympathy between our 
prices and your purse." 

In a gents* furnishing store I notice the fol 
lowing : 

"These gloves are something you ought to 
* have on hand.* " 

— /. C. G. in PriMlers' Ink. 
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NEWS FROM THE FAIRS. 

Pawnee Bill, (Major Gordon W. Lillie,) 
whose reputation as a scout and rough 
rider is second only to that of Buffalo Bill, 
is entertaining the idea of offering him- 
self and followers as a st>ecial attraction 
to a limited number of fairs during the 
(^oming fall. His address is, care of the 
ledger Job OiBce, Philadelphia. 



The opening of the Nashville Centen- 
nial Exposition has been postponed until 
May 1st, 1897, and its season extended 
from one hundred days to six months. 
This is a wise move, for while it conflicts 
with the proposed big show at Omaha, it 
insures the completion of the buildings 
and grounds. Nothing operated against 
the Atlanta Fair one-tenth part as much 
as the incomplete state of the exposition 
on the occasion of the opening. Visitors 
carried the report home that nothing was 
finished. It spread far and wide, and as 
a result people simply staid away during 
the early weeks and months. The.attend- 
ance was frightfully low. All the splen- 
did advertising accomplished by Walter 
G. Cooper, the press agent, was lost and 
immense expenditure of time and money 
and iiigenuity were necessary to counter- 
act the effects of the widespread itnpres- 
sloh that prevailed. 

We are informed that many of the new 
buildings at Nashville are already fast 
approaching completion. This is well , as 
is also the determination of the manage* 
ment to rigidly exclude all exhibits that 
are not on the grounds by April 15th. 
There is no reason on earth why a big 
ventnte like this should not be ready for 
opening on its opening day. 



Prof-F.T. Nash, manager of the famous 
Nash Combination, is located at Oswego, 
Kansas. This combination is one of the 
best of fair ground attractions. It consists 
of 'seven people who in turn give exhibi- 
tions of Roman Standing Race Riding, 
Roman Chariot Racing, I<adies Racing in 
Bloomer, Hurdle Races, Trapeze Perform- 
ing and Steeple Chasing. 



Office of Secretary, ") 
PUTNAM COUNTY FAIR, }- 
F4ir, July ay to 31, '96. J 
Bainbridge, Ind., April 13, 3896. 

Hditor 3]XZ.BOARl> ADVERXlSUfO, 

Cincinnati. O. 
Dear Sir— As llie representative of one of many 
airs r would ask tliat >- oa favor us with addresses 
of " special attxaction '* people through your ad- 
vertising columns. 

Thanking you in anticipation and also forpast 
favors. Very truly, 

A. R. ALUSON, Secretary. 



The new line of posters for fairs, race- 
meetings and bicycle tournaments, issned 
by the famous Donaldson Litho. Co., of 
Cincinnati, is now fast approaching com- 
pletion. They are beantiftil beyond de- 
scription. Secretaries should write for 
samples, Tvhict are free. 



BILLBOARD ADVERTISING. 



May, 18-96. 



The Zone system of estimating tlie at- 
tendance at fairs and expositions has 
proved seriously at fault of late. A much 
better and more reliable method is the 
billboard system. Count five paid ad- 
misssons on every sheet used in excess of 
the usual billing. 



Arthuor S. Constant, secretary of the 
Isabella County Agricultural Society, of 
Mt. Pleasant, Mich., says, on behalf of 
the society : "We are in for a big time. 
Any help, you can give us will be appre- 
ciated and reciprocated. Please exchsnge 
dates." 



If you are 'going to make a specialty 
of bicycle races, advertise the fact in 
Billboard Advertising. Manufactu- 
rers and dealers are interested, and if 
they do not exhibit they may want space 
in your premiimi list 



Our ftee list among oflScers of fairs will 
be entirely suspended with this number. 
Those who want the paper hereafter had 
better subscribe now or order it through 
their newsdealer. 



If you want anything in the way of a 
special attraction, frotn a merry.;go-round 
to a racing combination, advertise for it 
in BuxBOARO Advertising.' 



G. P. Kemp, manager of the Kemp 
Sisters Hippodrome and Wild West Com- 
bination is now entertaining offers from 
fairs. His address is £1 Paso, nis. 



Mr. John E. Muncaster, secretary of 
Montgomery County Fair, Rockville, 
Md., write.s us a very entertaining letter 
in which he says : "Although Billboard 
Advertising is a rather pectiliar name 
for an o£Glcial fair organ, I have often 
felt that such a paper would prove inter- 
esting, and hope yon will be successful in 
making it go. 

I was chosen secretary of onr fair in 
1888, for the first time, being then in my 
eighteenth year, and may be said to have 
grown up with the fair. AH arrangements 
^for advertising in the first year, had been 
made by my predecessor, and of course 
I supposed them sufficient, so made no 
changes. There were two-thousand pre- 
mium lists put out mostly by mail, and 
two-hundred one-sheet posters printed 
blue on white, with a whole history of 
the fair on each one, in consequence of 
which a magnifying glass had to be used 
to see what was on them. The total 
attendance was about 4,500 or 5,000. 

I^ast year I had out in the county some 
twenty-five six-sheet bills, and one hun- 
dred three-sheets. You know, unless you 
binld the boards especially, it's hard to 
post big bills in the countiy. Five hun- 
dred one-sheets, one thousand half-sheets 
and one thousand fence posters. 

These were all lithographs, except the 
three-sheets and posters, and were well 
put up, so that some of them still show. 
Besides this we had a banner 40x60 feet 
across Pennsylvania Avenue, Washington, 
D. C. Total attendance over 10,000, and 
one day cut off by the heaviest rain of 
last summer. We feel sure that 3,000 or 
4,000 would have passed the gates on that 
day, and attribute the increase largely to 
the bills and the thorough posting of them 
by our special agent, Mr. P. C. Riley. 
Riley nses common flour paste made with 
alum water and rubs it in well, and sticks 
a poster wherever one will go. I remem- 
ber one case of a fat huckster who travels 
through the county, and Riley pasted a 
bill and was, about to apply it to the seat 
of his breedies, when the man objected, 
and was even indignant at the offer of a 
quarter for the privilege of billing him. 
Whoop her up! ' 



Bear in mind that Bii.liioard Adver- 
tising for tlie next four months re.iches 
every manufacturer and dealer in agricul- 
tural implements in America. 

B1LLB0.VRD Advertising for June will 
contain the complete Fair List for 1896. 
Subscribe now. 



Secretaries speak very highly of the 
Babbitt Ticket Account Book. It simpli- 
fies their work as far as tickets are con- 
cerned. 



Mr. Allison \. Bibler, of Crown Point, 
Ind., secretary of the Northwestern Ind- 
iana Fair Circuit, says that Billboard 
Advertising is one of the best advertis- 
ing papers he receives, and he gets them 
all. 



The Minnesota State Fair will be held 
at Hamline, midway between St. Paul 
and Minneapolis, for six days commenc- 
ing August 31. They will have the big 
G. A. R. National Encampment to draw 

from, besides getting the benefit of the 
extremely low railroad rates. 



Watch for interesting news in our next 
issue. 









Where is the 



s^c^^^a^y? 



Keep Out of 
By Using 



HOT WJqTER 
HOT BOOKS. 



THE- 



Babbitt entry and Record System 



Solving the Entry Problem. (Designed JS96.) 



THE- 



Babbitt ticket mmnt Book. 

Solving the Ticket Problem. (Designed 1896.) 

Adopted and recommended for use at all Wisconsin Fairs, by the Agricultural Fair 
Association, of Wisconsin. Feb. lath, i8p6, at Milwaukee. 

Send for Sample Leaves. " Tell "em that you saw me." 




Ass't Sec'y Wis. State Fair. 




'S^^ 



MAOISON.WIS. 



THE MODERN SIOST WRITER \ 

Wht tte (ievelopment of the artistic sense of the people ^t large Has 
come a demand for tastef ttl work in 



SIGN PAINTING. 



Every painter who wishes to be progressive, and keep ap with the times, 
mtist be abk to do this modem work in the new artistic way. 

To meet this demand "The Modem Sign Writer^ has been ptepaied. 
It is a handsome book, JjeautifoUy lithographed in colors, and brimfal of 
suggestions in design add lettering. It embraces all the modem alphabets, 
Ji]^ and lower case, together with numbers. Also artistic sign lay outs, 
borders, panek and tasteful designs. Every painter in the land shot»M 
have a copy. H you wiU state that you saw this advertisement in "Bill- 
board ** you can procure the book for $2.50, by addressing 

R. HENDERSON, 

Send the Money with the Orter. j? AvOtt PlaCC, 

It will be returned If you are not satisfied. Newark. N T 



West Superior, 

WISCONS/N. 

HARRY BURNELL, 

THE ONLY 

Licensed CITY BILL POSTER. 

I control all the prominent locations 
in town. TRY OUR MUSCLE. 

E. SPRING, Manager. 



W. S. ELK INS, 

o. crry. . . 

.- BILL .•. . 
I POSTER. 



Rochester, . Pop. 6,300 

Kasson, ... " 1,500 

Manterville, " 1,000 

Eyote, .... " ,,000 

Chatfield, . . ■• a.roo 

Znmbrota, . •• 1,500 

Pine Island, " 1,000 



St. Charles, 



1,500 



Rochester, Min. 



f 117 A ]W^ ^^^ work of one or two 
■■ *»iTl more large concerns who re- 
cognize the importance of good distributing 
and who want the very best service to be had. 

J-iOLflUGHSiySTCIlicagO 

Reference: Fuller & Fuller Drug Co. 



>?g*r-i',' 
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CONNECTICUT. 

Danbury Danbury Fair Oct 5-10 G M Rundle 

sec 
Meriden. State Agricultural Pair. 
RockviUe. Holland Co Fair, Sept 15-17 
Willimantic Willimantic Fair Sep 29 to Oct i 

J H Gray sec 

DEI.AWABE. 

Sep 33>25 John B 



Dover Delaware State Pair 
Wharton sec 



f 



IIiI^INOIS. 

Alledo. Sept 22-25 W H Graham, secy 
Avon. Sept is-18 Julian Churchill, secy 
Diishncll Bushnell Fair Assn Sep John R 
Camp pres, James cole treas, I/mts Kaiser sec 

Camp Point. Adams Co Fair, Sept ;7-ii EEB 
Sawyer, secy 

Catlin. Vermilion Co. Agricultural and Mechan- 
ical Association Fair, Aug, 18-21. T A Taylor, 
President; G S Fleming, Secretary; H H 
Kidd, Treasurer 

Champaign. Aug 2.28 

El Paso Dist Agl Board of Woodfoid Co Sep 
14-1S E A Childs pres, A H Waite tr<as, G R 
Curtiss sec 

Farmer City. Aug 17-ai 

Freeport. Northern Illinois Agricultural Society 

Fair, Sept 8-11 Thos D Osborne, sec'y. 
Hoopeston Hoopeston Fair Sep 29 to Oct 2 

Dale Wallace sec 
Kankakee. County Fair, Sept 14-18 T C Scho- 

berg, pres't; Len Small, sec'y 
I^Roy I^Roy Fair and Agl'Assn Sep 1-4 Tno 

Haig sec 

Wbertyville Lake Co Agl So . Sep 15-1S Warren 
M Heath sec , 

Mt Vcmon Agl So Fair Sep Jesse A Dees 
pres, S H Natsou treas, Fred P Watson sec 

Macombe McDonough Fair Assn Aug 17-21 R 
H HainUne sec 

Mt. Carroll. Carroll Co Pair, Aug 25-28 Geo F 

Buckner, PresJ; Geo C Kenyon. Sec'y 
Paris. Edgar Co. Fair. Aug 31 - Sept 4 Geo H 

McCord. secy 
Pana Pana Union Agl Board Aug 25J20 Lou 
Roleysec 

Rochelle Agl and Hech Assn Sep 8-1 1 Francis 
E Dresser sec 

Kockfotd Winnebago Co Agl So Sep 1-4 T E 
Buckbee pres, Geo W CoUitis v-pres, C O Up- 
ton treas, J B Whitehead sec 

Sandwich Sandwich Fair Assn SepM-iS E 
Randall sec 

Sullivan Moultin Co Fair Aug 31 to Sep 4 
Thomas Monroe pres, G W Vaughan sec 

Shawneetown Aug 1S-21 Norton Doherty pres, 
A C Millspaugh sec * i- -> 

SpringScId Illinois State Fair Sep 28 to Oct 3 
J N Judy pres, John Bunn treas, R C Garratd 
sec 

Springfield. Sept aS-Oct 2 

Warren Union Agl So of JoI>aviess, Stephenson 
and LaPayette Counties Sep ij-iS Rob Haw- 
ley pres, E C Slothower v-pres, C F Taylor 
treas, S A Clark sec 

Watseka. Iroquois Co. Agricultutat Association 
Fair, Sept 1-4. H C Lovett, President ; L P 
Watson, SecreUry 

Woodstock. McHenry Co Fair, Aug 25-28 G B 
Ricliards, secy 

INDIANA. 

Bainbridge. Putnam County Pair. July 27-^1 

A R Allison, sec'y. 
Dloomington; Aug 10-14 
BOTwell Benton.-Warren Fair Sepo-ii Henrv 

Robertson pres, N H Knight sec 
Crown Point I.ake Co Agl So SepS-ii Eamst 

llixson pres, V E Cooper treas, A A Bibler sec 
Chrisdcy Spencer Co Agl and Ind Fair Augii 

to Sep 5 J c Haines pres, P C Jolly sec 
Crawfordsville Montgomery Co Pair Sen 7-it 

I. B waugh pres, W N Morgan sec 
Flora. Carroll Co Fair, Sept 20-25 JTGillam, 

prest; C E Nobea, treai; JO Fetter, s«v ' 
Frankfort. Aug 25.28 

Huntington Huntington Co Agl So Sep 8-12 

Adam I, Beck sec 
Iluntlngburgh Dubois Co Fair and Expo Sep 

14-19 E R Brundick pres, D Reutepohler sec • 
Hagerstown Wayne Co Fair Aug ^-7 John 

Bowman pres, Rnode Porter treas, ^H Bald- 

ndge sec 

Indianapolis IndUna SUte Fair Sept 14-19 
WW Hamilton pres, B J Jtobison treas^ Chas 
F Kennedy sec 



Kendallville, Sept. 28, Oct. 2. Nathan Roberts, 
Pres. ; John Mitchell, Treas. ; J. S. Conlogue, 

Lebanon, Aug 17-21 

I^Crange LaGrange Fair Assn Sep 22-2? L 
N Rowe sec «- j -^ 

Ligonier Noble Co Fair Oct 6-9 Orlando Kim- 
mell pres, John H Green treas, J H Hoffman 

LaPayette Tippecanoe Co Fair Assn Aug 31 to 
Sep 4 V L Blackstock sec 

^^Si^ -nV^I^"^^?" Sep 7-11 S A Maxwell 
pres, V J Hamilton sec 

LaPorte LaPorte Co Agl Assn Sep 22-25 VH 
Banks pres, J Vene Doriand sec 

""SI"?" NCAglSo C N Hanger pres, HE 

Parkeysec, Frank Davis ass't sec 
Middletown Henry, Madison and Delaware 

Co Agr So July 28-31 E A Wisehart sec 
Marmont MaxenKuckee Agl Assn Aug 18-21 

H H Culver pres, H J Meredith treas, Geo 

Xearpasssec ' 

Northwestern Indiana Fair Circuit La Porte 
KS ^■■*' o*^?"*" ^°'"* **«?' 8-". Valparaiso 
^£^ i^"i^,.-i? ^""^^ ^P* 2"S W A Banks 
pres, A A Bibler sec. Crown Point 

New Carlisle Fanners' Union Fair Assn Oct 
3°> Sept I. 2 IN Miller pres, w H Deacon 
treas, D S ScoCTem sec ""ton 

^.°'i. Orange Co. Fair Association, Sept. 0-12. 
A W Bruner, pres't ; H F Davidson, seij^ 

^iB'w=™-^t J^P'ar Grove Dist Fair Sept 14-1S 
W W Smith pres, A D Wood sec, Carroll 

''^^PS'J. Rockport. Indiana. Fair Aug iS-^-. 
B F Bridges pres, C M Partridge sec 

Shelbyville. Shelby Co Fair, Sept 1-5 John W 
Vamaoy, prest; Henry Doble, trras; EE 
Stroup, secy , ■•-. *i 

Sheridan. Aug 10-14 

Terre Haute Terre Haute Fair AssocUtion 

Fairdays Aug 10-14 Running May iS-25 w^ T 

Beauchamp pres, W H Duncan sec 
Vincennes Knox Co A & M So Oct 12-17 Tos H 

Barr pres, Edward Watson treas, James w 

Emison sec 



.\Igoi 



IOWA. 



Igona Kossuth county iVgl So Sep 16-iS jw 
Wadsworth pres. E P Keith v-pres, Ha^ey 
Ingham treas, EB Butler sec ^ 

Alton Union county fair .-Vssn Sep is-iS IT 
Beebe pres, T F Shrub treas. O E Davis sec 

■*l'i^" . ^"'•"■■"'""ty fair Assn Sep 14-17 G 
M Craig pres, G Hazlett sec "^ ^ ' 

Briscoe Briscoe Fair Aug 31 to Sep 4 T J Hall 
pres, E J Frederick treas. C C Calkins stc 

Belle Plaine Big Four Fair Assn Sep8-ir w 
J Guinn pres J C Klilner sec 

BloomSeld. Davis Co Agricultural Society Fair, 
Sept 15-1S J C Brouhard, secy 

'^"^^fS? . Howard county Agl So SepS-u TC 
Webster sec "^ •■ 

Cornelia Wright county fair Sep 22-2"; p R 
?l"S'a?el^A-ae?'"'"'-'"^' ^ '' ^^ '^^' 

'^^iTtS'^ xfJf-X? °»"»«y Agl and Mech Assn 

^.^ «. *'. ^ ?»«'"«'• pres, Robt Lindon v- 

pres, EWenler treas, CMCarrsec 
Central City Wapsie VaUey fair Sep 1-4 T C 

Gn'raau pres, p G Henderson v-pres. Fred 

.McLeod treas, EM Sawyer sec 
CarrolL Aug 18-22 A L Wright, prest; R E 

Cobum, treas; HAJnnod,secy < •^ a 

Columbus Junction, District Fair, Aug. 25-29 

R F Mc onnell, SecreUry ^ 

Donnellspn Lee county fair SepS-ii CEBode 

pres, E P Armknecht sec 

Davenport. Davenport Fair and Exposition 
Sept 7-11 P W McManus, secy '*»i~»'""°. 

DeWitt, Clinton Co Fair, Sept 15-1S E. Chris- 
tiansen, secy. 

Decorah WInnisheikconnty fair Assn Bedford 
Sep 29-Oct I H L Pierce sec 

Des Moines Iowa State .\gl So Sep 4-11 lohn 
B\'ans pres, G D EUyson treas. P L Fowler sec 

Bldora. Hardin Co Fair, Sept i^ j w Priscn' 
secy • 

Bldon Big Four fair Sep 1-4 w G Crow ores 
Mark Hflles treas, H R Baker sec ^ ' 

^'S'J^''^' A<la«r Co Fair Association, Sept 
28-Oct 1 Ernest Funke, pres't; A J Gibbs, 

Humboldt. Humboldt Agricultural Society Fair 
Sept 22-25 A M Adam^ secy ' ' 

Harlan Shelby county fair Assn .\ug2;-2S O 
PWylandpres, M K Campbell tre^ ^ WT 
Shepherd sec ^^ 

Hampton Franklin county Agl So D Vought 

Ida Grove. Ida Co. Fair, Sept 2»-24 A Preston, 

Mechanicsvilte. Mechanicsville Agricultural 
Society Fair, Sept 15-1S A F FaiichHd, se^" 



Missouri Valley Harrison county fair .Sep 21-24 

H 11 Cox pres, O F James v-pre.s, li H Carlisle 

treas, A B Hoslirook sec 
.Marengo Iowa county .*gl So Sep 1-4 II .^ 

Brown pres. C C Haas treas, D M Rowland sec 
Mapletoii .Maple Valley fair .Sep 23-26 A Lamb 

pres. Kd yuick treas, J H Jerome sec 

Maquoketa Jackson county fair Sep 1-4 Adam 
Kmglep sec 

Milton Millon DLst fair Sep8-ii G V Bell pre* 
EC Holland v-pres, J D Rowland treas, H C 
Hill sec 

Newton Jasper county fair Sep 14-17 SG Rus- 
sell sec 

National. Clayton Co Agricultural Society Fair, 

Sept 8-1 1 J c Hempel. secy, Elkader. la 
Ottumwa. The Great Ottumwa Fair, August 

1 1-14. C O Taylor, pres't ; Ben S Benson, sec'y. 
Oulerville Appanoose county Agl So Sep 8- 11 

w G Clark pres, James Jlerritt treas, S W 

Lane sec 

Pella Lake Prairie Dist fair Sep 29 to Oct 2 
Chas DeCook pres, C Rhynsburger treas, Chas 
Porter sec 

Rhodes. Eden District Agricultural Society 

Fair, Sept 15-17 H M Weefe, secy 
Ruthven. Lake District Fair Association Fair, 

!>ept 14-17 Fremont Teed, secy 
Victor. Victor District Pair Association Pair. 

Sept 15-17 HW Anger, secy 

^'',',','?^, Villisca Union Fair Assn SepS-ii D 
W Jackson pres, J N NeU treas, TL Ingram 

Sioux City Sioux City Fair Sep I1-19 

Waukon. Allamkee Fair, Sept 22-25 C M Bow- 
man, prest; Capt Wm S Hart, secy 
.Webster City. Hamilton Co Fair Association 
Fair, sept 22-25 WG Bale, secy 

Whatcheer. Whatchen District Fair Association. 
Sept 28-Oct 1 T C Legoe. secy 

West Point West Point Dist .\gl So .Sep 22-2; 
W m R Tnmpe pres, John Walljasper sec 

KANSAS. 

Burlington. Coffey Co Agricultural Associatio s 
Sept 14-iS 

Fredonia. Fredonia Agricultural Association 
f ^jr, Aug. 25-2S, inclusive C H Pierce, prest ■ 
J H Edwards, sec'y ' 

Garnett. Anderson Co Agricultural Association 
Sept 1-5 "• 

Ola. Allen Co iVgricultural Association SeptS-12 
Mound City. Lmn Co Agricultural .\ssocuUou 
Oct 0-9 

lolathe. Johnson Co Agricultural Association 
Aug 23-28 

Ottawa. Franklin Co Agricultural Association 

Sept 22-26 Chas H Ridgway, secy 
Paola Miami Co Agricultural Association Sent 

29-Oci 2 J F Donahoe pres, G P Leavitt sec 
Seneca Nemaha fair assn Sept8-lt J J Knepp 

pres, J .4 Cilcrist treas, John StoweU sec 

KENTUCKY. 

Uniontown Union Co Fair Aug 4-S J V Givens 
pres, W A Berry sec 

Paris Bourbon Co Agl So Sept Geo Alexander 
pres, T E Ashbrook sec 

Winchester . July 29 to Aug i A Renick pres 
Joe B Ramsey treas, W H Gamer sec 

Williain-shurg Whitley Co Fair Assn Sept 2-4 
Nick Daniel pres. Walker Mason sec 

Curdsville EUendale Fair July 2S to Aue- 2 
R T Smith sec j j uj, ^ 

Lebanon Marion Co Fair and Trotting Assn 
Aug 25-27 Sam T Spalding sec, T H Clelland 
pres 

Padncah Paducah Fair and Exposition Co Fair 
and Races Sept 22-25 Races July 3 and 4 Jas 
M Lang pres. Alex Kirkland sec 

Alexandria Aug 25-29 Geo K White pres, John 
Todd treas, J J Wright sec 

MATNB. 

Bridgeton. Farmers and Mechanics' Fair 
Second -week in Sept 

Gray Aug 24-27 Wm P Haskell pres, J w Ste- 
vens sec-treas 

Hartland Bast Somerset .\gl So p \v Thomp- 
son pres, SL Mayo treas, S H Goodwin St 
Albans, sec, H L Williams asst sec 

Lewiston Maine State Agl So State Fair Aug 
31 to Sep 4 S G Jerrard pres, E G Eveletb 
treas, G M Twitchell, Augusta, sec 

Portland. New England .Fair, Rigby Park 
Aug.-i7-2i. F H Appleton, Pres't ; B F Rowell 
Sec'y ; Warren Brown, Treas. ' 

MASSACHUSETTS. 

Athol WoreesterN WAglandMechSo Octe--- 
B W Spooner pr<^ T H Goodspeed treas, J H 
Humphrey sec 

Araeshury. Amesbury and Salisbury Agricul- 
tural Society Fair, Sept 22-24. C W Woods, 
Pres't ; J A Davis, Treas ; A H Fielden, Sec'y 
Barnstable. Barnstable Co Agricultural Society 
_ Fair, Sept 8-10. Henry M Hutchings, Sec'y 
Brockton Brockton agl so Sept 30 and Oct 1-3 
H W Robinson pres, E M Thompson treas. Ira 
Copeland sec 
Cumniington Hillside Ag\ so Sept 2^30 S W 
Clark pres, R R Packard treas, Wm G Atkins 
sec 

Nantucket Nantucket agl so Sept 2-3 Herbert 
G Worth pres, Asa C Jones treas, Josiah F 
Murphey sec 



^"il^^ i,'"",'^ Hoosnc Valley Agl So Sep 22-24 
W B Pluiikctt pres, Geo Z Dtan v-pres, M R 
l-oid treas. Gto F Miller sec 

South Lancaster. Worcester East Agricultural 
Society Fair. Sept lo-ii. John E Thayer. 
Prest. Lancaster, Mass; W A Kilboum. Sec'y, 
South 1,1 ncaster. Mass; Lucius Field, Treas. 
Clinton, Mass 

Sturbridge Worcester S Agl .so Sep 17-18 AB 

Cliamlierlain pres. C V Coney sec-treas 
Taunton Bristol Co Agl So Sep 22-24 Walter C 

Bayliss pre.s E C Holt treas, A B Hodges sec 
^"«V'i?^'^\ Black-stone Valley Agr So Sep 29-30 

w L Johnson pres. Augustus Story sec-treas 
Westfield Hampden Agl So Sep 24-25 Chas F 

Fowler pres, E S Balcheler treas, Wm H 

I-oote sec 

Worcester Bay State Fair Sep 1-4 Hon J D W^ 
French pres, John B Bowker sec 

MARYLAND. 

Easton. Talbot Co Fair Association, Great 
Bastem Shore Fair, Sept. 15-18. Jos. B Har- 
rington, Pres't ; M M Higgins; Secy 

Elkton Elktonfair Sept 8-1 1 John M Tucker 
sec and treas 

Frederick City The Fre<'erick fair Oct 13-16 
Chas N Hargett pr,^ D V Stanffer treas. Hany 
C Keefer sec -• j 

Rockville Montgomery Co Pair Sept 1-4 Wm 
Dorsey pres, John J Higgins treas, John E 
Muncaster sec, Norbeck . 

Timonium Maryland State Fair in conjunction 
with Baltimore Co Pair Sept 1-4 Frederick 
von Kapf pres. Wm H Bosley treas. H C Lonz- 
enecker sec Towson, Md 

MICHIGAN. 

Allegan Allegan county fair Sept 22-25 Chas 

S Miner pres. TSCp^ke sec 
Bad Axe Fair -and Races Sept 22-23 Henrv 

Haley pres, Mort T Bums treaa. Joseph Fre- 

'^'S'^SPr"*- Sept 22-25 J B Watson, prest; E 
M Parker, treas; C De Vos, secy 

^°i?,T.=f *L B'^"«='' <» asJ so Sept 21-2S Wallace 
b. \v ngnt sec 

Grand Rapids. State Fair, Sept. mi. Henrv 
Fralick, SeCy, Grand Rapids. ^^enry 

Hillsdale Hillsdale agl so Sept2S-Oct2 Pred 
S Smith pres, W R Blanch sec 

Hadley Hadley Dist Agl and Hor So Sept 2a. m 
and Oct I Ge9 Davenport pres. J M Chalmers 
treas,,F A smithsec ■ .. . ■ 

Ionia. Ionia District Fair Association, Sent i-j-iS 
Luther Hall, prest; Reuben Gould, treas- Fred 
Cutter, Jr, secy . , j ' 

Litchfield Union Agl So Oct 6-9 RW Freeman 
pres, A J Lovejoy treas, L B Agard sec 

Midland. Midland Co. Agricultural Societv 
Pair, Sept. 2-4. Thos B McCullough, pres't- 
Jas G Culver, sec'y. s. !»>=•<■. 

Muskegon. Sept 15-18 

Mt Pleasant Isabella county agl so Sept 22-is 

John T Landon pres, Arthur S Coutant sec 
Uwosso Shiwassee Co Agl Assn Sent 22-2^ 

Edmund O Dewey sec 
Saginaw Saginaw county fair Sept 15-18 Geo 

Davenpoit pres, tred C Zimmermann sec 
Washteuaw Co Agl and Hor So Sept 22-25 

MIMIiESOTA. 

Blainwell. Union Agl So Sept 15-19 
Benson Swift Co Agl So Sept 17-19 B N John- 
sou pres. H N Stone treas. J V Clark sec 

Carver Carver Co Pair Sept 25 and 26 ■ Frank 
Warner sec 

Farmington Dakota Co Agl So Sept 9-1 1 PH 
Feeley pres. L P Fluke treas, T H Btownell 
sec 

Hamline Minn State Agl So Sept 9-14 Ed 

Weaver pres, B B Noffatt treas. E R RandaU 
sec 

Hutchinson McLeod Co Agl So Sept 16-18 G R 
Cickrick pres, L A Ritter treas, Harry B Wake- 
field sec 

Kasson Donge Co Fair Assn Sept 15-18 Aue^ E 
Anderson sec " 

Le Sueur Le Sueur Co Agl So Sept i6-i8 C N 
Cosgtove pres, L Quackenbush treasL MW 
Gnmes sec 

Pipestone Pipestone Agl So Sept 13-17 E T 

Davies pres. N B Briggs treas, R Scarf sec 
Rochester So Minn -Fair Assn Sept S-12 A T 

Stebbins pres. T H Titus' treas. T R Bear sec 
St Paul State Fair and G "a R Encampment 

Aug 31-Sept 5 
Winnebago City Faribault Co Agl and Joint 

Stock So .sept 24-26 J p Hines pres, H D 

Damon treas' M U Oliver sec 

MISSOTTBI. 

Belton. Belton Agricultural Association Aue 
18-12 " 

Cape Girardeau South-eastern district agl so 

Oct 13-17 E H Bngelmann sec 
Kahoka. Clark Co Agricultural and Mechanical 

Association Fair. Sept 1-3. w M Boulware, 

Pres't ; Joseph Vandolah. Secy 
Rockport Atchison county agl and mech assn 

Aug 25-28 Miles Sickler pres. J W Raines treas 

J W Young sec 

St Louis St Louis fair Oct 5-10 R Anil sec 
Platte City Platte county agl. mech and stock 

assn Aug 25-29 Will Forman sec 
Trenton. N M C A I Ass'n Pair. Sept 15-iS G 

W Smith. Pres't; W E Austin, Treas: Peter H 

Yakey- Sec'y 
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Auburn. Sept 22-25 

Beatrice. Gage Co Society of Agriculture Fair, 
Sept 15-18 

Chadron. OawpKCo AglSo Sept AVW Wilson 
pres, Wm Wilson treas, B F Pitman sec 

Elmwood. Sept 15-1S 

Lincoln Lancaster county agl so Sep 22-25 A 
Greenamyre pres, Wm M Clarlc v-pres, S R 
Hall treas, Wm Foster. Saltillo, sec 

Omaha Nebraska State Fair Aue 27-Sept s 
Robt W Furnas, secy 

Plattsmoutb. Oct &9 

Syracuse. Sept 29-Oct 2 ■ 

Tecnmseh- Oct 13-16 

Tekmah Burt county agl so Sep 16-1S B B At- 
kinson sec 

HE W HAMPSHIRB. 

- Rochester Rochester fair assn Sept 22-25 I W" 
Springfield pres, A W Hayes treas, A S Farsh- 
■ leysec 

JHEW^ JEBSB7. 

Mount Holly Burlington county agl so Sept 
22-25 H C Risdon sec. 

STEW YOKK. 

Albion. Orleans Co Fair, Sept 17-19. H A Row- 
ley, Pres't ; L H Beach, Setfy ; A W Bamett, 
Treas 

Brockport Union ael so Sep 24-26 Klias Gar- 
rison pres R C Hull treas. G B Harmon sec 

Cambridge Cambridge Valley agl society and 
Stock Breeders Assn Jerome B Rice pres, H 
A Qua treas, John t, Pratt jr sec 

Carmel Putnam county agl assn Aug 2^-28 
Geo R Cole sec 

Canandaifpia. Ontario County Agricultural So- 
ciety Fair, Sept. 28, 29, .^o, Oct r. John B Hall, 
pres't ; Wm H Warfield, sec'y ; Jas S Hickey, 
treas. 

Dryden. Dryden Fair, Sept 22-24 S G Lupton, 

Pres't ; J B Wilson, Sec'y 
Blmira. Chemung Co Fair. Aug 3r, Sept 4. 

Frank Cassada, Pres't ; Geo McCann, Sec'y , 

H J Young. Treas 
Homellsville Homellsville Farmers' Club fair 

and Races Aug34-2S LA Waldo pres, Chas 

Adsit treas, C K Mason sec . - 
Ithaca. Tompkins Co Agricultural Society Sept 

8-xr A G Gennng, secy i 

Jamestown. Warren Co Fair, Sept 15-1S 
Lowville. Lewis Co Agricultural Association 

Fair, Sept 15-18 W J Milligan. Sec'y and Treas 
Lyons Wayne county agl fair Sep 17-19 W A 

Langdon pres, D B Snyder treas, A P Sheldon 

sec 
Mineola, L. L Queens county agl so June 17-18 

and Sep 22-26 Tbos lUott pres. Tbos H Bacon 

treas, Jacob Hicks, Old Westburg, sec 
Newport. Newport Agricultural Society, Sept 

S-10 Willard. Ingham, prest; B F Fetne, secy, 

MiddlevUle, N V -^ ■>' 

Norwich . Chenango county agX society, Sep 1-4 

S A Jones pres 
Newburgh Orange county agl so Sep is-iS 

Angustus Denniston pres.- Harry M Wanng 

treas, O A Morrison, Montgomery, sec 
Nassau Rensselaer county fair Sep 22-25 Geo 

Witbecksec 

Oneonta Central New York fair Sep 14-17 W 
L Brown pres, S M Bard treas. L L Hunting- 
ton sec 

Pooghkeepsie Dutchess county agl so Sep 22-25 
Rejiinald Rives pres, C W Sw&t treas F R 
Bain sec 

Riverhead. SufTolk County Agricultural Society 
Fair, Sept. 29-30, Oct. i. Sylvester M. Foster, 
sec'y. 

Rochester Western New York Fair Sep 28 to 

Get 3 HA Kingsley sec 
Syracuse. State-Pair, Aug 31 to Sept s Jas B 

Docharty sec 

Schoharie. Schoharie Agricnltnial Society Fair. 
Sept 2S-30. Daniel W Jenkins, Prest; John . 
B Grant, Sapt of Privileges; Frank K Grant, 
sec'y 

Watertown. Jefferson Co Agricultural Associa- 
tion. Sept S-ii J isterliiig SiU, prest, Adams 
Centre; Frank H Parkeftjreas, DilUn; W R 
. Skeels, secy 

vrestport. Essex Co Agricultural Society, Sept 

15-17 vr A Tucker, prest; A J Daniels, treas; 

C B Stevens, secy 
Walkins Schuyler county agl so Sep 29 to Oct 

t Al Hunter pres. Geo C Waite treas, Jas P 

Frost, Moutour Falls, sec 

NOBTS CABOUNA. 

Raleigh North Carolina state agl assn Oct 20- 
B Cameron pres, John Nichols sec 

Ohio' 

Ashland Ashland fair Sept 8-11 A W Fritz- 
ingersec 

Akron Summit Co Fair Sept 29, 30 and Oct t, 2 

Albert Hale sec 
Bncyms Crawford county fair Sept 22-25 E B 

Monnett pres, B Beat sec 
Bowling Green Sept 29-Oct 2 
Boston. Clermont Co Agricultural Association, 

Sept8-ii B D Frathen prest. Felicity, O; John 

Kowan, secy, Btowvillie, O 



Bowling Green Sept 29-Oct 3 

Betlefontaine Losan county fair Sept 29, 30, 

Oct 1-2. Banner M Allen sec 
Cincinnati Hamilton counly agl so fairCaithage 

Aug iS-21 B P Critchell pres. D L Sampson sec 

Chagrin Falls Cuyahoga county agl ss Sept 
22-25 L R Dunham pres, H M Bigalow treas, 
Tryon Bailey sec 

CaTTollton. Carroll Co Fair, Sept 22-25 C A 
Tope, secy 

Circleville. Pickaway Breeders' Association 
Fair, July 21-24 ^ E Morris, prest; W S Smith, 
treas; A J Grigsby, secy 

Columbus. State Fair, Aug 31-Sept 4 WW Mil- 
ler, secy 

Coshocton Oct 6-9 

Celina Aiigi9-zi 

Canton Stark Co Fair Sept 22-25 A B Correll 
sec 

Canfield. Mahoning Co Agricultural Society 
Fair, Sept 29. 30 and Oct 1. B P Baldwin, Pres't, 
Tiger, Ohio; H A Manchester, Tteas, CanfieW, 
Ohio ; J H Ruhlman, Sec'y, Yonngstown, Ohio 

Canal Dover Tuscarawas Co Fair Sept 29, 30 and 

Oct I, 2 H W Streb sec 
Dela-ware. Delaware Co Fair, Sept 15-1S E A 

Fumiss, secy 
Fremont Sandusky county agl so Sept 29, 30 

Oct 1, 2 SB Cole pres, T A Lang treas, Jas -4. 

Smith sec 
Geoz]getovrn. " Bro-wn Co Agricmltural Society 

Fair, Octfr9 J W Dederick, secy 
Greenville Darke county agl so -\ug 24-2S J M 

Brown pres, F M Eidson treas. Jno P Lucas sec 
Hillsboro. Highland County Fair, July 21-24. 

S P Scott, pres't; HL Wiggins, sec'y. 

Hicksville Hicksville Fair Sept S-ii J M Ains 
worth pres, J B Cobum sec 

Huntington Sept 8-12 

Kenton. Hardin Co Fair, Oct 6-9, A M Rice, Sec'y 

London Madison Co Fair SeptS-ii E B Pan- 
cake sec 

Mansfield. Sept. 29-Oct 2 Newton Charles, secy 

Montpelier Montpelier union agl so Sept 22,25 
F M Bord sec 

Medina Medina county agl so Sept 8-10 F A 
Branch pies, AT Spitzer treas, Hiram Good- 
-witt sec 
. Mechanicsburg Central Ohio Fair Aug 4-7 F S 
Barrsec 

Maiysville Union Co Fair Sept 22-25 O E Lin- 
coln pres. J J Watts treas, E W Porter sec 

Napoleon Napoleon Fair Sept 15-18 J L Hal- 
ter sec 

New Bremen Sept 1-4 

New Lexington. The New Perry County Fair, 
-Sept. 15-18. James B Curran, sec'y. 

Norwalk. Licking Co Agricnltnial Society Fair, 
Aug 25-28 Ad C Seymour, secy 

Orrville. The Great Central Ohio Fair, Oct 6-9 
Proctor E Leas, secy 

Ottawa. Putnam Co Fair, Oct 6-10 B FSeitz, 
prest; A P Sandles, secy 

Pomeroy Rock Springs^ Fair Assn Sept 1-3 
B F Knight pres, Edw L Reiser sec 

Portsmouth Ohio valley agl so July 28-31 Theo 
Doty pres, Floyd L Smith treas, Edgar F 
Draper sec 

Richwood Triycounly fair Oct 13-16 J E Robin- 
son sec 

Sidney Shelby Co Fair Sept 22-25 J E Russell 
sec "^ 

Salem. The Salem Fair and Exposition Co. 
Annual Fair, Sept. 8, 9, 10. Race Meeting 
July 3-4. 

Sandusky Sept 22-25 SCProutpres, CB Wil- 
cox treas, Jno T Mack sec 

Smithfield Jefferson county agl so fair Sept 
23-25 A L Sutherland pres, J O-Hayne sec 
" Springfield Clark Co Fair Aug 25-28 Wm Jen- 

. kins sec, Seth 
W I Tenney sec 

Toledo Sept 22-26 

Troy Miami county fair Sept 28-30, Oct 1-2 

Urbana. Champaign Co Fair, Aug 1S-21, J W 
CrowL Sec'y 

V^nWert Sept8-ii 

Wauseon. Fulton Co Fair, Sept 22-25 Thos 
Mikesell, secy 

West Union. W^est Union Fair, Sept 8-1 1 T W 
Kllison, secy 

"Wapakoneta Auglaize CoFair Sept 22-25 M J 

Crawford sec .. 
Xenia Greene county fair Aug 11-14 R R 

Grieve sec 
Zanesvilie Sept 3-ll 

PBNWSYIiVAHTA. 

Allentown. I^ehigti County Ag^cultural Society 

Fair, Sept. 21-25 W K Mohr, secy 
Bnrgettstown. Arion Agricultural Association 

Fair, Oct 6^ Hugh I,ee, prest; Wm Melvin, 

secy. South Bnrgettstown, Pa 
Bethlehem Great Inter-state Fair Sept 15-18 

J Walter Lovatt pres, Geo H Young treas, 

H A Groman sec 
Carmichaels County Fair Oct 7, 8 
Cochranton Cochranton Agl So Sept 16-18 

Hug Smith pres, Jess Moore treas, John H 

Adams sec ^ 
Cambridge. Central Crawford Co. Agricultural 

Society Fair. Sept. 23-25. Chas JO Bckles, 

pres't; Albert S Faber, sec'y ; John R Cease, 

treas. 
Hartington. Sept. 8-10. S J Young, sec'y. 
Kultztown. Keystone Co Agl & Hor Soc Fair, 

Oct 6-9 Jacob R Hefifner, Pres't, Monterey, Pa 

J D Warner, Treas ; J P Hinea, Sec'y 



' Leighton Carbon county industrial so !>ept 29- 
Oct 2 n Miller pres, V Schwarz treas, C W 
Bower sec 

Milton Milton driving park, and fair assn Oct 
6-9 W A Dean pres, M H Barr treas, H W 
Chamberlain sec 

Mercer Mercer central agl assn -Sept 29-Oct 1 
Jno P Orr sec 

New Castle Lawrence county agl so Aug 25-28 
A L Martin sec 

Parkers' landing Parker agr assn SeptS-n 
G A Neidle sec 

Stroudsburg Monroe county agl so Sept S-12 
J H ShuUpres, R B Keller treas, T C Brown sec 

Stoneboro. Mercer Co Agr Soc Fair, Sept 22-24 

R J McClure, Prest. Sandy Lake, Pa; R P 

Cann Treas ; J P Hines. Sec*y 
Washington Western Penn Agl Assn Sept 16-18 

Geo ajc Cameron pres, Jas K Mitchell treas, 

Julius I,eMoyne sec 

BHODE ISLAND. 

Cranston Rhode Island state fair assn Sept 7-11 
F H Perkins pres, E H Potter treas, W W Dex- 
ter sec 

Columbia. Colnmbia Fair Association Fair, Oct 

6.9 \V P \raldnge. Pres't : J J Fleming,Treas; 
B S Thomes' Sec'y, Hurricane Switch, Tenn 
Murfreesboro Rutheriord county fair assn Oct 
1-3 W R Jarratt sec, T W Cox treas, J C Cul- 
lum sec 

TEXAS. 

Beton. Bell Co Fair Association Fair, July 21-25 

Ben D Lee, prest; L K Tarver, secy 
Corsicana Oct 6-9 F C Hand sec 
Galveston Texas Coast Fair Oct 27-31 R T 

Wheeler pres, Joseph Lobit treas, F W Maley 

sec 
Hillsboro Hill Co Fair Oct 2S-30 
Taylor Taylor Fair Assn May. 6-8 Mrs J J 

Hayslip pres, A J McCarty sec 
Victoria Soutowest Texas Fair Oot 6-10 L D 

Heaton pres, D H Regan treas, L N Hofer sec 

VERMONT. 

Barre. Washington and Orange Counties Fair 
(open to the world), at Granite City Trotting 
Park, August iS-21 J Dunlop Smith, pres't; 
Herbert A Rugg, sec'y 

Brandon. Brandon Fair Association Fair, Sept 
16-J7 

Fair Haven Western Vermont agl so Sept 22-25 
Sept22-5S' E Bussey pres, H K Sheldon sec 
R C Reed treas 

Woodstock. Windsor Co Agr Soc Fair, Sept 22-24 
J E Montague, Pres't ; H C Lockwood, Treas ; 
John S Eaton, Sec'y 

Waterbuiy. Winooski Valley Agricultural As- 
sociation, Sept 8-10, E G H(x>ker, Sec'y 

VIEGrNIA. 

Rutland. Rutland Co. Agricultural Society Fair, 
Sept. 8-11. G T Chaffey. pres't; F A Field, 
sec'y. 

Richmond Virginia state agl and mech so Oct 
13-16 J S WaUcins pres, W G Owens sec 

Staunton Sept S-ii G A Mowiy pres, Heberker 
sec 

Suffolk Suffolk fair and agl assn Oct 20-24 
G w Numey pres, J Walter Hosier sec 

WEST VIHQIHIA, 

Wheeling. Exposition and State Fair, Sept 7-17, 
Geo Hook, Sec'y 

WISCONSIN, 

Amherst Portage county agl so Sept 15-17 
John Ben sec 

Antigo Langlade county agl so Sept 14-16 John 
McGrier sec 

Augusta Eau Claire county agl assn Sept 8-11 
A G Cox sec 

Arcadia Arcadia Agl & D P assn Aug 25-28 
F C Eichmond sec 

Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-" ; J J McGeehan, Pres't ; John A Wat- 
son, Treas ; R F Spencer, Sec'y 

Bloomington. Blakes Prairie Agricultural So- 
ciety Fair, Sept 9-11 W H Glasier, secy 

Beaver Dam Dodge county agl so Sept 2Q-Oct 2 
C W Harvey sec ^^ 

Boscobel Boscobel D P assn Sept 1-4 Jud P 

Walker sec 
Black River Falls Jackson county agl so Sept 

1-4 F F Oderbolz sec '^ 

Baraboo Sauk county agl so Sept 29-Oct 2 J S 

Hall sec 
Chilton Calumet county agl so Sept 7-9 L D 

Dot schell sec 

Cedarburg, Ozaukee county agl so Oct 1-3 D E 
McGinley, sec 

Chetek. Barron Co Fair, Sept 9-1 1 Jos B-daxt- 

wright,3ecy 
Chippewa Falls Northwestern Wis agl and Ind 

assn Sept 14-19 Jesse R Sharp secy 
Durand Pepin county agl so Sept M-as" J I 

Morgan, sec ^ .f.': 

Darlington, Aug 35-28. James Haskin, 'R«rt: 

David Schrieter, Treas ; Geo F West, Sec^ 
Dodgeville Iowa county agl so Aug 18.21 J M 

Reese sec 

Ellsworth Pierce county fair Sept 23-25 J C 
Denniston sec 



Elkhom Walworth county agl so .Sept 29-Oct 2 
S Mitchell sec . 

Kenniniore Trotting Meeting Sept 23-25 Wm 
Rogers pres 

Friendship Adams county agl .w Sept 21-23 

S Knight sec 
Galesville. Trempeleau County Agricultural 
-Society. August 18-21 F. G. Davis, secy. 

Grantsburg. Burnett Co Agricultural Society 
Fair, Sept 9-11 

Hortonville Outagamie county agl so Sept 22-25 
H T Buck sec -■ 

Hudson St Croix county agr so Sept 1&-1S H F 
Dinsmore, sec 

Jonesville. $25,000 Trotting and Facing Meet- 
ing;. July 2'->5 

Jefferson Jefferson county agl so Sept 15-18 
J L Kearney sec 

Lodi Lodi union agr so Sept 9-11 AH Hinds 
sec 

Lancaster. Grant County Agricultural Associa- 
tion Fair, Sept 16-iS Delos Abrams, prest; T A 
Burr, secy 

Menominee. Dunn County Agricultural Asso- 
ciation Fair, Sept 15-17 Henry Miller, prest; 
J B Chickering, treas; Geo Gallaway, secy 

Milwaukee, Wisconsin State Fair, Sept 21-26 
T J Fleming, secy, Madison, Wis 

Merrillan Merillan D P & A assn Aug 25-2S 

AD Merrill sec 
Mondovi Buffalo county agl so Aug 26-28 Alex 

Lees sec 
Mineral Point Southwestern Wisconsin fair 

Sept 8-1 1 W H Bennett sec 

Mauston Juneau county agl so Sept 8-10 I C 
Baldwin sec 

Manitowoc Manitowoccounty agl so Sept 9-12 
C H Sedgwick sec 

Monroe Green county agl so Sept 2-5 R A 
Etter pres, Frank Smock sec 

Neillsville Clark county agr so Sept 1-4 C M 
Bradford sec 

Oshkosh. Oshkosh Fair Association Raca Meet- 
ing. June 25-28 Fair and Exposition. Sept 9-12 
John Laatu, Pres't ; Geo Hilton, Treas ; C E 
Angell, Sec'y. 

Phillips. Price Co Agricultural Society Fair, 

Sept 17-19 John T Ruff, secy 
Richland Center Richland county agl assn 

Sept 29-Oct 2 J G Bunnell sec 

Rio Columbia county agl so Sept 15-17 Ken- 
nedy Scott sec 

Stevens Point Cen Wis Agl Mech 9t Scientific 
assn Aug 25-27 Geo B Oster sec 

St Croix Falls Polk county fair so Sept 23-25 
Fred Hudson sec 

Society Fair. Aug 25-2S S B Houghton, prest; 
A J Kellman. treas; PG Davis, secy 

Toraah Monroe county agl so Sept 22-24 M /. 
Hineman sec 

Viroqua Vernon county agl so Sept 15 iS 
F "W Alexander sec 

Wautoma Waushara county agl so Sept 23-25 

W Berray sec 
West Superior Douglas connty agl so Sept 29- 

Oct I Jas S Bishop sec 
West Bend Washington county agl so Sept 26-28 

Joseph Ott sec 
Whitehall Trem county Ind Agl & D Passn 

H H Scott sec 

West Salem Lacrosse county agl so Sept 29- 
Oct 1 OS Sisson sec 

AVaukesha Waukesha county-agl so Aug 25-2S 
G PH Barber sec 

Wausau Marathon county agl so Sept 17-19 
E B Thayer sec 

Whitehall Trempealeau county Ind Agl and 
D P assn Sept 1-4 P A George pres, E N 
Tjowbridge treas, H H Scott sec 

CANABA. 

I.ondon, Out. Western Fair of 1896, Sept 10-19 

Thos A Browne, secy 
Vankleek Hill, Ont Prescott county agl so Sept 

15-17 Dennis Hurley pres, F W Thistlewaite 

sec 
Stanstead, Que. Stanstead fair Aug 19-20 

H E Channel sec 
Sherbtooke, Que Great Eastern Exhibition 

Aug 31-Sept 5 H R Eraser sec 
Goderich, Ont Great Northwestern Eshibition 

Sept 32-24 James Mitdiell sec 
Almonte,Ont North Lanark agl so Sept 99-Oct 1 

A Wilson pres, Jas Robertson treas, W P Mc- 

Bwen, sec 
Peterborough, Ont Central Exhibition Sept 

21-23 Geo B Elliott pres, W J Green sec 
Belleville, Ont Bay of Quinte Oist Exhibition 

Sept 15.18 w N Fonton pres, J M Hurley sec 

Expositions. 

Milwaukee. Wis. Sept 12-Oct 17 John E Hansen, 

secretaty and general manager- 
Nashville, Tenn. 1896. Sept. 1 to Dec. 24. 

St. Louis Mo. 1896. Indefinite. 

Baltimore, Md. 189S. Indefinite. 

Dallas, Tex. 1896. Oct. 12 to Nov. 15. 

Cleveland, O. Centennial Exposition commen- 
ces, July 22. 

City of Mexico. International Exposition, Dedi- 
cation as a National Exhibit, Apr. Opens as 
an International Bxposltion. Sept. 15. 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June i-Nov. 30, 189S 

Toronto, Canada. Canada's Greait Exposition 
and Industrial Fair, Aug 31 to Sept iz H J 
HlU, manager and secy 
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liattle Creek, Mich. Running, Trolling, Pacing 
and BIcvcle Races, May 29-30 Rod J McDonald 
Sioux City, la.. May 27 to 30 
Johnstown, Pa., May 29 to 30 
Colorado Springs, Col., May 30 to June i 
Columbus, O., June i to s 
Concord, N. H., June i to 6 
Oswego, Mich., June 2 to 4 
Fleetwood, N. Y., June 2 to 5 
Port Huron, Mich., June 3 to 5 

Hamburg, Out., Junes to 4 

New Hamburg, Ont., June 3 to 4 

Denver, Col. ,XOverland Park) June 6 to 13 

Stratford, Ont., June 9 to 11 

Sanborn, la., June 9 to 11 

Bancroft, Mien., June 9 to 11 

Cleveland, C, (South Cleveland Driving Park) 
June9 to 13 

Sidney, O., June 9 to 12 

Medford, Mass., (Hick's track) June 9 to 12 

Omaha, Neb , June 9 to 13 

Tilsonburg, Ont., June 16 to iS 

Ottutnwa, la., June 16 to IS 

Medford, Mass., (Mystic Park) June 16 to 19 

Lima, O., June 16 to 19 

Linicoln, Neb., June 16 to 20 

Mineola, L. I., June 17 to 18 

New London, wis., June 17 to 18 

Fehtou, Mich., June 17 to 18 

Manchester, la., June 18 to 19 

Lake Geneva, Wis., June 20 

Saugus. Mass., June 22 to 26 

Holly, Mich., June ij to 25 

St. Thomas, Out., June 23 to 25 

Dubuque, la., June 23 to 26 

Bradford, Pa., June 23 to 26 

Oshkosh, Wis., June 23 to 26 

Red Oak, la., June 23 to 27 

Waverly, la., June 34 to 25 

Lake Geneva, Wis., Tunc 27 

Chicago, (N.-W. A. T. i P. H. B ) June 27 to 
July 4 

Detroit, Mich., (Highland Park) June 30 to 
Julv4 

Chicago, IlL, (Washington Psrk) June 30 to 
July 4 

Medford, Mass.,' (Rick's track) June 30 to July4 

Concord, N. »., June 30 to July 4 

Cambridge City, Ind., June 30 to July 4 

Anaconda, Mont., June 30 to July 18 

Peoria, III., July 1 to 4 -^ ■' •' 

Hamilton, Out., July 1 to 4 

Sioux City, la , July i to 4 

Peoriaj 111., July 1 to 4 

Bloomington, 111., July i to 4 

Oshkosh, Wis., July 1 to 4 

Johnstown, Pa., July i to 4 

St. Marys, Pa., July 3 to 4 

Vouugstown, O., July 2 to4 

Oskaloosa, la., T 

Canton. O, July 

Ottumwa, la , (i„.,t ,.,a,.m., 

Lake Geneva, Wis., July 4 

Sumner, la., July 2 104 

Elk Point, S. D., July 3 to 4 



Oskaloosa, la., July 2 to 4 

., July 2to4 

Ottumwa, la , (mile track) July 4 



Alton 111., July 4 to 7 
Grand Rapids, Mich.. July 6 to 10 
Toilet, lU., (Ingall's Park) July 6 to 10 
Windsor, Ont., July 6 to 1 1 
Davenport, la., July 7 to 10 
Klkh.-irt, Ind , July 7 to 10 
Warren, O , July 7 lo 10 

Cleveland, C, (South Cleveland Driving I-nrlc) 
July 7 to 10 ' 

Mendota, III., Julv 7 to 10 
Medford, Mass., (Mystic Park) Julv 7 tu 10 
I.ake Geneva, Wis , July ■ i to iS ' 
Saugus, Mas-s., July 13 to 17 
Saginaw, Mich , July 13 to i8 
S.-irnia, Out., July 14 to 16 
C.Blesburg, III.. July 14 to 17 
Aurora, Ill.,(illinoisV.illevCircuit)Julv 14 to 17 
Detroit, Mich., (Detroit U'riving Club) July iS 

niitte, Mont., July 20 to Aiig. 15 
Aylmer, Out-, Ju.y 21 to 23 
Roodhouse, III., July 21 to 24 
Circleville, O., July 21 to 34 
Ottawa, III., ( lirinois Valltv Circuit) Jul v=i to 24 
Johet, 111. ( Riverside Park) July 21 to 24 
Strealor, HI , July 21 to 24 
Janesville, Wis., July 21 to 35 
Atchison, Kan., July 22 to 23 
Holton. Kan.. July 71030 
Coldwater, Mich., July 27 to 30 
liniiittord. Out., July 2.S to 29 
La.balle. III., Ju^ ^ to 31 
Oiiincy, lU, Julv28to^? 
to A ^' **■ °-'('^'=*'='»"'I Uriving I'arV)J«ly 27 

Columbus, O , Aug. 3 to 7' 

Bnmbridge, Ind.. Aug. t to 7 

Concord, N. H , Aug. 3 to 8 

^Vlngham. Onl.. Aug. 4 to 6 

tlcveiand, C, (South Cleveland Driviii;; Park) 

Auk. 4 lo 7 "I 

"•^'""'"hurg, O., Aug. 4 to 7 

tlnllicothe. O., Aug. 4 to 7 

)laj;erstpwn, Ind., Aug. 4 to 7 

OngRsvillc, HI., Aug. 5 to 7 

Youngslown, C, Aug. 5 to 7 

Rushville, 111., Aug,1o to 14 

nioomington. Ill , Aug. 10 to 14 

Sheridan, Ind , Aug 10 to 14 

1-ort Wayne, 1 iid., Aug. 10 to is 

Webster Cily, In., Aug. 11 to m 

Port Huron, Mich.. Aug. 11 to 14 

Wnrren. O.. Aug. 1 1 to 14 

Jacksonville, 111., Aug 11 to 14 

MedfonI, Mass., (Mystic Park) Aug. 11 In r, 

Macomb, III., Aug. 17 to 31 

FarmerClty, III.. Aug 171021 

Leliaiion, Ind., Aug. 17 to 21 

tarroll. In., Aug 18 to 2t 

Decatur, III., Aug. 18 to 21 

Independence, la., Aug. iS to 21 

Kich mil, Mo., Aug., 18 to 31 



Kittanning, Pa, Au(». iS to 21 

Ottutnwa, la., (mile trac!;) Auj. 18 to 21 

Bclton, Elo., Aug. i8 to 22 

Alpena, Mich , Auc. 19 to 21 

Galcsbur.T. III., Au2- 24 to cj 

Bo.ston, Mass., (New Kngland Breeders) Au-r. 25 

Pana, III , Aug. 25 to 28 

Hcdnck, la.. Aug. 25 to 28 

Wyoming, III , Au^. 25 to 28 

Fairfax, la., Aug. 2; to 28 

Chamjiaign. III., Au:r- 25 to 28 

Frankfort. Ind., Aug. 25 to 28 

Woodntock, 111., Aug. 25 to 28 

Olathe, Kan , Aug. 25 to 29 

Ilewcastte, Pa., Aug , 25 to 29 

T.irentum, Pa., Aug. 25 to 29 

Columbus Junction. la., Au--. 23 to 29 

Oskaloosa, la., Aufr. 31 to £ci.t 3 

Omaha, Neb., (f.t-.te Fair) Au- 31 to Ser.l. 4 

Lafayette, Ind., Au-j. 31 to ScTt. 4 

Syracuse, N. Y, Aug. 31 to Sept. 4 

Omiha. Neb.. Aug. 31 to Sept. 4 

SprinKfield. Mo., Aug. 31 to Sept. 5 

RockviUe, Md.. Sept., 1 to 4 
Eldorado, la., Sept. i to 4 
Eldon, la., Sept. 1 to 4 
Waverly, N. I., SepL i to 4 
Applcton. Wis., Sept. 1 to 4 
Le Roy, HI., SepL 1 lo 4 
Youngstown, O., Sept. i to 4 
Butler, Pa., Sept. 1 to 4 
Tipton, la., Sept. 1 to 4 
Fonda, la , Sept. i to 4 
Gamett, Kas., Sept. i to J 
Concord. N. H., Sept. 1 to 5 
Ifookstuwn, Pa., Sept. I to 5 
Chanute, Kan., Sept. I to 5 
Ilarietta, O., Sept. 2 to 4 
Chilton, Wis.. Sept. 7 to 9 
Wheeling, Pa., Sept. 7 to 11 
Columbus, O., Sept. 7 to 11 
Ciawfordsville, Ind., Sept. 7 to 11 
■Wheeling, W. Va., Sept. 7 to 1 1 
NiUlsca, la.. Sept. 8 to 11 

Cleveland, O., (South Cleveland Driving Park) 
Sept. 8 to 1 1 
Cascade, la , Sept. 8 to n 
Hillsboro, lU., Sept. 8 to 11 
Dclavan, III., Sept. 8 to 11 
Mount Vernon. HI., Sept. S to 1 1 
Medford, Mass., (Mystic Park) Sept. Sto 11 
Zanesvilie, O., Sept. S to 11 

Rochester, Minu., (S. Minn. Fair .Vssn.) Set t. 
Sto 13 
Somerville, N. J., Sept. 8 to 12 
lola, Kan., Sept. S to 12 
Greensburg, Pa., Sept. 8 to 13 
Mclan, Mo., Sept. 9 to 12 
Seymour, Wis., Sept. 10 to 12 
Sioux City. la., Sept. 11 to 19 

Detroit, Mich-, (Detroit Driving Club) Kept. 12 
to 19 
Rurlinscton. Kan.. Sept. 14 to iS 
Sandwich, III., Sept. 14 to iS 
Cshkosh. 'Wis., Sept. 14 to iS 
Ei-ansville, Ind., Sept. 14 to 18 
■\varren. 111 , Sept. 14 to iS 
Indianapolis, Ind , Sept. 14 to 19 
Greenville, Pa., Sept. 15 to 17 
Avon, III.. Sept. 15 to iS 
New London, Wis., Sept. 15 to iS 
Reading, Pa., Sept 15 to iS 
Bsthlehem, Pa., Sept. 15 to i3 
Kaston, Md., Sept. 15 to i3 
Holstein, la., Sept. 15 to i3 
Indiana, Pa., Sept. 15 to 19 
Washington, Pa., Sept. 15 to 19 
Orange City, la., Sept. 16 to iS 
Lancaster, Wis., Sept., 16 to iS 
Johnstown, Pa., Sept. 17 to 19 
Terre Haute, Ind , Sept. 21 to 25 
Allentown, Pa., Sept. 21 to 35 
Toledo, O., Sept 21 to 25 
Dryden, N. Y., Sept. 22 to 24 
Stoneboro, Pa., Sept. 33 to 24 
Taunton, Mass.. Sept. 22 to 24 
Cleveland, O., (Cleveland Driving Park) Sept. 
12 to 25 
Chagrin Falls, O.. Sept. 23 to 25 
Rochester, N. H , Sept. 22 to 35 
Centerville, Mich., Sept. 22 to 25 
Weyauwega, Wis., Sept. 22 to 25 
Wapakoneta, O., Sept. 23 to 35 
Carrolton, O., Sept 32 to 35 
I.enox, la.. Sept 32 to 35 
Minneol.1, L. I.. Sept. 22 to 26 
Ottawa, Kan., Sept 22 to 26 
Beaver, Pa., Sept. 32 to 26 
Waynesburg, Pa., Sept. 33 to 36 
Fennimore, Wis.. Sept. 33 to 25 
Boston, Mass., (New England Breetlers) Sept. 
38 to Oct. 3 
Springfield. 111., Sept. 38 to Oct. 3 
Louisville, Ky., Sept. 28 to Oct.3 
Qtrrolton, O.. Sept. 39 to Oct. x 
Chillicothe, Mo., Sept. 39 to Oct. x 
Akron, O., Sept. 29 to Oct. x 
Warren, O., Sept. 39 to Oct. 3 
Trenton, N J., Sept. 29 to Oct. * 
Milletsbnrg, O., Sept. 29 to Oct. 2 
Paola, Kan., Sept. 39 to Oct. 3 
CarlLsIe, Pa., Sept. 39 to Oct 2 
Burgettown, Pa., Sept. 29 to Oct. 3 
Vniontown, Pa., Sept. 29 to Oct. 3 
Rochester, Ind., Oct. 1 to 3 
Concord, N. H., Oct. s to to 
Mound City, Kan., Oct. 6 to 9 
Cleveland, O., (South Cleveland Driving Park) 
Oct. 6 to 9 
Kenton, C. Oct. 6 to 9 
Jledt'ord, Mass., (Mystic Park) Oct. 6 to 9 
Jotlet, 111., (Ingall's Park) Oct. 6 to 10 
Lexington, Ky., Oct. 6 to 16 
Portland, Ore., Oct. 7 to 14 
Johnstown, Pa., Oct. 8 to 10 
Richwood, O., Oct. 13 to 16 
Bloomsburg. Pa., Oct. 13 to 17 
Nashville, Tenn , Oct. 19 to 24 



Conventions, etc. 

Boston, Mass. World's Food Fair. Oct 5-Nov 9 
Keokuk, Iowa Fourth of July Celebration 
St. Paul, Minn. G. A. R. Reunion. Sept. 2-5. 

St. Louis, Mo. National Republican Conven- 
tion, June 16. 

Minneapolis, Minn. K. of P. Convention. Aue. 
31-Sept. 5 * 

Grand Rapids. Mich. United Sfites Letter ear- 
ners' National convention. Sept. Robert 
Milne, cor. sec'y. 

Santa Cruz. Cal. Water CamivaL June. 

Minneapolis. Minn. American Philatelic Asso- 
ciation, Aug. 

New London, Conn. Celebration of New Lon- 
don's 2soth Anniversary, May 6-7. 

Johnstown, Pa. Firemen's State Convention, 
October, 1896. 

PitUburgh, Pa. National Prohibition Conven- 
tion, May 37. 

Lockport. N. Y. Firemen'i State Convention. 
August 

Buffalo, N. Y. National Educational Associa 
tion Convention. July 7-11. 

Beloit, Kas. Anuual Encampment Kansas 
G. A. R., April 21. 

Council Bluffs, la. Y. P. S. C. E. of Iowa State 
Convention. Aug. 25-27. 

Milwaukee, Wis. National Republican League 
Convention in August. 

Chicago, III. National Democratic Convention, 
.July 7- 

Pittsburg National Convention Brotherhood of 

. St. Andren% October 15-17. 

Richmond. Va. United Confederate Veterans 
Reunion, June 30, July 2 

St. Louis, Mo. Fourteenth Annual Meeting 
Street Railway Association of U. S . Oct. 20. 

Philadelphia. 'Wissahickon Heights Horse Show, 
May 26-30. Richard M. Cadwalader, Sec'y. 

Boston, Mass. Bench show New England Ken- 
nel Club, April 20-23. 

Canandaigua, N. Y. State Convention Knights 
of Pythias, July, 1896. 

Minneapolis, Minn. Philatelic Sons of America 

August 
Cedar Rapids. la. State Bicycle Meet. July 3 & 4 
Cincinnati, O., Jnne 16. Grand Lodge B P O E 
Louisville, Ky. LAW Meet 



B OLTE D. 

Canadian. Bill Posters Orgfanize. 

' A large and enthusia.stic meeting of 
Canadian bill posters was held at the 
Tecumseth House London, Ont., April 
3rd, and the outcome of the convention 
was the formation of the Canadian Bill 
Posters Association. The members open- 
ly repredicted the A. B. P. A., and the or- 
ganization is a .strictly independent one. 
The following officers 'were elected viz.: 
President, Jos. Fiistbrook, of the Price Ad- 
vertising Co., of Toronto ; Secretary, W. 
W. Scane, Chatham, Ont; Treasurer. 
Walter Stocker, Peterboro; E-xecutive 
Committee, D. C. Benjamin, Windsor; 
J. Hoar, Woodstock ; C. F. Eccleston, St. 
Catherines. 

The schedule of price's adopted is as fol- 
lows, viz.: 

1,000 to 15,000 population, 3c, 30 days. 

15,000 to 50,000 population, 3c, 15 days, 
4c, 30 days. 

Over 50,000, 3c a week, or 6c, 30 days. 
All work to be protected and renewed. 

The official organ of the new association 
is " The Bill Poster" a pretty little publi- 
cation of sixteen pages, well printed and 
ably edited. Pityitstitleisstolen. Change 
it, gentlemen, change it. The Bill Poster 
is publislied in lx)ndon, England, and 
there only. 




The Great 

Hanner Balloon 

Company 



FURNISH 



Special Attractions 

and Features 

for Fairs. 



Balloon Ascensions, 

Parachute Drops. 

Trapesce Performances, 
Slide for Life, 

Bicycle Acts, 
Tight Rope Performance, 
Tower Dive, 
' Chariot Races, 

Roman Races. 



Now booking the above for season of 
1896. Satisfaction or no pay. Rain or 
shine. 

Our artists are the champions in their 
respective lines and are featured -with 
special posters and lithographs, -which we 
furnish. Address, 



C. E. HANNER. .nanager, 

CINCINNATI. O. 




$1.75 



Is the Cash Value of this coupon- Cut it out and use it now 
This offer is void after June 1st, 1S96. To suliscribe separately 
. ,. , - — for Billboard Advertising and Business costs $3.00. The 

publishers of Billboard Advertising offer those who use this coupon both publica- 
Uons, one year, for One Dollar and Twenty- five Cents. Use this blank : 



Billboard Advertising: Co., 127 E. 8th, Qndnnati. 

Gentlemen— Enclosed please find $1.25, for which send ^'Billboard 
Advertising^ and "Btisines^ to my address for one year. 

Name, 

Town, 



County,-. 
No.^ 



-State,- 



-St.- 



-P. O. 
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A FV)ster for 

Bicycle Dealers. 

A Poster thai 

Sells Bicycles. 




Bright and Beautiful 

in Colors. 

Send 10 Cents for a Sample. - Address 

The Enquirer 
Job Printing 
Company, 

416 E. Eighth St., Cincinnati, O. 



Bllilf POSTKRS' PASTE BRUSHES. 

The two leading brands of America, both, of which are Hand Made, Copper Bound and Steel Riveted. 



Ct 



The "Nonpareil" 

No good brash is cheaper than this brush. 

PRtCES, 

8 Inch, 



9 
10 



$2.26 Each 
82.75 « 
$3.00 •' 




The "Unexcelled" 

No good brush is better than this brush. 

PRICES. 

8 Inch, - $2.75 Each 



9 
ID 



$3.00 " 
$3 25 " 



THE DONALDSON LITHOGRAPHING CO. 

CINCINNATI, OHIO. 



1000 Circnlarf*, size 9x12 or smaller 

bailed in ten days for $i. loo, loc silver. 
Small papers mailed for 20c. per xoo. Satisfac- 
tion guaranteed. Address 

J- T. IiXJMFKINS, NEVA, VA. 

Do you collecC Art Posters ? 

See "THE POSTER" Maga^ne. 

Monthly. Illustrated. $i a year. 
Send 10 cents for sample copy. 
WILL M. CLEMENS, Publisher, 

P. O Box 1716, New York. 

The Price is not to be considered when you 
consider locations and service. Send work to 

PASSAIC ADVERTISING CO. 

Contzol boards in Passaic. 20,000, Rutherford, 
7,000, Garfield, 2,000. Contract for Patterson, 
100,000. Distribute also for Passaic and 
, Bergen Counties. 

Passaic, N.J W. r. Whitehead, HgF 
BOO Fresh Gummed. Addresses of 

Agents and others, all over the 17. S. Just the 
thins' for those doing a mailing: business. 
Brice jo cents, silver, per copy. Address 

J T. tUMPKINS, HEVA.-VA. 

MATTAPAN, BOSTON, MASS. 

- ABVERTISKRS SKNO WORK TO 

J}AS1m Xi. CtrsHIlTG, 108 Biver st. 

Kstributor and General Advertiser. 



Jend for the Ad.age, Boston. It has 25 Prize 
y Adsin eachissne. xoc a year. 



i869Taunton Bill Posting Co.'sse 

BILL POSTERS & DISTRIBUTORS, 

Best Boards. Best Stock. Best Workmen 
A. B. WHITE, Mgr. and Treas. 

Office. 45 Cohannett St, Taunton, Mass. 



BELOIT, Population 8,000. 



JAmSSVIUiE, Population 14,000. 



Bpencer Bill Posting Co 

Members. INTER-STATE Bill Posters' Association and International 
Association of Distributors. 

B/L.L POST/fStG, tO.OOO FEET OF- BILLBOAKOS: 

DISTRI BUTI NG, circuit, ss towns^ 

GENERAL ADVERTISING. 

E. DOCKSTADER, Manager. Office. No. 4 S. Jackson Street, 

JANESVILLE, WIS. 



"The Bttt Poster" 

The English counterpart of Billboard Advertising. Subscriptions 
so cents per year, post free, may be sent to No. 127 East Eighth St., 
Cincinnati, O.' 



THE PETCHER TRI-CITY CO. 

^BILL POSTERS. s 



WEST SUPERIOR, WIS. 
South Superior— East Superior— West Superior— ••THE BIO THREE." 

We own 2000 running feet of ship shape coped boards. 

REFERENCES— R. J. Vermys, Manager Grand Opera Hou.se ; W. H. Slack. Cashier First 
National Bank ; John S Hadley, Capitalist and Banker ; Fulton & Fulton, Druggists, and one 
hundred others. Population, 35,000 Price, 6 cents, 30 ;days. 



EVERY BILL POSTER 
,,,,,, ADVERTISER 

WANTS AND NEEDS 

PROFITABLE 
ADVERTISING 

The Advertiser's Trade Journal 
of New England. 

Full of ideas and suggestions for 
the Publicity Seeker. 

Subscription Price, jit. 00 per year. 
Send for sample copy. 

KATE E. QRISWOLD. 

Editor and Publisher, 
13 Scliooi Street, BOSTON MASS. 



May, 1896. 
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ESTABLISHED 1S91. 

Tbe OREGON CircDiar Mailing, 

Advertising and DistribnUng Ageoc;, 

L. W. ROBBINS, Manager. 

Lock Box 50. Central Feint, Oregon. 
ELGIN, Ilili. Fopnlation 25,000 

ELGIN BILL P0STIN6 

Advertising & Distributing Go. 

Only licensed Bill Poster in the city. 

FBED W. JENCKS, Prop'r. 

TBENTON, HEW JEBSEY. 
The Trenton Bill Posting Co. 

Owes all Billboards in the city and suburbs. 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 

WM. R. WILLIAMSON, Manager. 

Saratoga 
City Bill Posters 

We own and control all Bill Boards 
in our city. 

Commercial Posting and Distributing a 

specialty. 
For particulars address 

FRANK K. EDDY. Manager. 



will write 3 ads for Ji, ond give 
electro of an ontline cut with each to 
ANV PRINTER sending facts and 
cash (one dollar), before June 10, '96. 
R. L CURRAN, Ad Writer, 1517, 150 
Nassau St.j New York. 




WE ARE NOT KICKERS. BUT EVER READY TO PLEASE. 



P. F. SCHAEFER, 
JManager. 




Estimates cheerfully iumisked. 



Telephone Main 
4637 



mu mm 



Efficient and Prompt Service at all times. 



Leadings Theatres are our clients. 



Nos. 395=397 WEST HARRI50N STREET. 



'Increasing: Facilities Daily. 

Work for the following Theatres: Auditoriunv McVickers. 
Grand, ilavlins, Marlowe, Columbia, Schiller, 
Haymarket. 



Distributors and 
# General # 
Advertisers. 



We have assumed absolute control of Illinois' 

Central R. R. BiU Posting. 

The Greatest Suburban Road in the 

country. 




i.C^*-©-=»-®^»-9^*-«^»-»-qk-©^*-»^*-e-'5*-»-'*-«.i 



ilembers of the Progressive and Only Inter-state Bill Posters' Protective Association. 





MINNEAPOLIS, 4 MILES 

eHAS. BARTSeH & e©. 



niNNEAPOLIS and ST PAUL, 

Office, 1033 asth Ave., Minneapolis, (8tii and Central Car). 



Long-Distance Telephone No. 1751. 



Keferences. 

Lyman Bliel Drug Co. 

Voegli Drug Co. 

Gamble & Ludwig, Drugs. 

L ?,• Sandberg, Drugs. 

T. K. Gray, Drugs. 

F. M. Fairbanks. 

Northern Paci8c R. R. 

Beaufort Hotel. 

Elastic Starch. 

Syrup of Figs. 

Warner's. 

Kickapoo, 

White Navy Tobacco, 

Yeast Wafers. 

And 1000 others. 
C. A. R. and K. P. 

Encampment. 



yiistributors. 

Tin and Card Sign T ACKERS, 



circulars. Pamphlets, Dodgers, and all kinds of ADVERTISING 
Matter will receive prompt and careful attention. 



3..TEAMS..3 

Reliable Service 
Equitable Rates. 



MINNEAPOLIS 



««•• AND*««« 



ST. PAUL. 
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OTi)e Paper 



We are handling, the bulk of which started on the Boards through our firm : 



®imi0i®i®i®imimi®i®i@im!0i®i®ii}i@i0i®i®ii}i0!®i®i® 



FRANCO-AMERICAN SOUPS ..... 
YIRGIN LEAF TOBACCO /. . . . . 

BEARDSLEY'S CODFISH . 

SCRIBNER'S MAGAZINE 

PETTIJOHN'S BREAKFAST FOOD . . 
ENAMELINE STOVE POLISH .... 

SCOURENE ; . 

BANNER SOAP POWDER 

RAMBLER BICYCLE 

AUNT JEMIMA'S PANCAKE FLOUR . 
SWEET CLOVER CONDENSED MILK . 

ARMOUR PACKING CO. 

LIBERTY BICYCLE ......... 

NUDAVENE OATS 

FISCHER'S BALL BLUE . 





QUAKER OATS 

GERMEA 

PYLE'S PEARLINE ....... 

ADAMS' TUTTI FRUTTI CHEWING GUM 
QUAKER BUCKWHEAT .... 

PARSONS' HOUSEHOLD AMMONIA 

REcklTT'S BLUE 

CALIFORNIA FIG SYRUP . . . . 

DIAMOND STARCH ...... 

B. M. COWPERTHWATT & CO. . . 
COLUMBIA BICYCLE ...... 

FAULTLESS CHIPS CHEWING GUM 
JOHANN HOFF MALT EXTRACT 
SMITH'S BILE BEANS ..... 

RUNKEL'S COCOA, &c, &c ... 




1^101^1 0|@|.0I^10|@|^|0!0|0|0|@|^|0|0|0|0 101^1010 



TO THE BILL POSTER we would say : Good Service means more paper from each customer, and more new customers. 
., TO THE ADVERTISER we heg to suggest: Wrftc one, a half-dozen or all of the above firms; the majority are old custom- 
ers, a few new ones. Ask them why they do business through our firm. We have greater faith in securing new business through 
what our old customers say of us than in any argument we would present on our own behalf. Respectfully submitted. 




Office, XI3 Broadway, 
NEV YORK- 



Mav, 1896. 
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THE DONALDSON GUIDE 

3d Edition now in process of compilation. 

win embrace every town of over four htiiidred 
ami fifty inhabitants in the United States and 
Canada, with u full and complete description of 
each. 

It gives the population of the town. 
It gives the population of the county. 
It gives the name of the bill poster. 
It gives his street address. 
It gives the name of the distributer, 
it gives his street address. 
It gives the name of the opera house. 
It gives the name of the local manager. 
It gives the names of the halls. 
It gives the names of their managers. 
It gives the names of the newspapers. 
It gives the names of the editors. 
It gives the date of publication, 
it gives the names of the dramatic critics 
It gives the names of the dramatic cor- 
respondents. 
It gives the name of a good attorney. 

It will be a manual of useful infortna- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7xioJ^, handsomely bound in clotJi and 
gilt. In addition to tlie Directory the 
book will embrace the complete 
QEX code of the Donaldson Cipher, 
Vni IR ^^ showman'sencyclopediaand 
TUUn jjjg International Professional 
MAME R-egister. The whole work will 
■ u be carefully revised and brought 

•" up to date, and will be tlie most 

complete and exhaustiveguideever issued. 
The compilation is a work of prodigious 
labor and great expense, ■which is not 
wholly warranted by the .sale which the 
book enjoys, consequently the 
publisher feels fully justified in 
calling upon bill posters, distri- 
buters and show printers to pat- 
ronize the advertising columns, 
and render all necessary aid in 
furnishing data, information, 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the interest of every bill poster and dis- 
tributer to have his tovm properly represenle J 
and described. Let the advertiser know its re- 
sources and the number of people he cun reach. 

I^t the showman know the circu.1 license and 
whether their is a desirable lot. Tell the theat- 
rical manager what kind of theatres, opera 
houses, or halls you have. 




AftiYovONtOrT/ifN? 



mi 



AllI&WlliO»(i(0.|™ 



ELDER, JENKS & RABORQ 



PUT 
AN 
AD 
IN 



It will bring you business. 

Because it will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the country. If 
your town or cit_y has increased much in 
population since the census of 1S90, put 
in an advertisement immediately following 
the description of it, stating Uie present 
population, together with such other ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. T>venty- 
- five cents i)er _agate line for a 

ADS year's advertising is in fact ex- 
ADC ceediiigly low. At this rate a 
JJ/r^ ■ space of half inch single col- 
CHEAP "'Hit comes to J1.75, or an 
inch 10^3.50. 

RJBMBIVIBER, that the DOMALDSOiV ; 
GUjDE will henceforth be published large- 1 
ly in the interests of bill jxjsters, distribu- ■ 
ters and advertisers. Heretofore it has ' 
been given over almost entirely to mana- : 
gers of opera houses and showmen, but 
from now on this will be changed. Give ^ 
it your endorsement. Talk 
it up. Enlist the interest 
of your local managers. In 
fact, aid it in any manner 
you can. It's agoort thing, 
and if accorded flie siiptwrt 
it deserves will be a big thing for all I 
parties interested. 

The price of the Doiintdsoii Giiide is5voo each, I 
and It Is worth ninny times it.s cost to those who | 
nee.l it. To persons, however, who have not yet i 
hadnn opportunity of cxamiiiiii); the work, 01 ; 
agents who desire to canvas for st^bscripttons or : 
ndvcrtisemeuts, acopyof the current edition, ot ! 
which n few are ^ttll on hand, will be sent upon • 
receipt of $1.00. Addre.<a oil commuulcaHons 1 
or inquiries to the puhlishcr. ! 

W. H. Donaldson, 

Cincinnati, Ohio. 




Clpcus Paste 

BFLFOSTERVioSHE^ 

Made of Hard Wood head, 
best long Russian Hrigtles, 
copper wiied. The rao>l 
practical and reliable brush 
made. 

Will not come apart. 

Used and recommended 
ov Barnnm Porepau^b anil 
'he leading Clrcnses and 
Bill Fosters throughout the 
U 11 ited Sta'es and t'anada. 

Size u inch. 
PpJee $30.00 per doz. 

$3.25 Each 
Extra Extra for Circuses. 

$40 00 per Doz. $4 00 Each. 

Seat C, O. U. to all pans of 
the Country 

ELDER, JElfKS&RlieORC 

Brush Manufacturers 



I37*N. Fifth Street, Cor. Cherry, PHILADELPHIA. 



I^OOSEN 

Ink Works 

66—68 



MANUFACTURERS OF 

PRINTING AND 
LITHOGRAPHING 

Inks 

AND DRV COLORS. 



SEND 

FOR 

BLANKS 



JOHN STREET, 

BROOKLYN, N. Y. 



f 



i 



CHEW COOP TOnACCO. 

SHAKESPEARE 
PLUG TOBACCO 

OHAIMPMQNE FLMVOK. 

Is made from tliclicst selected Kentm'kv 

nuilcy l,e;if, wrapped ip i;oUl l-oil, anil 
is just sweet cuouiih to Ik- >HH»d 

Sent bv mail in neat pai»cr boxes, 
1 lb., Ji.oo; >i lb., soo; U lb., 25c 

IT'S KN BUEGKNT CHBJili. 

FALLS CITY TOBACCO WORKS. 

H74 ns Bullitt St., toiiuoifle.jrji. 



\ 

m 

I 



Cets 6ct 
Jlcquaimed ? 



Send for onr ! 

Specimen Book ; | 

that will i 

iiitrotiiice i 

HS. but [ 

Don't forget to ask; 

abotit oiir 
CHINESE black] 
**Jnst for fun, you 

know— not" business— for. of \ 

course, you are 'perfectlv | 

suited' and would not change 
\-otir ink for vour father." 
Yes, we kuow; sounds natural. 

Eagle Printing Ink & Color Works 

148-152 Monroe Street, bica go. 

To the first ten persons! sending us orders for 
onr ink!!. resultinK ftt-m this .id in "BiUlioarcl 
.■Vtlvcnising," \vc will ,.*ciul a hantlsonic present. 
So l»e sure ami i)iciili.>n Ihis jiape'" 
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Printer's Ink 
Helps .... 
Advertisers! 

It's a weulcly journal, furtii.-iliing 
you with practical ailvice, ami re- 
liable iufomiatioii, about everv 
detail of the biisiue.ss of a<lver- 
tisiug. 

Enables \ou to profit by the ex- 
periences — and adopt the inetho<l!; 
— of succes.'ifiil advertisers, as it 
give.s complete information alxtut 
every wRy of advertising which 
they have found to l)e feasible and 
profitable. 

InstnicLs you— and exemplifies — 
how to write advertisements that 
will sell goods ; or the " Ready- 
Made Ads " it contains can l>e use<l 
to accompli.sh the same object. 

Contains timely hints aliout me- 
diums, tending to aid 3-ou in .select- 
ing profitable ones to adverti.se in. 

Suhscription price now ^^ a 
year. Sample copy, 10 cents. 

10 Spruce Street, New York. 



When you write, mention Billboard Aiivertislag. 



DEAF! 



'NESS eUHED, 

Aii(IMIl.SESIMIt..ll> 

'*• entirely overcome It , 

\\ JjisjKjr!*, OoQversatioaaiKl Music IienrT. r*.ui-(f 
fortable;Spir-AdJo&IIiicBOtI t*ii>«en. Sarrc^-Furi 

wVenall otberRt-nit-diesFAiL. 8*>tpoM v ityf 

'--.K SCOX* K^S^ Bpowa'vrasr, Citr. Illb,nicsw Yorlc* 
•^AiLi»WRITEforlLLDS.~DBOOKofpaoOFS,FatJ:.i»ClAUtLiT^ 
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We 
Employ 
I Young 
Men 



: to dlstrlbnta 
•♦♦^•♦our a«iTertise- 



raentsin p^rt pa^sic^tlcrahl;;!! Kniile Acme 
Wcycls. wilc»i vr3 srr;il tiem oizpproval. No, 
voik done until tlie bicycle onlTcs andprorea 
satisfaclciy. 

: Young Ladies *S'^^S^^ 

t St boys or slrls apply tbey znu&t bo well Tccam> ' 
{mended. Write for particolais. 

ACME CYCLE COflPANY, 
EUCHART» IND. 



Ft. Worth. Tex., Oct lo, 1895. 
Acme O rle Co., Elkhart^ Ind 

Dkar :i1RS :— Mv Acme t,l8ht Roadsterarr*vea 
yesterday momirig arKf not only myself bbK 
everyone that has seen it pronounres it a strictlT 
first-class wheel and a b^uty. I am very well 
pleased with the same, and will do all I can to 
get a great many more to buv vour wheel. 
Yours tnily, 

C. H. CHEATHAM. 



Ali.iatsce, Ohio, Oct, 13, 1S95. 
^cnteCyeU Co,. FJkha>t,Ind. 

Dear Sirs : — ^^Havinj; ^ven my wheel a good 
trial, am ready to say I am exceedingly well 
pleased an.d thank you very kindly for the favor 
and privilege yon have given me.' I .showed ihcr 
wheel to one of our^ prominent l»icycU agents. 
who did his l»e^t to sell mea whi'el. and he said 
after taking a short ride on it that it was a fine 
wheel ; and I Unow if the material is ;is g*>od as 
the finish I will i.ivt x repT»t my Varj^ain. 
Yours trnlv. 

SKTH BARTON. 

WE HAVE NO AGENTS 

bat ship from our foctoiy at 
wholesale prices. Sbtp any- 
where for examination: pas 
fieigDt twtb ways If not satl» 
fectory. 100 styles of 
Carriises. so styles of 
Hamesa. Send 4ctB. 
for 11: page catalogue. 

ELSHAKT CIRBUOB ASD 
HAR.«KSM>tl.CO., 

M0.1IS.H S35. W.B.rnu.Sn'r.nUait.Iat 
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ADVERTISE your 




M'yj*^^^T^^^y*T^*Tm^^*^' 



IN ^'BILLBOARD advertising/^ 



UfAUTfrn — ^Advertisements for I.eSnetir 
■■'*"■ tl». County Agricultural Society 
Premium List Two tbousaud books mailed 
direct to farmers and stock men. Pages 5x8 in. 
Prices : $5.00 per page, $3,00 for a faalf-pajre. 
CODV to reach the secretary by May 20. Books 
mailed Juue 1, 

n.W.QRinES.Sec'y, 

LaSaeur, Minn. 



A Great 

Fair Attraction. 

KempStstm 

Rippodrotite and 
ttPtid ttPest 

Congrm of fancy ana Rougb 
Kiaer$ and Crack $bot$. 



a. p. KEMP, 

Manasine Proprietor. 
Permanent Address. EU PASO, ILL. 



S25.D0 



PER YEAR 

SAVED 



By txsiiiKonmew wonderful 
processTor making laundry 
and Toilet Soap in twenty 
minutes. Agents can make 
bie money canvassing and 
selling family rights. One 
family right mailed to any 
address for a silver quarter 
or thirteen two-cent stamps. 

ROANOKE SOAP CO. 

Drawer 13, Roanoke, Va. 



POST THIS IN YOUR HAT! 

THAT THE PUBLISHERS' GUIDE 

Keeps ^on fully infornied regarding all 
r>:sponsibIe and irresponsible advertisers, 
alsoipresenting each montli all new ad- 
vertiseis who are entering the field. It 
is.bf great -value to all. who are engaged 
in^advertising and newspaper work. Sub 
scription price, $.50 per year. Sample 
Copy mailed on application — address 

PUBMSHERS' r GXJIDE, 

- 3d floor,AmericaiiTractSoc.!BIdz,,NewrYorlcCity 

825 Monadnock Building, Cmcago, IlL 
Builders' T^xrbangc, St. Paul, Minn. 

Excelsior Building, Fittsburgli, Pa. 

Do You Want a ''Good Thing"? 

On account of failing health of present mana- 
ger, $)oo will buy best Dill poster business in the 
country- and in best town cf about 10.000. In 
creasing rapidly. :Eight railroad outlets, two 
more to <»me. One of the Iiandsomest $50,000 
Opera Souses in the State. About forty shows 
season. Commercial vrork pays good Uvingvand 
increaang annually. Great opening for sign 
writer and painter. Investigate this at once. 
Full information, write to - 

flcKADt & OURLEY, 
Real Estate & Oeneral Brakerc. Orecn viUe. Tex 




Bicycle 
Dealers ! 



you OUGHT TO SEE ITl 



Wie want a word with yoa. jIt Jt jlt Jt jH j)t 
We have jttst issfie4 a Comic One-sheet Poster which 
you can tisc to advantage in advertisingf your wares or 
soliciting repairs. j» a» You ought to see it. jt jt 
We will send you a sample for two two-cent stamps. 
Address, 



Hennegan & Co. 

Cincinnati. 



Lyceum Bureau 

"THE YOUNG RELIABLE." 

This bureau books first-ciass concert, lec- 
ture and amusement attractions on percent- 
age, salary or guarantee. Members of other 
bureaus are requested to send circulars of 
their attractions. 

Please send me printed matter of anything 
in regard to the amusement business. 

Circus and Wild West Shows booked, and 
lots for Fire-works, etc., to rent. 

Distributing of every kind of matter. 

All forms of Typewriting and Stenography. 
Send your copies on and apply for rates, as I 
am also an assistant court reporter. 

If you want to know anything about the 
amusement business in Detroit write me. 

JOHN C. YOUNG, Jr. 

95 Pitcher St., DETROIT, MICH. 



BIG 
MAIL 



DO YOU WANT TO RECEIVE 

Lots of letters, papers, cards, 
magazines, novelties, COCC 
If so, send us loc in rnCC 
silver and ^e will put your 
name in our Agents' Direc- 
tory whi:h we send to manu- 
facturers, publishers and sup- 
ply bouses. -.Best chance you 
ever had Send at once. 
Southern Weekly News, 
- Roanoke, Va" 



The Elks 

Convention will be held in Cin- 
cinnati July 7th, 8th and 9th. 
A larce crowd Is expected. 
Make arrangements now for 

DISTRIBUTING. 

W. H. STEINBRENNER, 



811 vine Street, 



Cincinnati. O. 



Angora Kittens 

Finest Breed, with long silky 
fur, flowing mane, big flat bushy 
tails, large, handsome eyes, fine- 
ly formed and very intelhgent. 
Fluffy as puff balls, and pos- 
.sessed with a sweet disposition 
that makes them irresistable 

Price $5 and upward. 

Circular free. 

S. R. SPENCER, 

1 62- 1 64 vine St. . Cincinnati. 
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JNU 1 ICb. — BiU Posters, Advertisers, Distributors, Orcus Managers, Advertising Agents and 
Show Printers throughout the United States and Canada: 

A meeting of the Intcr-statc BiU Posters' Protective Association is to be held in the Qub Rooms 
of the Leiand Hotel, Chicago, Ills., July 22, 23 and 24. FuU particuUrs wifl be given in the 
next and following issue of "Billboard Advertising.'' 

CLARENCE E. RUNEY, Sec'y. p. p. SCHAEFER, President. 




[ m^^ ^^%i^ ^^^^Si^^^ ^>;^^i^\ 



RETAILERS — ^An attractive advertisement, and 

a catchy cut for 50 cents. To quote Milton, 

''Shall I go on? Or have I said enough?" 

W. CHANDLER STEWART, 

No. 4iiS Parkside Avenue, Philadelphia. 




Bill Posters! 




HARVARD, 
ILL. 



LP.CARO, 

City Bill Poster, Advertising Sign 
Contractor and Distributor, 

circuit, 17 Towns. 
Bonded member Inter-state BiU Posters' Pro- 
tective Association. 



Any and all kinds of advertising done on 
honor. Fourteen hundred and ten square feet 
of boards, and will furnish more. Will refer to 
any bank in this city. Axtell's Bank and Harvard 
Bank Boards used only for commercial work 
Am 57 years of age, and a veteran of late war. 

L. P. CARD 



Jnstiee of Peace and Notary Public. 



You who have posted "Big Four" 
on the "dead walls of London I" 

The Inter-state Association of Bill Posted and 
Distributors, meets in Chicago, July 2 2d, 1896, 
and the " Big Four" is the " Best Line" to that 
city. It has the best terminal facilities. Solid 
Trains from Cincinnati, Louisville, and Indian- 
apolis, magnificently equipped. 



E. O. McCORMICK, 

Passenger Traffic Manager. 



D. B. Martin, 

General Pjssengcr and TkC. Agt 






m Poster. 

FOR 

We have just completed a splendid series of posters suitable for advertising the above lines. They Me aU original in design, 
and beautifuUy executed and fmished. Writejor our Catalogue and Price List. 

The Donaldson Litho. Co. 

CINCINNATI. 






-J ■>— ■ • f ' m ....j-M j gy«---^ 
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BOISE CITY, 
IDAHO, 

POPULATION, 8,000. 



SPAULDING & GORDON, 

City Bill Posters ^Distributors. 

Members of Interstate Bill Posters' Protective Association, and International Association 
.^oL Distributors of Xorth America, and Pacific Bill Posters' Association. 



We have moie billing space than 
all other to'wns in Idaho' put 
togtther. 

The city is booming.^ 

Send on your paper. 

References furnished. 



The HUSTLER ADVERTISING GO. 

PRINTERS, POSTERS. MAILERS. 
AND DISTRIBUTORS, 

24 North Miner Strce't, FT .VAYXE, IND. 

;f. ^ CISC Munagrr. 

Prompt Service by Heliable Men. 

WESTFRN- BUSIXKSS is what I most par- 
ticularly desire. I'm western — so are my 
best ads. * Good ad.s — western ads — for western 
meii, I write best. Ji biivs 2. Dis^^atisfaction 
brings the 51 right back, 'a M. CHURCH. 
Basset t., Neb. 

-Samples, circulars, etc., distributed. 
Honest work and best references. Terms 
very reasonable. \Vriteiand see. 

W. L. ROBERTSON, 
Box 297, Roanoke. Va. 



B. T. ROBINSON, 

City Bill Poster, 
CLIFTON FORGE, VA. 

4®* Correspondence Solicited. *"^a 
\ No Office Complete Without It. \ 



LB 



usmess! 



A PractkalJounul or the Office 



; It saves money by discovering tlie ; 
; best way of doing things in the ofiSce. ; 
; It treats particularly upon ; 

\ ACCOUNTING, OFFICE ROU- \ 
\ TINE, DUSJNESS MANAGE-\ 
\ MENT au£ ADVERTISING, I 
\ and incidenlally upon FIN A .VCE. • 
: MANUFACTLfKE, TRANS- \ 
\ PORT ATIO.V, COMMiiRCE\ 
I and ECONOMICS. \ 

Z The stateil. departments of the paper Z 
Z includeOFI-'ICKMAit.BAG,beingletters Z 
^Z from practical ■ men on oflSce and busi- : 
:''iiess topics ; Office Record, cou- \ 
Z taining illustrated descriptions of new Z 

• deviois ; BusiNiiSS I^iterature, or : 

• reviews of new bixiks ; Art and Pk.*c- • 
Z TICE Of ADVERTir-.rXG.presentiiig stud- ; 
; ies in successful publicityj Institutes ' 
; Axr> ASSOCT.A.T10N-S, recording the ; 
; transactionsof theorganizationsamoni; ; 
; office men ; and BusixESS Law, pre- ; 
; senting articles on law topics of spe- ; 
; cial importance to business managers ; 
i The supplement, Pr.a.cTicai. Ac- Z 
Z CODNTZNG, contains caref idly prepared : 
; articles on accounting methods, in : 
Z eluding descriptions in detail of the Z 
Z accounting practiced in leading eslab- : 
Z lishinents. \ z 
Z Monthly, 40 pages, illustrated, in- : 
Z eluding supplement, $2 a year. Sample | 
I copies (mentioningthisadvertisement) 5 
' free. S 

I KIHREDGE COMPANY, Publishers I 

i ' 13 Astor Place, NEW YORK. : 



I 



I f)(isb 



I 



ARE 
YOU 
IN 



IT? 



That's what make business a success — the more 
push, the greater the success — IF the push is lu the 
right direction. 

r^USil is a little journal "published for pro- 
gressive people.'* It helps business men push in 
the right direction. It has enthusiasms, but it 
doesn't go off half-cocked. Let us send you a free 
sample copy. 

PUSH PUBLISHING CO., Springfield, 0. 
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A thorough, efficient and economical means of reaching the buyers of 1 


Cincinnati, Ohio. "We are in a position not only to guarantee honest ser- | 


vice but also a reasonable proportion of direct results. 
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W. H. STEINBRENNER, 
. . 8ii Vine Street, . . 
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MAKE YOUR 
OWN CUTS. 

Almost every day you see good cuts appear- 
ing in the papers, trade journals, magazines, 
catalo^es, etc., which would make splendid 
advertising cuts for your business. We have a 
process by which every reader of B11.1.BOARD 
-Advertising can make his own cuts, whether 
he be an artist or not. No experience or skill 
required. You can reproduce, very quickly, 
any of the pictures you find printed in any kind 
of a paper, or j'ou can take it from a photograph, 
pen and ink drawing or a lead pencil drawing, 
and the cost ^v^ll be less than five cents per cut. 
No camera or other outfit needed. Special offer 
to readers of Bihboard Advbrtising. Send 
stamp for particulars. Dept. 4, The Zinc 

Process Co., Goshen, Ind. apl-3t 



UCENSED 
BIIJ. POSTING, II 

TACKING, I 

BISTEIBTTTING. 



J.S.eRHIG, 

319 LEXINGTON AVENUE, 

HASTINGS. NEB. 



J. T. ELMORE c& 

POSTERS, 

CHCAGC>. 



BILL. 

7e MADISON ST. 



By appointment Solicitor Interstate Bill Posters' Protective Association, bondci]. 



It Costs 
Nothing! 




You get a facsimile of 
3'our sigfnature engraved 
and a plate for printing 
with a yearly subscrip- 
tion for Billboard Ad- 
vertising. $1.00 pays 
for both, and either alone 
would cost $1.00. 

Write name in black ink, and enclose 
the amount. 

BII.LBOABD ADVERTISING, 
Cincinnati, O. 



RIIRNITT ^BB^sner of Descriptive 
UUnill I I Po8ters,Theatrical, Com- 
mercial or otherwi8e,Block Stream- 
ers and Stock Iiotters. 
Office, Donaldson Litho. Building, 
CINCINNATI. O. 

A. E. BENTLEY, 

Only Licensed BILL POSTER in 
GUTHRIE, Capital of Oklahoma 
Territory. lO.OOOfeetof space, and 
satisfaction guaranteed. RateH 
made knoivn on application. 
A E. Bentley, GUTHRIE, OKLA. 





RIPAN-S 


u. 


— 




The modern stand- 
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ard Family Medi- 
cine : Cures the 


> 


common every-day 
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ills of humanity. 
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THKATRICAL AND CITY BILL PO.STERS, 
Distributing and Advertising Agents, 
Work promptly and properly exccnted. 
C. B. WooowOKTH, Mgr. I'ORT WAYNE, IND 




THK 



S^'^.A.IC 



COILSPRINGSHAFTSUPPORTf 

AND ANTI. RATTLER. <" 



we lylit on tioric. Worth t«lf« tb« rmt forooimQ-c/) 
Unc in hlublnic tip. Awmta .utinl. Haiul aluapsr 
tar «miUr. 1>riM, tlJfh Hut. rlf bl* tar uta. S 



THE DECATUR SHAFT SUPPORT CO- ' 
DecMtur, III. 
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LIST OF MEMBERS OF THE 

lnier»$iaie Bill ?mm' Proieciive JI$$ociafion. 

With their Prices, Facilities, &c. Corrected Monthly. 



Town. 



Alton 

Aurora 

Hellevnie.. ..;.... 

lUooinington.... 

Cairo 

Carlinville 

CarroUton 

Centralia 

Champaign _.... 

Charleston 

Chicago 

Chicago 

Clinton „ 

DanviUle 

Bast St. £,ouis-. 

Effingham 

Elgin. 

Farmer City .... 

^ Flora 

• Freeport 

Galesburg 

Geneseo. 

Harvard 

Henry„ 

Hoopcston 

Jacksonville — 

Joliet , 

Kankakee 

Kansas 

La Salle- 

Lincoln _ 

Marshall 

Mattoon- 

Morris 

ML Vernon 

Murphysboro -.. 

Neoga 

Oak Park 

Ottawa „. 

Pana .'. 

Paris 

Peoria- 

Peru 

Petersburg 

Rock Island- 

Springfield - .. 

Tolona ..... 

Urbana 

■Vandalia „ 

Watseka 

Waukegan..- 



.A.ppleton -. 

Baraboo 

Burlington «. 

Centralia 

Darlington „. 

Eau Claire 

Elkborn 

Evansville -. 

. Fon du I.ac 

Grand Rapids 

Green Bay 

Janesxnlle- 

Kaukauna 

Lacrosse 

Marinette- 

^larshfield 

alenasha — 

Menominee 

Merrill - 

Monroe 

Neenah- „... 

New London 

Oconto 

Oshkosh 

Peshtigo 

Portage , 

Racine „ 

Kipon , 

ScfiuUburg , 

Sheboygan......... 

Stevens Point 

Walertown.., , 

Waukesha 

West Superior ... 
West Superior ■■. 



Ills. 



Membbk. 



Temple Bill Posting Co- 

Bom Marvin .. . 

L. B. Tiemann 

Clus: E. Perry _ 

H. F. Malinski 

A. J. Turner „ 

W. D. Moore 

Reinbardt & Moore. 

Seldon L. Nye 

J. A. Parker , 

Chicago Bill Posting Co 

J. T. Elmore & Co 

Arthurs & Savely- 

Frank P. Myers- 

P. G Stout Sign and Bill Post'g Co. 

Warren & Austin- ,. 

Fred W. Jencks- 

W. S Young 

Edwin E. Lewis 

Richard Wahler 

O. J. Johnson 

Murray Bros _.; 

L. P. Card- 

Fred S. Schaefer 

R. H. Levin 

Geo. W. Starks & Son _ 

DeLong & Biedennan 

Geo. A. Webler _ _ 

Gill & Propst 

D. p. Clinc Bi!I Posting Co 

Chas. C. Maxwell- _ 

victor Janney - 

Chas. Uogue „ 

Billy Floyd 

Col. Malone . „. 

. ^ J. Friedman 

Sinipson & Abercombie 

Western Bill Posting Co 

F. A.- Sherwood- 

Lou Rolcy 

L A. G. Schoaff- 

Chamberlain- Barhydt & Co. 

Bemhart Steil 

J. C Bishop. 



I Prices 

Listed, 

Protecfd 

and 
Renew'd 



Steve F. Miller 

Horn Bill Posting Co -.. 

A. H. Smith- 

Selden L. Nye 

J. M. Enck ; 

Braden Bros..;. 

G.Runey&Son (iS cities)...., 



Appleton Bill Posting Co- 

Sauk Co. Bill Posting Co.- 

Stang Bros 

See Grand Rapids, Wis- 

See Monroe, "Wis.- 

Carl Stussy 

Waterbury Bill Posting Co.... 

F. p. Black „ 

P. B. Haber „ _ -... 

A. W. Rumsey ™ 

J. H. Mallory- 

Spencer Bill Posting Co 

John D. Lawe.. 

Aug. Brickson & Co 

See Menominee. Mich 

Sexton Bros- 

See Neenah, Wis. 

W. S. Schmidt 

Ira A. Stone _ , 

F. W. Payne 

W. Lansing- 

J. C Hickex. 

See Menominee,. Mich 

J. E. Williams 

Sec Menominee, Mich 

A. H. Carnegie 

Mrs. W. C. Teide „. 

T. D.Stone 

See Monroe, Wis -.„ 

The Kempf Bill Posting Co... 

O. A. Cole 

Geo. V. Evans „.. 

Cad F. Mevis :. 

Harry Bnm-ll - 

The Petcher Tri-City Co 



17,000 
25.000 
20,000 

2S,OI» 
30,000 
5.000 
3,500 
8,000 

zo,ooo 

7,000 

1,500,000 

1,500,000 

5,coo 

16.000 

31,000 

S.OOO 
25,000 
2,000 
3,000 
15.000 
20,500 
5,000 
2.S0O 

3.000 

3-50O 
15.000 
30,000 
10.000 

l,Sao 
12,000 
10.5S7 

3,000 
10,000 

4,000 

7,000 
10,000 

I. zoo 
50,000 

12,000 
7,000 
6,000 

62,000 
9,000 
4,000 

40,000 

50,000 
1,200 

5.<»° 

3.000 
3.500 
12,000 



i=.5oo 
7,000 
3,600 
S.000 
5.000 

25,000 
1,900 
2,000 

15,000 
,s.ooo 

iS.ooo 

X 2,000 
8,000 

2S.OOO 

20,000 

5-000 

10,000 
7,000 
9,000 
Sooo 

10,000 
5.000 

7,000 
32.S-?6 

2.3Cp 

6,000 
25-000 

5,000 
5,000 
21.130 

10,000 

10,500 
J 0,000 

2.*»,000 

25.000 



Sc 
6c 
5C 
6c 
5C 
4C 
3C 
4C 
5C 
40 

I2C 
I2C 
4C 
5C 
yc 
4C 
6c 
3C 
30 
.5C 
6c. 
4C 
3C 
,^c 

.10 
5C 
6c 
5C 
30 
5C 
5C 
jc 
5C 
3<- 
4C 
30 

.iC 

Sc 
5c 
4C 
4C 
9c 
4C 
3C 
Sc 
6c 
3C 
4C 
3C 
3C 
.5C 



3!^c 
4C 
3C 

4C 

i'Ac 

5C 

3C 

3C 
3j4c 

30 

9C 

9C 

4C 
i'Ac 

6c 
3"-" 
4C 



3><c 
4C 
3C 
30 
3C 
.^C 

3«c 
4C 

3Hc 

30 
3iic 

3C 
sJ^c 
30 
3C 
30 
3C 
6c 
4C 
.1C 



.SC 

3«c 



Can handle the 
following 



3><c 
3C 
30 
3C 
50 
4C 
,3C 
.iC 

3!^c 
3C 

3!^c 

3>!C 

30 

4C 
35<c 

30 
3!~c 

30 

3C 

•W 
SKc 

30 

3C 

40 

30 



3C 

40 

3«c 

4C 
oc 4C 
6c| 4C I 



100 
SO 
20 

22S 
50 
25 
25 
50 
50 
50 
1000 

500 
75 

300 



40 
100 
25 
20 
50 
15 
100 



500 
200 
Soo 
300 
220 
200 
100 
100 
200 
100 
10000 
.5000 
200 
500 
3000 
100 
400 
100 
100 
200 
200 
200 

TOO 
200 

.SO 

300 



100 
200 
so 



2.1 


75 


200 


500 


■SO 


200 


12 


200 


.50 


100 


.300 


500 


20 


.so 


IK 


100 


100 


600 


100 


.soo 


10 


50 


25 


100 



35 
SO 
25 
15 

100 
75 
■5 
■5 
70 
•5 
50 
25 
25 

150 
25 
25 
35 
25 
25 

100 
.35 
SO 

2.S 

ISO 

15 

25 

125 



TOWK. 



Albert Lea 

Brainerd 

.Austin 

Faribault 

Henderson 

Mapleton - 

Northfield 

Owatona 

Prarle Du Sac 

Reedsburg 

SauV City- 

Red Wing. 

Rochester ....... 

SL-Peter , 

Stillwater 

Wa'seca 1 

Wells 

Winona 



Burlington 

Davenport 

Fort Madison . 
Keokuk 



ME.MBER, 



Prices 
Listed. 

Protect'd 
and 

Renew'd 



300 



200 
100 
57 
SO 
500 
300 
50 
100 
22s 

50 
500 
200 
200 
500 
200 

73 
125 
100 

50 
500 
125 
200 
100 
SOO 

75 
loo 

600 

200 

500 
500 

100 
2.SO 
300 

ISO 
150 



Evansville 

Fort. Wayne .... 
Indianapolis ... 

Pertf- 

Princeton 

Rushyilte 

Shelbyville 

Terre Haute..., 

Vincennes 

Wabash 

ForTscott";!!!;;! 

Leavenworth -. 

Topeka- 

Wichita. I 

Ottawa..- 

Chattanooga 

Charleston 

San Francisco... 

Ne^v York 



Troy 

New Orleans.... 

St Ixiuis 

St. Joe- 

Dexte« 

Menominee. .. 
Saginaw E. S.. 

Boise city '.. 

Ardmore...- 

Texarkana 

Marion 

Springfield 

Norwalk 

Piqua 

Paducah ! 

Boston 

Providence 

Brockton , 

I'awtucket , 

Newpport Nev.*5.. 

Kastport 

Washington 

Brownwood 



Ind. 



J. A. Fuller 

Chas. H. Faichner 

P. H. Zeuders & Sou _ 

Jacob Fink 

E. B. Haney _ 

C. H. Brown 

H. U. Ensign 

Morehouse Bros 

Sauk County Bill Posting Co. 



Wm. M Cline : _.. 

W. S. Elkins 

Henry J. Ludcke. Ir 

Mrs. V. C. Seward'../ , 

A, D. Goodman 

J. S. Owens- 

Henry Werner. 



Chanitierlin, Barhydt &Co. 

Chas. T. Kindt 

Chas. H. Salisbui^' 

.4- A. Bland & Soil , 



Tenn 

s.'c.'" 

' Cal." 

n.'y. 



La. 
Mo 

Mich! 

Idaho. 
liidT. 
Ark" 
Ohio. 



Mas.s. 
R. I. 
Mass. 
R. I. 
Va. 

Maine 

"'Pa.'~ 

Texas 



F. M. Groves 

Ft. Wayne City Bill Posting Co 

Empire Bill Posting Co. 

Chas. W. ntutesinan. 

O. M Ticheiior. 

Grand M. Carr 

T. F. Chafee & Son '. 

J- M. Dishon 

Ellis N. Sparrow 

Henry HeriT 

Ft. Scott Bill Posting Co!"...Il."!".Z 

L. M. Crawford-.., 

L M. Crowford 

L. M. Crawford ." " " 

D. R. Whipple 

Stoops Bill Posting^o"!!!!".:"!".™! 

'wVT."KTOgh!!!'.!!!."!!!!.7.!.l".'.'.!;i"'.!!;!;; 

Siei>e & Green-Illlll™!'"...!'".".'."."." 

o. j. Gude co„!!!.".'.\\"lir.!^"".".';;".'".V~ 

Harry Munson _ 

^m W. Hoke. ™" 

C. S. Houghtaling _'. 

Mrs. M. E Dundbn 

Albert Weber ^ 

Huiest-Stout Aign Co 

L. M. Crawford- 

■i. E. Mo. Bill Posting & Dist'g Co. 

John B. iiebert - !!!...!!'.!!.!!!!!!..!!! 

Geo. f. Neithercott 

Spaulding & Gordon....'...!...."'..-!!! 

w. R Burnitt !.!!!!!!!!!!.""!!!!!!!!!!.".".".'."! 

Jas. Doyle. !!!; 

Marion Advertising Co 

Boroom & Co 

J. M. Harkness „ 

Hixson Bros..... ..' . 



H. Jos. Harth".. 



4.S00 
K,5oo 
6,000 
7,600 
1,500 
1,000 
6,000 
5.187 



9,000 
6,300 
S.000 

19,500 
3.500 
2,000 

25,000 



Woga-l&Co. List on application 

Old Colony Bill Posting Co.„ 

See Providence. R. I _. 

J. E. MacSlahon 

James G. Ward 

I A Muldoon 

Andy Means 

Hirain H. Thomas 



26,500 
40,000 

12,000 
20,000 

7S.O0O 
50,000 
150,000 
.S,ooo 
S,ooo 

5.000 

8.000 
40,000 
12.000 
12,000 

15.000 
25.000 

40 000 

40 coo 

S,oco 

50,000 

S5.000 

250,000 

1,600.000 



75.000 
300,000 

611,000 

63,000 

45 Town s 

20.000 
50,000 

S.000 

6.500 

16.000 

12,000 

3.S,ooo 

S,ooo 

13,000 



X50.000 
40000 
35,000 

I2,00O 
S,ooo 
20,000 



9C 



Can handle the 
following 



3C 
30 
3C 
354c 
3C 
30 
40 



4C 
6c 
354c 
4C 

"ec" 

5C 
9C 
3C 

3C 



sc 

3;^c 
3c 

4C 
4C 
4C 
3C 

3C 

"Sc 

9C 



25 



30 100 
25 50 



3«c 
6w 



JKc 

4C 

3C 
i'Ac 



5c yAc 



qc 
6c 
4C 

3;<c 

30 

'ike 

3C 



200 

32 

1000 



50 
so 
100 
50 

300 
100 
250 
50 
75 
20 
100 
SOO 
40 
25 

75 

' 100 

100 

10 

- 30 

300 

200 

1500 



Sooo 



150 



100 
loo 
230 
200 
50 
50 

too 
100 



iCo 

250 

200 
too' 
100 

25 
300 



500 

200 



20 
400 

100 

50 

SO 

"60 
25 

100 
25 

»50 



-500 
soo 

, 200 
500 

^000 
1000 
1000 
. 200 

■;' 100 
150 

-:-3o° 

.2000 

•150 

150, 

SOO 
1000 

'lOOO 

4C0 
1000 

soo 
2500 

gooo 



500 
2000 



10000 

'20OO 



100 
1000 

250 

lou 
100 

200 

.SOO 
200 



1500 
1500 
300 
250 

200 

230 
100 



OFFICERS. 
P. F. SCHAEFER, President, Chicago, Ills. 

P. G. STOUT, First Vice-Preotdent, St. Louis, Mo. 

W. J. HORN. Second Vice-President, Springfield, 111. 

P. B. HABER, Third Vice-President, Fon <lu Lac, Wis. 
CHAS. C. MAXWELL, Treasurer, Lincoln, 111. 

CLARENCE E. RUNEY, Secretary, Waukegan. 111. 



r. a. STOUT. 
L. E. TIEMANN, 
A. D. GOODMANN, 



Hoard 0/ Directors. 



D. SPENCER, 
C. STARKS, 
A. J. TURNER, 



A. H. CARNEGIE 
G. HEBERT. 
C. H. GRIRBEL. 



F. P. MYERS, 
C. E. PERRY, 
L. ROLEY. 



Travcliiiir Inspectors. 
CHAS. B. KITTREDGE, Waukegan. C. E. RUNEY, Waukegan. 



Authorized Solicitors. 
O. J. GuDE Co., New York City. p. E. Schaefer, Chicago, 111. 

P. G. Stout, St. Louis, Mo. j T. Elmore, Chicago. 111. 

CH.AS. HOUGHTALING, New York City. Jam W. Hoke, New York City. 

Scale of Prices Adoptrd for Listed, Protected and Renewed 30 Days' Display. 



i,oooto 
5,000 to 
10,000 to 
20,000 to 
40,000 to 
60,' 00 to 



5,000 Population 
10,000 " 
20,000 " 
40,000 " 
60,000 " 
[50,000 " 



per sheet 3 cents. 
4 cents. 



5 cents. 

6 cents. 

8 (ients. 

9 cents. 
12 cents. 

3 cents. 



Over 150,000. 

One Sheets, 15 days "!..--;':, 

Write for free sample copy Inter-Stafe Guide. 

CLAR!ENCE E. RUNEY, Sec'y, Waikegan, III. 



®« UP TO DATE. (S® ADVANCED IDEAS. ®® WATCH US CROW. ^ 
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BILLBOARD ADVERTISING. 



/ 




ELD, 0. 



Owns and controls ALL 
Billboards and Dead 
Walls in the City. 



H. H. TYNER. 



CITY BILL POSTER 



All Statements and As 
sertlons to the con' 
trary notwithstand' 
ing. 



The Forepaugh-Sells Show paper is now dead, and many choice locations are available. The dedic ition of 
the Masonic Home takes place during June, and it is estimated that thirty-five thousand strangers will wit- 
ness the ceremonies. 'Get your paper here for a June showing and you will obtain remarkable results. 




THE GREAT AMERICAN ENGRAVIlsG & PRINTING CO, 

PCORPORATED-Eslablished in 1857. Capital, $50,000. Snrplns, $10,000. 
This plant is entirely paid for. there is ho porons or other pla.>>ters on it 
G bI^SlobI *" know him. beliasbeen aronnd'uus comer 10 years. Fret, ttjtanager. 



JAiaaM. GABVET, a rusher, Supt. 
~ BOYLA^tcE. another rusher, ^u- 
perinUnding Typographer, 



SSecrelary and Treasurer. 
1. D. TOMBONIE, Supl o/Engramng Works. 
BOBT. TOIISONI£. Chief ArlUt and SttperitUendeiU 
of Drawing Bepartmenl. 



KECENTLY .REFITTED WITH 
ITEHirMD MODESN 

IND lATEST IMPROVED 



NOT HOW CHEAP, BUT 

JJLoTV €rood y 
PRICES 

Must be lUght. 



HBBnlns IXigM and Pay ^hen Reiimred. 



ti -li 



Brain 
^(Uork 
^^ Cells 



In Advertising as it does everywhere. 
My brain is tised to working: on adver- 
tising probkmsj if you have one, 
write to me about it; I will try to 
help you on it. 

For any reader of this paper I will 
write three ads and send an electro of 
an outline cut for each on receipt of 
one dollar. 

R. L. CURRAN, 
150 Nassau Su New York. 




Q. RUNEY & SONS, 

Bill Posters, Dlsiributors ana Sign Contractors, 



bem1(MiHoiiQ 




WE ARE NOT SUPERSTITIOUS 

BUT WE QO BELIEVE IN 



G.RUNEY/.H<>$ON WAUKEGAN, ILUCIRCUIT 18 CITIES. 







Tf?Y THEBlL|.BOAf?DS 

THEY WORK WONDef?S 



REFERENCES 



30 00RUNNIW6FEET«>BHIB(H I?DS 

.50 NORTH CHIM60 100 GRAYS LAKE 
JO LAKE BLUFF 100 L/IKE VIUA 
TSlAKEnRESJ 250 ANTIOCH 
TJfORrSHEWOW SO PIKEVILLE 
200HI6HUNOP/WK 230 RUSSELL 
JPOEERFIELD 150 WflDSWORTH 
WOLIBERTYVIUE Z50 GUflHZE. 
JO ROCKEFELLER 100 WARRENTON 
50 nWNHOE 1000 WflUKEGAN 



SECURnV SAVINGS BANK 
BRADSTREET'S 
R. 6. DUNN &CO. 
BllLB(MROAI«ERTISIN£ 



BUY NEW YEARS PRESeMR 
FOR MEN &. BOYS 

l^*-^^ VWUKEGflN. 



ADVERTISE m the JOURNAL 

PUBLISHEO MONTHLY BY G. RUNEY «. SON. 




rseinlMiHoney 



CIRCUUATIOM ©OOO. 



. VmUKCCANiiLI- 

THENEWV_ 



'^' STORE 



E^\/£:RY^^/l^fs ^ 




Mim 



Licrt City Bill Poster& 




mmiim of ihc nm-mu'Mt Poflm' ProttcHK JitMdaiioii. 

OWH AND CONTROL ALL BILLBOARDS AND DEAD WALLS IN 

WAUKEGAN, ILLS. 

BBSIDBS A CIRCUIT OF EIGHTEEN ADJACENT CITIES 




May^i896. ^1 




BILLBOARD ADVERTISING. 



Classified Advertisements. 



BILL POSTERS' DIRECTOBY. 

7BW bne Diiflaytd AdvartuematU untter this 
AMUtintr, 25c. for Ofif mseriion^ 60c. Jor three inser' 
tio^ 7SC. Jbr four insersiOHS^ Sljoofor six vuer- 
tioni. Largercards,iocperagaleline • ^ 

CoTsicana, Texas. Pop. .1.0270 ' 

. L. C. Bevare, City Bill Foster aud Ulstrl- 
bator. SatlsfactloD gaarant^ed— t'nr me. 
low ronnlOK feet BUlBoards andgood walls 

Asheville.S'. O. <TlieIian<iottlie8ky.^" 
Besldent population, ^IS.OOO; visitlUK 
,popalattoii..7,000. Asbevllle Advertising'. 
Agency. P. O. isoxlT. License City BlU 
Fosteia, Taokers and-Slstribdtore. Also 
controlaU Street CacAdverUsing In eity. 



Classified Advertisements 



BILL POSTERS' DIRECTOISY. 



'Winona, Minn., Henrjr 'Werner, 

Caty Bill Poster aDdDlBtribator. . 

Ifanaimo, Britisli CoL Fop.. 7,000.; 

A. A. Davis owns and controls - all bill 
boards and spacea. P. O. Box 188. ' ' 

Fort "Wayne City Bill Posting Co.' 
Theatrical and City BUI FosUrs. .DIstrl- 
bating and AdyertlBlns Agents. Work 
DiompUy and properly executed. 
FORTWAYNE^IND. O. B. Woodwortb, 
Manager. 

Jbliet,IIl., Seliong ABiederman, 

BUI Posters and Distributors. ■■ 
Boone, Xowa, PopTilation 9,00O d6 : 

J. J. Klrby, City BlU Poster and DIatrlbntor ■ 



SEZnTEB, COI.O. 

The'Curran Bill Fbatins A Dlstrlbatins Co. ' 
owns and controls all bill- boards and ad- 
▼erttsing privileges In Denver. Hneblo and 
Cblorado springs. Popalation of Denver, 
165,01)0; Pueblo, 40,000; Colorado Springs! 
Colorado City and Maniton, 20,000. tt 

Lima. Ohio. Pop. 20,000, 

W. C. Tlrrlll, City Bill Poster and Distri- 
buter. W<)rk promptly done. tl 

Manehester, N. H. Frank P. Colby, 

city BIU Foster. Distributer and Bageaee 
Transfer. Address 30 Maucbester stJ^ 



Memphis, Tenn. 

Van Beuren & Co., Bill Posters and Distri- 
buters, 221 Second street. 

Milford, Mass. 
Population, 10,000.= W. B. cbeney. City BUI 
Poster, Distributor. 82 So. Bow street. Sole 
aontrolof aU blil boards in cltyandad]oIn. 
Ing towns. 20 yeais> experience In this city- 
Baggage and scenery track express. fe.l2 

Newport, Ky. G. H. Ottinsr & Son, 

OwnanAcontrolaU boards, dood Seirrice. 

Palatka, Fla. ns 

W. 8. Nugent. BlU Post er and Distributor 

South Framingham, Mass. Tia 

V. H Trowbridge. BlU Poster. Five towns 

'Waokegan, HL 

a. Bnney & Son, Distributors. BUl Posters. 
et<r. iCIrenlt 18 towns.) Pop. 35.000. q6 

Tn(»on, Arizona, 2,000 ft. of boards 

WM. KBID. Box, 1«. . , ■ ■!■• dl2 

Springfield, Oiilo, H, H. tyner 

Xjicensed City Bill Poster and Distributer. 



Slonz City, Iowa, pop. 40.000, 

Poston, DIstilbntor and Tackeis. • We do 

aU kinds of advertising A guarantee woric 

mora City Bill jfostingandAdvertlBineCo. 

[UcensedJ MemberA. B. P.A. 

Vietoria, British Col. Pop. 20.000. 

The Victoria BlU Posting Co. own an con 
trolall blU boards, paint signs and hQlletins 
. and does distribnUng. Address ROBEBT 
JAMIESOM. Manager, P. O. Drawer 28 

Woodland, Cal. ~ ~ ', 

Diets and Ulendennlng, BUI Posters. 6no 

Iiu Verne, Minn. Pop. 3,000. 

DanaU.Baer, BlU Poster and Distributor. 
Box 490- ae 



I^conia, IT. H. Pop. 15,000. 

Folsom Opera Housed Driving Park and 
Show Grounds. J. F. Harriman, Manager. 
Owns alt iKiards in the city and suburbs. 

Delaware, O. G-. B. McGuire, 

Citj-Blll Pmiter and Distribntor. 
When yon write, mention ^iufioord Ad verttaitig^ 



Stavanger, Minn. .Ole Holm, 

Pounty <S City Bill Poster A Distribntor if; 

'Waukon,'Iowa. Pop. 3,000. 

<Vm. 8. Hart & Co. control all space, In- 
rlnding Opera Houxe and Fair Urounds 
Good work anywhere in N, E. Iowa. a6 

Effingham, HI. ;VH. I. Vance, 

" city Bill Poster and- GenerarDIstribntor- : 
■ Member N. D. A^- - . ' aS , 

Meadville,Pa. Pop. 12,000. 

Geo', Knox, City -Bill Poster, Distributer 
, -and General Advertiser. -^ 

B. W.8TOBB8, ~^^ ~ V 
* -De 3'aiiiak Springs, Fla. 
ran cover all West Florida ndtside of Pen- 
- saoola In any manner desired. ' 'tf 



PISTRIBUTEBS' DIBECTOST., 



We can-guarantee that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears in 
the following list. - 
Hbadvertisements receivedfrom minors ' 
References as to lionesty and Integrity 
innst accompany^ all applications for space 

.Pera,~In<l. Chas. "W. SttLtesman, 

. ^.liicensed City Bill .Poster and DiBtributor. 



Classified Advertisements 



DISTRIBUTORS' DIRECTORY. 



Williamsport, Pa. . 

S. M.3ond. Distributor. 



Selkirk, Ohio. 

C. p. Roberts, Reliable Distributor. ]3 



Pittsburg, Pa. 

The "TwinCitles" Distributing Agency are 
. the "Greater Pittsburg'tDlstributors.- Pop. 
600,000. Members ftatiunai Distributors' 
Association. Office, 6 Sixth St-v PittsbuiK 
Branch, Allegheny. J. T. audson, mgr. tr 

Eerrsville, Tex., Geo. A. Harrison,' 

Box 90. Circulars distributed and signs 
nailed up In Kerr and adjacent counties 



Bayton, "Wash. : Bay's^dTertisbig 

- Co.;'-Cioensea -Bill-' Posters, Sign "Tackers", 

-and Distributors. MallngJJists. Referenre 

famished. my3t 



JaoksonviUe, 111., 807 S. Main St., 

Wm. Burke, member of and recommended 
by TT. S. Dist. Bureau. 

Donat J. Iiefebvre, Manchester, 

N. IT.,Box 4«3. Reliable Distribntor of all 
Kinds of Advert'slDg Matter. 

Boise, Idabo, Spanlding & Gordon, 

Reliable Distributers and Sign Tackers. 
We ''pay rent for oar locations and can 



Cineinnatii O. Pop. 350,000 

Unexcelled Distribating Service. 

W. H. Steinbrenner. 811 Vine, Cincinnati 



Chicago, Ills. J. A. Clongh, 

Contracts solicited ibr the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 



"W. E. Patton, Corinth, Miss. 

Bill Poster and Distributer. Reference fur- 
nisbpd. Box 79 , n6 



Dowagiac, Mich. j 

The Mich. Adv^Burea n Wm.J.Kryder.Pre 

Baston, Md. 

• The Adv. Dist. Bareanr:pasts and. distri- 
bntes bills, sig.is and--c{rcntats, and all 
classes of advertising, matter. John R. 

.Thompson, Manager. Box 118. d6 



Predonia, IT. ;'2'. .- " i'^ 

John H.Case, Distributor. "Box 1097. d6 

Grand BapljEU^leluc" v Qy^-- 

George M.i4iK>nkrd.nelial>lQ^^]>istribnter 

Harinette, Wis; Henoininee, Mleh. 

...^op IS.-Slfl — Adjoining Pop. 12,521 

J?'?;:.K-.*^'''%^*'''°?*t«' Wis. Kellable 
Distributor. Yoor contracts solicited m6 



Newport, Ky. 

?t?-.°'"5£ i ^°"' ™" Posters and Dis- 
tributors, m York street. 



New Orleans, C. EL 'STonng & Co., 

S'^ir^?"?^'?' ^'- General Dinri baton. 
Unlimlled reference, honest work. dO 

Paterson, BT. J., Population 88,000. 

Abram H. Post . Distributor, -18 Hamburgh 

Paducah, Kentucky. 

„„„ . H. JOSEPH HAItTH, ■" 
Bill PnsteraDdDistribntorJ Memberiuter- 
nauonal Dlstribntors Asf -n of N. A. . ]8 

.Portage, Wis.- ^^ ■ -^ 

ting Agency. BIU pos ting, signs tacked. n6 

Bichmond TTfli, i^ £I~T~7~ 

Circulars distributed honestly In Oneens 
County by h. Banger t. ^ ^ ^ Si 

■Wben yon -write, mention .0«»oar((AdTertlBiug.' 



I>icksonburg,'Fa. .1. C. Mcliean, 

' Distributing In Crawford county. .a3 

Greenpoint, I,. I. Pop. 160,000. 

P. Ixiweree, 58 Clay, Reliable Distributor t 



Mattapan, Mass. D. Ii. Cushing, 

Circular Distributor and Gen. Advertiser. 



Butler, Ohio. M. M. Spohnj 

Circulars distributed and signs nailed up In 
Richland and adjaceut Co's. Sl.'o per m. f 



Menomonie, Wis. 

Flint & Thompson, 

Circular oistributorii. Reff-reuces fur- 
nished. Ratrs sent on application. aO 



Bochester, IT. '7. 
The J, E. titroyer Co., 114 W<?td St., handles 
all classes of advertising matter, from a 
hand-bill to a circus program. Nm botch 

Work, 



EXPEBT AD 'WBITEBS. 



Advertisements under thii head $i^o per fear, in 
nonpareil. In bold-face type, fj-oo per year. Dis- 
play advertisements not exceeding y lines, isc^per 
line. AU advertisements amounting to fi.$o and 
over include a year's subscription free. 



Bates,< Charles Austin, 1413-1415 Vanderbiit Bide. 
New York, N. Y. "'■'•••? s 

Earless, C. J., Rose, N. Y. 

Bond, of Boston, |16 Central Street. 

Curran, R. I,., iii West 34th sL, New Yorlc, N. Y. 

Day. Chas. H., Whitneyville. CMin. 

Fowler, Nath. C , Tribune Building. N. Y. 
Marston, Geo "W.. Portsmouth, N. H. 
Moses, Bert M., Box 283, Brooklyn, N. Y. 
Newttt, J.-C , Stimson Bldg , Uis Angeles, Cal. 
Patterson,. WiU J., M554 -wr. 3d 1.0s Aneeles. Cal. 
txarl>oro, Jed,_48 Arbnckle Bldg, Brooklyn, N. Y. 
Star Ad. Writing Bureau, Evening star Bldir . 

Washington, D. C 
Stewart, W. C., 4114 Elm Ave., PhiUdelphia. Pa 
"Ward, Artemas, UncoIuBldg., Union !&., N. Y. 
Wilder & Co., 621 Martlet St., San FrandsCb, Cal. 

Woolfolk, Chas. A.. 446 'W. Main 
street, Iiouisville, Ky. 

Zingg, Chas. J., Farmington, Me. 



STREET CAR ADVERTISINe. 



Advertisements under this heading Si,so per year 
in nonpareil;. In bold face' type, fjM) per year 
Ihsplay 3s cents per line. - 

AdvertisemetUs amountins'io $1.50 and over, in- ' 
dude a year's subscription free 



June 1896. 



POSTER PRINTERS 



Barron G. Collier, Times Bldg,, N. Y. Cole Bide 

Meinphis, Tcnn. 
George Kissam, 50 BromSeld St., Boston, and 

Postal Telegraph Build'g, New York City. 
Broadway Advertising Co . Hugh T. Grant, ores. 

261 Broadway, New York City. 

Mark D. Batehelder Co.. 38K Ma- 
rietta Street, Atlanta, Ga. 

Also Sa-rannah, Ga., Charleston, S. C, Rich- 
mond, Va., Peoria, 111., St. Joseph, Mo., Dubu- 
que, la. 
O. J.Mulford, Hammond Building, Detroit, Mich 
Western Adv. Co., 316 Union Trust Buildine 
St. lAms, Mo. *' 

Sam. P. Ferree, 231 Broadway, New York City 
Manhattan E. R. Advertising Co., 33 Murray st 

New York City. .» •• 

M. Wineburgh, Times Bldg., N. Y. 
M. 'Wineburgh rr. Boston, Mass. 
M. Wineburgh, Jr., 164 Bank St., Cleveland O 
Wyndham Robertson, Dallas, Tex 
The Acton-Burrows Co., Toronto, Ont. 



Send 24 ets. in stamps to Henne- 
gan & Co., 117 East Eighth Street, 
CincinnatijO., and receive in return 
a handsome leather bound Date 
Book. Best ever published. 

When you wrlteTmeDtioo BUUioarc/Advertlnlng. 



Adverttsements under this head fijo per year in 
year in nonpareil. In bold face type, J&.00 'ter 
yea- Display advertisements not exceedinr ? 
lines, twenty-five cents per line. 
Advertisements amounting to tt .SO and over in- 
: elude a year's subscription, free. 

Calhoun PtinUng Co, Hartfoird, Conn 
Calvert Utho Co, Detroit, Mich 
S""l"??^S?i7 Printing Co. 57 Ann, New York 
Central City Show Printing Co, Jackson, Mich 
Central Utho and Bng Co, 1406111 ave. New York 
Central Show Printing Co, 143 Monioe, Chicaeo 
Correspondent Show Frintlhg Co,- Mqua, Ohio 
Courier Printing Co, Brantford, Ontario'" 
Courier- Joumal Job Rooms, Louisville, Ky 
.CDuner.Show Printing Co.- Buffalp, N Y ' 
Cox's Sons, John, Gay aiod Pratt, BalUmote 

the Donaldson Litho.- Co.. Cin'tl. 

Sichner & Co, Baltimore 

Empire Show Printing Co., »-» Plymouth Place 

Chicago . . 

Forbes'' Utho Co, i8t Devonshire, Boston 
Ftands & Valentine, 517 Clay, San Frandaco 

Free Press Sh«w Print., Detroit. 

Fox, Richard K, Franklin and Dover, New York 

Griblcr Utho Co. Chicago. 

Gillin Show Print, 131 West t4th. New York 

Goes' Utho Co, 140 Monroe, Chicago 

Gt. Am^Bng & Print Co, 57 Beekman, New York 

Great Western Printing Co, 511 Blarket, St Louis 

Greve Litho Co, The, Milwaukie. Wis 

Haber, P. 1., Fond.du-la-^ Wis 

Hasselman Printing Co., Indianapolis, Ind 

Hatch, C R. & U. H., NashvUle. Tsnn 

Rennegan & Co , Cincinnati, Ohio. 

Jackson, J B., 48 Centre, New York 

Jordan Show Printing Co., 128 FiankUn. Chicago 

Joumal Job Rooms, Columbus, O. 

Ledger Job Office, fos Sansom, Philadelphia 

Libble Show Print. Bos- on, Mass. 

Lick Show Print, Fort Smith, Ark 
Liebler 8t Maass, 224 Centre; New York 
Mauijcrret's Printing House, ^ew Orleans, La. 
Metropolitan Printing Co , xa -W. 25th, New York 
Miner Litho Co The H. C. 34a west 14th «t. 

New YorIc, 
Morgan, W. J. & Co.. St. t'lair, Cleveland 
Morrison Show Print, Detroit, Mich. 
National Printing fit Bng. Co , (. hicago 
Orcutt Litho. Co. Chicago 

Pioneer Printing Co.. 214 Jefferson, Seattle. Wash 
Planet Show Print, Chatham, Ont., Canada. 
Richardson & Foos, 112 4th Ave, New York 
Riverside Printing ( o.. 216 3rd, MUwaukee, Wis 
United States Printing Co., Cincinnati 
■What Cheer Show Printing Co.. Providence, R. 1 
■Winterbnm Show Print., i66 Clark, Chicago 



MURAL SIGNS AND PAINTED BULLETINS 



Advertisements under this head St.so per year 
in nonpareil In bold face type,f3.oo per year. 

Display advertisements not exceeding 7 tines, Jjj. 

per line. Advertisements amounting to S1.S0 and 
over include a yearns subscription fi-ee. 

Bos'roN, Mass. 

, J. Donnelly & Sons. 6 Tamworth St. 

Boston Advertising Co., 8 Brorafield st. 
Brookl-vk, N. Y. 
- The New York and Brooklyn Adv. Sign Co., 

DcKalb and Hudson aves. 

Thos. A. Skidmore, 640 Halsey st. 
CrNCINNATI, O. 

The John Chapmn Sons Co., 19 twongwotth st. 

Dili's Advertising Service. 312 Coleman st. 

Ph- Morton, 3J3 west Fifth st. 
Chicago, Ills. 

R. J. Gunning, IVabBrii ave., cor. VanBuren st. 

Hour & Company, « Dearborn st. 

F. M. Lewis & Co., Temple Court 

Thos. Cussack, Blue Island ave. and Throup st. 

d.BVEI.ANl>, O. 

Btyah & Co., High and Middle SU. 
Dbkvbk, Coi.. 

The Curran BiU Posting and Advertising Co. 
DBTftorr, MicB.- 

Walker & Co., 43 Rowland st. 
KA1.AHAZ00, Mich. — ^j,. ti Mci artby & Co, 
Lbxing-toh, Kir. 

L H. Ramsey «t Co., 137 east Main-si. ' 
LomsviLLB, Kv.— Beverin Bros. ,. 
Newark, N. J.— Newark Bill PosUtig Co. 
New York, N. Y. ' 

TheO. J. Oude Co.,"3- "Sw. Broadway 

C. S. Houghtaling, No. 3 Park Place 

L B LaTour, 1718 Broadway . 
Sam 'W. Hoke, ^7 Nassau st. 

Unexcelled Advertising Co., 46 Vesey street 

Colyers System Advertising Service, 113 and 
IIS west Broadwav 
Omaha, Neb. 

Thos. Mulvlhill, 1512 Harney sL ' 

OSHKOSB, Wis.— John B WilUanu. ^ 

Phii.'adei.piiia, Pa. 

American' Advertising Sign Co., 1336 Race st. 

Wm. Johnson, 
Fl-rrsBURGH,, Pa. 

G. G. O'Bnen. 
Praikib City, Iowa,— W. S. Parker 
San Frahcisco, Cal. 
- Arthur M. Plato. 

s. I. stone, see Commercial st. 
SCRAMTOK, Fa.— Reese & Long Adv. Co. 
St. Lomt, Mo. •- 

W. F. Williamson. 113-115 N. 6th street 

Huiest & Stout Adv. Sign Co. 

R. J. Gunning, 
Toronto, Can.— Toronto Bill Posting Co. 

The Acton Burrows Co. 
VANCoirvBR, Can.— The Acton Burrows Co. 
WiNHiPEo, Can,— The Acton Burrows Co. 
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He disciigfs advertisiiig', O^ rlf ? Austin 
Bates and Mr. Bates' latest fiook. 

Tite other day, that friend of mine who 
professes all the intimacy of a bad con- 
science with many of my thoughts and 
convictions, came in -with a bulky book 
under his ami, and said, " I see by a guilty 
look in your eye that you are meaning to 
write about Spring." 

"I am not," Iretorted, " and if it were, 
it '«vould be because none of the new 
things have been said yet about spring, 
and because spring is never an old story, 
any more than youth or love." 

'• I have heard something like thai be- 
fore," said my friend, " and I understand. 
The simple truth of the matter is that this 
is the fag-end of the season, and you have 
run low in your subjects. Now, take my 
advice, aud don't write about Spring ; it 
will make everybodj- hate you, and will 
do no good. Write about advertising." 
He tapped the book under his arm signifi- 
cantly. • ' Here is a theme for you. ' ' 

I. 

He had no sooner pronounced these 
words than _ I began to feel a weird and 
potent fascination in his suggestion. I 
took the book from him, and looked it 
eagerlj^ through. It was called "Good 
Advertising," and it was written by one of 
the experts in the business, who have ad- 
vanced it almost to the gi^e of an art, 

or a humanity. 

" But I see nothing here," I .said, mus- 
ingly, ' • which would enable a self-respect- 
ine autlior to come to the help of his 
publisher in giving due hold upon the 
public interest these charming character- 
istics of his book which no one else can 
feel so penetratingly or celebrate so per- 
suasively." 

"I anticipated some such objection 
from you," said my friend. "You will 
admit that there is everj-thing else, here ?' ' 

"Everything but the most essential 
thing. You know how we all feel about 
it : the bitter disappointment, the heart- 
sickening sense of insuBSciency that the 
advertised praises of our books give us 
poor authors. The effect is far worse than 
that of the reviews, for the reviewer is not 
your ally and co-partner, while your pub- 
hsher— " ■> f 

'■ I see what you mean,'" said my friend, 
"but you must have patience. If Mr. 
Charles Austin Bates can write so lumin- 
ously of advertising in other respects, I 
am sure he will yet be able to cast a satis- 
factory light upon your problem. The 
ciucstion IS, I believe, how to translate 
"ito irresistible terms all that fond and 
exultant regard which a writer feels for 
hi.s lx)ok, all his pervasive appreciation 
of lU singular beauty, unique value, and 
utter charm, and transfer it to the print, 
without infritiKing upon the delicate and 
shrinking modesty which is the distin- 
guishing ornament of the literary spirit?" 



Something like that But you under- 
stand it?" 

" Perhaps a Roentgen ray might be got 
to do it,", said my friend, thoughtfully, 
"or perhaps Mr. Bates may bring his 
mind to b^ upon it yet. He seems to 
have considered every kind of advertising 
except book-advertising." 

" The most important of all !" I cried, 
impatiently 

_ " You think so because you are in that 
Hne._ If you were in the line of vamisL, 
or bicycles, or soap, or typewriters, or 
extract of beef or of malt — " ' 

" Still I should be interested in book- 
advertising, because it is th^ most -vital 
of human interests." i • 

"Tell me," said my friejid', "'do you 
read the advertisements of ihfe bo<|ks of 
rival authors?" fi 

" Brother authors,'" I correisfed him. 

" Well, brother authors." j5 

I said. No, candidly, I did aqt ; aud I 
forebore to add that I thought [tjiiem little 
better than a waste of the i{>ublbheis 
money. ■ 

II. 

My friend did not pursue his inquiry to 
my personal disadvantage, but seemed to 
prefer a more general philosophy of the 
matter. 

" I have often wondered," he said, "at 
the enormous expansion of advertising, 

and doubted whether it is not mostly wast- 
ed. But Mr. Bates, here, has suggested 
a brilliant fact which I was unwittingly 

f roping for. When you take up a Sun 
ay paper"— I shuddered, and my friend 
smiled intelligence — "you are simply 
appalled at the miles of announcements 
of all sorts. Who can possibly read them ? 
Who cares even to look at them ? But if 
you _ want something in particular — to 
furnish a house, or buy a suburban place, 
or take a steamer for Europe, or go to the 
theatre — then you find out at once who 
reads the advertisements and cares to look 
at them. They respond to the multifar- 
ious wants of the whole community. You 
have before you t'-e living operation of 
that law of demand and supply which it 
has always been such a bore to hear about. 
As often happens, the supply seems to 
come before the demand ; but that's only 
an appearance. You -wanted something, 
and you found an offer to meet your 
want." 

" Then you don't believe that the offer 
to meet your -want suggested it?" 

"I see that Mr. Bates believes some- 
thing of the kind. We may be full of all 
sorts of unconscious wants "which merely 
need the vivifying influence of an adver- 
tisement to make them spring into active 
being ; but I have a feeling that the mon- 
ey paid for advertising which appeals to 
potential wants is largely thrown away. 
You must want a thing, or think you 
want it ; otherwise you resent the proffer 
of it as a kind of impertinence." 

"There are some kinds of advertise- 
ments, all the same, that I read without 
the slightest interest in the subject matter. 
Simply the beauty of the stvle attracts 
me." 

"I know. But does it ever move you 
to get what you don't want?" 



" Never ; and 1 should be glad to know 
what _Mr. Bates thinks 'of that sort of ad- 
vertising: the literary, or dramatic, or 
humorous, or quaint?" 

" He doesn't contemn it, quite. But I 
think he feels that it may have had its 
day. Do you still read of such advertise- 
ments with your early zest?" 

" No;thezestfornearlyeverythinggoes. 
I don't care so much for Tourguenief as I 
used. Still, if I come upon the jaunty 
and laconic suggestions of a certain Avell- 
kno-wn clothing-house, concerning the 
seasons wear, I read them with a measure 
of satisfaction. The advertising expert — " 

" Mr. Bates calls him the a£mith." 

"Delightful! Ad is a loathly little 
word, but we must come to it. It's as 
legitimate as lunch. But as I was saying, 
the adsmith seems to have caught the 
American business tone as perfectly as 
any of our novelists have caught the 
-American social tone." - 

" Yes," said my friend, "and he seems 
to have prospered as ritily by it You • 
know some of those chaps make ^15,000 
or J20,ooo by adsmithing. They have put 
their art quite on a level -with fiction 
pecunieirily." 

" Perhaps it is a branch of fiction." 

"No; they claim that it is pure fact 
Mr. Bates discourages the slightest ad- 
mixture of fable. The truth, clearly and 

siiriply expressed, is the best in an ad." 

" It is best in a wof, too. I am always 
saying that." 

"Wof?" 

' ' Well, work of fiction. It's another 
new word, like lunch or ad." 

" But in a wof," said my friend, instant- 
ly adopting it, "Mr. Bates insinuates that 
the fashion of payment tempts you to 
verbosity, while in an ad the conditions 
oblige you to the greatest possible suc- 
cinctness. In one case you are paid by 
the word ; in the other you pay by the 
word. -That is where the adsmith stands 
upon higher moral ground than the wof- 
smith." 

" I should think Mr. Bates might have 
-written a recent article in The , re- 
proaching fiction -with its unhallowed 
gains." 

' ' If you mean that for a snear, it is mis- 
placed. He w^ould have been incapable 
of it. Mr. Bates is no more the friend of 
honesty in adsmithing than he is of pro- 
priety. He deprecates jocosity in apothe- 
caries aud undertakers, not only as bad 
taste, but as bad business ; and he is as 
severe as any one could be upon ads that 
seize the attention by disgusting or shock- 
ing the reader, like 'Baby one solid Sore,' 
for an eczema cure." * 

" He is to be praised for that, and for 
the other thing; and I shouldn't have 
minded his criticising the greedy wof- 
smith. I hope he attacks the use of dis- 
play type, which make our newspapers 
look like the poster-plastered fences 
around vacant lots. In New York there 
is only one paper whose advertisements 
are not tj-pographically a shock. to the - 
nerves." 
"Well," said my friend, "he attacks 

foolish aud ineffective display." 

" It is all foolish and ineffective. It is 
like a crowd of people trying to make 
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themselves heard by shouting each at the 
top of his voice. A paper full of display 
advertisements is an image of our whole 
congested and delirious state of competi- 
tion ; but even in competitive conditions 
it is unnecessary, and it is futile. Com- 
pare any New York paper but one with 
the London papers, and you -will see what 
I m ea n . Of course I refer to the ad pages ; 
the rest of our exception is as offensive 
with pictures and scare-heads as all the 
rest._ I -wish Mr. Bates could revise his 
opinions and condemn all display in ads." 
"1 dare say he will when he knows 
what you think," said my friend, with 
imaginable sarcasm. 

in. 

" I wish,' I went on, "that he would 
give us some philosophy of the prodigious 
increase of advertising -within the last 
twenty-five years, and some conjecture 
as to the end of it aU. Evidently, it can't 
keep on increasing at the present rate. 
If it does, there will presenpy be no room 
in the world for things ; it will be filled 
up -with the advertisements of things." 

" Before that time, perhaps," suggested 
my friend, ' ' adsmithing -will have become 
so fine and potent an art that advertising 
will be reduced in bulk, while keeping all 
its energy and even increasing its eftect- 
iveness." 

' ' Perhaps," I said, ' ' some silent electri- 
cal process will be contrived, so that the 
atfractioiis_ of a new line of dress goods 
or the fascination of a spring or fall open- 
ing may be imparted to a lady's conscious- 
ness without even the agency of words. 
AU other facts of comniercial and indus- 
trial interest could be dealt with in the 
same way. A fine thrill could be made 
to go from the last new book through the 
whole community, so that people would 
not -willingly rest till they had it. Yes, - 
one can see an indefinite future for adver- 
tising in that way. The adsmith may be 
the supreme artist of the twentieth cen- 
tury. He may assemble in his grasp, and 
employ at will, all the arts and sciences." 

" Yes," said my friend, with a sort of 
fall in his voice, " that is very welL But 
what is to become of the race when it is 
penetrated at every pore -with a sense of 
the world's demand and supply?" 

"Oh, that is another affair. I was 
mMely imagining the possible resources 
of invention in providing for the increase 
of advertising while guarding the inte- 
grity of the planet. I tlimk, very likely, 
if the thing keeps on, we shall all go mad ; 
biitthen we shall none of us be able to 
criticise the others. Or possibly the thing 
may work its own cure. You know the 
ingenuity of the political economists in 
justifying the egfotism to which coudiu'ons 
appeaL They do not deny that these 
foster greed and rapacity 'in merciless 
degree but they contend that when the 
wealth--winner drops off gorged there is a 
kind of miracle -wrought, and good conies 
of it all. I never could see how ; but if it 
is true, why shouldn't a sort of ultimate 
immunity come back to us from the verv- 
excess and invasion of the appeals now- 
made to us, and destinetl to be made to 
us still more by the adsmith? Come, 
isn't there hope m that?" 



SOLIOTING. 

One enconnters here and there a bill 
poster who wiU tell you that he cannot 
solicit. If pressed for his reasons for be- 
lieving himself incapable of tliis" Hue of 
work, he will invariably- tell you that he 
is either not a good talker or that be is 
poor at atgoment. It will be found too, 
that he has tried it on one or possibly 
several occassions and met \»ith so little 
success that he is convinced that either 
he is hopelessly incompetent or that his 
local trade is unalterably opposed to the 
billboards. Consequently, he has calmly 
made up his mind that what can't be 
cured must be endured, and quietly set- 
tled down to make the best of the situa- 
tion. 

In pursuing this course, such men are 
deliberately allowing a golden chance to 
strengthen their hold upon the town, to 
slip through their fingers. There was a 
time when all that was necessary for a 
bill poster to do in order to enjoy immuni- 
ty from opposition was to cultivate the 
good will of the theatre manager. That 
time has gone. 

We know of a town, a small one too, 
where the local bill poster has five local 
merchants on the boards. They are there 
the year round, and the lightest advertiser 
of the lot pays him more weekly than the 
theatre. 

The bin poster who does not solicit his 
local trade is unjust to himself, nay worse, 
he is openly inviting opposition. Besides, 
there is no excuse for his indifference and 
lassitude. 

It is a mistake to suppcse that a solici- 
tor has need o£ any special attributes or 
, particular gifts. .The best solicitors ex- 
tant are those of few words who combine 
quiet and systematic persistance with 
never- failing good humor. It is etern- 
ally sticking at it that brings success. 

The designs of commercial posters now 
issued by the various printing houses 
throughout the country, are so apt and 
catchy that they need only to be shown. 
They almost seU themselves. 

The' printers allow liberal commissions, 
and a live man can earn in this wise alone 
from twenty-five to forty dollars a: week, 
to say nothing of the increased earning 
capacity of his boards. 

We have direct knowledge of a bill post- 
er whose commissions 6x>ta printers alone 
in one week, amounted to ;(io2.oo. 

Surely instances like this make it worth 
trying The sooner this matter is taken 
up in earnest the sooner will emplojdng 
bill posters be able to discard the brush 
for the desk and pen, and it is perhaps 
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'_' I see a great opportunity for the wof- 
smith in some such dream," said my 
friend. "Why don't you turn it to ac- 
count?" -' • 

" You know that isn't my line ; I must 
leave that sort of wofsniithing to the 
romantic novelist. Besides. I have my 
well-known panacea for all the ills our 
srate is heir to, in a civili7.ation which 
sbiill legislate foolish, and vicious, and 
ugly, and adulterate things out of the 
possibility of existence. Most of the ad 
sniithinf! is now employed in pursuading 
pi-ople that such things are useful, beau- 
tiful, and pure. Bnt in my civilization 
they shall ni>t even be suffered to be made, 
much less foisted upon the coiiiniuiiity 
by adsmiths." 

" I see what you mean," said my friend; 
and he sighed jjently. " I had much bet- 
ter let. you write about Spring." 



needless for us to observe that you can 
purchase the brawn and muscle required 
to wield the former at a less cost per week 
than you can secure the brains to direct 
the-latter. . 

Write at once for samples. Write every 
printer that makes a specialty of commer- 
cial posters, familiarize yourself with 
their prices and make a start without fur- 
ther delay. Then go a step farther, write 
all. the theatrical printers for their cata- 
logues, study them carefully, and file 
them away for further reference. You 
will then be able to put your hand on 
anything you require in the 'way of post- 
ers. If an amateur minstrel performance 
is gotton up in your locality, or a dance, 
or a benefit performance, an excursion, 
or anything at all you will be able to ob- 
tain the necessary printing for the projec- 
tors. In an incredibly short time you 
will be regarded as an authority not only 
on bill posting but upon poster printing 
as well. This will result in a greatly 
augmented income and at the same time 
render it practically impossible for a rival 
bill poster to get a foot hold in opposition 
to yo'i, for you will own the town. 



CHICAGO BILL POSTING. 

Few j>eople, in glancing in a casual way 
.at a flaring poster on a dead wall, enter- 
tain the least idea of the expenditure in 
labor and money that the paper represents. 
In the first place, no one is expected to 
loqk.at a poster in any other but a casual 
manner, and for that reason the expert 
designer and really clever advertiser puts 
very little printing matter on his work, 
and brings that little out so bold and strik- 
ing that it is well nigh impossible to avoid 
reading it. As for pictorial posters, they 
always attract sufficient attention, if the 
subject is striking and is produced in 
glaring colors. 

It is not that the paper spread on the 
dead walls and bill boards of Chicago is 
not clever and artistic work that it fails 
to attract more than passing attention, 
but rather because it is spread with such 
profusion that it becomes too common to 
the eye to awaken much interest from the 
ordinary mortal. But with the bill poster 
or showman it is different. 

Their greatest joy is the discovery of 
something new and artistic in that line, 
and tired as they must grow of handling 
the stuff daily, it is doubtful if there are 
many bill rooms in local theatres that are 
not ^pered with pretty lithographs. 

It is the same with the advertising cars 
of circuses; they are lined with Hthos of 
other companies, usually pictures of dizzy 
soubrettes or dramatic scenes. Even opera 
house managers are wont to have a few 
favorite lithos hung about their snug and 
secluded retreat, where they reign su- 
preme over all pertsdning to the " show 
shop." 

It is calculated that there is enough 
paperposted in Chicago annually to enrar- 
cle the globe. The immense ouUay that 
this represents can be understood when it 
is known that the stuff costs from two and 
three cents to seven and eight cents a 
sheet. _ A sheet is a bolt twice the size of 
an ordinary newspaper page, and even the 
largest "stands," as . the big bills are 
called, are made in sheets which are 
matched together by the bill poster when 
he puts it up. Every stand is so folded 
when it leaves the lithographers that each 
succeeding sheet is ready to his hand. 
This fact, and the wonderful dexterity 
attained by bill posters, accounts for the 
startling speed with which they can hide 
an old fence under a big "twenty four 
sheet" extolling the wonders to be seen 
in some coming attraction. 

Circus billing runs in "stands" from fif- 
teen sheets to forty, and sometimes even 
more. _ Unlike theatrical or commercial 
advertisers, the circus people post their 



own bills, and they have a system peculiar 
to themselves. Instead of posting by the 
sheet they have the big posters matched 
together and rolled up so that each ' 'stand ' 
is one big piece. A crew of eight or ten 
men will tackle a wall and in an almost 
incredible period will have it completely 
covered with flaming pictures of the start- 
ling' wonders gathered from tlie four" cor 
ners of the earth. Other advertisers 
depend upon bill posting companies, but 
the circuses, with their army of advance 
men, simply bury everything in sight un- 
der their paper, and when the show leaves 
its winter quarters the advance cars that 
" pulled out fifteen or twenty days before, 
have left a trail of lithographing half way 
across the continent. 

To the European mind the American 
bill poster is a wonder and an object to be 
studied. Several years ago, when a big 
American show went to London, the peo- 
ple went wild over their work. They 
blocked the streets while the knights of the 
brush slopped paste over everyUiing and 
cheered wildly when the billers covered 
an immense fence in a few moments. 
The Londoners had never seen any such 
work before, and when the bill posters 
left they entertained a rather exalted idea 
of the enterprise and hustling ability of 
the Yankees. 

Through the rural districts in this coun- 
try the circus bill posters excite nearly as 
much admiration as the circus camps in a 
large town, but the billers drive through 
the country for nearly a hundred miles 
roim'd about and decorate all the old bams, 
while the_ natives gaze with wonder. It 
is a hard job to post bills during a blow of 
wind, but there are few gales that can 
stop a circus gang. The paper sp-ead by 
any of the large circuses during the sea- 
son costs a snug fortnna, but it must be 
done to draw crowds ; and year after year, 
the advance gangs cover all the old fences, 
bams and sheds of the land, just as ener- 
getically as ever. — Exchange. 



The Chicago Bill Posting Co.,covers all 
the points of vantage in Chicago. Mr. 
P. F. Schaefer, manager of this concern is 
one of the shrewdest advertising experts 
in the country. 



FRONTISPIECE. 

Morris Hanvick, whose portrait adorns 
our first page this month, is the well 
known Chicago representative of the 
Donaldson Litho. Co. , of Cincinnati. Mr. 
Harwick is twenry six years of age. He 
was bom in Germany, and has traveled 
extensively in Europe. He is an ejcpert 
engraver, and an artist of splendid ability, 
having plied his vocation in England, 
France, and Germany. 

His intention when he reached Ameri- 
ca, some three years ago, was to pursue 
his artistic career further, but the possibil- 
ities of poster advertising impressed him 
so strongly that he abandoned the brush 
and has since devoted himself to preach- 
ing the doctrine of the potent billboards. 
He speaks five languages fluently, and is 
a prince of good fellows. 

The output of the Donaldson Litho. Co., 
in his territory, is controlled by him abso- 
lutely, and he is virtually sole agent of 
that company in Chicago, and the North- 
west. It is said that he draws a handsome 
salary, besides having an interest in the 
profits of all business in his territory. 



The Newark Bill Posting Co. has one 
of the best letter heads we have ever seen. 
If there was more stationery of this kind 
utilized by the craft at large, it would 
help business in general. 

If pressed for time, use posters. Their 
action is almost instantaneous. 



June, 1896." 
Printing House Gossip. 

Items of news or comment for thi^ de- 
partment are solicited. 

The Dean Printing Co., of Grand Rap- 
ids, Mich., are the latest to enter the 
poster field. They recently executed a 
handsome poster for the Richardson Silk 
Co., of Belding, Mich 

One man cannot make an association, 
and that is the only reason the Show 
Printers Association is not a success. Tho.s.' • 
S. Dando diil a pheiioniiiial amount of 
work to make this organization a success, 
and had he been accorded one tenth part 
of the support he deserved, he would have 
accomplished his aims. ° . 

E. C. Neele of the Russell and Morgan 
Co., of Cincinnati, has not severed his 
connection with that concern after all. 
His employers refused to accept his resig 
nation, thus clearly demonstrating the 
fact tliat they know a good thing when 
they have it. 

Harry Anderson, manager of the En- 
quirer Job Printing Co., Cincinnati, has 
issued a calender that is a real novelty if 
ever there was one. This concern has 
also achieved the distinction of having 
turned out a three sheet discriptive poster 
which approaches the ideal as nearly as 
any poster can. It advertises the opening 
of a Cincinnati suburban resort. The on- 
ly text on it is "Lagoon opens Thursday 
May 21" and the taste and discretion 
exercised in the display of the terse legend 
is admirable 



At the annual rneeting of the stockhold- 
ers of The Great American Engraving & 
Printing Co., held at their ofiSce New 
York City, on May i6, the following di- 
rectors were elected for the ensuing year. 
T. R. Dawley, R. E Roylance, and L D 
Thompson. T. R. Dawley was re-elected 
president and manager, and R. E Roy- 
lance secretary and treasurer. 



HERE AND THERE. 

Mrs. J. Ballard Carroll has been in poor 
health for over half a year. May nth, 
she accompanied her husband to Buffalo 
where he attended the semi-annual con- 
vention of tlie New York State Bill-post- 
ers Association. Mrs. Carroll was in hopes 
that the trip would benefit her health but 
she became worse, in fact, so seriously ill 
that Mr. Carroll had to leave her ■with 
friends in Rochester, she being unable to 
undertake the trip home. Both Mr. and 
Mrs. Carroll have the sympathy of a large 
circle of friends. 



Jam W. Hoke has removed to 107 W. 
28th Street, near Sixth Ave., New York. 

Some miscreant tore down the large 
billboards on East Market Street, belong- 
ing to Oplinger & Butkiewicz, at Nanti- 
coke, Po., May 5th. 



It is said that J. Garlick of New Or- 
leans, went down in the political land- 
slide which struck that city recently. 

The Kansas Bill Posting Co., L. M. 
Crawford, manager, owns and controls all 
boards in Leavenworth, Topekaand Wich- 
ita, also in St. Joseph, Mo. All commun- 
ications should be addressed to the head- 
quarters at Topeka. 



) 



June, 1896. 

AND EDDIE ALSO. 



The self-appointed "Moses" who would lead 
the American Bill Posters cut of the wilder- 
ness of low prices, roundly scolded. 

The following correspondence sent us 
by Chamberlin, Barhydt & Co., of Bur- 
lington, la., explains itself. No comment 
on our part is necessary. The arraign- 
ment is simple, direct and unanswerable. 



Burlington, Iowa, May Sllj, 1896. 
Editor BILLBOAKD Adtbktising, 

Your letter of the 7th received. We are glad 
to assist in giving anything a show. The Ipter- 
slate is young, and we hope the hustle will 
develop in a reasonable time. 

We enclose you copy which you may insert in 
your Juue issue. 

We have belonged to the Associated Associa- 
tion for a number of years. Before the internal 
dissentioDS and eternal quarreling commenced, 
it was undoubtedly of benefit to the members, 
of late, however, they seem to be dead, not 
sleeping. We received a little shipment of paper 
from them a few days since. We enclose their 
letter, and our reply in duplicate on the back. 
We trust that we shall never feel inclined to 
write anything of this sort to the Inter-sUte. 
Very truly yours, 

CUAMBERLI.V, BAHHVDT it CO. 

New York, May 2nd, jSge- 
Mk. D. F. CtlNE, Burlington, Iowa. 

Dear Sir :— I have expressed you, prepaid, two 
hundred one-sheet "Glove-Fitting" corset post- 
ers. The same are to be posted "a« chance may 
offer," and you are to post one hundred upon 
arrival, and in fifteen days from date of first post- 
ing the tsalance. 

Price for same is three cents p<Jr sheet, less 
my regular commission. 

Enclose you O. K. blank which you will please 

. sign yourself, also have some leading diy-goods 

merchant of your city Mgn it, then return to me 

with your bill. 

Thanking you to give this your prompt atten- 
tion, and thereby encourage the advertiser to 
continue advertising through our medium, 1 am 
Very truly yours, 

Edward a. Stahlbrodt. 



Burlington, Iowa, May 4th, 1896. 
Edward A. Stahlbrodt, Esa., 

6ji Broadway, New York City. 
Dear Sir:— Just in receipt of letter, and also 
by express, package of two hundred one-sheet 
"Glove-Fitting Corset" posters: both of these 
addressed to Mr. D. F. Cline, a party entirely 
foreign to this city, but who formerly was in 
business in Peoria ; although he sold out there 
nearly a year ago, and is now an ordinary bill 
poster with the Ringling Bros". Circus. How- 
ever, this hardly surprises us, as it would seem 
that Ou officer of the Association has very little 
time to devote to anything except Bghting those 
soliciting advertising agents, who really do the 
bill posters in general the most good. The Asso- ' 
elation may be an excellent thing for its mem- 
bers in a few of the largest cities, but this is the 
very first expression of its continued existence 
that we have seen, and even in this case it is so 
ridiculous as to be a matter of amusement. The 
idea of all the high Uriff talk indulged in by the 
Association, and then to send out "thirty days 
guaranteed" work at three cents a sheet, less 
your reguUr commission, to a town where seven 
cents is the regular schedule rate. The matter 
is here, subject to your order, or that of Mr. 
Cline, to whom it is addressed. 

We thank you for what may possibly be your 
good intentions, but where Gude, Hote, and 
others pay us from five to seven cents a sheet 
for posting, we really cannot conscientiously 
violate our agreement with the aaocialtd Associ- 
ation by accepting even its work at such in- 
adequate prices. 

Very truly yours, 

Chambkrlih, Baxuvdt <t Co. 

The Passaic Advertising Co., of Passaic, 
N. J., had an experience similar to the 
above with the same party. Upon receipt 
of the paper they wrote to J. Ballard 
Carroll, asking that gentleman for a 
definition of the phra.se "As chance may 



BtLL^OARD ADVERTlSINfi. 



offer." Mr. Carroll replied as follows, 
viz : "As chance may offer, means, take 
1000 sheets of paper and divide them up 
in lots of 250 per week giving them a four 
weeks' showing, not guaranleeing any 
length of time for the display." Upon 
receipt of this letter, the Passaic Adver- 
tising Co., advised Mr. Stahlbrodt of Mr. 
Carroll s decision. The latter immediately 
replied. ' 'In answer to your favor of May 
16, beg to state that I am quite surprised 
at the letter written you by Secretary 
Carroll, and that under no circumstances 
can I pay the prices you demand for post- 
ing the paper sent you .... you may 
rest assured that I fully understand tbe 
association prices and that I at all times 
offer work in comformity therewith. It 
sometimes happens that I receive more 
on some work than on others, and I do 
the best I can for the bill posters at all 
times.*' 

Bill posters in general will obtain a 
clear idea of the merits of the case by giv- 
ing Mr. Stahlbrodt's contract a little care- 
ful study. We append it herewith. 
BILL POSTERS REPORT., or O. K. 
SHEET FOR POSTING. 
We ( Bill Posting ;Co.,) do hereby subscribe 
our name in tesUmony that we have faithfully 
performed the services as required of us accord- 
J5^.,J2 contract entered into with Edward A. 
stahlbrodt, 6jt Broadway. New York City for 
postmg MO one-sheet "Glove-Fitting Corset" 
posters. The above was posted as chance may 
oner, and guaranleed for twenty days 

Signed ... 

Bill Paster! '" 

V --have seen the posters displayed as above 

relered to, and beheve the service to have been 
faithfully and judiciously rendered. 

Signed _ 

Merchant. 

The correspondence is reproduced ver- 
batim. AVe rise to remark. "Who is 
attempting to 'jolly' now?" We would 
also like to know purely out of curiosity. 

1.— What does Mr. Carroll think of the 
uncalled for affront offered him? 

2. — What sort of service are the Glove- 
Fitting Corset people paying for.> 

3. — What sort of service are they get 
ting? 

Will some kind and generous authority 
please enlighten us. 



ed us every chance he got. I say that 
retaliation is in order. Now that the A.B. 
P. A. is bankrupt and busted, he needs us 
and we have a chance to get back at him. 
Wonder how he would like a good stiff 
dose of his own medicine ? 



NEW YORK BILL POSTERS' 
ASSOCIATION. 



A prominent member of the Michigan 
Bill Posters' Association writes as follows: 
"We must elect Geo. Leonard president 
of the A. B. P. A. I think he stan^ a 
good chance to get there. I am of the 
same opinion as yon. There must be 
something done at the next meeting or 
our name is Dennis. I have written 
various parties in other states and they 
all seem to think as I do. As for the 
Michigan State Bill Posters' Association, 
it got along better when we were running 
along by ourselves, before we got a char- 
ter from the A. B. P. A., and for all the 
good it does the bill posters of aiichigan 
we might as well get out and go it alone 
again. We receive no benefit from them 
whatever." 



REGULAR SEMI-ANNUAL CON- 
VENTION, 
Held at BiOtalo, Monday, May 11. 

The regular semi-annual convention of 
the New York State Bill Posters' Associa 
tion was held Monday, May 11, at the 
Stafford House, Buffalo. Accounts of 
business transacted are very meagre ac- 
cording to reports in the Buffalo papers, 
this feature of the convention being dis- 
missed with a few words. The Buffalo 
Express says : ' ' The work of the conven- 
tion related to routine business." Two 
delegates were elected to attend the con- 
vention at aeveland, O., viz.: Edward A. 
Stahlbrodt, of Rochester, and Norman A. 
Seymour, of Mt. Morris. Just why Mr. 
Stahlbrodt should have had himself 
elected a delegate is not quite plain. He 
is a member of the A. B. P. A., and en- 
titled to a voice in the proceedings of the 
national organization without the powers 
of a delegate. Under the circumstances 
it would seem that he ought to have given 
away in favor of some member of the 
State Association who was not a member 
of the A. B. P. A. Most of the members 
present left for home the same night, but 
some few remained over, and visited the 
home and vineyards of Mr. Whitmier on 
the following day. After the convention 
had adjourned, some one gave out the 
report that it had subscribed $5,003 with 
which to fight the opposition at Albany, 
N. Y. Up to the time of our going to 
press, this report could neither be affirmed 
nor denied. We are not inclined to give it 
credence or even serious consideration. 

Mr. Carroll himself knows nothing of 
it. Owing to the serious illness of his 
wife, he did not reach Buffalo tmtil after 
5 P. M., and finding that the convention 
had already adjourned, he took the neict 
train back, and in thirty minutes was on 
his way to Rochester to rejoin his wife. 

Whoever gave out the list of members 
in attendance was a most facile and mas- 
terly liar. Over half of those reported to 
have been present, have assured us they 
were not 



ILLINOIS. 

This association exists in name only ; 
no meeting has yet been called, and it is 
not likely that any will take place. 



PENNSYLVANIA. 

The Pennsylvania Bill Posters' Associa- 
tion held its annual meeting in the Grand 
Opera House. The following members 
were present : John D. Mishler, Reading ; 
J. W. Worman, AUento^vn ; J. Silverstine, 
Honesdale; J. O. Heam, Cprbondale; 
John G. Reese, Scranton ; R. B. Hankry, 
Bittston ; G. W. Hammersley, Hazleton : 
M. H. Burgunder, Wilkesbarre. The fol- 
lowing officers were elected, viz : Pres., 
John D. Mishler, Vice-Pres., J. W. Wor- 
man; Treas., M. H. Burgunder; Sec'y, 
John G. Reese. New members were 
elected to membership from the follow- 
ing towns, viz : York, Lebanon, Altoona, 
and Lancaster. 

Sanford H. Robison, of the American 
Bill PosHng Co., Philadelphia,' was too 
busy to attend, a circumstonce that he 
regrets. Neither Erie nor Pittaburg were 
represented. Pres. John D. Mishler assures 
us that the association is all right, and 
that means that it is. 

We are indebted to Sec'y Reese for a 
correct list of those present 



THE OHIO BILL POSTERS. 

The regular annual convention of the 
Ohio Bill Posters' Association has been 
postponed. It vrill be held at Cleveland, 
Monday, July 13, one day ahead of the 
A. B. P. A. 



MICHIGAN. 

The annual convention of the Miciiigan 
Bill Posters' Association will be held at 
Port Huron, Thursday, June 2. Although 
nothing of iinportance is booked for qie- 
cial consideration, the meeting promises 
to be largely attended. The association 
will as usual elect two delegates to the 
associated convention, and it goes with- 
out saying that they will be instructed 
for Leonard and the liberal ticket 



THE INTER-STATE. 

The Inter-State Bill Posters' Associa- 
tion continues to enjoy a steady and 
healthy growth. During the month of 
May it added seven new members, two of 
whom, Beal, of Sioux City, and.the Wes- 
tern Bill Posting Co.. of Salt Lake City, 
left the A. B. P. A. to unite with its 
younger and more progressive rival. 

The Inter-State now has twice the ntun- 
ber of members that the A. B. P. A. can 
boast of (members in good standing), 
and it will only be a matter of a few 
months now before the victory of the 
new movement will be generally con- 
ceded. Many important members of the 
A. B. P. A. are wavering, and are only 
waiting for the outcome of the Cleveland 
meeting to declare themselves. 



A member of the Inter-state Bill Posters, 

Association sends us the following: "I 

do not think the members of tlie Inter- 
state should pay any commissions to 
Stahlbrodt, and I am going to propose a 
measure to this effect at our Chicago con- 
vention. I do not think we ought to boy- 
cott him, but I do think that we ought to 
refuse him any commissions. He has 
persistently fought us. ,,He has refused to 
recognize us and has insulted and affront- 



Bufialo. Chicago. St. Louis. Denver. ' 

_ Detroit. , .Boston. San Frandsco. 

Providence. New Orleans. Baltimore. Brooayn. 




m West 28th St. NEW YORK. 

BILLS POSTED ANYWHERE. 
ADS FAINTED ANYWHERE. 






ADVERTISERS 



Who Are Using Posters and 
Qrculars> 



BILL POSTERS and DISTRIBUTORS 

SHOULD COMMUNICATE ^WTH 

THEM \iaTHOUT DELAY. 



Atkinson & Co Chicago 

Allen, G S „ Portland, Mich 

Andrew, C JH.... _. Jnffalo, Wyo 

American Chemical Co ...Minneapolis 

Albaster, II „ __I/>ndon. Ont 

Ameiican Indicator Co I^wxence, Mass 

Averill, A W .......'Winona, Minn 

Ale and Beef Company New York 

Allen, "W A, Adv Agency New York 

American Correspond 'ce Club, Clarksburg WVa 

Aphro Medicine Co Portlanfi, Ore 

Am Home Journal-. Bridgewater; Conn 

Andrews, E W Elmira, N Y 

Agnew, Mr : Chicago 

Alliance Hotel Company Chicago 

Allen & Co _ „...Chicago 

Auker, P Jersey City, N J 

Boes, Wm Brooklyn, N Y 

Bech, F D _ Brilliant, O 

BrinkerfaofiT. N M Bloomville, O 

Boyne, Harry Rosehill, Kansas 

Bradley, E R Houston, Texas 

Bartinger, M A _ ..Chicago 

Bn>nson Publishing Co New York 

Birkholz; Prof Chicago 

BusseU & Co..^ . .Toronto 

Binfoid, R E -Nashville. Tenn 

Brookside Poultry Yards Centreville, N Y 

Bapter, Charles H Terre Haute, Ind 

Bell Toilet Mannfactaring Co Chicago 

Bow Electrical Co New York and Phila 

Bennett, P F Farkville. 1. 1, N Y 

Brandt, R, Co Chester. Ill 

Blair Brothers _ _ Aurora, 111 

Bamhart, I,oa Chicago 

Baker, A B........ Indianapolis 

Boell, Arnold _ »—_ .Hastings, Minn . 

Blade, Dr Philip New Albsny, Ind 

Barrett, George Denver 

Benetine Medical Co Detroit, Mich 

Bronson Drug Co. ...._...__ _ .Chicago 

Britt, I, P New York 

Butler Manufartnting Co ...» .Chicago 

Buffalo Adv- Agency ..Buffalo 

Colbum, I, S _. Oberlin, O 

Cmtphley, Fred .— ™ — „ New York 

Cannon, TS Sidney, O 

Carpenter Fan Co.. Newaygo, Mich 

Crawford, J S ^...Kingston, New Mexico 

Corwin, H C._ _ _Topeka, Kansas 

Clark, Samuel .-—..-.........Washington, D C 

Chapin, S J.l Grand Forks, N D 

Cooper, A kL_.......„. Winona, Minn 

Chiles, J W__ .Rockford, lU 

Childs Advertising Agency New York 

Capital News Exchange............Washington D C 

Campbell, w S . Minneapolis 

Caton Medical Company Boston, Mass 

Crowe, S W, Dr. New York 

Concord Chemical Co........».-..— Topeka, Kansas 

Canadian Music Publishing Co Toronto 

Clark Medical Co L Chicago 

Chicago Gen Supply Co .Chicago 

Calmus, G M Minneapolis 

Cameraon, J R . Omaha 

Cline Mfg Co .Chicago 

Chic Eye and Ear Hospital .Chicago 

Cal XAnd and Water Ex I>ayton, O 

Ctosley, J S & W G . Greenville, Mich 

Chicago Silk Co Chicago 

Cripple Creeck Abstract Co.._CrippIe Creek, Col 

rtavidaon, H P.... — . Highland Park 111 

Daniels, J H 1 Dunn, N C 

Ooll^M . „.st Martin, Minn 

IMamond Jack Co . Renova, Pa 

Dulin, Wm___ Avoca, la 

Donahue, T X, Webster, Col 

Dewnse, H E Piqna, O 

Dabie, Anrthur. — . Chicago, formerly Atlanta 

Dawson, John & Co . Minneapolis 

DecatorShaft Snpt Co___~_ ~. J>ecatur, m 

DeForrest X,*d and Imp Co Chicago 

Dale, B, Med Co..^ _. ... _Sonth Bend, Ind 

Dumont, Dr R i.._.......... .-...Chicago 

Dowd, DrFrauk. .._. .Oeveland, O 

Dunlap, Robert W . New York 

Harrow, George . . Denver 

Davis, Will ^-.Waterloo, la 

David, H ; Guthrie, Okla 



BILLBOARD ADYERTISING. 



Dammill, W B Chicago 

Elder & Co Chicago 

Eureka Adv Agency Binghampton, N Y 

E E Elliott Knighton. Ind 

Electropoise Treatment Co -Philadelphia 

Era Med Co -Philadelphia 

Ehrbates & Son. . -.Cleveland, O 

Edward &I,ord . -.Greeley, Col 

Edna M & M Co '. Denver 

Electro Zone Co .Wichita, Kan 

Electro Pub. Co Chicago 

Eyler & Co „ Chicago 

Emp Med Co _ _. Boston 

Fish, H R : Lake Mills, Wis 

Fenner, Dr. — Fredonia, N Y 

Franklin A Smith . New York 

Fenrth, Joe J _ ^Maishalltown, la 

Frick, J J Sherman, Tex 

Faber, Frank . Portland, Ore 

Foster Bids ...,AIlegan, Mich 

Freedman, S „ „ -..Los Angeles, Cal 

Ferguson, I„ & Co -Elwood, Ind 

Fontaine, Dr A .-..„....._ New York 

Ford Pill Co Toronto 

Fremont Bus College....... ...Fremont, Neb 

Graham, R H.... ...Colorado Springs, Col 

Green. C P Mendota, 111 

Gillette, HH a.rgyle, Minn 

Glen Gordon...... zionville, Ind 

Globe Med Co Tacoma 

Gregg, W W „ Chicago 

Gates School of Telegraphy. . ..Minneapolis 

Gum Elastic Roofing Co New York 

Griffith, Dr C, Remedy Co. -New York 

Gallaway, A — Rochester. N Y 

German Pub Co New York 

Goulllard, W H, &Co Boston 

Hall, T S - .....Corinth. Miss 

Henry, Frank M .. Boone, la 

Harris John B Fort Payne, Ala 

Hilgeis. John . . Shakopee, Minn 

Howard, WB Paris, Tex 

Hannond, G W Pittsburgh, Kan 

Hawkins, S D St Francis, Ark 

Howe, Mrand Mrs J B . Kentland, Kan 

Bigbee & Hayerman — .-. .Winona, Minn 

Hanlieter, Rev G S .'.Xebanon, ore 

Hall's Specific Co . . .New York 

Hollingsworth, Dr M Chicago 

Hunter & Co ™. Hinsdale, N H 

Hove, John P . .-Chicago 

Heinrich, Franz Dibley, Minn 

Hulett, A B — Huron, S D 

Hard, R N. ; Tushkaloma, I T 

Hafaneman Specific Co, 231 Broadway, New York 

Heinter, Mrs N. _ st I/>nis 

Hewett & Hosin, US Press Assn New York 

Humane Bit Co Newark, N J 

Hartsell Fom and Refining Co. EastStLoms,ni 

Hoxie Bros — . .„ Boston 

Hall, Dr "Wm... New York 

Hocker, W H New York 

Howard Ring Elec Co . New York 

Hall Homestead Co.. „, -.Chicago 

Hie, C B r.San Antonio, Tex 

Heskins & Shepardson „ Chicago 

Household Circle Co „ Rochester, N Y 

Heim, G M Grand Island, Neb 

Hall's Paper Co Chicago 

Ideal Pub Co Albany, N Y 

Indept Horse Co — Fort CoUins, Col 

Imperial Gold Cure Aberdeen, S D 

Im. Faint and Roofing Co New York 

Johnson, N D -. Webster, Col 

Jones, Herbert A -Dundee, N Y 

Jack, And, & Son Manistee, Mich 

Jenkins, I G Oswego, NY 

Judd, DrC B.. ...„ Detroit 

Kail, A M. Cordova, Neb 

Kresteller Bros Brookljm 

Keoch & Son, A .Detrbit, Minn 

Kelso, w C-. _ ....-„. Huntingsburg, Ind 

Kraft & Radcliffe .-™Chicago 

Killian, Adam....-....—..- Winona, Minn 

Klenk, F H New York 

Lee, Sling. Benson, Minn 

La Crane, H . „ -Lancaster, Pa 

Larrimer & Co — .BalUmore 

Landsberg Silvius, Ins and Adv Agt, New York 

Ladd, Alfred W ,-.New York 

Leather. Conrad. River Falls, W^is 

Listol Chemical Co .— ... .„ New York 

Lester, Leroy Chicago 

Ledward. E G — Sioax Falls, S D 

Londen Med Co .Tiffin, O 

Leverette Co .Boston 

Loebsach. G Boston 

Mulhalland, Isaac Colby, Kan 

Mann, J A Lansing, Mich 

Mathews, Frank . Davenport, la 

Moeler, C New York 

Menser, Bemhard Chicago 

Miller, Addison..^.....-,.....,- New York 



Mathews, Elmer Sedan, Kan 

Mack, S & D A Warren, Minn 

Meyers, J w_ Odell, Neb 

Morse, S J Waiipua, Wis 

Minser, D B .Chicago 

Jliller, R A ...Heron Lake, Minn 

Meese, William A.. Moline, 111 

Murray, J F, New York and .A.ddison Hill, N Y 

Metropolitan News Co Boston 

Milbume .\dv Agency .Boston 

Mail Safe Dep Watch Co New York 

Memorial Pub Co Chambersburg, Pa 

Mann, 1 C Sunnyside, Nev 

Mid-Continent Med Co -Fairbury. Neb 

Max Lint Co Mt Clements, Mich 

Miner, J H Meriden, Miss 

Musical Guide Co _. — .Cincinnati 

Madrid Med Co .Chicago 

Mother Med Co Chicago 

Minnesota Stationery Co Minneapolis 

Muscatine Cattle Co ...Trinidad, Col 

Miss Land, Loan and Inv Co —Chicago 

Mex and Tex Land and Cattle Co, El Paso, Tex 

Mahony, A— .Omaha 

Miller, CE Cincinnati 

Cash and E E Miller Canton, O 

Marey, James R -. Chicago 

Miller, Mildred. South Bend, Ind 

McKee, Ralph R New York 

McMillan, D J & Co. South Washington, D C 

McEinnon. J G & Co .Cowarts, Ala 

McConnell, Mattie — -Kenton, O 

North. Joseph- - Cedar Falls, la 

Nelson, Dr Thord ...Canby, Minn 

Null, S H & S E West Grove, Pa 

Nielson, N P, Adv Agency Chicago 

Neilson & Co Chicago 

N Y NodingCo. New York 

National Book Concern, 134 Van Buren St, E Chic 

..... Baltimore 

„. ; Cleveland 

-Avon, N Y 

, .New York 

.'Washington, J) C 
.... .-Cleveland 



Neil; John W 

National Oil Co 

Niagara .4dv Agency 

Nichols, C Duff 

Norman Claim Agency 

Nolan, CD 

O'Connor, John Vermillion, S D 

Osterholm, A - .Chicago 

Ohio Watch Tool Co -. Piqna, O 

Owen. M R Chicago 

Omaha C C Co - Omaha 

Ohio Chemical Co -. Lima, O 

Ozias. B S Columbus. Tenn 

Poepke, Frank - .Grand Rapids, Minn 

Fosten, ChasD -. Phoenix, Ariz 

Peter & Alston Omaha 

Pager, Jas & Co So Omaha, Neb 

Punctureless Fire Armor Co Hagerstown, Pa 

Philip, ME * Binghamton, N Y 

Porter, Mr. - .......Chicago 

Pope, A L— — St Louis 

Perkins & Co-. -. »- Chicago 

Paul, George J Omaha 

Park Remedy Co . -^.-. . Boston 

Pond Lilly Co...... —...-. -. Detroit 

Parson & Yeager. -... Cronse Creek, Utah 

Patent Telephone Indicator-.....— Chicago 

Park City Novelty Co . Bridgeport, Conn 

Pager, James & Co .So Omaha, Neb 

Page, Charles L — .Chicago 

Petlett, Dr B B_ San Antonio, Tex 

Queen Chemical Co Cincinnati 

Rogue River Lumberman Mfg Co 

Grant's Pass, Ore 

Rogers, B E Lake Bluff, 111 

Rice, Dr C N -Louisville, Ky 

Re, Dr N - Mt Forrest, 111 

Robert, J B_ _ Memphis 

Risedolph Agriculturist Wks, Kinderhook, N Y 

Reform Dress Cutting Co. Elmira, N Y 

Rathmeyer Spec Co Oketa, Kan 

RequaMfgCo New York 

Red Star Mfg Co •. - New York 

Rudy, Martin Lancaster, Pa 

Russell & Russell Chicago 

Renner Mfg Co . -. Chicago 

Robert, Dr M M Chicago 

Robinson, J H „. Chicago 

Renter. H A - Chicago 

Rea, Dr D P Chicago 

Rex Pub Co...... Chicago 

Reed, William - Portland, Ore 

Seedtime & Harvest Pub Co Laplume, Pa 

Smith, Franklin A New York 

Smith, Oliver A . Fontiac, Clarkston, Mich 

Sterling Silver Plate Co. New York 

Sheffield, N M Tribune BIdg, N V 

Sylvan Remedy Co Peoria, 111 

Skookum Root Hair Grower Co- New York 

Sellers Medical Co ,.^- Pittsburgh 

Sonard Adv Co. .^/..l' San Francisco • 

Skokoguon Chemi^l &.J.'.: Burlington, la 

Simmons, Dr..^\3jlllJ.iil'l.F.!;!L _ Chicago 

Stewart, F S & Co Chicago 
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Smith, Dunkley Co Kalamazoo, Mich 

Scheible, Otto Cleveland 

stems, J Cleveland 

«"»'"•. S Cleveland 

Shackleford. J A Logausport, i„d 

Strickler, J S sterling m 

Thomas, R V couHs. Ala 

Turford. M A Schenectady N Y 

Thomas & Co ...Chicago 

TUert Pub Co New Haven. Conn 

Terre Haute Toilet Co Terre Haute, ind 

Todd, A S Sterling. Ill 

United States Advertising Agency New York 

Ulrieh. Louis F. San Antonio, Tex 

Union Electric Co Cleveland 

Vul. Gum Suspender Co. Chicago 

van DebergerMfgCo Chicago 

Wilcox, S R I.apeer, Mich 

Welsh, George H Boone, la 

warren. WE Chicago 

Walter, Dr Yman P Chicago 

Wilhelm. J S -York. Pa 

Wugeley, Geoige F „ Toronto 

Weart & Co ._.. Philadelphia 

Wyatt, Geo W „.. Bfooklyn 

World Pub Co Washington. la 

Wight, George-. ^^j^ 

^"'"•- ^ J -Cleveland 

Western News Pnb Co. Chicago 



DISTRIBUTING. 
FROM HOUSE TO HOUSE. 
It has been demonstrated Oiat next to 
posters, the placing of a well written pam 
phlet or circular directly in the hands of 
those you desire to reach as probable pat- 
rons, is decidedly the most satisfactorj- 
method that can be utilized. The heavy 
expense entailed in advertising through 
the press— usually from $2 to $5 per line 
—precludes giving detaUs which niuj.t 
be supplied through other and more di- 
rect channels. Mailing circulars to ad- 
dresses obtained for such purpose eiituils 
acostof^io to $20 per thousand, aud 
incurs a heavy loss through mutter thus 
mailed indiscriminately falling into the 
hands of children, "postal card fiends'" 
and numerous others who could be of no 
possible benefit to the advertiser. The 
economy and advantage over all methods 
of advertising must be conceded to house- 
to-house distribution or anj' desired form 
of putting out advertising matter possible, 
permitting discrimination as to sex, wealth 
or occupation of those whom the adver- 
tiser desires to reach. Especially is this 
method valuable when lised as an auxil- 
iary to the billboards! Extended aurgu- 
ment or description is not possible on 
posters, but there is room galore for it on 
circulars, pamphlets and booklets. Make 
them attractive, that is let them be well 
written and printed artistically on good 
paper, and they 'will go the rounds of the 
the family before being thrown aside. 

The expense of distributing matter of 
this nature in cities (exclusive of printing 
and binding) seldom exceeds ^2.00 per- 
thousand. 



W. H. Steinbrenner, the plucky and 
hustling Cincinnati distributor is entitled 
to much credit for his tireless work in tlie 
interests of the I. A. of D. He will cer- 
tainly succeed in ultimately placing this 
organization on a successful basis 



PitUburg, Pa., May 6th, 1896. 
JAUE.9 H. Henneoan, Esq., 

Dear Sir—B. A. not vet to hand. If I don't get 
it regular, it seems like a broken cog. 1 need It, 
can't do without it. It keeps me In touch with 
large advertisers. Kindly favor me with it per 
return mail. I am, 

Yours respectfully, 

J. T. HtmsoN, 
Manager Twin Cities Distributing Agency. 
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Letters to the Editor. 



Dayton, Wash., May 7. 1R96. 

SILLOOAKS AD'VBaTISINO, 

Cincinnati, O. 
Hear Sir— ViK want to tell you that your paper 
is a " hot one." The only fault is that it doesn't 
come ofieu enough. We have a good business 
here, we own the best hoards and give the best 
-■icrvice and the best results. We will place an 
ad with you in the near future. 
Yours truly, 
Dayton Bii.t Posting Co. 
R. McClbakv, Sec'y. 

Coshocton, 0., May 9, i8g6. 
Brr.x.BOARi> Ai>visaTisiNO, 
Cincinnati. O. 
Vour paper aud letter received this morning, 
and am extremely thankful that you published 
my letter relating to the Syrup of Figs work. 
You will doubtless understand that bill posters 
in towns of this population nas not enough 
space at tinifes to .satisfy all advertisers, aud 
when I found that I could not post all of "Mr. D. 
R. Talbert's paper. I so informed him, but kept 
several good locations for him, which I could 
have used to gyod advantage, and thought when 
Mt. Crane came the second time that he should 
have had sense enough to undersUnd the situa- 
tion. This matter will be taken liefore the Ohio 
Hill Posters' Association meeting, to be held at 
Cleveland in July. I only ask lor justice and 
nothing else. Once more thanking yon foryour 
interest in this matter, I am. 

Yours fraternally,' 

Fka.sk p. Hagass. 



Dayton, Wash,, May 3, 1896. 
B11.I.BOAKD Adtsktising, 
Cincinnati, O. 
GettOtmen—rhe Dayton Bill Posting Co. con- 
siste of ■ few letter heads, like the enclosed, a 
small brush, and two boys— nothing more. One 
of the boys. Mr. McCbry is only sixteen years old 
and the other not more than twenty, and as they 
do not own or control any of the bUIboards in 
this city we thought it best to advise you in the 
matter. 
Hoping we have done our duty, we remain. 
Yours truly. 
Day & Cni-VBR Advkktising Co. 
Per Geo S.Oav. 

Champaign, 111., March 11, 1896. 
c. E. Rdnev, ESfl. 

Dear -Sir— Your favorduly to hand, and in reply 
would state that my nameappearsin Campbell's 
^hcet without my consent, and will write them 
to take it out at once. 

Youm troly, 

Sbldex Nye. 



Trinidad, Colo., May 4, '96. 
Hditor BU.1.BOAKD ADVBKTisino. 

A great many advertisers think possilily that 
when they bill Denver, Colorado Springs and 
Pueblo, that they have coveted the state of Colo- 
rado. But 'tis not so, my deluded friend. Let 
nie tell you, if you leave out the prosperous city 
of Trinidad and surrounding coal camps, you 
ea^^ out one of the very best towns and bill 
wards in the sUte. The Taylor Bill Posting Co. 
» right in line. 

Car No. 4 of the "Great Wallace Shows" it 
hnishing up the town to-day. Show here May 
nth. Liggett & Meyers send their regular 
amount (fifteen 8-sheel stands) Sweet Moments, 
bpooner Comedy Co., week of May 17. Weather 
beautiful and business fair. Corn bread and 
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Toronto, Out., May 13, i8g6. 
1111.1.110ARD Advertising Co. 
Cincinnati, O. 
(7eHlUmen—\auTS of the 2d iust. to hand. As 
regards the Canadian Association, may say it is 
independent and is not subordinate to any other 
.association. Will send you copy of Constitution 
.-ind Dy-l3ws as soon as printed. The tone of 
the meeting was agaiust the methods of the 
As.<ociated Hill Posters' Aasociation, but it was 
iLirely mentioned. The opinion was to have the 
bill posters of Canada work as a unit for the 
1>etternieut of their own cotid-tion. 

Tliaukingyou very much for your interest in 
us. and wishing in return the "luter-state" 
every success, as well as its official organ. 
I am, truly yours, 

G. N. Parker. 



bacon in the house, and I am not running for 
office. As a politician I am n. g., but as a bill 
poster I am all right. 

Taylor Bill Postino'Co. 



Chatham, Ont , May 4, 1S96. 
Editor BiLLBOAKD Advertising, 
Cincinnati, O. ' 

Dear 5iV— In reply to your favor re Canadian 
Bill Posters' Association, I beg to say that such 
an association was formed at London, on the 3d 
of April last. The object of our association is 
the promotion of bill posting and all out-door 
adverti.-.ing. We : re not subordinate to either 
the A.s-ociated or luter-state As.<wciation. but are 
totally independent and do not favor either 
organization. The matter was discus.«ed at onr 
meeting aud we concluded that it would be more 
beneficial to us to be independent We are not 
in favor of any boycotting methods, nor do we 
presume to dictate to the advertiser as to what 
bill poster he shall use. We formed for the pur- 
pose of protecting ourselves and the advertiser, 
and we simply recommend our members to the 
advertiser, believing that they can give the best 
service ; but if we find in any town that an op- 
position man can give better service than the 
member of our association, the member is noti- 
fied that unless he can give service equal to or 
better than the opposition, his name will be 
dropped from the list of members and the oppo- 
sition man taken in. if he desires to come. 'We 
have put our prices very low to start on, our 
object being to convince the advertiser that we 
can give him Srst-class service for little money, 
and when we have convinced him that we can 
do this we intend to i-egulate onr prices accord- 
ingly. 

I will be glad to give yon any other informa- 
tion or answer any other questions which you 
may desire to ask at any lime. 

The officers of the association are :— Joseph 
Firstbrook, Toronto, pres't ; A. E. Root, London, 
vice-pres't: W. W. Scane, Chatham, sec'y, and 
Walter Stocker. Peterboro, treas. 

Our asscxHation is growing rapidly and very 
soon we expect to have every bill poster in 
Canada, Yours truly, 

W. W. SCANE. 



The Other Side of the License 
Qtiestion. 

1 note in your last issue of Billboard Adver- 
tising, a communication signed "No License," 
which calls for a reply. The writer of the arti- 
cle should have signed it, so that jt could be 
judged as to the value of the assertions made. 
Coming as they do, from a man who is no/ a bill 
poster, nor is he friendly to one, judging only 
from his letter, I would say his knowledge of 
the value of a license is limited, both as to cause 
aud effect. To illustrate, all advertisers, laige 
or small, are looking for the best returns for 
their money; the great kick against bill posting 
as a medium has been its unreliability, owing to 
mismanagement and trickery. 

First, as to mismanagement. License or no 
license, a badly managed plant will soon show 
andtfo fortls.lf. There are hundredsof bright, 
clever men, who are looking for such a town, 
and are willing to give the present incumt>ent a 
run for his money. As to trickery in bill post- 
ing, what has induced it more than the price 
paid for the service. An advertiser will send a 
man to the town, Warner's Sife Cure will do for 
an example, and ask to have their paper posted 
for jc. 30 days. Now Mr. Billposter says, my 
price is 4c, JC, 6c or 9c Oh, no, we can only pay 
3c, and will put out 300 to joo sheets. Does the 
bill poster refuse? No, he takes the paper and 
says all right. Does he do it ? Who is the cause 
of the dumping into the "charlie box of from 50 
to ISO of the sheets? Why simply because the 
bill poster wantj a fair price for his service. 
The Good Hook says "the laborer is worthy of 
his hire." Does he get it at 3c 30 days? Let 
some skeptical advertiser start up a small plant 
of his own in some town, and see. Well, if he 
refuses. Mr. Agent goes to Charlie Dubb. who 
works in a stable, but who does posting on bams, 
etc., when he gets it, and pays him 3c for put- 
ting out his paper. 'What redress has the man 
who wanted to give service for his money. Give 
hima Iicen*e.and help him maintain a plant to 
the benefit of the advertiser as well as himself. 
Here Is a case from actual facts, which will illus- 
trate more fully the worth of a license, which, 
by the way, caunot be made exclusive except 
nasmuch as the price can be made so high that 



none but the bill poster can pay it. In a town 
• not far from Philadelphia there is a bill posting 
plant, maintained at an expense of possibly 
$6^000 a year. It has wagons worth |aoo to fcso 
each with which the distributingand bill posting 
is done ; it keeps a force of men employed at a 
mechanics' scale of wages, and will give an 
advertiser service (for revenue only), which is 
guaranteed. In the same town is a man who is 
a carpenter, and is employed by a lumber com- 
pany in their yards. He has two sons, 14 and 13 
years of age, chaps who will not work noratteiid 
school. Mr. Carpenter, seeing the prosperity of 
the legimate concern, conceives the id.-a that he 
can get some of the wealth that is flyingaround ? 
so invests $1. $3. or J5 in advertising in different 
trade papers. Linn Truth. Herald, the agents- 
friend, HiLLBOARDADVERTisir.-o. being some of 
the periotiicals, that they are general advertising 
agents ; then takes the agency for some " metal 
polish." " patent soap." etc.. and is then a full- 
fledged distributor— the boys doing the work. 
What is I he bill pasting and distributing plant 
gomg to do in such a case? Maintain a digiiificil 
silence ? Yes ; so does the man with a flea dou n 
his back, but he hustles to remove the festive 
bug. How can the legitimate concern get at the 
imposter except by a license? There are some 
advertisers (with due respect to those who are 
not) who are suckers enough to patronize just 
such concerns. Why? Simply because the Bill 
Posting Co want S2 00 per thou.sand and the car 
penter s l.oys can do it for $1.00. ju.>t as good. 

Asking the same privilege as "No License," I 
withhold my uamt:. but subscribe myself 

LiCkKSE. 



E. R. Hawlt^r has returned his bond as bill 
poster with Ihe nauioof H. R. Deal and George 
Jepson substituted for those of Deal & Turnbull 
and A. II. .An.ierson. He has not, however, 
scratched off the name of .Mr. Audeison.— .S><,«.^ 
O*^ il'ntut) Journal. 



The increa'=e of business of the Waukegan 
Pum], Co.. and Runey &. Sons' bill pacing aud 
ciicular distributing work has been such that 
Mr. C. E. Runey has abandoned the lucrative 
position on the road as tiavehng sale.-.man 
which he has hekl for some years, aud returned 
last night to devote his entire attention to the 
work at home, at least through the present rush 
or until other arrangements can be made for its 
complete management. Not only does he 
abandon the position he has so long held but he 
has also refused several very tempting offers of 
larger salary that have lately been tendered by 
fMia 6.rvis.— H'aukesan Herald. 



SIOUX CITY. 

The Sioux City Bill Posting Co.. of which A. B. 
Beall is president, now has a rival and competi- 
tor. E. R Hawley has paid the required annual 
license of $75 and has filed with the city clerk 
his oflScial bond in the sum of Jio,ooo with 
L. Anderson, John A. Hinsey, David Mould, 
Deal & Turnbull and A. B Anderson as sureties. 
For nearly four years the bill posting and dis- 
tributing business has been in the hands of the 
Sioux City Bill Posting Co., and until now no one 
has attempted to break in and share the profits 
of this business. Mr. Hawley has* established 
his headquarters in the Brown Block'and will at 
once commence operations.— 5io.cir City Journal. 



The following letter to the Donaldson 
Lithographing Co. shovrs the bill poster 
in a new light : 

" I herein acknowledge receipt of piice 
list and sample posters. Our town now 
has two dailies and foiu- weekly papers, 
each running a job department, although 
they can not do anj* poster work. It is a 
scratch for them to esist, and I 'would not 
canvas for job work at present." 



The firm of Burton & Lambert, of 
Richmond,Va., has been dissolved. J. E. 
Lambert continues the business at 13 S. 
Twelfth St. 

The name of the Price Advertising Co. 
has been changed to The Toronto Bill : 
Posting Co. 




WILLIAM ELY PATTON 

Was bom in (Tishomingo Co.) now* .Mcom Co , 
Miss., in 1855. .attended the common schools of 
the various places where he lived. His father 
moved to the Indian Territory in 1859. where his 
mother died in 1864. His father then moved to 
Fort Smith. Arkansas, where he died in 1870. 
Young Patton entered the printing office there 
and served an apprenticeship, working in all 
branches, from devil to editor and proprietor 
The last work he did in that line being in the 
composing room of the JfashviUe 'American in 
18S5, When his health became had. Came iiome 
and afterwards entered the hotel businesis! 
clerking in several of the princi al hotels in the 
.state for .six years. Came back to Corinth in 
May, ifigj; became manager of Mitchell^ Opera 
House, and entered bill posting and distributing 
and has tried to give all customer* good senice. 
Is second assistant secretary ..f .nternational 
As.<<ociation of Distributors 



Albert Weber, ..f New Orlean.s, writes 
as follows, viz: —I hope to have the 
pleasure of iiieeliiigyou at the Iiiti-r-.siate 
Bill Posters Convention in Chicago next 
July, when & S. Houghfciliiigand myself 
will give you the history of how we 
started the first bill posters' association in 
America. We originated it one Sunday 
morning over twenty-five years ago. We 
are both members of the only association 
in existence now, the Inter-State, and 
w-Jile the original has passed away iu 
history may yet prove interesting." 



Messrs. Mclntyre and Carlin. proprie- 
tors of the Capital City BiU Posting Com- 
pany, had the largest bill board covered 
to-day that was ever covered by any circus 
visiting this city. Said board, which is 
located at the comer of Philip and Ham- 
ilton streets, is 196 feet long and 20 feet 
high. The entire board was covered 
to-day by the No. 2 Car of Walter L. 
Main's Show, in charge of Archie {,. 
Sands, and holds 586 sheets of paper 
These gentlemen deserve lots of credit 
as well as success, which will no doubt 
follow them, as they are both clever 
young men and ymsMcxs.— Albany {JST. Y. ) 
Argus. 

George H. Bubb, Williamsport, Pa., 
handled advertising for The Faultless 
Chips Chewing Gum.The Steams Bicycle 
Co., of Syracuse, N. Y., Liggett & Myers 
Sweet Moments Cigarettes, renewal. The 
Big G for Evans & Co., of Cincinnati. 
Pasting and distributing for The J. P. 
Minter Co., of Chicago, the past month. 
He also has other contracts from large 
firms. Dr. Sim, the leading dentist here, 
has placed an order with the Donaldson 
Litlto Co. for five-hundred two-sheets. 
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Billboard Adverlijio^ 

PUBUSHED MOZrCHX.T AT 

127 East Sigbth Street, Cindnnati, O^ 17. S. A. 

BY 
BIIXBOARD ADVSRTISING CO, 

JAMES H. HENNEaAN, Manager. 

SutMcription, |ixo Per Year, In Advance. 

AOVBRTISING KATES: 
Adrntisensenta will t>e published at the nni-' 
form rate oC twenty-five cents per agate line, 
except la the dasaified colnnuu, where spedal 
rates prevail. Oar terms are cash. 

SiOioarilAdvertaing is soldinLondOH at Loafs 
Exchange, 57 Ounring Cross, and at American 
Adxerlising^ Ifewstapar Agen/y, TrafaJgar BnHdn 
ings, Nonhumberkmi Ave^ W^ C. In Bnris, at 
Br^eaufs, rf Avenue del Opera. The Tiade sup- 
^tedigfalllfem Companies. 

RemitianceskonJdSe made hy^eqne, post-office or 
extrcamm^order,orregistiredletter. 

ne Editor c ann ot Mndertaietoretxmt at m li cit e d 
manuseript. 

IVJien tt is neeessarjf to mire ns Ike rnstrucHons 
and eopfjiar. adverttiements, great saving in the 
matter ofteXegrath toOs may Be had by recourse to 
the Donaldson C^her. 

Entered as Second-Class Jfatta; at the Cineinnati. 

Ohio, I\ta Office, June 39th, iSgj. 

JUNE I, t8^. 



It has been claimed that this joomal 
is nnduly biased, that it is prejudiced 
against newspapers and periodical publi- 
cations as advertising m^nms. AU such 
charges are utterly absurd. This class of 
advertising is valuable, and &eqnently 
highly eCSdent. No one has a more live- 
ly appreciation of its efficacy, when prop- 
erly conducted, than have we. We do 
contend, however, that while there are 
many publications that can be utilized 
profitably by the advertiser, there are 
many^jnaiiy times that number in which 
space, while not utterly worthless, is still 
sold at much more than its real value. 

Out of over twenty thousand publica- 
tions in the United States and Canada,, 
but twelve hundred and fifty actually 
have a cii^ulation exceeding five thou- 
sand copies. Half of the remainder man- 
age to exist by misrepresenting their dr- 
cnlations, and the value of space in the 
other half, even when sold on its merits, 
and at the lowest possible fignre at which 
it can be produced in snch small editions, 
is exceedingly questionable. 

Returning to the twelve hundred and 
fifty first mentioned, we find that many 
of these are not above suspidon in the 
matter of misrepresentation, and that 
many more, espedsdly newspapers, are 
so cheap, that they are bought, glanced' 
at merely, and thrown away. 

In the Sunday newspapers and cheap 
magazines, those of recognized worth and 
standing, an ordinary card is almost en- 
tirely lost in the mass of advertisements 
which they carry. 

Still the fact remains that space in pub- 
lications,- even when sold at a. much 
higher rate than the publisher is justified 
in exacting, &e<]uentiy pays. When 
rightly bought, and properly used, it al- 
ways does. To assert the contrary, would 
be folly. 

&X the same time, the ^rro should 
never attempt to place advertising direct 
with publishers in general. The shrewd- 
est agents, possessed of wide and varied 
Qcperience, and familiar with all the 
tricks and twists of the trade, find it dif- 
ficult to keep pace with the machinations 
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of ^the^nnscmpulous among them, and 
thdr name is legion. It's different with 
bill posting, and while we do not say that 
experienced agents cannot invest ap- 
propriations to better advantage than the 
u nini t i ated, we do contend that anyone 
dealing direct with bill posters, can and 
will get exactly what he pays for, and 
that, too, in ninety-nine cases out of a 
hundred. A single poster that cannot be 
accounted for when the list is checked 
np by the inspector, is promptiy allowed 
for. They are never drowned in'a flood 
of other advertisements, they are never 
skipped, in fact, they cannot be avoided ; • 
for they confront one everywhere. They 
are persistent, potent, and powerful They 
tell their story in the twinkling of an eye, 
and they repeat it tirelessly all day long, 
until it is fairly dinned into the most ob- 
tuse mind. 

Some posters, those that are particular- 
ly good, fairly shriek at yon from every 
billboard that yon pass, and oftentimes 
the virtues, prices, or merits of the par- 
ticular wares it lauds, are indelibly im- 
pressed upon the public mind in the 
course of a single day. 



Of course, when wf: speak of posters, 
we necessarily include thdr first cousins, 
mural signs, painted bulletins, and street 
car advertisements. Effective posters of 
spedal design cannot be produced in 
small editions, except at a very high 
cost Conseqnentiy, when a single dty, 
or one particular section of a dty, is to be 
covered, it often happens that wall signs 
and painted bulletins are the cheaper, es- 
pecially -when the display is for extended 
periods The piindpal is the same in 
both. Choice lies merely in the cost. 
Street car advertisements differ but slight- 
ly ; for while they are not so large and 
domineering, they have a longer and bet- 
ter chance to work on the beholder. 



HousH-TO-HODSE distribution is a radi- 
cally different method ; but it is none the 
less valuable. A poster must be brief. 
If description is utilized, a name, a fact, 
a price, or at the very most a single short, 
sharp statement that he who nps may 
read, is all that may be used. But in dis- 
tributing no argument is too long, no dis- 
cription too extended. The space at your 
command is practically junlimitM, and 
there is no untoward environment, no 
horde of competing advertisements sur- 
rounding you, all dammoring for a hear- 
ing, distracting the attention, and de- 
stroying the impression before it is fairly 
formed. There is no doubt about the dr- 
cnlation dther. Be it folder, pamphlet, 
book or what you will, if it is well written, 
wen printed, and well iUustrated, it will 
produce the very highest and endtuing 
quality of publidty. 



Whsit it comes to fairs and exposi- 
tions, we have the acme of all advertising 
efficacy in an exhibit of the thing itself. 
The poster may present its pictorial 
connterpart, and the pamphlet talk en- 
tertainingly of its merits ; but no matter 
how artistic or ingenious dther may be, 
the impression th^ leave pales into in- 
significance beside that formed by view- 
ing the real thing. If a food, it is pre- 



"whatever the temptation, whatever the In- 
flnence or pressure, whatever the government 
itself, whatever the consequences or personal 
sacrifice, never suppress the news. Always tell 
the truth, always take the humane and moral 
side, always remember that right feeling is the 
vital spark of strong: writine, and that publicity, 
publicity, publicity is the greatest moral factor 
and force in our public life." — Villiers. 



INDIANAPOLIS. 

Some time ago, the Insectolene Co., of 
Cincinnati, sent several thousand posters 
to one W. H. Bullen, manager of the In- 
dianapolis Advertising Co., to bill this 
dty. As the paper <Sd npt go up as it 
should, the Insectolene people came up 
here to investigate the matter, and found 
that the so-called Indianapolis Advertis- 
ing Co. was a "fake," that no such firm 
existed, had no office whatever, and not 
a sheet of the paper had ever been posted. 
By writing to the firm, and misrepresent- 
ing matters, this Bullen had gotten the 
paper, and was trying to induce one of 
the local bill-posting firms to post it for 
him at a very low price. 

The owners of the paper, after coming 
here for the purpose, obtained the paper 
and had it posted by the Indianapolis 
Bill Posting Co., who are also posting 
Sweet Moments, Beeman's Gum. War- 
ner's Corsets, Thompson's Glove Fitting 
Corsets, etc 

Such a fellow as this Bullen is a detri- 
ment to the craft, and should be properly 
exposed to protect the advertiser. He 
has been the means of "queering" quite 
a bit of business that used to come this 
way. 

Buffalo Bill's Wild West, which exhib- 
ited here May 8-9, billed themselves en- 
tirely on txmds erected by themsdves, 
and those of the Empire BiU Posting Co., 
and ignored the Indianapolis Bill Posting 
Co., owned by Dickson & Talbott. The 
show did an immense business, and turned 
the people^ away. The ignoring of the 
In d ian apolis Co. for several years past by 
all the large-teuted exhibitions visiting 
here, was the result of an attempt on the 
part of Dickson & Talbott to force the 
Forepaugh show, in '93, to pay exorbitant 
rents for posting privileges, and which 
the shows resented by billing themselves 
ever since. 

Vansydde & Hole have distributed 
30,000 pieces for C. I. Hood & Co., 
Lowell, Mass. ; 30,000 for the Insectolene 
Co., Cindnnati, O. ; 20.000 for Hearsey 
Bicycles of this dty ; and 30,000 for the 
Chas. E. Hires Co., "Hires* Rootbeer," 
Philaddphia, Pa., and it is still coming 
their way. 

The boards are covered by stock lith- 
ogr^hed posters, advertising various 
local firms, and some fine work made by 
the Donaldson Lithographing Co., adver- 
tising the coming races here. The stock 
poster seems to be coming into more gen- 
eral use this season than ever before. It 
is a good thing when properly used. 

The above charges against Bullen, or the so- 
called Indianapolis Advertising Co., have been 
substantiated and confirmed by the Insectolene 
Co.— Editor. 
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pared and cooked before your eyes, and 
tasted then and there.' If a process, the 
whole method of manufacture may be 
observed from start to finish. If a ma- 
chine or implement, it is operated while 
you watch it The time is fast approach- 
ing when men will make a business of 
developing this splendid avenue of pub- 
lidty. They will devote themselves ex- 
.dusively to it, will make a business of it 
in fact, and with experience will get the 
cost down to a point that will render its 
recognition and general adoption in- 
evitable. 



A pictorial poster, properly designed 
and executed, speaks volumes at a single 
glance. It leaves as permanent an mi- 
pression as hundreds of pages of text 



SOUTH AFRICA. 

Cape Town. South Africa, April 29, 1S96. 
Editor BlI,I.BOAKD Advbktisino, 

Gentlemen— \ have been favored with a copy of 
your March issue, which I have read with much 
pleasure, and will esteem it a favor if you will 
enrol me as a constant subscriber and forward 
them regularly, and letting me know what 
amount I anj to remit to cover cost of subscrip- 
tion and postage. Although, there are many 
new ideas to be got from your journal, I would 
like to say that in this country we are not far 
behind our American cousins. When 1 arrived 
in this country from Australia, (in whic^ coun- 
try I was bom) I recognized that there was a 
good field open, as advertising was then in its 
infancy. After^months of soUd, hard v^ork in 
educating people up to it, I am glad to say that 
the business is now thoroughly establishvd right 
throughout South Africa. I am glad to see a 
good many American firms establishing them- 
selves here and without doubt, at the present 
time there is immense scope. I have been fa- 
vored with the work of some American firms, 
amongst them being Ayer's Sarsaparilla, Dr! 
Morses' Indian Root Pills, Dr. WilUsms' Pink 
Pills, and others, and have pleasure in stating 
that from all I have received flattering testimon- 
ials. I am desirous ot obtaining reliable repre- 
sentation in the states, and ask you to. be good 
enough to recommend a firm. I enclose you one 
of my circulars, and although. I make a special 
feature of poster work having thousands of feet 
of boards throughout the country. I undertake 
every form of advertising at prices that will 
allow for faithful work. I am writing some 
firms advertising in your journal and in every 
case -win mention **Brz.i.BqAsr> Ax>vb&tzsxko** 
and I shaU be pleased to supply reliable infor- 
mation as a guide to advf rtisers at any time 
should yon require it. 

Wishing you the success you deserve, I beg to 
remain. 

Yours obediently, 

Bbnbst G. Gijkss. 
Proprietor South African Advertising Co. 

P. S.— Apart from our own boards, walls, etc., 
we can quote rates for Fosters, Plates, etc., on 
every railway and tramway in South Africa. 



FOR BILL POSTERS. 

New York, May 9, 1896. 
BnxBOAxn Advbktisino, 

I take pleasure in sending you one copy of the 
March issue. 

It is scratched np somewhat, but is better than 
the one I keep for my file. It may interest you 
to know that the adofBarry Stoops in that issue 
set Harburger Homan & Co. to thinking. Their 
paper is now on Stoops* boards. 

If the bill posters of America would each sub 
scribe for Bii.i.boakd Advertising to b« sent 
regularly to evciy merchant in their respective 
towns, and then run a small ad of theirown, the 
posting business would boom as it never has 
txwmed before. 

Yours tru.y, 

%A3S W. UOKB 



SiHTBi,OTS Rbtsopi. LibshT, the great 
Hungarian bill poster of Buda-Pesht,who 
has achieved such great distinction and 
wide notice for the manner in which he 
advertised the Millenium Exposition 
throughout Continental Europe, nas an- 
nounced his intention of visiting Eng- 
land and America during the coming 
summer. It is said that he is of a very 
eccentric disposition and possessed of 
great wealth. Through royal patent, 
granted by the crown, he controls the 
exdusive bill posting privileges in all 
towns throughout Austria-Hungary. Al- 
though a Magyar by birth, he speaks 
seven languages fluentiy, doubtless ac- 
quired while connected with a strolling 
drcus in his early years. He has palatial 
offices in Vienna and Buda-Pesht, but 
makes his headquarters in Vienna. Owing 
to the fact that he insists upon making 
and signing all contracts personally, the 
demands on his time are very great. No 
one can see him without first writing for 
an appointment, and it frequenUy hap- 
pens that the meeting is set days and 
even weeks ahead. 
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SALUTATORY. 

In making our Ikjw to the readers of 
this journal as manager of Sign Writers' 
Department, we do so with the full knowl- 
edge before us that what we shall have to 
say will be read by many who know a 
great deal more about it than we do. 
Also that there are others younger in the 
business than "ourself" who will be 
benefitted by what we shall have to ^y 
and by the interdiange of ideas pertain- 
ing to this department, which we hereby 
invite, and please take notice — 

That what we have to offer in the way 
of advice or criticism applies only to those 
who need it and not to older or more ex- 
perienced men than oursdves. We ask 
advice, critidsm and interchange of ideas 
from all sources, and will be glad to use 
such communications when we think they 
will be beneficial to the readers of this 
magazine. Also state that we propose to 
be the judge of that, however, and hope 
none will fed slighted if we do not see fit 
to use their ideas. We know exactly 
" where we are at," and that we are old 
enough to know we are not too smart to 
learn. We are not dow to adopt another's 
ideas, if they are better than ours, and, by 
the way, we find very, very many better, 
but, we want to be the judge, and not 
have them forced on us. With these few 
remarks as a preface, we don our robes of 
office and assume the " Pen " of this de- 
partment, fully feeling ournew-bom great- 
ness as a " Fellow " in the great guild of 
modem educators in this peculiar field — 
Modem Advertising. 



SIGN ADVERTISING YS.NEWSPAPER 
ADVERTISING. 
By sign advertising we mean all mural 
advertising, all out-door displays, whether 
painted signs or posters. By the last- 
named we mean all periodical publica- 
tions, whether in newspaper, pamphlet or 
book form. The arguments put forth by 

many of the advocates of newspaper 
notoriety, principally these same news- 
papers themselves or their offidal repre- 
sentatives, are, of course, very one-sided. 
We have particular reference to Printers'' 
Ink, which is run exdusively in the 
interest of The Geo; P; Rowell Newspaper 
Directory or Advertising Co. We all 
admit this is a good thing in its way, but 
it not being our way, but the Geo. P._ R. 
A. Co.'s way, and no other way, we think 
it goes a little out of its way to whack at 
.other ways of advertising. It has num- 
bers of times thrown liltJe smudgy dabs 
of printers' ink at bill posters and dis- 
tributors, and it is somewhat amusing to 
the man on the out»iile to see tlie Little 
Schoolmaster snatch. a uionient from the 
exceeding careful niarshalliiig of his for- 
ces for dress parade before the advertisers 
of the country, to whack some other 
means of publicity on the head. .He's a 
spunky little fellow is the Little School- 
master, but it keeps hini " on the jump " 
to keep his crowd in proper shape for 
inspection, with his sugar plum for the 
" good boy " and chastening rod for the 
bad boy, and his $ioo for the informer. 
It keeps him hustling to keep them from 
" playing hookey " and coming up short 
on the exam. 

I think the bill posting fraternity will ^ 
show up equally as well, considering all 
points, as the other crowds. What do 



you think of it, boys? We are of the 
opinion that when our side has had the 
time to educate our customers up to it 
that newspaper advertising has had, we 
will " stack " up all right with them. 

Remember, the idea of neivspaper ads 
is hereditary with most men. It's the 
only kind of ad they ever thought of 
because their father advertised that way, 
and it was bom in them. It takes time 
and strong~medidne to eradicate heredi- 
tary taints, but we have the stuff. No 
one, who is at all " posted " will deny the 
tendency among large advertisers to place 
more and more of their appropriations for 
advertising on the boards. They are 
beginning to find out our -way is the best 
paying way, and we are no joker when 
we say that it is the coming way. A good 
poster or a well painted, well displayed 
sign comes nearer reaching' all dasses 
than does the news ad. It costs a little 
more, but, oh my, it pays so much more, 
and its effect is so much more lasting. 

You may read the newspapers, but do 
you read the ads, all of them? Do your 
neighbors all read the newspapers? Do 
you suppose they, read the ads ? But ask 
yom neighbor's wife or children who has 
the biggest signs on display ? what posters 
adorn me boards at the present time? and 
unless they be babies of idiots " i6 to i " 
they can tell you. And let tue tell j^ou, 
brother, if you have the home end of the 
business poster about youk. business, your 
goods or services are just about nine- 
tenths sold already. Mr. News-ad is get- 
ting hoary ; he was bom some time ago ; 
and while he is good in certain ways with 
certain people for certain things, there is 
coining on a lusty youth whose name is 
"Mural Advertising," who can "knock 
the chips off his head " and dare him to 
the scratch without fear, for the crowd 
vrill be " wid 'em." See? 



BUM SIGN PAINTEFiS 

Are often the bane of the Sign Painters in 
the smaller towns. But, ' brother, very 
often it is your fault. Push your business 
energetically, maintain its dignity and 
your integrity, and when Meandering 
Mike comes along he won't have a "go" 
at you. We are supposing that you know 
your business, of course ; but if such is 
not the case, and Mr. Mike does, it's going 
to be bad for you, and as much as we 



hate it, we can't help you. It may be 
possible you were not cut out for a Sign 
Painter, and that your talents are in the 
mortar-making way ; if that's the case, 
you ought to follow your bent, and not 
tempt Providence or a mob by inilicting 
alleged "signs" on the long-suffering 
Ijeople. You see. Sign Painters are bom, 
not made, and if j'ou were born a hod 
carrier, for fitness' sake get at it, and 
make room for some man who is fitted to 
the work. 



DONT SACRinCE QUAUTY TO 
OUANTrfY. 

Don't sacrifice quality of work and 
effectiveness to quantity of matter, just 
because some customer wants you to do 
it. If a man brings you what would mcdie 
a column "nonpareil" set in type and in- 
structs you to put it on a road sign four 
by six feet, don't you do it. You risk an 
argument with him, and perhaps you can 
educate him to the fact that a tersely-told 
tale is the best Figure on it ! eliminate ! 
cut out ! condense ! and if you can get it 
down to four ^vords, even if not quite 
grammatically correct, and maybe a Uttie 
"slangy," it will be more satisfactory to 
all. But make your four words loud ; 
make it holler at -the reader; make it 
sizzle and brand his brain; make them fill 
your space smoothly, not crowding. Give 
space between your words and between 
your lines, as well as letters, so it won't 
"run together" on a man a littie distance 
away. tJse the right style of letters to 
bill the space nicdy, and watch this fact 
- particularly, that all styles of letters won't 
Jit all places. We are taking it for granted 
that you have them down in your "knot," 
and not on, say, "Every Man His Own 
Sig^ Painter," or, "Sign Writing Made 
Easy," or, "The Sign Painter's Manual," 
or somebody's "Letter Patterns." Watch 
the ne^v posters, watch the nevispapcrs, 

magazines, packing cases, cracker boxes, 
candy boxes— watch EVERYTHING that 

has letters on it and study them. Get 
them in your pate, and then if your 
fingers have the skill they ought to have, 
you will have a style handy for all occa- 
sions.. 

MR. BICYCLE MANUFACTURER. 

Your wares are distinctly Road vrares. 
Our boards and bulletins are of a truth 
Road signs. Riders of yours are Passers 
of ours. It seems to us that our way is 
most peculiarly the way for you to come 
with your ads. Many bicyde riders are 
magazine readers. Most magazine readers 
are bicyde riders But what a crowd of 
bicyde riders are not magazine readers. 
Yet they all pass the billboeirds and road 
signs. 



WISCONSW ASSOCIATION. 

BlI.I.BOARl> AnVERTISINO, 

Cincinnati, O. 

On May ijth. Secretary I-'itz);enild and Presi- 
dent Hartnian were the only (A. B. r. A.) mem- 
bers present at the liij; nie'eting that thev had 
expected in Mtlu-atilcec on that date, as caUed 
for two week.s previous, with two hundred invi- 
titions extended. 

Treasurer Kempf, the Inter-State's member, 
was on hand to turn over the cash on hand to 
his successor: but as there wasn't a quorum, he 
stin has the money, and stands ready to shuiBe 
the responsibility off unto anyone who cares to 
hold the position. The meeting was called to 
expel members who dared to think, and to elect 
a delegate-at-large to help nominate Geo. BI. 
Leonard to the position worthy of his calling 

The meetine was a flat failure, and shows the 
position the boys take relative to the two asso- 
ciations. Yours sincerely, 

C1.IMAX Plug. 



We present a splendid cut of one of 
the Huiest-Stout Sign Company's loca- 
tions in St. Ivouis. These enterprising 
young men are reaching out further and 
further every day, and their business is 
constanfly growing in volume. 



BII.I.BOAKD Advbstising, 

Cincinnati, O. 
_ Gentlemen — Can you tell tis why the A. B. P. A 
list such men as Adam Myers, of Stevens Point! 
"Wis., as their member for years, when the facts 
are he does not own a board, and never did. and 
claims he hasn't been a member, nor paid any 
dues for years? We sent him a lot of paper in 
March, and when our inspector called there in 
May, he found the paper carefully stored awcv 
m his garret for winter's use. 

This is not only one case, bnt there are a good 
many more. Yours truly. 

ADVBRTISER. 



The H:usti.er Advertisihg Co., 
Fort Wayne, Ind. 
^Ve shall be pleased to vouch for your dis- 
tributing service at any time, as we consider it 
the t>est in Koithem Indiana. 

Yours truly, 

W11.1.IAMS Bros., 
Manufacturers "9 o'clock Tea." 
Per F. W. Ci.AaK, Adv. Mgr. 



Editor of B11.1.BOAKD Aovektising. 

Your May issue -was a corker. Please answer 
the foUowing questions in June issue : 

1. "Who is the secretary of the Illinois Bill 

Fosters' Association? 

2. "Who are the traveling inspectors of the 
[ Inter-State Asso<nation ? 

Quaker Meai. Co. 
I. Do not know. 3. C E. Runey and Chas. B. 
Kittredge, both of Waukegan, Ills. 



$am 'W. Hoke Nominates Harry Munson 
for President of the TsAex-^taie^ 

The convention ia near at hand, and nomina- 
tions or suggestions are in order; I therefore 
arise to suggest the name of cne of the biggest 
and best billposters in the United States for 
president. 

Harry Munson is the man, and it would take 
the entire issue of Billboard Advertising to 
say all that cotdd be said In his favor. 

Harry Munson has the best'billposting plant 
In America, vrith possibly one exception. I have 
never measured his lumber, bu I believe that he 
has more boards and more feet than any other 
billposter in America. And his boards almost 
invariably look good. 

Harry Munson is a prince of good fellows; he 
is popular ivith advertisers and vrith other biU- 

posters. 

The name of Harry Munson at the head of the 
'Znter-State would be a tower of strength, and 
vrould undoubtedly cause^a rush of nevr mem- 
' bers, at least duplicating If not surp.'isslng the 
wondertul growth of the organization in the past. 

with Harry Munson's name at its head the 
confidence of the advertisers of America is as- 
sured. 

Think over this matter boys, and come to the 
convention prepared to work and vote for the 
best man In the Association (or any other asso- 
ciation, for the matter of that). 

$AM AV. HOKB. 




A HUIEST-STOUT SIGN COMPANY'S (ST. LOUIS) BILLBOARD. 
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OwiiucltJty ARTHUR BABBITT. MiJgoii,^ 



The columns of this department ai e de- 
voted to the interests of the fair manager 
as such, to fair management as a science. 
There are plenty of papers in the country 
which treat of fair matters from the stand- 
point of the breeder of live stock or from 
the standpoint of the exhibitor, but BiiL- 
BOARs Advertising takes up all matters 
relating to fairs from the stindpoint of 
the secretary. It is the secretaries' organ 
and therefore will open its colomns to all 
matter which will aid the secretary in 
rmming a successful fair financially and 
otherwise. 

It is the dollars and cents that the sec- 
retary is interested in. It is the perfection 
of sj^em in labors connected with the 
fair, new methods, advertising and kind- 
red topics that engross his attention and 
which this paper proposes to furnish. 

Fait management is an undeveloped art, 
ascience but little understood, principally 
because secretaries hold their positions 
for so short a time, beingscarcely initiated 
into the proper methods of running a fair 
before th^^ are turned down and some 
greeithand placed at the helm to re-learn 
the business and in turn to be premature- 
ly turned down, as his predecessor has 
been. In the fair business there is a field 
for system and intelligent labor, wider 
perhaps than in any other line of work. 

A fair paper is needed, it has been the 
want of secretaries for the last decade. 
Here.it is. Secretaries give it your sup- 
port. > Subscribe for it and contribute to 
Its success. Help it and it will help you. 

The premium list of the Iowa State Fair 
is received. In size it is a model to be 
followed, beingsix by three and one-fonrth 
inches, and is therefore very handy for 
use- Typographically there is room for 
improvement. The arrangement in the 
live stock departments is very poor indeed, 
inexcusably so in fact. Take any one 
breed, Holisteins for instance, logically 
the Holstein breed should form one class 
add one only, yet here it is made into six 
classes. An ' 'exhibitors herd' ' is => A'v.^^v^, 



wants and have them satisfactorily an- 
swered. If you want a circuit here is 
\7here you can get it. If you want an at- 
traction here is where you can get that 
too. 

The premium lists for the Nebraska, 
Iowa, Minnesota and Ohio State Fairs are 
already in circulation. Premium lists 
ought to be gotten out early, as a rule 
they should be in circulation b^ore plant- 
ing begins in order to let the farmers be 
able to plant with reference to making a 
show at the fair in the fall. 



_ The best way to breed new ideas in any 
line of business is to swap lies with those 
who chance to be in the same line of busi- 
ness that you are in. The best way to 
run a successful fair is to learn how other 
people run successful fairs, and why some 
people run unsuccessful ones. 

One of the new features in fair circles is 
the issuance of catalogues of exhibits. 
This is an. old idea in England and in 
Canada, but has not been very generally 
adopted in this country, although a cata- 
logue of exhibits properly gotten out 
forms one of the most potent educational 
factors in connection with the fair and is 
at the same time a very valuable advertis- 
ing medium, far surpassing the premium 
list as a popular medinm. 

The getting out of a catalogue of stock 
eshibits is attended with unusual difficul- 
ties and requires a highly perfected sys- 
tem of entry blanks etc., in order to be 
successful. 
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The above map showing the location of 
Wisconsin Fairs, shows what can be done 
in the way of presenting to the public, to 
exhibitors and to concessionaires particu- 
larly, accurate data enabling them to ear- 
ly lay out their routes with proper regard 



to economy in time and respect to dis- 
tance. A special effort was made in 
Wisconsin this year to get the dates of 
her fairs out to the public early. A con- 
cessionaire can by consulting this map 
figure out several very desirable circuits. 



Our next issue will contain an interest- 
article entitled "How to publish a cata- 
logue of stock exhibits" which will take 
this matter up in detail and prove very 
valuable riding to secretaries who are 
contemplating to be up with the time in 
this respect this fall. 



ciation held in cadcago last fall, certain 
words were recommended to be used by 
all fairs in their premium lists. All fairs 
that have not already printed their pre- 
mium lists are urged to use them and 
discontinue the use of any other for the' 
expression of these divisions. An illus- 
tration of the recommended wording is 
as follows: There is a cattle "Depart- 
ment," a "Holstein" Class, and a bull 
calf "Prize Number." The time must 
soon come when the ^rord class will con- 
vey the same meaning in each of the 2500 
or more fairs in the country. The recog- 
nized use of the word "Class" among 



FAIR NOTES. 



» Into SIX • -■ " '" *.* .^*\- v.vuAAkAjr. X UC ICtOlf— 

^aparlion Nebraska has a novel and effectual way'^ ^"^''^ ^^^^ of the word "Class" among 

of a class not a class and should be set in °^ advertising her State Fair in the issu- -^ br^^"^® and fair managers of reputation 

the same style of type as for instance ^""^^ °^ *^* State Fair Bulletin published signifies a breed when used in connection 

"bull three years old or over" yet in this monthly and sent out to 25,000 people. ■*"**■ 'j'*'^ stock, and any other use of the 

preminmjist we have "exhibitor's herd" - ^ State Fair can be properly adver- ^°'^ ^ clearly out of line with the best 

called a class and set in the same style of ^^^ without the use of lithograph hanp- authority. The sooner we get over this 



^rpe as the word "Holstein." Type is 
made for a. purpose. In getting up of a 
premium list the following is a good idea 
to bear in mind : for main divisions use 
taigcstjme, for subdivisions use smaller 
tyije and for subdivisions of the sub di- 
visions use a still smaller type, which will 
give the book an air of ssmunetry through- 
out. • - - 



Iowa will this-year publish a catalogue 
of stock- exhibits, being the first state to 
follow the pace set by the New York and 
Wisconsm State Fairs in this regard. In 
this she is to be commended and also in 
the chang^g of the wording in her pre- 
mium list to conform to the rule made 
last fall by the Eastern and Western Fair 
Managers Association adopting the words 
"Department" "Qass" and "Prize Num- 
ber" for the different portions of the pae- 
mium Imt. 

What Uie special attraction men want 
is to get in touch with the fair manageis- 

What the fair managers want is to get in 
touch with the special attraction men. 
BttXBOAKD ADVEsansme is the medium 
through -which each may- speak their 



ance of the State Fair Bulletin published 
monthly and sent out to 25,000 people. 

No State Fair can be properly adver- 
tised without the use of lithograph hang- 
ers or posters, but the publicafion of a 
monthly bulletin by any fair association 
Jjays for itself and forms a most valuable 
advertising medium to be used in connec- 
tion with posters, as it enables the associa- 
tion to better place the details of the fair 
Its attractions and management, before 
the public. 

Every State in the union ought to have 
a Fair Managers As-sodation. If there is 
not one in your state beginta organize 
one. Don't give it any htgli Qowii name 
simply wSl it the Illinois Fair Minagers 
Association for instance. . Everything 
else in the world seems to be organized 
It is time for the fair manageis of the 
country to organize. Those contemplat- 
ing startang organizations might do well 
to correspond with Biixboard Advkr- 
TisiNG and get constitations of similar 
organizations. y 

Now that the fair managers of the 
countoy are to have an organ of their own 
one of the first things to do is to have one 
common language in the premium lists 
so we can understand each other It will 
be remembered that at the meeting of the 
Eastern and Western Fair Managers Asso- 
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confusion of tongues^' in our business 
the more intelligently we can undeistand 
each other and the sooner fair manage- 
ment will be reduced to a science. 

QUESTIONS AND ANSWERS. 
Just as a "Kick Off." Here are some 
of the matters that will receive attention 
mour next issue. 

How do yon manage the Helpers Ticket 
problem? 

Who ought to come into the gate free? 

Ought the fakirs to pay in advance, and 
if so, why? 

How do you advertise your county fair? 

How do you advertise your state fair ? 
Send answers for publication to the man- 
ager of this department. Correspondence 
IS invited. For publication in July num- 
ber mail answers before June 19th. 

The column will be open to inquiries 
and answers of secretaries. If there is 
any question that worries you drop a line 
to BiLMOARD Advertising. We will 
publish the inquiry and invite answers 
from practical fair managers to it. 

The CartWe Fair (Cincinnati, O.) will 
nave an exhibiUon of motocydes. 



WaIXS, MERCANTII.E AND FAIR PROMO- 
TION System. 

This is a most commendable system or 
scheme for increasing the attendance and 
consequently the gate receipts of fairs. 
It seems, from a cursory examination, to 
be entirely feasible and practical. It was 
originated aad is controUed by P.T.Wall, 
of Gallipolis, O., who will furnish terms 
and details to interested parties on appli- 
cation. 

Manufacturers of Foods can secure 
space for exhibits free of charge at the 
GalUpolis Fair. 

M. B. Hall, sec'y of the Fayette Co. 
Fair Company, (Washington C. H., O.) 
sends us the speed program of the fall 
meeting, August 11-14 inclusive. It is 
very interesting. 

Space for exhibitors is free at the West 
Virginia State Fair, at Wheeling, Sept. 
7-11. Applications should be addressed 
to George Hook, secretary. 



The Columbus (Ohio) Fair will give 
races and exhibitions at night. 

Chas. Porter, secretary of the Lake 
Prarie District Fair, at Pella, Iowa, is 
meeting with much success in securing 
premiums, and prospects are very good! 

J. M. Logan, secretary of the Shelby- 
ville ( Ky. ) Fair, writes that they will have 
the best fair in the state this year. No 
trotting or racing, just an old fashioned 
fair, but a corker. 



Spokane, Wash., will have a fruit fair 
dunng the first week of October next. 
John A. Finch is president, and F. W 
Smith general manager. 
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U^* THE GREATEST OF ALL SPECIAL ATTRACTIONS !-=^^ 

Cook's Royal Roman Hippodrome and Equine Paradox. 




HOUNDS V6.H0R6E RUNNING TEAM RACE. ^^^^^ • 5rANDIN6 RACE . 

NOW BOOKINQ FOR THE FAIR SEASON OF 1896. FOR TinE AND TERMS, Address, JAY COOKE, Business Manager, PERU, IND. 



ADDITIONAL FAIR NEWS. 

Last season the greatest fairs, excepting 
of course, the AUanta Exposition, were 
as follows, viz : 

St. Louis Exposition, 45 days ; receipts, 
1105,937.18; disbursements, 172,164.00. 

Toronto Exposition, 13 days ; receipts, 
{86,639.10 ; disbursements, ^4,880.08. 

Dallas, Texas, Expo. 16 days ; receipts, 
{97,623,48 ; disbursements, {72,912.30. 

At a meeting of the farmers held at the 
Court house at Marshalltown, la.. May 
23, it was unanimously decided to hold a 
fair next September. Several years ago, 
on account of repeated failures, the fair 
was discontinued. We hope that the new 
attempt will fare better. The dates of 
this fair will appear in our July number. 



The Douglass Co. (Minn.) Fair Asso- 
ciation has greatly increased their pre- 
mium list and amount appropriated for 
prizes. There is a movement on foot 

looking to the acquirement of the driving 
park for a fair ground. 



The New York State Fair, at Syracuse, 
will have an exhibit of horseless carriages 
or motocycles as they are called. 



Burlington's (Iowa) Semi - Centennial 
bids fair to rank among the big events of 
the year. Messrs. W. C McArthur and 
George C Henry have been appointed 

'commessioners by Governor Drake 

C B. Irvine is secretary of the Oregon 

State Fair, at Salem, Oregon Minden, 

Neb., is confident of an unusually success 
ful and interesting meeting .... The pro- 
gramme of Green County Agricultural 
Society's forty-second annual fair at 

Monroe, Wis., is full of interest The 

Great Texas State Fair, at Dallas. Texas, 
offers {7S,ooaoo in premiums and purses 
for the season of 1896. Sydney Smith is 
general manager. His address is Dallas, 

Tex J. L. Hoagland, secretary of the 

Forksville, Pa., Fair, should be addressed 
at Lincoln Falls, Sull Co., Pa., until Sept. 

25 .\ddress H. J. Hill, manager and 

secretary of the Great Toronto Fair and 

Exposition, at 82 King St., Toronto 

Milo. L. Norton, secretary Bristol (Conn.) 
Fair, writes us that a cat show will be one 
of the features of their fair this season. 

Washington State Fair Commission 

of North Yakima, Washington, offers 
{7000.00 in purses and premiums. John 
Reed is secretary. . j. . .Edwin F. Smith, 
is secretary of The California State Fair. 
It is held Sept r-19, at Sacramento. 



A New Circuit. — It starts at Port 
Huron, Mich., Aug. 11-13, Alpena, Mich., 
Aug. 19-21, Sault St. Marie, Mich., Aug. 
26-2S, Ishpening, Mich., Sept. 2-4, Han- 
cock, Mich., Sept. 9-1.T, Ashland, Wis., 
Sept. 16-iS, Ironwood, Mich., Sept. 23-25, 
Duluth, Minn., Sept. 30 to Oct 2. Ad- 
dress all communications to R. J. Spencer, 
Ashland, Wis. 



Mcintosh, (Minn.) combines a fair, a 
race meeting and a fourth of July celebra- 
tion in one. 



Dr. S. D. Bugg, has again been elected 
secretary of the Limestone Co. Fair Asso- 
ciation, held at Groesbeck, Tex. He 
writes as follows: "Bh,i.board comes reg- 
ularly every month and is appreciated as 
much as any publication I receive. 



TACOMA. WASHINGTON. 

A meeting of the directors of the Pierce'Coun- 
ty AKiicuUnral and Industrial association was 
held Wednesday to close up a five-year lease on 
240 acres of land in school section 36, where the 
association will hold fairs for the next five years. 
The grounds surround and include the old Mor- 
tcan racetrack The premium list is now in the 
hands of the printers. Within 15 days 5000 copies 
of it win t»e distritmted among farmers, mer- 
chants and manufa^nrers. -Farmers who wish 
to make exhibits visit President A. C Young's 
office evety day, making inquiries about the fair, 
state Dairy Commissioner Thompson has repor- 
ted to Mr. Young that 42 dairies will make exhi- 
bits. President Young says exhibits will be 
received from all parts of the state. The week 
of September 14 to 10 has been decided upon as 
the date for this year's fair. — Tacoma Ledger. 



If you would insure a successful out- 
come for this year's meeting, use posters 
liberally and keep the free list down to 
the very lowest possible notch. 



OELaVOYE & FRITS. 




The Original CLOWN AND POLICEMAN 

TRICK HOUSE AGT. 
«S- A QREAT ACT FOR PAIR5, PARKS, CONCERTS, ETC. "«» 
Don't Forget. Oct the Above Original Act. not inferior copies Address. 

WIU. DELAVOYE, RepresenUtive, P. O. Box 3836. New Yoric City. 
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This liatis-ieriaed and corrected monthly. Secretaries are urgently requested to send in 
their dates at tbe earliest possible moment after they are claimed, and to notify ns 
promptly In the event of any change. Rosters and dates are published abso- 
lutely free of charge. 



Cofyir^U l3g6. AU rights reserved. 

CATjTFORITIA. 

Sept 1-19 



Sacramento California State Fair 
Edwin F. Smith sec 

C?OHlffECTICirT. 

Branford Branford Agl Soc Geo C Fields pres, 

J A. Fond sec 
Bristol Bristol Fair Corp Sept 30 Ad 'Wilton 

pres, A I, Morse treas, Milo 1, Norton sec 
ColIinsviUe Septg-ia SBC Hough sec 
Oanbury Danbnry Fair Oct 5-10 G M Rundle 

sec - 
Guilford Guilford Agl Soc Sept 30 Wm S 

I.eete pies, Wm A Dudley sec 
Mezlden. State Agricnltnxal Fair. 
Norwich New I,ondon Co Agl Soc Sept 22-24 

James A. Bill pres, G I, Hewitt sec 
Rockville. Holland Co Fair. Sept 15-17 
Stafford Springs Stafford Springs Agl Soc Oct 

64 CB Gary sec 
Su£SeId Snffield Agl Soc Sept 22-24 Waldo S 

S Knox pres, J A Hasfcins treas, B Hunneway 

sec 
Wallingford Wallingford Agl Soc Sept 17-1S 

Geo Jones sec 

'Wxltimantic - 'WiUimantic Fair Sep 29 to Oct r 
J H Gray snpt 

DKLAWABE. 

Delaware State Fair Sep 22-25 John B 



Dover 
Wharton 



Rockford 'Winneliago Co Agl So Sep j-4 TB 
Buckbee pres, Geo W Collins v-presf CO Up- 
ton treas, J B Whitehead sec 

RushyUle Schuyler Co Agl Soc Aug 10-14 John 
D Horton pres, John W^ Goodwin treas, Mark 
Boguesec 

Salem _ Marion county Sept 15-18 

Sandwich Sandwich Fair Assn Sep 14-18 E 
Randall sec 

Saybrook McLean county Sept 7-11 

Smuvan Moultin Co Fair Aug 31 to Sep 4 
Thomas Monroe pres*. G "W Vaughan sec 
.TJ^^.*""™ Aug 18-21 Norton Doherty pres, 
A C Millspangh sec 

Slielbyville Shelby county Sept 1-5 

Springfield Illinois State Fair Sep 28 to Oct 3 
J N Judy pres, John Bunn treas, RC Garrard 
sec 

Warren - Union Agl So of JoDaviess, Stephenson 
and I,aFayette Counties Sep 15-1S Rob Haw- 
ley pres. E C Slothower v-pres. C F Taylor 
treas, SAOarksec ' 

Watseka. Iroquois Co. AgricnltnralAssociation 
^r. Sept 1-4. H C Iflvett, President: I, F 
Watson. Secretary ' 

Watson BfBngham Co Fair Sept 16-10 Wm 
Abraham sec . *^ ^ 

Woodstock. McHenry Co Fair, Aug2s-28 
Richarda,'seqr 

Wyoming Stark county Aug 25-28 

Yorkville Kendall county &pt 1-4 



GB 



.njjirois. 



Alledo. Sept 22-25 W H Graham, secy 

Anna Union county Aug 25-28 

Atlanta I.og4n-connty Sept 1-4 

Avon. Sept 1^18 -..Julian Cnurchill, secy 

Belvidere Boone county: Sept8-ii 

Belleville St. Clair county Aug 25-23 

Bushnell Bnshnell Fair Assn Sep John R 

Camp pres, James Cole treas, I<oais Kaiser sec 
Camirgo Douglas county Sept 1-4 
Cambridge Henry county Sept 14-18 
Camp Point. Adams Co Fair, Sept .7-11 EEB 

Sawyer, secy 

Camu "White county Sept r-^s 
Carrollton Green county Oct 13-16 
Carthage Hancock county Aug3i-Sept4 
rg»^^« Vermilion Co. Agricultural and Mechan- 
ical Association Fair, Aug. 18-21. T A Taylor, 
President; G S Fleming, Secretary; H H 
Kidd. Treasurer 
Cham^iign Champaign county Aug 25-28 
Charleston Coles county Sept S-12 
Clinton Dewitt county Aug 24-28 
Danvers Mcl,ean county Sept 22-25 
Danville Vermillion counfy Sept 7-11 
Delavan TazeweU county Sept8-ii 
Dunlap Peoria county- Oct6^ 
Eldorado Saline county Aug 11-14 
Elmwood Peoria coun^ Sept 8-ii J E Wiley 
pres, FD Jay vice pres, C F Graliam treas. 
A£ H Spence sec 
El Paso Dist Agl Board of Woodford Co Sep 
14-18 E A Cbnas pres, A B Waite treas, G R 
Curtisssec 
Fairbury X,iviifgston conn^ Sept 21-25 
Farmer City Dewitt coun^ Aug 17.21 
Freeport. Northern Illinois Agricultural Society 

Fair,: Sept 8-ir Thos D Osborne, sec*y. 
Galena JoDaviess county Oct 6^ 
Golconda Pope county Sept 30-Oct a 
Grayville White county Oct 5-10 
Griggsville Pikeconn^ Aug 4-7 
Homer Champaign comity Aug 11-14 
Hoopeston Hoopcston Fair Sep 29 to Oct 2 

Dale Wallace see 
Jacksonville Morgan county Aug zi-14 
Jerseyville Jersey county Oct 5-9 
Joliet Wincoun^ Sept 8-12 
Jonesboro Union county Sept8-ri 
Joslin Rock Island conn^ Aug 25-28 
Kankakee. County Fair, Sept 14-18 T C Scho- 

berg, prest; I,en Small, sec^ 
Kewanee Henry county S^t,x(-i8 
KnoxvUle Knozcoun^ Sept 22-25 
T.aHnrpe Hancock county Aug 2^-29 
lieRqy I,eRoy Fair and Agl Assn Sep 1-4 Jno 

TTmgsee 
I,iberQrviUe I^ake Co Agl So Sep 15-18 Warren 

M Heath sec 
Macombe McDonongh Fair Assn Aug 17-21 R 

H Hainline sec 
Marion Williamson county Sept 22-25 
McLeansboro Hamilton county Aug 25-2S 
Mendota XiaSalle county Aug 4-7 
Monmouth "Warren county Sept8-ii 
Monticello Piatt county Aug 17-zi 
Morrison Whiteside county Sept 1-4 
Mt Vernon Agl So Fair Sep Jesse A Dees 

pres, S H Natson treas, Fred P Watson sec 
Mt. Carroll. Carroll Co Fair, Ang 25-28 Geo F 

Buckner, Pre^: GeoC Kenyon.Sec'y 
Mt. Sterling Brown county Aug 17-21 
Newton Jasper county Sept 22-26 
Oregon Ogle county Sept 22-25 
Pans. Edgar Co. Fair, Aug 31 --Sept.4 Geo H 

McCord«secy 
Pana . Pana Union Agl Board Aug 25-29 I.0U 

Roley sec 
Petersburg Menard county Sept 1-4 
Pinckneyville Perry county Oct 6-9 
Princeton Bureau county SeptS-ir 
Rochelle Agl and If ech Assn Sep8-ix Francis 

EDressersec 
RoCkCte^. Haidincoimty Septza 



Sept 14-13 R I, 



IWDIAITA. 

Angola Steuben Co Agl Assn Oct 6-0 AM Par- 
seUpres,HI,HutsSS8ec "T/ "." "r 

^°^2^nj^^ ^""y ^^'- ^"'y ^31. 
Bedford Aug 3-7 
Bloomington. Aug 10-14 

^"^for^"*** ^ ^**'' ^^ ^ to Oct 3 
Boswell Benton.Warren Fair Sepg-ii Henrv 

Robertson pres, N H Knight sec 
Bourbon Bourbon Fair Assn Oct 6-0 Tac 

Pntschpres. JWEidsonsec '^^ "' 

Bremen Bremen Agl Soc Sept 29 to Oct i John 

MiUeJ"^' ^ ^ Dietrich treas, Henry H 
Columbus Aug 17-22 
Co^rdon Harrison Co Fair Auk 24-28 H 

Wnght sec s ==4 20 n 

Covington Covington F W & VAgl Assn An^ 

3i.toSept4 WT Ward sec ^ 

Chnsney Spencer Co Agl and Ind Fair "Aug-ii 
^J?P5 J,.*^ Haines pres. P C JoUy sec 
crawtordsvUIe Montgomery Co Fair Sep 7-11 

N B Wangh pres, W N Morgan sec" 
Crown Point I^keCoAglSo Sep 8-11 Eamst 

Hixson pres, F E Cooper treas, A A Bibler sec 
Elwood Aug 25-29 
Svansville Tfl-State Fair 

Akin sec 

^'"Su ^Sr°" S" ^°^- Sept 20-25 J T Gillam, 
c''"?/ ^^i??'**^' *""=: J ° Ferriii, secy 
Frankfort Chnton Co Fair Assn Aug 3^-28 T 

Heavilon sec ^ •* 

Franklin Johnson Co Agl H and P Assn Auir 
x.^5-S, ®^ Duugan pres, W S Young sec 
Fort W^ayne Aug 10-15 
Greenfield Greenfield Fair Sept7-ii ETyner 

Huntington Hnntington Co Agl So Sep 8-12 
Adam Z, Beck sec ^ 

Huntihgbnrgh Dubois Co Fair and Expo Sen 
14-19 E R Brnudick pres. D Reutepohler sro 

Hagerstown Wayne Co Fair Aug V7 joto 
Bowman pres, Knode Porter treas, FH Bald- 
ridge sec ' "»"« 

Indianapolis Indiana State Fair Sent u-io 
WW Hamilton ^res, E J Robison trea/ Chal 
F Kennedy sec ^-^ 

KendaUvUIe. Sept 28. Oct 2. Nathan Roberts 
|*ra. ; John Mitchell, Treas. ; J. s. Conlo^; 

I^banon, Ang 17-21 

I.aGrange I.aGiange Fair Assn Sep 22-2S I. 

NRowesec i- a ■«. 

iigonier Noble Co Fair Octe-g OrtandoKim- 

mellpres. John H Green treas, J H Hoffman 

LaFayette Tippecanoe Co Fair Assn Ang 31 to 

Sep 4 V I, Blackstock sec "153110 

LaPorte I.aPorte Co Agl Assn Sep 22-2? v H 

Banks pres, J veneDorland sec 
I.awrencxburg Z.awrenceburg ArI Assn 

18-22 A.E Nowlin pres, J S Darman sec 
I.ebanon I.ebauon Ind Fair Aue 17-11 h \ir 

Marvin pies, E G Eamell sec 
Xinton Unton Fair Sep 7-11 s A Maxwell 

pres, V J Hamilton sec Maxwell 

Madison Aug 11-14 
^^^°'i_,'>'faxettlmckee Agl Assn Aug t8-" 

H H Culver pres, H J Meredith treas, Geo 

Nearpass sec ww« 

Marion Grant Co Agl Soc 

maker sec 

'"r'J.'^i^i^s;? T^,'^''¥- ^S^son and Delaware 
Co Agr So July 28-31 E A Wisehart sec 

Motocco I, c Agl SO CN Hanger pres, HH 
Parkey sec Frank Davis ass't«c 

**;j?.S*»T^'J.';"'^ ^^i'^ -*"K '^"^ Wm H Wood 
pres. M S Claypool sec ^^ 

Newcastle Augii-14 

New Harmony Posey Co Fair Sept 29 to Oct 2 
Era Stephens sec r ~, lu xyvi. 

^H^aoCT^ Jennings Co Fair Aug 4-7 Fred 



North Manchester North Manchester Tri-Co 

Fair Sept 22-25 D Giuther pres, J P Noftzger 

treas, B F Clemans sec 
Northwestern Indiana Fair Circuit la Porte 

July 2-4, Crown Point Sept 8-11, Valparaiso 

Sept 15-1S, La Porte Sept 22-25 W A Banks 

pres, A A Bibler sec. Crown Point 
New Carlisle Farmers* Union Fair Assn Oct 

30. Sept I, 2 IN Miller pres, W H Deacon-- 

treas, D S Scoffem sec 
Oakland Oakland City Fair Aug 24-29 W R 

Harris sec 
Osgood July 2S-31 
Paoli. Orange Co. Fair Association, Sept. 9-12. 

A "W Bniner, pres't ; H F Davidson, secy. ■ 
Fern Sept 1-5 Jno A Deibert sec 
Petersbuigh Pike Co Fair Aug 31 to Sept s 
Plymouth Marshall Co Agl and Indl Assn Aug 

25-2S M w Simons pres, S N Stevens sec 
Poplar Grove Poplar Grove Dist Fair Sept 14-1S 

W W Smith pres, A D Wood sec, Carroll 
Portland Jay Co A H & I Joint Stock Co 

Sept 28 to Oct 2 John Schmudc pres, William 

Green supt, James F Graves sec 
Pnuceton Gibson Co Fair and Expos Sept 

7-12 S Vet Strain sec 
Remington Remington Fair Assn Aug 25-28 

Christian Hensler pres, J J Porter privil man, 

JasperGnysec 
Rochester Sept 30 to Oct 3 
Rockport Rockport, Ind&na. Fair Aug iS-22 

B F Bridges pres, C M Partridge sec 

Rnshville Rush Co Fair Assn Aug 26-28 W O 
"V^ltonpres, T A Jones vice-pres, Samuel 
Abercrombie treas, Alvan Moor supt, W" 1. 
King sec 

Salem Washington Co Fair Sept 1-4 E "W 
Menaugh sec 

Shelbyville. Shelby Co Fair, Sept 1-5 John -W 

Vamaoy, prest; Henry Doble, treas: E E 

Stronp, secy 
Sheridan. Aug 10.14 
S°?Sl^^"^ South Bend Fair Assn Sept 21-25 

AWByerssec 
SnlUvan Sullivan Co Agl Soc Sept 7-12 Thos 

J Mann pres, Amos Goodwin treas, J M I.ang 

^^f? Haute Terre Haute Fair Association 
Fair days Aug 10-14 Running May 18-23 W T 
Beaucba->p pres, W H Duncan sec 

Tipton Tipton Ind Fair Aug 3-8 E B Martin- 
dale sec 

Valparaiso Porter Co Agl Soc Sept 15-18 E S 
Beach'sec *- o ^ 

VincennEs KnoxCoA&MSo Oct 12-17 JosH 
Barr pres, Edward "Watson treas, James W 
Emisonsec 

■Warren "Warren Tri-Co Fair "Sept 1-5 J W 
Beard, pres, Geo F Morgad treas. Grant M 
, Fleming sec, Willard Pnlley asst sec 

"Waterloo N E Indiana Agl Assn Sept 1-4 R N 
Crooks pres, MKipUnger sec 

"Winchester Randolph Co Fair Sept 22-25 Tho- 
mas Mullen pres, D E Hoffman sec 

IOWA. 

Afton Union county fair Assn Sep I (-18 TT 

Beebe pres, T F Shrub treas. O E Da*is sec 
Algona Kossuth county Agl So Sep 16-18 TW 
— "- EP Keith v-pr^ Bafrcf 



^'S',",^'5**'*y""""y^"''"Assn Augae-a8 O 
PWylandpres, M K Campbell treas, WT 
Shepherdsec - 1 " * 

Holstein Sept 15-18 W. F. Hutton sec 
Humboldt. Humboldt Agricultural Society Fair 
Sept 22-25 A M Adams, secy ' 

Ida Grove. Ida Co. Fair, Sept 22-24 A Preston 
secy ' 

Independence Sept 22-25 A H Parwell sec 
Indianola Sept 22-25 Carl Anderson sec 
Iowa City Aug 24-27 Glen McCroiy sec 
Jefferson Sept 22-25 D I. Howard sec 
Keosauqua Aug 25-28 T C Jackson sec 
KnoxvUle Aug 25.28 T G Gilson sec 
Lenox Sept 22-25 M F McEniiy sec 
Leon Sept 15-18 Marion Woodard sec 
Lineville Sept 8-1 1 TJLovettsec 
Malcom Poweshiek Co Agl Soc Aug 25-28 i w 
Jones pres, wj Johnson treas, James Nowalt 
Malvern Sept 22-24 I J Swain sec 
Manchester Sept 15-18 Peter Boardway sec 
Mapleton Maple Valley fair Sep 23-26 A Lamb 

pres. Ed Qufck treas,'j B Jeiom?sec 
M^noketa Jackson county fair Sep 1-4 Adam 

Marcus Sept 23-25 HB Robeson sec 
Marengo Iowa county Agl So Sep 1-4 ha 

Brown pres, C C Haas treas, D M Rowland sec 
Mason City Sept 21-23 CHTenneysec 
MechanicsyiUe. MechanicsviUe Agricultural 

Society Fair. Sept 15-18 A F Faitchlld. secy. 
Menlo Oct 6-9 AHGrisellsec ' 

Milton Milton Dist fair 

B C Holland v-pres, 
RUIsec 



Sep8-ti GV Bell pres 
J D Rowland treas, H C 



Sep 14-17 G 



R E 



J C 
Fred 



Aug 



Aug 25-29 H G Ha- 



"Wadsworth pres, 

Ingham treas, EB Butler sec 
Allison Butler county fair Assn 

M Craig pres, GHazlettsec 
Alta Aug 26-28 C E Cameron sec 
Anamosa Aug 19-21 E.R. Moore sec 
Arlington Sept 13-18 HS Palmer sec 
Atlantic Ang 31 to Sept 3 A Gardner sec 
Audubon Sept 14-17 CAMarlinsec 
Battle Creek Sept 22-24 Andrew Preston sec 
Bedford Sept 29-Oct 1 H L Pierce 
Bnscoe Briscoe Fair Aug3i to.Sep4 T J Hall 

pres, E J Frederick treas. C C Calkins s<ic 
Belle Plaine Big Four Fair Assn Sep 8-11 xr 

JGuinnpres JCMilncrsec 
Bbomfield. Davis Co Agricultural Societv Fair 
Septis-i8 J C Brouhard, secy ' 

Boone Aug 4-6 John Keating see 
Bntt Sept 15-17 George PHardwick sec 
CarrplL Aug 18-22 A L Wright, prest: 

Cobum, treas; H A Junod, secy 
Cascade Sept 8-11 J. H "Weber sec 
Centerville Sept 8-1 1 SW Lane sec 
Central City Wapsie Valley fair Sep 1-4 
Gntman pres, P G Henderson v-pres 
McLeod treas, E M Sawyer sec ' 

Ctorles qty Floyd county Agl and Mech Assn 
Sep 1^18 N B Towner pres, Hobt Lindon v- 
pres, EWenler treas, CMCarrsec 
Chanton Sept 15-18 "W M Housholder «ec 
Clarinda Sept 1-4 W L Lundy sec 
Columbus Junction, District Fair, Aue 2<t.2o 
R F Mc onnell, Secretaiy -a-'W- 

Cornelia Wright county fair Sep 22-2'; PR 
Henry pres, J A Elli»t v-pres, FL Dow treas 
T A Davenport sec 
Coming Sept 14-17 H B "Westrope sec 
Cotydon Sept 14-18 H K Evans sec 
Cresco Howard county Agl So 

Webster sec 
Donnellson Lee county fair Sep 8-11 C E Bode 

pres, E P Armknecht sec 
Davenport. Davenport Fair and Exposition 
Sept7-ii P W McManus, secy i™ _ -. 

Dewitt. Clinton Co Fair, Sept 15-18 E. Chris- 
tiansen, secy. 
Decorah Winnisheik county fair Assn 
Sep 29-Oct I H L Pierce sec 

Denison CTCassadisec 

DCS Moines Iowa State Agl So Sep4-ii John 

Evans pres, G D EHyson treas. PL Fowler sec 
Elkader Sept 8-11 John G Hempel sec 
Eldora. Hardin Co Fair, Sept 1-4 J W Peisen 

sety 

^\S°",. Sf ,''°?'' ^^"„ S.'P ';■» W *^ Crow pres, 

Mark Hilles treas, H R Baker sec 
Emmetsburg Sept 2-4 T S Crosse sec 
Fairfax Aug 25-28 E H Knickerbocker sec 
Fairfield Sept 15-18 L J Marcy sec 
Fonda Sept 1-4 Jos Mallison sec 
Forest City Sept9-ii Chas S Chase sec 
Ft Madison Sept 22-25 John Walljasper sec 
•^•■S^"''"-- -Aoa'r Co Fair Association, Sept 

28-Octi Ernest Funke.pres't; AJGibbs,sec 
Gnnnell Sept 21-24 D S Beardsley sec 
Grundy Center Sept 1-3 R w Sayre sec 
Hampton Franklin county Agl So Bep I>rl8 

D Vought sec «■ J - 



*'i?^'iJ* ^"""y Harrison county fair Sep 21-24 

S-?5'?S''^ ^^Z"'"*' '-»««■ BHcSrlisl? 
treas, A B Hosbrook sec 

Monticello Aug 25-28 GB Bishop sec 

Mount Air Sept 15-18 Clyde Dunning sec 

New Hampton Sept 2-4 p Malcolm mc 

New Sharon Sept 15 17 Chas Freligh sec 

Newton Jasper county fair Sep 14-17 SGRus- 

NationaL Clayton Co Agricultural Societv Fair 
Sept 8-11 J C Hempel, secy, Elkader, li 

Nevada Sept 16-18 W O Payne sec 

Odebolt Sept 22-24 WNOurelersec 

Ogden Sept 15-17 LL Sawyer sec 

Orange City Sent 16-18 FJLohrsec 

Osage Sept 16-18 W C Moss sec 

Oskaloosa Summer meeting July 2-4 Pall meet- 
ing Aug 31 to Sept 3 LTShanglesec 

Ottumwa. The Great Ottumwa Fair, August 

« ' J""*-..*^ ^ Taylor, pres't ; Ben S Benson, secy. 

"SjfJTlJi' . Appanoose county Agl So Sep 8-1 1 
W G Ciark pres, James Merritt treas, S W 
■ Lane sec 

Pelta Lake Prairie Dist fair Sep 29 to Oct 2 
Chas DeCook pres, C Rhynsburger treas, Chas 

Porter sec 
Periy Sept 28 to Oct i J T Davis sec 
Rhodes. Eden District Agricultural Society 

Fair. Sept 15-17 H M Weeks, secy 
Rockwell City Sept 14-17 FBRamigesec 
Ruthven. Lake District Fair Association Fair 

Sept 14-17 Fremont Teed, secy 
Sac City Aug3iSept3 Jas W. Wilson sec 
Salem Sept 29 to Oct 2 A S Crew sec 
Sprmour Sept 21-25 L. C. Young sec 
Shelby Sept 22-24 Roy Linn sec 
Sioux City Sioux City Fair Sep 11-19 
Strawberry Point Aug 25-28 .H A Harrington 

Sutherland Sept 2-4 L J Price sec 

Tipton Sept 1-4 J Sweinhart sec 

Toledo Sept 28.30 A G Smith sec 

Traer Sept 16-18 C A Pratt sec 

Victor. Victor District Fair Association Fair, 

Sept 15-17 HW Anger, secy 
Villisca Villisca Union Fair Assn Sep 8-1 1 D 

W Jackson pres, J N NeU treas, T L Ingram 

Vinton Sept 22-25 L A Mitchell sec 
Wapello Sept 15-18 Oscar Hale sec 
Washington Sept 7-1 1 J S Clasglow sec 
Waukon. Allamkee Fair, Sept 22-25 C M Bow- 
man, prest; capt Wm S Hart, secy 
Webster City. Hamilton Co Fair Association 

Fair, Sept 22-25 "WG Bale, secy 
West Branch Aug 19-21 I T Enlow sec 
West Liberty Aug 31 to Sept 3 WSLnsesec," 
West Point West Point Dist Agl So Sep 3?2S 

Wm R Trimpe pres, John Walljasper sec 
West Union Payette Co Sept r-4 L Farr sec 
Whatcheer. Whatchen District Fair Association, 

Sept 28-Oct I T C Legoe. secy 
Wilton Junction Sept 22-25 J M Rider sec 
Winfield Sept 1-4 E C Hinkle sec 
Winterset Sept 15-18 Hamilton Lee sec 



EAirSAS. 

Coffey Co Agricultural Association 



Sep 8-11 J c 



Bedford 



Burlington. 
Sept 14-18 
Fredonia. Fredonia Agricultural 



Association 



Fair, Ang. 25-28, inclusive C H Pieree, prea't ; 
J H Edwards, sec'y 
Gamett. Anderson Co Agricultural Association, 
Sept i-s 



Ola. Allen Co Agricultural Association Sept 8-12 
Mound City. Linn Co Agricultural Association, 
Oct 6-9 



lolathe. Johnson Co Agricultural Association 

Aug 25-28 
Ottawa. Franklin Co Agricultural Assodation, 

Sept 22-26 Chas H Rldgway. secy 
Paola Miami Co AgricuUural Association Sept 

29-Oct 2 J F Donahoe pres. G P Leavitt sec 
Seneca Nemaha fair assn Sept 8-11 JJKuepp 

pres, J. A Gilcrist treas, John Stowell sec 

KENTUCKY. 

Alexandria Aug 25-29 Geo R White pres, John 

Todd treas, J J "Wright sec 
Curdsville Ellendale Fair July 28 to Aug 2 

RT Smith sec 
Lebanon Marion Co Fair and Trotting Assn 

Aug 25-27 Sam T Spalding sec, T H cTelland 

pres 
Paducah Paducah Fair and Exposition Co Fair 

and Races Sept 22-25 Races July 3 and 4 Jas 

M Lang pres. Alex Kirkland sec 
Paris Bourbon Co Agl So Sept Geo Alexander 

pres, T E AJshbrook sec 
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shelbyville Shelby Co Agl and Mech Assn Aug 
25-29 T J Dolaii pres, J M Logan sec 

Uniontown Union Co-Pair Aug 4-8 J V Givens 
pres, W A Berry sec 

Winchester July 29 to Aug 1 A Renick pres, 
Joe B Ramsey treas, W H Gamer sec ' 

Williamsburg Whitley Co Fair Assn Sept 2-4 

Nick Daniel pres. Walker Mason sec 
MAINE. 

Bridgeton. Farmers and Mechanics* Fair 
Second week in Sept 

Gray Aug 24-27 Wm P Haskell pres, J W Ste- 
vens sec-treas 

Hartland East Somerset Agl So P W Thomp- 
son pres, S L Mayo treas, S H Goodwin, St 
Albans, sec, H L Williams asst sec Sept 8-10 

Lewiston Maine State Agl So State Fair Aug 
31 to Sep 4 S G Jerrard pres, E G Eveleth 
treas, G M Twitchell, Augusta, sec 

Portland. New England Fair, Rigby Park, 
Aug. 17-21. F H Appleton, Pres't ; E F Rowell, 
Sec'y ; Warren Brown, Treas. 

MASSACHUSETTS. 

Amherst Hampshire county Sep 29-30 Geo P 
Smith pres, Herbert Sabin sec-treas 

Athol Worcester N W Agl and Mech So Oct 5-7 
B W Spooner pres, T H Goodspeed treas, J H 
Humphrey sec 

Amesbury. Amesbuiy and Salisbury Agricul- 
tural Society Fair. Sept 22-24. C W -Woods, 
Pres't ; J A Davis, Treas ; A H Fielden, Sec'y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept 3-io. Henry M Hntchings, Sec'y 

Banc Worcester county W-est fair Oct 1-2 Geo 
Mixter pres, Chas H Follansby treas, Matthew 
Walker sec 

Blandford Union county fair Sep 16-18 A L 
Stewart pres, A H Nye treas, E W Boise sec 

Boston Massachusetts Horticultural Oct 6-8 

Francis H Appleton, pres, C E Richardson, 

treas, Robt Manning sec 
Bridgewater Plymouth county Sep 16-18 N F 

Ryder pres, H D Packard treas, Henry L 

Crane sec 
Brockton Brockton agl so Sept 30 and~ Oct 1-3 

H W Robinson pres, E M Thompson treas, Ira 

Copeland sec 
Charlemont Deerfield Valley Sep 17-18 C H 

Leavitt pre, E F Haskins treas, S W Hawkes sec 
Cummington Hillside Agl so Sept 29-30 S W 

Clark pres, R R Packard treas, Wm G Atkins 

sec 
Fitchburg Worcester North fair Sep 22-23 Jas 

L Harrington pres, N C Upham treas, John W 

Ogden sec 
Framingham Middlesex South Sep 15-17 Isaac 

Damon pres, H L Davenport trea, W P Maj'o 

sec South Framingham 
Great Barrington Housatonic county Sep 30 to 

Oct 2 C B Benedict pres, O C Bidwell treas, 

Frank H Briggs sec 
Greenfield Franklin county Sep 24-25 A A 

Smith pres, V^m S Allen sec-treas 
Hingham Hingbam county Sep 29-30 E L 

Ripley pres,. Reul>en Spragne treas, William 

H Thomas sec 
Lancaster Worcester East fair Sep 17-18 John 

E Thayer pres, Lucius Field treas, W A Kil- 

boum sec. South Lancaster 
Lowell Middlesex North Sep 17-19 A C Var- 

num pres, S Drewett treas, E T Rowell sec 
Marshueld Marsbfield county Sep 9-11 Wal- 
ton Hall, pres, Ftancis Coflamore, sec-treas. 

North Pembroke 
Middlefield Highland county Sep 9^10 S A 

Knox pres, M J Smith treas. Jno T Bryan sec 
Nantucket Nantucket agl so Sept 2-3 Herbert 

G Worth pres, Asa C Jones treas, Josiah F 

Murphey sec 
North Adams Hoosac Valley Agl So Sep 22-24 

W B Plunkett pres, Geo Z Dean v-pres, M R 

Ford treas, Geo F Milter sec 
Northampton Hampshire, Franklin and Hamp- 
den counties Oct 7-8 H C Comins, pres, D J 

Wright treas, S S Warner sec 
Oxford Oxford Sep 22-23 A R Snow pre& W 

H H Thurston see 
Palmet Eastern Hampden Sep 22-23 A D Nor- 

cross pres, F D Barton treas-sec 
Peabody Essex county Francis H Appleton 

pres, G L Streeter treas, I M Danforth, sec 

Lynnfield Centre Sept 22-24 
Pittsfield Berkshire county fair, Sep 15-17 W 

B Barton pres, J W Lewis treas, Frank U 

Candesec 
South Lancaster. Worcester Hast Agricultural 

Society Fair, Sept 17-1S. John E Thayer, 

Prest, Lancaster, Mass ; W A Kilboum, Sec'y, 

South Lancaster, Mass; Lucius Field, Treas, 

Clinton, Mass 
South Wevmouth Weymouth Agricultural and 

ludustnal fair Sep 24-26 Minot Tirrell pres, 

C S Stowell treas, H Wilbur Dyer 
Spencer Farmera' and Mechanical Association 

Sep 24-25 ILFToutypres, AW Curtis treas, 

FB Watson sec ' "^ . ' ' 

Sturbridge Worcester S Agl So Sep 17-18 AB 

Chamberlain pres. C V Coney sec-treas 
Taunton Bristol Co Agl So Sep 22-24 Walter C 
„ Bay lias pres, E C Holt treas, A B Hodges sec 
Uxbridge Blackstone Valley Agr So Sep 29-30 
,„W L Johnson pres, Augustus Story sec-treas 
wcstfield Hampden Agl So Sep 24-25 Chas P 

Fowler pres, E S Batcheler treas, Wm H 

Foote sec 
West Tisbury Martha's Vineyard Sep 22-23 N 

S Shaler pres, Geo H Luce treas, B T Hillman 

sec, Bdgartown 
Worcester Bay State Fair Sep 1-4 Hon J D W 

French pres, John B Bowkcr sec 

UABTI.AND. 

Easton. Talbot Co. Fair Association, Great 
Eastern Shore Fair, Sept. 15-18. Jos. B Har- 
rington, Pres't: M M Higgins, SecV 

Elkton Elktonfair .SeptS-ii John M Tucker 
sec and treas 

Frederick City The Frei'erlck fair Oct 13-16 
Chas N Hargett pris, D V Stauffer treas, Harry 

CKeefersec 
Hagerstown Oct 20-23 PAWilmersec 



Rockville Montgomery Co Fair Sept 1-4 Wm 

Doreeypres, Johnj Higgins treas, John E 

,'Muncaster sec, Norbeck 

Timonium Maryland State Fair in conjunction 

with Baltimore Co Fair Sept 1-4 Frederick 

■ -von Kapf pres, Wm H Bosley treas, H C Long- 

enecker sec Towson, Md 
Upper Marlboro Prince George Co Agl Assn 
Sept 29 to Oct 2 Wm G Brooke sec 

MICHIGAN. 

Allegan Allegan county fair Sept 22-25 Chas 
S Miner pres, T S Updyke sec 

Ann Arbor Washtenaw Co Agl and Hortic Soc 
Sept 22-25 T D Kearney sec 

Bad Axe Fair and Races Sept 22-25 Henry 
Haley pres, Mort T Bums treas, Joseph Fre- 
mont sec 

Coldwater Branch co agl so Sept 21-25 Wallace 
E Wright sec 

Coopersville. Sept 22-25 J B Watson, prest: E 
M Parker, treas; C De Vos, secy 

Dowagiac Cass Co Fair Sept 22-25 S Johnson - 

Grand Rapids. State Fair, Sept. 7-11. Henry 

Fralick, Sec'y, Grand Rapids. 
Hadley Hadley Dist Agl and Hor So Sept 29.30 

and Ort i Geo Davenport pres; J M Chalmers 

treas, F A Smith sec •■-••' 

Hastings Barre Co Agl Soc Sept 22-2= L K 

Everts sec •- a ^ 

Hillsdale Hillsdale agl so Sept 28-Oct 2 Fred 

S Smith pres, W R Branch sec 
Ionia. Ionia District Fair Association, Sept 15-18 

Luther Hall, prest; Reuben Gould, treas; Fred 

Cutter, Jr,seQr 

Litchfield Union Agl So Oct 6-9 R-W Freeman 

«Pi?*' ^ J i?I.'^J°? '"^^^ ^ B Agard sec 
Midland. Midland Co. Agricultural Society 

Fair, Sept 2-4. Thos B McCuUough, pres't : 
! Jas G Culver, sec'y. 
Mt Pleasant Isabella county agl so Sept 22-25 

John T Landon pres, Arthur S Coutant sec 
Muskegon. Sept 15-18 
Owosso Shiwassee Co Agl Assn Sept 22-25 

Edmund O Dewey sec 
Plymouth Plymouth Fair Assn Sept 15-18 T 

C Sherwood, pres, F. D. Hollo way sec 
Saginaw Saginaw county fair Sept 15-18 Geo 

Davenport pres, Fred C Zimmermann sec 
Washtenaw Co Agl and Hor So Sept 22-25 

■ MINNESOTA. 

Alexandria Douglas <»unty Sept 22-25 w F 

Jordan 
Blainwell. Union Agl So Sept 15-19 
Benson Swift Co Agl So Sept 17-i.j BN John- 
son pres, H N Stone treas, J V Clark sec 
Bird Island Renville coun^ Sept 16-18 o S 

Gerald 
Caledonia Houston county Sept 8-11 E P 

Donval 
Carver Carver Co Fair Sept 2s and 26 Frank 

Warner sec 
Chaska Chaska county Sept 24-26 MHMuyres 
Duluth Douglas county Fair Sept29-Octi 
Dulutfa St. Louis county Aug 24-27 JECooley 
Fairmont Sdartin county Sept 10-12 Edw F 

Wade 
Farmington Dakota Co Agl So Sept 9-11 PH 

Feeley pres, L P Fluke treas, T H Brownell 

sec 
Fertile Polk and Norman county Fair Assn 

Sept 23-25 John Holten 
Hallock Kittson county Aug 24-25 E A Nelson 
Hamline Minn State Agl So Sept 0-14 Ed 

Weaver pres, B B Noffatt treas, ER Randall 

sec 
Howard Lake Wright county Sept 8-10 O P 

Comer 
Hutchinson McLeod Co Agl So Sept 16-18 GR 

Ocknck pres, L A Ritter treas, Harty B Wake- 
field sec 
Kasson Donge Co Fair Assn Sept 15-18 AuirE 

Anderson sec ° 

Le Sueur Le Sueur Co Agl So Sept 16-18 C N 

Cosgrove pres, L Quac^enbush treas, M "W 

Gnmes sec 
Mcintosh Mcintosh .^gl Society July 3-4 T p 

Johnson pres, S H Drew treas, C "TLonman sec 
Moms Stevens county SeptiS-19 DF"Wheaton 
New Ulm Brown countv Aug 2S-TO Albert 

Steinha'iser " = ->- 

Owatonna Steele county Sept 16-1S J Frank 

Dean 
Pine City Pine county Sept 15-17 J D Vaughan 
Pipestone Pipestone Agl So Sept 15-17 ET 

Davies pres,. N B Briggs treas, R Scaif sec 
Princeton Mille Lacs countv Sept i6-i3 T W 

Harteman •* 

Rochester So Minn Fair Assn Sept 8-12 A T 

Stebbins pres, T H Titus treas, T R Bear sec 
Slayton Murray county Agl and Mech Fair 

Assn Sept 22-24 W* J McAllister 
St Paul State Fair and GAR Encampment 

Aug 31-Sept 5 

S;^5*"^'*?."*'~"5'y Sept9-n JA Johnson 

Windom Cottonwood county Sent 2V25 L T 

Robinson «• o 3 *. j 

Winnebago City Faribault Co Agl and Joint 
Stock & Sept 24-26 J P Hin4 pres, "h D 
Damon treas' M H Oliver sec 



MISSOURI. 

Belton. Belton Agricultural Association Auir 
18-12 ^ 

Cape Girardeau South-eastern district ael so 
Oct 13.17 EH Engelmann sec '"« »si so 

Chilticothe Sept 29 to Oct 2 O T Shour sec 

^4'S^ Knox Co .\gl and Mech Soc Auir 25-28 
J J Gacks sec » 3 -ra 

Fulton Callaway Co Agl and Mech Assn Sept 
i-S W H Vivion pres, D C McCue treas, JR. 
Penn sec •j'- 

Hamitton Hamilton Fair Aug 2V2S R w 
Napier pres 

"?. w tr ^i^T** "'^'rtct Fair .\ssn Aug 24-2S 

D W H Watson sec 
Kahoka. Clark Co AgricuUural and Mechanical 

Assodation Pair, Sept 1-3. w M Boulware, 

Pres't ; Joseph Vandolah, Secy 
MHan Sullivan Co Fair Asso Sept 9-ia Cora 



Rockport Atchison county agl and mech assn 

Aug 25-28 Miles Sickler pres, J W Raines treas 

J W Young sec 
St Louis St Louis fair Oct 5-10 RAuUsec 
Platte City Platte county agl, mech and stock 

assn Aug 25-29 Will Forman sec 
Trenton. N M C A I Ass'n Fair, Sept 15-18 G 

W Smith, Pres't ; W E Austin, Treas ; Peter H 

Yakey. Sec'y 
Unionville Sept 2-5 J A Hilferstine sec 

NEBBASKA. 

Auburn Nemaha county Sept 22-25 C F Neal 

sec 
Beatrice. Gage Co Society of Agriculture Fair, 

Sept is-18 
Beaver aty Furnas county Sept 29 to Oct 2 
Bertrand Phelps county Sept 22-25 I F "Wolfe 

Chadron Dawes Co Agl So Sept "W"W Wilson 
pres, Wm Wilson treas, B F Pitman sec 

Columbus Platte county Sept 23-25 C B Tom- 
lln sec 

Elmwood. Sept 15-18 

Fairbury, Jefferson county Sept 15-18 WW 
"Watson sec 

Fremont Dodge county Sept 29 to Oct 2 WH 
Haven sec 

Grand Island Hall county Sept 8-11 Geo F 
Ryan sec 

Indianola Red Wallow Co Agl Soc Oct 6-9 R 
Duckworth pres, J H Berge sec 

Lincoln Lancaster coun^ agl so Sep 22-25 A 
Greenamyre pres, Wm M Clark v-pres, S R 
Hall treas, Wm Foster, Saltillo, sec 

Madison Madison county Sept 15-18 J L Ryn- 
earsonsec 

Minden Kearney Co Agl Soc Sept 15-19 L M 
Copeland sec 

North Platte Oct 14-15 

Omaha. Nebraska State Fair Aug 27-Sept 5 
Robt "W Furnas, secy 

Osceola Polk county Sept 15-18 S B Moffett 
sec 

Plattsmouth. Oct 69 

Seward Seward county Sept S-ii Thos H 
Wake sec 

Stanton Stanton county Sept 29-30 H F Ste- 
phens sec 

St John Exh and Annual Fair Assn Sept 22 to 
Oct 2 Chas A Everett mgr 

Syracuse. Sept 29-Oct 2 

Tecumseh. Oct 13-16 

Tekmah Burt county agl so Sep 16-18 E B At- 
kinson sec 

Wahoo Saunders county Sept 15-18 L W Gil- 
christ sec 

York York county Sept 22-25 1. D Stilson sec 

NEW HAMPSHIBE. 

Bristol Bristol JVgl Assn Sept 1-3 John F Phil- 
lips pres, Smith D Fellows treas, Fred H 
Ackerman sec 

Rochester Rochester fair assn Sept 22-25 IW 
Springfield pres, A W Hayes treas, A S Parsh- 
ley sec 

NEW JEHSEY. 

Mount Holly Burlington county agl so Sept 

22-25 H C Risdon sec. 
Trenton Inter-State Fair Sept 28 to Oct 2 Jno 

Guild Muirhead sec 
Waverly N J State ii.gl Soc Sept 7-11 P T 

Quinn sec 

NEW TOEK. 

Albion. Orleans Co Fair, Sept 17-19. E A Row- 
ley, Pres't ; L H Beach. Sec'y ; A W Bamett 
Treas 

Ballston Spa Saratoga Co Agl Soc Aug 24-28 
Geo C Valentine pres, Seymour Rowley treas, 
Frank L Smith sec 

Batavia Genessee Co .4gl Soc Sept 21-24 A E 
Brown sec 

Bath Steuben Co Agl Soc Sept 29 to Oct 2 A C 
Bmndage sec 

Brockport Union agl so Sep 24-26 EUas Gar- 
rison pres R C Hull treas, G B Harmon sec 

Cairo Greene Co Agl Soc -Aug 25-27 A B Ste- 
vens sec _ , 

Cambridge Cambridge Valley agl society and 
Stock Breeders ilssn Jerome B Rice pres, H 
A Qua treas, John L Pratt jr sec 

Carmel Putnam county agl assn Ang 25-28 
Geo R Cole sec 

Canandaigua. Ontario County Agricultural So- 
ciety Fair, Sept. 2S, 29, 30, Oct 1. John B Hall, 
pres't ; Wm H Warfield, sec'y ; Jas S Hickey, 
treas. 

Canton St Lawrence Co Agl Soc Sept 15.18 H 
E Seaver sec 

Chatham Columbia Co Agl Soc Sept 8-11 \V A 
Dardess sec 

Dryden. Dryden Fair, Sept 22-24 S G Lupton, 
Pres't ; J B Wilson, Sec'y 

Elmiia. Chemung Co Fair, Ang 31, Sept 4. 
Frank Cassada, Prest ; Geo McCann, Sec'y , 
B J Young, Treas 

Fonda Montgomery Co Agl Soc Sept 7-10 J B 
Martin sec 

Homellsville Homellsville Farmers' Club fair 
and Races Aug 24-28 L A "Waldo pres, Chas 
Adsit treas, C R Mason sec 

Ithaca. Tompkins Co AgricuUural Society Sept 
S-II A G Genung, secy 

Jamestown Chath Co Fair Sept 1-4 O W Her- 
rick sec 

Jamestown. Warren Co Fair, Sept 15-18 

Johnstown Fulton Co .\gl Soc Sept 2-5 Eugene 
Moore sec 

Lowville. Lewis Co Agricultural Association 
Fair, Sept 15-18 W J Milligan, Sec'y and Treas 

Lyons "Wayne countv agl fair Sep 17-19 W A 
Langdon pres, D S Snyde r treas, A F Sheldon 
sec. 

Alalone Franklin Co Agl Soc Sept 22-25 "W J 
Mallon sec 

Mineola, L. I. Queens county agl so June 17-iS 
and Sep 22-26 Thos Mott pres, Thos H Bacon 
treas, Jacob Hicks, Old ^Vestburg. sec 

Newport. Newport Agricultural Society,' Sept 
S-io willard Ingham, prest; B F Petne, secy, 
Middleville, NY 
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Norwich Chenango county agl society, Sep 1-4 
S A Jones pres 

Newburgh Orange county agl so Sep 15-18 
Augustus Denniston pres. Hariy M Waiing 
treas, D A Morrison, Montgomery, sec 

Nassau Rensselaer county fair "Sep 22-^5 Geo 
Witbeck sec 

Oneonta Central New York fair Sep 14-17 "W 
L Brown pres, H M Bard treas, L L Hunting- 
ton sec 

Plattsburgh Clinton Co Agl Soc Sept 8-11 W 
T Burleigh sec 

Foughkeepsie Dutchess county agl so Sep 22-25 

Reginald Rives pres, C W SwUt treas F R 

Bain sec 
Riverhead. Suffolk County Agricultural Society 

Fair, Sept. 29-30. Oct 1. Sylvester M. Foster, 

sec'y. 
Rochester Western New York Fair Sep 28 to 

Oct 3 H .A Kingsley sec 
Rome Oneida Co Agl Soc Sept 21-25 W D 

Reese sec , 

Sidney Sidney Fair Assn Sept 9-10 R. McKin 

non sec 
Syracuse. State Fair, Aug 31 to Sept 5 Jas B 

Docharty sec 
Schoharie. Schoharie Agricultural Society Fair, 

Sept 28-30. Daniel W Jenkins, Prest ; John 

B Grant, Supt of Pri"»ileges; Frank K Grant 

sec'y 
"Watertown. Jefferson Co Agricultural Associa- 
tion. Sept 8-1 1 J Sterling SiU, prest. Adams 

Centre; Frank M Parker, treas, Dillin; W R 

Skeels, secy 
Westport. Essex Co AgricuUural Society, Sept 

15-17 w A Tucker, prest; A J Daniels, treas; 

C E Stevens, secy 
Watklns Schuyler county agl so Sep 29 to Oct 

I Al Hunter pres. Geo C Walte treas, Jas P 

Frost, Montour Falls, sec 
Warsaw Wyoming Co Agl Soc Sept 29-30 A' A 

Luther pres, John UnderhiU treas, W R Craw- 
ford sec 
Waterloo Seneca Co Agl Society Sept 29 to Oct 

I E Nugent sec 
Whitneys Point, Broome Co Fair Sept 1-4 F E 

Allen sec 

NORTH CABOUNA. 

Raleigh North Carolina state agl assn Oct 20- 
B Cameron pres, John Nichols sec 

OHIO. 

Akron Summit Co Fair Sept 29, 30 and Oct 1, 2 

Albert Hale sec 
Ashland Ashland fair Sept 8-11 A W Fritz- 

inger sec 
Athens Athens county fair Aug 25-28 S F 

Wolfe pres, W F Scott trea, C S McDougall sec 
Bowling Green Wood county Fair Co Sept 29 

Oct 3 A S Ropce pres, J G Hickox treas, W R 

Noyes sec 
Boston. Clermont Co Agricultural Association, 

Sept 8-11 E D Prather, prest. Felicity, O; John 

Rowan, secy, Blowville, O 
Bncyrus Cra"<rford coun^ fair Sept 22-25 E B 

Monnett pres, B Beal sec 
Burton Geauga county fair Sep 15-18 P W 

Merriman pres, H C Tuttle treas, P W Par- 
melee sec 
Bellefontaine Logan county fair Sept 20, yj. 

Oct 1-2 Banner M Allen sec i- », a-. 

Bellevue BellevueFairCo Oct 6-9 GSLanter- 

man pres, J W Close treas. Gus Dangeleiser sec 
Cadiz Harrison county fair Sep 30-Oct 2 A D 

McGuire pres, \r S Cessna treas, J C Glover 

sec 
Canal Dover Tuscarawas Co Fair Sept 29, 30 and 

Octi.2 HWStrebsec 
Canfield. Mahoning Co Agricnltural Society 

Pair, Sept 29. 30 and Oct i. B PBaldwin, Pres't 

Tiger, Ohio ; H A Manchester, Treas, Canfield, 

Ohio ; J H Ruhlman, Sec'y. Youngstown, Ohio 
Canton Stark Co Fair Sept 22-25 ABCorrell 

sec 
Carrollton. Carroll Co Fair, Sept 22-25 C A 

Tope, secy 
Celina Mereer county Ang 18-21 C W Ralfhill 
Chagrin Falls Cuyahoga county agl ss Sept 

22-25 L R Dunham pres, H M Bigalow treas, 

Tr^on Bailey sec 
Chillicothe Ross county fair Aug 4-7 Clark \r 

Story pres. Theo Spetnagel treas, Henry W 

"Woodrov? sec 
Cincinnati Hamilton county agl so fair Carthage 

Aug 18-21 B P Critchell pres, D L Sampson sec 
drcleville. Pickaivay Breeders' Association 

Fair, July 21-24 ^^ E Morris, prest; W S Smith, 

treas; A J Grigsby^ secy 
Columbus. State Fair, Aug 31-Sept 4 W W Mil- 
ler, secy 
Coshocton Oct 6-9 
Crotan Hartford Central agl so Sept.S-ii LS 

Clark sec 
Delaware. Delaware Co Fair, Sept 15-18 EA 

Fumiss, secy 
Eaton Preble cxjunty fair Sept 21-25 J E An- 
derson pres, C F Brooke Jr treas, Heniy H 

Farr sec 
Elyria Lorain county fair Sep 29-Oct 2 J L 

Reed pres, J E Willard sec and treas, 
Findlay Hancock county fair Sep 23-26 M C 

Greer pres, J G Hull treas, J J Cole sec 
Fostoria Northwestern Ohio Fair Co Sept S- 11 

L McKee sec 
Fremont Sandusky county agl so Sept 29. v 

Oct 1, 2 SB Cole pres, T A Lang treas, Jas A 

Smith sec 
Gallipolis Aug iS-21 H C Johnson pres. Chas E 

Clark treas, S H Eagle sec 
Georgetown. Brown Co Agricultural Society 

Fair. Oct 6-9 J W Hederick, secy 
Greenville Darke county agl so Aug 24-2S J M 

Brown pres, F M Eidson treas. Jno P Lucas sec 
Hillsboro. Highland County Fair, July 21-24. 

S P Scott, pres't ; H L Wiggins, seCy. 
Hicksville Hicksville Fair Sept 8-1 1 J M Ains 

worth pres, J E Cobum sec 
Huntington Sept S-i2 
Jefferson Ashtabula county fair Sep 22-25 G ■ 

S Harvey, pres, L M Comwell treas, B F 

Perry sec 
Kenton Hardin county fair Oct 6-9 J M Fishe 

pres, F H Rummel treas, AM Rice sec 
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Kinsman Aati^-iS R J Forbes sec 
l^ncaster Fairfield county fair Oct 13-17 T J 
Barrpres, A I Votys treas, W T McCIenoghan 

I^banon 'Warren county fair Sept 8-1 1 Huse 

Bone pres, F M Cunnineham treas. Geo W 

Carey sec 
lima Allen county fair SepS-xi Henry C 

Adgatepres, A D Miller treas, Miner A At- 

mnr sec 
Usbon Columbiana county fair, Sep 15-17 J F 

McQueen pres, B N Brown treas, E F Moore 

sec 
tendon Madison Co Fair Sept 8-11 E B Pan- 
cake sec 
McConnellsville ^Morgan county fair Sept 1-4 

John G Walker pres, J W McElhiney treas. 

M E Oinford sec 
Mansfield. Sept.29-Oct2 Newton Charles, secy 
Manon, Manon county fair Sep29-Oct2 Albert 

Ostrarn pres, S N Titus treas, J E Waddtll 

sec 

Marietta Washington county fair Repta-4 FG 

Best pres, J H McConneU treas, J C Brenan sec 

Blanrsville Union Co Fair SeptM-35 OBlin- 

coin pres. J J watts treas. E W Porter sec 
Mechamcsburg Central Ohio Fair Aue 4-7 F s 

Barrsec 
Medina Medina county agl so Sept 8-10 FA 
Branch pies, AT Spitzer treas, Hiram Good- 
wonsec 
MillersburK Holmes county fair Sep 2g-Oct2 

GFGHbertsec 

Montpelier Montpelier union asl so Sept 22,2'; 

FMEordsec «-—••» 

Mt. Gilead Morrow county fair Oct fro W O 

Thumapres, J M Moody treas, OJMfllersec 

Ilapoleon Henry county fair Sept 15-18 HC 

Gpoeschnerpres RB Heller treas TL Halter 

sec 

Napoleon Napoleon Fair Sept le-iS T X, Hal- 

tersec 
Newark licking county fair Aug 25-28 C W 
Martin pres» A J CriUy treas. Ad C Seymour 
sec 
New Bremen Sept 1-4 

New I^exington Fmy county fair Sept 15-18 
A E "Wilson pres, E S Martin tieas, Tas E 
Cirran sec 
Norwalk. Ijcking Co Agricnitural Society Fair. 

Aug2S-^ Ad C Seymour, secy 
OrmUe. The Great Central Ohio Fair, Oct So 

Proctor E I.eas, setrr 
Ottewa. Putnam Co Fair, Oct 6-10 B F Seitz, 

pre;^; A P Sandles, secy 
Paulding Paulding county fair Sept 15-18 J I, 
Slagerpres, Floyd Atwill treas, FMBashore 
sec 
Pomeroy Rock Springs Fair Assn * Sept I-s 

B F Knight pres, Edw I, Reiser sec 
Portsmonth Ohio valley agl so July 28-31 Theo 
Doty pres, Floyd I, Smith treas, Edgar F 
Draper sec 
Proctorville lAwrence county fair Sep o-ii 
M 1. Whitley pres, C J Reynolds treas W W 
Reckard sec 
Ravenna Portage connty fair Sept 15-17 C C 
Gardner pres, Chas A I.ambert treas, X^ayette 
Smttbsec 
Ricbwood Tri-countyfair Oct 13-16 J E Robin- 
son sec 
Salem. The Salem Fair and Exposition Co. 
Acnnuat Fair, Sept. 8, 9, 10. Race Meeting 

Sandudcy Sept 22-25 SC Front pres, C B Wil- 
cox treas, Jno T Alacfc sec 
Sarahsville Noble connty fair Sept i6-i8 W S 
Spiiggs pres, C I, Hillyer treas, Arthur Mc^ 
Williams sec 
Sidney Shelby Co Fair Sept 22-25 J E Russell 

sec ■ 

Smithfield Jefferson county agl so fair Sept 

23-25 A. I» Sutherland pres, JO Hayne sec 
Springfield Clark Co Fair Aug 25-28 Wm Ten- 
kins sec Seth ■" 
Toledo Sept2i>26 
Troy Miami connfy fair Sept 28-30, Oct 1-2 

W^ITenneysec 
QpperSandusIgr Wyandott county fair Oct .5-8 
S«? <^ett pres, Henry Kear treas, Oscar 
BUhardtsec 
TTrbana. Champaign Co Fair, Aue 18-21. T W 

CiowLSec'y 
VaaVTcTt Sept8-ii 

■Warren TmmbnU connty fair Sept 8-11 S F 
Bartlett pres, O D Morean treas, Jas I, Ken- 
nedysec 
"Wasliington Guernsey county fair Sept 20- 
Oct2 MaJ J w Moore pres, KS Frame tresK 
VDCraijcsec 
Washington CH Fayette county fair Aug 11-14 
I.CManowpres, H D FurceU treas, IT B Ball 
sec 
Wanseon. Fulton Co Fair, Sept 22-25 Thos 

Mikesell,secy 
^^est TTnion. "West Union Fair, Sept-8-ii T W 

EIIison.secy 

Wapakoneta Auglaize Co Fair Sept22.2<; MT 

Crawford sec «- j j 

Wooster \7ayne connty fair Sept 1-4 A Cnn- 

ninsham pres, W A W^ilson ireas, I N" Kinney 

Xenia Greene coun^ fair Aug 11-14 R R 

Gnevesec 
Zanesville Muskingum connty fair Sept 8-1 1 

S A Baldwin pres, Jas E Tanner treas. J D 

Mercersec 
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OBEGOir. 

Salem Oregon State Fair Oct 7-15 CB Irvine 
sec 

EEJOrSYliVAKIA. 

Allentown. lehigh Connty Agricuttnial Society 

Fair, Sept. 21-25 WKMohr.secy 
Bene Vernon Oct 6-8 J S Jones sec 
Betlilehem Great Inter-state Fair Sept is-i8 

J Walter lovatt pres, Geo H Young treas, 

HAGtomansec 
Eloomsbarg Columbia Co Agl Hortic and Mech 

A^n Oct 13-17 John S Mensch pres, James 

C Blown treas, A N Yost sec 
Bni;^ttstown. Arion Agricnltural Association 

Fair,Oct_^&« Hugh !««, prestj Wm Melvin, 

sec^SoiithBiiisettstowiL.£^ 



Cambridge. Central Crawford Co. AjnicultUTal 

Soaety Fair. Sept 23-25. Chas D Eckles. 
pres't; Albert S Faber, sec'y: John R Cease, 
treas. 
Carlisle Cumberland Co Agl Assn Sept 29 to 
Oct 2 Chas H Mullin pres. John Stock treas, 
WHnrcreasec 

Carmichaels Oct 7-S J c Kerr pres, Ewing 

Bailey treas, L vr Gwyns sec 
Cocfaranton CcxJlranton Agl So Sept 16-1S 

Hug Smith pres. Jess Moore treas. John H 

Adams sec 
Forfcville Sullivan Co Agl Soc Sept 30 to Oct 2 

M R Block pres. E S IjtUe treas. JI. Hoagland 

Hartlngton. Sept. 8-10. S J Young, sec'y 
Kittanning Aug 18-23 T McConnell sec 

,.!fV''™- Keystone Co Agl & Hor Soc Fair, 

rSf^ Jacob R Heffner. Pres't. Monterey. Pa 

J D TVamer. Tieas : J p Hines, Sec'y 
Leighton Carbon county industrial so Sept 29 

Oct2 H Miller pres. V ScHwarz treas, CW 

Bower sec 
Milton Milton driving park and fair assn Oct 

6-9 w A Dean pres, M H Barr treas, H W 

Chamberlain sec 
Merc«r Mercer cential agl assn Sept 2Q-Oct i 

JnoPOrrsec ' 

New Castle l,awrence county agl so Aug 25- 28 
A I, Martin s c 

^''.^^' .^"•'•"S Parker agr assn Sept 8-.1 

G A Neidle see 
Reading Berks Co Agl and Hortic Soc Sept 

15-18 James McGowan pres, Milford X Ritter 

trea-<!. Cyrus T Fox sec 
Sttoudshurg Monroe county agl so Sept 8-12 

J H Shiill pres. R B Keller treas. T C Brown sec 
Stoneboro. Mercer Co Agr Soc Fair, Sept 22-24 

R J McClure, Pres't. Sandy I,ake. Pa: R p 

Cann Treas ; J P Hines. Sec'y 
Titusville OCVAglAssn Sept S-u C M Hayes 

Washington Western Penn Agl Assn Sept 16-18 
Geo M Cameron pres, Jas K Mitchell treas, 
Julius LeMoyne sec 

■WestBeld Cowanesqne Valley .\K\ Soc Sent 
l?-i8 Charles C Williams sec 

HHOI>£ ISIiAND. 

Cranston Rhode Island state fair assn Sept 7-1 1 
F E Perkins pres, E H Potter treas. W W Dex- 
ter sec 

Woonsocket Sept 15-17 Col John W Ellis pres, 
John R Boyden sec 



Columbia Colnmbia Fair Association Fair. Oct 
t^ J^ ^ Waldnge Pres't : J J Fleming.Treas: 
B S Thom^* Sec'y, Hurricane Switch. Tenn 

Dyersbnrg Dyer Co Fair Assn Oct S-12 T C 
Gordon sec 

Murfieesboro Rutherford county fair assn Oct 
w WR jarratt sec, T W Cox treas. J CCul- 
lum sec 

TEXAS. 

Beton. Bell Co Fair Association Fair, Tnlv 2i-2<; 

Ben D I,ee. prest; I, K Tarver. secy 
Corsicana Oct6-9 FC Hand sec 
Dallas Texas State Fair and Dallas Exp Oct 

10-23 J T Trenzaut pres. C A Cour sec 
Galveston Texas Coast Fair Oct 27-31 R T 

Wheeler pres, Joseph lobit treas, F w Maley 

Hillsboro Hill Co Fair Oct 2S-30 

Taylor Taylor Fair Assn May 6-8 Mrs J T 

Hayshp pres, A. J McCarty sec 
Victoria Soutowest Texas Fair Oot 6.10 LD 

Heatonpres, D H Regan treas, I,NHofersec 



VEKMONT. 

Barre. Washington and Orange Counties Fair 
(open to the world), at Granite City TrotUne 
^k, August 18-21 J Dunlop Smith, pres't: 
Herbert A Rugg, sec'y 

Brandon. Brandon Fair Association Fair, Sept 

Fair Haven Western Vermont agl so Sept 22-25 
§f=£*.?^S5 E Bussey pres, H K Sheldon sec 
R C Reed treas 

Rutland. Rutland Co. Agricnltural Society Fair 
Sept. 8-11. G T Chaffey, pres't; F A Field,' 

Woodstock. Windsor Co Agr Soc Fair, Sept 22-24 
J E Montague, Pres't ; H C X,ockwood, Treas^ 

John S Eaton. Sec'y ' 

Wato-bnry. winooski Valley Agricnltural As- 
sociation, Sept 8-10, E G Hooker, Sec'y 

VTEGINIA. 

Leesbnrg Ixmdonn Co I, St Exh Assn Aue 2<; 27 

H C Sellman sec * ^ ' 

Richmond Virginia state agl and mech so Oct 

13-16 J S Watkins pres, WG Owens sec 
Staunton Sept8-ii G A Mowry pres, Heberker 

sec 
Suffolk Suffolk fair and agl assn Oct 20-21 

GWNumey pres, J Walter Hosier sec 
^TEST VTBGIHIA. 
Clarksburg Sept 35 

New Martinsville _ Sept 1-4 S R Martin sec 
Wheeling. Exposition and State Fair, Sept 7-17 

Geo Hcok, Sec'y _ ^ ' '' 

"WASHIlfGTOir. 

^'f^^J^"?^ Wash SUte Fair Comm Sept 28 
joxm Reed sec * 

Spokane Fruit Fair Assn Oct 1-3 Tohn A 
Finch pres, F w .Smith genl mer 

TacojM Peirce Co Agl and ludl Soc Sept 14 20 
A C Vonng pres ^ ' 
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Arcadia Arcadia Agl & D P assn Aug 25-2 
F C Bichmond sec 

Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-1 1 ; J J McGeehan. Pres't ; John A Wat- 
son, Treas ; R F Spencer. Sec'y 

Augusta Eau Claire county agl assu SeptS-xi 

A G Cox sec 

Baraboo Sauk county agl so Sept 29-Oct 2 J S 

Ball sec 
Beaver Dam Dodge county agl so Sept 20-Oct 2 

CW Harvey sec 
Black River Falls Jackson county agl so Sept 

,1-4 F F Oderbolz sec 
Bloomington. Blakes Prairie Agricultural So- 
ciety Fair. S^ept 9-11 W H Glasier. secy 
Boscobel Boscobel D P assn Sept 1-4 Jud P 

Walker sec 
Cedarburg, Ozaukee county agl so Oct 1-3 D E 

McGinley. sec 
Chetek. Barron Co Fair, Sept 9-1 1 Jos E Cart- 
wright secy 
Chilton Calumet county agl so Sept 7-9 I, D 

Dorschell sec 
Chippewa Falls Northwestern Wis agl and ind 

assn Sept 14-19 Jesse R Sharp secy 
Cumberland Cumberland AgX and Driving Park 

iVssn Sept 2-4 H s Comstock 
Uarlingtou. Aug 25-28. James Haskin. Pres'l; 

David Schrieter. Treas ; Geo F West. Sec'y 
Dodgeville Iowa county agl so Aug 18-21 J M 

Reese sec 
Dutand Pepin county agl so Sept 23-25 J J 

Morgan, sec 
Elkhom VTalworth county agl so Sept 29-Oct 2 

S Mitchell sec ^ 

Ellsworth Pierce county fair Sept 23-25 JC 

Denniston sec 
Fennimore Trotting Meeting Sept 23-25 Wm 

Rogers pres 
Fon du Lac Fon du Lac Kite Park Sept S-12 

D W McKenna sec 
Friendship Adams county agl so Sept 21-25 

B Knight sec 
GalesyilTe. Trempeleau County Agricultural 

Society. August 18-21 F. G. Davis, secy. 
Glenwood St. Croix Western Wisconsin Sept 

9-11 D H Syme 
Grantsburg. Burnett Co Agricnltural Societv 

Fair, Sept 9-11 "' 

Green Bay Brown county Sept 8-11 DW Flat- 
ley 

^°l*2'*^"= Outagamie county agl so Sept 22-2? 
H T Buck sec 

Hudson St Croix county agr so Sept 16-18 HF 
Dinsmore, sec 

Janesville Rock county Sept 15-iS DW Watt sec 

Jefferson Jefferson county agl so Sept is-18 
J I. Kearney sec r 3 

Jonesville. I25.000 Trotting and Facing Meet- 
ing, July 21-25 

Keirauuee Juneau county Sept 16-19 Adolph 

Lancaster. Grant County Agricultural Associa- 
tion Fair, Sept 16-18 Oelos Abiams, prest; T A 
Burr, secy 

Lodi Lodi union agr so Sept 9-11 A H Hinds 

Manitowoc Manitowoc county agl so Sept 9-12 

C H Sedgwick sec 
Mauston Juneau county agl so Sept 8-10 I C 

Baldwin sec 
Menominee. Dunn County Agricultural Asso- 

?^^°S..??"^' -^P* '5-17 Henry Miller, prest; 
,.J B Chickenng. treas: Geo Gallaway. secjJ 
Mernllan Menllan D P & .4 assn Aug 2;-^ 

ADMemllsec ' 

**S'J^i??e«! Wisconsin State Fair. Sept 21-26 

T J Fleming, secy, Madison, Wis 
Mineral Point Southwestern Wisconsin fair 

Sept 8-11 WH Bennett sec 
Mondovi Buffalo county agl so .\ug26-2S Alex 

Monroe Green county agl so Sept 2-! R A 

Stter pres. Frank Smock sec o " ji 

Neillsville Clark county agr so Sent 1-4 c \t 

Bradford sec » v. .>i 

New London Waupaca, New London Fair and 
Racing Sept 15-18 Ceo Werner 

Oshkosh. Oshk osh Fair Association Race Meet- 
ing. June 25-28 Fair and Exposition. Sept 9-12 
John Laahs, Pres't; Geo Hilton. Treas ■ CE 
Angell, Secy. ' " 

Phillips. Price Co Agricnltural Societv Fair 
Sept 17-19 John T Riff, secy ""^^y '■air, 

^9?? 4." ^"^ Vaad du Lac Kite Park Sept S-12 
D W McKenna ^ 

^^U^f Mo "'"'*""'"*'' ^P*'S-'7 Kennedy 

Rhinelander Oneida county Sept 7-9 A M 
Rogers 

Richland Center Richland county ael assn 
Sept 29-Oct 2 J G Bunnell sec 

Rio Columbia county agl so .Sept 15-17 Ken- 
nedy Scott sec 

Seymour Seymour Fairand Driving Park Sent 
10-12 HJVanVaren ^ P* 

Sfewano Shawano county Sept 28-30 Louise 

St Croix Falls Polk county fair so Sept 2V2-; 

Fred Hudson sec i i J *o 

Stevens Point Cen Wis Agl Mech & ScientiHc 

assn Aug 25-27 GeoBOstersec 
*^??,'^?'''- Aug 25-28 S E Houghton, prest- 

A J Kellman, treas; F G Davis, secy 
Tomah Monroe county agl so Sept 22-24 M / 

Hinemansec •--,»- 

^■^SJ"? , ^«™°n county agl so Sept 15 18 

FW Alexander sec r 3 a 

Waukesha Waukesha county agl so Aue 21^^28 

GFHBarbersec ° . » ^" 

Wausau Marathon county agl so Sent 17-10 

EBThayersec ' ^ 

Wautoma Waushara county agl so Sent 21-25 

WBerraysec »- o a 

Weyauwega Waupaca county Sept 22-2C A L 
Hutchinson j -^ 



CANADA. 

*''",°°.'«'0'>' North Lanark agl so Sept 290ct 1 
AUilsonpres, Jas Robertson treas. wp Mc- 
Ewen, sec 

Belleville, out Bay of Quinte Dist Exhibition 

r-ff'-'S:'?, WN Ponton pres, J M nSriey sec 
Godench, Ont Great Northwestern Eithibition 

Sept 22-24 James Mitchell sec 
London. Ont. Western Fair of 1896, Sept lo-io 

Thos A Browne, secy » .- » 

Montreal Provincial Exh Sept 10-19 S C Slt^ 

venson Mgr r » ^ s.,^ 

Ottawa Central Canada Exh Sept 17-26 E M 

Mahon sec. — » 

Peterborough, Ont Central ExhiblUon Sent 

21-23 Geo B Elliott pres, W J Green sec 
Sherbrooke. Que Great Eastern Exhibition 

Aug3i-Sept5 HRFrasersec 
Stanstead. Que Stanstead fair Aug 10-20 

HE Channel sec 
St John N B St John Exh Assn Sept 22 to Oct 

2 Chas A Kverett sec .- " v^i. 

Vankleek Hill, Ont Prescott county agl so Sept 

^5-J7 Dennis Hurtey pres. F W Thistlewaiie 

Expositions. 

Baltimore, Md. 1896. Indefinite 

City of Mexico. International Exposition n«« 
cation as a National ExhibitTA?!? OmS^s 
an International Exposition. Sept. j,"*^"" °* 

*^«s! jSly 2°; '^=""^"'»' Exposftion commen- 

Dallas, Tex. 1896. Oct 12 to Nov. ij. 

Milwaukee. Wis. Sept 12-Oct 17 John E Hansen 
secretary and general manager ""uoen, 

Montreal Montreal Exp Co Sept 10-19 S C 
Stevenson sec 'y o \. 

Nashville, Tenn. 1896. Sept i to Dec. 24 

Omaha. Neb. Trans-Misassippi and Interna- 
tional Exposition, June i-Nov. 30, 1898 

St Louis Mo. 1S96. Indefinite. 

Toronto. Canada. Canada's Great Exposition 
mfl,Sfr8eran''l'ic^"« ^' '" ^P' " "J 

Conventions, etc. 

Boston. Mass. World's Food Fair. Oct s-Nov 9 
^.■^"^•w-™ Fourth of July Celebratwn. 

St. Paul, Mmn. G. A. R. Reunion. Sept. 2-s. 

St. Louis. Mo. NaUonal Republican Conv«n- 
tion. June 16. 

Minneapolis, Minn. K. of P. ConvenUon Aue 
31-Sept 5 ' »• 

Grand Rapids. Mich. United States Letter Car- 
riers' NaUonal convention. Sept. Robert 
Milne, cor. sec'y. ".i/ucn. 

Santa Cruz. Cat 'Water Carnival, June 

Minneapolis. Minn. American Philate'lic Aaso- 
ciation. Aug. *»«.«- 

New London, Conn. Celebration of New Lon- 
don s 250th Anniversaiy. May 6-7. 

J°J5B^^''°'„5'- Firemen's State ConvenUon 
October, 1896. • 

Pittsburgh, Fa. National Prohibition Conven- 
tion, May 27. -..wiAvcM 

Lockport, N. Y. Fifcmen'i State Convention, 

August 
Buffalo. N. Y. National Educational Aasoda 

tion Convention. July 7-11. .~~cia 

Beloit, Kas Annual Encampment Kansas 

G. A. R., April 21. 
Council Bluffs. la. Y. P. S. C. E. of Iowa State 

Convention, Aug. 25-27. 
Milwaukee, Wis. National Republican Leame 

Convention in August. * 

Chii^go, III. National Democratic Convention. 

Pittsburg National Convention Brotherhood of 

St Andrew. Octoberi5-i7. 
Richmond, Va. United Confederate Veterans 

Reunion, June 30, July 2 tvt.oua 

^'i.^'J'l' ^°- Fourteenth Annual Meeting 
™^',"?'.*'=!'"''y Association of U. S , Oct. 20 
Philadelphia. Wissahickon fteighUHoreeShow, 
May 26-30. Richard M. CadwaUder, Sec'y 

^^?5l', *J*^- .Bench Show New England Ken- 
nel Club. April ao-23. 

^^^^i^^'^: ^- State ConvenUon Knighta 

of Pythias, July, 1896. 
Minneapolis, Minn. PhiUtelic Sons of America 

August 

Cedar Raptds, la. State Bicycle Meet, July 3 & 4 
Cincinnati, O., July 8k>o. Grand Lodge B P O E 
Louisville,. Ky. LAW Meet 



$25.00 

PER YEAR 

SAVED 



By using our new wonderful 
process for making Laundry 
and Toilet Soap in twentv 
minutes. Agentacan make 
big, money canvassing and 
selling family rights. One 
family right mailed to any 
address for a silver quarter 
or thirteen two.cent stamps. 

ROANOKE SOAP CO. 

Drawer 13, Roanoke, Va. 



WISCOHSIN. 



^Shn'^en!^^^ """'^ agl so Sept 15-17 

■*^^§rii^"*'^^'°'"°*'^^*^'*° Sept 14-16 John 
Appleton Appleton Track and Driving Park 
Sept 1-4 M F Barteau * 



West Superior Douglas county agl so Sent 20. 
Octi Jas S Bishop sec ^ ^ 

'West Bend 'Washington county agl so Sept26-2S 
Joseph Ott sec 

^.^5'^'^'^ Lacrosse county agl so Sept 29- 
Oct 1 OS Sisson sec ^ 

Whitehall Trempealeau county Ind Agl and 
D P assn Sept 1-4 P A Georee nres FN 
Trowbridge tr^s. H H Scott ^l^ ^ ' ^ ^ 



IWAN^ 



T the work of one or two 
more large concerns who re- 
cognize the importance of good distributing 
and who want the very best service to be had. 

J.A.CLOUGHrS™: 

Reference: Fuller & Fuller Drug Co 



June, 1896. 
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Sioux City, la., May 27 to 30 

Johnstown, Pa., May 29 to 30 

Colorado Springs, Col., May 30 to Tune i 

Columbus, O., June i to 5 

Concord, N. II., June i to 6 

Oswego, Mich., June 2 to 4 

ineetwood, N. Y., June 2 to 5 

Port Huron, Mich., June 2 to 5 

Hamburg, Out., Junes 104 

New Hamburg, Ont., June 3 to 4 

Denver, Col. , (Overland Park) June 6 to 13 

Siratfoid, Out., June 9 to 11 

Sanborn, la., June 9 to 11 

Bancroft, Mich., June 9 to 11 
Cleveland, O., (South cfleveland Driving Park) 
June 9 to 12 
Sidney, O., June 9 to 12 
Medford, Mass., (Hick's track) June 9 to 12 
Omaha, Neb , June 9 to 13 
Tilsonburg, Ont., June 16 to 18 
Ottumwa, la., June 16 to iS 
Medford, Mass., (Mystic Park) June 16 to 19 
Lima, O., June 16 to 19 
Lincoln, Neb., June 16 to 20 
Mineola, L. l.,_June 17 to 18 
New London, 'Wis., June 17 to 18 
Fenton, Mich., June 17 to 18 
Manchester, la., June iS to 19 
Lake Geneva, Wis., June 20 
Saugus. Mass.. June 22 to 26 
Holly, Mich., June 23 to 25 
St. Thomas, Out., June 23 to 25 
Dubuque, la., June 23 to 26 
Bradford, Pa., June 23 to 26 
Oshkosh, Wis., June 23 to 26 
Red Oak, la., June 23 to 27 
Waverly, la., June 24 to 25 
Lake Geneva, Wis., June 27 
Chicago, (N.-W. A. T. & P. H. B ) June 27 to 

Detroit, Mich., (Highland Park) June w to 
July 4 ' V o- 

Chicago, HL, (Washington Park) June 30 to 
July 4 ■" -^ . 

Medford, Mass., (Hick's track) June30to July4 
Concord, N. H.. June 30 to July 4 
Cambridge City, Ind., June 30 to July 4 
Anaconda, Mont., June 30 to July 18 
Peoria, 111., July 1 to 4 "^ •" •' 
Hamilton, Ont., July 1 104 
Sioux City, la . July i to 4 
Peoria. III., July 1 to 4 
Bloomington, ill., July i to 4 
Oshkosh, Wis., Jufv 1 to 4 
Johnstown, Pa., July 1 104 
St. Marys, Pa., July 2 to 4 
Youugstown, O.. Tuly2to4 
Oskaloosa. la.. July 2 to 4 
Canton, O, July 2 to 4 
Ottumwa, la , (mile track) July 4 • 
Lake Geneva. Wis., July 4 
Sumner, la.. July 2 to 4 
Elk Point, S. D.. July 3 to 4 
Alton, III., July 4 to 7 • 
Grand Rapids, Mich.. July 6 to 10 
J,«"*i' ^"•' (I"8a»s l^rk) July 6 to lo 
Windsor, Ont., July 6 lo 1 1 
ft^venport la., July 7 to 10 
I'-lkhart, Ind . July 7 to 10 
Warren, O., July 7 to 10 

Cleveland, O., (South Clevetand Drivins Park) 
July 7 to 10 

Mendota, HI.. Julv 7 to 10 

Medford, Maas., I Mystic Park) Julv 7 to 10 

Lake Geneva, Wi.s . July . i to iS ' 

Sau^s. Mass., July 1310 17 

Saginaw, Mich . July 13 to iS 

Samia, Ont., July 14 to i6 

Galesborg, HI., July 14 to 17 

Aurora, lll..(IlHnoit, VrlIcvCircuit)July 14 to 17 

Detroit, Mich., (Detroit Driving club) July iS 

Butte, Mont.. July 30 to Aug. 15 
Aylmer. Ont., Ju.y 21 to 23 
Roodhouse, 111., July 21 to 24 
arcleville, C. July 21 to 24 

?'5f?"},'," J ^ V''""." ^""<=>- Circuit ) J,:l..-. to 14 

Joliet, 111., (Riverside Part) July 21 to 24 

btreator.IH,July2it0 24 

Janesville, Wis., July 21 to 25 

Atchison, Kan., July 22 to 23 

Ilolton, Kan. I July 7 to 30 

Coldvater, Mich.. July 27 to 30 

Biaiitford, Out., July 2S to 20 

La iaalle. 111., July 28 to 31 

Quincy, 111, JuIvsStoji 

^"«'«nd, 0.,(CleveIauJ Driving 11irk)JuIy 27 

Columbus, O , Ang. 3 to 7 
Bainbridge, Ind.. Aug. 1 to 7 
■Concord. N. H , Aug. 3 to 8 
Wingham. Ont.. Aug. .t to 6 
Cleveland, O., (South Cleveland Driving Park) 
Aug. 4 to 7 f I 

Mech-inlcsburg, O., Aug. 4 to 7 
ChilUcothe, O.. Aug. 4 to 7 ^ 
Hagerstown, Ind., Aug. 4 to 7 
Griggsville, III., Aug. 4 to 7 
Youngslown, C, Aug. c to 7 
RuahviUe. lli., Aug.lo to 14 
Bloomington. Ill , Aug. 10 to 14 
Sheridan, Ind . Aug. 10 to 14 
IJorl Wayne. I nd., Aug. 10 to 15 
Webster City, la.. Aug. ii to n 
Port Huron, Mich.. Aug. 11 to" 14 
Warren, O.. Aug. 11 to 14 
Jacksonville. III., Aug ii to 14 
'Medford, Mass., (Mystic Park) Aug. 11 to 14 
Macomb, 111., Aug. 17 to 21 ' 

FarmerClty, HI.. Aug 171021 
I.et>anon. Ind.. Aug. 17 to 21 
Carroll, la., Aug IS to 2( 
Decatur, 111., Aug. 18 lo 21 
Independence, la.. Aug. 18 lo at 
Anamom, la., Aug. 18 to 21 
Rich Hill, Mo., Aug., iS to 21 



Kittanning, Pa., Aujt. iS to :i 

Ottumwa. la., (mile trac::) Mi". 18 to 21 

Bclton, SIo., Aur;. iS to 22 

Alpena, Mich , Aujj.-igto 21 

Galcsburrr, 111., Au::. 24 to tg 

Boston. Mass., (New i:ngla:id Breeders) Au". 2S 

Pana, 111 . Aug. 25 to 28 

Ilcdnck. ta.. Aug. 25 to 28 

V/yoming, HI., Aufj. 25 to 2S 

Fairfax, la., Aug. 23 to 28 

Champai-jn, 111., Auj. 25 to 28 

Frankfort. Ind., Aufj. 25 to 28 

Woodstock, 111., Aug. 25 to 28 

Olathe, Kan., Aujj. 25 to 29 

Newcastle, Pa., Aut , 25 to 29 

Tarentnm, Pa., Aug. 25 to 29 

Columbus Junction, la., Au~. 25 to 29 

Oskaloosa, la.. An-;. 31 to Sept 3 

Omaha, Neb., (r.t-te Fair) Anj;. 31 to Sept. 4 

Lafayette, Ind., Au'j. 31 to Sept. 4 

Syracuse, N. Y., Aug. 31 to Sept. 4 

Omaha, Neb., Aug. 31 to Sept. 4 

Sprin.-^Seld, Mo.. Aug. 31 to Sept. 5 

Rockville, Md., Sept., 1 to 4 

Eldorado, la., Sept. i to 4 

Eldon, la., Sept. i to 4 

Waverly, N. J., Sept. i to 4 

Appleton. 'Wis., Sept- 1 to 4 

Le Roy, 111., Sept. i to 4 

Youugstown, O., Sept. 1 to 4 

Butler, Pa., Sept. i to4 

Tipton, la., Sept. i to 4 

Fonda, la., Sept. i to 4 

Gamett, Kas.. Sept. i to 5 

Concord, N. H., Sept i to s 

Hookstuwn, Pa., Sept. i to 5 

Chanute, Kan., Sept. I to 5 

Marietta, O., Sept. 2 to 4 

Chilton, Wis., Sept. 7 to 9 

Wheeling, Pa., Sept. 7 to 11 

Columbus, O., Sept. 7 to 11 

Crawfordsville. Ind., Sept. 7 to 11 

Wheeling, W. Va., Sept. 7 to 11 
Nillisca, la., Sept. 8 to 11 

Cleveland, O., (South Cleveland Driving Park) 
Sept. 8 to II 
. cascade, la , Sept. 8 to 11 

Hillsboro. IlL, Sept. 8 to 11 

Delavan. III., Sept. 8 to 11 

Mount Vernon, 111., Sept. 8 to 11 

Medford, Mass^ (Mystic Park) Sept. 8 to 11 

Zanesville. O.. Sept. 8 to 11 

Rochester, Minn., (S. Minn. Fair .\ssn.) Sept. 
8 to 12 

SomerviUe, N. J., Sept. 8 to 12 

lola, Kan., Sept. S to 12 

Greensburg. Pa., Sept. 8 to 12 

Melan, Mo., Sept. 9 to 12 

Seymour, Wis., Sept. 10 to 12 

Sioux City, la.. Sept. xz to 19 

Detroit, Mich., (Detroit Driving Club) Sept. 12 
to 19 

Burlington, Kan.. Sept. 14 to iS - 

Sandwich, HI., Sept. 14 to 13 

Oshkosh, Wis., Sept. 14 to l3 

Evansville, Ind., Sept 14 to iS 

Warren, 111. Sept 14 to iS 

Indianapolis, Ind , Sept. 14 to 19 

Greenville, Pa., Sept. 15 to 17 

Avon, HL, Sept. 15 to 18 

Ne^ London. Wis., Sept. 15 to iS 

Reading, Pa., Sept. 15 to iS 

Bethlehem, Pa., Sept. 15 to i3 

Easton, Md., Sept. 15 to iS 

Holstein, la., S^t 15 to iS 

Indiana, Pa., Sept. 15 to 19 

Washington, Pa., Sept. 15 to 19 

Orange City, la.. Sept 16 to iS 

Lancaster, Wis., Sept., 16 to i3 

Johnstown, pa., Sept. 17 to 19 

Terre Haute. Ind , Sept. 21 to 23 

Allentown, Pa., Sept. 21 to 35 

Toledo, 0., Sept 21 to 25 

Diyden, N. Y., Sept. 23 to 24 

Stoneboro, Fa., Sept 22 to 24 

Taunton, Mass.. Sept. 22 to 24 

Cleveland, C, (Cleveland Driving Park) Sept 
121025 

Chagrin Falls, O.. Sept. 22 to 25 

Rochester. N. H.. Sept. 22 to 25 

Centerville, Mich., Sept. 22 to 25 

Weyauwega, Wis., Sept 22 to 25 

Wapakoneta, O., Sept. 22 to 25 

Carrolton, O., Sept. 22 to 25 

Lenox, la., Sept. 22 to 25 

Minneola, L. I., Sept. 22 to 26 

Ottawa, Kan., Sept. 22 to 26 

Beaver, Pa., Sept. 22 to 26 

Waynesburg, Pa., Sept 22 to 26 

Fennimore. Wis., Sept. 23 to 25 

Bo.ston, Mass., (New England Breeders) Sept, 
l8 to Oct 3 
Springfield, 111., Sept. 28 to Oct. 3 
Louisville, Ky., Sept. 28 to Oct. 3 
Carrolton, C, Sept 29 to Oct. 2 
ChilUcothe, Mo., Sept. 29 to Oct. 3 
Akron, C, Sept 29 to Oct. 2 
Warren. O., Sept 29 to Oct. 2 
Trenton, N J., Sept. 39 to Oct. » 
Milleraburg, O., Sept. 29 to Oct. a 
Paola. Kan.;Sept. 29 to Oct. 3 
Carlisle, Pa., Sept. 39 to Oct. 2 
Burgettown, Pa., Sept 29 to Oct 3 
Uniontown, Pa., Sept. 29 to Oct. 3 
Rochester. Ind., Oct. 1 to 3 
Concord. N, H., Oct. 5 to 10 
Mound City, Kan., Oct. 6 to 9 
Cleveland, O., (South Cleveland Driving Park) 
Oct. 6 to 9 
Kenton, 0., Oct. 6 to 9 
Medford, Mass., (Mystic Park) Oct. 6 to 9 
Joliet 111., (Ingall's Park) Oct. 6 to 10 
Lexington, Kv., Oct. 6 to 16 
Portland, Ore., Oct. 7 to 14 
Johnstown, Pa., Oct. 8 to lo 
Rich'wood. O., Oct. 13 to 16 
Bloomsbutg. Pa., Oct 1310 17 
Nashville, Tenn., Oct 19 to 24 







James A. Reilly in "Urser Max." 



J* J* Attract attention quicker, tell 

iM ,^ more in a small space and reacli 

tS* J* more people tlian ordinary print- 

<^ <** ed typograpliy. 

The H^n^t^er^ • • 
Pboto-Gravii)^ Co. 

J^ Make PICTUIJjes of all soitsi, 

<^ for all pufpaesT 

^ Views^ Buildings, Portraits, 

^ Catalogue Illustrations, Cwds 

J^ and Newspaper Cuts. 

We do no Prmting,.?^ 

Only Make the Guts. 

717 Sycamore St. CINCINNATI, 0. 



Our New 



Uncle Sam 



One Sheet 



Is jtKt the thing for FOURTH OF JULY Celebrations. 
Send for Samf^ All orders shipped pron^tty. Jt j» 

STOCK LETTERS For streamers and stands 

Our CAT One Sheet Makes a Great AA FOR FAIRS. 

SEND FOR SAMPLE, FREE. 

HENNEGftN & ©©. Cincinnati, o. 

West Superior, Wis^MB. 



I control all the prominent locations 
in town. TRY OUR MUSCLE. 



DISTRIBUTORS* CHAT. 

The real annual meeting of the Inter- 
national Association of Dis.tributors 'will 
take place at the Leland Hotel, July 24. 
the majority of the members ha'ving sig- 
nified their intention of recognizing the 
deliberations and proceedings of this 
meeting as officiaL 

Clarence E. Runey, who is an enthu- 
siastic advocate of the principles upon 
which the International Association of 
Distributors is founded, has been writing 
large advertisers for expressions of opin- 
ion. The following letter is a fair sample 
of many received : 

CLAREKCB E. RUNEV, 
Waukegan, 111. 

Dear Sir—In reply to your letter will say, I 
think it 'would be a great thing: to have an or- 
ganization of reliable distributors. The ^reat 
trouble is in picking out those who are rehable 
and will do the work honestly. \Ve are sure a 
-great many firms would t>e jrlad to distribute 
books and other advertising matter if they were 
only sure the work would be honestly done. 
Now we find a great many people have given 
distributing up tjecause they could not find re- 
liable agents. 

Yours respectfully, 
Thb KiCKAPOo Indian Mkd. Co. 
Per Bigelow, 



SPRING. Manager. 



The Great Hanner Balloon Go. 

FURNISH 

Special Attractions and Feat- 
ures for Fairs. 



The Sen-Sen Co., of Rochester, N.Y., 
are distributing samples of their remedy. 



The Charles E. Hires Co., 117 and 119 
Arch St., Philadelphia, are distributing 
booklets. 



Balloon Ascensions, 
Parachute Drops, 

Trapeze Performances, 
Slide for Life, 

Bicycle Acts, 
Tight Rope Performance, 
Tower Dive, 

Chariot Races, 

Roman Races. 



The Louis Dandelion Co., of Worches- 
ter, Mass., are putting out fotir-page 
newspapers. 



Now booking the above for season of 
1896. Satisfaction or no pay. Rain or 
shine. 

special posters and lithographs, which-'we 
furnish. Address, 

Our artists are the champions in their 
respective lines -and are featured 'with 

C. E. HANNER. Secretary. 

CINCINNATI, O. 
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Uf AilTCn — AdverBsements for LeSnenr 
■wMH I fcU» County Agricultural Society 
Preinitmi List Two thousand boo^s mailed 
direct to farmexs and stoct men. Pazes sxS in. 
Prices: $5x0 per page, $3.00 for a haltpage. 
Coot to reach the secretary by May 20. Books 
nudled June I. 

n. W. QRinES, Sec'y, 

LaSuenr, Minn. 



A Great 

Fair Attraction. 

Ketnp$i$ier$ 

fiippoflrome and 
OPIiaOPest. 

€dtigrc$$ of Taney and Rougl) 
Kidcr$ ana Crack $bot$. 

, a. p. KEMP, 

Manasing: Proprietor, 
Permanent Address. Et. PASO, ILL. 



RIVILEQES 

Parties desiring any of tlie pri- 
vileges of the Mcintosh .4.gricul- 
tutal So. Fair mil please ^vrite to 

C K. T.ATiaiAK, Sec'y, 
Mcldtosh. Minn. 



Stevens Point, Wis. 

AUGUST 25-27, 1896. 

We want special attractions. We want bids 
for wheel, pool and otlier privileges. 

- GEO. E. OSTER, Sec'y. 




. Entry Books and Account Books 

FORI 

Fair Managers. 

My Books Fit the Business. Poll ot»t of the rut and ride on the raiL 

The old system was good enough in Noah's daj', but there 
has been an idea or two even in this business since he was 
secretary of The First County Pair. 

Send for Sample Leaves^. 



If yoa want to pay $5.00 for a good thing. 





Ass't Sec'y Wis. State Fair. 



MADISON. WIS. 



The Pickaway Breeders' 

Association Company. 

State Fair and Races— Cipcleville, Ohio. 

July 31, 23, 33, and 24, 1896. 

W.E.MORRIS, Pres't W. S. SMITH. Treas. A. J. GRIGSBY. Sec'y. 

EXCELLENT RACES. LARGE PURSES. 



m Y //^ r* ^% W W^ °^ Lelebration is complete now a-days without 
l^ff'^ l^/A I m\. * g°°<^ ''^"°°n ^"ract'O"- The people expect 
* ^ ^>^- * ^ **•■"• ^ it. and will eo to see it atrain nnd aauin T lir-o 



or Celebration is complete now a-days without 
a good balloon attraction. The people 
it, and will go to see it again and again. LIKE 
THE CIRCUS and the horse race it has come to stay. 

But, how about balloon fakes, who, with their old rotten balloons, disappoint 
anddisgust the people? O! there are lots of them. Mr. Secretary or Mr. Manager 
did you engage that kind last season ? THERE ARE A FEW reputable and strictly 
reliable aeronauts if you know where to find them. THEY DO NOT COMPETE 
with the "bnm" class, but their prices are right for GOOD HONEST WORK. 

DON'T BE DECEIVED by big sounding names and red letter . heads, but send 
for drcuIaiB and fnU particulars to C. tl. KABRICIl. Sturgb, Mich. 



America's Famous Death-Defjring 
AERODtAUTS. 

LeROY SISTERS. 

Justly styled the Dauntless Queens of the Air 




Now arranging dates with the leading 
Parks, Summer Resorts, Fairs, Celebra- 
tipps, etc., for single and double 

BALLOON ASGENSir :S, 

Balloon Races, Sensational Night Ascen- 
sions, all with Parachute I«aps. The 
greatest drawing attraction in America. 

Notice to Managers: We furnish everything 
complete, take aU chances on weather and 
property and guarantee every ascension as per 
agreement or don't ask a cent of your money. 
Furnish all kinds of printing. For terms and 
particulars, address 

LeROY sisters. 

Bii,i,BOARo Advbrtising, Cincinnati, O. 

THE NINETEENTH ANNUAL FAIR of 

PEPIN CO. AGRICULTURAL SOCIETY 

^"i*^,?,''? *' Dur«nd,WI»., Sept. 33, 34 & as, 
1896. We have the best half-mile traolc in the 
*tf . ' P'S^''^"' grounds, good accommodations 
all 'round, and always have a successful Fair. 
P. J. RYAN. Pres't J. J. MORGAN, Sec 



June 1896. 
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WE ARE NOT KICKERS. BUT EVER READY TO PLEASE. 



mmm 



p. F. SCHAEFER, 
Manager 



Estimates cheerfully furnished. 



Telephone Main 
4637 



nurosTM 



'Increasing: Facilities Daily. 

Work for the following Theatres i Auditorium, McVickers, 
Grand, Havlins, Marlowe, Columbia, SdiiUer, 
Haymarket. 



Distributors and 
# General" # 



Efficient and Prompt Service at all times. 



Leading Theatres are our clients. 




Nos, 395-397 WEST HARRISON STREET 




Advertisers. 



m We have assumed ahsolttte control of Illinois 

Central R. R. Bill Postingf. 
The Greatest Suburban Road in the 
country. 



^s7'e'«ye'Q^6''^-0'*^-0''^-9'^^c>-^ 



nembers of the Progressive and Only Inter-state Bill Poster^* Protective Association. 



•ow 'sinon '±s '±33H±s h±hqi3 'n eis 
'suasixuaAav nois 'suaxsod niia 

03 N9IS xnQxs -xsg ifiH 

= 7M02/8 S/7 HO± ViA = 

ESTABI.ISHED 1864. 

HLBERT WEBER. 

Licensed Bill Postcir and Distributor, 

My reference is my work, which speaks louder than words. 

Office, 330 Camp Street, NEW ORLEANS, LA. 



Bill Posting. 
Sign Advertising. 

Distributing. 

180,000 Square Feet of 
Billboards. 



KHNSHS 

IBill Posting Co. 



WHY NOT 
Increase Your Trade? 

All our Posting, Sign 
PaintinK,DistribuUng, 
Sampling andTacking 
done by special men 
who are tmstworthy 
and experts In their 
line. 



SAY!, 



Mr. Advertiser, Let Us Giye You PointersI 

We Post NaNTie©KE*ort?^'cis,'jyisf 



We Contract 



Distributing; 



For the United States. 



Oplii|g:er & Butkiewicz, 



23 Broadvi^y, 



NANTICOKE, PA. 



VK-- 



We own and control 
all the Principal and 
Best Boards in . . . 



LEAVENWORTH. KAS. 
TOPEKA, KAS. 



WICHITA, KAS. 
ST. JOSEPH, MO. 



And Do Work in all 
Intermediate Towns. 



We Faint all kinds of 
Bulletin, Bam and 
Fence Signs and Guai^ 
antee lame for one 
year. 



OBNERAL OFFICE. 

TOPEKA, KAS. 

L. M. CRAWFORD, Mgr. 



WB aUARANTEE 

7B,000 

READERS DAILY. 

Write for Estimates 
and Prices. 



P. S.— ^There are millions of cripples who never enjoy the fresh air of the streets, 
they never see posters, then, how to reach them ? Circulars ! And the cheapest -way 
is by contracting for the United States thiongh ns. We can guarantee you A No. i 
service, and you never have to bother your head as to who is doing tjie distributing, 
as that is our part of th^ contract. 

rf* t?* •?* Fairs and Farmers of Pennsylvania ^ ,^ ,^ 

ALL THE FARMERS GO TO THE BLOOMSBURG FAIR. 

WE CONTROL THE DISTRIBUTION SITUATION. 



IN '950VER 

100,000 

Paid Admissions. 



^1 



We Gave Satis- 
faction in '95and 
expect to in *9(»* 




IN '96 

150,000 

EXPECTED. 
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DONALDSON'S 







The atove cut>as good a half-tone as we could obtain in the limited time at our command. It does not do the feiU any- 
thing like justice, and wifl be made over at once. It is sappbsed to represent oar new fifteen-sheet FURNITURE 
POSTER. ^ One of the best stands ever printed. ^ It seOs at sight. It measures six feet high and seventeen feet 
long. Photographs free to agents and bifl posters. Samples, $1.00 Each. J«Jt.stjt^^^jt 






Prices Cross-lined, that is to say, reading matter 
printed across the tog of the stand : 



5 for $10.00 
10 for 15.00" 
15 for 19.30 



aofor J25.00 
25 for 30.00 
50 for 55.00 



75 for $ 75.00 
100 for 95.00 
ISO for 135.00 



Prices with Streamers, (a five-sheet streamer), 
making a twenty sheet stand in all : 



5 for $12.00 I 20 for 1:29,00 
10 for iS 00 25 for 34.50 
15 for 23.00 I 50 for 60.00 



75 for $ 81.00 
100 for I02.00 
150 for 145.00 



We have also recently issued new designs in Posters for 

Newspapers, Fairs, Races, Bicycle Races, Fourth of Jdy Celebrations, Balloon Ascensions. 

Samples Free to Agents, Bifl Posters and Job Printers. 



NOTE.-Oaf New Designs for the Fall, Winter and Holiday Trade will be ready on or about June 20. 

Wh^ JDonaldsoi? I^itbo @o. 



CINCINNATL 



JvJNE, 1896. 
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THE DONALDSON GUIDE 

3d Edition now in process of compilation. 

will embrace every town of over four hundred 
1 ml fifty inhabitants in the United States and 
i.inada, with a full and complete description of 

.ach. 

It gives the population of the town. 

It gives the population of the county. 

It gives the name of the bill poster. 

It gives his street address. 

It gives the name of the distributer. 

It gives his street address. 

It gives the name of the opera house. 

it gives the name of the local manager. 

It gives the names of the halls. 

it gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

It gives the date of publication. 

It gives the namesof the dramatic critics 

It gives the names of the dramatic cor- 
respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over foiu- hundred pages, 
7x101^, hindsomely bound in clom and 
gilt. ' lii addition to the Directory the 
book will embrace the complete 
GET code of the Donaldson Cipher, 
VnilR the shownian'sencyclopediaand 
TUUn tiie International Professional 
NAME K.egister. The whole work will 

mbe carefully revised and brought 
up to date, and will be the most 
complete and exhaustive guide ever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly ■ warranted by the sale which the 



PUT 
AN 
AD 
IN 



book enjoys, consequently tlie 
publisher feels fully justified in 
calling upon bill posters, distri- 
buters and show printers to pat- 
ronize the advertising coliunns, 
and render all necessary aid in 
furnishing data, information,^ 
etc. Blanks are provided for this purpose 
by r.ie jpublisher and can ba had upon 
applijation. 

It is to the interest of every bill poster and'dis- 
tr!:>uter to have his town properly represented 
and described. I.etthe advertiser Icnow its re- 
sources and the number of people he can reach. 
Let the showman know the circus license and 
whether their is a desirable lot. Tell the theat- 
rical mansKer what kind of theatres, opera 
houses, or halls you have. 

It will bring you business. 

Because it -will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the country. If 
your town or ci^ has increased much in 
population since the census of 1S90, put 
in an advertisement immediately following- 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess. The advertis- 
ing rates are very reasonable. _ Twenly- 
five cents per _agate ^Une for a 
ADS year's advertising is in fact ex- 

Jipc ceedinglylow. Attliisratea 

JJ"~ space of half inch single col- 

CHEAP umn comes to ji.75, or an 
inch to $3. 50. 
REMEMBER, that the DO!)IALDSON 
GUIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
tieen given over almost entirely to mana- 
gers of opera houses and showmen, but 
from now on this will be changed. Give 
it your endorsement. Talk 
it up. Enlist the interest 
of your local managers. In 
fact, aid it in any manner 
you can. It's a good thing, 
and if accorded uie support 
it deserves will he a big thing for all 
parties interested. 

The price of the Donaldson Guide is 53.00 each, 
Biid it is worth many times its cost to tho.se who 
nee J it. To persons, however, who have not yet 
had an opportunity of examinius the work, of 
OKcnts who desire to canvas for. subscriptions or 
advertisentents, a copy of the current edition, ol 
which a few are still on hand, will be sent upon 
receipt of $1.00. Address all communication* 
or inquiries to the puhlisher. 

Wa H. Donaldson, 

Cincinnati, Oliio> 



SEND 

FOR 

BUNKS 
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■,^'- EXTRA ; - 
, .: - EXTRA ^ 

COPPER WIRED] 

Atl. BRISTLES f 



ELDER, JENKS & RABORQ 

'Excelsior* 
CiFcus Paste 

AND — ; 

BIIL POSTERS' BeUSHE" 

Made of Hard Wood head, 
best long Basslan BrlBllpx, 
copper wiied. The mo~l 
practical and reliable brusli 
made. 

Will not come apart. 

Used and recommended 
by Barnnm, Forepangh and 
the leading; Circnses and 
Bin Posters throughoat the 
United States and Canada, 

Size » ineb. 
Price $30.00 per doz. 

$3.25 Eacb. 
I Extra Extra for Ciroases. 

I $40.00 per Doz. S4.00 Each. 

I Seat C, O, U. to all parU of 
I the Conntry 

ELDERJENKS&RABORG 

I Brush Manufacturers 

127 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 




MANUFACTURERS OF 

PRINTING «NC 
LITHOGRAPHING 

Inks 

AND DRY COLORS. 



[^OOSEN 

Ink Works 
31&33 

South Fifth street, 

BROOKLYN, N. Y. 



i 



CHKW GOOP TOBACCO. 

SHAKESPEARE 
PLUG TOBACCO 

GttAHKPAaHB ^UAVOR. 

Is made from thebest selected Kentucky 
Burlcy T.eaf, wrapped in Goltl Foil, and 
is just sweet enough to be $:ood. 
Sent by mail in neat paper boxes, 
I lb., Ji.oo; a lb., 50c; % lb., 25c. 

IT'S RN BI.BORNT CHBIal. 

FALLS CITY TOBACCO WORKS. 



i 



Eet $ eet 
Jfcduainted? 



Send for our 
Specimen Book ; 
that will 
introduce 
us. but 
Don*t forjfct to ask 

atK>ut our 
CHINESE BLACK. 



**Jnst for fun, you 

know — not businesf^: — for. of 
course, you are 'perfectly 
suited' and would not changre 
your ink for your father." 
Yes, we know; sounds uaturaL 

Eagle Printing Ink&CoiorWorks 

I 48-152 Monrce Street, bicago. 

To the 6rst ten persons sending ns orders for 
our inks, resulting from this ad in "Billboard 
Advertiang,** we will send a handsome prest^nt. 
So be sure and mention this paper 
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Printer's Ink 
Helps .... 
Advertisers! 

It's a weekly journal, furnishing 
you with practical advice, and,re- 
liable infoniiatiun, about every 
detail of tlie business of adver- 
tising. 

Enables you to profit by the ex- 
periences— and adopt the methods 
— of successful advertisers, as it 
gives complete information about 
every way of advertising which 
they have found to be feasible and 
profitable. 

Instructs you - and exemplifies — 
how to write advertisements that 
will sell goo<ls; or the "Ready- 
Made Ads'" it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 

Subscription price NO^v $^ a 
year. Sample copy, 10 cents. 

10 Spruce Street, New York. 



When yon write, mention BUlbonrd AAvntMnr. 



DEAF 



NESS CURED 

ABdlfOISESISHICAD 

entirelT OTcreome b; 




■ ^ ^ entirelr OTcreome 1 

|Ht'il>>Llapr.'4TaiUU|r«ReU$l(UIR: 

n aispen,CoaTersatioDaiia Maxie iie«r«l. Cor 

fortAbiezSrir-AdlBstfaucftDaLK 

W eo all otber fiwmedles rAit. &>*t.o u ___^_^ 

T.TC SCOX, 8S3nrondw«y.rBr.lllk«I«ewYarlk 

CJXiV WRITE fbr liaOlSJ-U BUO£ qC rBOOm. PSKC no AOCVT* 



130,000 Surface Feet of Bill Boards 

AI.I. UKDBR THE CONTROE. OF 

Chamberlin, 
Barhydt & Co. 

BURLINGTON, IOWA. 

^Ve post ivhat you pay for. 
You set a show for your money. 

Absolute adherence to rigid business 

f>rinciples has established us as the 
eading 

Poster 
Posters 

Of the Tliasissippi Valley. 



Inter-state Prices. 



Our Boards are all new-built of matched 
lumber, painted tops and ends,with mould- 
ing and w^eather strips. 

Our Work Will Not Wash 

Or blow ofF of the boards, and a protected 
display means something. 



PEORIA, ILLINOIS. 

62,000 Population. 

Has the finest equipment and plant in the West. 
r*per pasted there is money well spent. 

We also control plants in Davenport, Oska- 
loosa, MarshaUtown. Quincy, Burlington. Fctt 
Madison, constituting the Iowa and Illinois 
Circuit of Theatres. 






I i 



I 
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BILLBOARD ADVERTISING. 



June, 1896. 




Q. RUNEY & SONS, 

Bill Posters, Distributors ana Sign eontracto'-a. 



G.RUNEY^'^SON WAUKEGAN, ILUCIRCUIT 18 CITIES. 



'^'"^""^IWEARENOT SUPERSTITIOUS 

BUT WE QO BELIEVE IN 




PNKAHeflUilt 

MHTHffi 



5IGN§ 

Tf?Y THE Bill BoAFfDS 

THEY WORK WONOeCfS 



30 00 mme FiEJ^BiiLBm rn 

so NORTH CHXWO 100 6RAYS LAKE 
JO LAKE BLUFF 100 UKEVIUA 
TSLAKEFBHEST ZSO ANHOCH 

TsromsHEmm so pikeville 

ZOOHISHUNORKK ZSO RUSSELL 
JODEERFIEU) 150 WflDSWORTH 
UOUBERTYWLIE 250 SURNEE. 
SO BOCKEflLLEft 100 WARRENTON 
SOWmmE 1000 W/iUKESAN 



BUY NEW YEARS PRE5ENI5 

FOR MEN &. BOYS 

1"*-^^ VIWUKE6AN. 




•J.i*' WAUKeSAN.ILU. 

^ THE NEW - — 



STORE 



iBT&SOI^ rseinlMiHoney 



REFERENCES 



SECURITY SAV1N65 BANK 
BRflDSTREETlS . 
R.G.DUNN &C0. 
BILLBO/BO advertising! 



ADVERTISE >n the JOURNAL 

PUBLISHED MONTHLY BY G. RUNEY &. SON. 

•CI RCOU^TIOISI SOOO. 



Erl/cRY^^/l^f6 ^ 




rMKAKE rUvK 



Ucensed City Bill Poster& 




imnbm or titt 1iit«r-«tatt BhI P«$tm' ProutiRx Jlssetiaiion. 

OWN AND CONTROL ALL BILLBOARDS AND DEAD WALLS IN ^^^ 



WAUKEGAN, ILLS. 



BESIDES A CIRCUIT OF EIGHTEEN ADJACENT CITIES 




Yoa Stick to the People, and They will Stick to You, and 
- the only way to do it in F^anticok^ is to 

LET 
US 

STICK 
YOU 



J 





Opliitger^f 



Butklei«^ia 



Why N ot Post|^<>"se City, O 

1 = = = Idaho 5 

Fifty Conventions will bring thousands of Jt jt jt 
o» o* J* strangers to this city during the summer. 

Spaulding & Gordon, Licensed city Bill Posters, 

Wai do your work properly, jt TRY US. J» 



eity Posters ana Distributors, 

We distribute Luzerne county. 

We control the situation ipt '96 of the Bloomsburg Fair. 

Lidudes the farming centre of Pennsylvania. 

Over f 00,000 People paid admissions in *95. 

Send for circular. 



$ 



$—$—$—$-$—$—$$—$—$—$ -$—$—j 



MY NEW ADDRESS IS 

107 West 28111 ST. 

NEW YORK. 



DISPLAY ADVERTISINQ. $ 



<^— $-$-$— ^-$r-$—$-$ 
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BILLBOARD ADVERTISING. 




)f/f REALLY WANT YOUR WORK 
W/LL TRULY DO IT RIGHT I 



A NEW AND CffOWi/wO COOMT/fY. 

A viRoin SOIL FOR /tove/fr/^effo" 



BIIxIx POSTKRS' PASTE BRUSHES. 

The two leading brands of America, both of which are Hand Made, Copper Bound and Steel Blveted. 



The ''Nonpareil" 

No good brush is cheaper than this brush. 

PRICES. 

8 Inch, - 82.25 Each 



8 
10 



82.76 
83.00 




The ''Unexcelled" 

No good brush is better than this brush. 

PRIGEQ. 

8 Inch, - $2.75 Each 

9 •' - $3.00 " 
10 " - $3 25 '^ 



EVERY 



BILL POSTER 
ADVERTISER 



THE DONALDSON LITHOGRAPHING CO. 

CINCINNATI. OHIO. 



NEW LONDON, WIS. Pop. sooo 
J. C, HICKEY, 

CITY BILI, POSTER AND DIS- 
TBIBUTOB. 

Member of the inter-State Bill Posters' Asso'n. 



BEI.OIT, Population 8,000. 



JANESVXIiIiE, Population 14,000. 



MHSHINGT0N. PH. 
A. B. MEANS, 

BILL. fOSTER. 

Onrns and controls all the principal t>oards in 

town. Member Inter-State Bill Posters 

Protective Association. 



Do you collect Art Posters ? 

See "THE POSTER" Magazine. 

Monthly. Illustrated, ^i a year. 
Send 10 cents for sample copy. 
WILI, M. CIvEMENS, Publisher, 

P. O. Box 1716, New York. 



800 Fresh Gummed Addresses of 

AgenU and others, all over the 0. S. lust the 
thing for those doing a mailing business. 
Price 50 cents, silver, per copy. Address 
J T. LTJMPKIN8, NEVA, VA. 



MATTAPAN, BOSTON, MASS. 

ADVBRTISBKS 8KND WOKK TO 

DAH't t. CUSHING. 108 Biver st. 

Distributor and General Advertiser. 



>869Taunton Bill Posting Co.isse 

BILL POSTERS & DISTRIBUTORS, 

Best Boards. Best Stock. Best Workmen 

A. B. WHITE. Mgr. and Treas. 
Office. 45 Cohannett St., Taunton, Mass. 



Spencer Bill Posting Co 

Members INTER-STATE Bill Posters' Association and International 
Association of Distributors. 

BILL. PGSTING. 10.000 feet of biu^oakds. 

DISTRIBUTING, c//?ct//r. zs towns. 

GENERAL ADVERTISING. 

E. DOCKSTADER, Manager. Office, No. 4 S. Jackson Street, 

JANESVILLE, WIS. 

"The Bttt Poster*" 

The English counterpart of Billboard Advertising. Subscriptions 
50 cents jjeryear, post free, may be sent to No. 127 East Eighth St, 
Cincinnati. O 



WANTS AND NSBDS 

PROFITABLE 
ADVERTISING 

The Advertiser's Trade Journal 
of New England. 

Full of ideas and suggestions for 
the Publicity Seeker. 

Subscription Price, Ji.oo per year. 
Send for sample copy. 

KATE E. ORISWOLD, 

Editor and Publbher, 
13 School Street. BOSTON MASS. 



SIDNEY, OHIO, 



C. p. ROGERS 

CITY BILL POSTER. 

Owns and controls all billboards and dead 

walls in the city. 

Also DISTRIBUTING carefully attended to. 



THE GREAT AMERICAN ENGRAYIXG & TRISTIXG CO, 

lNCOia*OUATKl>— Kstablished in 1857. Capital. $50.*KK>. Siin'*«s. «IO.OOO. 
Tbis |)lant is iMitiivly i)aiil for, there is no iwroiiK or otlior plaKU'rs on it 
T. R.DAWLEY. all kDOwhlm, tiehasbcen around this corner 40 years. Pres. rf Manager. 

G. 8. TAYLOK, --.--____. Urcrrtari and Tieasurer, 

JAMES H. Gabvey. a rusher, fiupt. | I,. D. Tom.soxie, ^upt of f:m4rarinff Works, 

R. E. Uovt,ANCE. nnother rusher. 5u- I KoBT. Toxsovir^ Ctiirj- Artt^t a.nU Sujtermtendatt 



permtendiug Typograplier. 



of Urawing Dejtarlment. 



RECENTLY REFITTED WITH 
NEW AKD MODERN 

AND LATEST IMPROVED 



SOT HOW CHEAP, BUT 

Ho>v Grood ! 
Must be Right. 



IVunntns ^tglit and Hay Avheu Uequired. 



EIiGIIS', lUi. Population 26,000 

ELGIN BILL POSTING 
Advertising & Distributing Go. 

Only licensed Bill Poster in the city. 

FKED. "W. J£irCKS, Prop'p. 

TBENTON, NEW JBHSEY. 
The Trenton Bill Posting Co. 

Owes all Billboards in the dty and auburba. 
Population 70,000. I guaiantee the value of all 
Bill Posting and OistributiuK. 

WM. R. WIl^UAMSON. HanaRer. 

1000 Ciircularo, size 9x12 or smaller 

>>ailed In ten days for Ji. loo. loc. silver 
Small papers mailed for aoc. per loo. Satisfac- 
tion guaranteed. Address 

J. T. LUMPKINS, KEVA, VA. 



The Advertising Novelty Go. "r^^fsL 



CINCINNATI, O. 



W. D. HENDERSON, JR., Prop'r. 
Manufacturers and dealers in everything for Ad- 
vertisers, including calendars, cards, novelties, 
blotters, foot rules, yard sticks, ink wells, ther- 
mometers, folders, hangers and clocks. 



HAVE YOU COVERED Our CIRCUIT? 



And NUTLEY, 

WALLINGFORD 

C.\RI,STADT, 

FRANKUN, 

I>EI..\W.iNNii, 



PATTERSON, lcx>,ooo1 

PASSAIC - 20.000 

RUTHERFORD 7.000 !■ 

GARFIKI.D 2,000 

CtlFTON i.soo J 

L.ODI. 

The service is perfect. Results will be satisfac- 
'tory. Send on work for Distribution. Write to 

PASSAIC ADVERTISING CO. 

PASSAIC. N. J. 
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BILLBOARD ADVERTISING. 



June, 1896. 




POPULATION, 75,000. <^ 



METROPOLIS OF 

SOUTHERN INDIANA. 



, EVANSVILLE BILL POSTING COMPANY 



POSTS BlUS. TACKS SIGNS. DISTRIBUTORS. 

The Only Licensed Bill Posters and Distributors in the City. 
P. n. aROVES, Manager. O-^^VOOO-OO-^* J- L. MAYER, SecreUry. 



The HOSTLER ADVERTISING GO. 

PRfNTERS. POSTERS, MAILERS, 
AND DISTRIBUTORS, 

24 North Miner Street, FT. WAYNE, IND. 

;. h^. H. CASE, Manager. 

Prompt .'Service by Beliable Ken. 



J. M. Diahon and no other 

Goes forth in haste, 

WUh billH and paste 
And proclaims tocUt creation. 

Men are vnse who advertise 
In the present generation. 

Terre Haute, Ind. 



B. T. ROBINSON, 

City Bill Poster, 

CLIFTON FORG| VA. 

WS' Correspondence Solicited, "^a 

••■••■■■•■■■■••■•■•■■••■■•■•■•••••■■•■•■■■■ai 

No Office Complete Without It. 

Business 

It saves money by discovering the 
ibest way of doing things in the office. 

It treats particularly upon 
ACCOUNTING, OFFICE ROU- 
TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 
The stated departments of the paper 
include Office Matc BAG,being letters 
from practical men on office and busi- 
ness topics ; Office Recori>, con- 
taining illustrated descriptions of new 
devioss; Businkss Litekature, or 
reviews of new books ; Art and Prac- 
tice OF ADVERTL>>iNG,presenting stud- 
ies in successful publicity; iNSTrrnTES 
AND AssociATioits, recording the 
transactions of the organizations among 
office men ; and Business Law, pre- 
senting articles on law topics of spe- 
cial importance to business managers. 
The supplement, Practicai. Ac- 
counting, contains carefully prepared 
articles on accounting methods, in 
dnding descriptions in detail of the 
accounting practiced in leading estali- 
Hshments. 

Monthly, 40 pages, illtxstrated, .in- 
cluding supplement, J2 a year. Sample 
copies (mentioningthis advertisement) 
firee^ 

KIHREDBE COMPANY, Pullishers 

13 Astor Place, NEW YORK. 



~i^wi^W*^rw».^rWt 



Pusb 



I 



That's what make business a success — the more 
push, the greater the success — IF the push is in the 
right directiou. 



ARE 
YOU 
IN 



IT? 



>#i^SX''^2X'<^X'<^ 



"Ufc?rl is a little journal "published for pro- 
gressive people." It helps business men push in 
the right direction. It has enthusiasms, but it 
doesn't go off half-cocked. Let us send you a free 
sample copy. 

PUSH PUBUSHING CO., Sprrngfleld, 0. 
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DISTRIBUTINQ . . 
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A thorough, efficient and economical means of reaching the buyers of 1 


Cincinnati, Ohio. We are in a position not only to guaianlee honest ser- | 


vice but also a reasonable proportion of direct results. 
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W. H. STEINBRENNER. 
. . 811 Vine Street, . . 
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MAKE YOUR 
OWN CUTS. 

Almost every day you see good cuts appear- 
ing in the papers, trade journals, magazines, 
catalo|^es, etc., which would make splendid 
advertising ruts for your business. We have a 
process by which every reader of Billboard 
Advertising can make his own cut-s, whether 
he be an artist or not No experience or skill 
required. You can reproduce, very quickly, 
any of the pictures you find printed in any kind 
of a pap«-, or you can take it from a photograph, 
pen and ink drawing or a lead pencil drawing 
and the cost will be less than five cents per cut. 
No camera or other outfit needed. Special offer 
to readers of Bihboard ADVERTISING. Send 
stamp for particulars. Dept. 4, The Zinc 
Process Co., Goshen, Ind. apl-at 



UCEirSED 
BIIJ. POSTING, 

TACKING, 
DISTKIBUTING. 



J. S. eRHIG. 



319 I.£XIITGTON AVENUE, 

HASTINGS. NEB. 



J. T. ELMORE & CO. 

BILL- POSTERS, 
TG MADISON ST. CHICAGO. 

By appointment Solicitor Interstate Bill Posters' Protective Association, bonded. 



It Costs 
Nothing! 




You get a facsimile of 
j-our signature engraved 
and a plate for printing 
with a yearly subscrip- 
tion for Billboard Ad- 
vertising. $1.00 pays 
for both, and either alone 
would cost $1.00. 

Write name in black ink, and enclose 
the amount. 

BII.I,BOABD ADVEBTISINO, 
Cincinnati, O. 

RIIRNITT I^Bigner of Descriptive 
UUiinill Po8ters,Theatrical,Coni 
mercial or otIierwise,BIock Stream- 
ers and Stock Iietters. 
Office, Donaldson Ititho. Building, 
CINCINNATI , O. 

A. E. BENTLEY, 

Only I.icensed BTT,T, POSTEB in 
GUTHBIE, Capital of Oklahoma 
Territory. 10,000 feet of space, and 
satisfaction guaranteed. Bate* 
made known on application. 
A E. Bentley, GtTTHBIE, OKE.A. 



RIP-A-N-S 

The modem stand- 
ard Family Medi- 
cine : Cures the 
common every-day 
ills of humanity. 




THEATRICAL AND city BILL POSTERS, 
Distributing and Advertising Agents, 
Work promptly and properly executed. 
C. B. WooDWOKTU, Mgr. FORT WAYNE, IND 




THE ^^]p ^ Jf^ 

C0iLSPRIN6 SHAFT support! 

AND ANTI-RATTLKR. <" 



Put Mtlinc slwmjf RTW ntlaheUw. Va^ 
«H|tit m biffw. WMtli twW lb« rati for vwTtv %/, 
tan.. In hifadM.« ttp. AfwmU m^mtM. WaaA -MMjiSE 

tedmlu. Filat.n^ tuM ilitn Ibtnlt. g 

THE DECATUR SHAFT SI'PPORT CO- ~ 
Oecfitur, III. 



June, 1896. 



BILLBOARD ADVERTISING. 

LIST OF MEMBERS OF THE 
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INTER-STHTB ^"Vr^ii^''?^ 

- With their Prices, Facilities, &c. Corrected Monthly. 



Town. 



Alton.... 

Aurora 

Belleville 

Bloomington.... 

Cairo ...» 

CarlinviUe 

Carrollton 

Centialia 

Champaign -..'.. 
Charleston...... 

Chicago ...». 

Chicago-.... 

Clinton..... 

DanviUle~ 

Bast St. Louis-. 

Effingham ^ 

Elgin — .. ..;.._ 
Karmcr CUjr .... 

Flora — '.- — 

Freeport 

Galesbnrg-... — 

Geneseo ...... 

Harvard ...., 

Henry ..., 

Hoopeston 

Jacksonville — 

Jolict. 

Kankakee 

Kansas ». 

La Salle- 

Lincoln- ».. 

Marshall 

Mattoon 

Morris 

ML Vernon- ..... 
Murphysboro — 

Neoga 

Oak Park .„ 

Ottawa „ „. 

Pana » « 

Paris ... 

Peoria-.... .... — . 

Peru 

Petersburg ....... 

Rock Island 

Springfield - ~~. 

Tolona «...»» 

Urfaana. 

VandaliA — ........ 

Watseka _ 

Waukegsn.... 



Member. 



Temple Bill Posting Co- 

Bom Marvin 

L. E. Tietnann 

Chas: E. Perry „ 

H. F. Malinski „ 

A. J. Turner ..... „. 

\V. a Moore „ 

Reinhardt & Moore- _. 

Seldoh L. Nye ....._. ;. •.. 

i. A. Parker ...„ 

Chicago Bill Posting Co 

J. T. Elmore & Co....;-...; 

Arthurs ,& Savely— .-.„ 

Krank p. Myers- , 

P. G Stout Sign and Bill Post'e Co. 

barren & Austin- _ 

b'red W. Jenck«-.i. • „. 

V. S Young 

!3dwin E. Lewis -..; 

itichard Wahler 

O. J. Johnson - 

Murray Bros „.. 

L. P.&rd- 



Applcton 

Baraboo . 

Burlington...—. 

Centralia- -. 

Darlington..—-. 
Eau Claire ...;».. 

BIkhom .A ■;. 

Evansville ....... 

Fon doLac ...... 

Grand Kapids-.. 
Green Bay ....... 

Janesvitle- -. 

Kaukauna.. ...... 

Kenosha 

Lacrosse 

Marinette 

Marshfietd 

Menasha — 

Menotnince 

Merrill 

MonroCi-.**.. « 

Neeoah _ — . 

New London 

Oconto 

Oshkosh — . 

Pcshtigo . 

Portage - 

Racine 

Kipon- 

dehullburg 

Sheboygan „ 

Stevens Point... 

Watertown 

Waukesha 

West Superior ... 
West Superior ... 



Fred S. Schaefer. , 

R. H. Levin ;......... 

Geo. W. Starks & Son ., 

OeLong & Biedermau 

^eo. A.- Webler ;... ; 

Gill & Propst -.:. „ 

D. P. dine Bi I Posting Co 

Chas. C. Maxwell- - 

*7ictor Janncy , 

^has. Hogue - 

Hlly Floyd. 



Wis 



:ol. Malone - 

..J. Friedman ™ -.™„.. 

4tmpson & Abercombie 

'Vestem Bill Posting Co 

F. A. Sherwood . ...- .. 

t/)u Roley .. 

L A. G. SchoaBT 

.Chamberlain- Barhydt & Co 

lerabart Steil „ „. 

J. C Bishop- _ _ 

iteve F. MUIer 

aom Bill Posting Co 

V. H. Smith. 

^Iden L. Nye _ „ 

;. M. Back- „ 

Braden Bros...... .. .. 

:;.-Runey & Son (iS cities) .- 



Vppleton Bill Posting Co- 

<auk Co. Bill Posting Co.- 

itang Bros 

iee GrandTRapids, Wis-..— .„ 

iee Monroe. Wis 

:arl Stnssy „-.,.-..., _ , 

-Vatcrtmry Bill PostingCo- 

P. P. Black...:- 

i';B. Haber .:'. ;: ..„ 

\. W. Rumsey 

r. H. Mallory _ „.. 

ipencer Bill Posting Co. 

fos. G. Rhode - 

lohn D. Lawe _..„ 

^ng. Erickson & Co ;:.... 

■iee Menominee. JUicb — .. 

Sexton Bros.;. 

iee Neenah.'Wis. . .:. 

W. S. Schmidt. .•,....„;..... 

Ira A. Stone 

F. W. Payne — 

W. Lansing , 

J. C Hickey 

■iee Menominee, Mich 

J. B. Williams .■. 

.-ice Menominee, Miclr. .- 

v. H. Carnegie- 



Wi». W. C. Teide 

r. D.Stone 

See Monroe, 'Wis - .'-...i..... 

The Kempf Bill Posting Co.. 

O. A. Cole. _....... 

Geo. v. Evans -... 

Cad P. Mevis 

Harry Brun-ll 

The Petcher Tri-City Co- 



17,000 
25.000 
20.000 
28.000 
20,000 
5.000 
3.SO0 
8,000 
10,000 
■7,000 
1,500,000 
1,500,000 

16,000 

3"."» 

5.O0O. 

25,«» 

2,000 

3.000 

15.000 

20,500 

5.000 

2.500 

3.000 

3.500 

IS-ooo 

30,000 

' 10,000 

i.Soo 

12,000 

10.58/ 

3,000 

10,000 

4,doo 

7,000 

10,000 

X.200 

50,000 

12,000 
7.000 
6,000 

62,000 
9,000 

4,000 

40,000 

30,000 

1,200 

S.OOO 
3,000 

5.S00 

"12,000 



Prices 
Listed, 

Protect'd 
and 

Renew'd 



5C 
4C 
3C 
4C 
5C 
■AC 
.I2C 
I2C 

:;4C 
5C 
9C 

.4C 
ec 
3C 
3C 
5C 
6c 
40 
jc 

3C 

y> 

se 
6c 
■5c 
3C 
5^ 
SC 
3C 
5C 
3C 
4C 
3C 
.3C 
Sc 
SC 
4C 
4C 
9C 
4C 

6c 
3C 

4C 

3C 
3C 



12,500 

7,000 

3.fioo 

5,000 

5.000 

25,000 

1.900 

2,000 

15,000 

5,000 

lS,ooo 

12,000 

12,000 

S,ooo 

. 2S,000 
2O,0CO 

:■ 5,000 

to,ooo 
7,000 
9.000 
S-Ooo 

10,000 
5.000 
7,000 

31.836 

2,5Ct) 

6,000 
J5.000 
5.000 

5,«» 
31.130 
10.00c 

lO,.'!0O 

10,000 
25,000 
.25,000 



■4<^ 

3C 

4C 

354c 

3C 

3C 

;3c 

3}4c 

-3c 

9C 

9c 

4C 
3J4C 

6c 
.3<-- 
'4C 

3C- 

3C' 

3Kc 
4C 

. 3c 
3= 
3'^ 
3C 

sac 

4C 
35«c 

3C 
sHc 
3«c 

3C 
3J^c 

3C 

3C 

3C 

3C 

6c 

4C 

-W 
3C 

6c 
3C 
.3C 
6c 
4C 
3C 
3C 
3C 
3C 
"3Mc 

3Mc 

3C 

3C 

3C 
-3= 

4C 

3P 

3C 
Sjsc 

3C 

3/aC 

SKc 

3C 

3C 

4C 
3«c 

3C 
3He 

3C 

5= 

3C 
3Hc 

3C 

3C 

4C 

3C 

3= 

4C 

3C 

3C 

4C 
35^ 
3Kc 

4C 

4c 

4C 



Can handle the 
'folloiving 



40 



35 



20 



100 
50 



50 

»5 
25 
so 
SO 
50 
1000 

500 
75 

300 

125 

20 
60 

15 
20 
40 
100 
25 

20 
50 
15 

too 
75 
30 
25 
3' 

100 



25 

200 

50 
12 
50 

300 
20 
l« 

100 

100 
10 
25 
15 



"5 
«S 
70 
15 
SO 
25 

25 
2' 

150 



35 

25 

.^5 
100 

35 
SO 
« 

ISO 
•5 
25 

125 
50 

100 

75 
25 

60 

50 

25 



500 

300 
220 

200 

100 

lOb' 

200 

ioo 

loooo 

Sboo' 

•200 

500 

3000 

106. 

400 

100 

TOO 
200 
200 
200 
IOO 
200 
.■W 
300 
300 
200 

75 
loo 
'300 
100 

.200 

50 

75 

SO 

75- 

500 

200 

200 

100 

500 

50 

100 

600 

500 

SO 

100 

75 

75 

300 

200 

^100 

f' 57 

50 

500 

300 

SO 

100 

225 

■ 50 

-500 

. 2QO 

lob 
200 
500 
,200 
73 
125 
100 

50 
•500 

"5 
200 
loo 

Soo 

75 
,loo 
«ao 

'200 

•500 

500 

loo 

250 
300 

aSD 
150 



Town. 



AIbert^I,ea 

Br^iperd.; 

Austin ; 

Faribault 

Henderson ...- 

Mapleton _ 

Northiield 

'.Owatona :. 

Prarie Du Skc . 
Reedsbui)g .„..- 
SAuli. city.:. 

.•Red Wing.-.-.... 

Rochester 

St.' Peter...; 

Stillwater 

Waseca 

WelU .-.. 

Winona ; 

Burlington 

Davenport -, 

Fort Madison 

Keokuk 

Sioux city— .—. 

Evansville 

Fort Wayne 

Indianapolis ..- 

Pern...... 

Princeton 

Rushville 

Shelbyville 

Terre Haute. 

Vincennes -. 

Wabash 



HiAD 



Member, 



'H. 



j: A. Fuller- _ 

Chas. H. Faichner 

p. H. Zenders & Son 

Jacob Pink. „. 

E. B. Haney ... 
C, H. Brown ... 



Fort Scott- - 

Leavenworth .. 

Topeka 

Wichita 

Ottawa..—..*. 

Chattanooga -.. 

Charleston 

San Francisco-. 

New York!."— 



Albany 

Troy 

New Orleans... 
Sfc Louis ........ 

St. 'Joe .... 

Dexter St.. 

Alpena 

Menominee. . 
Sajginaw E. S- 

Boise City. 

Ardmore. 

Texarkana 



H. n. Ensign ,....] 

MbreHoiKcBros 

Sauk County Bill Posting Coi- 
," _■• -t. ' ,. ., » ,. 

Wm. M;taiiie ....Z 

W. St Elkins 



Henry J. tudcke. Ir . 
Mrs. V. C-'Seward'..... 

A. D. Goodman 

J. S. Owens - 

Henry Werner 



Chamberlin, Barhydt & Co- 

Chas. T. Kindt . 



Chas. H. Salisbury 

A. A. Bland & Son '. 

A. B. Bean 

Ind. F. M. Groves 

Ft, Wayne City Bill Posting Co.'l 

Empire Bill Posting Co 

Chas. W. .stutesman 

o. M Tichenor. _... 

^rand M. Carr.. 

T. F. Chafee & Son.: 

I- M. Dishon 

Ellis N. Sparrow. 

Henry Herff _.;...: 

Kas. Ft. ScottBiU P^stingCo!!—-.""!! 

L- M. Crawford—; 

L M. Crowford 

L. M. Crawford 

D. R. Whipple 

Tenn StoopsBi'upiJsUng Co"--— "'!!'.! 

S. c!" wV T."KMgh'"Il— ""!".l.".— ""'1! 



Marion 

Norwalk 

Picjua .. 



B(^ton 

Briockton 

Providence 

Pa-wtucket 

Newport News.. 

Eastpoit .......... 

Washington 

Brownwood 



La. 
Mo 



Mich. 

Idaho. 

In'dT^ 
..„— .. 

Ohio. 



Mass. 
Mass. 

r't: 

R.'l. 
Va. 

Maine 
.— .. 

Texas 



Siebc & Grecn- 



o. J. Gud^ Co 

Barry Munson- c-.„...... .•„„ 

$am "W. Hoke ; .- 

C. S. Houghtaling 

Capitol City Bill Posting Co.... 
Mrs. M. E Dundon. 

.Albert Weheri-'-. 



Huiest-Stout Sign Co .-, 

L. M. Crawford--...."!. : 

S. E.5*o. BiU Posting' 8i Uist'g Co. 

R." Noiatirrr— .T.— "!r.?ILV— \~".— ' 

John B. Hebert-^, .; 

Geo.*;>*. Acithercott- _ _ 

Spaulding & Gordon ;....,. "..'..'. 

W. iC BurnUt"— "Z— .V".""."^"""'.".".' 

jas Doyle ; ". 



4.800 
8.500 
6,000 
7,600 
1,500 
I.ooo 
. 6,000 
S,«S7 



• . 9.000 
6,300 
5.000 
19.500 
■3.500 
2.000 
25.000 

26,500 
40.000 

X2,000 
20,000 

75.000 
50.000 
156,000 

8,000 
S,ooo 
,5,000 
8.000 
40,000 
I2.noo 
12,000 

15.000 
25,000 
40000 
40000 
. S,ouo 

50,000 

55.000 

250,000 

1,600.000 



Prices 
Listed. 

Protect'd 
ana 

Renew'd 



Marion Advertising Co 

J.-;>fe-Harkness. 

Huuon^ros.. .-. ..- 



Wogai&Co. List on application 
Se^ Providence, R. I 

6l4CoIonyBhl"posHngCal!-!r.--i 

T..>E. MacMahon - ^ 

James G. Ward. „ 



j;°A. Muldoon 

Andy Means 



Hiram K. Thomas- 



OFFICERS. 



75.000 
75.000 

300,000 
61X.000 
65,000 

45 Tow us 

13-000 
20.000 
50.000 

S.000 

6.500 

16.000 



3S.OOO 

8.000 

13.000 



.150,000 
35.000 

12,000 

~&ooo 

20,000 

S.000 



Can handle the 
following 



3C 
jc 
3C 
3>4c 
.3C 
se 

4C 

4C 
6c 
3Kc 
4C 
4C 
6c 
5C 
9c 

3C 
3C 
3C 
3c 
.*« 
3}4C 
3C 

skc 
4C 
4C 
4C 
3C 

3C 

ec' 



9C 



3C 
354c 
6c 

4C 
•'3c 

3C 
35ic 

4C 

3C 

3J4c 



gc 

4C 

sue 

3C 

'ski 

3C 



25 



50^ 



16 



ISO 



25 
50 
2. 
50 
25 
15 

75 

50 
50 
IOO 

50 

•50 
*"oo 
IJO 

250 
50 

75 
20 
IOO 
500 
40 
25 

75 
IOO 

100 



300 

200 
1500 

5000 



300 

«50 

300 
500 
200 



30 

X 
400 

100 

50 
50 

"60 
25 

IOO 

25 



250 

75 
50 

SO 
40 



IOO 

loo 
250 
200 

50 

IOO 
IOO 



■ro 
250 

200 
IOO 
IOO 
25 

300 

500 
500 

200 

SCO 
IOO 

2000 

1000 

1000 

200 

100 - 

150 
300 

aooo 
150 
150 



500 

1000 
1000 
400 

looo 

s» 

2500 
9000 



soo 

500 

2000 
10000 
2D0O 



IOO 

100 

looo 

250 

IOO 
IOO 
200 

500" 
200 
200- 



1500 

1500 
300 
250 

200 

250, 

100 



p. iP. SCHAEFER, President, Chicago, Ills. 

P. G. STOUT, Wrst Vice-Presiaent. St Louis, Mo 

W. J. HORN, Second Vice-President, Springfield, 111 

P. B; HABER, Third Vice-President, Fon du Lac, Wis 

CHAS. C. MAXWELL. Treasurer, WneSn 111 1 

CLARENCE E. RUNEV. Secretary, Waukegan, 111. 



P. G. STOUT, 
L..E. TIEMANN, 
A. D. GOODMANN, 



; Board of Directors. 



D. SPENCER, 
C. STARKS, 
A. J. TURNER, 



A. H. CARNEGIE 
G. HEBERT, 
C. H. GRIETIEL. 



F. P. MYERS, 
C. E. PERRY," 
L. ROLEY. 



T»-aveling Inspectors. 
CHAS. B. KITTREDGE, Waukegan. C. E. RUNEV. Waukegan. 



Authorized Solicitors. 

2- J: ?™^ ^«' ^^^ '^°^^ ^*y- P- F- Schaefer, Chicago, ill 

.^ P. G. Stout, St. Louis. Mo. j. T. Elmore, Chicago, 111 

Ch.\s. Houghtaling. New York City. |am W. Hoke, New York City. 

■ Scale of Prices Adopted for ^iled, f^teoted and .Renewed^O' Days' Display. 

1.000 to 5,000 Population per sheet 3 cents. 

10,000 .. - ... 

20,000 



1 3iOOo to 

10,000 to 
20,000 to 40,000 

40,000 to 60,000 " 

eo.'oo to 150,000 

Over 150,000 

One Sheets, 15 days '. 

Write for free sample copy Inter-Staie Guide. 

CLARENCE E. RUNEV, Sec'y. Waukegan. III. 



4 cents. 
6 cents. 
6 cents. 
8 cents. 
cents. 
12 cents. 
3 cents. 
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BILLBOARD ADVERTISING. 




June 1896. 



GREEN 

Bill Posters and General Advertisers. Members of later-State Bill Posters Association. 

OWN 

And control All BBlboards and Dead Walls in the Gty of 

SAM FRANCISCO 



J* 



tfJ,^^L^i^ f^ ?* advertising: «BaH,oard?^or waU advertising, and the other varieties. Th? first is CERTAIN-a 
S^^inSf A<tte ^"'^'^^ proposftion; afl theoto are SPECULATIVE-bringing returns tonJay, faffing flat to-mSrow! 
f Billboard Advertcang, as we execute it. COMPELS notice; rivets the eye "by main strength," push^«: itself with S^SuL 
fe^L^^°ofcTTt.°^ the spectators. ^^ Besides the 40,000 f^ of ^fences tSTIr^^^TLvrho^S of 
S^^in tSf w1m^"**^?*w^ ^^ *^^ ^ populous centers and acknowledged by advertisers the fin^S Vi 
K'^o^aptby'^-^f tainl^^^T'^ ^^"^ ^T *^ "^t^ of IJTHOGRA#H POINTING, a cloTShaJi^ 






lAf e G U Amntf^^ ^r^^^T^*^''. ""'^ "" r^^^^^"^ «•«* «>«>««• we furnish accurate lists of work done, and guarantee space 



Califorma Fig Sjrrup Co. 
Beeman Cbemidu Co. 
American Tobacco Co. 
Xiggett& Myers Tob. Co. 
Carlson-CnrrierSilkMan- 
ufactnring Co. 



Coos Bay Coal Co. 
Columbia Theatre. 
Orphetun Theatre. 
The Examiner. 
WeUman, Peck & Co. 
The Werthetmer Co. 



Geo. F. Eberhaidt & Co. 
Laomeister Uills. 
Eagleson & Co. 
H. Flageman & Co. 
Golden Rnle Bazaar. 
B. H.Xucke. 



Hub Clothing Co. 

Colombian Woolen Mills. 

J. Gordon, the Tailor. 

Pabst Brewing Co. 

Fearline. 

United Brand Shirt Co. 



Trojan Shirt Co. 
Steams Bicycle Co. 
Sterling Bicycle Co. 
Majestic Bicycle Co. 
Seavey's Millinery. 
Del Monte Milling Co. 



Port Costo Mills. 
D. Ghiradelli & Co. 
Oregon Railway and Nav- 

grtion Company. 
And hundreds of 

OTHERS. 



THEATRICAL 



DESIGNERS, 
LITHOGRAPHERS 

AND GENERAL 

JOB PRINTERS. 



Our Date Book for Season 1896, '97-'98 now ready, 
and -will \i& sent postpaid on receipt of 28 cents. 



Springfield, 
Ohio 

Has but one Bill Poster, and he owns and controls 
exclusively all bill boards and dead walls in the city 
and suburbs. Furthermore, he has owned and con- 
trolled them for the past 25 years. His name is . 

\ H. H. Tyner, 

and he possesses an unbroken record of over a quar- 
ter of a century for honest and faithful service and 
square dealing. 

jt j» ji* ^ jt 

J» The Knighb of Pythiaj givea Grand Fourth of July Celdbntion in 
SpringfieH, -nUcb wjll attract vait crowd* of pet^Ie faom adjacent cities and 
-n the coantry around about. Get your paper tq> for a July ihowing: Jt jt 
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COUNT 'EM NOW! 

FNTER-STaTE ?". rm'l^iaSSSt^^' 

List of Members, with their Prices, Facilities,, &c. Corrected Monthly. 



^"r".^*'<^*^».^^.'«pr»«~. — . 



TcxBTlcana.. 



San PtanciscoL.. 
Sauta «^niz 



Key West . 

Boise City. .. 



Alton 

Aurora 

BelleviUe 

Bloomington 

Cairo ... ..__..__. 

Carlinville 

CarroUton 

Centialia 

Champaign 

CbarleaCon ..-_.__ 

Chicago... 

CbicaKO. - — 

Clinton . 

UaavilUe 

Bast St. Louis — 
Kffiiieham _..._. 

Elgin 

Fanner City — 

FIOIB _. — ... 

Freeport 

Galesburg — ..».. 

Geneseo 

Harvard 

Henxy 

Hoo|ieston ....._.. 

Jacksonville 

JoUet 

Kanlcalcee — .». 
Kansas.....»»..» 

Ia Salle-— 

Lincoln 

MaishaU 

BCattoon 

BConis ... 

Mt. Vernon 

Murphysboro — 

Keoga-...___ 

Oak farlE 

Ottawa 

Fana -............_.. 

Paris 

Fekin 

Peoria.*.^ 

Fern 



FetenbuTK -' 

Rock Island 

Springfield 

Streator 

Tolona 

TTif)ana...._»..... 

Vandalxa ........ 

IVatseka 

Wankegan 



Covington 

Hvansville ».« 
Fort Wayne . 
Indianapolis ., 
Pern...... ........ 

Princeton 

RnshvDIe. 

Shelbsrville — 
Terre Haute.. 

Vinccnnes 

WalBSlt .._-.- 



Bnrlihgton — „. 
Davenport ........ 

Fort Madiaon 

Keokuk 

Matshalltown . 

New Hampton.. 
Sioux City.»»_ 
Siowc Ci^..«.M.. 

Fort Scott.~Z 
Lawrence ...«__. 

lieavenworth 

Topeka — 

Wichita-—... 

OtUwa__ 

I>an vUle ..... 

Kew Orleans 

Batoa Ronge. — 

Eastport 



Ark. 
"Si" 



Fla. 



nis. 



W. S Yonng. 
Edwin E.*I<ewis «. 
Kichard WaUer— 
O. J» Johnson -..». 



Murray Bros. 
L. P. Card. 



Fred S. Scbaef er_ 

R. H. Levin — . 

Ceo. vr. Starks & Son . 
DeLong & Biederman ... 
Geo. A. WeMer-™™—— 
Gill&Propst. 



D. F. CUne Bill Posting Co. 

Chas, C Maxwell .... 

victor Janney — . ........ 

Cfaas> Hogne .„_.. 

Billy Floyd 



Ind. 



Ind.T. 
Iowa. 



Ky. 



La. 



Maine 



Jas. Qoyle.. 



i$iebe& Green. 
L. H. Daniels 



Ball & Johnston.. 



Spaulding & Gordon.. 



Temple Bill Posting Co.. 

Bom Marvin ... . . 

L. K. Tiemann.. 

Chas: E. Peny 

H. F. Malinski 

A. J. Turner 

W.D Moore- 



Reinhardt & Moore 

Seldon L. Nye 

J. A. Parker . 



Chicago Rill Posting Co.. 

J. T. Elmore fit Co ... 

Arthurs &. Savely ; 

Frank P. Mjrers... 



p. G. stout Sign and Bill Post'g Co. 

Warren & Austin .„_ 

Fred isr. Jencks . 



Col.Malone — 

J. J. Friedinanu...»........ 

Simpson fit Abercombie _ 
Western BUI Posting Co.. 

F. A- Sherwood :. 

Lon Roley ...................... 

L. A. G. Schoaff.^ 



Chas, Morgenstem.; 

Chamberlain* Barhydt & Co. 

Bernbart Steil ^ . .. .. 

J. C Bishop. ...,...__..... 

Steve F.MUler- 



Hom BUI Posting Co.... 
J. B. 'WilUams 



A. H. Smith.. 
Selden L. Nye . 
J. M. Enck — . 
Braden Bros.. 



G. Runey & Son (i8 dties). 



Samnrl .■Martin- 



F. M. Groves .. 

Ft, Wayne Ci^ BUI Posting Co. . 

Empire Bill Posting C~ 

Chas.W. Stntesman.. 

O. M. Tichener~«~. 

Gtand M. Carr. 

T. F. Chaf ee & Soi 
!• M. Dishon,..„. 
Ellis N. Sparrows, 
Henry Hers...... 



VT, R. Bumitt. 



Cbamberlin, Barbydtfit Col.._„.„.... 
Chas. T. Kindt. 



Chas. H. Salisbory.. 
A. A. Bland & Son. 

Wilbur H. Evans ; 

R. R. Garver~_„ ; 

A. B. BeaU . i 

E. R. Hawley...... ...... 



Ft. Scott BiU Posting Co. 

A. M. Poff 

L. M. Crawford 

L. M. Crowfoid 

L. M. Crawford ......._„... 

D. R. WUppIe „.„..„.__ 



Boyle Nichols. 



Albert Weber. 
H. H. Beale.. 



T A. Holdoon.. 



Prices 
Listed, 

Protect'd 
and 

Renew'd 



16.000 



250.000 
8.000 



25,000 



8,000 



17,000 
25,000 

20,0p0 
28,000 
30,000 
5.000 

3,500 

8,000 

10,000 

7,000 

1,500,000 

1,500,000 

S.0C0 

16,000 

3i,"» 

S.000 

25,000 

2,000 
3,000 

l5.o<x> 
20,500 
S.000 

2J00 

3.000 

3.500 

15.000 

30,000 

10,000 

1,800 

12,000 

10.587 

3.«» 
xo,ooo 

4,000 

7,000 

10,000 

1.200 

50,000 

xa^ooo 

7,000 

6,000 

00,000 

62,000 

9,000 

4,000 

40,000 

30,000 

15,000 

1,200 

Sooo 

3.000 

■ 3.500 

12,000 



00,000 
75,000 
50,000 
150,000 

8,000 

" 8,000 

5.000 

8,000 

40,000 

12.000 

. 12,000 



6,500 

26,500 
40,000 

12,000 

-?o,fxx. 

13,000 

2,000 

27,301 



15,000 
10,000 

25,000 

40000 

40,000 

8,000 



300,000 
00,000 



8,000 



4C 



3C 



9C 

3<^ 



4C 



3Kc 
4C 
3C 
4C 

Z%c 
3C 
30 
3C 

35«c 
3C 
9C 
9C 

4C 

356c 

6c 
3C 
4C 
3C 
3C 
3«c 
4C 
3= 
3C 
3= 
3C 

3Kc 

4C 
354c 

3C 
zUc 
354c 

3C 
354c 

3C 

3C 

3C 

3C 

6c 

4C 

3C 

3C 



ec 

3C 
3C 
6c 
4C 
4C 
3C 
3C 
3C 
39 
35fc 



6c 
5= 
9C 
3C 
3C 
3C 
3C 
SC 
354c 
3C 



4C 
6c 
3«c 
4= 
3C 
3C 
4C 
4C 



354c 
3C 
4C 
4C 
4C 
3C 



9C 



3C 



Can handle the 
following 



1000 
14 



IS 



50 



1500 
25 



100 
50 
20 

228 
so 
»5 
25 
50 
50 
50 
1000 

500 
75 

300 

125 
20 
60 
IS 

20 
40 
100 
25 

■'20 

50 

15 

100 

75 
30 
25 
35 
100 

3."i 
60 



25 
200 
50 
12 
50 



2500 
xoo 



100 250 



300 

20 

15 
100 
100 
30 
10 
25 

15 



300 

100 

250 

50 

75 

20 

100 

500 

40 

.25 



SO 
50 

100 
50 
30 
25 

ISO 
50 



75 
SO 
100 
100 
10 
30 



300 



50 



500 
200 
800 
300 
220 

2DO 
100 
100 
300 
100 
lOOOO 

5000 

-200 
500 
3000 
10c 
400 
100 
100 
200 
200 
200 
100 
20c 
."» 
300 
30c 
200 

75 
100 
300 

IOC 

200 

50 

75 

SO 

75 

500 

aoo 

200 

100 



500 
SO 
100 

600 
500 

TOO 

SO 
100 

75 

75 

300 



2000 

1000 
1000 
200 
100 

150 
300 
2000 

IJO 

ISO 



xoo 

500 
500 

200 

50b 

100 

so 

loop 

500 

200 

300 
500 
1000 
1000 
400 



Bolton ..... 
Brockton.. 
Lynn . 



Alpena . 

Menominee... 
Saginaw. ......... 

Saginaw E. S- 
Sheboygan _..- 



Albert Lea. — 

Braineid 

Austin ......„„. 

Faribault. 

Henderson .... 
Mapleton ...... 

Northfield 

Owatotia ....... 

Red Wing. 

Rochester 

St. Peter 

StUlwater 

Waseca -....„.. 

Wells 

Winona 



St. Lonis . 



St. Joe 

Dexter .-.. ... 

FhillipsbUTg.. 



Albany 

Albany. ... 

Binghampton 

Nirw York. 



Troy . 

Marion......... 

Norwalk .... 

Piqna ....... 



Erie. 



Nanticoke 

^Vashlngton . 

Providence.... 
PawtuCket ... 



Charleston.. 



Chattanooga ». 

Brovm'wood . . 

Newport News. 



Appleton.. 

Bamboo . 

Bnrlington...». 

Centraua.... 

Darlington ...... 

Ean Claire ...... 

Elkhom 

Evansville ...... 

FonduLac-.... 

Grand Rapids... 

Green Bay 

l^nesviUe „ 

Kaukanna. ... 

Kenosha 

Xacrosse 

Marinette 

Marahfield . 

Menasha _ 

Menominee..^.. 

Merrill 

MonxDe....«.~. 

Neenah _.. 

New London 

Oconto ...1. 

Oshkosh ..—.. 

Feshtigo 

Portage ........... 

Prarie Du Sac . 
Reedabnrg ....» 

Sank City... 

Racine ...... . 

Ripon 

Scnnllburg ... 

Sheboygan 

Stevens Point 

Watertown....... 

Waukesha 

West Superior. 
West Superior „ 

Wniior™".""!! 



Mass 



Mich. 



Minn 



Member, 



Mp. 
ii.Y: 



Ohio. 



Capitol City BUI Posting Co.. 
Mclntife & Carlin. 



Bingbampton BiU Posting Co.. 

O. J. Gnde Co . '. — . 

Harry Munson .. 

$am W. Hoke . 



C. S. Hougtataling 

Mrs. M. B. Dundon 



Marion Advertising Co.. 

J. M. Harkness 

Hizson Bros ..•••■ 



Pa. 



R. I. 
R. 1. 



Joseph E. Girard 

Wm. K. Detewiller 

OpUnger fit Butkiewicz.. 
Andy Means _„... 



Old Colony BiU Posting Co — 
J. E. MacMahon 



S.C. 



W. T. Keogh. 



Tenn. 
Texas 



Va. 

Wis. 



Ont. 



Wogai & Co. I,ist on application 

See Providence, R. X , ;..... 

Dodge fit Harrison . . 

R."Noian!r.'.'."!n".r.™™~.!!..~!'.., 

John B. Hebert- 

C. P. Sherxnan................ 

Geo. >'. Iiireithercott-...~ 

A. J. Finn __„._.: . 



J. A. FuUer ._ 

Chas. H. Faichner.... 
P. H. Zenders & Son . 
Jacob Fink. — ...._-.. 

B. B. Haney .... 

C. H. Brown-. ; 

B. U. Ensign..;..; 

Morehouse Bros... — 

Wm. M. CUne 

W. S. Elkins. 



Henry J. Ludcke, Jr .... 

Mrs. V. C Seward 

A. D. Goodman. ~ 

J. S. Owens ........... . 

Heniy Werner™™ - 



Hniest-Stont Sign Co- ™ 

L. M. Crawford. 

^. B. Mo. BiU Posting fit Dist'g Co. 
Wnx. K-DetewiUer... ..... — 



Stoops Bill FosUngCo. 



Hiraxn H. Thomas. 



James G. Ward . ... 

AprtetonBiil PosUngCo 

Sai^ Co. Bill Posting Co 

Stang Bros ...„._™....- 

See Grand Rapids, Wis 

See Monroe, 'Wis. 

Carl Stussy 

Waterbuiy Bill PostmgCo-.... 

F. Pi Blaci. -~ — •• 

P. B. Haber .: — . -.... 

A. •w. Rumsey -— 

J. H. Mallory _™ 

Spencer BiU Posting Co. 

Jos. G. Rhode 

John D. Lawe 

Aug. Erickson & Co 

See Menominee. Mich ... 

Sexton Bros . 

See Neenah, Wis. „ 

W. S. Schmidt 

Ira A. Stone - 

F. W. Payne 

W. I,anunK-~ 

J. C. Hickey.....—— . 

See Menominee, Mich 

J. E. Williams — 

See Menominee, Mich 

A. H. Carnegie. ........ 

Sank County BUI Posting Co- 



Mrs. W. C Tdde— 

T. D. Stone. '. 

See Monroe, Wis.- 

The Kempf BUI Posting Co.... 

O. A. Cole 

Geo. V. Evans ._ ..; 

Cad P. Mevis _ 

Harry Bmn^ll..... - 

The Petcher Tri.<3ty Co 

D.'c. Benjamin- 



Prices 
Listed, 

Protect'd 
ana 

Renew*d 



40000 
6000U 

13.000 
20,000 
65,000 
50,000 
7,000 

""■iisoo 
8.S00 
6,000 
7.600 

>,Soo 
x.ooo 

6,000 

5,187 
9.000 
6.300 
5.000 
"9.SOO 

2,000 

25,000 

611,000 
65,000 

45 Town, 
xo,ooo 

75,000 

75,000 

37,000 

1,000.000 



7S.O0O 



12,000 
8,000 
13,000 

4S.000 
15,000 

14,000 

30,000 

150,000 
3S.O0O 



.S5.O0O 

50,000 

5,000 



12,000 

12,500 
7,000 
3.600 
5.000 
5,000 

25.000 
1,900 
3,000 

15.000 
. .S,ooo 

18,000 
12,000 

12,000 

8,000 
28,000 

20,000 

5.000 
xo,ooo 
7.000 
9,000 
5,000 

10,000 

5,000 

7,000 

32,836 
2,500 

6,000 



25,000 
S.000 
S.000 
21,130 
10,000 
10,500 
10,000 
25,000 
25,000 

16,000 



8c 
i2C 

SC 

SC 

■9C 

,8c 

4e 

4C 

4C 
4C 
3C 
3C 
4C 
4C 
4C 
4C 
4C 
SC 
3C 

I2C 

8c 



Can handle the 
following 



9c 



60 
9^ 

3S1: 
6c 
6e 
3C 

""3c 
3C 
3C 
3C 
3C 
3C 
3C 
3C 
3C 
3C 

3MC 
3C 
3C 
4e 

~9C 

ec 



354c 

3^c 

6c 

4C 

354c 

354c 

9C 
4e 

"'& 
3C 
30 

"354c 

3C 
3C 
3C 
3C 
4C 
3C 

sSc 

3^c 

354c 

3C 

3c 

3^c 

z% 

3C 
3C 

3^C 
3C 
3C 
4C 
3C 
3= 



4C 
3C 
3C 

stIc 
354c 
4C 
4C 
4C 

3e 



20004000 



50 



as 



-IS 



•SO 

230 300 



250 
ISO 

30 
20 

75 
400 

»S 

25 

30 
SO 
10 
10 
30 
25 
25 
50 
»S 
so 

25 
15 
7S 



1500 
750 

100 

100 

500 

1000 

50 



soo 
200 



Sooo 



ISO 

""60 
xoo 

25 

100 

30 
50 
40 



'isp 


1500 


75 


300 






200 


Soo 




**••••« 


300 


1000 


...... 


*•>*• H 


10 


XOO 


50 


250 


....- 





35 
SO 
as 
15 
100 

75 
15 
•5 
70 
15 
SO 
25 
as 

2S 

150 
25 

25 
35 
25 
25 
100 

35 
5° 
25 
150 
15 
25 



125 

SO 
too 
75 
25 
60 

50 

25 

25 



100 
loo 
250 
200 

50 
50 

100 
xoo 

160 
250 

200 
xoo 
100 

25 

3DO 

10000 
2000 

"75 



soo 
S70 



900a 



200 
200 
200 

500 

100 

100 

250 



20O 

loo 
57 

50 
500 
300 

50 

100 

225 

SO 
soo 
200 
100 
200 

500 

300 

73 
125 
100 

so 
500 
125 

aoo 
loo 

500 

75 
100 



600 
200 

500 
500 
100 
250 
300 
ISO 
ISO 

"s«> 



P. F. SCHAEFER, Preadent, Chicago, His. 

P. G. STOUT, First "Vice-President, St. Louis, Mo. 

W. J. HORN,^ Second ^^6e-Presiaent, Springfield, 111. 

P. B. HABER, Thir d Vice- President. Fon dn Lac. Wis. 
CHAS. C. MAXWELL, Treasurer. Lincoln, 111. 

CLARENCE E. RUNEY, Seoretary, Wank^an, IlL 

Board of Directors. 



P. G. STOUT, 
L. E. TIEMANN, 
A- D. GOODMANN, 



r>. SPENCER, 
C. STARKS, 
A. J. TURNER, 



„A. H. CARNEGIE 
G. HEBERT, 
a H. GRIEBEL, 



F. P. MYERS. 
C. E. PERRY, 
L. ROLEY. 



Scale of Prices Adopted for Listed, Protected and Renewed 30 Days' Disfrtay. 

1,000 to 5,000 Population per sheet 3 oentB. 

1. S.ooo to 10,000 • " _...- " 4oentB. 

lo.oooto 20,000 " ---- " B oents. 

20,000 to 40,000 " " , 8 oents. 

4o,oooto 60,000 '* " 8 oents. 

6o,'ootoiso,ooo " — . ". 8 oenta. 

Over 150,000 " IS oents. 

One Sheets, 15 days .....3 oenta. 

Write for free sample copy Inter-State Guide. 

CLARENCE E. RUNEY, Sec'j. Wauksgan. Ii*. 



_. 




% « 



